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"HOLD IN HEAT-KEEP OUT COLD! 


Cheaper Than Glass=—Lasts For Years 
Warp Bros. have the finest facilities for making their own plas- 


tics. They do their own weaving and complete processing too.. 
their own modern plants. ““Warp’s”’ 
Materials. . 


-in 
stands for the BEST in Window 
. they’re made to last, not just to sell. 

Don’t be fooled by inferior window materials that “look 
* the same.” Only the Genuine has the name “Warp’s”’ 
Sie FH Branded along the Edge. It’s there for your protec- 
gee tion—“IF IT’S WARP’S IT’S GOT TO BE GOOD"” 


DISPLAY 
WARP’'S FLOOR 
DISPENSER 
at end of aisle 
a 
For dealers 
who prefer a 
countertype, 
ask for Warp’s 
No. M-400 


FREE 
DEALER TIE-INS 


Window Posters, Ad 
Mats and Counter 
Cords are available 
Free to help tie you in 
with Warp's Nationol 
Ads. Write W arp Bros. 
Chicago, 51. 














MAKING MONEY IN POWER MOWERS 


LAWN-BOY REPORT e SEPTEMBER 26, 


What’s the good of trade shows? 


You hear a lot of conversation—pro and con— 
about our present-day trade shows. Some 
people say they’re great. Others say “they’re 
too big,” or “nobody goes to see the new mer- 
chandise; they just go to get away from the 
store for awhile.” 


For my money, these adverse criticisms don’t 
add up. Usually people who complain the loud- 
est are the ones who don’t want to make the 
effort. They think it’s too much bother to 
analyze the respective merits of the products. 
They’d rather not have to make the buying de- 
cisions for their businesses. They’re willing to 
accept the “hottest deal” offered, even if it 
turns out later to be a “short-profit, no-turn- 
over deal.” 


However, if you’re an alert and progressive 
dealer, you accept the challenge of trade shows. 
First, you attend them to find new products 
being offered that will add profit and volume to 
your business. Secondly, you examine competing 
lines to compare the products and the mer- 
chandising programs available. Then you se- 
lect those which best meet your requirements. 
Finally, because service is a factor, you check 
the facilities of the producers and review their 
service policies. 


When you get back home, you’re prepared to 
make the best buying decisions for yourself 
and your customers. You’re a dealer who is 
going to succeed in the long run, because you'll 
get net profit out of your business, and not be 
left with “conversational profit.” 

One of the memorable hours you’ll spend at 
the National Hardware Show, October 14 to 
18, is your visit to the LAWN-BOY power mower 
exhibit. Here, if anywhere at the Show, I 
think you'll get that feeling of solid success 
that comes from selling the very best product 
of its kind. 

When you’ve seen and heard the LAWN-BOY 
story of quality, engineered from the inside 
out and tested on the toughest proving ground 
in the lawn-mower industry, you’ll realize why 
it’s so easy to sell LAWN-BOY. When you’ve 
traced the “why” of LAWN-BOY’s exclusive 
mechanical features, you'll understand just 
why LAWN-BOY leads the field in sales... and 
why customers, given the chance, will con- 
sistently choose LAWN-BOY over power mowers 
half its price. 

No, don’t miss your trade show—it’s the 
best place to see for yourself whether we manu- 
facturers really mean what we say. I’ll be there. 
Look me up. 


ae Tatas 


Sales Manager 


Lamar, Missouri. Division Outboard Marine Corporation 
JSohason aii Evinrude Outboard Motors 
In Canada: LAWN-BOY, Peterborough, Ontario 
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Just as he discovered other power tools, the home 
handyman has found the chain saw with the result 
that increasing numbers of hardware dealers report 
growing volume in chain saws. 


And every chain saw owner represents a steady 
source of repeat sales of Nicholson Chain Saw files. 
There’s a Nicholson file made for every type of chain 
saw. Leading chain saw makers recommend them. 


Stock them. Feature them. Sell them. 


There’s money in this trend for you! 
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There’s a Nicholson file here for every chain saw file prospect. 


1. Flat—For plain cutter-and-raker saw teeth. With two 
rounded edges. In 7” and 8” lengths. Flat side can be 
used for lowering depth gauges. 


2. Square—Permits simultaneous sharpening of two cut- 
ting surfaces. 


3. Lozenge—Preferred by some for hooded teeth. 


4. 565-D—Has four bevels. The 887 has two bevels. Both 
are for Oregon chain saw teeth. 


5. Round Smooth Double Cut—Smoothest, fastest cutting. 
Most widely used chain saw file. In six diameters. 


Be sure to have adequate stocks on hand for current needs. Order through your distributor. 


Cets NICHOLSON FILE COMPANY, 25 ACORN STREET, PROVIDENCE 1, R. 1. @ 


< uv. s. A. 


(in Canada: Nicholson File Company of Canada Ltd., Port Hope, Ontario) 
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How COLOR-marked American Chain 
brightens your profit picture! 


American Chain is color-marked for instant 
brand identification! 

American Chain is color-marked for easy 
measurement! 

American Chain is color-marked for pro- 
tection against error! 
That is the big new idea in chain selling that saves 
you time, insures accuracy in selling, pleases your 
customers and increases sales of American Chain. 

For now American Chain is marked, at intervals of 

approximately five feet, with a distinctive, self-identi- 
fying color band of stick-tight tape. These bands of 
tape each bear the brand name ACCO, also the grade 
of the chain (Proof Coil, BBB, High Test, Alloy). 


Tapes are in standard industry colors as follows: 
GREEN .....for ACCO Proof Coil 
REO.........20e5 for AGO ae 
BLUE.......for ACCO High Test 
ORANGE .......for ACCO Alloy 


Containers are marked with the same colors 


Quick Identification « You and your customers can see 
instantly what grade the chain is, and that it is American 
Chain—the very best in chain quality and value. This 
eliminates the possibility of confusion and error. It 
makes both selling and buying easier, faster, more sat- 
isfactory all around. 
Easy Measurement « [t is a simple matter to measure 
off any desired length of chain, in seconds, thanks to 
these bright, durable color markers which appear ap- 
proximately every five feet of the chain. 
Full Protection * These color markers assure your cus- 
tomer that he is getting the right length and the right 
grade of genuine ACCO-made chain he wants. Even a 
color-blind person can identify the chain from the 
easily-read color markings. 
Order these color-marked, easily-identified American Chains 
from our authorized American Chain Distributor. He is pre- 
pared to give you the very finest, promptest chain service. 
Write us at York, Pa., for booklet, ‘Finger Tip Facts about Chain” 
American Chain Division 


AMERICAN CHAIN & CABLE 


Bridgeport, Conn. * Factories: *York and *Braddock, Pa. 


Sales Offices: *Atlanta, Boston, *Chicago, *Denver, Detroit, 
*Houston, *Los Angeles, New York, Philadelphia, Pittsburgh, 
"indicates Warehouse Stocks *Portiand, Ore., *San Francisco 
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Editorial 


by W. A. Phair 


Every morning, | ask myself. . . 


“Every morning I ask myself, why should anybody shop in my 
store? Then I try to make sure they have a good reason. And I have 


found that price alone is not a good reason for people buying in my 
store.” 


That’s the answer we got from a dealer recently when we asked 
him what he did to meet his competition. Apparently his idea works, 
because he is still running a very profitable store. 


His advice sounds simple, and it is simple. Yet it is very good 
advice and if we all followed it, many of our problems would be smaller 
and less troublesome. 


No one can deny that today a shopper has the choice of many stores 
for most of the things he buys. Why should this shopper go into your 
store? What do you offer that other stores don’t? You can’t offer him 
the same things the chains do. It would be most foolish to try to do so. 
You can’t beat the chains at their own game, but you can beat them 


at your game. You can offer the shopper many things that the chains 
can’t offer. 


In the preceding issue, on these pages, we discussed what seemed 
to be a weak spot of the great Sears . . . service. There is another weak 
spot that most of the big operations seem to suffer from, and that is 
personal service, the ability of a sales clerk to advise a shopper on a 
problem. 


The only way a clerk can help a shopper with a problem is for the 
clerk to understand the merchandise he sells. How it is made, how it 
is used, what it does, etc. Now, everybody will agree with this. But 
too many dealers just talk about it, they don’t take action. And talk 
alone never solved a problem. 


Let’s face it. Nobody is going to solve your problems for you. This 
you will have to do by yourself. And if you, the owner or manager, 
don’t get the ball rolling, no one will. 


Many dealers feel that because they have been in the business for 
10, 20 or 30 years they know all the answers. But they couldn’t be 
more wrong. Things change fast. All sorts of new merchandise and 
new materials are appearing on the shelves. In some cases you have 
brand new models each year. What you knew last year, doesn’t help 
you this year. You’ve got to keep up to date. 


This problem of trying to please your customers isn’t one that hard- 
ware dealers only face. Everybody faces it. Take, for example, Hard- 
ware Age. We are always asking ourselves: How can we make the 
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Editorial 


continued 


pages of Hardware Age more useful and more interesting to our cus- 
tomers ... you readers? 


We spend money to make surveys of what you like and don’t like. When- 
ever we visit you, we ask you what you find helpful. We read all your mail 
very carefully to learn what you’re interested in. Then we try and give you 
this information. And we try to present it to you in a way that you can 
read it faster and get more out of it. 


We have learned that if you keep worrying about your customers, and keep 
trying to please them, you will never get behind the parade. We don’t think 
it proper to take up your time in these pages to keep telling you about 
everything we do to try and satisfy you, our customers. But if you watch 
closely, you’ll notice that we are making smal] improvements all the time. 


We avoid making drastic changes all at one time, because when you have 
to do that, it means you were lazy and got way behind the parade. 


A store is the same way. If you keep trying, seriously, to please your 
customers, to give them a good reason for shopping in your store, you won’t 
have too much trouble attracting them. 


But, where can I start ... ? 


The task of developing better product knowledge can be solved by many 
devices. One simple way is to make a regular practice of reading through 
each issue of Hardware Age. Now, we don’t say this just because we are 
interested in Hardware Age. We say it because we know that a great many 
dealers do exactly this and it does keep them up to date on selling points of 
their merchandise, and it gives them valuable ideas on how to run their 
store more efficiently. 


This issue is an especially good one to start with. It is full of product 
information and selling tips. Check yourself and see just how much you 
really know about hardware merchandise. This issue is being used by many 
manufacturers to tell you about the new products they will exhibit at the 
big National Hardware Show in New York (a description of the Show starts 
on page 89). 


The annual National Hardware Show is another wonderful opportunity 
to get some real product knowledge. Here you will find the largest collection 
of hardware merchandise ever put on exhibit for the trade. 


The exhibits will be full of new merchandise and educational] displays. 
The booths will be staffed by thousands of factory men who are there for 
the one purpose of telling you the features of their products and to give you 
ideas on the best way to sell them. All this valuable information is yours 
for the asking. Where could you get an opportunity like this for getting 
so much product knowledge in such a short time? 


If you can possibly get to the show, we urge you to do so. It will be worth 
your time. 


And when you get to the Show, be sure to look us up. We’ll be there in 
Booth No. 45. Make this booth your headquarters. Meet your friends here. 
Our Message Center will take care of any messages you may want to leave 
for others. Rest, relax and chat with us. We’d like to visit with you and 
get your opinions on things that are happening in the hardware trade. 
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LOCKWOOD Ball Bearing Closer with 
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LOCKWOOD Ball Bearing. 
Gilert-laeielaeciclilcleiae 


installations There are two sure ways to clinch 


more door closer sales this season 


. and they’re both named 
LOCKWOOD. 


You'll find that these two closers 
are the easiest, quickest and safest 
to sell of any on the market. Why? 
Because they are products of top 
quality whose performance can be 
depended upon... and your cus- 
tomers know it. Stock them both. 


LOCKWOOD 


LOCKWOOD HARDWARE MFG. COMPANY 
Fitchburg, Mass. 
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WASHINGTON 


NEWS 


BY WASHINGTON 


Long awaited home-building upturn 
points to improved sales for you 


If you specialize in builders’ hardware, begin to 
look for signs of a pickup in home building activity 
in your area. 

There are indications that a pickup in home con- 
struction has started. 

In August, some 92,600 private homes were started, 
an increase of 2400 over July. The August figure 
represents an annual rate of 1,010,000, the first time 
this year the rate has hit the million mark. 

In addition, FHA reports applications for mortgage 
insurance hit 57,500 in August, reflecting builders’ 
plans for stepped up activity in future months. This 
was the highest figure since the fall of 1955. 


outlook 


Some steam is apparently coming back into the 
housing industry. Don’t expect too much. It won't 
equal the 1954-55 period right away. Talk to builders 
and real estate men. When you see signs of pickup in 
your area figure on a slowly rising demand for 
builders’ hardware and general hard goods sales to 
new homeowners. 


Still another freight hike looms 
as railroads discuss another rise 


You may experience another increase in freight 
rates this year. If so, it will be the second hike in 
1957 and the third in about a year. 

Executives of major eastern and western railroads 
are meeting now to discuss possible requests for a 
fresh increase, less than two months after receiving 
their latest hikes, averaging 7 percent. 

Industry observers expect to see the railroads soon 
ask the Interstate Commerce Commission for per- 
mission to raise rates another 3 percent. In granting 
the last increase, the ICC said it realized it may not 
be enough to cover cost increases—an outright invita- 
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tion for new requests from the railroads if they could 
be justified. 


outlook 


Be prepared to pay even higher rates about the first 
of next year. Figure they'll go up about 2 percent, 
and that this increase will eventually spread to trucks 
and other forms of transportation. Keep watching 
your ordering and mark-up policies, and compensate 
for higher freight charges whenever possible. 


Congress did very little for your 
hardware business’ needs in 1957 


Congress, from the businessman’s point of view, 
did almost nothing this year. Most issues will still be 
pending next year. Here’s a rundown on some of 
them: 

Taxes—tax cut fever is high. There is a good 
chance of personal cuts, perhaps some relief for small 
firms. 

Minimum wage extension—backers fought among 
themselves this year, prevented action. It’s appealing, 
politically, and may succeed in the election year of 
1958. 

Postal rate increase—a hike of one-third is pending, 
but may not pass in an election year. 

Other issues—a broader social security program 
is likely; fair trade or trading stamp legislation is 
not likely; federal flood insurance is not likely. 


outlook 


Talk to your congressmen while they're home for the 
fall recess. Tell them exactly what your position is on 
various issues which would affect you or your 
business. Explain your reasons carefully, document- 
ing them where possible. 

(Continued on page 314) 
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NEW 


improved Kwikset ‘‘400”’ line locksets 


1. NEW steel housing for 2. NEW unbreakable steel 6. NEW rosette to knob 
permanently enclosed half-round spindle. attachment ensures 
locking slide and spring. greater knob rigidity. 


3. NEW locking mechanism | 4. NEW larger turn-button 
simplifies cylinder : / for easier finger-tip locking. 
reversing. 


St 
oe 


5. NEW heavy duty latch 
mechanism for smoother 


turning action. 
(BEL AIR ENTRY MODEL ILLUSTRATED) 


Modern materials, methods and machines, as well as more efficient 
production techniques, have made possible the many improvements 
now available in all Kwikset ‘‘400”’ line locksets. 
Improved performance, increased security and easier installation 
are among the many benefits achieved by recent engineering changes. 
These important changes ere part of a continuous program to assure 
superior quality and unparalleled value for all Kwikset products. 


America’s largest selling residential locksets 


KWIKSET SALES AND SERVICE COMPANY Anaheim, California 
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A SUMMARY OF THE BUSINESS OUTLOOK FOR HARDWARE DEALERS 


fall sales 
Fall sales are expected to be a bit stronger than last year. First reports 

start fast ee from retailers across the country show September sales off to a good 
start. Gains of up to 5 percent are reported. Appliances and back-to- 
school lines lead in sales. HA Recommendation: If you haven’t begun 
your fall promotion, you had better start soon. Check your stocks; make 
sure you don’t get caught with outs. Order any needed promotional ma- 
terials from your wholesaler now. 





freight bills 
. Get ready to pay higher freight rates on the goods you buy. The nation’s 
going up nee truckers, following the lead set by the railroads, are seeking higher 
freight rates. Many trucking firms have already filed requests for rate 
boosts of 7 percent. Others say they probably will request increased rates 
soon. The Interstate Commerce Commission is expected to go along with 
the requests. Last month the ICC approved freight rates increases of 
4 to 7 percent for the nation’s railroads. HA Recommendation: If you 
wish, you can file protests against the proposed rate increases with the 
ICC. Your best bet, however, is to prepare to adjust your prices to reflect 
your higher freight costs. 





new plants 


. The economy will stay strong in the months ahead. That’s the opinion of 

aid sales cae government experts following a survey of capital spending plans. Busi- 
ness outlays for new plants and equipment will set an all-time high this 
year. This, the government explains, will be a major factor in keeping 
business strong. HA Recommendation: Plan your fall and winter sales 
program optimistically. Your customers are earning more than ever 
before, and they’re saving more too. Aggressive promotion on your part 
can get them to spend it in your store. 





more homes, 
; The market for the goods you sell is expanding rapidly. Last month the 
big market iia 50 millionth household was established in the nation. That brings the 
number of households to four times the number in 1890. It’s double the 
figure in 1920 and up 15 percent since 1950. It’s going to grow faster 
still in the years ahead as the wartime crop of babies begins to marry 
and set up housekeeping. HA Recommendation: Follow your local news- 
papers for marriages in your area. If possible, send out a letter to the 
newly-weds telling them you have the goods to help them set up house- 
keeping. A telephone call of congratulations and a brief sales pitch is also 
advisable. 





... turn to p. 370 for more news on how’s the hardware business 
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PINCOR P622-4R with 4 cycle, 22 HP 
Pincor Engine and deluxe features. 


For the first time, we are offering our deluxe PINCOR Line of 
rotary power lawn mowers at a cost price to dealers, which is, 
so far as we know, lower than that offered by any other reputable 
manufacturer. Now you can compete with chain stores, depart- 
ment stores and other outlets. 


Every mower offered in this BONUS SALE is a deluxe 
PINCOR Rotary from our regular line—not “close outs” or 


“specials,” but mowers which will be part of our PINCOR 
line in 1958. 


Late Summer and Early Fall are good rotary mower sales 
months. Be ready for profitable late season sales. Send your 
order in today for prompt shipment—Write for details. 


ns 


"PRICED »A5 


$ J 
F. py way B. 
FACTORY 
CHICAGO, 39 





HORSE 
POWER 
22 HP 
22 HP 
2% HP 


BONUS 
PRICE 
48.42 
50.97 
56.07 


MODEL 

P619°4R 
P622-4R 
P622-BR 


ENGINE 


Pincor 
Pincor 


Briggs & 
Stratton 








* No limit to quantity. Only requirement is the minimum 
purchase of three on one order for shipment to one 
destination at same time. These three may be of one 
model or a combination of those above. 


Don't just meet Competition 
— Be the Competition! 


ORDER TODAY 


ole ce) 11 Sat Bar 
COLISEUM @® NEW YORK CITY 


PINCOR BOOTH No. 745 


MANUFACTURERS OF 





/ 


hovuct 


5841 West Dickens Ave Ch 
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ELECTRIC PORTABLE 
POWER “ 


cago 39, Illinois « T 


GASOLINE 
' ENGINES 


ELECTRIC 
GENERATING PLANTS 
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Whats New 





HERE IS THE LATEST INFORMATION ON NEW MERCHANDISE 





Cooking measuring scale 


Home cooks will want this mea- 
suring scale that takes the guess- 
work out of cooking. This unit also 
features a 60 min. timer. The scale 
has a 10 lb capacity graduated in 
ounces; indicates cup measure- 
ments of butter, flour, sugar and 
milk; also grams for continental 
recipes, 4 kilos by 20 grams. The 
Cook-O-Meter has a 6% in. rotat- 
ing dial, white enamel finish and 
5\% in. sq. stainless steel remov- 
able platform. Also available with- 


~- 





without kilo and 
Hanson Scale 


out timer and 
gram 
Co. 


For more data circle No. 1 on postcard, p. 329 


graduations. 


Band saw for home workshop 

Home workshop owners will 
want this Homecraft band saw that 
does heavy-duty curve cutting, re- 
sawing stock too thick for other 
Saws and cuts a stack of boards up 
to 6 in. thick. The 10% x 11% in. 
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table tilts 45 deg. Wheel tension- 
ing and blade tracking controls ad- 
just blade accurately. Blade and 
wheels are covered for protection. 
Abrasive belts are included in the 
accessories. Delta Power Tool Div.., 
Rockwell Mfg. Co. 

For more data circle No. 2 on postcard, p. 329 


All-steel tubular hammer 

Great Neck’s Ebony Tubular fea- 
tures an all-steel shaft that won’t 
bend, break, or splinter and is per- 
manently locked to the steel black 


x 


enameled head. Another feature is 
the air-cushioned, non-slip rubber 
grip fused to the handle. The ham- 
mer comes in curved claw and 
straight claw with head weight of 
16 oz. Great Neck Saw Mfrs., Ine. 


For more data circle No. 3 on postcard, p. 329 


Bulb planter with D top 


This True Temper bulb planter 
features a steel D top for better 
grip and control. The beveled core 


edge on the 1-piece all-steel head 
penetrates the ground to 11 in. 
depth. Other features include a 
fire-hardened ash handle, copper 
bronze finished head and D top, 
and turned steps with supporting 
metal ribs. Trwe Temper Corp. 


For more data circle No. 4 on postcard, p. 329 


V cabinet and drawer pull 

This cabinet and drawer pull, 
No. 545, features a V-design that 
will appeal to your homeowner cus- 
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Want ‘more information on these 
products? Then use free post 
card on page 329. 


in hardware merchandise... 





THAT CAN HELP 


YOU BUILD BETTER STORE PROFITS 








Pull blends 


tomers. with either 
contemporary or provincial fur- 
nishings. Unit is cast of zamak and 
has an overall length of 41%-in. 
with screws on 3-in. centers. All 
edges and curves have been fin- 
ished to give comfortable gripping 
area. Pull is packed in clear plastic 
bags complete with screws. Ajax 
Hardware Sales Co. 


For more data circle No. 5 on postcard, p. 329 


Combination plane and file 


Anything from soft wood to steel 
can be planed or filed with this 
combination plane and file. The 
Plane-’R-File handle is easily con- 








verted to two positions. The blade 
has two rows of teeth that permit 
chips to pass through and it is 
flexible and double sided. The re- 
placeable blade is available in 
coarse or medium teeth. Sells for 
$3.49 with replacement blades 
priced at 98¢. A counter display is 
offered free with each order of 10 
units. Millers Falls Co. 


For more data circle No. 6 on postcard, p. 329 


3 mixer models in colors 


Three mixer models in colors 
have been added to this company’s 
line so that you will have a mixer 
to meet every customer’s needs. The 





Mixmaster can be used on its stand 
or slipped off and used as a hand 
mixer. It features thumb-tip speed 
control, push-button beater ejector, 
and 3-qt mixing bowl. Mixmaster 
hand mixer (shown) features a 
heel rest and keyhole slot for at- 
taching to wall. Deluxe Mixmaster 
has 12-speed governor controlled 
motor, bowl-fit beaters and can 
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also be used as portable mixer. 
Sunbeam Corp. 


For more data circle No. 7 on postcard, p. 329 


Portable power workshop 


This multi-purpose tool can be 
converted from a 15 in. jig saw to 





a dise sander, bench grinder, buff- 
ing tool and flexible shaft machine 
by a power takeoff from the ball 
bearing rotary motor. The 12 lb 
unit cuts wood up to 1% in. thick, 
18 gauge copper, 14 in. aluminum, 
1/16 in. steel, etc. Flexible shaft 
chuck holds 1/16, 3/32 and 4% in. 
collets. A collet adaptor is avail- 
able for No. 60-80 drills. Basic 
price $33.95. With attachments 
shown $49.95. Dremel Mfg. Co. 


For more data circle No. 8 on postcard, p. 329 


Redesigned line of locksets 
Homeowners will be interested 
in the redesigned 400 line of resi- 
(Continued on page 326) 
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TO HELP YOU SELL 


NEW DISPLAYS AND OTHER DEALER AIDS TO 


Want more information on these 
sales aids? Then use free post 
card on page 329. 


HELP YOU SELL MORE 





Magnet latch demonstrator 


You can easily demonstrate to 
customers the holding power of 


mounted magnet latches with this 
counter unit. Unit is polished wood 
hinged door section with mounted 
magnet latch. Unit is 234 x 6% x 
334 in. Sales message on unit in- 
vites customers to feel the holding 
power. Free with first three-gross 
order. Heppner Sales Co. 


For more data circle No. 9 on postcard, p. 329 


Hammer in holiday package 


The Plumb F-57 fiber-glass han- 
die hammer is being packaged in 


a gift carton to make it more at- 
tractive for Christmas gift giving. 
Package is a white carton, made 
of lusterboard, decorated with 
black and gold snowflakes. The 
head of the hammer shows through 
an acetate window in the cover. 
Retails for $4.95. Fayette R. 
Plumb, Inc. 


For more data circle No. 10 on postcard, p. 329 


Cutlery counter display deal 


A free putty knife is included 
with each baker’s dozen unit of 
X-Pert professional wall scrapers 


and putty knives packed in a color- 
ful counter display. The 9% x 5%4 
in. display holds seven 1% in. putty 
knives and six 3 in. wall scrapers 
priced at six of each. Cutlery has 
rust protected blades and Rosewood 
handles mounted on _ individual 
cards. Goodell Co. 


For more data circle No. 11 on postcard, p. 329 


Packaged shelf building kit 


Your do-it-yourself customers 
will be interested in the Jiffy 


Shelf Maker, a complete kit for 
adding an extra closet shelf with- 
out nails, screws, or tools of any 
kind. Shelf supports are made of 
wrought steel and will support 
more than 1000 lb. Colorful pack- 
age contains set of four shelf 
makers and full instructions. Re- 
tails for $1.19. C. Hager & Sons 
Hinge Mfg. Co. 


For more data circle No. 12 on postcard, p. 329 


Christmas gift tool sets 


Several tool sets that you can 
feature for Christmas gift giving 
have been introduced. Dad ’n Lad 





(Continued on page 350) 
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these big, BIG sellers in 
VVALLACE STAINLESS 


Here’s the big 5! The answer to your questions about at prices everybody likes, and packaged in eye catch- 
what patterns to stock and promote this Fall and ing window boxes for easy display. 
Christmas selling season. 


Order and stock ‘em now — the big 5 from Wallace! 
They're brilliant buys for every price line you cover. You're practically guaranteed fast turnover, high vol- 
Smartly styled by Wallace to give you modern designs ume for the big selling season ahead. 


WALLACE STAINLESS . . . A DIVISION OF WALLACE SILVERSMITHS. AT WALLINGFORD, CONNECTICUT .. . SINCE 1835 
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MODEL #100 


. NEW featherlight = : » «a : - : MODEL #808 


© ELECTRONIC SOLDERING GUN 


a ey © v Vv v 0 .° 
© PROMOTIONALLY 3 ~ 7 — | 4 e . D . 
o Oo 


as. © 6: 22 2 2 oe DRILL ° 
A RED HOT PROMOTION ITEM! 


. 6. bee 6 ee 7S Von: 
RETAILS gas 
ee 2 es ee 


© © o oO © o 0 


arene ur ol . 3 POWER © 
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oa Make it a store traffic builder—new customer catcher. It's sensational—not only in its mechanical features— 
\ 7 Offeted now for the first time, it’s one whale of a Sales —_— multiple uses—and its low, low price—but also in the 
y _ Spank, Plug besides being a fine new tool in its own 
y) right. Smaller, lighter, more streamlined and handier 

/ \ Shan’ any other electronic soldering gun we've seen, it 

_ mgkes a hit wherever shown. And it is extremely ef- 

’ ( ficient—delivering 100 Watts heat almost instantly, to 
do a clean professional job adequate for 99% of home right for most work—and the 2-Speed feature lets you 
( work shop soldering requirements. Has all the features change from 1000 to 3000 RPM and back again to 

5 e —long life tips, can use hot-cutting tips, flatiron tips. get just the right speed for different jobs. Speed change 

Automatically spotlights its work. is easy, quick and positive. Examine it—you'll see. 


See ud,.. See them...See the whole MEN Zire my; NATIONAL 


} 
Vlationally Udeetlised —Pabliciged tt g 2 RE 


M 
PRODUCTS, INC. ok COLISEUM 


NEW YORK Ci! 
5808 Northwest Highway «+ Chicago 31, Ill. #164 


way it’s being received. Demand is terrific—and no 
wonder, for jobbers, dealers, users can see that here in 
1 tool is everything needed in an electric drill. With 


\ attachments it's a whole work shop. The %” size is just 
f 
j 


s 


* 
OCT. 14-18 
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‘brands of hardware, building Caaly 
and sportsmen’s products that are 
pre-sold to millions of men through 
regular advertising in the pages of 
MECHANIX ILLUSTRATED. 





Dealers can profit: by featuring these 


See these and other to Paelel ile a 
tines prominently in their stores and , PP 


_.at MI booth No. 34 at the National 
Hardware Show, New York City, 
October 14-18. Also see MI Booth 

No. 700 at the National Retail Lumber 
Dealers Association Exposition, 


ea i 





Ss a : 
+ 


: 
3 
sg — , Tisai — picepe te ge ry } F 
Be ork oe ee “ Dane j a= Ard es ; 
a par Ses . moe a ae . 
A a ie sash Wan 3% os he ~ 
rx - g ons eves pee 
Cae PES eo 
> = ae: f ore oem “ 
POS Ess = : aS : a ; . 
4 tp . » c * F ae, 2 5 : ‘ a 
7 


Watch For 


NEW opportunities 
for BIGGER profits 


with D a LTA 


HOMECRAFT POWER TOOLS 
World's Most Complete Line 


See Your Delta Wholesaler NOW! 


DELTA another product by GC; 
“¥" ROCKWELL 


MECHANIX IT] 
§ MECHANIX Pyait aae 





DOUBLE &@ 
ps4 >) >) —y-\ oe G 


for.a double market! 


 —— 


— 


Pe Sd LF a te. 


New BsD 34 HP heavy-duty Router gives 
your customers power and versatility! 


Is your customer an advanced home craftsman or pro- 
fessional woodworker? Show him this new Black & 
Decker 'Tool—one of the lightest, most compact routers 
made with more exclusive features for easier, better 
work! The B&D Router is the complete woodworking 
tool . . . does beading, grooving, routing, fluting, inlay 
work. Ideal for building furniture, cabinets, hanging 
doors, shutters, weatherstripping, etc. Extra power to 
do every job in a jiffy! 

Whether your customer is amateur or professional- 
once you show this router, you'll sell it. Compare it in 
power, performance and price and you'll see why. 
Call your wholesaler today. THE BLiack & DECKER 
Mrc. Co., Dept. H-610, Towson 4, Md. 


B&D Router Kir offers Router, six popu- 
lar bits,Straight and Circular Guide in handy 
metal kit for $88.00, saving customers $5.75. 


Find Your 840 


1114 Router Bit 
New Uadiser includes 4 


bi 
+ popular | , 
sorful steel display case 





POWERFUL, LIGHT 
Full % HP motor, yet 
tool weighs just a little 
over 6 pounds. 


EasigER HANDLING 
ng designed han- 
dies fit palm of hand. 
Switch operates with- 
out releasing handles. 


NOTE! New B&D Router 


Fast CHANGING—Flat 
top lets tool stand on 
end for fast changing or 
sharpening of bits and 
cutters, adjusting for 
cutting depth. 


ACCURATE ADJUSTMENT 

Exclusive microme- 
ter-type depth adjust- 
ment with calibrated 
depth dial speeds accu- 
rate positioning. 


Router Alone 
ONLY 


592 


Manual — pro- 


moted in extensive national advertising— 
creates added demand for the new B&D 
Router and builds sales leads for you. 


Wheleseter in 
“etow Pees’ | Look under “Tools-Electric™ 


BlackhicD. 


World's Largest Maker of Electric Tools 








Special 


for holiday sales! 





PORTER-CABLE MODEL ’*160 SAW 
regularly $5950 


LIMITED TIME OFFER 4.950 


Write for full details 


PORTER-CABLE MACHINE CO. 
7263 NORTH SALINA ST., SYRACUSE 8, N. Y. Porter-Cable 


SAWS « BELT SANDERS « FINISHING SANDERS 
DRILLS * ROUTERS * PLANES 


IN CANADA: WRITE PORTER-CABLE, LTD., 
Box 5019, Ont., Canadian prices slightly higher. 
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IN] OW 7 SAVE VALUABLE SHELF SPACE, 
©O CONSOLIDATE BULKY INVENTORIES 


...with the compact Weldwood counter model adhesive center 


@ stocks a balanced assortment of the 4 fast- 
selling adhesives that cover 95% of your market. 


@ returns over 38% profit. 
@ helps customers select the right glue with color- 
keyed selector chart and clearly marked prices. 


® gives point-of-sale impact to national adver- 
tising in Mechanix Illustrated and many other 
popular magazines. 





This sturdy counter-merchandiser 
FREE with your initial 
Weldwood Adhesive Assortment order. 











... With these versatile wood finishes 


No need to stock a dozen or more prepared wood stains. Now, with Firzite and i 
Satinlac, you can offer your customers the modern way to get beautiful wood finishes. , ae 


WELOWOOD 
| FLEXIBLE WOOD-TRIM 
- — FIRZITE ie SATINLAC —=e 
) —penetrating resin-sealer . mle —non-yellowing 
R TE and undercoater for all complete finish brings 
, Z | ag, woods, minimizes grain mi out and preserves the 


ee ee } raise and checking. Clear ** samen sus guauny oF a SO natural grain and 
34 3 2 


, 


i, : Weldwood Flexible 
y x can be mixed with 7 beauty of all woods. yor bem ~ 


rj standard colors-in-oil for | i => Water-clear, brushes iia Si Be 

} ve! beautiful stained ert Ai: or sprays easily, J 

ie? ho: eS / » ea rolls, for edging plywood and 
effects. White for blond and ii? + ~~ prevents the “built- 


| : “ lumber. Apply with Presto-Set 
pickled effects, and : up’ look of varnish. Glue. Available woods: oak, 
as an undercoater Pee Satinlac is its birch, African mahogany, wal- 
before painting. tee own best sealer. nut, fir, and Korina”. 








® FOR ADHESIVES, WOOD FINISHES, 
Weldwood PLYWOOD, HARDBOARD 


United States Piywood Corporation, 55 West 44th Street, New York 36, N. Y. 





>» POWER TOOL FOR BUSY PEOPLE » & 


> 


SANDS WITH GRAIN 


oe 


GETS INTO CORNERS 


For the bustling handyman who does everything or the 
weekender who wants to get done fast... the Weller 
Power Sander is the most useful tool you can invest in. 


The Weller Power Sander and goes under radiators and other 
Polisher has more than twice the hard to reach threat 
sanding area of any sander in its ‘S_ 7 —T The Weller 
price class. It gets jobs done faster . “| Power 
and easier. The straight-line action Beigtet>. ‘Sander 
a ysands ee features a 
satin- positive 
smooth paper grip that cannot slip and 
with the needs no special tools for paper 
grain replacement. 


and it Powerful reciprocating motor has 

goes all no gears, never needs lubricating. 

the way Lightweight design fits snugly in 

74 into cor- hand and is ideal for vertical 
one <== ners. The sanding—feathering dry wall 
low cated is only 21544"" high and seams, etc. Guaranteed | year. 


Weller 


ELECTRIC CORP., Easton, Pa. 











POLISHES & BUFFS 
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Here are the Magna tools to be featured in 
Mechanix Illustrated this fall. Here also are some answers 
to often-asked questions. 


How much space do you need to display a complete line 
of power tools? 


Magna offers you a complete power tool department, includ- 
ing: SHopsmitn, the original multi-purpose tool and Macna- 
Line single purpose power tools. The complete line can be 
displayed and sold in less floor space than any other line or 
combination of lines. 


How large an inventory will you have to carry? Will it 
require a major financial investment to have a complete 
power tool department? 


Because there is no duplication, a complete Macna power tool 
department requires the lowest basic investment of any brand 
of tools, yet gives your customers their choice of America’s 
finest multi-purpose tool or single-purpose tools. 


With whom will you have to deal? A jobber? A whole- 
saler? What help can you get in setting up your power tool 
department ? 


Magna offers direct factory-to-you service. Every Magna rep- 
resentative is a power tool specialist who will train your per- 
sonnel in tool operation, merchandising, and consumer promo- 
tions such as power tool schools and demonstrations, etc. 


How can you be sure the power tools you carry offer the 
best possible value to your customers, and give you a quick 
turnover of stock? 


No other power tools can attract more consumer interest than 
a complete Macna power tool department. These big capacity 
Macna-L ine tools offer the only advanced engineering features 
in a generation. Plus handsome Magna “family” design. Magna 
gives you more sales-building exclusives than any other tools 


in America, makes repeat customers for every department. 


MAGNA POWER TOOL CORPORATION 


The Macna Twin-Franchise is the most wanted franchise in 
America. With this selected franchise, you have: no duplica- 
tion, one supplier, minimum floor space, minimum investment 
and inventory, and direct factory-to-you service. For full infor- 
mation, write Franchise Department, Magna Power Tool Cor- 
poration, Menlo Park, California. 
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Here is the complete MAGNA-LINE of single-purpose power tools (L to R) 9” Saw (economy-priced 8” Saw also available), 9” Saw-Jointer, 11” Band Saw, 4” Jointer, 18” Jigsaw 
(economy-priced 12%” Jigsaw also available), 6” Beit Sander (economy-priced 4” Belt Sander also available), 30” Lathe, 1242” Drill Press 





MODEL 1498. \é-:nch drill; AC-DC 
2500 rpm. free speed ; 1500 rpm load speed ; 3lbs. 


Remington 


MALL FOOL COMPANY 


Division of Remington Arms Company, inc. 
25000 South Western Avenue - 





Electric Saws for 
every carpentry job. 


* Prices and seperifAcations suaject to change without notice. 








Park Forest, Illinois 





Belt and Orbital 
type sanders. 


only 
oy = 280 


25 to GOcycle ; 115 volts. 
; UL. approved 


Witt 
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Here’s the answer to the tough ones—the jobs that defy 
ordinary drills! Yes, now you can have power tools by 
Remington, the newest name in power tools...the greatest 
name in sporting firearms and ammunition for 141 years. 

Model 149B has the power of drills costing twice as much! 
And it’s built for superior performance on the most rugged 


jobs—as are all of Remington’s famous Mall power tools. 


With its attachments, this drill can be used as a saw, 
planer, sander, polisher, paint mixer, hedge trimmer, screws 
driver, and in many other ways. Saves hours of work. 

There’s a power tool by Mall Tool Company, Division 
of Remington Arms Company, Inc., for every need. For 
further information just fill out the convenient coupon. 








* MALL TOOL COMPANY, Division of Remington Arms Company, inc. Dept, K8 
° 939 Barnum Ave., Bridgeport, Connecticut 

. Please send free catalog on Portable Electric Tools. 

* WAME 

* STREET 

; city ZONE... STATE 

















New FROM DREMEL-— 


THE MULTI-PURPOSE MOTO-SHOP 


ee te 
me ee oe 
cep EN DU STs « 


Under this banner 
the Proto Tool Company 


will continue to 
MODEL #57 MOTO-SHOP *33.95 


POWER TAKE OFF EXTENSION 


serve your needs... 
AND DISC SANDING ATTACHMENTS 


DELUXE #57 MOTO-sHOP 949.95 


DISC SANDER * GRINDING WHEEL 
CLOTH BUFFING WHEEL * WIRE WHEEL BRUSH 
FLEXIBLE SHAFT * 12 PIECE ACCESSORY KIT 


3 SANDING DISCS 
DREMEL MFG. CO. 
RACINE, WIS. 


FORMICA... 


builds more sales for you 
through hard hitting consumer 


ads like this — 


DOUGLAS FIR PLYWOOD ASSOCIATION 


SHOWS CONSUMERS 
MORE AND MORE 
WAYS TO PUT 

FIR PLYWOOD 

TO USE 


hie. 


\ /DFPA\, 


TESTED 
‘QUALITY, ; 
a 


DOUGLAS FIR PLYWOOD ASSOCIATION 


TACOMA 2, WASHINGTON 





ie Beauly Bonded | 
FORMICA CORPORATION FORMIcx’ i 


Lom - noted Plests 





Subsidiary of cYANANMID Pays in Performance 















CHANNELLOCK PLIERS 


For quick plier profits, sell the line with the profit 
leader... the popular Channellock No. 420. Backed 
by heavy national advertising in MECHANIX 
ILLUSTRATED and other leading magazines, 
Channellock is attracting more and more consumer 
interest. So stock the Channellock line and put the 
profit-leader 420 plier out front for your customers 
to see...try...and buy. 
















BOSTITCH 


Over 800 different models 
of staplers ...200 types . 
of staples 
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FINE GUNS SINCE 18670 
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FREEPORT ILLINOIS 
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The big profit is in selling De WALT® 


Customers everywhere are swinging to De Walt as the only 


multi-purpose power tool that makes all woodworking so 
/ 
easy! 





And the selling is easy, too! You can actually demonstrate 
the many advantages only a De Walt Power Shop offers— 
how De Walt’s exclusive design gives versatility, accuracy, 
and safety that makes all other power tools old-fashioned. 


Most important, every big-ticket De Walt you sell means 
big money in the bank for you! 


Get full details on the valuable De Walt Franchise and 
proven-profit story. Write today. 


An? = — 





De WALT INC. 
LANCASTER, PA.— DEPT. MIP-700 : 
Subsidiary of AMERICAN MACHINE & FOUNDRY CO. 


eeeeeseeceeoooooooooo soso oeoeeeoeeeeeseeseeeeeeeeeeee 


ELMER’S® GLUE-ALL 
«ws Dordens 


IT’S GOT TO BE GOOD 
The Borden Company, Chemical Division 


De Wart 
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McCLOSKEY LUMBER LIFE — 


A LASTING, NATURAL EXTERIOR FINISH 
THAT SHIELDS AGAINST FADING AND 
WEATHERING. 





McCLOSKEY VARNISH CO., PHILADELPHIA 36, PA. 


SAVAGE 340 = 


ies 
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There is a complete line of Savage, 
Stevens and Fox shotguns and rifles 
for every shooter and every kind of 
shooting. 








Tesoqmaan 
GAVAGE - STEVENS - FOX FIREARMS 
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Compare this new Stanley Sander with 
comparable heavy duty sanders... com- 
pare for performance and price. H36 is 
out in front. 
Because full power is at the sanding 
pad. 
Because it sands 
others. 


much faster than 


y Duty Orbi 


Heavy 


H36 $49.95 


Because it always stays cool. 


tal Sander 


Stanley “Surform”. New Miracle Speed 
forming tools of 1001 uses. Easy to use, 
fast, for expert or beginner. “Surform” 
files, smooths and forms the surface of 
wood, plywood, plastics, asphalt, tile, 
aluminum and other non-ferrous 
metals. 





P 


File type No. 295—$2.69. Plane type No. 296—$3.69. 


STANLEY TOOLS + STANLEY ELECTRIC TOOLS 
DIVISIONS OF THE STANLEY WORKS 
NEW BRITAIN, CONNECTICUT 


Evan L-O-N-G WHITE-TAPES 


25-50-75-100 FOOT LENGTHS 


A FINE-QUALITY PRECISION MEASURING TOOL 
EVANS, ELIZABETH, N.J. 





HON’ GU Punvode METAL MENDER 


REAL METAL IN A TUBE 
use it like putty — 


sets harder than lead 


TREGLOWN COMPANY, INC., FANWOOD, N. J. “SS 


TAN 






The GREENLEE line of fine tools in- 
cludes auger bits, electric drill bits, chisels, 
gouges, spiral screw drivers, drawknives, 
and many more. 


GREENLEE TOOL CO., Rockford, Ill. 
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INDESTRO 


“J@ > 


... MAKER OF A FULL LINE OF FINE-QUALITY 
HAND TOOLS 


[UF. KIN 


TAPES + RULES + PRECISION TOOLS 
Standard of Accuracy Since 1869 


THE LUFKIN RULE CO. + Saginaw, Michigan 











INDESTRO MFG. CO. 
Nerth Kildore ot Schubert * hicago 39 wm 


ae Clilas. ov: You 


ie pe GREATER VALUE PER DOLLAR 
| Fn 


~. DURO MASTER 


t " COMBINATION 
1 
. SAW /IOINTER 





10’’ TILT/ARBOR SAW 
. F | ; 
S 2-24 N. Pitcher St., Kelomezee, Mich. 


QUALITY MACHINE TOOLS SINCE 1911 Saw 


 DURO METAL PRODUCTS COMPANY 


Chicago 39, Mlinois 
eeeeeeeeseeooeoeoooooeosoooeooooeoseoeoe Ceeeeeeeeeeeeeeeeeseeeseeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee eee 


yy AMERICAN MACHINE & TOOL COMPANY vw LYMAN GUNSIGHT 

yy ARROW METAL PRODUCTS yx MILLERS FALLS TOOLS 

yw BILCO STEEL BASEMENT DOORS > MOLLY SCREW ANCHORS 

v~ BRIDGEPORT FABRICS yw PLASTIC WOOD 

vw BROWN SPEEDY SPRAYER w REDI-BOLT 

vx CINCINNATI TOOL COMPANY vy ROGERS GLUE 

vy CROSMAN ARMS vw SHAKESPEARE FISHING TACKLE 
vy DELTA ELECTRIC COMPANY w 3-IN-ONE OIL 

yw DIC-A-DOO PAINT BRUSH BATH 3 WONDER-PASTE 

vy EVINRUDE OUTBOARD MOTORS yw X-ACTO HOBBY KNIVES AND TOOLS 
vw LIQUID WRENCH 


MECHANIX | 
ILLUSTRATED 


A FAWCETT PUBLICATION 






























Trademark is your assurance of 


(ependable quality anc 
Steady profits! 


Since 1876 the <> trademark has been a symbol of highest quality in 
) twist drills, reamers and other cutting tools. These famous tools are the 
en first choice of production executives in America’s great metalworking 
plants. In test after test they have proved their superior performance. 


You can build steady profits by selling the same high quality tools... 











" — aD 
ey ol Ay? ome 
Straight Shank Drill. Fraction Sizes. 1ZeS. FALE teel,.NO 918; 
High Speed Steel, | No. H-3917; Carbon Steel, No. H-108A. 
Carbon Steel, No. H 
Bit Stock Drill for Metal or Wood, gy eee § [gg 
Carbide Tipped Masonry Drill. ING, EES. Carbon Steel, No. H-148. 
Regular length, No. H-750; 
» 12” overall length, No. H-75 1; nips 
18” overall length, No. H-752. ae a 
, Also available in handy sets or Bell Hangers’ and Electricians Bit, ; 
display stand. No. H-114E. Wood Bit for Brace, No. H-114A. 


The above tools are available in all popular sizes 


... Orin Sels— 









Set No. H-57. Eight high speed 
drills, Ys" to %”". Plastic con- 
tainer, with drill sizes plainly 
mark 


Set No. H-26. 
Same as No.H-57 
with carbon steel 
drills. 
















Set No. H-371. 
Seven regular 
length high 
s drills, As” 
to 4” by 32nds. 
Container is a clear 
plastic cylinder 
with screw cap. 


Set No. H-171.Same 
as above, with car- : 
bon steel drills. Set No. H-56. Handsome red plastic 
base with clear plastic top gives per- 
fect visibility o agren igh speed 
drills, sizes Vs" to %" 


Set No. H-22. Same as above, with 
carbon steel drills. 




















Set No. H-97. Four high speed 
metalworking drills—sizes %", 
%”, %e” and %*—all with 4%" 
shank. Metal case with slide 
cover. 












Illustrated above are a few of the CLEVELAND tools and 

sets that are in great demand by farmers, mechanics, 
spose a get to “ . hobbyists, repairmen, home owners and machinists. The 
cylinder with screw am full line is shown in Catalog No. H-4. Ask for your copy. 


hg 

ee oe y Set No.270. Seven, Porter 

“home length” hi hy 
y 
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1242 East 49th Street « Cleveland 14, Ohio 
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* Easy to change * Constant tension 
blades. on blades. 


* Wing nut adjustment that can mean more sales! 


Gensco Bushman Bow Saws 


Ever hear of a wing nut that could increase sales? 

Well, Gensco has one and it’s the latest addition to their top quality, long line of 
Gensco Bushman Bow Saws. Real profit maker for you, too! Customers will go for 
the split-second blade changing, the simplicity of blade tension adjustment. 

If you’re interested in greater bow saw sales ask your jobber about Gensco Bushman 
Bow Saws... they’re the finest. 


GENSCO has the most complete line of BOW SAWS and BLADES! 


Ps RES 7 \ Mlle 


21” All-purpose saw 24” Camper's saw 30” and 36” saw 42” and 48” Adjustable saw 30” and 36” Miner's saw 
Extended handles in 30”-36”-42” and 48” 








Seven different top quality BLADES to sell and feature. 
Ask your jobber today about the BIG Gensco Bushman Bow Saw line. 


: a division of 


GENSCO TOOLS : GENERAL STEEL WAREHOUSE CO., Inc. 


1802 North Kostner Avenue 
® . Chicago 39, Illinois 
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SELL THE LINE \ 
with the PROFIT LEADER 













7) CHAN” NEL aan 


























. 

} No. a20 ; : 
4 For a longer profit per sale... SELL QUALITY ‘ 
SELL THE COMPLETE CHANNELLOCK LINE 
| You get more than a quality line when you 4 
handle Channellock pliers. Here’s a line with a fast- 4 
‘ moving, nationally advertised profit-leader . . . the % 
2 popular Channellock 420. No other plier does so 4 
| many jobs so well . . . no other plier sells so fast. So 
: ' stock the Channellock line and put the profit-leader : : 

420 plier out front for your customers to see... ' 

try ...and buy. It’s easier to sell just one plier line. 

It’s profit-wise to sell the Channellock line. 
| CHANNELLOCK 


creates customer 





CHAMPION DEARMENT TOOL COMPANY 
ee bp ¥ i bie = pe Wee Yt V A NRA 
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One To Fit Every Customer Need 
Makes Selling Easier and More Money For You 


58 / 





S EASY-RUNNING HAND MODELS FOR 


High Quality and Top Performance are Combined 
in this Complete Line. Prices for Everyone and a Variety of 
Features will Increase your Selling and Profits. 














THE CLEMSON E-17 
FULL 17’ Cut 


Recognized for premium 
quality and precise workman- 
ship. Requires no tools for 
height and bedknife adjust- 


ments. nea: — 


, 
pee 
i ” 2S — 
f 
J 
4 4 “ 
r. = 


THE CLEMSON E-16 

FULL 16” Cut 
Popularity in medium price field — 
welded high carbon steel reel — semi- 
pneumatic tires. 









































THE CLEMSON SUPER-SPECIAL 
FULL 16” Cut 


This newly designed model provides 
volume sales at a lower price. Light- 
weight and easy to adjust. y Soy 


THE CLEMSON 
““THRIFTEE”’ 
FULL 16” Cut 


A combination of economy 
and full Clemson quality. 


THE CLEMSON CUB 


14” cut for trimming and 
mowing terraces. 


e Rigid but lightweight construction makes for easy mowing 
e Easy height adjustment and smooth roller action 
e Easier, safer operation from low-mounted handles 
e Simple shear adjustment plus no-warp girder bedknife 
e Protected bearings promote extended wearability 
e Baked yellow enamel finish and molded grips 
e Highest quality steel blades plus grass clipper bracket 
(not on “cub” or “thriftee’’) 


CLEMSON 
QUALITY FEATURES 
BUILD YOUR SALES 





Clemson's 


Coast-to-Coast Advertising Campaign... 


All over the country, millions of readers will be seeing 
Clemson ads this year, to come to you pre-sold on the Clemson line! Be sure 


to ask your distributer—right away—about the Clemson line! 
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LAWN mo y) 


THE CLEMSON 18” POWER-DRIVE 


Rugged power under easy handle 
control — stops when you stop... 
moves only when you move. Makes 
trimming a cinch and reels disen- 
gagement feature adds protection to 
reel from damage or dulling. 
















-” 


THE 
CLEMSON 


Dowes Ge 


NOW 6 QUALITY PACKED 





















re 
$35 
& 
e2 





REEL-TYPE e Completely enclosed all gear drive 
POWER MOWER e Fingertip grass height adjustment Ps 
e Easy bedknife-to-reel adjustment Fd 
FEATURES e Automatic jammed-reel release (power-drive only) j 


NOW 2 CLEMSON ROTARY MOWERS 


Evelusive “SWIRL-DISC” Action 


The Clemson “Swirl-Disc” — that spins 
with the cutting blades—has revolutionized 
the rctary mower! This remarkable disc 
has fluting that pulls grass straight up into 
the blades for clean cutting. Wet or dry, 
the grass clippings can’t stick inside the 
hood. Maximum safety is assured, too... 
there’s an adjustable rear guard and no 
dangervus discharge ports in the one-piece 
die-cast aluminum hood. 


Features... 


automatic start stop 


“Swirl-Disc” action. 





CLEMSON ROTARIES FEATURE: 


e “Swirl-Disc”’ action 

e 2% H.P. Briggs & Stratton 4 Cycle, Lightweight 
Engine (Self-Propelled and 21” Push-Type) 

e 1% H.P. Briggs & Stratton 4 Cycle, Lightweight 
Engine (18” Push-Type) 

e High-Carbon Steel Blades 

e Automatic Rewind Starter 

e Mulches leaves and twigs without extra attachments 

e Close-cutting — within 5” of obstructions 

e Simple Height Adjustment 
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) 
THE CLEMSON 4 
18” and 21” AF. 
POWER DRIVE JR. a 


¥ Equipped with “handle f= ¥? 


POWER MOWER MODELS 


m © 1% H.P. Briggs & Stratton 4 cycle lightweight engine 
e Automatic rewind starter 


THE CLEMSON 
21” SELF-PROPELLED ROTARY 
rear wheel power 
drive —“handle control’— 


action—interchangeable 
front wheel alignment 
for easy close trimming. 


CLEMSON BROS., Inc. Middletown, N. Y., U.S.A. 


Makers of Hand and Power Hacksaw Blades, Frames, Metal and Wood Cutting Band Saw Blades 





















control”, these high 
quality mowers pack 
high priced features into 
lower priced models. 
The new 21” speeds 
mowing time with the 
same smooth opera- 
tion of smaller 
models. 












THE CLEMSON 
18” and 21” 
PUSH TYPE ROTARY 


Features ...“Swirl-Disc” 
action — interchangeable 
front wheel alignment — 
and wider cut on 21” 
with same easy opera- 
tion of smaller model. 





FOR A BIT WITH A BITE 


SUPER CARBIDE TIPPED MASONRY 
DRILLS 


A COMPLETE RANGE oF SIZES & TYPES 


EXTRA LONG SPEED SPIRAL 
(List “LD"’) 


NEW CORE-VENT (List “CFD”) 


DURABLE SPEED SPIRAL 
(List “FDM”) 


] 1 >t Fics , —S. oe 
e lead spiral flutes a 


DEEP SPIRAL (List “FDS") 


+, eat, 


~¥ | ‘ 

% % ' 
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AVAILABLE IN KITS 
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Each kit contains a selection of most popular sizes in one 
attractive package. 


UL 


WRITE NOW FOR LITERATURE, PRICES 


TOOL COMPANY 
DEPT. 370, 21650 HOOVER RD. ¢ DETROIT 13, MICHIGAN 
WAREHOUSES: CHICAGSO 7 DETROIT * NEW YOR K . LOS ANGELES 


Subsidiary of Van Norman Industries. Inc. 
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Mr. balon: casH IN NOW 


ON THE 
REVOLUTIONARY NEW PERMANENTLY 


~ R 2 > — Mee TOUGH AMBERLITE 
ridge port o HANDLES 


"NEOPRENE. Es 


CUSHION Feyye 


_ SCREWDRIVER - 


>» sea : — — ne - = . o~- 
ae > = . . 


50% GREATER TORQUE! 









BLISTERPROOF — 
OiL & WATER 
RESISTANT 
NEOPRENE GRIP — 























>. 4 SUPER COMFORTABLE (Resilient neoprene grip never That’s right! This completely new: Bridgeport screw- aoe 
hurts the hand — no matter how hard you grip it!) driver has tremendous sales possibilities which you E 
can't afford to miss! It has been tested under actual FOR MAXIMUM 
7 TREMENDOUS TURNING POWER (Tests prove the working conditions and enthusiastically acclaimed by STRENGTH 
CUSHION GRIP allows you to turn screws tighter electricians, automotive and industrial mechanics. 
than ordinary screwdrivers’) Everyone who tries one, wants one — or more! 
* NON-SLIP GRIP (Even when wet or oily, your hand won't Be sure you have the brilliant Day-Glo Cushion Grip 
slip!) Merchandiser in your store. It's FREE with the starter 


assortment and features “TRY-IT-YOURSELF” handles 
*” UNBREAKABLE HANDLE — (Hammerproof shockproof which dramatically demonstrate the extra-turning 
power and comfort features of the Bridgeport Neo- 

and non-flammable.) prene Cushion Grip. 


te FULLY GUARANTEED Order from your jobber today! 
























BLADE OF HIGH 
e's What You Ge}! GRADE, HARDENED 






NATIONALLY ADVERTISED 



















TO PRE-SELL ~v r ALLOY TOOL STEEL 
MORE CUSTOMERS FOR YOU! MERCH ANDISER ooo 
S 
Pt ASSORTMENT «2700 FOR EXTRA 
. so eae SALES APPEAL 





















































No. of Cot. 5 per Retail 
Pieces No. Ssergren Each 
ae coat DISPLAY BOARD = Lb aamee | Macwecs |e 
ae , AND DOUBLE GRIP} 1 | 2143.8" | MOUND BLADE) | 1 50 
: DEMONSTRATOR 3 2243-3" . | 1.00 
; 7243.6" | ELECTRICIAN’S yo 
3 2343-4” 1.40 
2 2343-6” ying os 1.80 
j 2343-8” 2.20 
GENUINE 
2 2501-3 PHILLIPS 1.00 
WITH ASSORTMENT No. 1 pt. 
GENUINE 
2 2502-4” PHILLIPS 1.30 
No. 2 pt. PRECISION 
aN CROSS-GROUND 
\ TOTAL: 24 SCREWDRIVERS POINT 





RETAIL VALUE $32.15 
SIZE OF DISPLAY 11” X 14” X 4” DEALER’S COST 21.44 
16 SIZES & STYLES IN OPEN STOCK DEALER’S PROFIT $10.71 

















THE BRIDGEPORT HARDWARE MANUFACTURING CORPORATION, BRIDGEPORT, CONN., U.S.A. 
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CRESTOLOY 





CRESTOLOY Wrenches are forged from a 
special alloy steel permitting thinner, trimmer 
design with greater strength and less weight than 
conventional types. They are available in Single 
End patterns, 4” to 24” size. Double-end in four 
models combining 4-6; 6-8; 8-10; 10-12 inch 
sizes. The 15”, 18” and 24” sizes, available in 
Single End pattern only, are distinguished by 
their tapered handles. There is no stronger or 
finer Adjustable Wrench than CRESTOLOY. 


Sve 


FOLOY 
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TOOL 


COMPANY, 
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CRESTOLOY 





CRESCENT AND CRESTOLOY 
outsell allother ADJUSTABLE WRENCHES 


CRESCENT Wrenches are forged from 
selected carbon steel and specially heat-treated 
to increase their toughness and durability. Due 
to their lesser cost and relatively great strength, 
they are widely used in industrial and service 
operations where thinness is not essential. Avail- 
able in Single End Patterns, 4” to 18’. 

Both CRESCENT and CRESTOLOY 
Wrenches represent the best in design and work- 
manship, and carry the same guarantee. 


HARDWARE DEALERS every- 
where are increasing their tool 
sales with Crescent Display panels. 
Designed for wall, counter, table 
or window display, they can be 
used with various mounting fix- 
tures. Ask your jobber for details. 









Sign of lhe Cfrtisan 
Fyrnibot (f rccllence 
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~\ 
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JAMESTOWN, NEW 
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Crescent is ovr trade-motk, registered in the United Stotes and obrood, for wrenches ond other tools. Sold by leading distributors ond retailers everywhere and mode only by 


CRESCENT YOR K 


Profit More trom the “do-it-yourself” market 


.stock and sell fast-moving, 
nationally advertised 





GREASE GUNS and FITTINGS 











e Lowest price consistent with highest quality 


e More time-saving features 


e Backed by Lincoln—pioneer builders of lube 
equipment for over 35 years 


Unlimited uses for your customers 


For Power Implements For Motor Scooters For Golf Course and 
(lawn and garden) and Motorcycles Institutional Equipment 
For Power Tools For Marine Inboard For Home Appliances 
and eer and Outboard Motors 


ORDER NOW...and get this self-service 
Lincoln Merchandiser free of extra charge! 








amen a. ' You can set up this colorful, sturdy Lincoln 
| lA” Vs . all-steel Merchandiser in just 3 minutes. 
= “Si Lubricator ms What a profit-maker! Customers see ’em .. . 


ame, ; : 


try ’em...and buy ’em! Lincoln grease guns 
and packaged fittings... proved by actual 
tests to be the most popular on the market, 
coast-to-coast. 


Take advantage of this opportunity for 
building sales-volume... order a represen- 
tative stock of lube equipment from your 
Lincoln wholesaler now . . . and get this all- 
steel, self-service Merchandiser free of ex- 
— tra charge. For complete details, Write for 
[A Pulls in sales from store traffic... Sales Bulletin 221. 
space-saving counter size, 20"' x 1344" x 8”. 
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BLADE CAN BE 
EXAMINED 
WHILE IN 
PACKAGE 
New pockage is colorful, 
informative, displays 
well on pegboard or in 
bins. Pilferage-free 
ideal for self service 


New W600 Merchan- 
diser is of rugged steel 
construction. Beautifully 
ithographed display 
panel. Leg assembly for 
free standing display in- 
cluded. Occupies only 
11%” x 21” of wall 
spoce, or 61/2” x 21” of 
counter spoce 


SELF DEMONSTRATING 


PACKAGE 


HANGS ON WALL OR 


PEGBOARD 


STANDS ON COUNTER OR 


SHELF 


THE {OFKIN 








NEW MERCHANDISER, NEW PACKAGE, MAKE 
A COMPLETE, INTEGRATED TAPE RULE DEPARTMENT. . . 


an attractive, substantial, stocking-selling merchandiser and a mini- 
mum balanced assortment of Lufkin White Clad Mezurall tape rules 
in the new Self-Demonstrating package .. . all are yours for less 
than your regular cost for the tape rules alone. 


THIS IS YOUR BALANCED W600 ASSORTMENT 
REGULAR (2° WIDE) MEZURALLS 


W926 6 Foot ( 
W928 8 Foot 
W9210 10 Foot 
W9212 12 Foot @ 


SUPER (34° WIDE) MEZURALLS 


W9310 10 Foot @ $2.38 
W9312 12 Foot @ $2.89 


TOTAL LIST PRICE $40.00 
1 W601 Merchandiser ($3.50 Value) N/C 


your cost (Less 35%). ... $26.00 


W601 Merchandiser Only Available at $3.50 


ORDER FROM YOUR WHOLESALER 


RULE COMPANY — 


ieminudiiliteaniaey 
€ ave an imdustry Spousor 


Advanced Course in 
Hardware Retailing 


SAGINAW, MICHIGAN 
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polyethylene bags 
sell-service selling 





ee 

His is the sort of package that invites the customer to pick it up 
and take it home,” says Ray Ohlson, Vice President of Warner 
Hardware Co., Minneapolis, Minn. 

He’s talking about packaging in film made of Bake.ire Brand 
Polyethylene. “We use polyethylene bags in our own packaging 
operation,” he continues. “We prefer, however, using the manufac- 
turer's package whenever possible.” 

Does this give you any ideas about packaging your product to 
appeal to shoppers and retailers? Ask your packaging supplier about 
film made from BAKELITE Polyethylene. 


B * 7 
“We package scores of items in 






“I don't know of any other packaging 
material that will do the job as well or 
as economically ...and we've had sev- 
eral years’ experience with polyethylene 
film packages. They hold up well even 
for sharp or heavy objects.” Polyethylene 
film covers scores of items at Warner 
Hardware Co. in Minneapolis, Minn., 
says Ray Ohlson, Vice President. 





IT PAYS TO PACKAGE IN FILM MADE OF 


BAKELITE 


BRAND 


POLYETHYLENE 


Ui ite). 


foy-\ i=} ] 2) = 





BAKELITE COMPANY, Division of Union Carbide Corporation lucc) 30 East 42nd Street, New York 17, N. Y. 


The terms BAKELITE, UN1on Carpive and the Trefoil Symbol are registered trade-marks of UCC, 
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B AMES OFFERS a PROVEN” 
PROFIT- MAKER 


This Ames profit-maker greatly increased sales (and profit) for 
thousands and thousands of dealers last season. Unsolicited 
testimonials have poured in from dealers praising the sales- 
power and utility of this self-service unit. 





BIG ENOUGH—Customers can’t overlook this eyee SMALL ENOWGH—Reqguires only 7 square feet of 
catching display of garden tools they need and should valuable display space. 


buy. Plenty large enough to spare you the chore of STRONG ENOUGH — Unit is strong enough to hold 
restocking during busy store hours. five dozen tools, plus a two-hundred pound man, and 
roll easily on jumbo 3” casters. 


Fere’s Your Profit Picture 


60 Full Size Tools—Retail Value . ... . . $184.32 
AMES Tool Merchandiser . . aS 40.00 


YOU GET. . . $224.32 


Ucunl Gach Ol Gee i 4. kt eet eee 
Special Price on Merchandiser ..... . 26.00 
Limited Time 10% Discount ; , 14.89 

















. . ” . . 
(Catalog #A860) YOU PAY... *133.99 
9 Bow Rakes (A14RB) 3 Spading Forks (ATLDA) 6 Garden Hoes (AG6%) 3 Garden Spades (AGSD) 
3 Floral Hoes (AFHS) 3 Floral Spades (AFGS) 3 Floral Shovels (AFS3%2) 3 All Purpose Hoes (ASTO) 
3 Floral Spades (AFGSD) 3 Dandelion Weeders (ADW) 3 Turf Edgers (AFTSHD) 3 Speedy Cultivators (A3SC) 
6 Bulb Planters (BPD) 3 Fieral Rakes (ATR8) 3 Garden Rakes {(A14C) 3 Warren Hoes (AW7) 


SMALL ENOUGH! STRONG ENOUGH! 
> i 





Holds ample supply Occupies only 7 square feet 





Rugged yet rolls easily 
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SELF 
SERVICE 














@ IDENTIFIES EACH TOOL 
CLEARLY 


@ SHOWS STOCK NUMBERS 


@ GENEROUS AREA FOR 
PRICING 


@ SAVES TIME WHEN 
RE-STOCKING 








O. AMES CO. 


PARKERSBURG, WEST VIRGINIA 







Ames also manufactures the famous line of Ames Maid metal household furniture and the new line of Ames-Aire casual furniture. 
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Dependability... 


Be sure of it with The dependability and 


uniformly high structural 
[ss r< A i a — a qualities of GRABLER Square 
“Gee” Pipe Fittings are the 
SOUARE “GEE Pipe Fittings =“ move tan 
years of experience in 
progressive and modern 
manufacturing techniques in 
the production of pipe fittings. 
For dependability when you 
need it... where you want it, 
order GRABLER Package- 
Protected Square “Gee” Pipe 


Fittings from your wholesaler! 


Dependable Distribution from these Warehouses: 
New York ¢ Philadelphia © New Orleans 
Atlanta © Pittsburgh © Cincinnoti © Dallas 
Chicago * St. lovis © Detroit © Denver 
Minneapolis © San Francisco ©* Los Angeles 


GRABLER 


Manufacturers of the SQUARE "GEE" Line of Pipe Fittings 


The GRAGLER Manufacturing Co. © 6565 Broadway * Cleveland 5, Ohio 
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deep wellgself-priming 
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a "\, GOULDS PRIME-FLOW 
. Deep Well System 


\ 


SEE THIS DYNAMIC 
DEMONSTRATION 
AT YOUR DISTRIBUTOR’S! 


Goulds trouble-saving feature 
keeps profits in your pocket 


Most shallow well jet pumps are termed  self-priming. If self-priming 
is so important for shallow-well pumps, then how about deep well 
pumps? It's more important! A Goulds Prime-Flow self-priming deep 
well jet pump will not lose prime when the well end of the foot valve 
is exposed to air. Combination of Goulds patented double air separa- 
tion chamber with Goulds patented self-priming centrifugal pump 
makes this possible. This self-priming: 


1. Eliminates service calls to reprime 
2. Prevents seal from running dry 
3. Means air handling ability; no water-logged tanks 


This means you make a permanent profit. Your earnings are not eaten 
away by costly service calls. Sell Goulds Prime-Flow deep well pumps 
. for permanent profits . . . satisfied customers! 


GOULDS PUMPS INC., Dept. HA-957, Seneca Falls, N. Y. 



















NO CALLS NO NO 
To SEAL WATER-LOGGED 
REPRIME FAILURES TANKS 





es 
pe Se — - 
<3 : 2 


Best jet yet! 


Sell the pumps that help sell you... GOULDS 
Water Systems 
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Jamesway. 
Quality Wheelbarrows 


VEN when filled to capacity, the Jamesway 
Garden Wheelbarrow is easy to operate. It’s 
so perfectly balanced that up to 15 lbs. less lever- 
age is meeded at the handles than with most 
competitive models. It’s longer and wider than 
most barrows in the same price class .. . has up 
to 5 lbs. more steel for greater strength. 
Backed by Jamesway’s half century of experi- 
ence in metal fabrication, this smart barrow 
offers many other “plus values” — steel construc- 
tion and seamless tray design for long life .. . 


“Rigid-Curl” rims for extra strength . . . punc- 
ture-proof 10” x 1.75” tire for smooth operation. 
And it’s finished in colorful baked-on enamel. 
CAPACITIES: level —3 cu. ft.; heaped — 4 cu. ft. 

This is just one of Jamesway’s complete line 
of quality wheelbarrows. All feature the same 
sturdy construction, attractive styling and work- 
saving balance. For complete information, contact 
your hardware jobber or distributor. James Mfg. 
Co., Fort Atkinson, Wis.; Lancaster, Pa.; Los 
Angeles 63, Calif. Dept. HA-97.. 


A style for every customer 


HEAVY-DUTY WHEELBARROW — Deep, 
seamless tray, hardwood handles, 
heavy channel skids and braces, 4.00” 
x 8” pneumatic tire. CAPACITIES: 
level — 4 cu. ft.; heaped 5 cu. ft. 


HOME-MAKER WHEELBARROW — Per- 
fect for round-the-home chores. Deep 
tray no seams or joints ... pressed 
from a single sheet of steel. Semi- 
pneumatic 10” or 12” x 2.75” tire. 
CAPACITY: 4 cu. ft. 


GARDEN CART — No. 1 in the Consum- 
er Reports . . . can be tipped forward 
for easy loading and unloading. Two 
10” cab-heacien, rubber-tired wheels. 
CAPACITY: 4 cu. ft. 


Jamesway. 


50 YEARS OF METAL, FAB 


RICATION 
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Here At Last...A superior flexible plastic pipe! 





Slit-Proof...Does Not Pin-Hole 
Takes Higher Pressures 


Has Greater Strength 


OrANGEBURG SP is the only flexible plastic pipe, made 
from a superior new-type polyethylene resin, 

which took ten years of research to perfect. This 
resins extremely high molecular weight gives 
exceptional strength and service life... superior 
qualities found only in Orangeburg SP Plastic Pipe. 





PROVED sSuPERIORITY — Exhaustive tests prove 
OrnANGEBURG SP Pipe is completely slit-proof — 
free from “pin-holing”! Exceeds every test known 
for polyethylene pipe! Does not crack, break or 
corrode. Defies rough handling, hot sun and 
freezing temperatures. Super-smooth bore increases 
flow capacity, prevents build-up of pressure 
reducing deposits. 






IDEALLY SUITED FOR water service lines, jet 
wells, irrigation lines, underground sprinkler systems, 
swimming pools, water and drainage lines 

1) during construction, chemical process lines— 

and many other installations. 
















slit-Proof (No upin-Holing 
™ ° 


trength m = 
* Greater S SPECIFY ORANGEBURG SP—made in %” to2 


= Higher Heat Resis sizes. Weighs only ¥% as much as steel, installs 
ids, Alkalies, fast and at low cost. Opens new uses for flexible 
stance to Kinking plastic pipe ...at substantial savings. 

Write Dept. HA-97for more facts. 


tance 


Salts 
m Resists Ac 


ae Exceptional Resi 


* Unaffected by Detergents 
or $0ap Solutions = 

Fiexible, Easily Handl 

400', Fewer Fittings 

Lasting Service 









APPROVED FOR 





= Light, 


= Lengths to 
installed Cost, 






DRINKING WATER SERVICE 






BY NATIONAL SANITATION 
= Low 





FOUNDATION 





Backed by ORANGEBURG’S 64 year reputation for quality 


ORANGEBURG MANUFACTURING CO., INC. « Orangeburg,N.Y. * Newark, Calif. 
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A homeowner's beat friend...ia Wheeling Ware. Besides making dog-washing almost a «nap, 
Wheeling offers dozens of products to make your work eamer. Like Wheeling Garbage Cans 
and Rubbish Burners for disposal of refuse. Or Downspouts and Gutters for rain drainage 
Wheeling Corruguting (Company, Wheeling, West Virginia it's Wheeling Steet 


5 
ae A 


This fall— the Wheeling family works in 
5 MILLION HOMES 





5 million: that’s the number of homes that will be reached by this Wheeling ad 


appearing in the October 12th issue of the Saturday Evening Post. Many of FREE TIE-IN MATERIAL! 
them are the homes of your own customers . . . and prospects. News mats, streamers, 


counter cards, blowups, 


The sales that result will be only the beginning. They'll be back for more and | ee ee oo, ee 


/ dm | for the asking. Call for 
more .. . Wheeling’s second-to-none quality sees to that! co, (Ml details. 


Make the most of this sales opportunity. Tie in with this great fall advertising 
campaign today! Write or wire your nearest Wheeling warehouse or sales office. 


WHEELING CORRUGATING COMPANY + WHEELING, WEST VIRGINIA 
IT’S WHEELING STEEL 











IMMEDIATE DELIVERY ON ALL STOCKED ITEMS FROM THESE WAREHOUSES: BOSTON, BUFFALO, CHICAGO, COLUMBUS, DETROIT, KANSAS CITY, 
LOUISVILLE, MADISON, MINNEAPOLIS, NEW ORLEANS, NEW YORK, PHILADELPHIA, RICHMOND, ST. LOUIS. SALES OFFICES: ATLANTA, HOUSTON 
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EXCLUSIVE WHITE STRIPE 3-TUBE SPRINKLER HOSE 


rs " RR Bp on 5" . 


sore, . 
z >» -< 
ae » : 
% & “ 
ra 
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EXCLUSIVE! 


White Stripe 


spray guide tells 
when right side is up 


CHECK THE OUTSTANDING, COMPLETE MERCURY LINE! 
INSIDE DIAMETER GUARANTEE 


GARDEN HOSE: Mirror Finish 


3/4” 15 Yrs. 25, 50, 75 Ft. 
5/8” 15 Yrs. 25, 50, 75 Ft. 
1/2” 10 Yrs. 25, 50, 75 Ft. 
7/16” 8 Yrs. 25, 50, 75 Ft. 
7/16” (Black Only) 5 Yrs. 50 Ft. 


3 TUBE SPRINKLER HOSE: Mirror Finish 


Fully Guaranteed 25, 50 Ft. 
EXCLUSIVE: — 
SOAKER-SPRINKLER HOSE: Mirror Finish 
Mirror Finish Wider coverage Fully Guaranteed 20, 25, 50 Ft. 


sells on sight with improved spray GARDEN HOSE: Thrift Line 


5 Yrs. 25, 50 Ft. 
pattern design 5 Yrs. 25, 50 Ft. 
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.. and still climbing! 


7 MERCURY 


100% DURABLE VINYL PLASTIC 
GARDEN HOSE AND SPRINKLER HOSE 


Up...up...UP skyrocket Mercury Hose sales — and it's 
just the beginning! It's top quality Mercury with the big, new, 
most-wanted sprinkler features! Exclusive White Stripe spray 
guide; new, improved, wide-wide spray pattern; exclusive 
Mirror Finish; shopper-stopping new packaging; complete 
selection -.,all make Mercury the fastest-growing hose line in 
the industry! Write up Sales like never before! Stock and dis 
play Mercury Hose, Soaker Hose and Sprinkler Hos 


TTT ee 


cS 
= Y Guaranteed by 


; ; Good Housekeeping 
Nationally Advertised in Good Housekeeping 


and other magazines 


Sold Nationally by 


Herculean Products, 1150 Broadway, New York | 


Visit 
Hardware Show 
Hose Division Booth 793-94 





BREE RACK AND DISPLAY AIDS 
COLORFUL STREAMER AD MAT SERVICE 


Gering Products, Inc., Kenilworth, N. J. 
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AVAILABLE IN 
3 SHACKLE HEIGHTS 
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for extra profits to cheer about 
-feature products by | 





CORBIN CABINET LOCK DIVISION 


The American Hardware Corporation 
New Britain, Connecticut 
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REGINA S 





EXCLUSIVE SELLING POINTS —no other appliances can match 


PUT SPECIAL SALES PUNCH IN YOUR FALL PROMOTIONS 


REGINA Elec room 


The world’s most unique vacuum cleaner! 





1 The only vacuum cleaner designed for daily use! 


2 No other vacuum cleaner does so many jobs, is so very 
light, works so fast, takes so little space. 


3 Weighs only 6% pounds—half the weight of ordinary 
vacuums. No other vacuum cleaner is anything like it! 


4 Light, quick, modern—cleans home in minutes per day. 


5S Does all the vacuum cleaning without attachments. 


Eliminates carpet sweeper, broom, dust mop, dust pan, 


upholstery brush. 


6 Vacuums everything—hard floors, rugs, upholstery, dra- 
peries, stairs! 


7 Super-powered with 1/6 H.P. motor at 15,000 RPM. 
8 Dirt cup empties like ash tray. No additional bags to buy. 


9 Used daily in thousands of hotel and motel rooms... 
because it is fast and efficient. 


REGINA’S GREAT CONSUMER CAMPAIGN 
now in full swing—running straight 
through Xmas selling season 
26 ads in 17 magazines— 
delivering 37 000,000 messages! 
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REGINA turwbeeusn POLISHER and SCRUBBER 
The most powerful selling story in polishers today! 


1 The floor polisher most people know and want. 

2 Throughout the years, America’s first, best, most widely- 
used polisher. Ready for any use or abuse...for years 
and years! 

3 Thousands of Reginas still in use after more than 25 
years of service. 

4 No other polisher has a comparable record of service. 


5 Weighs only 17 pounds—the lightest possible polisher 
that can still doa really professional job. 


6 Counter-rotating brushes provide double efficiency, 
double speed. 


7 ‘Top-quality brushes! The proper brush for every use! 


8 More consumer advertising has been put behind Regina 
than any other polisher. 


9 Guaranteed by the world’s largest manufacturer of twin- 
brush polishers. 


THE REGINA CORP., Rahway 67, N. J 

I am interested in the......Mode! TS Polisher & Scrubber 
..Electrikbroom Model A Floor Machine 

Please send me 
Name and address of distributor for my territory 


REGINA dealer helps 


STORE NAME 





ADDRESS. 





CITY ZONE STATE 





IN CANADA: Switsen Industries, Welland, Onatariec 





Today’s most complete, best selling line! 


ie a at 
TR, i oe 
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UNIVERSAL “TAB- L-TOP” food and meat choppers 


Now in Chrome and 5 Kitchen-Tested Colors! 


Put a “TAB-L-TOP” on your counter. Let ’em see its brilliant 
kitchen-tested colors. Let ’em try its work-easy features. Then 
listen to that cash register ring. “TAB-L-TOP” is the only food 
chopper with a table-edge positioner and four suction cups that 
prevent slipping. Its 3 cutter plates make fast work of any food 
—raw or cooked—and the extra-long handle snaps off for easy stor- 
ing. Presold for you in the top five woman’s magazines. Order 
“TAB-L-TOP” now! From $9.95 retail. 


EXCLUSIVE! 


Table-edge positioner and 
four suction cups prevent 
slipping. The Universal 
“TAB-L-TOP” will not 
mar counter or table top. 


LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 





ID 
Self-Sharpening Swing-A-Part 
F'ood Chopper Food Chopper 
retails from $4.65 retails from $4.95 


Leader “TAB-L-TOP” 
Food and Meat Chopper, 
$7.95 retail 


; 


J 
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Gould, tops with decorators for decades, now invades the over-the-counter 
field with the last word in display ideas and merchandising aids. 


moe yon CAFE CURTAIN OPA\ ane . 
Fon aed a BA H \\ 
Wade ranlanals at 
WHE® measenenn co mc " - i . 
Fe 


NOW! Avona Rods Individually Boxed 
The original Avona series of cafe curtain rods are now offered 
in attractively designed boxes. 3/,"’ and '/.” rods available in 
brass, ivory and black, with three extensions and two pro- 
jections. The custom-styled Avona series is the best designed 
line and only complete line in America today. 














for over the counter 





THE pOULD MERSEREAU CO., INC. 
Lualily Drapery Wa 


THe wil MERSEREAU (INC | adware Since 1972 
lz5s2 


Poly-Packed Accessories 
A complete line of drapery hardware accessories 
in polyethylene bags. Gould's clearly labeled 
bags have descriptive information that tells the 
whole story. Complementary plain pegboard for 
Gould retailers. 





| THE GOULD MERSFEREA C0. INC 


tdware Since 1972 


THE bOULD -MERSEREAU C0., INC. ——— 1), 


Luality Drapery Hardware Since 1872 Eye-appealing Display Boards 


Gould increases your over-the-counter 
sales with these handsome display 
boards. #£9966 features Avona cafe 
curtain rods and 39965 shows brass 
tubing and accessories. 


Free The most in demand 


booklet in the industry ‘“‘How to 


ot a 


& 
Bln ste 


> eg 
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A 
giMin ss 


The Gould-Mersereau Co., Inc. 


35 West 44th Street New York 36, N. Y. 
LEADING MANUFACTURER OF BRASS DRAPERY HARDWARE SINCE 1872 
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Self-Service Impulse Items 
for Your Housewares Section 


4 EVEN 


NEW AKAY ADD-A-FENCE in Flamingo, Pink, Yellow, White. This 
sturdy plastic sectional picket fence comes in a new streamlined design 
with section joiners and corner locks. It’s ideal for more attractive 
lawns, gardens and corner markers. Add-A-Fence is break-resistant, 
color fast—never needs painting. Suggested retail—four sections with 
joiners or corner locks, $2.49. 


AKAY PLASTIC TRELLIS in Fetching Colors and White. A beautiful. 
durable plastic trellis that adds beauty and support to all climbing plants. 
It’s break-resistant—weather resistant. Two 3’ high by 15” wide sections 
assemble easily into one 6’ trellis. Now in flamingo, pink, yellow or 
white. Suggested retail, $2.98 per set. 














AKAY TOI-TRA DRIP CATCHER now in Decorator Colors and White. 
This break-resistant plastic removable tray channels moisture from all 
wall-hung flush boxes into toilet bowls—saves housewives time, trouble 
and bathroom floors. Attractively display-boxed to help you move mer- 
chandise. Suggested retail, $1.79 each. 


AKAY DRI-FLOR DRIP CATCHER in Decorator Colors and White. 


Drains moisture from sweating modern type toilet tanks into two large 
cups that just twist to empty. Akay’s break-resistant plastic drip trays 


wont rot, rust, crack or discolor. Individually boxed for handy storing, 
carrying or shipping. Suggested retail, $2.99 each. 


AKAY MEMO-MASTER. Keeps memo paper on hand for busy house- 
wives. Available in eight colors, in a sturdy, break-resistant plastic 
holder with a 75 ft. paper roll, holes for hanging, non-slip rubber feet, 
pencil, and pencil holder. Suggested retail, 98¢. 


AKAY HOLD-A-BOOK. Holds recipe books, newspapers, etc., at the 


right angle for easy reading. Made of sturdy wire and plastic in eight 
decorator colors. Suggested retail, 98¢. 


AKAY "BIG FREEZE" ICE SCRAPER. Akay’s giant break-resistant plas- 
tic scraper, in marbleized and assorted colors, sells on sight because it’s 
designed for deep-freeze units and refrigerators . . . speeds defrosting. 
Does any rough, tough ice removing job with ease. 39¢ each. 


AKAY CLIP-ON WINDSHIELD SCRAPER. Handy to have around the 


house or in the car. Features a patented ridge ice-breaking side and a 
strong flexible clip. Made of break-resistant plastic in marbleized and 
assorted solid colors. Suggested retail, 19¢. 


Colorful catalog sheets, mats, electros, etc. FREE on request. Reap tomorrow's 
plastic product profits with Akay today! Write Dept. HA-957. 


AK AY CORPORATION 


DIVISION OF HAUSER PRODUCTS, INC. 


4034 North Kolmar Avenue * Chicago 41, Illinois 
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Hot Seller 


NOVV 
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Versatile plastic with 1001 sales-building uses! 


has thousands of 
Terrific suggestion-seller for carpet protectors, floor runners, beach tiny diamond-shaped grippers to prevent slipping 
throws, and other business-boosting uses . . . indoors and out! Trims to 
any size with ordinary scissors. Cleans in seconds with the whisk of a 
damp cloth. Order from your wholesaler today! 


and to keep Tidy-Mat flat. Now 20% heavier, too! 


IN TAKE-HOME PKG.: 12 or 24 to each display carton, size ea. 6’ x 30”, 
retail ea. $1.98. IN ROLL GOODS: 50 or 100 ft. rolls — 30 in. wide. 


tJ NU hs 


' 
=f 
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customer right from display carton or right from free rack! 


pre-sells thousands of shoppers right in your sales area! 
y 
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iS 
Floor Runner Shelf Liners 


CONTACT YOUR WHOLESALER NOW! 


ft. and/or 100 ft. rolls that total a minimum of 
GERING ~ 
RI including consumer folders, ad mat service 
SS and streamers! 


GERING PRODUCTS, INC., Kenilworth, N.J. 


yours with first order of any combination of 50 
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REMOVES Liquor Spots 
| e "t7hi oll 


before your eyes 


LIKE MAGIC 


WITH 


oo POLISHES Fine 
me Antiques 7 


A SPOT REMOVER FURNITURE POLISH 


‘For Varnished, Shellacked and Lacquered Surfaces 


CLEANS and POLISHES ONE EASY OPERATION ° ALL IN ONE BOTTLE 


_Highboys 


REMOVES Spots left 
by Flowers 


REMOVES Heat 
and Water Spots 


nna 


Pe CAG 100. ‘onasTiN MOTERE 


TRIPLE ACTION COSMETIC 
that dees what ct saga! 
REMOVES | stubborn surface spots 
CLEANS dirt and grime 
POLISHES io high dry lustre covering minor scratches 








The polish that revolutionizes furniture polishing! Your customers know 
REVIVA, and letters from enthusiastic users all over the country attest 
to its effectiveness. They ask for names of local dealers and will accept 
no substitutes. Keep a stock on hand—be the supplier of this demand. 
National advertising and editorials appear regularly in class magazines 
and newspapers. Display and promote REVIVA— it Sells-on-Sight! 
REVIVA retails at $1.50 !/, Pint, $2.00 Pint, $3.00 Quart. Packed | 
doz. to carton. Trade discount 40°/,. F.O.B. Factory, L. I. C., N. Y. 


Newspaper mats on request. 


The original formula developed by Mark 
Jackson, skilled English craftsman with 
50 years’ experience in finishing surfaces. 


A QUALITY PRODUCT THAT 
LIVES UP TO EXPECTATIONS 


Jackson of London Products 
123 West 57th Street, New York 19, N. Y. 


Makers of atina Jackson of London English Tppe Wax NATIONALLY ADVERTISED 
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“Let’s change with the times... 
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A dealer with an unusually successful store tells how he did it 


73 


says LeRoy Winand 








ct 


This is the hardware store that prospers by changing with the times. Right now construction men are 
swarming over what is the lawn and garden outdoor display to the right, building an addition to the 


store. 


When a dealer can parlay an initial investment 
of about $7,000 into a large and thriving multi- 
floored hardware store in little more than 12 
years, that’s news. 

This dealer learned how to build a progressive 
store from almost nothing. He learned how to 
keep it bustling and growing. Much of what he 
learned and successfully applied can be put to 
work in your store. 
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Here is how a dealer’s policy of stocking merchandise his customers want 
in a store where they like to shop, pays off in continuously bigger profits 


LeRoy Winand is the working manager-mem- 
ber of a corporation that owns Centre Hard- 
ware, Inc., State College, Pa. 

Of course, not every new idea he has tried in 
his store has worked. Yet he has had a remark- 
ably high batting average. 

Mr. Winand’s present three-level masonry 
store stands alone on a large lot bordering the 
business heart of this thriving college town. It 


59 








‘‘Let’s change with the times”... the 


basic policy of a successful dealer 





is a far cry from the tiny row store opened in 
1944 on a shoestring inventory. 

Centre’s trade? 

A medium-income, medium-size town whose 
residents increase by 14,000 to 16,000 when 
students and teachers return to Pennsylvania 
State University each fall. 

Mr. Winand started with a lone salesgirl. Now 
10 employees work hard to keep up with the 
work. 

The things that have contributed to Centre 
Hardware’s remarkably steady growth are sim- 
ple, taken separately. In sum total they repre- 
sent consistent effort, lots of planning, and lots 
of trial and error. 

Each of these things is of practical value to 
every dealer who’s looking for a bigger slice of 
future sales: 


(Continued) 


(1) “Hire people with a sincere interest in 
hardware in general, and your store in particu- 
lar,”” Mr. Winand says. 

Result ? 

Several of Centre’s employees have been in the 
store almost since the beginning. 

Four of the store’s men have college degrees, 
preferring the future offered them by progres- 
sive hardware retailing. 


(2) “Before you locate permanently, weigh 
the location, the town, the way the business wind 
is blowing, and be sure to get on a train that is 
moving uphill,” Mr. Winand said. 

The Centre store now occupies the former site 
of a large single home. The location was bought 
on Mr. Winand’s impulse. It was perfect, for it 


Toys are constantly tested, and if an item sells it is added to the department. . 
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Sporting goods department has 
depth of inventory and wide range 
of models to interest customers. 


Check out counter is available for customers who 
want to wait on themselves. 


had room for a good sized store, 4800 sq ft 
ground level, and extra space for parking 60 or 
more cars until expansion was needed. It was 
close enough to the heart of the busy town to 
get traffic, but not too close to lack elbow room 
when the future demanded it. 


(3) “Forget your personal tastes in merchan- 
dise,”’” Mr. Winand added. “Learn what your 
customers want. Keep it in stock, and control 
your stock so you know that you are low 
before you’re out.” 

Winand’s store has an enviable reputation for 
keeping staple items in stock. Daily want slips 
showing low stocks and new demand items are 
filed by salesmen in bins by department classi- 
fication. Slips are read and tallied often. And 
just as often, orders are called or written in to 
wholesale suppliers. 

sulk of Centre’ orders go to American Hard- 
ware Supply Co., dealer-owned wholesaler at 
Pittsburgh. In 12 years, Centre’s policy of plan- 
ning to the future has made it American’s 
largest single dealer account, according to Mr. 
Winand. 


(4) “Change with the times,” Mr. Winand 
says. “If a single word accounts more than any 





‘‘Let’s change with the times” . . . the basic policy of a successful dealer 





other for our progress here, that word is 
change.” 

After a store has built up a good backlog of 
staple items, it has to learn to make changes in 
that selection, as customer preference varies. 
There is no such thing as a hard-and-fast staple 
stock selection. 

A store has to experiment with totally new 
departments such as toys, gifts, rental service, 
and pet supplies. It has to bend with the tastes 
in the community if it wants to get and keep 
new traffic. 

Not all experimental sections will succeed, but 
a dealer will never know until he makes the 
effort to find out. 

Centre tested toys averages $30-$50 daily out 
of season. 

Change also applies to a store’s layout, Mr. 


(Continued) 


vo. 


Stock handling is important job in store that has big 
volume, and here is Guy Horne handling the store room 
conveyor. . 


Since super markets sell hardware, Centre Hardware sells lines usually associated with food stores. 
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Winand insists. An arrangement of aisles and 
islands that was fine for the traffic you had last 
year, may be totally inadequate for your present 
needs. 

Centre has made many experimental moves of 
merchandise and fixtures to get a better flow of 
traffic and impulse sales. And it presently is 
planning to cover all bare wall area with con- 
tinuous perforated paneling. Centre fixtures 
were supplied by the Pennsylvania & Atlantic 
Seaboard Hardware Assn. 

Change also means a healthy attitude toward 
modern credit terms and other up to date ser- 
vices such as free delivery. Centre attributes 
heavy volume to 30-day charges, bank financing, 
and free delivery. 


Self service was appraised 


Change applies to shopping habits, too, Mr. 
Winand said. 

“Take self-service. It’s been the subject for 
a lot of talk for some while. We tried going to 
full self service years ago. 

“We found out that self service is just fine 
for some stores, but not Centre Hardware. I 
don’t mean we’ve thrown it out. Far from it, 
we still have a store that is ideally set up for 
self serve. I do mean that at least 70 percent 
of our customers still want us to tell them what 
we know about a product before they buy. 

“That’s the way they want it, and that’s the 
Way we give it to them,” Mr. Winand said, 
vigorously. 


(5) “Now here’s a point that will probably 
rile some of the old timers in hardware,” Mr. 
Winand said, “but it’s a fact I don’t think mod- 
ern dealers can deny. 

“The shopper that hardware dealers have to 
lean towards nowadays is women. I’ve got what 
is basically a man’s store, all right, but women 
have been 70 percent or more of my trade for 
years. And the things they don’t buy directly 
are things they pick out and have their husbands 
buy. 

“Course that can’t apply to everything, but on 
the whole, it’s true. A dealer who doesn’t recog- 
nize the value of, and cater to, women shoppers 
is like an ostrich with its head in the sand,” Mr. 
Winand concluded. 


(6) “I don’t think that dealers should ever 
stop learning about their business. And I don’t 
think that dealers ought to be too busy to spend 
a good portion of each day in selling on the floor, 
and learning what the trade wants to buy,” Mr. 
Winand said. 
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The Winands 


Every man has more than nine years service at Centre 


Hardware, Paul Kellerman on the /eft, 
Ripka, and Robert Zettle on the right. 


A little more than 12 years ago, Mr. Winand 
was a truck maintenance expert. He switched 
to hardware with no preconceived notions of how 
a hardware store should be run, other than 
changing with the times. Maybe that is why 
he has succeeded so well. 

Mr. Winand has taken business correspondence 
courses, and still takes management training. 
And he has members of his staff studying mod- 
ern hardware retailing the same way. 


(7) ““Never stop expanding,” Mr. Winand said 
finally. 

Centre Hardware has expanded or moved 
three times since 1944. [t presently is convert- 
ing part of its parking area into a 60x120 one- 
floor addition. Part of this area will be leased 
to a local power and light company, on the theory 
that this would be a bold bid for a lot of extra 
daily traffic. 

And though LeRoy Winand thinks he is just 
beginning. 

“The world is changing rapidly, and I intend 
to keep changing with it,” he says. @ End 
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Your idea may be worth $25. 


What would you do if you had a 


Trading stamp redemption center 


This Eastern dealer faces this problem. Your advice to him may be worth $25. 


the problem... 


A trading stamp redemption store moves in right next to your 
hardware store. All day long you watch customers come out with 
the same type merchandise you sell. 


the question... 


What would you do? What kind of promotion would you run? 
Would you move? Just how would you react? 


background .. . 
An eastern dealer faces this specific problem. He wrote us and 
asked what we thought the other dealers would do. That’s why 
we are asking the question here. 





Send your letters to the Editor, 
Hardware Age, Chestnut & 56th Sts., 
Philadelphia 39, Pa. 
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How would you answer this letter ? 


Dear Editor: 


I would appreciate it very, very much if 
you could help me in this particular 
Situation. 


Right next door to me is a trading stamp 
redemption center. 


Needless to say, they have everything in 
electrical appliances, clocks, aluminum 
ware, housewares and gifts that I have. 


I do not give any stamps with my sales, 
never have and never will. The demand for 
Stamps that I get is not worth mentioning. 


The redemption center does not sell any- 
thing, but does give out premiums on books 
of stamps as you well know. 


The only money or cash taken in is for 
excise tax on electric clocks, luggage and 
other items that are excise taxable. 


What do you suggest I do? 


Believe me, while the Center brings people 
to the store, it is not easy to take when 
you see people walk out with electric irons, 
clocks, picnic goods and other seasonable 
merchandise. 

Very truly yours, 
(Name withheld) 





Tell us what you would do 


Hardware Age will pay $25 for the best answers from readers 
to this question. This $25 will be paid for each letter to us that 
is considered sufficiently interesting and helpful to any other 
dealer facing this problem to warrant publishing in HA. 
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Owner H. E. Holmquist shows his model. 


“Hardware City” 


that will 


Bustling departments of this hardware dream store 


are spread out over an acre of downtown Redwood City, 


Calif., yet Holmquist Hardware has many ideas 


that will help improve your store layout 


Not everyone can put up a $200,000 building to 
house a hardware store like Holmquist Hardware 
in Redwood City, Calif. 

But the merchandising, display, and layout 
ideas embodied in the store are adaptable, to a 
degree, to any size store. 

The block-long enterprise is the result of years 
of planning by owner H. E. Holmquist. His am- 
bition wasn’t realized until after he was struck 
by a double misfortune. 

Fire last year wiped out the small store he had 
operated on the site facing Main Street. Then 
Mr. Holmquist was laid up by a broken leg. 

He spent his convalescence building a large 
scale model of a block-long super hardware store. 
The model became a reality when Holmquist 
Hardware opened for business late last year. 

The store totals 24,000 square feet, of which 
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some 20,000 is selling area. This makes it one of 
the largest hardware stores in the West. And it’s 
just as modern and efficient as it is big. Holm- 
quist attributes added efficiency to fixtures de- 
signed and installed by Duro Consolidated Inc., 
local manufacturer. 

But don’t let its size belie the fact that many 
of Holmquist’s layout and merchandising ideas 
could be put to work in your store. 

Customers enter Holmquist Hardware by any 
one of three pairs of doors: front, rear and cen- 
ter. There is a paved parking lot across the 
street which holds 20 cars, next to a kiddies’ 
playground built for goodwill and extra traffic by 
Holmquist. 

Traffic plan is such that the flow from the three 
entrances is channeled throughout the store. Cus- 
tomers pick up shopping carts at turnstiles as 
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Store planning 





uses ideas 





work in your store 


they enter. But they can only depart via the 
center doors, where there are two supermarket- 
type checkout counters. 

Merchandise is departmentalized in two ways: 

First, according to type. 

Second, by brand. In the case of portable 
power tools two or three tool brands occupy their 
own exclusive 10-ft gondola. 

The abundance of major hardware lines within 
the store is overwhelming. Original inventory 
was better than $200,000. It is expected to in- 
crease after the shakedown period. 

If you enter by the rear doors you see a 1500 
sq ft triangle filled with garden supplies and 
equipment. Seasonal goods belong near entrance- 
ways for more impulse sales. Housewares, patio 
goods and barbecue equipment also occupy a 
large space up front. Paint and tie-in accessories 
of every description are linked for tie-in sales on 
two fixtures which span 90 feet. 

Opposite paint is an 80-ft, cove-lighted per- 
forated panel display of hand and portable power 
tools. Plumbing supplies, nuts and bolts, and re- 
lated merchandise are stocked in bins and racks 
within a department that measures 80x20 ft. 
Plumbing, like all else in this store, is self serve 
displayed. 

Builders’ hardware takes in 30 linear feet. 
Welding equipment has its own special display, 
24 ft long. Industrial hardware is in midfloor. 
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All such specialty hardware is displayed as 
near as possible to other related lines for a better 
rate of tie-in sales. 

Odd space has been used down to the last inch. 
In the stairwell leading to a storage cellar, tall 


Impressive store front combines tile and stainless steel. 
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Traffie ideas that work 





ladders are hung. Wall fixtures have sliding bins 
below for reserve stock. Recessed shelves make 
sample handling easy. 

A balcony with metal railing runs most of the 
length of the store. It is used for office space and 























house other service depart- 


for another of Holmquist’s major departments, 
medical and sickroom supplies. 

Wheelchairs, crutches and related items are 
rented or sold outright. 

In connection with this is one more of the 
store’s off-beat money-makers, an oxygen depart- 
ment for both medical and industrial uses. Based 
in a fenced area across the street, the oxygen 
department is on a 24-hour-a-day basis, with 
emergency oxygen service delivery trucks, re- 
suscitators and oxygen tents. 

There are a growing number of industrial 
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(Continued ) 








Big-store ideas will work for you 


Consider Holmquist’s ideas as concepts 
that you can scale down to size for use in 
your store. Your store size isn’t important, 
it’s the idea-application that counts. 


(1) Don’t be afraid to sacrifice a high- 
profit department to make room for a sec- 
tion that will bring you more traffic and 
sales. Profit will take care of itself. And 
unit profit is secondary to fast turnover. 


(2) Don’t bottleneck a busy store with a 
single entrance-exitway. An extra door- 
way, carved out of a wall, or replacing a 
window, means plus traffic. 


(3) Always be prepared to give informed, 
personalized service, even though your 
store is set up on a self serve plan. You 
aren’t running a food store. Lots of hard- 
ware lines just can’t sell themselves: paint, 
precision tools, power equipment, and other 
specialized lines. 


(4) Keep seasonal items near entrances 
to lure traffic off of the street, and to boost 
impulse sales. Change seasonal displays 
often to keep the same customers coming 
back for more. 


(5) The bigger your store, the more need 
there is to keep related items and depart- 
ments touching each other. Don’t lose tie- 
in and step-up sales by having related lines 
out of contact with each other. 


(6) Tailor specialized merchandise selec- 
tions and selling hours to the needs of your 
community. Set up a fast system of order- 
ing special request items from wholesalers, 
if you don’t regularly stock them. You can 
do a big business in sales from suppliers’ 
catalogs if your order and delivery systems 
are kept sharp. 
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plants in the area. Holmquist makes a strong bid 
for their trade. 

The store opens normally at 8 a.m., but a man 
is on hand an hour earlier to serve industrial 
accounts who want to make early pickups. 

How about you? Do you offer offbeat, special- 
ized services? 

To accommodate industrial customers, there is 
a large stock of machinists’ precision tools, high 
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;, ‘ , : HOLMQUIST 
speed drills and dies. Industrial maintenance MAIN 
men as well as retail customers seldom hear a STORE | 
Holmquist clerk say, “We don’t have it, but we DELIVERIES 
‘an order it for you.” S — RECEIVING _] | 
One of the owner’s pet projects was the design }—__/ oO a ~ee ; 
and construction of a fixture for the sale, display WALNUT STREET ; 
and efficient dispensing of as many as 18 differ- GATE 


' hap HOLMQUIST 
ent sizes of rope up to an inch in diameter. 


Coils are concealed within a 4x20 ft fixture. 
Rope passes through ceiling-suspended guides 
made from roller skate wheels, and out to a mea- 
suring machine. There is never any need to string 
rope the length of the floor when measuring it. 
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Mr. Holmquist had one major objective when Ee, Pai STORAGE 
he laid out his new store: 
PIPE 
“IT wanted more room to display the stock. I . SHOP 
wanted to carry everything that anyone could 
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ossibly want in the hardware line. bh of Imaquist's hardware city in downtown Red- 
: etch oOo} o/mquis y 


“For that reason we limited high-profit gift- wood City shows main store, outbuildings parking, and 
ware and houseware departments. For traffic pur- playground for children. 
poses we felt it better to have specialized hard- 
ware that isn’t usually found in a hardware store. 
This includes: heavy hardware for industrial and 
construction purposes, hospital supplies and oxy- 
gen, and welding needs. We do very well on pre- 
cision tools, too.”’ 


Unlike a lot of dealers, Mr. Holmquist is a 


middle-of-the-roader with regard to self service. 
“We have signs that urge customers to help 
themselves,” he said, “but a hardware store is a 
long way from being like a grocery store. 
“We're on a semi-self service basis, but we still 
need 18 people to staff the store.” ®F nd 
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his unique home-made device From low priced do-it-yourselfer's tools to fine precision instruments for contractors 
tocks, dispenses, and displays js q short walk along this massive wall-tool display. 

all best selling lines of rope in 

just a few square feet of dis- 

play area. 


~ 
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To sell more garden tools, paint, and other 
do-it-yourself items, know how to use them. 

Know how to tell customers the proper way to 
use them. 

Hold special sales from time to time. 

These help the McLean (Va.) Hardware store 
increase sales each year. The firm makes two and 
one-half turns a year in paint and an even higher 
ratio in garden supplies. 

The firm does not have a regular training 
course for its four salesmen. Meetings are held 
when new products are added to stock. 

If a new type of paint or other finish is added, 
employees are given samples to try in their own 
homes. They know how to use new products. 

Employees also obtain product knowledge from 
reading manufacturers’ literature and instruc- 
tion booklets. 

7 ' - McLean Hardware’s four salesmen are all local 
CY CO Ore Sa a residents. Each is a homeowner and a garden fan. 
Sell the lawn, not the seed 
product knowledese When a new resident visited the store last 
. February, garden supplies were already dis- 
played. She wanted several pounds of grass seed. 

Howard H. England, owner, asked the woman 
about the condition of her lawn. He learned that 
she was a newcomer in the area, and that she 
knew nothing about lawn care. 

Mr. England explained that the ground was 
still frozen and not ready for seeding. He advised 
her to wait for better weather and to visit the 
store at that time to get advice on fertilizing and 
seeding. 

When the new customer returned several weeks 
later, she brought details as to the condition of 
her yard and the size plot to be seeded. She was 
loaned a fertilizer seeder for which no charge 
was made. That woman continues to be a cus- 
tomer for other things in the store. 

If a woman wants to buy paint, the salesman 
asks about the job to be done. 

Is the surface cracked, streaky or flaking? 

Richard H. Hinkle, store manager and buyer, 
says, “We use this approach on all of our sales. 
It makes steady customers who return because 
we have saved them money and have helped them 
get good gardening results or a good paint job.”’ 


Here is how a hardware dealer gets 


knowledge of new products to his 


sales staff: how his salesmen pass 


on this knowledge to customers 

to increase the size of their sales 
tickets: and how product knowledge 
was used to beef up a lawn supply 
sale from a few pounds of grass 


seed to a big ticket sale. 


Traffic is pulled into this store by advertising 
seasonal items and occasional use of specials. Ads 
run to as large a size as two columns by 6 in. in 
different seasons of the year. Lawn and garden 
needs are sometimes given larger ads. 

To get a new line of paint off to a good start 
the firm offered a special for a limited time of two 
quarts for the price of one. 

The firm uses circulars obtained from Belknap 
Hardware & Mfg. Co., Louisville, or Masback, 
Inc., New York City, wholesalers. 

The firm promotes mostly regular items at 
regular prices in its advertising of seasonal lines. 
An occasional special item is offered when the 
firm can buy it at a price and in a quantity for 
a good promotion. ®° End 
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Mower accidents hurt dealer sales. 
reduce these accidents? Read this 


How can dealers help 


article for the answer. 


How to stop 


power mower accidents! 


Robert E. Schuler 


Director of Sales and Marketina 


Lawn-Boy Div. 


Outboard 


Everyone in the power mower industry is con- 
cerned about power mower accidents. 

Newspaper articles tell of mowers going out of 
control, sections of the cutting blade coming 
loose or breaking off, stones being thrown at the 
operator by the mower, operators’ feet and hands 
coming into contact with revolving blades. 

The power mower is a dangerous machine 
when handled carelessly or when manufactured 
improperly. 

Perhaps it is coincidental, but an unusually 
large number of accidents with power mowers 
seem to occur in the southern areas of the United 
States. 

For example: From the Austin, Texas States- 
man: ““Man’s foot cut by power mower.” 

From the Bowling Green, Ky., Park City News: 
“Youth loses toes in power mower accident at 
Brownsville.”’ 

Miami, Fla.: “Power mower carries yardman 
to his death.” 
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It is in these areas that many of the low price, 
un-branded assemblers of power mowers find the 
strongest dealer support. 

By “assembler,” we refer to a company which 
merely assembles a varied assortment of parts 
into a power mower, as against the reputable 
manufacturer who engineers and designs the 
component parts of a mower into a mechanically 
integrated unit. 

Many of these assemblers take advantage of 
the reputation and the name of recognized engine 
manufacturers from whom they purchase their 
engines. They exploit the engine manufacturer’s 
brand name in advertising and promotion. In 
many cases advertising copy is worded to imply 
that the entire mower is produced by the engine 
manufacturer. 

The fact is that the engine manufacturer 
usually has nothing whatever to do with the over- 
all design of the power mower using his product. 

Dealers who sell these low-price, unknown, un- 





How to stop power mower accidents 





tested power mowers are doing a disservice to 
the public and are hurting themselves, and the 
entire industry. 


Actually, these assemblers, and those who sell 
these cheap mowers are violating a basic Ameri- 
can tradition—the quest for better things for 
better living. 

The legitimate power mower manufacturer 
could undoubtedly turn out a power mower at an 
even lower price than the assembler who markets 
the questionable machines. 


But he won’t! The reputable manufacturer 
knows that the public has few ways of judging 
the merits of a technical machine, such as a 
power mower. Therefore, the consumer relies on 
manufacturers of recognized reputation and on 
the advice of dealers who can guide his choice. 
That is why the current trend is more and more 
toward the purchase of brand name products 
representing top manufacturers, rather than buy- 
ing for price alone. 

The full line manufacturer, carrying out his 
responsibilities toward the public, has a tremen- 
dous investment in organization, plant engineer- 
ing, research, tools and dies. He turns out a 
power mower carefully designed for the safety of 
the user—a mower that won’t fall apart from 
normal or even some rough use, or eject rocks 
toward the operator. 


It is time that power mower retailers realized 
their responsibility to the public. Retailers must 


Sales training ideas 


(Continued ) 


trade up and be discriminatory in choosing the 
lines they sell. 

It is up to the retailer to guide the consumer in 
obtaining the safest mower equipment possible. 
No one would consider selling, or purchasing an 
automobile thrown together from a variety of 
miscellaneous, misfitting parts. That sort of ve- 
hicle would be dangerous to life and limb. 

Yet pieced-together power mowers, which are 
just as dangerous, are complacently sold by some 
dealers on a price basis. 

The retailer should also consider his own long- 
term interests. If a power mower doesn’t per- 
form properly, the consumer, who looks upon the 
dealer as a technical advisor and who stands 100 
percent behind any item he sells, will blame the 
dealer and may never return to his store. 

In a speech before the annual meeting of the 
Medical Association of Georgia in May, Dr. John 
N. McClure, of Atlanta, discussed power mower 
injuries. He estimated that several hundred such 
injurles occurred in Atlanta alone during the 
past year. 

In his summation, Dr. McClure said, “I am in 
no way opposed to the sale or use of power mow- 
ers, but manufacturers should be required by 
law to build only machines meeting certain mini- 
mum safety standards.” 

No such law would be necessary if power 
mower dealers saw to it that only machines meet- 
ing minimum safety standards were sold to the 
public. ®hnd 





Another Hardware Age dealer service 


to improve store profits 


Here is one of a series of posters that will help your sales people make 


more and better sales. 


Each poster is on a subject related to store selling. Each poster has an 
idea that your sales people can apply every day. 


Put the poster on the opposite page on your store bulletin board so all 


your sales people can read it. 


Write to the Editor, HARDWARE AGE, Chestnut & 56th Sts., Philadelphia 
39, Pa., for the subjects of posters published previously, and for informa- 
tion on how to get a series of these posters in booklet form. 
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Hardware Age 


Capsule Counsel 


eut down on walk-outs 


Are too many of your customers 


leaving without buying ? 





“Two thirds of the customers wno leave a department store without purchas- 
ing tried to buy something but were frustrated in their attempt,” a recent 
survey says. 

A recent study by the students at the Bernard M. Baruch School of Business, 
City College of New York, included this survey. It proved there are a startling 
number of walk-outs in retail stores. And it showed why: 


WHAT WAS THE PRINCIPAL REASON? “Out of stock,” reported about 
70 percent of non-buying customers. Isn’t it usually the fastest moving items 
we run out of most often? Are you losing 70 percent of your walk-outs because 
you don’t stock enough of the items that are sure to sell the fastest? 


WHAT WAS THE SECONDARY REASON? “Service,” said 21 percent of 
walk-out customers. Customers want quick service. You can’t wait until a 
customer asks for service in these competitive times, because at that point she 
will walk out of your store. Do your salesmen always speak to a waiting 
customer to tell her she will be next? Are your prices marked clearly enough 
for customers to begin helping themselves? Do you offer to deliver heavy 
items? Do you match your competitor in service? 


WHAT WAS THE THIRD REASON? “I wasn’t sure what I wanted,” said 
the other 9 percent, “and the salesclerks weren’t much help.” Does your staff 
offer enough product knowledge, suggestion selling, and tie-in selling to help 
an undecided customer make up her mind to buy? Showing a true interest in 
customer’s problems is the mark that separates a clerk from a salesman. 
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This is John Smith, an aver 
age retail hardware dealer 
you re likely to find in any 
town in the USA. He has 
pecial credit needs. Anda 
he needs many other services 
that only his wholesaler can 
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Too often taken for granted is the rela- 


tionship between dealer and wholesaler. 


It’s worthwhile to review this unique and 


intimate association. Here are some facts 


worth remembering 


John Smith, dealer, and his 


By J. J. Steig, credit manage: 


Tracy-Wells Co. 
Columbus, Ohio 


Frequent discussion is heard these days on the 
role played by the wholesaler in distributing goods. 

There are some voices that question the value of 
the wholesaler’s role, and call him an unnecessary 
“middle-man.” 

This type of comment invariably reflects a com- 
plete ignorance of the role the wholesaler plays. 
Despite many prophets predicting the end of the 
wholesaler, the distributor today is still the most 
effective* means of quick, efficient funneling of 
goods to retail stores. 

The relationship between dealer and wholesaler is 
a fruitful one. It is one built up over years of close 
contact. The wholesaler gets to know his smallest 
account intimately. The result of such close con- 
tact is a mutual give-and-take, and a healthy busi- 
ness climate that produces more sales for everyone. 

The field of credit alone is one which points up 
the value of close dealer-wholesaler relations. 

If a dealer has problems in meeting credit obliga- 
tions, his wholesaler will work closely with him 
until things get straightened out. 





* “See Comeback of the Wholesaler,” Har- 
vard Business Review, November-December, 
1955. 


74 


But when dealers go direct to manufacturers for 
shipments and credit, they lose the close persona! 
touch wholesalers offer when the going gets rough. 
Manufacturers, understandably, will bear down on 
delinquent accounts. And pressure for payment can 
be critical when a dealer is in financial trouble. 

This dealer-manufacturer direct relationship 
means little to the manufacturer. Average dealer 
orders are only a drop in the bucket, compared to 
a manufacturer’s larger accounts. Yet each smal] 
dealer order means as much paper work as the 
larger order. 


Direct credit dealings with manufacturers put a 
dealer on a formal business basis. Usually, his only 
contacts are through the mails. 


A dealer needs the counsel and guidance he gets 
from in-person contact with his wholesaler. This 
guidance not only helps him steer clear of financial 
icebergs, it wisely tempers his decisions in many 
of the other problems of running a business. 

Occasionally, a direct shipment helps both dealer 
and wholesaler solve a problem. And many manu- 
facturers will let wholesalers handle billing, credit 
and collection details on goods they ship direct to 
dealers. 


When a dealer stays within this structure, he 
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John may be a big dealer or a smal/ dealer. He represents 


accounts of every size. Big or small, his wholesaler knows him 
by his first name because of a long-time personal contact. The 
understanding which results from this association puts the whole- 
saler in a better position to handle John's credit needs. 





eredit needs 


usually is on safe ground. For his credit control 


is still in the hands of a friend ... his wholesaler. 
But when a dealer steps outside of this framework, 
he may be biting off more than he can chew. 

The wholesaler has many functions 


other type of distribution can ever replace. One of 
the most important of these lies in being close 
enough to the dealer to regard him as something 


more than a statistic, or a small pin on a big sales 
which no map. © End 
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John feels able to sit across a desk with his wholesaler 


and contide in him. These two meet often enough to have 
casual, friendly business relations, instead of the stiff for- 
mality that accompanies dealing with strangers. The 
wholesaler offers John financial advice, and reliable 
counsel in many other problems. 
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One of the wholesaler's big jobs is to watch over the 
many details incident to handling dealer accounts. Credit 
granting and control is simpler for wholesalers because 
of close, almost daily, contact with dealers. And whole- 


salers arent quick to bear down if John has a credit 
problem. 
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Dear Editor: 


Atomic Age distributors? 


.. aman with a horse and cart had everything.” 


Dear Editor: 

Some distributors are now liv- 
ing in the Atomic Age in some 
respects. 

Why? They are specializing. 

Today a certain distributor is 
a hardware man. Tomorrow he 
will distribute oil field supplies. 
Next year he may distribute elec- 
trical goods. 

Although merchandise has be- 
come very plentiful, since the end 
of World War II, distributors do 
not think about service. Seventy- 
five percent of the suppliers who 
call themselves distributors do 
not handle the sometimes. un- 
profitable items that people want. 

Specialization has become the 
distributor’s by-word. 


Why should the hardware 


dealer, who handles pipe fittings, 
pipe and items related to the 
hardware or plumbing trade have 
to chase all over the country look- 
ing for sinks, bathtubs, etc.? 

It looks as if the time is com- 
ing when you will have to buy a 
pipe nipple from a nipple distrib- 
utor, or a keg of nails from a 
nail distributor. 

Recently I tried to buy three 
items from three different hard- 
ware wholesalers. 

None of them had a cup leather 
with a hole larger than one-half 
inch. None sold camel hair 
brushes. They do not sell keyhole 
saw handles. Since we have ar- 
rived in the atomic age, I guess 
we have just left these items be- 
hind us. 


We have too many laws 


Distributors will sell 8 or 10 
types, makes and models of power 
mowers. Why? The reason is ob- 
vious. But try to buy a spark plug 
for that mower from the same dis- 
tributor. He just doesn’t have the 
spark plugs. 

You can buy those parts, how- 
ever, from the factory or from 
some parts house 100 miles or so 
from the distributor. 

Oh, well, this is the atomic age. 
But, there was a time when a man 
with a horse and cart had every- 
thing you wanted. And that man 
brought those things right to you. 


Walter R. Abbott 


Fuselier & Abbott 
Oberlin, La. 


“  . the chains will eventually get out of hardware.” 


Dear Editor: 

I agree 100 per cent with your 
editorial, ‘““Let’s pass a law” (see 
HARDWARE AGE, Aug. 15, p. 7). We 
have too many laws now. As an 
independent hardware dealer, I 
have seen the increase in grocery 
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stores stocking hardware items, 
sporting goods, dry goods, etc., 
etc. They are going back to the 
old General Store idea, thinking 
of more profits. But they will find 
that there is not the profit they 
expect. 


Self-service is not adapted to 
many items these stores now offer. 
These items need some explaining, 
some demonstrating, and _ that 
means more store help. Their 
markup does not allow for that 
extra help. So the chains will 
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What readers think about grocery stores selling hardware, the use of 


consumer circulars, specialized distributors, Sunday openings and lawn 


mower servicing 


eventually simply go out of the 
hardware and dry goods business. 

I believe the best move for the 
hardware merchants is to see that 
the manufacturers and wholesalers 
do not sell standard hardware items 
to the chains. We need no new 
laws for that. I believe the manu- 
facturers of old line hardware 
items that have been bought by 
retail hardware dealers from ac- 
credited wholesalers for these many 
years would be willing to insist 
that their merchandise should 
reach the consumer through the 


regular hardware dealer. 

The retail hardware dealer has 
it in his power to insist that the 
wholesaler and jobber carry out 
their end of the business. 

I have been selling merchandise 
for 70 years, first in a general 
store, where we sold everything, 
and since 1898 hardware, paints, 
roofing materials, and household 
goods. We have as much competi- 
tion as anyone, but we try, and do, 
price our merchandise at a reason- 
able markup. We seldom are told 
that our prices are high. 


Our sales have inereased 


. instead of crying, we should use their 


Dear Editor: 

In the June 20 issue of HARD- 
WARE AGE you had a note on page 
120 suggesting that we hardware 
dealers write in about our experi- 
ences. 

I am one of your ardent readers 
and have received a lot of valuable 
information from your service. 

[I am so well pleased with the 
increase in my sales during the 
past year that I thought it might 
help other hardware dealers in solv- 
ing some of their problems. 

I have heard a lot of criticism of 
super markets and chain stores 
adding a lot of merchandise that 
we hardware dealers carry and are 
slowly forcing us out of business. 

Instead of crying about our loss 
of sales, I think we would be wise 
to use some of their methods. 

Up until a year ago, I was oper- 
ating my store about the same as I 
had for the past 10 years. 

I was carrying builders’ hard- 
ware, plumbing, electrical supplies, 
housewares, paints and_ sporting 
goods. 

I did have a few items of dog 


supplies, flower pots, potting soil, 
insecticides, garden and _ flower 
seeds, a few bird cages, etc. I had 
so many calls for all kinds of pet 
supplies. 

After a lot of study and inquiries 
I decided to set up a pet and pet 
supply shop in my store. We now 
have canaries, parakeets, fish, tur- 
tles, and all the necessary supplies 
and equipment and toys for them. 

I also put in a large selection of 
potted plants of all types, and all 
the necessary supplies and equip- 
ment for them. 

After I added the items I have 
listed, I have had a tremendous 
increase in sales and store traffic. 

By getting more ladies in my 
store, we have increased our sales 
in housewares, paints, and electric 
supplies. 

I say again, why shed tears? 
Why not come up out of the dark 
ages? 

Roy Bromagen 
Arcanum Hardware 
Arcanum, Ohio 


P.S.—It is being said that the day 
of the small town merchant is over. 
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We don’t like drug and chain 
stores selling hardware, but we 
surely will not stock drugs and 
groceries to compete with them. 
They cannot compete with us on 
quality merchandise, or on the per- 
sonal attention which we give to 
our customers’ problems. 


Very sincerely yours, 
George L. Movison 
President 


George L. Moison Co. 
Groton, Mass. 


methods.” 


I am in a town of 1800 population 
with three hardware stores, one 
service store, one implement dealer, 
and one lumber yard. All selling 
hardware. Am [ licked or am I? 





Listening slowly 
Dear Sir: 

The editorial and the article on 
Lawn Mower Servicing in HARD- 
WARE AGE, May 23rd issue, p. 51, 
was exactly what the hardware 
trade needs. 

We’ve been selling Collet lawn 
mower replacement parts for years, 
acting as their central distributor, 
but it’s only been the last year or 
so that the hardware dealer has 
been listening to us. Even now, 
he’s listening mighty slowly. 

I would appreciate it tremen- 
dously if you could arrange to send 
me three or four reprints of your 
editorial, as well as pages 51-55 
of the same issue. 

Yours truly, 
Joe Falk 
Hardware Sales & Supply Co. 
Detroit, Mich. 
(Continued on page 292) 
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Fr «This powerful “™®, 

eight-page insert ™ 
announcing nn 

the new Advanced Design 


DELIA 


HOMECRAFT POWER TOOLS 




















will appear exclusively in the 


POPULAR 
November MECHANICS 


MAGAZINE 



























Agency for Delta Division: 


In Popular Mechanics, this attractive four- Marsteller, Rickard, Gebhardt and Reed, Inc. 
color insert will reach America’s top home- 


craft market: 


12.1% of PM's readers 


have home workshops 






11.0% spend five or more hours 
per week in their workshops 


PM readers spend an average of 
$820.00 each year for building mate- 4% 
rials and equipment. 





That's why PM carries more tool and 
machinery advertising than any other 
national magazine. 
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RS yh OPPORTUNITIES 
FOR BIGGER PROFITS 
NEW “2” 


ROCK WELL-BUILT 


DELIA 


HOMECRAFT POWER TOOLS 


EXCITING NEW STYLING IN EVERY TOOL 
IN THE WORLD’S MOST COMPLETE LINE 


And here’s how DELTA helps you sell! 





oe BIGGEST 
#* ADVERTISING 


=\ es Y ever put behind any 
POWER TOOL 
PROMOTION 


8-Page Color Spectacular 


Introducing the completely new line of New Advanced 
Design DELTA Homecraft Power Tools in November 
issue of POPULAR MECHANICS. (See it now on the 
following pages exactly as your customers will see it 


in November. ) 


P/U/S POWERFUL ADS IN THESE MAGAZINES 
READ BY MORE THAN 15 MILLION 


PLUS SALES-PROVOKING DISPLAY MATERIAL 


To pull prospects into your store. 


PLUS PLANNED PUBLICITY CAMPAIGN 


In your local newspapers to identify you with this giant 
promotion. 


PLUS FREE WORKSHOP PLANS 
Offered in the ads—mailed to your customers to start a 
chain reaction resulting in sales for you. 


DON’T MISS THIS PROFIT OPPORTUNITY 
CALL YOUR DELTA WHOLESALER V/Q|W// 





New Style / 
New Convenience / 
New Built-in Skill / 
Advanced 
Design 


ROCKWELL-BUILT 


Masel 
Power Tool 


INTRODUCING THE “NEWEST LOOK" 
IN THE WORLD'S FINEST POWER TOOLS 


FEATURING STYLING BY RAYMOND LOEWY ASSOCIATES, INC. 


... AND NEW CONVENIENCE-DESIGNED 
WORKSHOPS THAT YOU CAN BUILD 
IN YOUR OWN HOME! 





SEE HOW EASILY YOU CAN OWN 
ONE OF AMERICA’S FINEST HOME WORKSHOPS 


Delta Power Tool Division 





FREE HOME WORKSHOP PLANS 


Absolutely without charge, Delta will send you 
complete plans for all three workshops shown on 
the opposite side, plus step-by-step directions and 
bills of materials. Start your shop now by mailing 
the coupon below! 


NEW DELTA WORKSHOP 
REFERENCE MANUAL 


Contains helpful workshop hints that you’ll use 
on almost every job. Also contains complete speci- 
fications on every New Advanced Design Delta 
Homecraft Power Tool and accessory to help you 
select the right tools and accessories for your needs. 
It’s free—just mail the coupon. 


| NEW DELTACRAFT LIBRARY CATALOG 


Lists titles and contents of every volume in the 
| famous Deltacraft Library, which experts agree is 
| the finest, most complete collection of authoritative 
| books on power tools and projects. Just send the 
coupon below. 


ROCKWELL MANUFACTURING COMPANY 
N. Lexington Avenue, Pittsburgh 8, Pa. 


Yes! I'd like to receive the FREE Delta Workshop Plans for: 


(_] Under-The-Stairs Shop 


C1) “Dream Shop” 


['] Radial Saw Shop 


plus other materials mentioned above. 


Name. 


Address __ 








Soy 





County 











another product by 


ROCKWELL 
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HERE’S HOW TO SELECT 


DELTA 


SHOWN IN THE WORKSHOP OF YOUR 


(For only a few dollars down you can star 


INDIVIDUAL TOOLS 


DELTA HOMECRAFT 14/11 
LATHE. Most modern, most rugged 
lathe ever developed for the home 
workshop, yet priced surprisingly low. 
As shown, equipped with Hand Wheel, 
44 HP Motor, 4-Step Motor Pulley, 
V-Belt, Switch Rod, and Bench. 


DELTA HOMECRAFT SHAPER. 
Gives your work that finished “‘cabinet 
maker’s touch.”” As shown, equipped 
with % HP Motor, Motor Pulley, 
V-Belt, Reversing and On-and-Off 
Switch, Stand, Retractable Casters. 


DELTA HOMECRAFT 10’ 
BAND SAW. One of the most useful 
of all tools; ideal both for curve cutting 
and big-capacity straight line sawing. 
As shown, equipped with Lamp At- 
tachment, 4% HP Motor, Motor Pul- 
ley, V-Belt, Switch Rod, Stand, and 
Retractable Casters. 


DELTA HOMECRAFT DELUXE 
4” JOINTER. Planes smooth, perfect 
edges; also tapers, chamfers, rabbets, 
and bevels without added accessories. 
As shown, equipped with 44 HP Motor, 
Motor Pulley, V-Belt, Switch Rod, 
Stand, and Retractable Casters. 


DELTA HOMECRAFT 11’ 
DRILL PRESS. Most versatile of all 
power tools—not only drills, but also 
does more than 22 other practical 

















Sal 





operations. As shown, equipped with 
Lamp Attachment, 4% HP Motor, 
Stand, and Retractable Casters. 


DELTA HOMECRAFT BENCH 
GRINDER. Keeps cutting tools 
bright and sharp. Also can be used for 
buffing, cleaning, and polishing. As 
shown, equipped with Eye Shields. 


DELTA HOMECRAFT 9” TILT- 
ING ARBOR CIRCULAR SAW. 
The ideal first tool for every home 
workshop. As shown, equipped with 
Table Extensions, Blade Guard and 
Splitter, Belt Guard, % HP Motor, 
Motor Pulley, V-Belt, Stand, and Re- 
tractable Casters. 


DELTA HOMECRAFT 16’ 
SCROLL SAW. Big enough for any 
curve-cutting job you'll want to do, 
yet safe enough for children to operate. 
As shown, equipped with Lamp At- 
tachment, 44; HP Motor, Motor Pul- 
ley, V-Belt, Switch Rod, Stand, and 
Retractable Casters. 





OWER TOOLS 
CHOICE 


enjoying them now!) 


DELTA “900” 
o RADIAL SAW 


1. Powered by true % 
HP motor. Saw, drill, 
rout, sand, grind, 
it shape, cut mould- 

ings and do many 
other jobs. As shown, 
equipped with Re- 
tractable Leaf Guard, 


ye! Stand, and Retracta- 
( ble Casters. 














DELTA DUST COLLECTOR 


2. The only industrial type dust collector priced 
for the home workshop! As shown, with % HP 
Motor, Switch and Cord, Drum, Hose, Casters, 
and Filter Bags, and equipped with Adapter for 
Delta “‘900’’ Radial Saw. 





DELTA'SAHOP 


The most practical com- 
bination of full-size tools 
ever built. Consists of 9” 
Tilting Arbor Circular 
Saw, 4” Jointer, 11” Drill 
Press, 84” Disk Sander, 
% HP Motor, Motor 
Pulleys, V-Belts, and 
Stand. As shown, 
equipped with Retract- 
able Casters. 


























MONEY-SAVING 
ACCESSORIES 


Make every Delta Tool 
an even better investment 


Your circular saw becomes a tenoner, 
cuts mouldings or dadoes.. . your drill 
press becomes a grinder, shaper or 
router ... your lathe becomes a sander, 
drill, or does buffing and polishing—in 
fact, every Delta tool is more versatile, 
more valuable, when you add the right 
low-cost Delta accessories. 

Delta makes more than 1300 different 
accessories, each one engineered to in- 
crease the range of jobs you can do. For 
very little money, Delta accessories add 
a lot of value to your shop, and to your 
own skill and satisfaction asa craftsman. 


SEE NEW 
Advanced Lesign 


DELTA 


HOMECRAFT POWER TOOLS 
AT YOUR DELTA DEALER 


(listed under “TOOLS” in the Yellow Pages) 


or at leading hardware, department, 
and building supply stores. 


Because Delta makes the world’s 
most complete line of individual, all- 
purpose and combination tools, you can 
count on the man who sells Delta for 
impartial help in selecting the best type 
of tool for you. See him today—let him 
show you the exciting New Advanced 
Design Delta Homecraft Power ‘Tools. 
Compare, and make up your own mind. 





Advanced 
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New 


Design 
Combination of 4 full size tools 
does 95% of all workshop jobs 


—yet takes space only 3 feet square! 


If you want a real workshop, but 
simply don’t have a lot of space, then 
the New Advanced Design DELTA- 
SHOP is for you. It’s the most practical 
all-purpose combination tool ever built! 


Here’s why: In a space just 3 feet 
square it puts at your finger tips a 
powerful 9” circular saw, a 4” jointer, 
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an 11” drill press, and an 8%” disk 
sander—all mounted on one stand and 
powered by one motor. And because 
the DeltaShop is a combination of full- 
size tools (not attachments) you can 
buy it all at once (as little as 10% down), 
or the easy Tool-At-A-Time way. 


BUILD THIS SPACE-SAVER SHOP! Delta ex- 
perts designed the efficient under-the- 
stairs shop shown above so that you 
can build it. Plans are yours free—just 
send the coupon on the other side of 
this page. Do it now— and then see the 
New Advanced Design DeltaShop! 


DELTA'SAHOP BiG IDEA FOR SMALL SPACE 
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New 


— DELTA HOMECRAFT° TOOLS MAKE 
esign 


est maker of power tools. 

If you’re just starting your home 
workshop, you'll want to begin with the 
basic tool of all woodworking — the pre- 
cision engineered Delta 9” tilting arbor 

Why be satisfied with less than the saw. It’s the tool you will use first and 
best when it’s so easy to own the world’s most often in your workshop. 
finest power tools? And New Advanced If eas already have a partially 
Design DELTA Homecraft Tools are ©44Pped shop, you'll want to add more 
also the world’s most modern power tls, and Delta’s complete line (the 
tools, featuring exciting new styling by most complete in the world) allows you 
famed Raymond Loewy Associates, to choose exactly the right tools for you. 
Inc. Their pleasing colors and clean CENTER FOR FAMILY FUN. But whether 
lines reflect the advanced engineering you're a beginner or a veteran, you'll 
built into them by the oldest and larg- want a shop as good-looking, and good 
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Pro ncyeten 


THIS “DREAM SHOP” COME TRUE IN YOUR HOME! 


to work in, as the one shown above. It 
was designed with the experience 
gleaned from 30 years of power tool 
leadership—and you can have it in your 
home for years of family fun. 


HOW TO START YOUR “‘DREAM SHOP”’ FOR 
AS LITTLE AS $17.10. ‘The complete plans 
for the beautiful shop shown above are 
yours absolutely free. All you need to 
actually start building the shop is a 
New Advanced Design Delta 9” Tilting 
Arbor Saw, the basic tool of all wood- 
working—and you can have that de- 
livered for as little as $17.10 down! 
Later you can add other tools, and 


sooner than you think you'll have one of 
the finest home workshops in America. 

So start now by sending the coupon 
on the other side of this page. Learn 
more about each individual tool from 
the information listed there, and then 


see New Advanced Design Delta Home- 
craft Power ‘Tools for yourself. 
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New 
Advanced 
Design 


Most powerful radial saw “all-purpose”’ 


workshop ever built for home use! 


DELT 


Like every New Advanced Design 
DELTA Tool, the ‘‘900’’ Radial Saw 
is as rugged as it is good-looking, 
powered by a full *4 horsepower motor. 
And it’s so versatile that actually it’s 
a complete workshop — you can rip, cross- 
cut, drill, rout, sand, shape and do 
many other jobs fast and accurately. 


ee 900 73 


RADIAL SAW 


Also shown above is the New Ad- 
ranced Design Delta Dust Collector. 
Use it with any power tool to keep your 
shop free of sawdust, and also to clean 
floors, walls—even to spray paint. It’s 
powerful enough to pick up a 1” steel ball 
without damaging suction mechanism! 
COMPLETE SHOP PLANS ARE YOURS FREE! 
Build the complete, compact workshop 


shown above in your garage or basement. 
Send the coupon for free plans today. 


another product by 


ROCKWELL 
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HARDWARE AGE 


Show Preview Issue 


How to GET MORE IDEAS 


from the National Hardware Show 
October 14-18, 1957 


What you should know about the hardware show: 





Show dates and hours _. 

How to get there .. 

How to find the booths you want........ 
How to use exhibitor lists and ads 

How product knowledge helps sales 
Exhibitor listings 
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Show Preview 


suide for a better visit 


You'll have more time for the important 


things at this show if you use Hardware Age’s 


pre-show issue to plan your trip 


The 12th annual Hardware Show is going to 
be a busy one. 

You’ll be part of a throng of more than 41,000 
dealers, buyers, and wholesalers. And you'll see 
a display of more than .40,000 items, of which 
more than 1000 are brand new at this show. 

A record 1000 exhibitors will be vying for 
your attention. That means you will have to 
organize your trip in advance, if you want to 
see and do all of the things that are important. 

Here are some time-saving tips to help you 
plan your trip: 


Tip No. 1 


Show headquarters: 


The Coliseum, opposite Columbus Circle, 
Broadway and W. 58th St. at Central Park. 


Show dates and hours: 


Monday, Oct. 14—11 a. m. to 6 p. m. 
Tuesday, Oct. 15—10 a. m. to 6 p. m. 
Wednesday, Oct. 16—10 a. m. to 10 p. m. 
Thursday, Oct. 17—10 a. m. to 6 p. m. 
Friday, Oct. 18—10 a. m. to 3 p. m. 


How to get to the show: 


Northbound buses on a majority of Manhat- 
tan’s streets will take you within a few city 
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blocks of the Coliseum. Several buses, such as 
a Broadway bus, will take you right to the doors 
of the exhibit. 

These subways serve the show: The “A” train 
of the Independent subway line on 8th Ave., 
and the IRT line local on Broadway. 

Most downtown hotels are about a $1 cab ride 
from the Coliseum. If you drive, you can park 
in the Coliseum’s 850-car basement parking lot. 


Who can attend the show: 


This is not a public show. Only the hardware 
trade: dealers, wholesalers, buyers, manufac- 
turers, and manufacturers’ agents may attend. 
No person under 18 years of age will be ad- 
mitted. 


Tip No. 2 


For your comfort: 


Use the many HARDWARE AGE facilities for 
your comfort and convenience. At booths 45-46, 
HARDWARE AGE will again have its popular Mes- 
sage Center set up. At this center (see sketch 
on next page) you can contact or be contacted 
by your friends and business connections. 

Our Message Center also serves as a clearing 
house for other business needs. Agents seeking 
lines, manufacturers seeking agents, or dealers 
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HARDWARE AGE'S Mes- 
sage Center serves as your 
meeting place and informa- 
tion booth. 


who want to buy or sell fixtures will find the 
Message Center at their disposal. 

We'll have comfortable chairs for the foot- 
sore. There are more than 300,000 sq ft of dis- 
plays to cover. And you can use our telephone 
and coatrack, or leave packages while you visit 
elsewhere. 


Tip No. 3 


How to get around the Coliseum: 


Registration and information desks are the 
first things you’ll see in the Coliseum’s lobby. 
You can go directly to any of four exhibit floors 
directly from lobby. First floor exhibits are 
directly behind lobby. 

Escalators take you to second floor. Other 
escalators serve the third floor. And elevators 
whisk you to the fourth floor. HARDWARE AGE 
booths 45-46 are on the first floor. 


_—eaea_a—_—_——— rv 


How to find your way around Coliseum 


Check this list of booth locations against the 
list of exhibitors beginning on page 93. You'll 
know which floor to visit to find the manufac- 
turers you want to see first. 

First floor exhibits: Booths 1 to 212. First 
floor mezzanine booths: M1 to M43. 

Second floor exhibits: Booths 301 to 699. 

Third floor exhibits: Booths 701 to 961 (lawn 
and garden). 

Fourth floor exhibits: Booths 1004 to 1253 
(lawn and garden); Booths 1401 to 1469 (new 
fishing tackle displays). 


Vi ed 
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to the National Hardware Show 


Each of first three floors has three food bars 
and a beverage bar. Fourth floor has two food 
bars and beverage bar. A 350-seat cafeteria is 
on the second floor mezzanine. 


Tip No. 4 


Hardware Age exhibitor list 
and advertisements: 


In this issue you’ll see a manufacturers’ pre- 
view of new and improved products being 
shown at the show. You get many leads to plan 
your visit from these ads. Look for the hard- 
ware show identification-logotype or show- 
exhibitors’ ads throughout this issue. 

If you can’t make the show, these ads are 
your at-home show. Use them as a guide for 
your promotional planning for the selling sea- 
sons to come. 

The listing of show exhibitors and their booth 
numbers starts on page 93 of this issue. From 
this list, and from tie-in advertisements in this 
issue, prepare a list of show calls you want to 
make on arrival. 

Now you are ready to plan your schedule with 
little wasted time. You’ll know where to go to 
make individual calls, or to shop an entire floor. 


How to avoid waiting in line: 

To save time on arrival, you may register 
now and have your admission badge ready 
before you get to New York. Fill in the coupon 
in the National Hardware Show advertisement 
on page 203 of this issue. Hotel reservations 
may be made in advance through the Hotel 
Housing Bureau. For an application form for 
room reservation, write to National Hardware 
Show, 331 Madison Ave., New York 17, N. Y. 


@ NATIONAL HARDWARE SHOW SECTION @ 91 














Why product knowledge 





One of the most important features of the National Hardware Show 


is the once-a-year opportunity to get up to date on product 


knowledge. It’s your big chance to learn what makes sales 


Why go to the Nationa] Hardware Show? 

There are a host of reasons, but two really 
stand out: 

(1) To see new lines, especially seasonal 
ones, that will bolster sales and bring you new 
traffic while creating excitement among your 
regular patrons. 

(2) To pick up product knowledge that you 
can take back home and use to train your sales 
staff. 

Many buyers and dealers visit as many key 
manufacturers as possible. 

They collect vita] product knowledge that 
will put more punch in their sales when they 
get back home. 

Often this sales knowledge is carried home 
in books full of hurried notes. Often, too, deal- 
ers have a briefcase full of color swatches; 
bits of fabric, metals and plastics; catalogs and 
brochures; and sample cans and jars of prod- 
ucts. Each will serve a sales-training purpose 
in a product-knowledge meeting later. 

Besides attending shows with a desire to see 
new items and learn more about established 
staples, the wise dealer attends exhibits with 
an open mind. 

That is, he goes to hear the experiences of 
other dealers. He may find that other stores are 
having a sales picnic with an item that he has 
considered a dog. Times change, as do merchan- 
dise wants. Items that you couldn’t sell 3-5-10 
years ago may have recently come into the sales 
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spotlight. Keep your ear to the ground. 

How about you? Are you product knowledge 
conscious when you attend shows? 

Digging out product knowledge is tedious but 
rewarding work. It should be done according 
to a plan. Here’s how you should plan before 


Here's a product knowledge class in the back of Judson's 
Hardware, Big Rapids, Mich. Four ground rules for successful 
meetings: talk to everyone, privately, while the store is closed; 
explain items fully, or have a manufacturer's agent do it; 
have question and answer periods; and have meetings often 
enough to be a regular part of store routine. 
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Show Preview 


is umportant to you 





coming to next month’s 12th annual National 
Hardware Show: 


A. Before you attend the show, sit down and 
review your promotional plans for coming sea- 
sons. This is a mid-October show. That means 
you should be thinking of spring sales: lawn 
and garden, barbecues and general outdoor 
living lines, fishing tackle and related sporting 
goods, and power mower sales and service. 
You’ll find all of these lines highlights of the 
Coliseum show. 

Before you leave for the show, hold a meet- 
ing with your salesmen and department heads. 
Ask for late reports on excessive inventory. 


B. Divide your show time into periods. Split 
your hours according to the importance of com- 


ing seasonal items. Set aside periods for large 
lines of related items. 

For example, you might reserve an entire 
morning for lawn, garden, and barbecue sup- 
plies. You set aside specific hours for power 
mowers and service. 


C. Ask questions, make notes, and collect 
samples and literature on old and new items 
that are important to your overall sales picture. 
Set the stage for a series of product knowledge 
classes when you return home. 


D. As soon as you return home, organize 
your memory and materials for general staff 
meetings. You’re bursting with important 
product knowledge, now you'll have to com- 
municate it to your salesmen. 


National Hardware Show Exhibitors 


The following list of exhibitors and booth numbers is a complete alphabetical listing 
as of press time. Every effort has been exercised to make this list complete and accu- 
rate, but HARDWARE AGE assumes no responsibility for omissions or errors. The small 
type under many of the exhibitors’ names refers to pages in this issue of HARDWARE AGE. 


A 





Booth No. Booth No. Booth No. 
Abbott Plastic Machine Corp..647 igo 8 oc venue ew kin 327 Acme Shear Co. ......ccceee: 99 
7124 N. Clark St. 933 N. Cicero Ave. Bridgeport 1, Conn. 
Chicago 26, Il. Chicago 51, Ill. See advertisement on page 214 
Acme Quality Paints ........ 726 
A & F Metal Novelties Co. ..1153 Aes Preagmete Co. ..cececuces 151 8250 St. Aubin 


225 Fifth Ave. 


| Chalfont, Bucks County, Pa. 
New York, New York 


Detroit 11, Mich. 
(Continued on page 96) 
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THE OUTSTANDING POWER MOWER 
SALES OPPORTUNITY FOR 1958 — featuring: 


® Controlled Distribution Franchise. This 
means protection from irresponsible cut-throat 
competition; your Jacobsen prospects can only 
buy from you, assuring full profit on every sale. 


® The most complete, most respected line in 
the industry. You have a size and model reel 
and rotary for every grass cutting need— 
which means you can concentrate on Jacobsen 
—as hundreds of dealers do— without taking 
on hard-to-sell unknown brands to “fill the 
gaps’. You save time selling, because today 
“everybody knows Jacobsen’. No wasted 
effort pushing an “‘off-brand”’ 


® Advertising — National and Local. The right 
combination of pre-selling power with a sus- 
tained campaign in Life and Saturday Evening 


Post, Sports Illustrated, Holiday, Sunset and 
an important group of publications reaching 
commercial users, plus Key Market advertis- 
ing geared to your season— your weather— 
your market. 


® Sales Promotion second to none. Hard-hit- 
ting displays, trade-in promotions, sales train- 
ing, TV, radio, publicity, posters, mailers —aill 
sales tested and proved effective. 


® Service Support the country over. Only 
Jacobsen with its 36 years of background can 
provide the network of hundreds of experi- 
enced service dealers, everywhere, with the 
added help of factory service men covering all 
territories — to support your retail sales, or help 
you establish profitable service departments. 
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NEW! FOR 1958 
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PLUS A COMPLETE LINE of Turbo-cut 
Rotary Mowers and Shear-cut Reel Mowers 


These are but two of the complete line of newly styled improved Jacobsen models for 1958. 
Exclusive Turbo-cut Rotary Mowers from $69.50. Shear-cut Reel Mowers from $119.50. 


i da —; : PLUS...Electric Starter Kits 
Lawn King Model : 
12A 26-in. Electric en for all models... Grass Catchers 
Starter and Model ae. 
62 Riding Attach- A ae vee Snow Plow Attachments... 
ment extra. i ~~" Riding Attachments ...new 2 '2 
2 gallon Rectangular Fuel Cans... 
Jacobsen Engine Oil. 


See the complete Jacobsen line 
at the National Hardware Show 


ae Estate Model 8B 24-in. Full 
aa roller drive, standard. Elec- 
tric Starter and Model 62 

Riding Attachment extra. 
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THE SHAPE OF THINGS 10 COME 


Big news about OPAL Insect Wire Screening will break 











soon! So, play safe and don’t commit yourself on insect wire 


screening futures until you know what OPAL will reveal. 











We can tell you it’s another OPAL “first” which con- 


cerns the entire OPAL line . . . aluminum, galvanized and 














bronze ... as well as your future sales and profits. 











Wraps will be removed at the Hardware Show. Don’t 
miss OPAL’S greatest revelation. 














Opal . . Trade-mark of The New York Wire 
Cloth Company ... for half a century a leading manu- 
facturer of quality screening exclusively. 
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Booth No. 


Adams Engineering Corp. ...677 
193rd Biscayne Blvd. 
Miami, Fla. 


Aircapital Mire. ........ 770, 771 
1618 S. Mead 
Wichita 11, Kan. 


Ry Ee eee 1452, 1453 
Div. Lionel Corp. 
411 Fourth Ave. 
New York 16, N. Y. 


All American Sportseat ..... 1406 
2971 Harrisburg Rd. 
Canton, Ohio 


ens Ge GO, in swt eave can 958 
7225 Fulton Ave. 
North Hollywood, Calif. 





Be sure fo visit 
HARDWARE AGE 


Be sure to visit HARDWARE 
AGE booths Nos. 45 and 46 at 
the National Hardware Show. 
Meet your friends there, leave 
messages for them, use the 
telephone. HARDWARE AGE 
staff members will be there to 
help you. 





eg te 729 
Fifth St. & Glenwood Ave. 
Philadelphia 40, Pa. 


eee Ge ace. 6 no vtet 500 
Alliance, Ohio 


aS Ae Se 1439 
3121 Milwaukee Ave. 
Chicago 18, Ill. 


| Aloe Basleet Go. sissies ssc 606 


429 Grand St. 
Brooklyn 11, N. Y. 


Allied Wheel Products ..... 1029 
27 Broadway 
Toledo 4, Ohio 


All-Luminum Products ..... 
Reed & 36th Sts. 
Philadelphia 46, Pa. 

































What's SOMATO with your hose profit picture? 


(say ‘‘ah'’) 


-nothing 
when you push = TIRE-CORD REINFORCED sed 


SUPPLEX 



















RETAIL $3.98 and up — Won't burst even 
if left for days in hot sun under full water 
pressure. Guaranteed 10 years. 


Note tough, knitted 
ply of nylon tire cord 
embedded in this all- 
viny! hose. An 
outstanding sales 
feature your 
customers 
can see. 











See the exciting New Supplex Line 
at Booths 806-7-8 
Nat'l Hardware Show — New York Coliseum 


“There's good money in hose — with Supplex. Made 
s RETAIL $2.24 and up — Leaders in moder- 
right for customer satisfaction ... priced right to bring you ate-priced field, also give you generous 
°° . - prorit margins. Fu uaran ° 
full profits. Pre-sold by color advertising in a strong list Rosetta 
of national magazines. TRIPLE TUBE SPRINKLER 


Attractively packaged. Real help-you-sell displays, 
ad mats, etc. Plus . . . free Ad-Dollars to pay for your own 
local advertising. Buy Supplex and sell quality. 










We i Jo P A ; s 
eR 


ne wee 


9 5-1-7 = < 





RETAIL $3.98 and up —S tripl 
SUPPLEX COMPANY, Garwood, N. Jd. _fube construction. Pha Bh at fl corte: 


Pa on amazing new reel. ..makes 
Division of Amerace Corporation t flexible sprinklers obsolete! 
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0 
LUBRIPLATE 


MAKES OUTBOARD MOTORS 
RUN BETTER — LAST LONGER 





NOW! 


Complete LUBRIPLATE 
Outboard Lubrication 


FOR ENGINE LUBRICATION (to mix 


with gas}— New Lubriplate 2-C Mo- 
tor Oil. A fine new oil especially 
processed for outboard motors. Lu- 
bricates better, burns completely— 
keeps engine clean—insures quicker, 
surer starting, economical. 


FOR UNDERWATER GEARS 


Lubriplate 105—grease type lubri- 
cant for use in underwater gears of 
non-gear shift types of outboard 
motors. 

Lubriplate Hypoid-90—Fluid type 
for underwater gears of gear-shifi 
type outboards. 


NATIONALLY ADVERTISED 


Outboard owners everywhere will 
read about LUBRIPLATE outboard 
Lubrication in The Saturday Eve- 
ning Post, American Legion, Popular 
Mechanics, Outdoor Life, Field & 
Stream, True, Motor Boating, Out- 
board and other magazines. 


SEE US AT THE 
HARDWARE SHOW 
BOOTH #615 


LUBRIPLATE 


THE MODERN LUBRICANT 






| 
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Hardware Show Exhibitors 





Booth No. 


eR Se Sakae Saeed 26 

1513 Olmstead Ave. 

Bronx, N. Y. 
Alston-Limerick Co. ........ 114] 
2253 Pleasant Ave 
Hamilton, Ohio 


Aluminum Co. of America ....49 
1501 Alcoa Bldg. 
Pittsburgh 19, Pa. 


See advertisement on pages 174, 175, 247 


Alum-O-Garden Industries ..1048 
2352 Clybourn Ave. _ 
Chicago 14, IIl. 


Amalite, Inc. 
1884 Pitkin Ave. 
Brooklyn 12, N. Y. 


American Agricultural Chemi- 
ORE As Sunk as ode Oeics xk. 1040 
Specialty Fertilizer Div. 

50 Church St. 
New York 7, N. Y. 


American Biltrite Rubber Co. 
Chelsea 50, Mass. 1012, 1013 


See advertisement on page 242 


American Brush Corp. ...... 349 
1113 N. Franklin St. 
Chicago 10, III. 





Booth No. 


American Chemica! Paint Co..803 
Ambler, Pa. 


American Exporter 
386 Fourth Ave. 
New York 16, N. Y. 

American Gas Machine Co.. .596 
Div. Queen Stove Works 
505 Front St. 

Albert Lea, Minn. 

American LaFrance Corp. ..32A 

Elmira, N. Y. 


See advertisement on pages 244, 245 


American Leather Specialties 
Co. 
148 Lafayette St. 
New York, N. Y. 


a eS Se Se ef we we ae Oo SO. 42 O'S 8 8 OP -S.S 


Div. 
15, 16 


American Steel & Wire 
United States Steel Co. 
525 William Penn PI. 
Pittsburgh 30, Pa. 


American Tack Co. 
175 Fifth Ave. 
New York 10, N. Y. 


American Tackle & Equipment 
Co. .....1448, 1449, 1450, 1451 
A & Somerset Sts. 

Philadelphia 34, Pa. 
(Continued on page 102) 
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New Plastic Wood outsells 
all other wood fillers combined 











Cross section showing 
minimum shrinkage 
of New Plastic Wood 


Shrinks less Takes stain better 





Minimum shrinkage of Plastic Wood produces Due to the improved composition, new Plastic 
firmer adhesion to wood, plastic, ceramics and Wood takes all kinds of stain more readily and 
other materials— provides better appearance. gives an even, uniform finish. 











Holds harder 19 Ads in LIFE 


A plug of Plastic Wood only %-inch wide and Only Plastic Wood gives you the advertising sup- 
54-inch deep holds 105-lb. weight— proof of port of LIFE. Your customers come in pre-sold 
Plastic Wood’s greater bonding strength. on Plastic Wood. Why stock anything else? 







Better check your stock now 
of New Plastic Wood 


PLASTIC WOOD another ws | , 
fine product of ‘igh pl 2 Lh. AS ¥ 4 Cc 
Boyle-Midway, Inc. Aho. 
New York, N.Y.,Cranford,N.J. § thy 2 ® a> D 


Chamblee, Ga., Brooklyn, Chicago 
Los Angeles, Canton, Ohio 
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ExsC 


Get aboard the Magic Carpet f } 


Cash in on 1958’s booming power mower market with the one line that gives yé 
both the right product and the right program to turn prospects into profits 
Sell the complete line of rotaries, riders, and reels, and the features and qualityg 
your customers demand. Sell the line that gives you national advertising; 
profitable demonstrator deal, a workable time payment plan, effective promo ior 


material. Sell EXCELLO.. 


. ride the Magic Carpet to big profits in ’58! 


=> ¢ og —3 OE eo re Fo) ia (eed 1 0 0) 8) | om 


The Riders that out-date 
every other on the market! 


Here are the rotary riders that customers and deal- 
ers alike are waiting for . . . sleek and exciting as a 
fine sports car, engineered and built to the most 
exacting standards, packed with work-saving, easy- 
mowing features! Two models to blanket all of a 
fast-growing market...Model 711A 24-in. *'St. 
Andrews," with 3.5 h.p. Clinton engine, Model 707 
21-in. “Illini” with a 3h.p. Clinton. They'll out-run, out- 
mow, out-date and out-sel/ every other rider today! 


Safety Engineered 


Excello is the FIRST gasoline-engine 
rotary power mower to be listed by 
UNDERWRITERS LABORATORIES, INC. 
ly 


‘Rotary Features 


that every customer wants 


« Jet-Spray chute, vacuum -lift 
blade for “‘carpet- smooth" cut 
¢ Trims within ',-in., front and 
side ¢- Sturdy non-rust aluminum 
alloy housing, rounded Hi - Lift 
dome ° Hill-hoider handie lock 
« Super - powered for tough jobs 
« Autumatic rewind starters 


Mode! 700-R 
Self-Propelled 
21” Rotary 


g 


Excellomatic Remote Handle 


Contro/, New Crown Engines 
Models 700-R and 271-R feature the new Excellomatic 
“Start - Run-Stop” Remote Handle Control with 
the “Choke-a-matic” carburetor, and the new stream- 
lined ““Crown” model engines. 


@ NATIONAL HARDWARE SHOW SECTION 


Model 71ItA 


24° Rotary Rider 
(Also 21” Rider Model 707) 


America's finest line of Reels 


In unsurpassed quality and trouble-free perform- 
ance, Excello has led for many years! It's easy 

to sell Excello's extra power, rugged con- 
struction, “floating” handle, fingertip 


clutch and vari-speed throttle con- “tis 
FS & j 
vw. 4 : 


trols, positive-action clutch! 


Model 721-R 
21-in. Reel 


Es Easy Time Payment 
Plan to Boost Your Sales 


Sales soar when customers can “‘Pay as They Mow,” 
and Excello’s new, simple dealer financing plan is com- 
plete, trouble-free. Available in most states. A non- 
recourse, non-reserve plan at no cost to you. 
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for that 


Carpet-smooth cat 











EXCELLO’s got the PROGRAM! 


f De Nationwide Service 
SPECIAL PROFIT-MAKING 21” e--;  "" Organization 
DEMONSTRATOR MODEL DEAL! fe (pes 


BUY ANY SiX 


Excello power mowers (rotaries, riders or reels) and 
you get this terrific Demonstrator Model (the 271-R, 
biggest seller in the line) at a special low, low 


price, plus complete Sales & Demo-Display kit! Pe 12 5 EXcELLO’S 


NATIONAL ADVERTISING 
FREE/ Hard Hitting Pre-selling 54,000,000 U. S. families in both 
Sales and Demo-Display Kit! ,~ 


No problem with parts or service when your 
customer buys Excellol Authorized service 
dealers blanket the nation. New service 
franchises are now available ...if you are 
interested, fill in the coupon below TODAY! 






























De metropolitan and farm areas, Excello’s na- 


tional advertising (in all magazines shown 


Handle Sales C wt 
4 aim aie 4 . . below) will bring you a host of new prospects! 
© Trade-in Guide i . 
© Full-Line Wall Banner Ai, 6 See us at the Coliseum! 
stg "; | ; <a NATIONAL HARDWARE 
: a cher | Ce MN 21” Rotary SHOW 
ny other items % s 
BOOTH 


1091-94 
NEW RIDER DEMONSTRATOR OFFER! 


Now, for the first time, you can open up the rider 
market in your community with this terrific new 
Demonstrator program! Buy any three Excellorid- 
ers... get a 21”*model 707 riderasa Demonstrator 
Model at an amazingly low price that guarantees 
you a profit! 






poN y HEINEKE & CO., Springfield, Ilinois 
W Yes, I'd like to get aboard the “Magic Carpet” for more 
, | profits in °58! I'd like complete information concerning 

Excello sales and service dealership. 












fpr 8 ull 1-Year Guarantee on Sturdy 


y, on-Rust Aluminum Alloy Housing THB = Namec......... 6... cece cece ec ccenecccccneseceees 


An important new sales feature of Excello’s regular 
1-year factory guarantee against defects in materials 
or workmanship. All Engines are covered by manu- 
facturer’s warranty. 





Zone or 
Ge denevsenccecncdcineul ee State. .... : 
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VA \\ 


Your Solder 
Sales Via 
the Do-It- 


Yourself 





SOLDER 


The Fine Complete Solder Line 


SOLDER IS A SALES “NATURAL” FOR THE 
DO-IT-YOURSELF MARKET especially if 
you have the complete profit-maker 
Kester Solder line in stock. Kester 
helps you sell with the handy 16-page 
“Soldering Simplified” manual... 
free to your customers. Write 

Kester today for a supply of 

this instructive literature. 


KESTER SOLDER COMPANY 
4207 Wrightwood Avenue 
Chicago 39, Illinois 

Newark 5, New Jersey 

Brantford, Canada 
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Hardware Show Exhibitors 





Booth No 
American Turpentine Farmers 
Pe) o) cowteds woh ws's aoe 641 
Valdosta, Ga. 
MENSNOCE GOR. oc ccvccsccs 53, 54 


416 S. Main St. 
Rockford, Ill. 


See advertisement on page 198 


AMF Tool Div. ..... 528, 529, 530 
AMF Wheel Goods Div. 531A, 531 
American Machine & 
Foundry Co. 
261 Madison Ave. 
New York 16, N. Y. 


See advertisement on page 259 


Anchor Wire Corp. ...... 58B, 59 
183-16 Jamaica Ave. 
Jamaica 23, N. Y. 


Apex Tire & Rubber Co.. .768, 769 
Consumer Products Div. 
505 Central Ave. 
Pawtucket, R. I. 


See advertisement on page 238 


Apollo Ad Service 

York, Pa. 
Arcadia Rose Co. .......... 1080 
Newark, N. Y. 


Ariens Co. 
109 Calumet St. 
Brillion, Wis. 


Arlen Industries 
444 12th St. 
Brooklyn, N. Y. 


I a 43 
Coated Abrasives Div. 
Alliance, Ohio 


Arnold-Dain Corp. 
Mahopac, N. Y. 


Arrow Fastener Co. .........534 
One Junius St. 


Brooklyn 12, N. Y. 


See advertisement on page 171 


Arrow Metal Products Co.....582 
421 W. 203rd St. 
New York 34, N. Y. 


ST hn a a b's o's 0 a oh Med 39] 
R-V-Lite Div. 
3500 N. Kimball Ave. 
Chicago 18, IIl. 
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SEE 'EM AT THE SHOW-— 


EVEREADY 


TRADE -MARK 








importout news for every dealer! 





FAMOUS BRAND... 


“Eveready”— a trade-mark millions of Americans EVE “ FADY 


have learned to know and trust! phane commie 


FINEST QUALITY... 


All sure-fire formulas backed by UNION CARBIDE’S 
famous research and testing laboratories! 


FABULOUS DEAL... 


The national brand of garden products that will 
give you superior profit potential. Visit our booth 
— get full details. 


Rose 


oS po 





LOOK AT THIS FUii LINE... 


e Rose Dust e Tomato Dust 

e Floral Dust e@ Total Weed Killer 

e Vegetable Dust e 72% Chlordane 
e 6% Chlordane Ant Killer e Multipurpose Garden Spray Conte | evanall ANE @ 
e Rose Spray e Fruit Tree Spray ns MALATHION & KARP 


e Home and Garden Insect Bomb 








Si iiel, 
CARBIDE 


COME AND SEE THIS GREAT NEW LINE 


OF “EVEREADY” GARDEN PRODUCTS AT THE... 
NATIONAL HARDWARE SHOW...BOOTH 1049 








Si ite). 


CARBIDE 


The terms "Eveready" and “Union Carbide” are registered trade-marks of Union Carbide Corporation 
NATIONAL CARBON COMPANY + Division of Union Carbide Corporation - 30 East 42nd Street, New York 17, N. Y. 
Sales Offices: Atlanta, Chicago, Dallas, Katisas City, Los Angeles, New York, Pittsburgh, San Francisco. In Canada: Union Carbide Canada Limited, Toronto 


HARDWARE AGE, SEPTEMBER 26. 1957 @® NATIONAL HARDWARE SHOW SECTION @ 103 






















Ht 


h-MA 


at booth 
Many Brand New 
GAY-MAID 


products with a 
long profit. 


= National Hardware Show 
~~ | >. October 14-18 
New York City © Coliseum 


Ohio wire products company. inc... 


coharmbus 3. ohio 















: 








Hardware Show Exhibitors 





Booth No. 


Arvin Industries. .478, 1110, 1111 


Columbus, Ind. 
See advertisement on page 260 








Ashaway Line & Twine Mfg. Co. 
Ashaway, R. I. 1433 





Athol Machine & Foundry Co..50 
Athol, Mass. 


See advertisement on page 156 


Atkins Saw Div. ....... . 24, 25 
Borg-Warner Corp. 
402 S. Illinois St. 
Indianapolis 9, Ind. 


See advertisement on page 169 





Atlantic Industrial Corp. ..... 42 
157 W. 57th St. 
New York 19, N. Y. 





Atlantic Tubing & Rubber Co. 
Mill St. 1246 
Cranston 5, R. I. 


Atlas Fish Products Co....1410B 
2309 Alaskan Way 
Seattle 1, Wash. 


ee Ee GAMO nce nccecses 692 


Fairhaven, Mass. 
See advertisement on page 180 


Atlas Tool & Mfg. Co....404, 405 
5147 Natural Bridge Ave. 
St. Louis 15, Mo. 








Auburn Fishhook Co. ......1486 


Auburn, N. Y. 





Pv tS)” a re M17 
3901 E. 28th St. 
Indianapolis, Ind. 








ee TN BN ik ie oteeven 730 
383 Shrewsbury St. 
Worcester 4, Mass. 


B 


EE Ge see cc cee 441 
6253 Claremont Ave. 
Oakland 18, Calif. 





Baird Machine Co. ........ 
1700 Stratford Ave. 
Stratford, Conn. 
(Continued on page 111) 
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The name all America buys— 


Black& Decker: enters Yard'n' Garden 
field for spring 58! 


Powerful enough Left or right- -> 
for continuous use hand operation 

















Shock-proof foil- 
guard handles 


Rugged enough for Adjustable to 
nurserymen and many positions 
landscape contractors 


Light, durable 
die-cast housing 
Cuts, trims, 
shapes hedges 
Extra long blade (13”) and shrubs 










we Balanced one- 
Spiroid Gears* hand operation 


New Black & Decker HEAVY-DUTY ne tenger Eee 


HEDGE ‘N’ SHRUB TRIMMER $4.9 


*registered trademark 


B&D HEDGE-TRIMMING 
ATTACHMENT §=©= $9. 95 
Turns any B&D ” Utility Drill 
into powerful hedge-trimming tool. _ retail 





50 


retail 





New Black & Decker Combination hicten die eiadiiel 


LAWN TRIMMER ‘N’ EDGER *392 eeeiccseme | 


for either 


retail trimming or edgin 
*“Goes where lawn mowers can’t’’ 5 ging 


Rugged enough 
for professional 
use by nurserymen 
and landscape 
contractors 










Grass 
suction 
action 


| B&D 

; motor and 
} totally 

, enclosed 


wiring 


Safety deflector plate 


Friction clutch 
protects against 
motor overload 





Ps 
. 


Bc PRIS ea nee 


Mee 8 
Cuts thru 
as an EDGER sesnenah eid 


with ease 





as a TRIMMER 


Check with your wholesaler today about 


stocking these outstanding profit makers, 
or write to: THE BLack & DECKER MFa. 
®) Co., Dept H-509, Towson 4, Maryland. 


See B&D Yard ‘N’ Garden Line, NATIONAL 
World's largest maker of electric tools HARDWARE SHow, New York, Oct. 14-18, 
Booth 765; Main Exhibit, Booth 97. 
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inforced 





Gold Stripe Reinforced. Nylon re- 
virgin 
clusive low-temperature flexibility. 
Carries Commercial Standards Seal 
of Quality. Available in 3 lengths 
and 3 sizes. 50 ft., full % in. inside 


diameter, only $8.95. (list price). 


‘ ee 


eh ; . — > . \ 
2 (/\\ PRS nos 


A. , | - 


A 








vinyl with ex- 


Realite Transparent. A bantam- 
weight beauty with full-flow brass 
couplings. Extremely rugged virgin 
vinyl. sel Commercial Stand- 
ards Seal of Quality. Available in 
in. inside diameter and all lengths. 
50 ft., only $7.95. (list price). 


Duro-Tred. Tough nylon and viny! 
3-ply construction combines high 
quality with economy. Patented 
brass “‘Shurlok”’ cou i 

able in 4 sizes and 5 
ft., full % in. inside diameter, 


only $7.95. (list price). 


Order the new Borden’s 






BL 
SS re SN 
.% 


RESINITE HOSE AND PRICE FOR EVERY CUSTOMER 


TRIPLE - SPRay 


; RESINITE 
| SPRINKLER 


a 3 gest 


a as » 4 





ngs. Avail- 


lengths. 50 Gold Stripe Triple Spray Sprinkler. 


The finest sprinkler made. Virgin 
vinyl with patented multiple tube 
design. Sprays gentle pattern 25 ft. 
wide over entire length of sprink- 
ler. 50 ft., only $4.95. (list price). 


Why you should stock BORDEN’S RESINITE line of Hose and Sprinklers! 


e they combine top quality with the newest fea- 
tures in hose manufacture. 


ea complete line with a full range of inside di- 
ameters and lengths. Top quality virgin vinyl 
products as well as tough, durable economy 
hoses. 


e the most realistic guarantee policy in the busi- 
ness . . . every product is backed by the 
BORDEN name. 


e an unconditional ‘‘accidental damage”’ hose re- 


wx 


Copyright 1957, The Borden Company. 
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turn policy with a history of complete customer 
satisfaction. Any damaged Resinite Gold Stripe 
hose will be repaired or replaced by the factory 
for only $1.50. Sprinklers for only $1.00. 


e the tops in dealer service. Fast delivery from 
the only hose manufacturer with plants on 
both coasts. 


BORDEN’S RESINITE products are backed by 
national advertising and special traffic-building 
promotions like BORDEN’S GARDEN FESTIVAL. 


Don’t miss the profits you can make with “‘Borden’s Products for the 
Home Handyman.” Place your “‘future”’ order for Resinite Hose and 
Sprinklers NOW! Call your Borden supplier or mail coupon today. 
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National Advertising 


This ad in the June, 1958 issues 
of THE SATURDAY EVENING POST, 
BETTER HOMES AND GARDENS, 
SUNSET, POPULAR GARDENING 
and FLOWER GROWER will tell 
over 25 million home gardeners 
about this exciting free offer. 






















HOME HANDYM 
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Resinite’ plastic hose and sprinkler line now! 
Cash in on this nationwide Spring promotion 


OFFER to your Resinite Customers during 


BORDENS GARDEN 
FECTIVAL 





(May 24 to June 21, 1958) 


Here’s how it works: 


Every one of your customers who buys 50 ft., 
or more of Resinite Hose or Sprinklers during 
Borden’s Garden Festival gets a $1.00 package 
of “Borden’s 38” FREE. Any “green thumber” 
in the market for a plastic hose or sprinkler 
will snap at this free offer. All you have to do 
to make sales is to display the Resinite Hose 


we Powerful 







$< New Borden Emblem 


This nationally advertised emblem tells everyone 
that you handle “‘Borden’s Products for the 
Home Handyman.” Put your decal on the 
window or door. It helps you sell Resinite 


products and Elmer’s® Glues and Cements 
all year long. 


NAME 


. — Display Sells for 
You...Saves You Work , 


Colorful counter display unit 
with coupons explains offer . . . 
makes hose sales for you. 
play holds sample of ‘‘Borden’s 

38” which is yours nga * 
motion. Eye-catching window | 
streamer pulls in customers. / 


LE ‘e ee = ¥ 
leg, ate val. 
oes Garden Festi 

: a 


The Borden Company 
Chemical Division 
350 Madison Avenve 
New York 17, New York 


line. Nothing for you to handle. There'll be 
coupons in hard-hitting national magazine ads 
and on store displays available to you. Your 
customer sends us the coupon, along with his 
sales slip and Resinite guarantee tag, and we 
mail the “38” direct. Don’t miss this oppor- 
tunity for greater hose profits. 


5 REE 








Dis- 


: aw x R- 






Borden's 


Oat ao OF BORDENS 38 PLANT Foe 








<. 


Mail to address nearest you: 


The Borden Company 
Chemical Division 
P.O. Box 1589 
Santa Barbara, California 


Please rush the name of the Borden Supplier nearest 
me. | am interested in tieing in with the BORDEN 
GARDEN FESTIVAL. Please send complete details to: 









FOR THE 


ADDRESS 





CITY. 


ZONE___STATE 





PRS 
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We’re No Longer Hiding 


An IMPORTANT 
ANNOUNCEMENT 
to All Dealers of a 


| FAIRBANKS-MORSE | 

















Root Manufacturing Company has 
always manufactured the quality 


rotary power mowers distributed by 
otar ower owers Fairbanks -Morse. Starting with the 
new 1958 line, Root will take over 


the job of distributing as well as 
manufacturing. 








“WITNESSETH, that whereas Root is a manufacturer of power lawn 
mowers and has heretofore supplied F-M with power mowers for sale and 
distribution by F-M, and F-M is terminating its business of sale and dis- 
tribution of power lawn mowers and has agreed to sell such business to 
Root, and it is the agreement of the parties to maintain insofar as prac- 
ticable a continuity of dealer, distributor and customer relations and repair 
parts and replacement service.”’ 








ROOT HAS BEEN A LEADER IN QUALITY POWER ROOT BRINGS YOU THE FACILITIES OF TWO BIG 
MOWER MANUFACTURING SINCE 1945. FACTORIES FOR ON-TIME DELIVERY. 


@ ROOT WILL CONTINUE TO MAKE PARTS FOR ALL 





® ROOT PRESENTS A COMPLETE LINE FROM COMPETI- 
@ ROOT WILL SHIP ALL PARTS SAME DAY ORDER IS RIDING MOWERS OF UNSURPASSED QUALITY. 
RECEIVED. 
@ ROOT MOWERS WILL BE BACKED BY POWERFUL 
° ee eee SAME LIBERAL GUARANTEE NATIONAL: ADVERTISING PROGRAM IN_ 1958. 











ROOT OFFERS A NEW AND BETTER SPRING DATING 
PROGRAM. 


ROOT DEALERS WILL RECEIVE HARD SELLING LITER- 
ATURE AND SALES AIDS. 






POWER MOWERS ... POWER SAWS .. . SALES AND SERVICE 
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Our “Lamp” Under a Bushel! 


Model RD-21-R 
21” Manually Propelled 


Model RR-24-VR 
24” Riding Mower 








Model RR-21-VR 
21” Riding Mower 


1958 MODELS@ 


Look for the NEW Trade Mark 
that Identifies the 1958 ROOT Power Mowers 





Model RE-21-SP 
21” Self-Propelled 





Fairbanks-Morse is giving us every assistance in making the 
change-over in distribution. The hundreds of F-M dealers will be 
happy to know that there will be no interruption in deliveries or 
service. The new, improved 1958 model mowers have been in 
production for some time, and are now ready for distribution. 

Be sure you have the complete line of new ROOT Mowers at the is aloe Prop iee 
start of the season. Write now for prices and specifications. Of 
course orders from all F-M dealers will be filled first. However, 
with two big plants working full time, we will be able to fill 
orders from others on a first-come, first-served basis. WRITE 
FOR INFORMATION TODAY! 


Don’t Forget! . . . We'll see You at the 
NATIONAL HARDWARE SHOW in New York 


Oct. 14 to 18, Booth No. 1143 in the Coliseum Model RE-18-4C. 4 Cycle 
18” Manually Propelled 








BAXTER SPRINGS, KANSAS 
ROOT MANUFACTURING CO., INC. MONTICELLO, ARKANSAS 
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—_ time WO- SEE «- - ‘ 


~ 15 year ematee’’ ie 





The original ce a 


NO-SEE 
GRASS 
BARRIER 


NOW PACKAGED 2 WAYS! 


New 40-foot connected coil! 
Disconnects every 2 feet. No cutting. 








Here’s extra convenience for your cus- 
tomers. It’s a continuous coil . . . but it’s 
the only coil that doesn’t require cutting. 
Can be disconnected or re-connected to 
make any length or perfect circles for 
around trees. If your customer needs a 
40-ft. lengih, it’s ready for installation as 
it comes from the box. Disconnects to any 
shorter length with a twist of a pliers. 
4-inch depth. 


Standard 40-ft. package 


The regular No-See package that is a 
fast seller everywhere. Individual 
2-ft. sections are easily con- 
nected with special clips 
to moke any length. 
4-inch depth. 









"o- SEE 


ea oe ee” 
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3 MORE GOOD REASONS WHY NO-SEE SELLS BETTER... 






Nationally advertised —No-See is advertised in larger ads, and 3 New 16-page book of uses—Raise 
in more magazines . . . to sell homeowners on the benefits of the cover on the No-See coil package 


grass barrier. No-See advertising sends customers into your and this book is displayed. 
store ... assures brisk, volume sales. Shows a dozen ways 
to use No-See... sells 


the original package 


y, Guaranteed 15 years against rust failure—Printed guarantee 
and builds repeat sales. 


is enclosed in each package. This guarantee of resistance to 
corrosion together with the superiority of rigid, stronger, galvan- 
ized steel assures customer satisfaction. 






Order from your hardware or garden supply jobber 











See us at the Show—Booth No. 712 


KEELOR STEEL, inc. 


925 NINTH ST. S. E.. MINNEAPOLIS 14, MINNESOTA 
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Hardware Show Exhibitors 





Booth No. 
ee ea ee ee 149 
83 Grand St. 
New York 13, N. Y. 
Bantam Tractor Co. ........ 1004 
Lebanon, Ind. 
ee. . OPC Er nS ares ene 1171 


Div. Keystone Lamp Mfg. Corp. 
175 Fifth Ave. 
New York 10, N. Y. 


Barcalo Mfg. Corp. ...... 195, 196 
225 Louisiana St. 
Buffalo, N. Y. 


Barespotter Seed Preparer Co. 
97-34 146th St. 1247 
Jamaica, N. Y. 


ON are 703 
1331 Clay St. 
North Kansas City, Mo. 


3arrett Sales & Mfg. Co. ....436 
2612 Barry Ave. 
Chicago 18, Ill. 


Mr. Bartender Products ..... 757 
21801 S. Western 
Torrance, Calif. 


Beacon Plastics Corp. ....... AT7 
Newton 61, Mass. 


FO TOO - THe. ss 6s <9 eedeedas 843 
Food Machinery & Chemical 
Corp. 

Box 840 


Lansing 4, Mich. 


Belco Industries ............ 591 
316 E. S. 16th St. 
St. Louis 3, Mo. 


Belf & Lustig, mc. ......... 1016 
46-20 76th St. 
Elmhurst 73, N. Y. 


Benjamin Reel Products ....332 
10700 Broadway 
Cleveland 25, Ohio 


C. i. Berger @ Sons ........ 368 
37 Williams St. 
Boston, Mass. 
See advertisement on page 167 
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How Hardware Dealers 
Make a 14-inch Floor Area a Busy 





Profitable Spot in Every Store 





| 
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DO-IT-YOURSELF 


BOOKS and BOOKLETS 
Invites You to Cash-In 


Lumber companies, hardware 





Typical Headquarters dealers, and building supply deal- 

for DO-IT-YOURSELF Books ers all over America—big and 

Here are pictures of only 3 of hundreds small—have discovered the value 
of store installations showing how the of this powerful self-selling Book 


| PM Book Rack does a man-size sales Department for do-it-yourselfers. 
job in tiny space. 


Edited and published by the fa- 
mous Popular Mechanics Press, 
the books contain the most- 
wanted authentic, practical infor- 
mation and instructions in all the 
popular do-it-yourself fields. 
The rotating rack takes up only 
14” of floor space and offers a wide 
and varied selection of 25¢ book- 
lets and 75¢ books (at a good mar- 
gin for you). Consumes no clerk 
time. In fact, your floor people ” 
actually save time by simply re- Just 14 of 
ferring question-asking custom- leer area 
ers to the books which contain 

all the answers. They detail plans for enticing 
projects which automatically create substantial 
new sales for materials and hardware. 

Look into this! Mail the handy coupon for 
FREE COPIES of the books, and for full de- 
tails. Join the hundreds of dealers who know 
—— that this simple, powerful plan works wonders. 
You’re not obligated in any way. 


POPULAR MECHANICS PRESS 


200 East Ontario St., Dept. B-9, Chicago 11, lilinois 


Mail This Coupon for FREE BOOKS 









































| | Popular Mechanics Press, Dept. 8-9, | 
| | 200 East Ontario St., Chicago 11, tit | 
| a Saal ell Without obligation, I want to see actual sample books | 
and booklets and details of your new Self-Selling Display. | 

NATIONAI 
HARDWARE Firm 2S | 
SHOW | 7 
OCTOBER f Your Name 
14 THRU 18 Address 
f] BOOTH 48-A City State : 
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Pre Sold by 
NATIONAL ADVERTISING 


Ru-Son 
SMART SET 


ee 3 Bay a Venetian Blind Tape and 
Sets For 2", 2-tape Blinds to 6 ft. long 









































oe Week millions of TV viewers see 
Velon Woven Plastic Venetian Blind Tape 
on the Firestone Hour 


The outstanding value in quick-change sets. 
Smart Set—contains Woven Plastic Tape 
made from Firestone Velon with unbreak- 
able Nylon Cross-ladders. Wipes clean in 
a wink. Will not shrink, fade or stick. 


Colorful lithographed box also contains 
4 yds. 44, glazed cotton cord, two match- 
ing tassels and one equalizer. Easy to 
— do-it-yourself instructions on each 
Ox. 


COLORS 


Off-White, White, Hunter Green, Wine, 
Pink, Red, Yellow, Gray, Cleo Blue, Mingle. 


FREE 


Compact, Self- 
Service Revolving 
Rack with 8 Dis- 
pensing Chutes 
With Starter Deal 
No. 857 
Consists 
of 3 dozen 


Smart Sets 
| dozen White, | dozen Off-White; 14 dozen 


Red, '/4 dozen Hunter G ‘ 
V4 dozen Wine. reen, 4 dozen Pink, 


= 
ae . 
a 
. * 
2 Bes 
Ss . 
x 
> ee 


A PLASTIC 
SLIDE-ON 
WINDOW 


SHADE PULL 


to retail for 10¢ 


Eliminates Smudges and Fingerprints 
Prevents Rips and Frayed ges 
Available carded or in a Counter Dis- 
play Box 

Easy to Clean 

Fits all Shades 

Slides On Easily 


ee Our Cogent Ss Line Ru the National 


N. Y. Coliseum, Booth #396 


m= = Ad Greatest Name in Packaged 
etian Blind Quick Change Sets 


‘Ru-Son 


PRODUCTS CO. 
278 Johnston Ave. Jersey City, N J. 
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Hardware Show Exhibitors 





Booth No. 


Jack Bergman Sales Co. ..... 955 
234 Fifth Ave. 
New York, N. Y. 


Berns Air King Corp. ....377, 378 
3050 N. Rockwell St. 
Chicago 18, Ill. 


eo 36 
Driving Park & Romona 
Rochester 13, N. Y. 


Bevin Bros. Mfg. Co. ........ 27 
E. Hampton, Conn. 


Big Boy Mfg. Co.....754, 755, 756 
59 E. Orange Grove Ave. 
Burbank, Calif. 


See advertisement on page 115 


Bild-A-Fence, Inc. ......... 1089 
Laurel, Md. 


Welles L. Bishop Co. ........ 932 
1245 E. Main St. 
Meriden, Conn. 


Black & Decker Mfg. Co. 
Towson 4, Md. 97, 112, 765 


See advertisement on page 105 


Ba. DADO Bae OO, nos ha dwn M-13 
308 N. Third St. 
Philadelphia, Pa. 


ee ee 947, 948 
312 Birnie Ave. 
Springfield 7, Mass. 


See advertisement on page 218 


RROD, bch kn Lins caees 961 
407 E. Michigan St. 
Milwaukee 2, Wis. 


ee GS 5. ee bv obs wens eee 880A 
1225 Broadway 
New York 1, N. Y. 


Blonde Oil Co. 
464 Woodward Ave. 
Brooklyn 37, N. Y. 


Bloomfield Industries ....... 419 
4546 W. 47th St. 
Chicago 32, Ill. 


Bloomfield Molding Co. ...... M7 
147 Bloomfield Ave. 
Bloomfield, N. J. 


Se iss eect 1136 
P. O. Box 169 
Bryn Mawr, Pa. 
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Booth No. 


H. Boker & Co. ..... 119, 120, 121 
101 Duane St. 
New York 7, N. Y. 


Bolens Products Div. 
846, 847, 848, 850, 851, 852 
Food Machinery & Chemical 
Corp. 
Port Washington, Wis. 


Bonnie Brite Products Corp. 
34 W. 46th St. 688A 
New York 36, N. Y. 


I we were 717, 718 
Chemical Div. 
350 Madison Ave. 
New York 17, N. Y. 


See advertisement on pages 106, 107, 238 


Boston Woven Hose & Rubber 
Ce os cok tx Oe LR ee 1148 
Div. American Biltrite Rubber 
Co. 

29 Hampshire St. 
Cambridge, Mass. 


See advertisement on page 229 





Hotel accommodations 


The National Hardware 
Show management has made 
arrangements with the con- 
vention bureau to handle hotel 
reservations. If you want the 
Show management to arrange 
your hotel accommodations 
write to National Hardware 
Show, 331 Madison Ave., New 
York 17, N. Y., for a _ hotel 
reservation application blank. 


Boyer Chemical Co. ......... 614 
1611 Church St. 
Evanston, Ill. 


Boyle-Midway, Inc. ......... 1032 
22 E. 40th St. 
New York 16, N. Y. 


See advertisement on pages 99, 231 


Brades & Nash Tyzack Industries 
c/o John H. Graham & Co. 30 
105 Duane St. 

New York 8, N. Y. 


I a ia kd 1031 
2165 Kurtz St. 
San Diego 1, Calif. 


See advertisement on pages 142, 143 
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Overall size 24" x 62" 
Board 24" x 48" 
Complete with hooks 











- Y 
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DISPLAY STOCK 
Shipping Weight 80 Ibs. 


EXTRA STANDS $10.00 EACH PREPAID 


Number Model Retail Total Retail Value 

5 each M-52 $4.95 $ 24.75 

4 each M-60 4.95 19.80 

4 each D-1 2.99 11.96 

5 each M-3 7.60 38.00 

4 each M-711 4.45 17.80 

2 each M-603 8.75 17.50 
Retail Sales $129.81 
Dealer's Cost, Less 40% 77.89 
_ YOUR PROFIT $ 51.92 

P. O. BOX 693 SHREVEPORT, LOUISIANA 
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WILL 


SELL 





ITSELF 


WHEN PROPERLY DISPLAYED 


Free! 


SPACE 364 
OCT. 14-18 


MAIL BOX 
DISPLAY RACK 


I—-PERMANENT DESIRABLE RACK 
(Not cardboard or chipboard) 


2—DISPLAY 6 BOXES ON EACH SIDE 


(Ornametal’s full line) 


3—ANALYZED and MARKET SURVEYED 
(Choice of price range) 


4—EYE APPEAL MAKES SALES 
REGISTERS RING 


§5—JOBBER SERVICED RACK 


(Keeps inventory balanced and complete) 


6—ATTRACTIVE .. 


AND GOLD 


rack dresses up the store as well as the Orna-Metal 
SPACE 364 


NATIONAL HARDWARE SHOW 


10 ee @ oe oe ee ee ee ee oe: 
sold... 


Boxes 





without hidden costs... 


Our 24-piece Package Deal with a FREE DISPLAY RACK! 


. BLACK, TURQUOISE 


._ without “Gifts” that must be 
and without Gimmicks 


ORNA-METAL’S PACKAGED MAIL BOX DEPARTMENT 
consists of the NO CHARGE DISPLAY STAND and the following: 
















































































JOBBER CATALOG PAGES AVAILABLE 
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Hardware Show Exhibitors 





Booth No. 


Briggs & Stratton Corp. ..... 746 
2711 N. 13th St. 
Milwaukee 1, Wis. 


Brighton Screw & Mfg. Co... .438 
1841 Reading Rd. 
Cincinnati, Ohio 


Bright Star Industries ...... 161 
Clifton, N. J. 


E. F. Britten & Co. ...... 571, 572 
22 South Ave. W. 
Cranford, N. J. 


Winfield Brooks Co. ......... 455 
Conn & Fowle Sts. 
Woburn, Mass. 


W. R. Brown Corp.. .433, 434, 435 
2701 N. Normandy Ave. 
Chicago 35, Ill. 


See advertisement on page 264 


ee See. Be ks 6 6 oe 167 
Millbury, Mass. 


I ee 440 
1719 Elizabeth, N. W. 
Grand Rapids, Mich. 

Burgess Battery Co. ........ 578 
Freeport, III. 

Burgess Vibrocrafters ...... 608 


Grayslake, III. 


Burke Flexo Products Co... 
717 Woodmere Ave. 
Traverse City, Mich. 


. 1409 


Burlington Molding Corp. ...M1 
Belmont Rd. 
Burlington, N. C. 


pares eee GO... és ce kcacn 516 
11 Carleton St. 
Cambridge 42. Mass. 


purtonm gece. Co... .. ies: 667, 668 
222 Vine St. 
Middlefield, Ohio 





I eR Be i oa ee 
Olean, N. Y. 


ey ROO... ss wk ad nc Boe 1446 
114 S. Broad St. 
Lanark, III. 
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Booth No. 


Busy Bee Tool Co. ......... 1082 
900 E. Commerce St. 
San Antonio 5, Texas 


C 
C-F-G Associates Inc. 
Div. Chapman Products Co. 


19400 W. Eight Mile Rd. 
Detroit 19, Mich. 


Cable Electric Products ..... 345 
234 Daboll St. 
Providence 7, R. I. 


See advertisement on page 232 


Cadie Chemical Products..... 458 
603 W. 130th St. 
New York 27, N. Y. 


[ee Ce ees eek en eee 358 
1726 S. Del Mar Ave. 
San Gabriel, Calif. 


See advertisement on page 264 


California Spray-Chemical Corp. 


Lucas & Ortho Way 1140 
Richmond, Calif. 
Camilo -Preeguces si. i. cccdes 1011 


Div. Cambridge Tool & Mfg. Co. 
63 Gorham St. 
Somerville 44, Mass. 


Camp Chemical Co. .........5382 
170 Second Ave. 
Brooklyn 15, N. Y. 





Booth No. 


iin so vs oe te eK 697 
6958 S. State St. 
Chicago 21, Ill. 


See advertisement on page 191 


Harry T. Campbell Sons’ Corp..644 
Sakrete Div. 
Campbell Bldg. 
Towson, Baltimore 4, Md. 


Campro Products ....... 496, 497 
Canton 1, Ohio 


CN ee I eS. oak 340 
P. O. Box 156 
Champlain, N. Y. 


Capitol Products Co. ........ 466 
Winsted, Conn. 


Cameeeer Gr) UG. cco cc ewccns 690 
2156 E. Dauphin St. 
Philadelphia 25, Pa. 


Carlisle Mfg. Co..... 799, 800, 801 
109 Meeker Ave. 
Newark 5, N. J. 


Carlon Products Corp. ...... 628 
10225 Meech Ave. 
Cleveland 5, Ohio 


Carr-Freshner Corp. ........ M12 
446 Cross St. 
Watertown, N. Y. 
(Continued on page 118) 
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stake your claim 
NOW to a big 


vat 

















| 
THE BIG BOY HOOD... 
TRAPS THE HEAT, SMOKE- 
FLAVORS THE MEAT! 

















PAT. PENDING 





Several outstanding features are exemplified in this cut-away 
view of the popular Big Boy Model 200-E. 1. SMOKER HOOD, 
traps heat, smoke-flavors the meat, saves fuel. 2. SLANT GRILL, 
permits rare to well-done grilling at one time. Furthermore, excess 
grease runs down grill rods, past the fire box, into catch pen 
below. 3. DIVIDED GRILL, for grilling and rotisserie at same time. 
4. MOTOR, guaranteed, and UL approved. 5. SERVICE LAMP, 
for night barbecuing. 6. VENTILATED FIRE BOX, lets fire 
“breathe”, permits ash and drippings to drop through holes into 
catch pan. Division saves fuel, and eliminates flame flare-ups 
when spit cooking. 7. DRAWER TYPE CATCH PAN keeps drip- 
pings off floor and patio—easily removed for cleaning. Other 
features shown cre: 8. WORK BOARD, 9 TOWEL BAR, 
10. SCREW-TYPE ADJUSTING MECHANISM. 








SLANT-GRILL, SMOKER-HOOD, 
And Other Exclusive Features 
Automatically Spark Sales. 






























Be first 
with the 
best! 






Active Fall and Christmas merchandising of 
Big Boy gets you “top billing” on the nation’s 
holiday shopping lists, with the world’s finest 
line of barbecue equipment. Each model 
bristles with exciting new features that cus- 
tomers like and want. You'll find Big Boy's 
superior quality, ready public acceptance and 
attractive dealer policy, definite selling ad- 
vantages over other lines. Early planning 
means greater sales and profits. 











NATIONAL 
HARDWARE 
SHOW 
NEW YORK CITY 
SPACE 754-55-56 
COLISEUM 











PAT PENDING 








2 seal 








BIG BOY COOK BOOK. 


Takes the guess-work out of barbecuing. Most helpful book 
of its kind ever produced — replete with recipies, tested 
ond illustrated in color. A welcome gift for all borbecvers. 
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SKEWER + PROTECTIVE COVERS 
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MOTORS + SERVICE LAMP » WORK TABLE 
WORK BOARDS + SPIT BASKET + FIRE STARTERS 
THERMOMETER © FIRE MITTS + TONGS + FIRE RAKE 












The smart, brisk-selling Flipperette, 
Model DL 12-E. 12% inch diameter bowl, | 
double flip grill and stainless steel heat - 
reflector and grill holder. An ideal gift ? 
item—comes in handy carrying carton, _,,, 
ready for mailing. PENDING 


BIG BOY MANUFACTURING CO., INC. 
BURBANK, CALIFORNIA 
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AT LAST! 







CHOREMastERS 


Unbeatable 
ombination szztzz° 


Everyone wants a safe mower—and now you 
can sell it because Choremaster has solved 


BUILT FOR SAFETY the problem of SAFE Rotary Mowing. The 


most safety conscious person can see how 


Danger zone fully covered oa gps Mowers have real safety 
in, 
You will make the biggest mower sales in 


BUILT TO SELL your history if you are a Choremaster Safe- 


T-Guard Mower Dealer or Distributor. It 


Large profit-per-sale plan will be the “‘hottest”’ mower line in the indus- 
try in *58—the only mower with safety 


guard protection. 









POWERFUL MAGAZINE advertising in LIFE 


and in other leading National Magazines will tell millions Be sure our salesman has your name. Write 
or phone to address below. 


about Choremaster Safe-T-Guard Mowers . . . will direct 
them to your name in the yellow pages of your Telephone 
Directory! 


NEWSPAPER ADVERTISING in leading metro- 
politan papers will tell your customers about the Safe- 


T-Guard. List your name and address as a Choremaster | 
Safe-T-Guard Dealer! = we | 


TELEPHONE DIRECTORY LISTINGS... 
free when you’re a Choremaster Promotion Package 








Dealer! 
Follow the crowds to Choremaster Satfe-¥-Guard 
Farm & Garden Sales, inc. Exhibit at the National Hardware Show, 
Sub. of WEBER ENGINEERED PRODUCTS, INC. Coliseum, New York City, October 14-18, 
828 Evans St., Cincinnati 4, Ohio, Telephone: WAbash 1-6200 Booths 762, 763, 764, 779, 780 and 781. 
Farther out front in ’ .. the complete line of quality outdoor power equipment. 
21” Power 21” Free 20” Power 20” Free 18” Free 18” Economy 22” Heavy 22” Convertible . | 
Propelled Wheeling Propelled Wheeling Wheeling 2 cycle or Duty Tillers and 17” Town&Country © 
Aluminum Mowers Aluminum Mowers Steel Mowers Steel Mowers Steel Mowers 4 cycle Mowers Tiller /Mower : 





Combinations. 













Mowing! | 





illustration shows Choremaster Safe-¥-Guerd Mower 
actually running at full speed equivalent of 225 miles per 
hour. Foot placed in front of mower dramatically illus- 
trates Safe-¥-Guard protection. Compare it with com- 
pletely unguarded conventional mower shown at left. 


ww ith 


CHOREMAsTER SA 















| ARD MOWERS 


Pat. Pending * t 


\ 
an 
ia 
























Illustration shows unretouched photo of operator’s 
foot only a fraction of an inch from fast moving 
blade, yet safe with Safe-T-Guward. Operator is fully 
protected (75% of cutting area is guarded) yet 
mowing efficiency is maintained. 


CHOREMasTER 


»2- with a Powerful Punch! 


Unprecedented package deals . . . you make your 
selection of a special mower deal to introduce the 
Safe-T-Guard. 


You get demonstrator, extra profits, free displays, 
free ee banners and other sales-producing 





Free |! ! Dramatic sales-making Choremaster 


promotions . . . all in one low cost package. Safe-T-Guard Display for your store sells Safe-T- 
try | Guard protection and values. Clever design of 
SAME OUTSTANDING OFFER display actually requires less room than a mower 


ON TILLER/MOWER COMBINATIONS on the floor. 











now...2 products for 
greater winter profits 








introducing 
all-new 


Ice Rem-CF 


completely safe 
ice remedy 


Sensational new prismoid-shaped Ice 
Rem-CF contains neither calcium nor 
chlorides ...is completely harmless to 
hands, gloves, clothes, pavements, 
metals and vegetation. 


Composed of 99.99% chemically 
active ingredients, it is many times 
more effective than salt, particularly 
at lower temperatures. It's also cleaner 
to use... absolutely won't deteriorate 
in storage. AA-4014 


regular ICE REM 


CF is a companion ; 
product of regular 
ice Rem. Both are 
available in re-usable 
metal containers— 

5 and 10-Ib. pails, 
25-lb. utility bucket 
and 50 and 100-Ib. 
utility drums. 





e advertised in Popular Mechanics 

























7308 Associote Ave., 
Cleveland 9, Ohio 














“Manufacturers of the original ice melting pellet"’ 
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Hardware Show Exhibitors 





Booth No. 


Cart-Wright Industries. .313, 316 
74-80 W. Sheffield Ave. 
Englewood, N. J. 


Catalog Alliance ............ 675 
106-21 Continental Ave. 
Forest Hills 75, N. Y. 


Cauchotex Industries ...... 397B 
44 Whitvhall St. 
New York, N. Y. 


See advertisement on page 199 


Celbe Industries ............ 350 
19 W. 44th St. 
New York 36, N. Y. 


Central Rubber Products Co..937 
821 Broadway 
New York 3, N. Y. 


Central Stamping & Mfg. Co. 
900 S. Division St. 841, 842, 1241 
Polo, Ill. 


Central Wire Frame Co. ....402 
218 E. 26th St. 
New York 10, N. Y. 


Centre Brass Works .......... 8 
2323 Haviland Ave. 
New York 24, N. Y. 


SB. Re eee M40 
918 Powhattan St. 
Dallas 2, Texas 


Century Products ....... 588, 589 
3510 Chatham Ave. 
Cleveland 13, Ohio 


See advertisement on page 184 


Ceramic Building Materials 
Corp. 
72 Blanchard St. 
Newark, N. J. 


Chait: mene COGe. ies ekcia er 914 
350 Beach 79th St. 
Rockaway Beach, N. Y. 


Castham Gree Go. oi. iscs M4 
4801 Dell Ave. 
North Bergen, N. J. 


Chattanooga Royal Co....760, 761 
Chattanooga 6, Tenn. 


See: See Eee. i gg es 415 
60 E. 42nd St. 
New York 17, N. Y. 








Booth No. 


Chicago Specialty Mfg. Co.. .698 
2954 W. Lawrence Ave. 
Chicago 25, Ill. 


eg aaa ae 1076 
Dowagiac, Mich. 


Chikeiere GOP. .. occu eee 459, 460 
331 Southwest Blvd. 
Kansas City 8, Mo. 

(Continued on page 125) 





Here's how to get 
more out of Show's new 
fishing tackle display 
A new fishing tackle division is 
an important feature of the 1957 
National Hardware Show. 
Fishing tackle and sporting 
goods are constantly becoming bet- 
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ter traffic and profit departments 
for hardware dealers. But to sell 
your share, it’s wise to have as 
much background on _ product 
knowledge, sales trends, and sell- 
ing ideas as possible. 

HARDWARE AGE’S recent Sport- 
ing Goods Merchandising Guide 
has met with enthusiastic re- 
sponse. Thousands have been sold 
at 25¢ per copy. Now each dealer 
can have a copy of this valuable 
32-page reprint for the asking. It 
will help you prepare fer this part 
of the show, and it will help you 
merchandise sporting lines after 
you get back home. 

For your copy, write HARDWARE 
AGE, Chestnut & 56th Sts., Phila- 
delphia 39, Pa. 

(Continued on page 125) 
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® Spray or full stream—Instant action 
® Automatic Shut-off —————__ 
® Chrome plated... rust proof 
® Lifetime Guarantee ccs 














.. « Instantly 
locks Trig- 
ger Grip at # 
desired J 
position. J 
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ALL-PURPOSE 
NOZZLE 


ST 95 Similar to #6700 


with threaded front 
end for attaching fertilizer 
spray, car and window wash- 
ers or added hose, etc. 


Whilaway SPRINKLER /urbioce SPRINKLER 
ATs (Formeriy Sanco) 


- Chrome plated. Covers 4 to 30 foot | 
Our finest sprinkler. Gives soft, rainlike circle with gentle Our proven vol- 
soaking action, evenly covering 1500 rain. Rustproof .. . bright finish. Sled-type ume seller—top value! 
square feet with normal pressure. runner base. Bright finish, solid brass top, rustproof. 






No springs—just 
snap on... snap 
off! Leak-proof ... 
Rustproof! A natural 
everywhere a hose is used! 


Large polished chrome- 
plated standard type noz- 
zle. Adjustable spray and 
stream. Complete shut-off. 








Lome SPRINKLER 






























Green atden Products Precision Engineered and Manufactured for Lifetime Satisfaction. 
Visit Booths 819-820 A W FRANCIS C0 MAIN OFFICE and PLANT: 

National Hardware Show 

New York—Oct. 14-18 Adele Somerset, Pa. 
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ST FALL Advertising CAMPAIGN 
in Neg p SWEEPER HISTORY © 
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GARDEN SUNSET / GARDENING 
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“nos ower vous =| Reaching 31 MILLION 
AIDS TO HELP YOU SELL eacning 

Homeowners are constantly seeking improvements over the old way 

of doing things and they read the magazines they know feature the 
very latest in home and lawn care. We have the facts to prove that 
these publications offer the highest potential for Parker sales. Parker 
advertising for 1957 is new, fresh and dynamic .. . it’s the 

biggest, most complete, hard-selling program in the industry .. . 


a program that creates active consumer interest and desire to own 
a Parker Lawn Sweeper. 











PARKERETTE HOMEMASTER 
20” and 28” models—sales leader Gasoline powered, self-propelled, 


28” width 





PELICAN Utility Cart 


5 or 15 bushel capacities 


ELECTRO-SWEEP SPRINGFIELD 
Electric-powered, '/; hp, 28" width Heavy duty 28” hand-operated 


Wy 





LAWN SWEEPERS 





oer ee — fe — BOX +720 SPRINGFIELD, OHIO, U.S.A. 
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TURN-OVER 
FROM LESS SPACE... 


Buy the Basic 3M Hardware Line 
aodvUcTs —_ 
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“SCOTCH” BRAND CELLOPHANE TAPE 
DEAL RC-1. Takes little more than half a 
square foot of counter space, contains com- 
plete assortment—108 rolls in five sizes: 
A” x 200", %” x 150”, ”’” x 400°", %" x 
300”, 4%” x 800”. Sturdy metal rack is per- 
manent, easy to refill. Of course, it’s FREE! 


SELF-SERVICE SANDPAPER CABINET K-1 
DEAL. Contains 5 sleeves of 3M “Produc- 
tion” Paper, 3 sleeves of “Wetordry” Tri- 
M-ite Paper. Takes less than 1 sq. ft. of 
counter space. Brings full sheet sandpaper 
stock out in the open, boosts turnover up 
to 25%. Ask about deals K2, K3, K4. 










ee a ee 


Scorcn Masking Tape 


AEAND 





“SCOTCH” BRAND MASKING TAPE DEAL 
H-4. Free wire rack takes less than 1 sq. ft. 
of counter space or can be hung on a wall. 
Gives prominent display to all popular sizes 
—boosts sales up to 25%. Includes 48 rolls 
of tape in 4 sizes: %4” x 300", 1%" x 300’, 
¥%4” x 90 ft., %4” x 60 yds. 


“PRODUCTION” PAPER SHEETS. 234” x 9” 
sheet size. Colorful package sells 10 sheets 
at a time. Aluminum oxide, coated sheets 
are pre-cut to fit the 3M Sanding Block and 
most other standard blocks. The best abra- 
sive for easier sanding, smoother finishes. 
Also available in 1%" x 9” size. 


Production 
sandpaper 
ilaa ks 
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DISPLAYS THAT SELL 
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makes painting easier ’ 
SCOTCH Masking Tape 
m handy despenser pockoge + 
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“SCOTCH” BRAND MASKING TAPE DEAL 
H-3. Free wire rack takes less than | sq. ft. 
of counter space or can be hung on a wall. 
Gives prominent display—boosts sales up 
to 25%. Includes 48 rolls of tape in three 
sizes: %4” x 300", %” x 90 ft., 1%" x 300”. 
Dispenser packages have “cutter-edge.” 


3M SANDING BLOCKS. Part of the 3M 
Simplified Line of Home and Shop Prod- 
ucts. Pliable rubber, designed for sand- 
ing both flat and curved wood or metal 
surfaces, wet or dry. Colorful, eye-catch- 
ing display includes assortment of red, blue 
and green blocks. 1°4° and 2%" widths. 


DISPLAYS THAT SELL 
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“SCOTCH” BRAND TAPES 





“SCOTCH” 
CP-3. Contains 72 rolls in seven colors and 
clear—two sizes: %” x 108° and 1"%" x 
108”. Tape is super-tough, stretchy, de- 
signed for hundreds of home repairs, dec- 
orating, mending jobs. Colorful display 
takes less than 1 sq. ft. of counter space 


BRAND PLASTIC TAPE DEAL 


6 INCH “PRODUCTION” SANDPAPER 
DISCS. “No Hole” discs are specially de- 
signed for use with the sponge rubber sand- 
ing pad . . . are ideal for all general home 
sanding uses. Part of the 3M Simplified 
Line of Home and Shop Products. Bright, 
package sells 5 discs at a time for you. 


Sorc am 
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43 Plasti< 


“SCOTCH” BRAND 33 PLASTIC ELEC- 
TRICAL TAPE DEAL ET. Finest electrical 
tape made — super-tough, stretchy, resists 
water, acid, oil. Sturdy, free wire rack takes 
only % sq. ft. of counter space, includes 36 
rolls of tape in two sizes: %” x 150” and 
%” x 240". Packed complete in one carton. 


SPONGE RUBBER SANDING PAD KIT. De- 
signed for use on any 4’ or larger electric 
drill. Ideal for all general home sanding on 
wood, metal and plastics. Flexible, versatile 
pad eliminates gouging and marring. Each 
kit contains 6” flexible pad and tube of 3M 
Adhesive. Packed 3 to a display. 


3M BRAND ABRASIVES 
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“SCOTCH” BRAND FREEZER TAPE DEAL 
F-T. Takes less than 1 sq. ft. of counter 
space, or can be hung on a wall. Sturdy, free 
wire rack includes 36 rolls of tape in two 
sizes: %4” x 300° and %” x 90 ft. Dispenser 
packages have exclusive “cutter-edge.”’ 
Packed complete in one shipping carton. 


5 INCH “PRODUCTION” SANDPAPER 
DISCS. Part of the 3M Simplified Line of 
Home and Shop Products. Bright, attention- 
getting package sells 5 discs at a time for 
you. Discs are aluminum oxide coated with 
3M’s exclusive Universal Center Hole for 
any arbor from %4" to 1” 
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EXTRA PROFIT BUILDERS 
















33 Plastic 
Electrical Tape 










33 Plastic 
Electrical Tape } 
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“SCOTCH” BRAND 33 PLASTIC ELECTRICAL TAPE CATALOG 3M ADHESIVES are tailored for specific jobs. 3M Brand Viny] 
197. Finest electrical tape made . . . black vinyl plastic, super and Rubber Tile Adhesive for easy installation of all tile. 3M 
tough and stretchy. Backing resists water, oils, acids, weather. Brand Cove Base Adhesive for asphalt, rubber, vinyl. 3M Brand 
Convenient, free rack displays 12 carded rolls of 42" x 150" tape Sink and Counter Top Adhesive for linoleum. 3M Brand Carpet 
individually “blister” packed to descriptive card. Tack Strip Adhesive for concrete and related surfaces. 


Boost your sales with the basic 3M Hardware Line 


Stock .. . display . . . promote “Scotcn” Brand Tapes, 3M Abrasives, 3M Adhesives! They’re real money-makers . . . nationally advertised 
Satisfy practically all customer demands . . . cut unnecessary duplication in your stock! And they’re available from 1 jobber source! 


Order from your 3M Wholesaler today! 


3M EMERY CLOTH PACK. Designed for “WETORDRY” GARNET PAPER PACK. For “SCOTCH” BRAND SANDPAPER PACK. 
1001 household metal cleaning and polish- wet or dry sanding of varnish, lacquer, Designed for 1001 general sanding uses. 
ing uses. Counter display includes 25 packs enamel. Counter display inludes 25 packs Colorful counter display includes 50 packs 
of 5 sheets 44%" x 5%" in assorted grits. of 8 sheets 44%" x 5%" in assorted grits. of 15 4%" x 5” sheets in assorted grits. 
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The terms “‘Scotcn,” “3M” and “Wetordry” are registered. trademarks of Minnesota Mining and Manufacturing Company, St. Paul 6, Minn. Export E> 
Sales Office: 99 Park Avenue, New York 16, N. Y. In Canada: P. O. Box 757, London, Ontario. | 
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Hardware Show Exhibitors 





Booth No. 
Choremaster Div. 
762, 763, 764, 779, 780, 781 
Weber Engineered Products 
W. Eighth St. & Evans 
Cincinnati 4, Ohio 
See advertisement on pages 116, 117 


Circle Research Laboratories. .651 
855 Bloomfield Ave. 
Glen Ridge, N. J. 


Citation Housewares ........ 601 
Mount Vernon, N. Y. 


O. Ms GOBER Ce, oo ccccecss 695, 696 
Spring Park, Minn. 


See advertisement on page 257 


Clarke Sanding Machine Co. 


30 E. Clay Ave. 408, 409 
Muskegon, Mich. 
Ciinton Machine Co. ........ 702 


Maquoketa, Iowa 
See advertisement on page 255 





How to use information 
in advertisements 

in this section 

of HARDWARE AGE 


Under many exhibitors list- 
ings on these pages there is an 
extra line of type showing the 
location of the exhibitor’s ad- 
vertisement in this issue of 
HARDWARE AGE. 

You can use these exhibi- 
tors’ advertisements to make 
your show visit more profit- 
able. 

Read these advertisements 
for a pre-show tour of the 
Hardware Show. Note the 
products featured. You will, 
no doubt, see products that 
you will want to sell in your 
store. 

Plan your tour of the show 
to visit the booths of these 
exhibitors. 

If you cannot attend the 
show, use these advertise- 
ments for your at-home tour 
of the exhibit hall. Products 
featured will give you a gen- 
eral view of what is ahead in 
many hardware lines. 
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Booth No. 


Coastal Abrasive & Tool Co...525 
47 Howard St. 
New York 138, N. Y. 


cee ccees 139 
89 Market St. 
Lockport, N. Y. 


SE Te 395 
104 N. Moore St. 
New York 13, N. Y. 


Colonial Brush Mfg. Co. ..... 640 
160 Washington St., N. 
Boston 14, Mass. 


Colonial Bimife Co. .....ccces 621 
Oak & Agnes Sts. 
Providence 9, R. I. 


Ce Ge sg oc ccc ceemenn M3 
802 E. Market St. 
Indianapolis 2, Ind. 


Colorite Plastics of New Jersey 
35 Iowa Ave. 733 
Paterson 3, N. J. 


Comet Metal Products Co...1076A 
132nd St. & 91st Ave. 
Richmond Hill 18, N. Y. 


Community Industries Asso.. .722 
George Tractor Div. 
811 S. Hamilton St. 
Sullivan, Ill. 


Continental Drill Corp. ..... 184 
555 W. Adams St. 
Chicago 6, Ill. 


Continental Motors Corp. 
12800 Kercheval! 
Detroit 15, Mich. 


940, 941 


Continental Stainless Corp... .676 
690 Broadway 
New York 12, N. Y. 


See advertisement on page 263 


Cooper Mfg. Co. ...... 1058, 1059 
410 S. First Ave. 
Marshallton, lowa 


Co-Operative Rose Growers. .1244 
Box 808 
Tyler, Texas 


CO SS Sire csccscesst 919, 920 
21 Avondale St. 
Laurel, Md. 


(Continued on page 128) 
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COUNTER SPACE 


Stock and sell, the 
only complete line of 
freeze-protection kits 





Winter-long Protection for Pipes, 
Roofs, Gutters, Farm Troughs, Hot-beds! 


Complete line, complete kits! Regular and 
Automatic Heat Tape; Band and Cable 
models. Easily installed by customer. Al- 
ready connected to UL-approved lead wire 
— plugs into A.C. or D.C. 110-120 voit 
outlet. Your starter stock, for 16” display, 
includes free display board, banners, mat 
and literature. Nationally advertised to 
consumers September through February. 
Cash in on the coming cold weather! Ask 
your wholesaler about EASY-HEAT, or 
write direct today! 












Exclusive! 


Automatic 
with 
Thermostat 

built in! 


Pat. Pending 
Saves electricity — operates 


et 
only when pipes approach freezing! Wire 


sewn on insulating tape—has separate 
roll of Outer Wrap. 5 sizes. 


Fiexibie! 
Heat Band 






OIE ADR a 


i Waterproof, molded vinyl! band 
holds pre-spaced wire safely in place. Insu- 
lating Outer Wrap in kit. 3’ to 60’ lengths. 


See for yourself in 
New York, Booth 337! 


New Carlisle, indiana 
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A Sensational Long Profit 
Preferred Dealer Plan! 


* Extra 5% EARLY-BUY DISCOUNT (on orders by 
Dec. 31s?) 


* WNon-recourse, Non-reserve FINANCE PLAN 
(Available in most states) 


50/50 Dealer CO-OP ADVERTISING PLAN 
Gigantic NATIONAL ADVERTISING PROGRAM 


* Big Kit of FREE DISPLAY MATERIALS and 
LITERATURE 


* Powerful SALES PROMOTIONS throughout the 
Year 


* Backed by Over 2,000 AUTHORIZED SERVICE 
STATIONS to assure Customer Satisfaction 














+ 
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24” ROTO-RIDE 
21" CAVALIER 


Loaded with exclusive features 
that make this the world’s finest 
riding rotory—the mower your 
customers have been waiting 
for! Only ROTO-RIDE has Blade 
Control and Lock-Out, Clutch 
and Automatic Brake Foot Con- 
trol, and “Power-Flo"” Heavy- 


Duty Transmission. 


An economy staggered- 
wheel rotary—at a price 
that makes it a sensational 
promotional number! You set 
the retail price! Has Non- 
rusting, Lightweight 21” Cast 
Aluminum Deck, Vacu-Mow 
Blade Design, and many 
other exciting features! 





Y 
\\ea : <\on? 
POP’ canis 
. 18” and 21” 
RIVIERA 


Dial-A-Matic Cutting-Height 
Adjustors, Dial-A-Matic 
Finger-tip Dashboard Con- 
trols, Enclosed “Power-Flo” 
Transmission, Finger-tip E-Z 
Starting, Non-rusting Die- 
cast Aluminum Deck, Vacu- 


. — Frmarenak renin Deg / 


to promote it! ... 


“powe™ 


and a great 


SEE US AT THE 
NATIONAL HARDWARE SHOW 
BOOTH 743 




















18° and 21” 
CATALINA 
DELUXE 


20" 
MOUNT 
VERNON 


— 


ip te 


Dial-A-Matic Cutting-Height Adjustors, 
Dial-A-Matic Finger-tip Dashboard Con- 
trols, Finger-tip E-Z Starting, Non- 
rusting Die-cast Aluminum Deck, Vacu- 
Mow Blade Design, and many other 
nationally advertised features that will 
really sell mowers for you! 


Feature-lo. 


o[=Ye| 


rs! 





Here's top valve in a reel 
mower! Has _ Finger-tip, 
Aircraft-type Controls, 
Easy-Adjustable Cutting 
Height, and a long list of 
other deluxe features. 


Ag 
pn 













DIAL-A-MATIC ® 
CUTTING-HEIGHT ADJUSTORS 


Just a touch of your finger on the 
Dial-A-Matic lever changes cutting 
heights in one second—anytime, 
anywhere. No tools are needed. A 
powerful selling feature! 











ENCLOSED “POWER-FLO” 
TRANSMISSION 


Through the exclusive Moto-Mower 
“Power-Flo” Transmission a smooth, 
positive flow of power propels the 


| MOTO-MOWER... 


He DIZ 22 ATIC une ror 1958! 


WAS 
» Exclusive Nationally Advertised 


FEATURES 


Your Customers will be Asking for! 





DIAL-A-MATIC® FINGER-TIP 
DASHBOARD CONTROLS 


These new Moto-Mower Dial-A-Matic 
Dashboard Controls give full engine 
range at your finger tips for STOP, 
START, RUN, and CHOKE—plus 
FORWARD SPEED and FREE-WHEEL- 
ING on self-propelled models. 





BRAND NEW! 
FINGER-TIP E-Z STARTING 


A sensational new feature every- 
body wants! Puts the starting-rope 
handle right at your finger tips for 









THE MOTO-MOWER 
SOIL TEST KIT 


Offer this sensationa! Soil Test Kit FREE 
to your customers with the Cavalier—or 
any other Moto-Mower model. Build 
store traffic, get the lion's share of the 
mower business in your territory. A 
regular $5.95 value, it’s available to you 
at a price so low you can give it away! 
















tinest POWER MOWER 


mower at any desired speed. Mower safe, easy starts. It’s the hottest 
responds instantly to the Dial-A- selling feature on the market! 
Matic finger-tip dashboard controls. 


PLUS Many Other Deluxe Features, Including... 


% Vacu-Mow Blade Design te Famous Briggs & Stratten 4cycle 
%e New Type Friction-Disc Safety Clutch engines, with silent mufflers 

% Nen-Scalping Design % Lightweight, Non-rusting Cast 

% Clese Trimming, Both Side and Front Aluminum Decks 






































Moto-Mower Division 
Detroit Harvester Co 







., Richmond, Ind. 


Please send complete Preferred Dealer 
Pian for 1958 and full-color, descriptive 
literature on the 1958 Moto-Mower Line. 


Name 
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Store Name 





Address 





City Zone State 











Hardware Show Exhibitors 





Booth No. 


Les Beet, GO ain ca ces 1229 
413 N. Carpenter St. 
Chicago 21, Ill. 


Coronet Aluminum Mfg. 


Booth Ne. 


Ce on aa ae 82 
1776 Broadway 
New York 19, N. Y. 


See advertisement on page 148 


Cyclone Seeder Co. ......... 1133 
Urbana, Ind. 





Booth No. 


OE eee oe 411 
1450 Broadway 
New York, N. Y. 


ee eS rere 625 
Montgomery, Pa. 


TT 6. er eee 1440 
426 Princeton Blvd. 




















2 ER eee M9 
885 Sheffield Ave. Cleveland 21, Ohio 
Brooklyn, N. Y. D See advertisement on page 208 
, a ee ss ot kk bee es On 672 
ds er eet ee LY M: 
Comer SARUM. 5. coe ekeetewes cor 180 Daise Corp P. O. Box 1827 
220 Church St. gt 
3200 Peterson Ave. ae Tal MY Wilmington 99, Del. 
Chicago 45, Ill. : Bee 
Delta Power Tool Div. .......37 
) . De ie ee a ae : : ‘ 
Ce Se, ice ewes evute 197 Dalton Mfg. Co G02 Rockwell Mtg Co 
060: Piette 20 S. Central 400 N. Lexington Ave. 
k : . Clayton, St. Louis 5, Mo. Pittsburgh 8, Pa. 
New Yor 13, N. Y. See advertisement on page 166 See advertisement on pages 79, 88 
Crown Sanitary Products ....515 G. W. Davis Corp. ..siserisi 849 Dennis Mitchell Industries 
4424 Paul St. 386, 387, 388 
617 Van Sinderen Ave. 12th & North E. Sts. Philadelphia 24, Pa 
Brooklyn 7, N. Y. Richmond, Ind. sete: 
Denison-Johnson Corp. ..... 1457 
Getaniiie Ceres. és5-s édbs aves C16 .. Res. Gad... ooo cewtea 1427A 720 Minneopa Rd. 


Mankato, Minn. 
(Continued on page 182) 


1228 Utica Ave. 
Brooklyn 3, N. Y. 


35 S. Van Brunt 
Englewood, N. J. 

















Why stock fF 
wher | will do! 


The RediMix 2 in 1 is the only sprayer . . . for all 
garden needs! Sprays lawns, flowers, and trees! 
















® Sprays flowers, lawns, and @ Dial-A-Spray control valve, 


trees. 


Built-in Back Siphonage pro- 
@ Comes with 2 different noz- tection, new Zamak cap, and 


zles, instantly interchangeable. all brass working parts. 


3 
At 54,200 westcriciDes «= tt 
i. HG funGiciOes wot 
wrtp xuLee> 


@ Eye-catching display card. @ 40% discount on case of 3. 





WORLD’S BEST 
GARDEN HOSE 
SPRAYER * 





Write for free catalog of all Sprayers & Nozzles fine 


products or contact your local distributor. 


No. 243C RediMix 2 in 1 $4.95 complete 





RediMix 


Lownmoaster 


RediMix 


Shrubmaster 


Little Giont 


Garden 


RediSprinkler 
Feeder 


Ken* Sprayall 
Sprayer 





* See page 341 of July 1956 issue of leading consumer research magazine. : be | 
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HOW TO MAKE MORE MONEY 


LT 


BE AN AUTHORIZED 


: Cll 
Wicd 
REGISTERED SERVICE DEALER 


iF YOU SELL 
LAWN MOWERS © CHAIN SAWS © GARDEN TRACTORS 
CULTIVATORS © SPRAYERS ©@ SNOW PLOWS... 


















and other types of gasoline engine powered equipment 


~- « - XIT’S EASY TO SERVICE ENGINES WITH 
«ain 


—=C7/@),*— FLYWHEEL MAGNETOS 
a ae St 4 


Repair and overhaul Wico ignition with genuine replacement parts .. . 
WICO Tune-up Packages (A) contain the necessary individual parts for 
more than 80% of all Wico flywheel magneto repairs. 


The new “Uni-mount”’ replacement unit (B) for 1956-57 Wico magnetos is 

mounted on an exchangeable back plate. Remove 2 bolts . . . off with the 

old . . . on with the new for a factory-regulated flywheel magneto set-up 
. as good as new in less than 5 minutes! 


YOUR PROBLEM 
Hardware dealers who sell but do not service — will lose customers! 


YOUR SOLUTION 


Join the Wico RSD’s! Hardware dealers who do servicing . . . will increase 
store traffic and sales. Sales go where the servicing goes! 


YOUR POTENTIAL 








eee | 
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Estimated power mowers in use today 10,000,000 
Estimated mowers in use for 5 years 1,000,000 
Estimated mowers in use for 4 years 1,200,000 
Estimated mowers in use for 3 years 2,000,000 





Mowers in use 5, 4 and 3 years will provide more than 74% of the service 
potential in 1958. 
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Learn how Wico |  WICO ELECTRIC COMPANY 
Registered Service Dealers A Division of Globe-Union Inc. — CTD =— 
Reap Service Dollars | Dept. 8Y, W. Springfield, Mass. U.S.A. ® 
at Booth 909-910 | Sure, I want to know more about the Wico RSD plan, 
7 I am a: 
| [] RETAILER [] WHOLESALER [] BOTH 
| Maintain service dept. at present [ ] YES []} NO 
| 
| NAME 
OCTOBER 14-18 COMPANY 
COLISEUM ® NEW YORK CITY 
STREET oae 
i 
MAIL COUPON TODAY! | city OR TOWN STATE 
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10 WAYS to increase your 
margin of profit... sell 


HARDWARE PRODUCTS © 


These fast moving, top-quality steel hardware prod- 
ucts of CF&I pay big dividends in increased sales 
and customer satisfaction wherever they’re dis- 
played and sold. CF&l’s fully-integrated operation 
assures a quick and sure source of supply of uniform 
top-quality products. Rigid quality controls, tests 
and inspections are possible throughout every stage 
of production to insure that every CFel product 
will provide the kind of trouble-free, long service 
that will keep your customers coming back to you. 
In addition to the assurance you get of a complete 
product line, top quality and a reliable source of 
supply ... HERE ARE ADDITIONAL ADVANTAGES 
OF BUYING FROM CFal: 





You Can Reduce Your Capital Investment in 
large inventories. You are at all times assured of 
adequate stocks and speedy deliveries of CFel 
products from a nearby source. 


You Save Expensive Storage Space as a result of 
carrying smaller inventories. 


e CF&I Products Have an Established Reputation 


CF&I Products Are Produced From The Fines 
Available Materials. 


CF&I Products Are Produced By Skilled Work- 
men. 


CF&I Products Are Attractively And Practically 
Packaged to give them point of purchase eye- 
appeal and to make them easy to handle, dis- 
play and sell. 
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For complete information on CFal Hardware 
Products contact the Sales Office nearest you. 


CF.1-WICKWIRE 
HARDWARE PRODUCTS 


THE COLORADO FUEL AND IRON CORPORATION 


THE COLORADO FUEL AND IRON CORPORATION — Albuquerque ¢ Amarillo 

Billings @ Boise ©¢ Butte © Casper « Denver © El Paso © Ft. Worth © Houston 

Lincoln (Neb.) ¢ Los Angeles ¢ Oakland ¢ Oklahoma City © Phoenix ¢ Portland 

Pueblo ¢ Salt Lake City © San Francisco * San Leandro ¢ Seattle © Spokane 

Wichita « WICKWIRE SPENCER STEEL DIVISION—Atilanta © Boston ¢ Buffalo 
Chicago ¢ Detroit ¢ New Orleans ¢ New York ¢ Philadelphia 


Hardware Jobbers ... let’s meet at our booth #35 
National Hardware Show, Coliseum, New York City « Oct. 14-18 
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Hardware Show Exhibitors 





Booth No. 


Dennix Products Co. ........ 598 
78 Fifth Ave. 
New York 11, N. Y. 


See advertisement on page 176 


voboue oe evee 33C 








Detecto Scales 
540 Park Ave. 
| Brooklyn 5, N. Y. 


See advertisem’nt on page 248 


PRU N I NG PC Mi oe. ys Sac 428 
SAWS AND Danvers, Mass. 
EQUIPMENT ve am, GD, B00, 681, BBLA 


| Subsidiary of American Ma- 
chine & Foundry Co. 
Fountain Ave. 


Lancaster, Pa. 
See advertisement on page 173 





















































Diamond Expansion Bolt Co. 
Garwood, N. J. 447, 448 


See advertisement on page 181 


PENNSYLVANIA SAW | Henry Disston Div. .......... 2 
@el ise) -7-Wale). Unruh & Milnor Sts. 


OFFICES NEWARK.N.J. FACTORY YORK, PENNA. Philadelphia 35, Pa. 
See advertisement on pages 163, 271, 371 


A eee ae 959 
Chamberlain Corp. 


f Thar’ S es Dirt } Waterloo, Iowa 


| 
! in Hite o. DOOR ee ES AT KL EES. 719 
COCOA MATS ~ 





WE'RE NO LONGER 
HIDING OUR LAMP 


UNDER A BUSHEL! 


Springfield, N. J. 


I ia ae Nik acide be ie M39 
2635 Durfee Ave. 
El Monte, Calif. 





Domestic Broom & Brush Co.. M30 
226 Richardson St. 


Individually Packaged for hicdtine. & 


Ship-Shape Stocking and 
Fast Selling Donaldson Co. .......: 853, 854A 

2520 Larpenteur Ave. W. 

St. Paul 8, Minn. 


See advertisement on page 268 





Mat-A-Door Cocoa Mats 
are growing in popularity. 
Women are discovering 





that a Cocoa Mat at the Steven Donay Co. ........... M26 | 
door means clean shoesin (60x Fog THE 2940 S. 38th St. 
the house. Rugs, capes. MATARON Milwaukee 15, Wis. 


and floors are saved. 


Finest quality and best American Dormeyer Corp. .......... 94, 95 

workmanship. A written guaran- Kingsbury & Huron Sts. 

tee with every Mat-A-Door. Chica 10. Tl 

Order now at present low seasonal sibs deems 
rices. Thar’s Pay Dirt in Mat-A- ; 

isi eed ar Dot Line Co. .............. 1447 

Port Washington, N. Y. 





Catalog on request 


MEAKINS McKINNON, Inc. Douglas Products Co. ...833, 834 


378 Niagara Street Lockport, N. Y. Wyandotte, Mich. 
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16” and 18° 
| | cutting widths 





16” 
cutting width / | 


oy 


—<_ 


| TuRF |p, 


14” and 16” 
cutting widths 


Shown above are some of 
the Suffolk plants and one 
of the production ling 

Stow 


7 Zz 
a subsidiary Of 


Thivpiual Cn 


the FIRST MAJOR ADVANCE 
in HAND MOWER DESIGN! 


SUF 


the “CADILLAC” of English Hand Mowers 


It is our pleasure to bring at last to the American market, a hand mower 
of an entirely NEW TYPE OF CONSTRUCTION -- unsurpassed any- 
where for high quality cutlery precision and traditional English hand 
craftsmanship — a product that will last indefinitely, and is backed 

by one of the largest manufacturers of hand mowers in England! 

Suffolk has been manufacturing the highest quality precision 

mowing equipment since 1920 and is now producing what 


is considered to be the finest hand mower in the world! 


The full market range of prices and models will be carried 
and complete spares will be stocked in the U.S. 


A complete national advertising and promotional 


coverage is planned! 


Sam Levitt, shown below, whose firm, Samuel 
Levitt Associates, has exclusive representation 


Sf SEE & HEAR THIS 


NEW DESIGN STORY 


at BOO 


/ []) | ondon 


e NEW YORK 19, N. Y. 


of the SUFFOLK line in the U.S.A., 
examines samples just arrived from 
London via Pan American Cargo 
Clipper. With typical air age 


speed, he met the 
Clipper. with his 
own “Cessna 310” 
which he pilots, and 
flew the mowers to 
a meeting in Min- 
neapolis! 

Samuel Levitt Asso- 
ciates has been rep- 
resenting some of 
the finest names in 
American industry 
for over a quarter 
of a century! 






IRON FOUNDRY LTD. 


STOWMARKET * ENGLAND 


EXCLUSIVE U.S.A. REPRESENTATIVE & NATIONAL SALES OFFICES: 
SAMUEL LEVITT ASSOCIATES + 250 WEST 5/th ST. 





e JUdson 2-5230 


Hardware Show Exhibitors 





Booth No. 


Dremel Mfg. Co.....4383, 434, 485 
2420 18th St. 
Racine, Wis. 


Du-F ose meee. CO. cicasce ces 442 
3960 E. 93rd St. 
Cleveland 5, Ohio 


OE EU EPEV. so wake bcces 741 
Motor Wheel Corp. 
Lansing 3, Mich. 


Dupli-Color Products ...... 660A 
Scratch Master Div. 
2440 S. Michigan Ave. 
Chicago 16, Ill. 


E. I. duPont de Nemours & Co. 
513, 514 
Fabrics & Finishes Dept. 
Wilmington 98, Del. 


E.I. duPont de Nemours & Co. 
Grasselli Chemicals Dept. 716 
Garden Chemical Div. 
Wilmington 98, Del. 


Booth No. 
Durabilt Metal Products Co.. .566 
709 Sip St. 
Union City, N. J. 
Paar fe. . caesar e ees 633 
3500 N. W. 52nd St. 


Miami, Fla. 





Booth No. 


Duralast Corp. .....-+++e++. 1159 
1150 Broadway 
New York 1, N. Y. 


Spine CR tac ec cccsees 1054 
1 Park Ave. 
New York, N. Y. 
(Continued on page 138) 
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LDASTAL WARS, 
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te the light that's needed—for any job, anywherel” . . . 
That's what you sell when you feature the complete, nationally 
advertised line of "EMPIRE" Portable Electric Lanterns. Displayed 
on your counter or shelf, these eye-compelling, colorfully finished 
Lanterns keep moving—season in, season out—at prices that 


bring you profits! 











oleate) :i 3: 
COLISEUM @® NEW YORK CITY 


: TWIN-LITE The 9 - Way Multi - service 
Pivot base spots beam up WRITE Today for Latest Lantern. Automatic Red 
and down—stays put. Light Catalog of Famous “EM- Flasher—Clear Fleod-Light 
either bulb or both at once. PIRE”’ Lanterns. —Pivot Base. 


THE METAL WARE CORPORATION 


TWO RIVERS, WISCONSIN 


14-18 








Featuring: 






nae 


“*SPORTS-N-TRAVELITE”’ 
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“Low-Boy” Flashing TRAVELITE 


A NEW SENSATIONAL VALUE! 


No. 952—Retails Profitably at $5.00 




























® Large, Powerful 4!/."" Spot Light 

@ Brilliant Flashing Red Warning Signal 

® Twin Switches for EITHER or BOTH Lights 
@® NEW Dual Purpose Handle—easy carrying and spotting 
@ BE SAFEl—The Life You Save May Be Your Own! 
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selling’s easy as 1, 2, 3 with the 





EXCLUSIVE FEATURES... 















. 
Tee 
sieess 
fesee 
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Deluxe features at no extra cost... 
checkering on fore-end and capped 
pistol grip... walnut stock panelled 
to blend with receiver...damascened 
breech bolt. Exclusive rotary carrier— 
cartridges protected from dirt and moisture 
... balance always the same... unique cartridge count 
indicator... loads and unloads quickly and easily. Solid steel receiver 
fully encloses action and backs up breech bolt for added safety. 
Easy-to-use lever action operates handily from shoulder for either 
right or left handed shooter. Finger-tip safety locks trigger and lever. 
Indicator automatically shows cocked or fired position of hammer. 



































The new 

The famous For a hefty .243 
The 150 gr. highvelocity “brush The .308 Winchester 
pointed soft .250-3000 cutter’ the Winchester in 80 and 
point .300 Savage .358 is available 100 gr 
Savage is cartridge is Winchester in three bullet 
ideal for tops for flat is the bullet weights 
deer and shooting, answer. In weights. gives fine 
other long range 200 and 110 gr. for accuracy 
medium accuracy: 250 gr. varmints and energy 
game—and 87 gr. for bullets this and small at extreme 
in 180 gr. varmints cartridge game— ranges. 
this and small delivers 150 gr. for Excellent 
cartridge ame— solid impact medium for varmints, 
can be used 100 gr. for that will game—and deer, 
for any deer and stop any 180 gr. for antelope 
North other American efficient and other 
American medium game in its brush medium 
trophy. game. tracks. shooting. game, 











3 FAMOUS MODELS 


MODEL 99-F 
... the lightest big 
game rifle made... 





MODEL 99-R 
., . features semi- 



































































MODEL 99-EG 

. . » America’s favorite 
lever action big game 
rifle. Checkered walnut 
stock and distinctive 
schnabel fore-end... 
rubbed oil finish. 
Receiver drilled and 
tapped for popular 
‘scope mounts and 
aperture sights. 24" 
barrel. $113.65 (retail). 


tips the scale at about 
6% lbs. Has 22" 
tapered barrel for fast 
handling ... drilled 
and tapped for popular 
*scope and aperture 
sights ... medium-high 
comb stock for ‘scope 
or iron sights. The 
ideal rifle for saddle 
or brush use. 
$116.75 (retail). 


beavertail fore-end and 
high comb stock 
especially designed for 
use with ‘scope sight. 
Receiver drilled and 
tapped for all popular 
top-mounting ‘scopes 
and standard aperture 
sights. 24" barrel. 
Fitted with screw eyes 
for carrying strap. 
$116.75 (retail). 


TRADEMARK 





SAVAGE + STEVENS + FOX FIREARMS 
SAVAGE ARMS CORPORATION © CHICOPEE FALLS, MASS 





ALL PRICES SUBJECT TO CHANGE ° SLIGHTLY HIGHER IN CANADA 
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1958 JOHNSTON MOWER LINE 










hOl6), @ss. en DECK.... _ | 1h616),4 AT THE TRIM.... 


New Air Dome design with Jet Flow Discharg 
causes the grass to be cut cleanly, discharge: p Side trim deck design aalele ing ciean close trim- 
pings smoothly relate. powerfu! Y over eal iow’ ming to within a daclaiiels of on Tolae PrelslaLaiela S 


Exclusive on Johnston rotary mower modern rotary has close front trimming, too! 


GIVES YOU FEATURES 10 


You can sell Johnston 
with confidence ! 


1958 mower buyers will want features and 
Johnston has them. Staggered wheel design, 
front and side trim, large rear wheels, 
4-cycle engines with recoil starter, clean 
modern styling with automotive finish. Be it 
reel or rotary, there’s a Johnston power 
mower for every purse, every size lawn. 





Johnston Lawn Mower Corporation, Brookhaven, Mississippi 1 O O 1% 
A subsidiary of Jacobsen Manufacturing Company AT THE CUTTING EDGE . 


1958 Johnston reel mowers have six blade reels 


This 20 rololeibilelalci Mma hillals Mae] olelaia mms ih :t Mme Mee: lin 


smooth cut without old fashioned waves or wash 


elelelac mm ilaleta Your customers will like this! 


LOOK AT THE JOHNSTON LINE BEFORE YOU BUY 
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1958 rotary power mowers include 
deluxe and economy models, sizes 
for large and small lawns, hand and 
self-propelled units. Each mower 
model has sales features, each 
mower model will sell. No “‘dead’”’ 
units in Johnston’s mower line. 
It’s a profit line! 












1958 reel type power mowers all do 

a beautiful cutting job, on either 
regular or special grasses. Illustrated 
is the sensational new Velva Trim 
model that side.trims to within 34” 
of landscaping, has rear wheel drive 
to eliminate ridges, and new front 
mounted plastic grass catcher 
(optional) to clean lawn as you mow. 
This mower is a real sales maker! 


See us in Booth 708 
at National Hardware Show. 
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DRAMATIC PACKAGING 
makes specialties 


‘SO EASY 
: TO CHOOSE 






















AND BUY 


Few who see this dazzling array of sparkling 
hardware conveniences can resist stopping and 
, Shopping! It’s fun to select the many wanted 
items! (&/-H COMPAKS have quality, distinc- 
tion, practicality—everything to attract shoppers 
who buy fast, vet who want to see at a glance 
a what they're seeking 
—everything to pro- 
mote impulse buying, 
to quicken turnover, to 
increase profits for 
WwW Get the complete 
Wb #8801 chrome 
and brass assortment, 
including 





REE 
SALES-MAKING 
REVOLVING DISPLAY 


* 





WESSEL HARDWARE CORP. 


919-931 N. 5th St., Philadelphia 23, Pa. 
in Canada: Geo. S. Hall Co., 25 Grenville St., Toronto 1 National Hardware Show, New York Colli- 
_ Export: Hall & Reis, Inc., 165 Broadway, New York 6 seum, Booth 7160 


- us at the National Builders Hardware 
Exposition, Chicago, Boo #97, and the 





=. 
i MAQ OS — 


We ‘re tull of SUFPris, 


( and they'll be waiting for you in 
BOOTH 9G 
f OCTOBER 14* thru 18% 


NATIONAL HARDWARE SHOW 
Coliseum—New York 























See the complete UNION line of Tackle 
Boxes, Tool Chests, Cash and Bond Boxes, 
Parts Cabinets and Steel Machinist’s 
Chests. 





ORPORATIC RC 
First with the Finest for over 60 Years 
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Hardware Show Exhibitors 





Booth No. 


Durex Hardware Mfg. Corp.. .410 
527 W. 34th St. 
New York 1, N. Y. 


EA Sarees ee 1053 
P. O. Box 352 
Iola, Kan. 

Donald Durham Co. ......... 526 
P. O. Box 804 


Des Moines, lowa 


Duro Art Supply Co. ........ 490 
1832 Juneway Ter. 
Chicago 26, Ill. 


Duro Metal Products Co. ....189 
2649 N. Kildare Ave. 
Chicago 39, Ill. 


pS re 684 
409 Lafayette St. 
New York 3, N. Y. 


E 


EZ Paintr Corp. ........ 629, 630 
4051 S. lowa Ave. 
Milwaukee 7, Wis. 


See advertisement on page 269 


Eagle Lock & Screw Co. ..... 178 
Terryville, Conn. 


Eagle Rule Mfg. Co. ......... 123 
510 Hunts Point Ave. 
New York 59, N. Y. 


Eastern Duo-Fast Corp. .....362 
176 Avenue of the Americas 
New York 13, N. Y. 


gg See coe 337 
Welcraft Products Co. 
New Carlisle, Ind. 


See advertisement on page 125 


Eclipse Metai Mfg. Co. ..... 1018 
Eden, N. Y. 
Eclipse Peat Co. Ltd. ...... 1201 


540 Wavecrest Way 
Boca Raton, Fla. 


OE et aaa ee 524 
2332 W. Byron St. 
Chicago 18, IIl. 


See advertisement on page 202 
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EVERYBODY NEEDS ONE! 


onk INSTANT 3( 


ES 
FIRE EXTINGUISHER 
in 




















FOR ALL TYPES 
aietl = OF FIRES 


LIST 


WALL BRACKET 
INCLUDED 
at no extra cost 








Full 16 oz. Capacity 








Can be used over 
and over again. This 
is nof a one time 
extinguisher . . . 








Pressurized Spray for P : 
INSTANT ACTION 4 . 
MODEL No. 72 a 


PACKED 24 to CASE 
33 Ibs. per case 


ORDER FROM | | 
YOUR JOBBER tHe Lenk MFG. COMPANY 


FRANKLIN, KENTUCKY 
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Hardware Show Exhibitors 





Booth No. 


Elco Tool & Screw Corp. ....679 
Rockford, III. 


See advertisement on page 188 


Electro Engineering Products Co. 
609 W. Lake St. 142, 143 
Chicago 6, IIl. 


See advertisement on page 275 


Booth No. 


Baseee Bite; OO. 6 ii ose Ss 89 
609 Bellair Ave. 
Vineland, N. J. 


eee: et a new acls wakaa 573 
331 Crescent St. 
Brooklyn, N. Y. 


Empire Amerex Products Corp. 





HIS 


Le “ ee 


CLEAN_PROFITS 


CREAM 


Waterless Hand Cleaner =~ 


“The Best Friend a Worker Ever Had!” 
“The Best Friend a Profit-Minded Dealer Ever Had!” 





MASTICLEAN Adhesive Remover 





aul 
ASPHALT 
& VINYL 

TILE 


Removes paint, adhesives, dirt smudges 
without loosening or softening the tile. 


QUICKEE PRODUCTS, INC. Yonkers, N. Y. 
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TWO NEW PROFIT MAKERS 


PLASTICLEAN Static-Free Tile 


Cleaner 


HANDS 


aN 


YOUR 
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PLASTIC 
WALL TILE 





Booth No. 

392 Fifth Ave. 663, 664 
New York 18, N. Y. 

Empire Brushes ... .321, 322, 323 


200 William St. 
Port Chester, N. Y. 


See advertisement on page 215 


Engineering Products Co. ....727 
915 Niagara Ct. 
Waukesha, Wis. 


SC MG ka os, dco ce ewet 506 
8th & Oley Sts. 
Reading, Pa. 

Lou J. Eppinger Mfg. Co. ...1454 

1757 Puritan Ave. 

Detroit, Mich. 


os ck eee ben 1460 
695 Cedar St. 
Newington, Conn. 





Hotel accommodations 


The National Hardware 
Show management has made 
arrangements with the con- 
vention bureau to handle hotel 
reservations. If you want the 
Show management to arrange 
your hotel accommodations 
write to National Hardware 
Show, 331 Madison Ave., New 
York 17, N. Y., for a hotel 
reservation application blank. 





Erie Mop & Wringer Co. ....401 
Girard, Erie Co., Pa. 


Esco Chain Works ..........569 
309 E. 22nd St. 
New York 10, N. Y. 


ONS aa) aera 1046, 1047 
Dubuque, Iowa 


Besex Graham Co. .......... 450 
235 E. 33rd St. 
Chicago 16, IIl. 


Evans Products Co.. .622, 623, 624 
Plymouth, Mich. 


ee ee ec teewacces 76 
400 Trumbull St. 
Elizabeth, N. J. 

(Continued on page 144) 
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got em All for 38! 


ROTARIES RIDING e ELECTRIC © REEL POWER @ HAND 




















Now you can look to just ONE source... RUGG... for 

your whole basic line of mowers for 1958! Whatever 

style, price and combination of features your customers 

want ... RuaGc has the mowers you can sell, profitably. 

Eliminate confusion between models in different 
lines . . . simplify ordering and inventory . . 

concentrate selling effort on known quality 

and features you know. 

Make RUGG Your Basic 1958 Mower Line. 

Call your jobber today, or write 

us for full-line information. 


~~, 


— 


PONE 


HERE'S THE ~ oa 
RUGG LINE-UP .. . i — 


select your 
sales- winning 
combination: 


ROTARIES 
full-cut 18”, 19”, | 
21”. See table below 
for all the details. 

RIDING 
Rugg-Ed Rider: 
the rotary with 
4-wheel stability, 
full 24” cut, every 
feature for safety 
and performance. 





ELECTRIC 

18” rotary cut 
REEL POWER 

18” and 21” cuts naingrer coo 
HAND for features 


16” and 17” cuts 















































fil ti FEATURES SPECIFICATIONS | 
Medel Remote Control) 4-Wheel Cutting ; Cutting |Cutting| 4-Cycle | 
tae Wheels Throttle Height Adjustment Housing Height | Width toes Engine 
300-A Parallel a Manual 14 Gauge Steel |112"-2%2"| 18% | 1% hip. 
900-A Staggered Yes Manual Cast Aluminum |1142"-2%2"| 19” | 1% hp. 
200-A Parallel Yes Finger-Tip 14 Gauge Steel [1142"-3'2"| 21” | 2% hip. 
800-A Staggered Yes Finger-Tip Cast Aluminum |1142"-3'2"| 21” | 2% hp. 
700 SP | Parallel Self-Prop. Manual 14 Gauge Steel |112"-24%2"| 21” | 2% hp. 
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BRADSON 
PEST GUN 


Has all the famous 
Bradson features plus ay 

new ““Twist-Easy”’ on- _ = 

off water valve and == BRADSON GRASS GUN 
swivel hose connec- . : 

tor. Fine spray for 
garden use — insecti- 





With all the famous Bradson features plus 
di p %y | new ““Twist-Easy” on-off water valve and 

cides, etc. 
$ 95 hose connector. Fast, full % 95 


spray for lawns—fertilizers. 
MODEL 106 ead MODEL 107 LIST 








WITH THESE TWO EASY-TO-USE ADVANTAGES 


(A) NEW SWIVEL HOSE-CONNECTOR NEW “TWIST-EASY” WATER VALVE 


Now it is twice as : Amazing ball and 








easy to connect socket valve princi- 
the Bradson spray — ple means positive 
gun to your gar- on-off action. Twist, 
den hose. Simply it’s on—twist, it’s 
rotate the swivel off. Plus simple con- 
connector instead struction for long 


of the entire gun. trouble-free life. 
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CAN'T CLOG 









hese new guns have all 

Unbreakable the famous Bradson 
All- Polyethylene ““Can’t Clog”’ features 

BRADSON BUG GUN 



















CAN’T CLOG because there is 
no internal mixing chamber... 
no tiny holes. 






aa am WATER eee 













Chemicals can’t back 
up into the water hose. 


4 
i 
i 
i 

















@ Super-size suction holes e Sprays any brand liquid 
can’t clog—no other or powder. 
sprayer has this feature. 

















@e The Bradson controlled 
fan-shaped spray pattern 
gives maximum effective- 
ness. 


® Measures, mixes and 
sprays automatically with 
scientific accuracy. 


@ Mixer head, tube and jar 
gasket are nylon and 
polyethylene —they can't trols. 
corrode. P 


e Easy-to-use fingertip con- 


Proven by millions of 
@ Fully guaranteed. users from coast to coast. 





SEE BRADSON’S NEW DISPLAY 
All plastic, including spray head which is 


new hard-as-steel “super” polyethylene. at the 
Impervious to all chemicals. Lightweight NATIONAL HARDWARE SHOW 


—only 2% oz. Fine spray. New York in October 


$ 98 Ask your distributor or write... 


MODEL 457-104 un THE BRADSON COMPANY, INC. 
2165 KURTZ ST. « SAN DIEGO 1, CALIFORNIA 

















LOWEST PRICED OF ANY GARDEN 
SPRAYER...FEATURE IT! 
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Hardware Show Exhibitors 





Booth No. 


Evergrip Products Corp. ....M32 
265 Canal St. 
New York 13, N. 


F 


Faesy & Besthoff, 
25 E. 26th St. 
New York 10, N. 


Fairbanks, Morse & Co.. .942, 943 
Beloit Works 
Beloit, Wis. 


Fairgate Rule Co. ..........385 
Cold Spring-on-Hudson, N. 


Falco Products Co. ..... 369, 370 
2620 Parrish St. 
Philadelphia 30, Pa. 


Pais PeOseets. ...ikseos 735, 736 
Genoa, III. 


Pees: wees (COR. s.6k oe peewee 643 
96-11 222nd St. 
Queens Village 3, N. Y. 


Booth No. 


Farmland Irrigation Co. ....1158 
200 N. Columbia Blvd. 
Portland 17, Ore. 


Fate-Root-Heath Co. 
Plymouth, Ohio 


Faultless Caster Corp. ....... 92 


Evansville 7, Ind. 
See advertisement on page 258 


Your headquarters 
at the show 


Make the HARDWARE AGE 
Booths Nos. 45 and 46 your 
headquarters during the show. 
When you want to meet people, 
make a date to meet them at 
the HARDWARE AGE booth. We 
will take messages and there 
will be plenty of chairs. There 
will also be a telephone for 
your convenience. So come in 
and make yourself at home; 
check the HARDWARE AGE Mes- 
sage Board if you expect mes- 
sages while at the show. 


Booth No. 


Federated Metals Div. ....... 88 
American Smelting & Refining 
Co. 

120 Broadway 
New York 5, N. Y. 


Ferrous Amonium Sulphate 
Corp. 
9 W. 57th St. 
New York 19, N. Y. 


eet Ms CD, “o'n. dc daw seees 484 
3116 Spring Garden St. 
Philadelphia 4, Pa. 


Ferry-Morse Seed Co. ....... 804 
P. O. Box 778 
Detroit 31, Mich. 


Ferum Co. 201, 202 
815 E. 136th St. 


New York 54, N. Y. 


Fiber Dome (ORR sk ccc cc ccs 326 
2237 S. LaSalle St. 
Chicago, Ill. 


(Continued on page 148) 














PAUL HOWEY 
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BOB WELDON 
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JOE DRAGONI 


See YOU at the 


NATIONAL 
HARDWARE 
SHOW 





| Booth 777-8] 





Come in and 
visit with folks 
from 


O M SCOTT & SONS 
Marysville, Ohio 
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ONLY ONE MOVING PART! G.E.’s simple 
110-volt AC starter is mounted directly 
on the engine shaft and does not require 
maintenance or adjustment! 


ag See ateg 








OUT-OF-WAY LOCATION! Unique 
“built-in” design allows use of auxiliary 
recoil starter and other accessories. 


SAFE, EASY TO OPERATE! Insert plug 
into socket on mower handle — engine 
starts. Remove plug and mow! Stand 
up—stand back—stand safe starting. 


GENERAL ELECTRIC ANNOUNCES... 


A new, simple, low-cost electric starter! 


@ New General Electric starter is so convenient, so dependable, 
adds so little to mower cost—it will boost your mower sales and profits! 
For a list of manufacturers offering mowers equipped with G-E starters, 
write to Section 702-64, General Electric Company, Schenectady, New York. 


LIVE BETTER... Electrically 
GENERAL @ ELECTRIC | & 








IONEER .. tue ont 
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Pioneer starts biggest advertising campaign ever put behind a factory-to-dealer chain saw organization! 


Pioneer direct dealers get biggest promotional support in chain saw history! 
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NEW DEALERSHIP WITH A BUILT-IN FUTURE 


and a high-margin, full promotion present that means 
BIG, FULL-DOLLAR CHAIN SAW PROFITS NOW! 


Here’s your opportunity to cash in immediately on the 
biggest advertising, promotion campaign ever put be- 
hind a direct factory-to-dealer chain saw organization! 
It’s coming your way from PIONEER SAWS, backed 
by all the resources of Outboard Marine Corporation, 
makers of famous Johnson, and Evinrude outboard 
motors and Lawn-Boy lawn mowers. The same engi- 
neering skill and marketing know-how that went into 
these fabulous merchandising successes is now being 
poured into a great campaign that will make big 
profits for Pioneer dealers now and in years ahead. 


But you must act now! The big push is underway! 


HERE’S WHAT YOU GET WITH PIONEER 


A built-in future? That’s right! As a Pioneer dealer you’re 
in on the ground floor of a really booming market. As recently 
as 1950, chain saw sales were less than 50,000. Today, they’re 
nearly 300,000. And the big rise is just beginning. Pioneer 
is actually building for, and selling to, a mass market. Here’s 
what that means to you. 


Advertising Massive, full scale, colorful campaigns that 
reach the heart of every chain saw market. In magazines that 
are read and relied on by the people who are your customers 
now, and those who will be your customers as soon as you 
have the Pioneers to sell them. Everyone from the home- 
owner and outdoorsman to the professional timberman, farmer 
or builder. They’ll read about your Pioneers in Outdoor Life, 
Sports Afield, Field & Stream .. . in Farm Journal, Progressive 
Farmer, Prairie Farmer, Wisconsin Agriculturist . . . in Timber- 
man, Pulpwood Production, Southern Lumberman, Trees . . . in 
Construction Methods and Equipment. 


Promotion Powerful Pioneer Merchandising Kit that answers 
every need you have as a dealer. It starts outside your store 
with signs and window displays and /eads your customers 
through the path they want to follow—with facts for the 
factual and helps for the how-to-do-its—right up to the cash 


register. Strong ad mats and direct mail make it a flexible tool 
that works as hard as you like. 


Amazing ‘10-day Sales Plan’’ Complete, detailed informa- 
tion shows you step-by-step the easy way to sell chain saws. 
The boiled-down experience of master salesmen and successful 
dealers, makes it as easy to sell Pioneers as it is to use them. 


High Margin We’re selling direct factory-to-dealer! You 
make the extra profit that this efficient distribution allows. 
YOU GET 32% MARGIN WITH PIONEER! 


Low Inventory Two Pioneer models (one-man RA, two-man 
JB) meet the needs of nearly every chain saw user. Prompt fac- 
tory delivery from central points keeps your stock needs low. 


Absoiutely Dependable Product Nothing has been spared 
to make Pioneer the best chain saw ever made. Your customers 
know: they cost less because they last longer. 


Extra Profits Every Pioneer you sell means additional profits 
in chains and bars. Chain saw servicing is easily arranged 
and gives steady additional profits. 


Famous Product Tie-In In addition to the biggest advertis- 
ing campaign of its kind in chain saw history, big full-color 
ads in LIFE, TIME and other national magazines tell Pioneer’s 
tie-in with JOHNSON, EVINRUDE, LAWN-BOY. 


90-Day Warranty Unconditional parts-replacement warranty 
on engine protects you, builds customer confidence, means 
more profits over the Jong run. 


You'll be in business with Outboard Marine Corporation, 
famous for standing in back of every dealer, product, cus- 
tomer 100%! 


PIONEER RA—S5 hp 
Hard working lightweight 
champ for all field uses. 


PIONEER JB—7'\ hp 
Rough, tough master of 
heavy production. 


PIONEER Saws Division Outboard Marine Corporation: ohmsan and Evinrude Outboard Motors & LAWN-BOY power mowers. 
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Pioneer Saws 
Dept. 911, Waukegan, Illinois 


Gentlemen: 


| want to have complete information on the new 
Pioneer dealership with the BUILT-IN FUTURE. 


Name 





Address 








City Zone State 





@ NATIONAL HARDWARE SHOW SECTION @® 

















Hardware Show Exhibitors 





Booth No.. 


Imported a Flamemaster Chemicals ..... 522 
Pinking Shears Culver City, Calif. 
usually < 
ee me OO, noo occ s'e os ~. 485 
169 Murray St. 
Newark 5, N. J. 





ys yy at 


Forestville, Conn. 
See advertisement on page 272 






















Foley Mfg. Co. ....... 
3300 Fifth St., N. E. 
Minneapolis 18, Minn. 


Follows & Bate, Ltd. ........ 783 
Manchester, England 


Hi. POFSOOTE CO. ..ccccc cess cee 
5103 Lakeside Ave. 
Cleveland 14, Ohio 


See advertisement on page 270 


peewee. Ber. GO. 6 occ cca snen 23 
125 Seaview Ave. 


Bridgeport 1, Conn. 
See advertisement on pages 157, 166 


Isaac Franklin & Son ......1469 
a ssininaemayecenenenneetsinansesinihitsiit $$ $________— 1218 Warner St. 
) Baltimore, Md. 


WERE NO LONGER ( a STAR key blanks/) Fred V. Fowler Co. ..........617 
HIDING OUR LAMP (miepeocoeoune 200 South St. 


“ie Stoughton, Mass. 
@ SEALED BOXES \\\ \\\\ \\ 
° — PROOF \ \\ \\ 


UNDER A BUSHEL! Men  \\\N 


STAR KEY & ae 
MANUFACTURING CO. 


51 SOUTH FIRST STREET 
BROOKLYN, N. Y. 








































Fox Howard Corp. ..........7%84 
1030 W. North Ave. 


Chicago 22, Ill. 
See advertisement on page 234 














A. W. Francis Co. ......819, 820 


CHAIR-LOC Somerset, Pa. 





NOT New See advertisement on page 119 
S-W-E-LL-S Wood 
© Penctrates wood fibre— Bernard Franklin Co. ......33B 
permanentiy. Hedley & Bath Sts. 
“3 Gee ee eee Philadelphia 37, Pa. 
legs, handles, dowels, 
dove-tails, etc. 
hy any an peat Franklin Lock & Hardware Mfg. 
Literature de ee 
Ra ws mot Ng a}. 993 Clarkson Ave. 


Brooklyn 12, N. Y. 





THERE IS A DIFFERENCE IN CHAMOIS 











) aN : Franklin Metal & Rubber Co..379 
i} \SH | \ } 2701 N. Broad St. 
Fromch, (Shocks Philadelphia, Pa. 
GENUINE 
CHAMOIS wane 
~~ oa oer | Frigid Inc. .............576, 568 
— a a oe Dur ome 128 32nd St. 
108-109 EASIER TO USE Brooklyn, N. Y. 
"CLEANS BETTER 
HOYT & WORTHEN TANNING CORP HAVERHILL, MASS (Continued on page 152) 
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Two good names are always 
better than one 


All leading manufacturers of portable elec- 
tric tools equip their drills with Jacobs Chucks. 
Show the JACOBS on the chuck when you sell. 
Two good names are always better than one. 


When you sell a portable electric drill show 
the JACOBS on the chuck. It is your customers 
extra assurance of top tool performance. 


An electric drill is no better than its chuck 


... the point where the drill’s power is put to 

work. Many heavy duty operations are per- 

formed with attachments which are held in 7 

the chuck, so a tight, accurate grip—a Jacobs 

grip—means better work done easier. CHUCKS 


The Jacobs Manufacturing Company West Hartford, Connecticut 
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The hardware merchant 
is entitled to the home- 
owner business. 


With the Horsehill 
brand, we make it easy 
for you to retain it. 
Kraeuter’s HORSEHILL 
will never seek to be 
lowest priced. Kraeuter 
never made a shoddy 
tool and never will. But 
in HORSEHILL we give 
you fine, popular priced 
tools that will keep the 
homeowner’s plier pur- 
chases where they be- 
long ... in the Hardware 
Store. 


The New 
HORSEHILL BRAN 
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Mr. Homeowner 7] 


BUYING SHARP 

















If you’re not—Kraeuter & Company now give 
you a chance with a brand new second line, priced 
for the homeowner, the budget buyer. Eighteen 
pliers, every one a fast mover, every one carries 
an unconditional guarantee. 


And—If You’re Sharp, you'll want this Bonus 





Modern, open-faced packaging in corral paks of 
¥Y{ dozens ready for peg board, including the peg 
board hook—P.us the peg board display panel itself. 





Sharp buying??? take a look! 


You pay... $ 85.88 
You sell for . $128.82 
Your profit . $ 42.94 


That’s sharp in our book... 





For complete information on Horse- 
hill line write Kraeuter & Co. for 
Horsehill catalog brochure. 


All Horsehill Tools meet 
government specifications. 





~ HORSEHILL TOOLS 


by Kraeuter & Company, Inc. 
NEWARK, NEW JERSEY 
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Bes: 





Nice 








NOW Vacuum Fached in 
plastic on colorful cards for 


EXTRA: sstes"cor 


* SALES APPEAL 

+ PROFIT APPEAL 
Dealers will appreciate the convenience and 
increased salability of this new style packag- 
ing which keeps merchandise facto we 
clean and new looking. Customers ar ioe re- 
ciate it too, for it shows product to best 
advantage, is saitary and safe, eliminating 
danger from sharp edges. It's the biggest 
advance in cutlery merchandising in years — 
see it and you'll agree. 


$$, 











in your cash register 
BE SURE TO SEE THE GOODELL LINE AT THE 
NATIONAL HARDWARE SHOW 


BOOTH 452 


COLISEUM 


NEW YORK CITY 


OCT. 14 — 18th 
1957 


! 
Fine Cutlery Ask Your Jobber! 

Easy to Buy, Stock and 
Priced to Sell because it's a com- 
Sell plete line of Best-Sellers 

| from a Single Dependable 


Source. 


eR ook oe amt 
COMPANY 


ANTRIM, N. H. 


Cutlers Since 
1875 
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Hardware Show Exhibitors 


Booth No. 


Frost Paint & Oil Corp....... 645 
1209 NE Tyler 
Minneapolis 13, Minn. 





ee ee awe 70 
3522 Webster Ave. 
New York 67, N. Y. 


G 


ek ee ek be.e 203 
13-08 43rd Ave. 
Long Island City 1, N. Y. 


Galion Products Co. ........ M2 
P. O. Box 155 
Galion, Ohio 


See advertisement on page 206 


OSGER CORR. soc vc cane 1401, 1402 
268 Fourth Ave. 
New York 10, N. Y. 


Garden Research Lab. ...... 1115 
699 Madison Ave. 
New York, N. Y. 


I ee 774, 775 
500 N. Carroll Ave. 
Michigan City, Ind. 


cee “Seer, (CIR . vicina + views M16 
2828 Harriet Ave. S. 
Minneapolis 8, Minn. 


Geigy Agricultural Chemicals 
Div. Geigy Chemical Corp. 1109 
Saw Mill River Rd. 

Ardsley, N. Y. 


General Electric Co. ....796, 797 
General Purpose Motor Dept. 
One River Rd. 

Schenectady, N. Y. 


See advertisement on page 145 


General Hardware Mfg. Co....71 
80 White St. 
New York 13, N. Y. 


General Mower Corp. ... .869, 870 
1670 Jefferson Ave. 
Buffalo 8, N. Y. 


General Spray Services 
699 Madison Ave. 
New York, N. Y. 

(Continued on page 156) 


1118, 1119 









Now! Three whole 






new shop tools for the cost of one! 












\ WILTON 
TRIPLE DUTY VISES 


A PROFESSIONAL QUALITY TOOL WITH ALL THE FEATURES DO-IT-YOURSELFERS WANT! 





IT'S A WOODWORKER'S VISE! ITS A METAL WORKING VISE! IT'S A PIPE VISE! 







lt has fiberboard jaw inserts that It has superstrong, serrated hardened lt has heavy duty pipe jaws fer 
clamp wood without a mar or scratch! steel jaws that bite like a bear! Has clamping pipe, rods, all round 
RAPID ACTING, TOO! Slides open or a BIGGER ANVIL AND MORE JAW objects! SWIVEL BASE, 200° RO- 
shut, tightens a full revolution or more. DEPTH! TATION! 





* SIX MODELS! 3 continuous screw type, and 3 with rapid action 
* BEAUTIFUL GIFT BOXES! 31/2" models (both continuous and rapid acting 
types) are beautifully gift boxed at no extra cost! 
PRICES START AT $11.90 


































Wilton Rapid Titan 3-Way looks years ahead, and it is! ' . 
» Mail the Coupon Today for Complete Information! * 

Start selling it now, with this compelling display! : : 
This handsome, solid wood display, painted in : Wilten Tool Mfg. Co., Inc., Schiller Park, Illinois , 
eee ee gy yh gp Pe seal eran s Gentlemen: Please send me literature and prices of - 
tion. The eye catching sign tells the whole sales : the Wilton Rapid Titan 3-Way home workshop vise. , 
story at a glance! . . 
. Name : 

: | 

; 5 

5 Store t 

; 5 

1 4 

; Address ' 

; | 

: : 

, City Zone State ao a 

; + 


WILTON TOOL MFG. CO., INC. Schiller Park, Il. 
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THERES 


ON -WHIRL- A-WAY! 


Wait 
till 
you 
SEL 
the 


rest 
of 


OSROW’S FABULOUS NEW 
QUIK-SUDS WHIRL-A-WAY 


America’s Biggest Selling Car and Home Washer adds 
a Big New Twist! When you see it, you'll go slightly 
wild. And you'll do more business than you can han- 
dle...with the great new Quik-Suds Whirl-A-Way! 


SEE OSROW’S DOUBLE PROFIT PROMOTIONS 








A tremendous 





1 Free Offer ~ 
that ; 
| will sweep the ie 





country! 


OSROW’S COLOSSAL | 
TWIN-SWEEP PROMOTION — 


OU vemelome sme suelim-meeenls) (cinoma auce 





| | popping, traffic-stopping promotion 
| ) with an irresistible FREE OFFER! 
| See the first new broom idea in 
| : 20 years! America’s first luxury 
broom...priced for the mass market! 











ON TWIN| SWEEP! _ 


AT THE NATIONAL HARDWARE SHOW, | BOOTHS 464-465 
OSROW PRODUCTS CO. Inc 












Hardware Show Exhibitors 





Booth No. 



















General Window Products of 
PE EN, nic ak eee és 429, 430 
70 N. York Rd. Y 
Willow Grove, Pa. 









STEVENS 
> foe Genoa Mower Co. .......... 1009 
8 Cc | | Genoa, IIl. 
| , o. Gotten & Co. .....ccness: 904 
; 855 6th Ave. 


New York, N. Y. 


Gerts Lumbard & Co. ....... 516 
3407 N. Kimball St. 
Chicago 18, Ill. 


THE MARK OF QUALITY TOOLS 
Stevens Walden offers you the largest 
most complete lines of all types and 
styles of wrenches — quality tools, 
popular priced for volume selling. 


STEVENS WALDEN, INC., Worcester, Mass. 


How fo reach 
your friends 
at the show 


Here’s how to reach your 
friends in the Coliseum during 
the show. 

Come to booths Nos. 45 and 
46. That’s the HARDWARE AGE 
booths. Write a message for 
your friend. Your friend’s 
name will be posted on our 
Message Bulletin Board. 

Your friend sees his name 
on the bulletin board and asks 
for the message you’ve written. 

Check the HARDWARE AGE 
booth frequently to see if 
friends have left messages for 
you. 

This is a service offered by 
HARDWARE AGE to aid show 
visitors. 


See us at the National Hardware Show — Booths 80 and 81 








Booth + 50, Nat. Hardware Show 
Machine & Foundry Company 


Athol, Massachusetts 


















Announces its New 


A 32 S HOME, WORKSHOP, GARAGE, FARM VISE 


Gilson Bros. Co. ...... 1134, 1149 


Fredonia, Wis. 
See advertisement on page 267 





Glamur Products ...... 
1024 Montgomery St. 
Syracuse, N. Y. 










Featuring Gleason Corp. ........ 1144, 1145 


1. Replaceable Tool Steel Jaws Div. Gleason Steel Corp. 





2. 
3. 
4. 
2. 
6. 


Replaceable Pipe Grips 

Buttress Screw Thread 

Athol wrench locking device 

Blue finished in Plextone 

360° Swivel Base (Sold with base or without) 


WRITE FOR CATALOG 














250 N. 12th St. 
Milwaukee 3, Wis. 


Globe Rubber Products Corp..473 
83883 N. Lawrence St. 
Philadelphia 40, Pa. 

(Continued on page 161) 
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Forsberg 5 
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ELECTRIC 


POWER SAW 
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THE ALL-NEW G-WHIZ | 





ee. —— 











INTRODUCING A NEW, SAFE ELECTRIC 






POWER-SAW FOR HOME WORKSHOPS 


Wf 





PRICED LOW...FOR QUICK, HIGH-VOLUME 
SALES...FULL MARK-UP...BIG PROFIT 


Homecraftsmen from coast to coast have been asking 
dealers for a low priced, portable cutting tool that can 
perform a variety of tasks without breaking down or 
getting too hot to handle. The new Forsberg G-Whiz is 
the answer to this need and will be wanted by quality- 
minded homecraftsmen and professionals alike. 


The G-Whiz has more sawing power than any other low 
priced saw on the market. It is not a vibrator! This 
dependable reciprocal-action saw cuts 2” finished lum- 
ber smoothly... quickly... without jumping or chattering. 
















HANDSOME SELF-DISPLAY PACKAGE 
PROMOTES EXTRA SALES 


Die-cut carton opens up to reveal the 


NEWSPAPER AD MATS AVAILABLE 






Saws plastics, light metals, hard rubber, pressed woods, 
etc. Makes its own starting hole on inside cuts. Circles, 
curves, straight lines and intricate designs are a cinch. 


Forsberg’s rugged G-WHIZ is a man’s tool . . . easy to 
handle, perfectly balanced . . . and safe enough for a 
boy to use. Does the work of a coping saw, jig saw, 
scroll, band and keyhole saw. Rips and cross-cuts fast. 
Dependable because it’s manufactured with the same 
engineering skill that made the “original” Whiz-Saw 
America’s first and foremost reciprocal action saw. 


G-Whiz and do a selling job for you. Takes up 


very little counter space. Display this saw 


and you'll sell it with ease. 








Oil Less Bearings In gear head Aluminum Die Cast Housing 

and reciprocating shaft offer Provides light weight and 

long service life. Heavy Duty Motor: Universal strength. The G-WHIZ weighs 
115 volt AC/DC 1.5 Amp. 2650 only 22 pounds. 61/2” long, 
strokes per minute. 42" high. 





Switch: Easy to operate toggle 
switch is conveniently located 
for right or left hand use. 








Cutting Capacity: Cuts 2” fin- 
ished lumber; plywood, plastic, 
light metal, hard rubber, etc. 


7’ Heavy Duty Cord 


Safe, Easy to Use: Perfectly bal- 
anced for control and ease of 


Actual Size x - operation. Air Stream blows 
. Blades: Furnished with three sawdust off guide lines. 
> precision-ground, steel blades. 
Two all-purpose, one metal cut- 
ting. Designed for smooth cut- 
ting performance. 


Pat. Applied For 






; SPECIAL PROMOTION DEPT. HA 
} FORSBERG MFG. CO. 
> 125 Seaview Avenue 


: CLIP AND MAIL THIS Bridgeport, Connecticut 









GENTLEMEN: 


[] | am very interested in Forsberg’s new G-WHIZ profit package. Send me 
G-WHIZ saws to be billed through my jobber. His name is: 







COUPON TODAY TO 







[] Have a jobber’s salesman contact me as soon as possible. 


ORDER THE ALL 4 Send me additional information about Forsberg’s line of quality cutting tools. 


G-WHIZ [1 WHIZ-SAW #1 [J WHIZ-SAW #15 [) Hand Tools [J 







Buyer's Name 






PROFIT PACKAGE 


Store Name 


Address 


City 


Will SAW 


This old favorite, the “original” Whiz-Saw is 
used by more professional craftsmen than any 
other saw of its type. Superbly built for rugged 
performance, it rips and cross cuts 2” finished 
lumber with ease. Recommended by men who 
demand the finest tools. 





Whl-OAW 


Model No. 15 


Designed primarily for tough industrial cutting 
jobs. Model 15 comes equipped with a special 
analysis molybdenum blade for cutting sheet 
metal. Heavy duty construction permits long 
hard usage. Cutting capacity 244”. Used by in- 
dustrial professionals and homecraftsmen who 
want more power and sawing capacity. 











OVER 45 YEARS OF MANUFACTURING EXPERIENCE 


THE FORSBERG MFG. CO. e BRIDGEPORT e CONN. 





Hardware Show Exhibitors 





Booth No. 


Goldblatt Tool Co. 
1910 Walnut St. 
Kansas City 8, Mo. 


Goodall Sales Corp. ........ 1007 
3000 Fifth St., N. E. 
Minneapolis, Minn. 


Goodell Co. 
Antrim, N. H. 


See advertisement on page 152 


Gordon Associates 
First St. 
Derby, Conn. 


See advertisement on page 184 


631, 632 


Gotham Industries 
1177 Broadway 
New York 1, N. Y. 


epbeeees 457 








Gotham Shoe Mfg. Co. ....... 443 


Binghamton, N. Y. 


Grand Rapids Varnish Corp..688B 
Grand Rapids, Mich. 


Grand Sheet Metal Products 
Co. 
Consumer Products Div. 
2055 Ruby St. 
Melrose Park, Ill. 


Granite State Mowing Ma- 
ARES ROT 5 3 aa mare cee 123 
Hinsdale, N. H. 


Great Lakes Tractor Co..856, 857 
Rock Creek, Ohio 








See advertisement on page 210 


Great Neck Saw Mfrs... .168, 169 | 
165 E. 2nd St. | 
Mineola, N. Y. 


R. Greenspan & Co. ........ 1017 
39 Ainslie St. 
Brooklyn, N. Y. 


Gudebrod Bros. Silk Co. ....1435 


12 S. 12th St. 
Philadelphia 7, Pa. 


H 


Hahn, Ine. ....1034, 1035, 1044, 
1825 W. Franklin St. 1045 
Evansville, Ind. 
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THE SUPREME 


VERSAMATIC AT THE 
HAROWARE sHowd 


The Supreme Versamatic-——a totally NEW 
power drill attachment...a reversible tool 
that reduces speed 7:1 ... increases power 
through torque 7 times! The Versamatic 
converts an ordinary 4” drill into a screw 
driver, screw remover, nut runner and 
tapping head. 


You must see this astonishing tool to 
believe its versatility. Stop and watch the 
Versamatic in action at the New York 
Hardware Show, October 14 to 18. 

With this free display, you'll find 
that Versamatic is the fastest 
selling, most profitable item 

in your tool section! 


BootH 


(Z 


CHICAGO 16, 


A DIVISION OF A*SeR PRODUCTS CORPORATION 


@ NATIONAL HARDWARE SHOW SECTION @® 


SUPREME PRODUCTS CORPORATION 


2222 SOUTH CALUMET AVENUE, 


ILLINOIS 





















Get your 






A variety of styles 





It's the same story everywhere. 


Merely touch a knife, workshop tool or kitchen utensil to MAGNA- 
High profits! 


GRIP and it is safely stored yet always handy! 


Fast sales! 
share of easy profits with the low cost item that sells on sight. 


and sizes in the moderate price range, MAGNAGRIP is easily mounted 


for unlimited practical use all over the house. 





R. E. Phelon Company, Manufacturers of REPCO Magnetos for power mowers, outboard motors, and 


Complete Dealer Information visit Booth 502 at the Hardware Show or write 
chain saws. (Booth 502). 


direct PHELON MAGNAGRIP CO. East Longmeadow, Massachusetts 





Hardware Show Exhibitors 
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NATIONAL HARDWARE SHOW SECTION @ 


Booth No. 


EUGil SRGOUNNI Ss. . ok See ccs 963 
111 W. Jackson Blvd. 
Chicago 4, Ill. 


mamblin Bife. Co. ....... 00. 1122 
28 Water St. 
Worcester 4, Mass. 


Hamilton Equipment Corp... .822 
100 First St. 
Brooklyn 31, N. Y. 


i « powers 
Fo SORT eer oe | 


_ nr aml 
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if — « 





Ni ONAL HA SD WARE SHC 


Booth No. 


Harders Enterprises ....830, 831 
140 Center St. 


Grayslake, II]. 


Hardware Age 
Chestnut & 56th Sts. 
Philadelphia 39, Pa. 


Hardware Packaging Co. ....656 
Div. Malden Mop & Brush Co. 
7 S. Eden St. 
Boston 29, Mass. 





é- 


RES eR 








Hamilton Import Corp. ...... 489 
132 Front St. 
New York 5, N. Y. 


Hamilton Skotch Corp. ....... 64 
11 E. 36th St. 
New York, N. Y. 


PURMOOGR BELO, <c 0 oc cose 392, 393 
135 S. Second St. 
Philadelphia 6, Pa. 


Henry L. Hanson Co. ........ 156 
25 Union St. 


Worcester 8, Mass. 
See advertisement on page 222 


Harben Co. 
78 S. LaSalle St. 
Aurora, Ill. 





Hardware Products Co.....74, 75 
3 Park PI. 
New York 7, N. Y. 


Hardware Retailer 
964 N. Pennsylvania St. 
Indianapolis 4, Ind. 


en SN I i ik. ais -0 0 00 1445 
3424 Hudson Blvd. 
Jersey City, N. J. 


Harrington Teois ........... 637 
4316 Alger St. 
Los Angeles 39, Calif. 


Harville Rose Service ....... 939 
Box 195 
Tyler, Texas 
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..-FOR EXTRA CHRISTMAS PROFITS 


STOCK UP ON THESE 
THREE FAST-SELLING 


DrSSTON TOOLS 






















DISSTON D-23 HAND SAW 


The most popular Disston hand saw especially 
packaged for Christmas in attractive plastic 
stocking. 


Gleaming Disston steel blade is full taper 
ground and full bevel filed. Comfortable high- 
grade hardwood handle is full carved and 
secured with five screws, one a medallion. 


Length Points Cross-Cut Points Rip 
26" 8, 9,10, 11,12 5% 


Suggested Consumer Price $8.95. 





Packed 2 in corrugated container. 10 saws (5 J 
boxes of 2) per corrugated shipping container. * 


DISSTON 368 HACK SAW 


The finest Disston hack saw, with bright chrome polish 
finish frame, with Disston Duraflex blade. Stream- 
lined steel handle, faced with strong black plastic 
and with bright nickel screws. Grip is large and 
comfortable. 

Each frame is packed in an attractive plastic Christ- 
mas stocking with red edging and green printing. 
Suggested Consumer Price $3.50. 


Pocked | in box. 10 in corrugated container. 


DISSTON 101 NEST OF SAWS 


CS ae » Extra strong plastic handle with three blades for prac- 
g tically every cutting job: metal, wood, plastic, bone. A 
wood cutting blade, a fine tooth metal cutting blade, 
and a coarser tooth metal or wood cutting blade. Blades 
can be quickly changed and securely locked in any of eight cutting positions. 


Each set mounted on card and placed in attractive plastic Christmas Stocking 
with red edging and green printing. 


Suggested Consumer Price $3.25. 
Packed 3 dozen in corrugated container. 


HHI. K- JPORTER COMPANY, INC. 


Henry Dis SBTon . DIivisian 


Divisions of H. K. Porter Company, Inc.: Cleveland, Connors Steel, Delta-Star Electric, Henry Disston, Leschen Wire Rope, Quaker Rubber, 
Refractories, Riverside-Alloy Metal, Vulcan Crucible Steel, W-S Fittings, and H. K. Porter Company (Canada) Ltd. 
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Stock one line . . . Mil- 
waukee! And write for 
very special Septem- 
ber deal that really 
lets you “shake the 
money tree”... a spe- 
cial profit deal for you. 
Write for details. 


See entire line at 

NATIONAL HARDWARE SHOW 

New York City... 
Oct. 14-18, Booth 138 


Se 


















f, 
f 


RED GIANTS. No. 807, 4” 
jows; No. 808, 5” jaws. 


No, 822, 32” jaws; 
No, 823, 4142” jaws. 


MILWAUKEE TOOL 
& EQUIPMENT CO. 
2790 $. 29th St. © Milwaukee 46, Wisconsin 
A8843-1/3C-R4 


\ 
| 
L 
W 
L 
| 
i 
[ 
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| Helin Tackle Co. 


Hardware Show Exhibitors 


Booth No. 





Hasty-Bake Mfg. Co. ..1205, 1206 
6116 S. Lewis 
Tulsa, Okla. 


Hayes Spray Gun Co. ....... 1037 
98 N. San Gabriel Blvd. 
Pasadena 8, Calif. 


Heineke & Co. ....... 1091, 1092, 
P. O. Box 296 1093, 1094 
Springfield, Ill. 


See advertisement on pages 100, 101 


pare ee 1434 
3669 Meldrum Ave. 
Detroit 7, Mich. 





How to get into 
the Hardware Show 


You can register in advance 
for the National Hardware 
Show and have your badge of 
admission when you leave for 
New York. The badge is all 
you need to be admitted to the 
Show. To get your badge in 
advance fill in the coupon with 
the National Hardware Show 
advertisement in this issue of 
HARDWARE AGE and send it to 
National Hardware Show, 331 
Madison Ave., New York 17, 
ie 





| We Gh BIORIOU OO. kc cc ccdan 33A 


Montpelier, Ohio 


Henderson Mfg. Co. ........ 933 
P. O. Box 395 
Fisher, II]. 
| George Henry Co. .......... 1027 


Morton Grove, Ill. 


_ Herculean Appliance Co.....793, 


| 


1150 Broadway 794, 795 
New York 1, N. Y. 
Hercules Chemical Co. ...... 551 


416 Broadway 
New York 13, N. Y. 


._ Herman’s Novelty Mfg. Co...576 


@ NATIONAL HARDWARE SHOW SECTION @ 


476 Knickerbocker Ave. 
Brooklyn 37, N. Y. 


Booth No. 


Hiller Engineering Corp.....1158 
P. O. Box 175 
Los Altos, Calif. 


re ee eM oe ek a es 827, 828 
116 International Rd. 
Garland, Texas 

NE NS ee 461 


Kitchen Aid Electric 
Housewares Div. 
Troy, Ohio 


Hoffman Roberts Cordage Corp. 
34-10 58th St. 325 
Woodside 77, N. Y. 


Holbrook Housewares Corp.. .314 
32 Lexington Ave. 
Brooklyn, N. Y. 

Home Furnishings Daily ....554 

7 E. 12th St. 

New York 3, N. Y. 


Horrocks-Ibotson Co. 
Utica, N. Y. 


Howe French Co. ..... M41, M42 
Div. Amboid Co. 
6 Long Wharf St. 
Boston, Mass. 


Hubbard Mie. Co. ..cccceces 720 
1014 Marquette Ave. 
Minneapolis 3, Minn. 


H. D. Hudson Mfg. Co. ..... 1033 
589 E. Illinois St. 
Chicago 11, Ill. 


yg Ee... Fae 6 See 704 
108 Davis Ave. 
Dayton 1, Ohio 


Hyde Bird Feeder Co. ...... 960 
56 Felton St. 
Waltham 54, Mass. 


eee ee. GOR ak onaee.. 72, 
Southbridge, Mass. 


See advertisement on page 331 


73 


Hy-Ko Products Co. ........ 562 
6813 Wade Park Ave. 
Cleveland 3, Ohio 


See advertisement on page 206 


| 


Ideal Rubber Products Co... .597 
278 Van Sinderen Ave. 
Brooklyn 7, N. Y. 
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Remington. 












R 250 ASSORTMENT 


List Prices* Display Data: 
2—149B Drills $57.00 width: 12%” 
1—389 Drill 37.95 depth: 9%” 
1—65A MaliSaw 34.95 height: 23” 
1—/71 Saw 59.95 ship. wt.:7% Ibs 
1—25 Mali Sander 54.95 Color : Red and white 


$244.80 Total List 
163.21 Dealer Cost 


R 125 ASSORTMENT 









List Prices* Display Data: 
1—149B Drill $28.50 width: 11%” 
1—65A Mall Saw 34.95 depth: 5%” 
1—25 Mail Sander 54.95 height: 18%” 


—_— ship. wt.: 4 Ibs 
$118.40 Total List Cojor:Redandwhite 


78.94 Dealer Cost 
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With your fool orders 


ALLMETAL 
DISPLAYS 


to make this fall your biggest 
season for power-tool profits! 


Make your store a home workshop equipment 
headquarters with Remington electric tools by 
Mall—today’s most exciting line of portable pow- 
er tools. One of the handsome displays shown 
above will make it easy for customers to select 
the power tool they need. Buy the tools—get the 
Remington KRemingtol free displays to help you sell them. For details— 

see your wholesaler today. For names of whole- 
salers in your area mail coupon below. 


*Specifications and recommended prices subject to change without not e. 


es & 
































R 500 ASSORTMENT 





List Prices* List Prices* Display Data: 6s @ 8 &re. 4 .8 > 2©@ ese @ ; S €¢ @ @ Saves 8: Fe € 7 
3—149B Drills ro me! Saws ae width: 29%” * MALL TOOL COMPANY eas 
2—389 Drills 1—25 Mall Sander 54. depth: 6%” ° Division of Remi Arms C . Inc. . 
i—128 Drill 4495  1—31 Sander 39.95 height: 25%” ae 
2—65A Mall Saws 69.90 $541.05 Total List shipping weight: 13% Ibs. al ‘ , 

; Color: Red and white . ]} Please send the names "| Please send quantities 
360.72 Dealer Cost - ; 
° of electric Tool wholesalers of your FREE power-tool 
. in my area. catalog for my customers. 


* NAME_____ _ or sae ee 
+ COMPANY____ 2 = sens f.5 SEP 
. 
MALL TOOL COMPANY | ADDRESS 
Division of Remington Arms Company, Inc., Bridgeport 2, Connecticut " CITY ZONE STATE 
in Canada: Mail Tool, Ltd., 36 Queen Elizabeth Bivd., Toronto, Ont. ee ee eS ee ee Ron BRET A 8 ER SAARI 
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Get READY! 


. . »« to make Fall and Holiday Gift Sales 
BIGGER THAN EVER. 


Get SET! 


. . . with the ONE Line that Offers Your 
Customers MORE. 


Go DALTON! 


.. . Order these Much Wanted Items from 
Your Jobber Today— Display in Prominent 
Locations to Assure immediate Attention, 
Volume Turnover at Ful! Profit Markups! 


MODEL No. D-600 





DALTON 
Portable Electric 
JIG SAW 
New, Fast Cutting 
ant vallon Wecnch $29.95 
MODEL No. D-500 
DALTON 
Portable Electric 
JIG SAW 





New, Improved! 
For Heavier Duty. 
Complete with 5 Dif- 


ferent Blades and Allen $44.95 


Wrench. 


No Other Popular-Priced Saw 
Offers ALL These Fine Features: 
® New Square Reciprocating Shaft distributes 
pressure evenly over two surfaces of shaft 
as saw is fed into material being cut— 
preventing biade from twisting—giving you 
* Grip se t he nd d with 
p-Switc andie equipped with Heavy- 
Duty Switch provides COOLER handling, 
er control. 
® Specially built motor. 
© Oilite bearings, hardened steel gears. 
® 3-Conductor cable and adapter for safety. 
© If you break a blade, simply remove stub 
from shaft and put good piece back in saw. 


The Newest Wrinkle in a Hose Hanger 
New SPEE-DEE WA‘! 
GARDEN HOSE HANGER 


e Knocked-Down—all parts 
attractively packaged to 
sQve warehouse space, 
facilitate handling, allow 
dealers to conveniently 
display on counter or in j 
window for rapid turnover # 
"Impulse" sales! Pe RSd. gel 
® Holds 100 Ft. of Hose ~~” 
® Mounts Easily on Any Wall 
© Made of Heavy Gauge Steel with Handy 
Handle—Gray Enamel finish 
® Easy to Assemble—bolts and nuts included 
to put together. 


Write for Price and Delivery 
For Moderate Duty— 


SPEE-DEE 


Sawhorse Brackets 
with Fianged Nail Holes 
for Quick, Easy Disessem- 
bling. Takes Dressed or 
Common 2 x 4's 


= st $1.79 Pr. 
Display package. Slightly higher on W. Coast. 


For Heavy Duty— 


DALTON 


Fully Mechanical 

Sawhorse Brackets 
No Nails, Bolts or Miter 
Cutting of Legs. Sizes 
for | x 4's and 2 x 4's. . 

x 4 size in display,? 
package. 2. SN 
$3.75 Pr. Slightly higher on W. Coast. 
Visit Our Booth No. 652 National Hardware 
Show, Oct. 14-18, Coliseum, N.Y.C. 


Your Jobber Stocks, or Can Get for Youl 


DALTON MFG. CO. 







Pend. 








<3 5 

Se) Tate 
a 
a 


20 S. Central, 
St. Louis 5, Mo. 
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Hardware Show Exhibitors 


Booth No. 


Imperial Knife Associated Cos. 
1776 Broadway 103, 104 
New York 19, N. Y. 





Independence Hall Seed Co...749 
Druid Hill Park Seed Corp. 
2700 Block Wilmarco Ave. 
Baltimore 23, Md. 





Independent Nail & Packing Co. 
Bridgewater, Mass. 211 


See advertisement on page 183 





| Indestro Mfg. Corp. ....187, 188 
| N. Kildare Ave. & Schubert 
Chicago 39, IIl. 


Indus Corp. 
1125 E. Georgia St. 
Indianapolis, Ind. 

Industrial Plastic Co. ...... 1038 
| 216 Tingley La. 
Metuchen, N. J. 


Be — ge Seipegrsnes: 21, 22 
Bristol, Conn. 


Insta Products Co. 
Div. Knapp Monarch Co. 
| Bent & Potomac Sts. 
St. Louis 16, Mo. 


| International Harvester Co. 
180 N. Michigan 1067, 1068, 
Chicago, III. 1069, 1070 


International Oil Burner Co. .475 
Spring & Park Ave. 
St. Louis 10, Mo. 


| International Plumbing Mfg. Co. 
| 45 Murray St. 575 
| New York 7, N. Y. 


International Shear Co. ...... 821 
| 530 Crestmont St. 

| Reading, Pa. 

| Irmanton Products Co. ...... 308 
| Div. Tree Plateau Co. 

| 80-24 Trotting Course La. 

| Glendale 27, N. Y. 


| Irolite Finishing Co. ........ 537 
| 857 Greenwich St. 

| New York 13, N. Y. 

S .: Se heap ee 1131 
505 Fifth Ave. 

New York 17, N. Y. 
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J 


Jackson Mfg. Co. ........... 721 
P. O. Box 9 
Harrisburg, Pa. 


Jacobs Mfg. Co. ........ 115, 116 


W. Hartford 10, Conn. 
See advertisement on page 149 


pees Meme, TIO, occ scesces 747 


Racine, Wis. 
See advertisement on pages 94, 96 


Se ee ee 19 
Verona, N. J. 
ERG oe OR rr 1245 


Div. Lakeside Mfg. Inc. 
1977 S. Allis St. 
Milwaukee 7, Wis. 





HARDWARE AGE 
invites you 
HARDWARE AGE invites you 

to visit its booths at the Na- 
tional Hardware Show. They 
are Nos. 45 and 46. Members 
of the staff will be there to 
help you. Come in and use the 
telephone, chairs and other 
favilities. Leave messages for 
your friends. 





Jari ProGuces ...scces 1166, 1167 
2938 Pillsbury Ave. 
Minneapolis, Minn. 

Jaybee Mfg. Corp....... 555, 556 


566 San Fernando Rd. 
Los Angeles 65, Calif. 


Jiffy Enterprize 
146 N. 13th St. 
Philadelphia 7, Pa. 


Jefferson Screw Corp. ....... 438 
9 Great Jones St. 
New York 12, N. Y. 


G. Joannau Cycle Co. ...... M22 
65 Read St. 
New York, N. Y. 


SO Ee 1128 
182 Market St. 
Newark, N. J. 


Johnston Lawn Mower Corp..708 
P. O. Box 568 


Brookhaven, Miss. 
See advertisement on pages 136, 137 











in time saved 
in trouble-free operanon 


E. N. Serrell, Bidwell power tool department manager 
shows a customer the display of Berger instruments. 
Shown on carrying cases (r to |): Service Transit-Level 
$89.75, Duplex Tilting Level $59.50. On display tripods 
(r to 1): 12°° Dumpy Level $174.50; Convertible Transit- 
Level $219.00; Polara Transit $562.00. Rod and Target 
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$14.75. Prices are retail, FOB, Boston. 








Here’s proof of how BERGER instruments 


have paid off for hardware dealers! 


From $1000 in 53... to $9000 in '56—that’s 


the Berger sales story at Bidwell Hardware 


In 1953, Bidwell Hardware, Hartford, Conn., took a 
long, critical look at Berger builders’ instruments and 
decided they were worth a try. So many other outlets 
were selling them—couldn't Bidwell? 

That “try” turned into real money in the till, in a 
way that astonished even such veteran merchandisers. 

Bidwell started cautiously, with a small stock of 
Berger Levels, gradually increasing his line to keep 
pace with sales—$1000 the first year, accelerating to 
$9200 in 1956. And volume is still climbing. Amazingly 
enough, customers began buying higher priced engi- 
neers instruments, too. 

Bidwell has learned what many another hardware 
man is finding out—that builders, carpenters, con- 
tractors, farmers, caretakers who buy his tools and 
building supplies are the customers for builders’ instru- 


> SEE US IN BOOTH 368 
THE BEST IN is NATIONAL HARDWARE SHOW 


BERGER 


ENGINEERING AND SURVEYING INSTRUMENTS... SINCE 1871 
HARDWARE AGE, SEPTEMBER 26, 1957 


ments, too—so why let them get away? Berger instru- 
ments offer the advantage of quality big ticket items 
with generous profit margins. Inventory requirements 
are small. Theyre easy to sell. And they also help sell 
related building supplies. 





HERE’S THE BIDWELL STORY ON BERGERS | 
1953 $1,008.00 | 
) 
1956 March 744.50 | 
May 921.25 | 
June 961.50 
july 612.50 
August 1,315.50 
September 89.75 
October 1,604.50 
November 1,050.50 
December 1,904.75 $,204.75 











Get your share of this big building market! 
Start with a trial run of a few instruments. 
Write today for dealer discounts. 






MARKET LEADER— 
BERGER SERVICE DUMPY LEVEL. 
Retails at $49.95 with tripod; 
special combination with 8 ff., 
2-section rod $57.45 





C. L. Bercer & Sons, INnc., 55 Williams St., Boston 19. 
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SCREWDRIVERS 


FEATURES 
QUALITY 
VALUE 


For complete customer satis- 
faction. sell the feature 
eleld a:1e Mel aha-14-Meialol ane ha 


ij 7 
ori purpose use sei 


210) 68 2745. 















FEATURES (exclusive) 
include: LOK-BLOK, 
makes blade impact, 
twist proof; GRIPPER 

recedes deep into 
handle; Special Bit, 
recognized as best 
for both cross 
point screws. 


QUALITY is oust 
vanadium blades 


Tenite handlég_ 
to last long H 4 

















VALUE is unsurpassed 

Hold-E-Zees give full use 

Plus... yet cost no more 
than ordinary drivers. 








Pre-Sold by aggressive na- 
tional advertising and out- 
standing merchandising units. 






Order 


ine | UPSON BROS., inc 


ROCHESTER 14, N. Y 






Your 
Jobber 
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Hardware Show Exhibitors 





Jordan Industries 
2751 N. W. 75th St. 
Miami 47, Fla. 


K 


Kaiser Aluminum & Chemical 
Sales 
919 N. Michigan Ave. 
Chicago 11, Ill. 


I te 750 
1107 Broadway 
New York 10, N. Y. 


ag i ee 312 
200 Lincoln Ave. 
New York 54, N. Y. 


Keelor Steel 
909 Ninth St., S. E. 


Minneapolis 14, Minn. 
See advertisement on page 110 


Keen Sales Co. ......00- 952, 953 
1006 E. 22nd St. 
Kansas City, Mo. 


Pe Bee... . cewahe oot 1142 
1687 MacDonald Ave. 
Brooklyn, N. Y. 


maenee Bee; G56... 6k eb cc 921 
Mount Kisco, N. Y. 


Robert J. Kerr Chemicals..... 699 
Park Ridge, Ill. 


mester Boiger Go. ...sscvcctis 594 
4201 Wrightwood Ave. 
Chicago 39, Ill. 


See advertisement on page 102 


Keuffel & Esser Co. .......... 44 
Third & Adams Sts. 
Hoboken, N. J. 


See advertisement on page 266 


Keystone Bolt & Nut Co. ....505 
125 Church St. 
New York, N. Y. 


See advertisement on page 220 


meee Bite, Ge occedis indies 574 
Bloomfield, N. J. 


See advertisement on page 363 


King Cotton Cordage...... 28, 29 
c/o John H. Graham & Co. 
105 Duane St. 
New York 8, N. Y. 


See advertisement on page 2 


Booth No. 


Kingfisher-Bristol Co. ...... 1405 
257 Fourth Ave. 
New York 10, N. Y. 


Kingsford Chemical Co. ....1152 
P. O. Box 1191 
Iron Mountain, Mich. 


Kingshead Corp. .........-. 1157 
88 W. 25th St. 
New York, N. Y. 


See advertisement on page 213 


Kipton Industries ........... 510 
Royersford, Pa. 


Kirel Inc. 
332 E. 28th St. 
New York, N. Y. 


EERIE 56 a ene 162 
250 W. Broadway 
New York 13, N. Y. 

Kleer Vision Sales Co. ...... 462 

Burgess PI. 

Mountain View, N. J. 


Knape & Vogt Mfg. Co. ...... 159 
Grand Rapids 4, Mich. 


Knapp-Monarch Co. ...65, 66, 67 
Bent & Potomac Sts. 
St. Louis 16, Mo. 


Knickerbocker Metal Guild 
687 Broadway 351, 352 
New York 12, N. Y. 


Kohler Co. 
Kohler, Wis. 


EE EERO RS SE oe 1165 
2323 Ellis Ave. 
St. Paul 14, Minn. 


I Te i a tes 317 
4510 White Plains Rd. 
New York 70, N. Y. 


Kraeuter & Co. ........ 1938, 194 
563 Eighteenth Ave. 
Newark 3, N. J. 


See advertisement on pages 150, 151 


mEOVOK BEG. CORR, 2... cccves 432 
273 Van Sinderen Ave. 
Brooklyn 7, N. Y. 

Victor J. Krieg, itic. ........ 590 


611 Broadway 
New York 12, N. Y. 
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Show a man a saw = ) that CAN’T RUST 
...and you've made an extra-profit sale! 


= > ie 
~~? 
a 2 

7 


ATKINS BW 00 « 


HANDSAW. 
tainless Steel 


.. with 


WEATHERPROOF 
HANDLE of 
Transparent Plastic 

or 11-Ply Marine 


































@ Can't rust or corrode, 


even when exposed to *. Plywood 
salt water. % 
“- 
@ Atkins new Stainless Steel % 
can be re-sharpened .. . 5 
stays sharp longer be 
@ Weatherproof handle (butyrate % 
plastic or 11-ply marine plywood) on 
can't warp, swell or split “s 
@ 26” length .. . 8, 10 and 11 points “ 
@ Beautifully burnished, cross-stripe pattern “ 


@ “Hang-it-up"’ hole for handy storage 


@ Packaged singly in handsome new “Checkered Flag”’ 
box ...a sure winner! 


Outshines them all... in looks and in performance 


Shimmering beauty that lasts forever . . . its finish can’t be dulled 
: by time or weather! The “500”. . . in Atkins’ new Stainless Steel 
; satisfies every wish for appearance, keenness, durability and all 


‘round performance! It can be left out in the rain or stored in a 
damp basement without damage. It’s the one stainless steel hand- 
saw that holds its cutting edge and can be re-sharpened! ATKINS 
500°" makes a wonderful gift . . . a proud possession . . . for the 
professional carpenter or the amateur craftsman. 


CALL YOUR ATKINS B-W DISTRIBUTOR TODAY 





sx 


ATKINS SAW DIVISION 
Borg-Warner Corporation 


INDIANAPOLIS 9. INDIANA 


“Sharpie” * cordially invites you to » visit the 
ATKINS EXHIBIT, Booth 24, 25 
at the National Hardware Show 
October 14 through 18, 1957 ee ¢ Philadelphia « 
os Angeles « Portland, Ore. 


NEW YORK COLISEUM Export Sales: Borg-Warner International, 
ee 36 S. Wabash Avenue, Chicago 3, Illinois 





*A Trade Mark of Borg-Warner Corporation Copyright 1957 by Borg-Warner Corporation 
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WE HAVE 


NEW 
and Interesting 
— PRODUCTS - 
for our 
JOBBER-FRIENDS 


Basically Sound 
Competitive in Price 











See us at 


BOOTHS 60-61 


ole fe):) 3 Sar har: 
COLISEUM @® NEW YORK CITY 














We pride ourselves 
on 


Quality Merchandise 





ROCCO PRODUCTS 
2916 FOURTH AVE., S. 
MINNEAPOLIS, MINN. 
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Hardware Show Exhibitors 
Booth No. 
Kruger Products .........-- M43 


Fenkell P. O. Box 5582 
Detroit 38, Mich. 


Kursh Products ......-eeee. 542 
8148 W. 32nd St. 
Cleveland 9, Ohio 


L 


Lafayette Brass Mfg. Co. 
409 Lafayette St. 925B, 926 
New York 3, N. Y. 


See advertisement on pages 224, 225 


Lakewood Mfg. Co. ........ 1243 
25100 Detroit Rd. 
Westlake, Ohio 


I Sr eg 707 
519 Hunter Ave. 
Dayton 4, Ohio 


Lamson & Sessions Co. ...... 693 
1971 W. 85th St. 
Cleveland 2, Ohio 


See advertisement on page 192 


Lancaster Pump & Mfg. Co.. .905 
Manheim Pike 
Lancaster, Pa. 


a nore 1417 
310 Euclid Ave. 
San Diego 14, Calif. 


Lasko Metal Products. ..359, 360 
West Chester, Pa. 


Lau Blower Co. ....545, 546, 547 
2027 Home Ave. 
Dayton 7, Ohio 


Fo gt Serre 829 
181 Greenwood Ave. 
Midland Park, N. J. 


Lawn-Boy 
Div. Outboard Marine Corp. 


Lamar, Mo. 
See advertisement on page 3 


Lawn Mower Institute...... T72A 
307 Mills Bldg. 
Washington 6, D. C. 


Lawrence Tackle Mfg. Co...1420 
200 Fifth Ave. 
New York 10, N. Y. 


EES BOING cs 0.0 80s 0006 0% 1125 
Engineered Products Corp. 
2548 Airport Way 
Seattle 4, Wash. 


Lazy Boy Lawn Mower Co.. .860 
301 W. 73rd St. 
Kansas City 14, Mo. 


Lebanon Chemical Corp. ..... 832 
Box 532 
Lebanon, Pa. 





How to use information 
in advertisements 
in this section 


of HARDWARE AGE 


Under many exhibitors list- 
ings on these pages there is an 
extra line of type showing the 
location of the exhibitor’s ad- 
vertisement in this issue of 
HARDWARE AGE. 

You can use these exhibi- 
tors’ advertisements to make 
your show visit more profit- 
able. 

Read these advertisements 
for a pre-show tour of the 
Hardware Show. Note the 
products featured. You will, 
no doubt, see products that 
you will want to sell in your 
store. 

Plan your tour of the show 
to visit the booths of these 
exhibitors. 

If you cannot attend the 
show, use these advertise- 
ments for your at-home tour 
of the exhibit hall. Products 
featured will give you a gen- 
eral view of what is ahead in 
many hardware lines. 





Lee Enterprises .......... 1163B 
1506 Rockaway Pkwy. 
Brooklyn, N. Y. 


Leeds Chemical Products ....954 
112 E. Walton St. 
Chicago, Il. 


George S. Leiner & Co....... 394 
1250 Brook Ave. 
New York 56, N. Y. 
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Fully Guaranteed 


ARROW’S NEW *25 STAPLER! 


PACKAGED ON AN EYE-POPPING 3 COLOR DISPLAY 
THAT’S BOOMING IMPULSE SALES! 


The new Arrow #25... born for the impulse sale... for fast turnover... 
fat profits! It’s easy to see why: ideal as a stapler-tacker-plier for hundreds 
of household jobs, for store, office or school, and it’s packaged on an 
irresistible 3 color display that does all the selling for you! Sleek, smart 
and rugged, it’s made from the finest grade steel throughout, with Arrow’s 
famous patented mechanism that makes it absolutely jam-proof! 





TO RETAIL AT $129. FULL TRADE DISCOUNTS APPLY! 
Backed by nationwide spot TV! Powerful Saturday Evening Post ads! 





ARROW’S #25 JOINS THE INDUSTRY’S FIRST LINE OF AUTOMATIC NAILERS! 








One Hand Hammer Nailer 






All-Purpose For Light a 
Tacker Nailing Jobs | —e | 
LIST LIST 
$12.50 $10.50 ' 


; 
SEE ARROW’S OTHER TACKERS AND STAPLING MACHINES—SEND FOR PRICE LIST AND FULL-LINE CATALOG. 


Marrow FASTENER [o../NC. 


1 Junius St., Brooklyn 12, N. Y. 














.. you never lose a sale with Arrow because 
ARROW SELLS ONLY THROUGH THE TRADE! 
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Hardware Show Exhibitors 





Booth No. 
Leipzig & Lippe, Inc. ..... 1017A 
Crow Hill Rd. 
Mt. Kisco, N. Y. 
meme Bere. Ce... . 0s ake 105 


Franklin, Ky. 


See advertisement on page 139 


Benes Ce... ss v0 See 397A 
506 Third St. 
Des Moines, Iowa 

Stuart M. Lerner, Inc. ...... 371 


855 Sixth Ave. 
New York 1, N. Y. 


Lewis Engineering & Mfg. Co. 
Alliance, Ohio 710 


See advertisement on page 221 


Lewis International Co. ..1083B 
666 Clinton Ave. 
Newark, N. J. 


Lewis Research Laboratories 
14 E. 34th St. 636 
New York 16, N. Y. 


Booth No. 


Liberty Hardware Mfg. Corp..494 
44-39 Purvis St. 
Long Island City 1, N. Y. 


Liberty Industries .......... 363 
908 Kent Ave. 
Brooklyn 5, N. Y. 


Liberty Steel Chest Corp. ...1423 
Dowling PI. 
Rochester 5, N. Y. 


Se NRE ain gee ge 1249 
154 Sunrise Highway 
Freeport, L. I., N. Y. 





Be sure to visit 
HARDWARE AGE 


Be sure to visit HARDWARE 
AGE booths Nos. 45 and 46 at 
the National Hardware Show. 
Meet your friends there, leave 
messages for them, use the 
telephone. HARDWARE AGE 
staff members will be there to 
help you. 





Booth No. 


Lifetime Cutlery Corp. ...... 607 
54 Knickerbocker Ave. 
Brooklyn 37, N. Y. 


Se eS 8 Be err 1104 
Valley Rd. & Rt. 6 
Clifton, N. J. 

I RO cnt eaees 147 


Westminster, Md. 


Lincoln Metal Products Corp. 


225 42nd St. 680, 681 
Brooklyn 32, N. Y. 
David Linzer & Sons ........ 487 


10 Astor PI. 
New York 3, N. Y. 


See advertisement on page 265 


Lith-O-Ware Products ....... 307 
621 W. Jackson Blvd. 
Chicago 6, Ill. 


Littlestown Hardware & 
PEG inc cece ac tde et 153 
Littlestown, Pa. 


(Continued on page 176) 




















TOOL BOX PACKAGE 


A tested, proven, profitable promotion 
of 6 OUTSTANDING, 
FAST SELLING TOOL BOXES 


Give your customer variety without top heavy inventories. 
————— F These six extra profitable boxes are the leading sellers in 
ei stores from coast to coast because they are America's top 
value with a full markup for the dealer. Order your 
Combo ''6"’ today, and you will See why Simonsen is the 
First Choice of Mechanics and Tool Box Buyers. 

















All with 
HASP & STAPLE 
Arrangement 


for | 





141T—14" x 72” x 642" 
161MT—16" x 72" x 5%," 
T9ODL—19" x 7,” x 5%," 
191 LB—19" x 7” x 8” 
162T—16" x 7." x7” 
164T—16" x 81." x 10%" 





Master packed 
for convenience, 
reshipping. 


Seamless Drawn Boxes. 














America's greatest Tool Box Promotion! 


Write for your catalog of the complete Simonsen line... 
America’s largest selection. 


SIMONSEN INDUSTRIES, INC. - 1414 S. Michigan Ave., Chicago 5, !II. 
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OMPARE! 


Your De Wait 


Your 
Power Shop Franchise present 
gives you: line? 
See why [7 THE FIRST RADIAL ARM all-purpose power tool—the [9 
machine that revolutionized the power tool market! 
DE WALT cl THE MOST IMITATED of all multi-purpose power [] 


tools (over 40 different manufacturers have tried to 
imitate De Walt’s original radial arm design during 
the past 35 years) ! 


THE MOST DEMONSTRATED all-purpose power tool 
on the market—over 8 million people saw it demon- 
strated last year alone! 


is the biggest money-maker 
in the power tool field! e, 


tu THE ONLY all-purpose power tool with 100% un- fj 
divided, world-wide advertising support—in maga- 
zines your customers read for the do-it-yourself infor- 
mation they need. 


fv} LIBERAL COOPERATIVE ADVERTISING ALLOWANCE to [?) 
help share the cost of your local promotions. 


ce 


THE FIRST power tool so simple in concept, so accu- P] 
rate in performance that it makes woodworking easy 
and practical for everybody, from the novice to the 
“pro”! 


THE FIRST power tool to do the work, save the space [}] 
and cost of a shopful of other tools! 


THE SAFEST power tool design on the market— §) 
demonstrated through actual experience! 


>. Gr 


THE ONLY power tool of its kind thoroughly proved [7] 
by over 35 years of outstanding performance in 
industry ! 

A COMPLETE AND READY-TO-USE unit—no extra [9] 


motor to buy—no tricky assembly by you or your 
customer ! 


2 * 
ee > 
oF 


Ask Carlisle Hardware of Springfield, Massachusetts! THE ONE MODERN, simple, functional design that [] 
needs no trunkful of clamps, guides and assorted 
devices to make it work! 


THE POWER TOOL with a Direct Factory Franchise 
that offers you the full profit on every sale! 


THE ONLY FRANCHISE that offers you a complete [} 
and fully-proven selling program throughout the 
Ask about a DE WALT Franchise, year! 

National Hardware Show at Booth 530 2nd floor, 
Coliseum, N. Y. Oct. 14-18 inclusive 


fy) 


a on (st 





Compare the De Walt® Franchise—point by point—with 
any other. See why the power tool that revolutionized 
the industry offers you a profit opportunity you can’t 
afford to be without! 


Get on the profit-wagon now! Send the coupon for the full, exciting profit story today! 























4 De Walt Inc., Dept. HA-709, Lancaster, Pa., Subsidiary of AMERICAN MACHINE & FOUNDRY COMPANY 
| (] Send full information on how the De Walt Franchise can boost my profits! | 
: ("oe inion 
| PAN Te Company . 
POWER TOOLS Address 

City Zone State | 
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NEW! RUSTPROOF, STAINPROOF 


in Presorted. 


speed up merchandising .. . satisfy 
more customers ... pull more profits! 


Ten different types of “most used”’ 
nails for home craftsmen and “‘do-it- 
yourselfers” .. . presorted and pre- 
counted to eliminate handling prob- 
lems ...and brightly packaged in 
red-white-and-blue ‘‘see-through’’ 
boxes that invite inspection and buy- 
ing! Each “‘Household Pack”’ of Alcoa® 
Nails is plainly marked for type, size 
and quantity and each pack contains 
only one type of nail. There’s no con- 
fusion for your customers. . . no count- 
ing, weighing or sorting chores for you. 


NEw! 


“ALCOA THEATRE” 
EDs Exciting Adventure 
(ey ALTERNATE MONDAY EVENINGS 


@ NATIONAL HARDWARE SHOW SECTION @ 


ALCOA Aluminum Nails | 


.. Precounted 


98¢ “Household Packs” 


Alcoa Nails are presold, too. . . millions 
of readers of Better Homes and Gardens 
and viewers of ‘T'V’s top-rated Alcoa 
Theatre know aluminum nails never 
rust, can’t stain, end ugly, destructive 
“‘nailpox’’ forever. 


Order Your Supply Now ... through 
the facilities of Macklanburg-Duncan 
Company, Oklahoma City, Oklahoma, 
and other leading distributors. For 
complete information on the Alcoa line 
of aluminum nails and screws, and for 
the name of your nearest source of 
supply, write Aluminum Company of 
America, 2268-J Alcoa Building, Pitts- 
burgh 19, Pennsylvania. 


aaa . 





a ewe: 


f 
Tt ALCOA b Your Guide to 








{ ALUMINUAA | the Best in 
Aa NAILS AND FASTENERS Aluminum Valve 


le i ta er 
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1-'4” SHINGLE 
‘COUNT GENERAL PURPOSE 





See the new 98¢ “Household 

Pack” on display at Alcoa Booth +49, 
National Hardware Show, 

Oct. 14-18, Coliseum, New York. 


PR ee 














we 

ot ; 
ALCOA 

: i ALEOA 


FLIMINATE NATL POR 




















SHIPPED IN COMPACT DISPLAY 
CARTONS... Sturdy, space-saving ship- 






ot ping cartons (9” x 13” x 344”) have snap- 

out lids that mount for effective selling 

\ = i display. Each carton holds 12 “House- 

%," Escalon cpose Sreningl® pe hold Packs” of a single type of nail. 
: Geners  asnest© shingle 1 








eames 
HARDWARE AGE, SEPTEMBER 26, 1957 @ NATIONAL HARDWARE SHOW SECTION @® 175 








Heavy Duty Stee! Bracket 









for straight or flare style 


BRASS LEGS 


Tapered all steel brass 
finish, rust resistant. 
Made in popular 
sizes, automatic self- 
leveling glide, tilts, 
swivels, adjusts to 
straight or flare style, 
complete with heavy 
duty bracket. 


WOOD LEGS 


..made of genuine 
hardwood beautifully 
tapered, in popular 

sizes from 342” to 28”. 
Swivel glide or solid 
brass ferrule, heavy 

duty steel bracket. 






¥ 


a WROUGHT IRON LEGS 


Hairpin leg made of 
heavy steel in 5 sizes, 
easily attached, available 
in black, brass or 
copper finish. 


BED SPRING LEGS 


Gracefully tapered of 
genuine hardwood. 
Patented steel clamp 
converts any coil or 
flat spring into a 
Hollywood bed. 7” in §& 
height comes in ~ 
mahogany, biond or 
unfinished. 


























SHELF SPACERS 


Revolutionary new way 
to build bookcases, room 
dividers, step tables 
and shelves. Made 

in two sizes of 
genuine hardwood. 


SHELF BRACKETS 


Heavy duty wrought 
Send for 







iron for shelves, 
doorways, flower 
boxes and signs. 


ie 


FREE CATALOG 
showing complete line 
of the world's finest 
bed and furniture legs 








. 10-4 
D E N N I X de DOWNING ST. 
2 -40)9) 51 6 @ OP FLUSHING 54, N.Y 
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Hardware Show Exhibitors 





Booth No. 


Little Wonder, Inc. ......... 929 
Div. Schiller-Pfeiffer 
1028 Street Rd. 
Southampton, Pa. 


Lockhart Mfg. Co. ........ 660B 
6350 E. Davison Ave. 
Detroit 12, Mich. 


Lockset Screening Co. ...... 181 
81 Thomas St. 
Worcester, Mass. 

Loma Plastics .......... 619, 620 


P. O. Box 11277 
Fort Worth, Texas 


See advertisement on page 235 


Lombard Governor Corp. 
P. O. Box 107 
Ashland, Mass. 


...1061 


re See oa ee 501 
288 Flushing Ave. 
Brooklyn 5, N. Y. 


Fo fe yr eee 1155 
1301 French St. 
Erie, Pa. 


See advertisement on page 249 


Fe Pes rae ht ae 615 
Fiske Brothers Refining Co. 
129 Lockwood St. 

Newark 5, N. J. 


See advertisement on page 98 


fg ee ee eee 130, 181 
Chicopee Mills, Inc. 
47 Worth St. 
New York 13, N. Y. 


See advertisement on page 269 


M 


McClung Bros. Rose Nurseries 


1106, 1107 
624 Parkdale Dr. 


Tyler, Texas 


McDonough Power Equipment 
McDonough, Ga. 1074, 1075 


McGraw Edison Co. 
Power Tool Div. 
Burlington, Vt. 


See advertisement on page 287 


McKaig-Hatch, Inc. .......... 63 
125 Skillen St. 
Buffalo 7, N. Y. 


Booth No. 


M. & D. Store Fixtures. .338, 389 
502 S. Green St. 


Cambridge City, Ind. 
See advertisement on page 178 


Macklanburg-Duncan Co. 126, 127 
Box 1197 
Oklahoma City, Okla. 


Magic Hostess Corp. ........ 627 
36th & Bennington 
Kansas City 29, Mo. 


Magic Iron Cement Co. ...... 899 
5403 Bower Ave. 
Cleveland 27, Ohio 


Magna Power Tool Corp. ..... 14 
704 Locust St. 
Mount Vernon, N. Y. 


Magnolia Products .......... 439 
Columbus, Miss. 


Maison Gourmet Ltd. ....... M24 
1170 Broadway 
New York 1, N. Y. 


eee As As wa 05 toe 334, 335 
Div. of Remington Arms Co. 
7740 S. Chicago Ave. 

Chicago 19, Ill. 


See advertisement on page 165 


Mandebille and King Co. ....1011 
Box 134 
Rochester, N. Y. 


Arthur C. Mangels Industries 400 
410 Callowhill St. 
Philadelphia 23, Pa. 


Markel Electric Products... .324 
129 Seneca St. 
Buffalo 3, N. Y. 


Marmet Forme Co. ......0sss. 658 
Everett 49, Mass. 


NN in sg uha a ates 306 
Div. Aeroquip Corp. 
11214 Exposition Blvd. 
W. Los Angeles 64, Calif. 


Marshall Metal Products ....649 
409 Lafayette St. 
New York, N. Y. 


Masonite Corp. 
111 W. Washington St. 
Chicago 2, Ill. 


R. D. Massey Cheese Co...1410A 
P. O. Box 335 
Muscatine, Iowa 


HARDWARE AGE, SEPTEMBER 26, 1957 











a ee Oe ee HARDWARE S.H O W 





See a concrete fastener drill its own hole 


.in seconds! Learn how to get the lead 


out of your sales with the 


PHIiLLirsS: 


self- 

drilling 
CONCRETE 
FASTEN ER 
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PHILLIPS DRILL COMPANY 
Dept. HA-9, Michigan City, Ind. 


Piease send free ‘“‘Buyer’s Guide’’ and sample of 
RED HEAD Concrete Fastener. 


name 


firm Ps 
address _ 
city, state 
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Booth No 
Master Enterprises ......... 917 
P. QO. Box 141 
Eau Claire, Mich. 
Master Mfg. Co. ........ 549, 550 


9200 Inman Ave. 
Cleveland 5, Ohio 


See advertisement on page 204 


Booth No 

Masterset Brushes ...... 204, 205 
120 Bruckner Blvd. 
New York 54, N. Y. 

Mast-Foos Mfg. Co. ......... 790 


Springfield, Ohio 


Mayes Brothers Tool Mfg. Co. 
Port Austin, Mich. 165, 166 



























































SPACE PROBLEMS ? 


Space Problems in the stratosphere are being solved today by our bril- 
liant engineers and technicians, and Space Problems are being solved 
in hardware stores by our experienced and highly qualified store 


planning engineers —like this fellow! 





= 






y 


Yes, it takes skill to plan tomorrow's hardware stores for maximum sales per square foot 
of selling floor space —and it takes modern fixtures with completely flexible features to 


push sales volume up and up and up. 


MM &D provides both—the inspired planning without cost to you and 
the finest fixtures at competitive prices. 


lf you're “Garden Center” conscious, M&D has the answers too! M&D is represented 
nationally by the leading Hardware Associations and large Wholesale Hardware firms. 
Contact your local Association or Wholesaler for catalog and general information. OR 
if you're planning over-all store improvements—a new store—a garden center — 
or just a sectional upgrading — whether it’s display islands — gondolas — platforms — or 
wall sections, let the M& D man assist you with your plans without charge. 


M & D cordially invites you to visit their Store Planners 





at the National Hardware Show in New York . . Booths 338-339 


a 
Have your Store Planning Engineer contact me. 

Complete Store Installation Fj 

Upgrading or Remodeling [] Gondolas[] Wall Cases [J 





MAIL TODAY 


TO OUR 








| NAME___. 
| STREET 





| CITY 


I am interested in: 


: 
NEAREST OFFICE | Islands[(] Platforms[] Garden Centers [ 
I 


HWA-7 


M & D Store Fixtures, Inc., 245 Vineland Ave.—La Puente, 
Calif. or 502 South Green Street — Cambridge City, Indiana 








STATE 
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Booth No. 
Mead Specialties Co. ....791, 792 
4114 N. Knox Ave. 
Chicago 41, Ill. 
Meakins McKinnon, Inc. ....45l 


378 Niagara St. 
Lockport, N. Y. 


See advertisement on page 132 


Mechanical Products ....... 354 
1824 River St. 
Jackson, Mich. 

Mechanix Illustrated ......... 34 


67 W. 44th St. 
New York 36, N. Y. 


See advertisement on pages 19, 30 





How to get into 
the Hardware Show 


You can register in advance 
for the National Hardware 
Show and have your badge of 
admission when you leave for 
New York. The badge is all 
you need to be admitted to the 
Show. To get your badge in 
advance fill in the coupon with 
the National Hardware Show 
advertisement in this issue of 
HARDWARE AGE and send it to 
National Hardware Show, 331 
Madison Ave., New York 17, 
N. Y. 





ee ee CS ak bas was eks ahs 309 
2057 Reading Rd. 
Cincinnati 2, Ohio 


Melard Mfg. Corp. .......... 521 
432 Austin PI. 
New York 55, N. Y. 


Melnor Industries ........... 709 
300 De Witt Ave. 
Brooklyn 36, N. Y. 


Merck & Co. Inc. ...... 1252, 1253 
Rahway, N. J. 


Merit Products Co. ......... M36 
4256 Minmor Dr. 
Cincinnati 17, Ohio 


See advertisement on page 179 


Metalaire Products ......... 357 
560 S. 15th St. 
Phoenix, Ariz. 


Metalart Co. 
166 Valley St. 
Providence 9, R. I. 
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# HANDI-BRACKETS 


_ Sa Pua © Mo) cele i} lol ae) aE. 0 & bi 


The HOT, NEW hardware item 


every handy man needs 
“Its @ 


pondit and will BUY! 


For countless uses by the home handy 
man, the shop mechanic, the maintenance 
crew, and on every farm—here are those 
often needed but never before available 
bracket shapes for... 


MOUNTING ... BRACING... 
HOLDING ... SPACING 


Handi-Brackets are the answer to 
the demand for unusual shapes of 
mounting brackets for hundreds 
of everyday uses. Twelve prac- 
tical shapes in the most useful 
sizes. Formed of %42” x ¥” cold 
rolled steel, bright zinc plated 
after forming. 
Mounting heights ¥” to 4”. 






































PACKED WITH APPEAL 


Modern merchandising package 

mostly in sets of 4 brackets on 
individual plastic “blister” display 
cards — designed for profitable 
unit sale with minimum handling. 
Customers can see and examine 
these exciting new Handi-Brackets, 
compare sizes and shapes, but 
= can't mar the bright finish or pilfer 

Y single pieces. 

All 12 shapes and sizes are effec- 
tively displayed, with illustrated 
uses, on 17” x 24” peg-type 
panel. Self selling —terrific impulse 
sale response—a natural for mul- 
tiple sales! 










Get acquainted with 
Other dealer packs and starter assortments 


available. See your jobber for complete information HANDI- BRACKETS 


on these PROFITABLE DEALS. at the 


Inquiries from JOBBERS and MANUFACTURERS REPRESENTATIVES invited. National Hardware Show 
Copyr. 1957 Tt eels ee ome. 


MERIT PRODUCTS COMPANY 
4256 Minmore Drive, Cincinnati 17, Ohio - Phone: PLaza 1-0093 BOOTH M-36 
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Hardware Show Exhibitors 





Booth No. 
Metalcraft Mfg. Corp. ....65, 66 
OCTOBER 14-16 1025 Firestone Blvd. 
COLISEUM @® NEW YORK CITY Memphis 7, Tenn. 
Metal Ware Corp. ...... 560, 561 


1700 Monroe St. 
Two Rivers, Wis. 
See advertisement on page 134 


Fred Meyer of California 
1499 Potrero Ave. 346, 347 
San Francisco, Calif. 


"HANDY = ts iy | Michigan Peat ............. 759 
DANDY Parey 67 W. 44th St. 
yi New York 36, N. Y. 


: 


41 a 


ON: 


med we we Em 
| i 


I TE oe a ae 742 
S. Milwaukee, Wis. 


a4 


Midwest Mower Corp. . .871, 1238 
4927 Delmar Blvd. 
St. Louis 8, Mo. 


} — 7 
1 et |) as et || By eee 
o. fs % 2 Bg ‘ oil . 3s seta 


Millburn Peat Co. .......... 1099 
111 N. Wabash Ave. 
Chicago 2, Ill. 





a a a 
ea ae 
a 





Size: 11° x7” x2". Holds 30 boxes 
at a time. Easy to refill.: All Atlas 
Ye ib. packages fit this rack. 

eee te eer 13 


PRE-PRICED, PRE-PACKED— em 57 Wells St. 
JUST HANG IT ON THE WALL AND WATCH THEM SELL. Greenfield, Mass. 





Millersburg Reamer & Tool Co. 

TU R N A PRETTY PROFIT! Millersburg, Pa. 433, 434, 435 
Order 90 Atlas 1% lb. packages—30 each of 3 fast-moving items. 
Get a ““Handy-Dandy” Merchandiser. Remember, these are full 
lg lb. packages — not just 1 oz. or even less. 


Mill-Run Products ......... 1441 
1360 W. 9th St. 
Cleveland, Ohio 


Refills of any Atlas “ Ib. package available in unit of 10 boxes. 


Total Retail Value (90 pkgs. @ 15¢) $13.50 E. Miltenberg, Inc. .......... 382 
Your Cost 8.10 43 Great Jones St. 
Your Profit $ 5.40 New York 12, N. Y. 











ee ae Shipping weight 12 Ibs. — 90 pkgs. with display Milwaukee File Co. .......... 683 
TACK Milwaukee Tool & Equipment 


1567 W. Pierce St. 
ON Mi ae i 138 
Aitila CORP. 


Milwaukee 4, Wis. 
2773 S. 29th St. 
FAIRHAVEN, MASS. ° HENDERSON, KY. See advertisement on page 164 





Milwaukee 46, Wis. 
® 





Modern Garden Center ..... 772B 
Please send me complete information on assortments for the Atlas P. O. Box 916 
Handy Dandy Merchandiser. Arcadia, Calif. 


Store Name 





Modern Tool & Die Co. 922,923 
aaa. Box 2741 
City State Cleveland 11, Ohio 
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Why ltock 9 Lizes 
When 2 Do Every Job? 












































ANCHORS IR 


Do All Hollow Wall Fags 


Engineered by DIAMC 
choring bolt patented 
Ding® anchors are’ 
wall fasteners on th 


look at these epecial features... 


¢ One size for all average hollow walls, 1/16” to 3/4” thick— 
Onty eliminates stocking unwanted sizes 
¢ Smallest size hole of any hollow wall anchor (requires only 
a standard 1/4” drill) 
esr ¢ Positive setting with tri-prong action, holds up to 300 Ibs. 


hole 
STANDARD SIZE 
Cat. No. 7922 
















a e Strong, concave tripod design gives extra support, even on 
irregular surfaces 
noe I 4 e Easy to use—no special wrench needed, install with a screw- 
Ve N16" 10 3/4" driver 
eet ¢ Removable, if necessary 
TWO SIZES DO THE 108 ¢ Installs on 1/2” centers 





AND THE KING SIZE 


Increases range of applications to 1 1/4” wall thickness, re- 
quires only 5/16” drill, holds up to 500 Ibs. 


Wing-Ding is a natural for your home and do-it-yourself mar- 
kets —ideal for pictures, mirrors, cabinets, utensil racks, shelves, 
bathroom fixtures, etc. And you'll find a big commercial and 
industrial market, too. Run-of-the-mill hollow wall anchors 
“can’t hold a candle to Wing-Ding! @ 4056 


KING SIZE 


free merchandising dis- 


pensers help you sell 
Wing-Ding, explain advantages 
of Wing-Ding right on your 
counter. 

See for yourself. Write for a 
sample Wing-Ding and the 
name of your nearest distribu- 
tor. 

Wing-Ding, like all other 
DIAMOND Products is sold 
only through jobbers and dis- 
tributors. 


EXPANSION BOLT CO., INC. 
500 North Avenue » Garwood, New Jersey 
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Hardware Show Exhibitors 





Booth No. 


meearee. meee Ge oe... a8 M14 
2401 Durand Ave. 
Racine, Wis. 


Mohawk Engineering Corp. 


3 Weber Ave. 1071, 1072 
North Adams, Mass. 

Moline Iron Works ....... 1240B 
Moline, III. 

se. a ee 100 
50 Medical Arts Bldg. 


Reading, Pa. 


See advertisement on page 226 


Monarch Marking System Co. 520 
216 S. Torrence St. 
Dayton 3, Ohio 


Monroe Fabricators ......... 671 
1900 S. Michigan Ave. 
Chicago 16, Ill. 


Monroe Machine Products Co. 

1227, 1228 

15475 S. Telegraph Rd. 
Monroe, Mich. 





Booth No. 


Tom Moore Tractor ..... 816, 817 
Mantua, Ohio 


See advertisement on page 223 


Morgan Sign & Machine Co..M38 
3984 Avondale Ave. 
Chicago 41, Il. 


Morse Metal Products Co.... .355 
3851 Lyme Ave. 
Brooklyn 24, N. Y. 


Morse-Starrett Products Co.. .380 
1204 Forty-Ninth Ave. 
Oakland 1, Calif. 


Jas eeneens te. .\.% caewews ee 5 
Kankakee, III. 


Moto-Mower Div. ........... 743 
Detroit Harvester Co. 
625 S. G St. 
Richmond, Ind. 


See advertisement on pages 126, 127 


Musgrave, Inc. ......... 788, 789 
2755 Columbus Ave. 
Springfield, Ohio 





Booth No. 





Mystik Adhesive Products... .648 
2635 N. Kildare Ave. 
Chicago 39, Il. 


N.F.C. Engineering Co......M20 
2939 Sixth Ave. N. 
Anoka, Minn. 

Name-Maker Corp. ......... 1154 


19 University PI. 
New York, N. Y. 


Gens obese sede aos 140, 141 
3473 Fairmount Blvd. 
Cleveland 18, Ohio 


Nappe-Smith Mfg. Co. .......753 
Farmingdale, N. J. 


i A ee id 5 oe wk a 6’ wi 471 
1884 Pitkin Ave. 
Brooklyn 12, N. Y. 


Narmco Conolon Co. ..1403, 1404 
600 Victoria St. 
Costa Mesa, Calif. 
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dite Spacemaster MERCHANDISING EQUIPMENT 


SECTIONAL VIEW SHOWING USE OF 
RHC BRACKETS FOR PROPER MERCHANDISE 
PRESENTATION ON WALL STANDARDS 


SEFLECTOR 
HARDWARE CORP. 
VISIT OUR NEW YORK SHOWROOM 


NEW YORK OFFICE AND SHOWROOM 


awn 






MAIN OFFICE AND FACTORY 


1400 N. 25th AVE. 
MELROSE PARK, ILL. 
225 W. 34th STREET 

NEW YORK 11, N.Y. 


MOREE 






J 247 J 
I aa < 








~N 929- 10" 

3° : 
um. 129-10" | 
15" 


| 
— Saw a" 


17" 


290-4" 
9" 
1129-18" 


Se ee 


WRITE DEPT. HA-9? 
for your FREE copy 
of the NEW RHC 


Spacemaster 


57-S Catalog. 


VISIT OUR BOOTH 634 











er 


AT THE NATIONAL HARDWARE SHOW 
OCTOBER 14-18, NEW YORK COLISEUM 











HARDWARE AGE, SEPTEMBER 26, 1957 






































ff 





























Ctronghold o> Se ee eee a eee ee eee 
Gute aey STRONGHOLD LINE’ THREADED NAILS 


NOW PACKAGED 4 ways For Fadloy © 


Fa MERAH NITIES ROH ARRORRARR ROR ON OR NRRRRRAAIG rr 
STRONGHOLD LINE® Threaded =. 
Nails have revolutionized <ossss— 
fastening methods! They 

hold tight—stay tight. Scien- 
tifically engineered threads 
“lock” with the wood fibres. 


They’re used by the millions 
of pounds a year! 


Now you can get them in 
handy packs to retail at 29c 
—in l-pound and 5-pound 
boxes—along with DRIVE- 
RitE® Aluminum Nails in 
count packages. Put them on 
your counters—they’ll “sell 
themselves,” bring pleased 
customers back for more! 
































I 











“Drives 


















































Like 
A 
Nail, 
CAROUSEL Display of 12 
fost-selling items; avoiloble : Holds 
ot $1.25 with 12 dozen : : 
essortment to sell ot 2% « “ Like <S f 
pack. ‘b A 
© 
Screw” | <SamNIG ee 





* 


<r 






PANELETTE Display of 12 
fast-selling items; free with 
12 dozen assortment to re- 
toil ot 29¢ @ pack. 






a 


Se 


STRONGHOLD® Annular 
Thread and Screw-TiTe® 
Spiral Thread Nails are 
backed by a quarter century 
of engineering—by continu- 
ing scientific laboratory re- 
search at Virginia Polytech- 
nic Institute. 


WRiTt—e US for samples, in- 
formative literature, techni- 
eal data, selling helps. 


ASK YOUR DISTRIBUTOR for “Stronghold”, “Screw- 
Tite” and “Drive-Rite” Nails by name. Do not accept 
substitutes. If he cannot supply you, send us his name; 
we'll see that you are supplied. 


DRIVE-RITE™ Aluminum Nails— 
mode stiffer to drive better. In blue- 
ond-silver count boxes. 
















Made only by 


INDEPENDENT NAIL & PACKING CO. 


Pioneer Developers and Largest Manufacturers of Threaded Nails 
BRIDGEWATER, MASSACHUSETTS, U.S.A. 


© 1957, 1. N.& P. Co. Trade Marks Reg. U. S. Pat. Off. 






STRONGHOLD® and SCREW-TITED 
Nails—any type—in distinctive red-and- 
blue boxes for fast counter sales. 
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New and Revolutionary 


ADJUSTABLE—HINGE PIN TYPE 
DOOR—BUMPER 


e 








You can regulate travel distance of 
door. Eliminate use of floor type 
bumper. Baseboard heater problem 
eliminated. 

Easy of application. No holes to 
drill. Ideal for 2 doors hung a few 
inches apart. 

Finished in Brass, Nickel, Chrome 
and Bronze. 


Write for FREE sample 
Ask us to ship thru your jobber 





See us at Booth 631-632 
National Hardware Show Oct. 14-18 











Manufactured by 


GORDON ASSOCIATES 


DERBY, CONN. 











PURITAN 


displays turn 
store trattic into 
profitable sales! 


Ask your wholesaler 
for facts on 
PURITAN’S national 
advertising and 
sales aids! AA-2435 


PRODUCTS, INC. / # 
Cleveland 2, Ohio FHS: 
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Hardware Show Exhibitors 





Booth No. 


National Aluminum Products 


a es a ee ae 1164 
703 Pressley St. 
Pittsburgh 12, Pa. 


National Bird Control Lab. ..918 
5315 Touhy Ave. 
Skokie, Ill. 


National Brush Co. 
101 Illinois Ave. 
Aurora, Ill. 


...045, 344 


National Carbon Co. ..102, 1049 
Div. Union Carbide Corp. 
30 E. 42nd St. 
New York 17, N. Y. 


See advertisement on page 103 


Booth No. 


National Specialty Co. ....... 71 
80 White St. 
New York 13, N. Y. 


National Steel Cabinet Co. ...372 
2415 N. Pulaski Rd. 
Chicago 39, Il. 


Natl. Vulcanized Fiber Co... .669 
Box 311 
Wilmington, Del. 


Nelson Industries .......... 565 
115 E. Carson St. 
Pittsburgh 19, Pa. 


Neveo Wood Products Co. ...678 
53 Beach St. 
New York 13, N. Y. 











National Cash Register Co. 
Dayton 9, Ohio 406, 407 


National Food Slicing Machine 
Fa eee Pere epee. Le a 486 
36th & Bennington 
Kansas City 29, Mo. 


National Lock Co. ........39, 40 
1902 Seventh St. 
Rockford, Ill. 


See advertisement on page 201 

Nationa! Sanitary Corp. 
729 Clinton St. 
Hoboken, N. J. 


rey, 


New Britain Machine Co. .....41 
New Britain, Conn. 
See advertisement on page 273 


Newburgh Metal Mfg. Corp..1051 
1 Park Ave. 
New York 16, N. Y. 


m. Be. NOWCOMID GO... cc ccc 902 
256 Countyline Rd. 
Hatboro, Pa. 


New England Carbide Tool Co. 
55 Commercial St. 476 
Medford 55, Mass. 
(Continued on page 188) 


HARDWARE AGE, SEPTEMBER 26, 1957 


























hit the big time 
with fast-selling 


WESTCLOX! 


new two-way electric wall clocks 
The FROLIC and the GLENDALE 


Builds sales on the double for you, because these two 
Westclox beauties do double duty! They’re wall clocks 
with a base, so they hang up or stand up...and up go 
sales for you! Each features a hidden cord, and the 
Glendale’s is retractable. 


Ideal Display shows one clock on FROLIC 


wall, one on shelf...one sure way to No. 1285 Red 
sell this hot idea fast! No. 1286 White 
This Display FREE with Assort- ie. 1207 Vollow 
ment No. 1610 which includes 4 Retail $4.98 
clocks: Glendale in red and tur- Dealer Cost $3.46 
quoise, Frolic in white and yellow. GLENDALE 
Dealer Cost $16.10 No. 1305 Red 
Buy two Assortments... get big 5° No. 1306 Charcoal 
quantity discount on 6 or more No. 1307 Turquoise 
Westclox electric clocks. Retail $6.98 


Dealer Cost $30.59 Dealer Cost $4.59 


13%" wide, 16%" high 
TINY SIZE, BIG FAVORITE! 
SPRING ALARM 
only 3%" high, only $325 
Bright and inviting Display shows and sells the Fawn fast! 


It’s an eye-catching Display-shipper that pays off 
fast as a persuasive Merchandiser. Extra easy to 
set up, and it stores the complete assortment of 
packaged clocks. 


ASSORTMENT No. 2052 The FAWN has a metal 
14” high, 1334” wide. . contains case, bell alarm, trim de- 
9 Fawn clarms sign, and two pastel colors 
5 ivory A Pink with sparkling trim. 
Dealer Cost $20.52 No. 340 IVORY No. 341 PINK 





NOW you cAN SELL THIS 
“LADIES CHOICE” WESTCLOX 
ELECTRIC ALARM FOR ONLY *3?9®! 


| iole L in a new lustrous 
Ivory finish 


Plain dial, shatterproof crystal, embossed fla- 
mingo design side-panels, height 314”. 


® 
aie | ae Dealer Cost $2.77 W E Ss 2 Cc L Oo X 














ALSO WITH A LUMINOUS DIAL by the makers of BIG BEN 
No. 1255 PINK No. 1256 YELLOW cinniiniiesiiels” eae te ce ORPORATION 
Retail $4.98 Dealer Cost $3.46 
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Retail $3.25 Dealer Cost $2.28 






22% quantity discount on 24 or more Westclox spring clocks. Above are suggested retail or Fair Trade prices and subject to 10% Federal Excise Tax. 















vailable Now 


NEW — AUTHORITATIVE — COMPLETE 


HARDWARE AGE 


BUILDERS HARDWARE 
HANDBOOK 


by Adon H. Brownell, A. Hi. C. 











All the basic facts about Builders’ Hardware presented in 
simple, easy to understand language. 


Detailed descriptions of functions — applications — specifica- 


tions and estimating. 


A time saving, profit making reference for 


234 pages 
385 illustrations 
81/2” x 11” clothbound 





Architects * Hardwaremen °* Teachers 
¢ Students * Contractors 


Skillfully organized and easy to understand, this exclusive hand- 
book provides the information necessary to operate a basic 
builders’ hardware business at a profit. Not since the publi- 
cation of ‘Taking the Mystery Out of Builders’ Hardware" by 
Mr. Brownell, in 1940, has there been made available in one 
source so much practical, down-to-earth information about the 
builders’ hardware business. 


Recommended by 


National Builders’ Hardware Association 
and the American Society of 
Architectural Hardware Consultants 


Mail This Coupon Today 





| 
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HUGEGUANTH A40MGaTH , 




















Check this table 
of Contents 


for 9 helpful sections 


Section |—How to use this Handbook 


Suggestions to Students 
Ten Basic Rules of Conduct 


Important Matters Affecting 
Builders’ Hardware 


Section II—Metals and Finishes 

Section II|—The Hinge Side of the Door 
Section |¥V—The Lock Side of the Door 
Section V—Other Door Hardware 


Door Closers, Silencers, Stops, 
Holders. Cabinet, Sliding Door 
and Lavatory Hardware. 


Section Vi—Window Hardware 
Double Hung, Casement, Transom, 


Shutter and Screen. 


Section Vil—Hardware for Specific Types of 















Hardware Age, Dept. Al Please send me ...... copies of HARDWARE AGE 
56th & Chestnut Sts BUILDERS’ HARDWARE HANDBOOK by Adon H. 
Philadelphia 39, Pa. Brownell, A.H.C. | will send payment upon receipt 


of the invoice in the amount of $8.00 per copy, plus 
45 cents handling and postage. 


Name oe : ee th eee 
Address ee es 


Check here if sending payment with order, saving you the 45 cents 
handling and postage charge. 





Buildings and Other Hardware 
Matters of Interest. 
Specialty Items that Build Plus 
Sales. 


Lock Security and Keying 
Proprietary Key Systems 


Section Vill—Specifications— 
Sales and Service—Blue Prints. 


Quoting, Selling, Servicing, 
Scheduling. 


Section 1X—Management 
{Sales Potential, Gross Profit, 
Turnover, Costs, Compensation for 
Salesmen, Personnel) 
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easy seeing, easy selling! — 
3 new displays for 3 new Westclox "Full-Time” watches 





Dramatic 2-way motion DISPLAY 
spotlights the thinness of 
THIN WATCHES 


Shutter window makes the 


word THIN thinner as animated Dealer Cost 
fingers show how thin! $ 4 9 80 


This Display FREE with Thin 
Watch ASSORTMENT No. 


1195 4980. Includes 3 #728, 3 #729. THIN MODELS: 
8 } 


RR tere EN: 


#728 Black dial, 








WE STC iF e>;¢ black suede strap. 
THE THIN Retail $11.95 
sueod MasiSiAn but: WACRETIC « SRAGOW-THIR So slim, trim and shadow- Dealer Cost $7.97 
eae, thin, so sturdy and 729 White dial 
beautiful. on 


gold-color expansion band. 
Gold-color case, shock- Retail $12.95 
resistant, anti-magnetic. Dealer Cost $8.63 


RY THE MAKERS OF BIG BER 





15” wide, 14%" high 


A 







colorful, easel-back, THE SCEPTER 
Unbreakable mainspring, 


SALES- G ETTING DI SPLAY temperature compensated hairspring, 


shows why children, students, nurses, ut Salt : a cenngagnrnil a srw a * He "i 
teachers and housewives go for the tough- SS ee een 
and-tiny SCEPTER stainless steel back, anti-magnetic. 





























cuace Tal! 
sepenpantt gustelt #667 with leather strap. 
| >. . Retail $7.95 
: Dealer Cost $5.30 
#668 with metal expansion. 


Retail $8.95 
Dealer Cost $5.97 


12%" wide, 15%" high 


Display FREE with 6-watch Scepter 
ASSORTMENT No. 677. 3 of #667, 3 of #668 


Dealer Cost $*33®! 










ja pee 


om 




















Ry At Oe Poe 
yew { ALLEN WL, 






WESTCLOX bright colored and THE CALENDAR 
$ 95 : 
Nala a é- GRAPHIC DISPLAY . — he with e 
ae ~ o points out the Magnified Date se tala ate Win natal 
? , : Yr Window of this terrific CAL- Unbreakable mainspring, temperature 
ENDAR watch...and the Dis- compensated hairspring, shock resist- 
play is yours, FREE, with Cal- ant, gold-color case, raised numerals, 
endar watch ASSORTMENT luminous dial, unbreakable crystal, 
No. 2920. 4 #735 Calendar stainless steel back, anti-magnetic, 
watches. and the magnified “date window.” 
20 
Dealer Cost *29 Dealer Cost *7*° 


13” wide, 162" high 


WESTCLOX’ 


by the makers of BIG BEN 


PRODUCTS OF — 


2.2% quantity discount on 24 or more Westclox watches. 
Prices quoted above ore suggested retail or Fair Trade prices, and subject to 10% Federal Excise Tox. 
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stock shep 


SCREWS BOLTS NUTS 
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~ 


NEW BRILLIANT 
PACKAGING 


You HAVE to sell screws — so why 
not use this high-profit, low-selling- 
cost method? Self-service merchan- 
diser makes it easy for the customers 
to buy. Generous quantities in one- 
price clear-plastic boxes give the 
buyer more for HIS money, too. 
Everybody wins! 


DraweRacks 
WITHOUT BOXES 


59¢ EacH 










ALL WOOD SCREWS 
ARE “SPEED-IZED” (PRE- 
LUBRICATED) FOR EASY 
DRIVING IN HARD WOODS 





ADVERTISED NATIONALLY! 


ASK YOUR 
JOBBER! 


Most leading hardware whole- 
solers will have “STOCK your 
SHOP" screws ready for prompt 
delivery. Put “STOCK your SHOP” 
on your Want Lists. 


ELCO ino SCREW CORP., ROCKFORD, ILL. 
188 @ NATIONAL HARDWARE SHOW SECTION @ 





Every month, from September 
through April, sood-sized adver- 
tisements on “STOCK your 
SHOP” screws appear in these 
leading publications — POPU- 
LAR MECHANICS MAGA- 
ZINE, POPULAR SCIENCE 
MONTHLY. and THE SAT- 
URDAY EVEN'NG POST. We 
are trying, w ‘r 8,000,000 
impressions «.cf) month, to 
direct buyers to your store. Be 
ready for them! 








Hardware Show Exhibitors 


Booth No. 





New England Knitting Mills. .655 
8 Beach St. 
Worcester 4, Mass. 


New Hermes Engraving Ma- 
CRONE RIOR. bi caw a ccncccnes 445 
13 University PI. 
New York 3, N. Y. 

Newlin Engineering Co. ....1108 

P. O. Box 48 

Blissfield, Mich. 


New York Wire Cloth Co. ..... 10 
116 E. Market St. 
York, Pa. 


See advertisement on page 96 


Niagara Chemical Div. ..844, 845 
Food Mach. & Chem. Corp. 
Middleport, N. Y. 


Nichols Wire & Aluminum Co. 
1725 Rockingham Rd. 1100 
Davenport, Iowa 


NE ei ak ks kw ie 527 
Box 356 
New Rochelle, N. Y. 


Ee A es sare ee 13A 
Div. Chase Brass & Copper Co. 
Waterbury 20, Conn. 


ee ew bs wea wa 523 
55 W. 18th St. 
New York 11, N. Y. 


North American Philips Co. 
100 E. 42nd St. 586, 587 
New York 17, N. Y. 


North American Viking Drill 
Te ei eee 84, 85 
470 Kittson St. 

St. Paul, Minn. 


Northland Aluminum Products 
Hgwy. 7 & Beltline 361 
Minneapolis 16, Minn. 


Northrup, King & Co. ...... 930 
1500 Jackson St., N. E. 
Minneapolis 13, Minn. 


North Star Paint & Varnish 
DR iG Se oe a oe a 646 
612 Vandlia Ave. 
St. Paul, Minn. 
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it’s time for Home Improvements! 





it’s time to check your 
REYNOLDS DO-IT-YOURSELF RACK 
and be sure it’s 
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NEW 


DOUBLE CHANNEL 
TRACK SETS 


Available in Ye and “% inch chan- 
nels for sliding doors. Masonite, 
glass and plywood all fit per- 
fectly. 


SHEET PATTERNS 


Plain, leather grain embossed, wood grain 
embossed, square embossed, cloverleaf per- 
forated, lincane perforated, Union Jack per-, 
forated. All in 36” x 36” sheets. 





CHECK YOURS TODAY! 


Use this page as a complete list of items you should have in 
SCREEN & STORM your Reynolds Do-/t-Yourse/f Aluminum Rack. Keep your rack 


WINDOW MATERIALS most profitable by keeping it fully stocked. And keep up your 


tie-in displays of Reynolds Do-/t-Yourself Aluminum, tools and 
Screen frame sections with aluminum splines 


6, 8 and 12 ft. lengths. Storm window sec- 
tions with vinyl channel 6 and 8 ft. lengths. 
Corner Locks, Splicers, Braces. Hardware kits 
for either full length or interchangeable 
screen or storm window. 


other do-it-yourself materials—get bigger related items sales. 





TUBING, END PLUGS 
AND FITTINGS 


%4” O.D. x .049”; 1” O.D. x .049”; 1%” O.D. 
x .058” tubing. All in 6 and 8 foot lengths. 
End plugs to fit all tubing. 

90° elbows, T-butt connectors, wall and floor 
flanges to fit all tubing. 


ALUMINUM BAR 


Ve" x %" in 6 and 8 foot lengths 
%" x 1” in 6 and 8 foot lengths 





FASTENERS 


4 sizes of round head machine screws and 
nuts. 


ALUMINUM ANGLE 


1x1" x ,” in 6 and 8 foot lengths 
34" x 34" x Ye" in 6 and 8 foot lengths 


ALUMINUM ROD FRE, 


%" diameter in 6 and 8 foot lengths 


3 sizes of pan head sheet metal screws. 
3 sizes of flat head wood screws. 
3 sizes of brazier head rivets. 





CUSTOMER 
LITERATURE 


Instruction sheets for hundreds of 
popular home improvement projects 


) ‘eas RESTOCK NOW! Call Your Hardware Distributor 
REYNOLDS DO-IT-YOURSELF ALUMINUM 


Available in Canada 













Reynolds Metals Company, 2498 South Third Street, Louisville 1, Kentucky 
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HUSHFLO 
Toilet Valve 
is actually 









SILENT 





because 
it operates on a 
NEW HYDRAULIC 








PRINCIPLE... | 
Gradual | 

closing of old style A 

compression valves a 


causes hissing and 
sizzling noises. 


The HUSHFLO 
Diaphragm Valve 


moves from——> 


fully open 











| == INSTANTLY 
YW SILENTLY 


operates by water pressure 





\| = 
vy 
iH 











.,. 


| - 
HUSHFLO fills tie 


faster. Diaphragm shuts off 
flow by quick hydraulic 
action. Operates on 5 to 
200 |b. water pressure. 
Metered overflow lets just 
the right amount of water 
into toilet while tank is 
filling, conserving water 
previously wasted. Simple, 
rugged . . . will give many 
years of trouble free serv- 
ice. Stock up now and be 
ready for the rush. 














ROMAR MANUFACTURING CORPORATION 


adway, Buffalo 12. New York 


8 


190 










| Hardware Show Exhibitors 
Booth No 
Pee, ees, SS 8 ae. aed 713 
Box 87 
Mt. Vernon, N. Y. 
Nuproducts Mfg. Co. ...... 1443 
2618 Parrish St. 
Philadelphia 30, Pa. 
ERS 6. ss cake 661, 662 


Madison & Red Bank Rds. 
Cincinnati 27, Ohio 


O 


Ce Ba A bv eke owen 843 
Sub. Food Machinery And 
Chemical Corp. 

Tipton, Ind. 


RPG. 3. wide tee Ke 318, 319, 320 
Div. American-Marietta Co. 
2246 W. 49th St. 

Chicago 9, Il. 


See advertisement on page 246 


| Cie le ee 612, 613 


General Mills 
1300 Niagara St. 
Buffalo 18, N. Y. 


GCI. Soc oko iceucce 903 
330 N. Mosley St. 
Wichita, Kan. 


Ohio Machine Products 
3077 Beulah Rd. 
Columbus 11, Ohio 


Ohio Wire Products Co. ..... 1150 
1025 E. Fifth Ave. 
Columbus 3, Ohio 


See advertisement on page 104 


CN TN i es 691 
744 Broad St. 
Newark 2, N. J. 


| Edward O’Malley Valve Co... .176 
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11948 S. Halsted St. 
Chicago 28, Ill. 


Omark Industries Inc. . .835, 836 
Roto Edger Div. 
9701 S.E. McLoughlin Blvd. 
Portland 22, Ore. 


Ontell Brush Co. ....... 389, 890 
77 St. Francis St. 
Newark 5, N. J. 


Orchard Industries 
701 W. State St. 
Hastings, Mich. 


Organic Gardening & Farming 


Emmaus, Pa. 1168 
Leonard Orman Co. ........ 1014 
415 Callowhill St. 
Philadelphia 23, Pa. 
Osrow Products Co. ....464, 465 


Hazel St. 
Glen Cove, N. Y. 


See advertisement on pages 154, 155 


Ostberg Seed Co. .......... 1088 
333 W. 35th St. 
Chicago 16, IIl. 


i Ro ace dpakes + 4 
Box 4326 
Cleveland 32, Ohio 


Somme Beemer TEER. CO. .occccess 17 
5055 N. Lydell Ave. 
Milwaukee 17, Wis. 


Outdoor Supply Co. ........ 1414 
568 Broadway 


New York, N. Y. 
See advertisement on page 210 


Owens-Corning Fiberglas Corp. 
National Bank Bldg. 125 
Toledo 1, Ohio. 


See advertisement on page 230 


Ox Fibre Brush Co. .......... 98 
Frederick, Md. 


Oxwall Tool Co. ........ 108, 109 
928 Broadway 
New York 10, N. Y. 


P 


fe ee Be 766, 767 
H & Luzerne Sts. 
Philadelphia 24, Pa. 


Pacific Machine Mfg. Co. ... .1207 
7107 S.E. 65th Ave. 
Portland, Ore. 


Palmer Tool & Forging Co. 


P. O. Box 459 78, 79 
Meadville, Pa. 
EO . . ow ti Ne 6 00 is 657 


102 E. Walnut St. 
Milwaukee 1, Wis. 


See advertisement on page 218 
(Continued on page 195) 
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DEALERS .... 

new 

ailelal-y Aduilel diate 
opportunity! 






















A Tremendous, Untapped 
Market Now Open With ’ << 


Repair « Topping « Welding 








/ REVOLUTIONIZES cement and masonry repairing. 
Eliminates all the tedious work necessary with ordi- 
nary cement repair materials. the 


? ) 
V Apply it as thin as |/16"—or more than |", what- Latex (cnerete 


ever thickness needed. 











market is absolutely 


\/ Use indoors and out, to repair concrete, brick, stone, a ) 
Taathicctt? 


slate, stucco—all types of masonry surfaces. 


,/ Concrete color. Will not chip, crumble or powder. Learn how you 
Apply it and forget it. PROFIT 


wah datelth Maly aels 


gamble 


«/ Saves home owners, contractors, farmers, mainte- 
nance men hundreds of dollars in concrete repairs 
and replacement. Actually makes possible repairs 
that have always been regarded as impossible or 
impractical to make. 








ELIMINATES PRIMING 


ene 
a 















' . p , “fi 
eer <i?) ¥ A not attending 
ELIMINATES CURING CP Conners ‘HP Show, see your 


wholesale sup- 
plier or write to- 
day for complete 
information. 


The CAMP COMPANY, Inc. + Toe ae7 6958 South State Street, Dept. HA-97 


CHICAGO 21, ILLINOIS 






SERVICE 
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INCREASE YOUR PROFITS WITH THE 


MOST VERSATILE 


OF ALL BOLT MERCHANDISERS 
lit Siwy; 


CHECK THESE 
VERSATILE FEATURES: 


INCLUDES 

FIVE ASSORTMENTS 
—Carriage Bolts, Small and 
Large Machine Bolts, Cap 
Screws and Stove Bolts... 
91 types and sizes to satisfy 
the needs of 80% of your 
fastener customers. 


REFILLS PACKAGED IN SMALL 
QUANTITIES to stock only 


am one compartment. Eliminates 
half-filled cartons of back- 
up inventory. 


THE LAMSON... youd BOLT TRAY 


NAL ae 
,O ra 


ALL LAMSON SERVE YOURSELF PRODUCTS ARE GIVEN A RICH, 
LUSTROUS PLATING OF ZINC AND ADDITIONAL, CLEAR CHROMATE 
TREATMENT FOR A FINISH THAT LASTS . . . AND SELLS! 


TS SES 
ae . 4d Om Sa - 
See y og bee : i 
iit edie : Pe As e 
: spaneenpigmmetpatipasepsecpanetintiiitits 
ee 
See te 


VOT WEST ASrh STREET + CLEVELAND 2, OWI - PLATS AT CULEVELARAT ARAD WERE, OMND « Srmreamcunn ~ 


@ NATIONAL HARDWARE SHOW SECTION @ HARDWARE AGE, SEPTEMBER 26, 1957 





elebrate 


with us... 


*a4 
~4* 


WHITING-ADAM § “double diamond “anniversary year 


It’s OUR 150th Birthday but YOU get the presents 
DRASTIC DISCOUNTS ON THESE 3 BRUSHES 
Vn York Show especially selected for fall and winter decoration 


— hn O eptl al 
"dep io ne ii PERSIAN — 2” wide — a fine quality 
Boolks 028-4 | ““professional”’ brush for enameling and 
St ne a fecce f ) varnishing. Finest bristle and ox hair 
Share 0 fon 7 _ blend. 
Birthday “ake will @ | | 
: = BIG ROCKY — 4” wide — 1” thick — 


Du Pont Tynex nylon. Flagged and 
tipped. Heavily stocked. 


<—@ EX ANGULAR — 114” wide —trim — a 
Since 1808 . . . The World’s Finest Paint Brushes y well balanced, pure bristle brush. 


W A; I T ; N 6 Wr A yy A M S COMPANY, INC., BOSTON 18, MASSACHUSETTS 






























th. you can have the 


answer for the boy who wants the 
easy handling and speed of a middle- 
weight tire plus the heavy-duty extra 
dependability of a tire that will get 
him through mud, snow and off- 
pavement riding. 

Here’s the tire to do a really man- 
sized job of getting a boy to school 
when the weather is bad, for paper 
routes or errands. Yes sir! Here’s some- 
thing new for the “men” to talk about. 

This new U.S. Royal Middleweight 
Nobby has all the famous features 
that have helped make U.S. Royals 
America’s fastest selling bike tire... 
“Centerlap” construction ...extra 
thick tread of toughened rubber . 
plus “ground-gripper” design for 
traction. 

With school bells about to start ring- 
ing, and “Nobby weather” just ahead, 
now is the time to capitalize on this 
new Middleweight design. Remember, 








MIDDLEWE 





you can’t sell em if you haven’t got 
"em. Order from your jobber today. 


U.S. ROYALS... A Complete Line! 


You'll never have to put a substi- 
tute into this lineup of profit makers. 
U.S. Royals give you exactly the right 
tire for every customer’s preference. 
United States Rubber’s continuous re- 
search not only develops better tires, 
but anticipates the market with new 
tire designs...such as the U.S. Royal 
Rider, the new Middleweights, and 
now, the new Middleweight Nobby. 

All your customers are familiar 
with U. S. Royal quality. 63 years of 
experience has created millions of sat- 
isfied users. And, “men” of all ages 
are seeing United States Rubber’s 
biggest advertising campaign ever 
with ads in SPORTS ILLUSTRATED, 
BOYS’ LIFE, JUNIOR SCHOLASTIC, 
YOUNG CATHOLIC MESSENGER 
and best-read COMICS. 





SEE YOUR U.S. ROYAL BIKE TIRE JOBBER 


United States Rubber 


CYCLE TIRE DEPARTMENT ® 549 East Georgia St. © Indianapolis 6, Indiana 






A COMPLETE LINE 
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Booth No. 


Park Sprinkler Mfg. Co. ..... 711 
Building 103, Imeson Airport 
Jacksonville, Fla. 


Parker Metal Goods Co. ..... 333 
85 Prescott St. 
Worcester, Mass. 


Parker Sweeper Co. 
91 N. Bechtle Ave. 
Springfield 99, Ohio 


See advertisement on page 120 


813, 814, 815 


eee A GS nob ok wicca vce M31 
Grant Park, Ill. 


eee 776 
602 W. 26th St. 
New York 1, N. Y. 


ee Se EG nk woke éna ccs 758 
1149 S. San Pedro St. 
Los Angeles 15, Calif. 


Patent Novelty Co. 
Fulton, Il. 


Pearl-Wick Corp. 
27-50 First St. 
Long Island City 2, N. Y. 


Peerless Hose Co. .......... 1231 
St. James 
Long Island, N. Y. 


en en ce tkewece 1169 
P. O. Box 396 
Woodbridge, N. J. 


Penn-Akron Corp. ........... 190 
Woodside 77, N. Y. 


See advertisement on page 246 


POMMORS Corp. ods veces vies 474 
1141 Burton St. 
Grand Rapids, Mich. 


Penn Fishing Tackle Mfg. Co. 
3028 W. Hunting Park Ave. 1432 
Philadelphia 32, Pa. 


Pennsylvania Lawn Mower 
Div. . 
American Chain & Cable Co. 
Stevens La. 

Exeter, Pa. 


See advertisement on pages 295, 296 


Pennsylvania saw Corp. ..... 153 
810 Broad St. 
Newark, N. J. 


See advertisement on page 132 
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Booth No. 

Pequea Fishing Tackle ..... 1455 
Strasburg, Pa. 

Pickett Products ..........-. 563 


1111 S. Fremont Ave. 
Alhambra, Calif. 


Pioneer Gen-E Motor Corp. 538, 539 
5841 Dickens Ave. 540, 541, 745 
Chicago 39, Ill. 

(Continued on page 198) 





Here's how to get 
more out of Show's new 
fishing tackle display 


A new fishing tackle division is 
an important feature of the 1957 
National Hardware Show. 


Fishing tackle and sporting 
goods are constantly becoming bet- 
ter traffic and profit departments 
for hardware dealers. But to sell 
your share, it’s wise to have as 
much background on _ product 





Sporting Coeds Pmt toc ART ARE 


Dw amt 
Mores Paseo MARCH 28 1 








shure of the growing market for beimare gots 
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knowledge, sales trends, and sell- 
ing ideas as possible. 

HARDWARE AGE’S recent Sport- 
ing Goods Merchandising Guide 
has met with enthusiastic re- 
sponse. Thousands have been sold 
at 25¢ per copy. Now each dealer 
ean have a copy of this valuable 
82-page reprint for the asking. It 
will help you prepare for this part 
of the show, and it will help you 
merchandise sporting lines after 
you get back home. 

For your copy, write HARDWARE 
AGE, Chestnut & 56th Sts., Phila- 
delphia 39, Pa. 



































® Quick turnover 
® Impulse sales 
® Self service 
® Greater profit 
USE takes the modern ap- 
proach in packaging 
as well as product display. 


KEEP IN MIND 


Many items purchased in your 
store will need to be fastened to 
walls, floors, ceilings, etc. 
U.S.E. Rack display makes SELF- 
SELECTION a quick service — 
saves you time. 





FAST SELLING 

U. S. E. Products 
are nationally ad- 
vertised. 
Refills available 
from your jobber 
packaged 25 cards 
per box. 


FREE RACK — Easy to set up. 
PUT THIS U.S.E. DISPLAY 
TO WORK IN YOUR STORE. 
Suggested Selling Price $14.75 
| ee TERS 9.70 
eee $ 5.05 


ORDER THROUGH YOUR 


; 
i. JOBBER OR WRITE 


MASONRY ANCHORING, FASTENING, DRILLING AND ALLIED PRODUCTS 
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U. S. EXPANSION BOLT CO. 


| YORK, PA. DEPT. HA-9 








NE VV! 


for the First timel 


PRECISION-CRAFTED 
QUALITY HARDWARE 


PRESTO 


world’s largest manufacturer of box and luggage 
_ soe maa hardware for 42 years 
om CT ee NEW for “do-it-yourselfers’! Not just the usual run- 
7 oe of-the-mill hardware, but a complete line of SPECIAL 
Wo Oe hardware! All are the kind you find on tool chests, 
fishing boxes, gun cases, luggage. Ideal for any of 
your customers’ special projects. 


g “ Menge 
~e ’ 
gou wine? 
ec Ree 


‘ 
5. . 
to, € 


Proved top sellers in actual hardware store tests 


Presto precision hardware opens a vast, 
new, profit-packed volume market for you! 
Proved fast movers in store after store in 
actual consumer market tests! 


¢ Complete line of 21 different quality 
items! 


¢ Self-selling, crystal-clear plastic bags 
let consumers see and feel hardware 
—without loss or damage! 


¢ Includes mounting hardware, such 
as screws, studs, etc.! 








Junior Assortment ¢ introductory Deal #99 
includes 60 bagged items plus FREE rack 
Build Profits with Free Sales Aids! Ret. Val. $32.91 You Pay Only $19.75 


Free eye-catching traffic-builders help make YOUR PROFIT $13.16 
Presto hardware your fastest-selling line ever! 
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ete 


Veal assortment includes 3 bags 


#1014 BOX 
HINGES 


(2 'tTEMS) 
Brass plated steel 40 
Nickel plated steel .45 


#618 BOX 
HINGES 


(2 ITEMS) 
Brass plated steel 40 
Nickel ploted steel .45 


#1017 BOX 
HINGES 


(2 1TEMS) 
Brass piloted steel 60 
Nickel plated steel .65 





#568 CATCHES 


(2 1TEMS) 
Brass plated steel 55 
Nickel ploted steel 55 





#880 CATCH 


(1 tTEM) 
Brass plated steei .50 
Nickel plated steel .55 














#78 BOX LOCK 


(1 tTEM) 
Brass plated steel .60 
Nickel plated steel .60 


#1259 HANDLE 
PLUS 2 STUDS, 
2 WASHERS 


(1 ITEM) 
White, Gray & Blue 87 





elmo) 12 Gar Bal | 
COLISEUM © NEW YORK CITY 


BOOTH NO. 517 
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PRESTO’S COMPLETE NEW LINE 


+ TOP MONEY MAKERS 


- eoch item in 























we 


Priced right 


each metal tinish 


#1047 BOX 
HINGES 


(2 ITEMS) 
Brass plated steel 60 
Nickel ploted steel .65 


#617 BOX 
HINGES 


(2 ITEMS) 
Brass plated steel .60 
Nickel plated steel .65 


#823 LOCK 
TYPE CATCH 


(1 ITEM) 
Brass piloted steel 55 
Nickel ploted stee} .55 


#580 CATCH 


(1 ITEM) 
Bross plated steel 55 
Nickel plated steel .60 


#832 CATCH 


(1 tTEM) 
Bross piloted steel .50 
Nickel plated steel .55 


#56 DRAWER OR 
SHELF PARTI- 
TION SLIDES 


(2 ITEMS) 
Nickel plated steel 
only 50 
#970 COVER 
SUPPORT AND 
SCREEN HINGE 
(1) ITEM) 
Bross plated steel .75 
Statuory Bronze 75 





Se - a Ss 
Ne . > mS SHY 
é A 4 ae ais 





profitably too! 


atheist 














~ 








#1134 BOX 
HINGES 


(2 ITEMS) 
Brass plated steel 40 
Nickel piloted stee! .45 


#616 BOX 
HINGES 


(2 'TEMS) 
Brass plated steel 40 
Nickel plated steel 45 


#1572 LOCK 
TYPE CATCH 


(1 tTEM) 
Brass plated steel 55 
Nickel piloted steel .55 


#1881 CATCH 


(1 ITEM) 
Brass ploted steel .50 
Nickel piloted steel .55 


#577 CATCHES 


(2 ITEMS) 
Brass plated steel .45 
Nickel piloted steel .45 


#273 COVER 
SUPPORT HINGE 


(1 ITEM) 
Brass plated steei .50 
Nickel plated steel 50 


#276 COVER 
SUPPORT HINGE 


(1) tTEM) 
Brass piloted steel 40 
Nickel plated steel .40 








Retail Prices Shown 


hardware 


Presto Lock Company * Consumer Division * Outwater Lane, Garfield, N. J. 


All items available from your jobber's open stock, packed 3 bags each item 
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When a customer asks for paint 
—also sell him brushes, sandpaper, 
and other painting accessories. 


By all means—don't forget to sug- 
gest beautiful Amerock Cabinet 
Hardware to give the job a ‘‘profes- 
sional look."’ 














Put an extra Amerock display 
in your Paint Department for extra 
sales and profit. 


Ask your Amerock wholesaler 


AMEROCK CORPORATION 
Rockford, Illinois 


SEE US AT BOOTHS 87-88 


NATIONAL HARDWARE SHOW 
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Hardware Show Exhibitors 





Booth No. 


Petrometal Industries 
29 Reade St. 
New York, N. Y. 


Pee Gee, Oe. i accwesees 150 
DeWitt, Neb. 


Sie ee OM, «os bb ccn scan 502 


E. Longmeadow, Mass. 
See advertisement on page 162 


yl BS Ee eee 48 
Michigan City, Ind. 


See advertisement on page 177 


Pickett Products 
1111 S. Fremont Ave. 
Alhambra, Calif. 


Pioneer Gen-E Motor Corp. 538, 539 
5841 Dickens Ave. 540, 541, 745 
Chicago 39, Ill. 


See advertisement on page 13 


Pioneer Saws ...1095, 1096, 1097, 
Div. Outboard Marine 1098 
Corp. 

200 Pershing Rd. 
Waukegan, III. 


See advertisement on pages 146, 147 


Plastic Products Corp. ..... 1026 
P. QO. Box 857 
Cleveland 22, Ohio 


See advertisement on page 258 


Plastic Woven Products 
51 Camden St. 


Paterson 3, N. J. 
See advertisement on page 250 


Poloron Products. ..302, 303, 304, 
New Rochelle, N. Y. 305 


Popular Mechanics Magazine 
200 E. Ontario St. 48A 


Chicago 11, Il. 
See advertisement on pages 78, 111 


Portable Electric Tools 
320 W. 83rd St. 
Chicago 20, Ill. 


See advertisement on page 415 


Porter-Cable Machine Co. 
1714 N. Salina St. 


Syracuse 8, N. Y. 
See advertisement on pages 163, 271 


ees 
927, 928 


Poulan Mfg. Corp. .......... 1204 
Shreveport, La. 


Power Equipment 
1201 Industrial La. 
Indianapolis, Ind. 


1086, 1087 


Booth No. 
Power Equipment Mfg. Co. ..1121 
2129 S. State Rd. Seven 
W. Hollywood, Fla. 


See advertisement on page 226 


Powerking Industries 
633 Young St. 
Tonawanda, N. Y. 


i Ge Ne GA oo wcccccneueen 798 
204 Twenty-First Ave. 
Paterson 8, N. J. 


Precision Products 
2415 S. Grand, E. 
Springfield, Il. 


Premier Peat Moss Corp. ...778 
535 Fifth Ave. 
New York 17, N. Y. 


Present Trading Corp. ...... 663 
220 Fifth Ave. 
New York, N. Y. 


Presto LoGK CO. . .ccccccseses 517 
100 Outwater La. 
Garfield, N. J. 


See advertisement on pages 196, 197 


Price & Rutzebeck 
P. O. Box 30 
Hayward, Calif. 


Prizer-Painter Stove Works. .635 
Box 198 
Reading, Pa. 


Prolon Plastics Div. ....423, 424 
Pro-phy-lac-tic Brush Co. 
Florence, Mass. 

See advertisement on page 240 


Propulsion Engine Corp. 785, 786, 
Div. Food Machinery 787, 787A 
& Chemical Corp. 

311 Marion Ave. 
S. Milwaukee, Wis. 


Puritan Cordage Mills 
1205 E. Washington St. 
Louisville 6, Ky. 


Q 


Quaker Industries 
2500 60th St. 
Kenosha, Wis. 
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Practically indestructible 

...- Made of reinforced 
rubber and fiber — 
strong metal handle 
reinforced at joints. 
Lightweight! 


Can‘? dent, break, leak, 
rust, crack, dinge! 


Won’t scratch wood, paint, 
metal, porcelain. No slip or 
slide. Noiseless! 
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WHOLESALERS 


A few territories are still 
open. Write for Fortex facts. 


Resists acid, sea water, soap, 
grease, alkali corrosion. Mold- 
proof! 







Ate 
OGRE entceeshet se gana nore ree Peohw? 


FORTEX 





coe mOLOEG Ryense Paneic NCRET 
























Not affected by cement, lime, 
plaster, paint, chemicals, in- 









secticides, sprays, disinfectants, 
preservatives. Overnight sedi- 
ments loosen quickly—without 
damage! 


TS dccaeetadel 
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Graduated for measuring mixes 
and liquids! 


No sharp edges to hurt ani- 
mals. Easy to clean. 


Extreme heat and cold will not 
harm. 


Fully guaranteed! Used for years in 
England, Spain, France, 


Puerto Rico! 
palcaeeas Standard Pail—10 qt.—black, pastel blue, green, red, multicolor. 


Builders, plasterers, masons, janitors, farmers, home-owners, boat- Heavy Duty Bucket—12 qt.—black. 

owners, contractors, factories, garages and all types of institu- Farm Tub Feed Trough—6'2 gal.—black. 

tions are customers for Fortex Buckets, Pails, Farm Tubs. Easily F.O.B. Warehouses throughout U. S. Pails shipped 12 to pkge., 
displayed, easily stored (in nests). tubs 6 to pkge. 


Reasonably priced to retail about $2.45, $2.95, etc. 






CAUCHOTEX INDUSTRIES, INC. 
44 Whitehall St., New York 4, N. Y. 





See us at the National Hardware ~~ 
Booth 397B, New York Coliseum, Oct. 14 3 
Contact Your Wholesaler - OF Mail the Coupon: 






Please send me Fortex literature and prices. 


Store Name 
Address 


Wholesaler’s Name 












CAUCHOTEX INDUSTRIES, INC. 


t 44 WHITEHALL STREET - NEW YORK 4, N. Y. 


Address .. | ete SO Sa ee — 
WHitehal! 4-7298 
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TOMORROW'S 





SERVICE 








Complete fastener depart- 
ment in a minimum space. 





Here’s exceptional service that 
will solve your fastener inven- 
tory problem ... Sharon Mobile 
Units that provide you with to- 
morrow’s service today. Sharon 
Servicemen drive right to your 
door to refill fastener stock im- 
mediately. It’s an automatic 
service that will mean automatic 
profits for you! 


All stock is checked, priced and 
put away for you by your ser- 
vicemen. You're always sure of 
a complete fastener stock ... 
you never lose a sale because of 
items you forgot to order. Re- 
fillable assortments enable you 
to set up a complete, compact 
fastener department with only a 
small investment. 


Sharon offers you a large selec- 
tion of fasteners in all types 
and sizes ... both retail assort- 
ments and commercial packages. 








See us at the National Hardware 
Show, October 14 to 18, at the 
Coliseum in New York City, 
Booths 468B and 469. 








ASK YOUR JOBBER OR WRITE: 


Shavon Bote and Scres:u Co. 


VLE MO 
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Booth No. 


Quaker Industries 
Silver Creek, N. Y. 


RI > cn ae 783 
Victory Rd. 
Derby, England 


Quality Steel Products 
187 Gardner St. 
W. Roxbury 32, Mass. 


See advertisement on page 212 


Quick Manufacturing ...714, 715 
3240 E. Main St. 


Springfield, Ohio 


Quickee Products 
141 Woodworth Ave. 
Yonkers, N. Y. 


See advertisement on page 140 


Quickie Mfg. Corp. .......... 666 
20th & Oxford Sts. 
Philadelphia 21, Pa. 


R 


Rab Electric Mfg. Co. 
605 E. 132nd St. 
New York, N. Y. 


Radio Steel & Mfg. Co. ....1041 
6515 W. Grand Ave. 
Chicago 35, Ill. 


Radnor, Inc. 
217 Center St. 
Southington, Conn. 


ge ee ret: 557 
411 N. Claremont 
Chicago, Il. 


Ransom Brush Co. ...... 343, 344 
1051 W. Division St. 
Chicago 22, Ill. 


Ra-Pid-Gro Corp. 
Dansville, N. Y. 


Rawlplug Co. 
200 Petersville Rd. 
New Rochelle, N. Y. 


Booth No. 


Ray-O-Vac Co. 

212 E. Washington Ave. 
Madison 10, Wis. 
Recessed Screw Co. .....492, 493 

435 Broome St. 
New York, N. Y. 


Red Devil Tools 
2400 Vauxhall Rd. 
Union, N. J. 


See advertisement on page 418 


Reed & Prince Mfg. Co. ....609 
1 Duncan Ave. 
Worcester 1, Mass. 


Reflector Hardware Corp. ....634 
1400 N. 25th Ave. 
Melrose Park, IIl. 


See advertisement on page 182 


Regent-Sheffield 
3522 Webster Ave. 
New York 67, N. Y. 


Reliable Metal Products Co.. .601 
25 Elm Ave. 
Mount Vernon, N. Y. 


Rembrandt Hardware Mfg. Co. 
739 Fairfield Ave. 454 
Kenilworth, N. J. 


Remington Hardware Co..552, 553 
102 Greenwich St. 
New York 6, N. Y. 


Motor Wheel Corp. 
Lansing 3, Mich. 


Republic Fastener Products Corp. 
43-11 Crescent St. 595 
Long Island City 1, N. Y. 


Reynolds Metals Co. ....544, 570 
2500 S. Third St. 
Louisville 1, Ky. 


See advertisement on page 189 


. ee ee re 673 
30 Bartholomew Ave. 
Hartford 6, Conn. 


Ridge Tool Co. ..... 170, 171, 172 
400 Clark St. 
Elyria, Ohio 


See advertisement on pages 322, 323 


Rinek Cordage Co. 
Easton, Pa. 
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Decorative and “tunctional eee 





















HARDWARE FOR THE HOME 





t SHELF 
HARDWARE 


BUTTS AND —- Foe 
HINGES 





SELECT-A-PAK 
CABINET HARDWARE 


NATIONAL LOCKSET 








SASH 
HARDWARE 











FORGED IRON 
HARDWARE 





SCREEN AND STORM 
DOOR LATCH 





TRIM 











It's NEW! . . . skillfully-styled, No. 408 screen and storm door 
latch. Compact... adjustable . . . reversible . . . easily installed 
on wood or aluminum doors. Nylon bolt provides positive, quiet 
action. Available in three popular finishes. Free display demon- 
strator. See this and other brand new National Lock products 
and displays at the big hardware show in New York City. 






QUALITY HARDWARE... all from | source 


\ NATIONAL LOCK COMPANY 


xzx*x* ®) 
- 





Rockford, Illinois Merchant Sales Division 


@ NATIONAL HARDWARE SHOW SECTION @ 





HARDWARE AGE, SEPTEMBER 26, 1957 


SCOTTY LINE 
FOR Z®* AND BUY APPEAL 





ADJUSTABLE CAR HOOK 


An all-car garment CARRIER 


New “Blister 


pa 7? r 


Pac x 


TW 37 ’ 
retail S|.O0O ec 


$M202 


Holds up to 10 garments and one hat. 

Fits all closed cars with hooks including 

hard tops. 

¢ Holds travel bags and vacation clothes 
in car or closet. 

¢ Portable too . . . Garments can be car- 
ried from car on Car-Hook and hung on 
closet hook or nail. 

Write today for attractive cataleg and liberal freight policy 


SANJO UTILITY MANUFACTURING CO., 


43 Grand Street, 











ADD - A - SPACE 


Over door 10-garment HANGER 


Individually car- 
ded on self-sell- J. 
ing “in - card, — 


suitable for rack . 
or counter. ry 


AS79 


—z “Wrs- 
Lift-push—it's open 
Pull- tian 4 s closed 


“‘Makes any door another closet !’’ 
“‘Makes every closet a quest closet !’’ 


¢ Fits all doors—permits free door 
action. 


Removable—no tools, no holes. 
No damage to wood or paint. 


Folds flat against door—holds 10 
garments. 


AS 78 Overdoor Hanger....... Holds 8 garments 59¢ 
AS 76 Screw-on Type Hanger..Holds 10 garments 69¢ 


See us at the Hardware Show, Booth no. 347 


INC. 


Brooklyn 11, N.Y. 
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WE'RE NO LONGER 
HIDING OUR LAMP 


Ua Na 















































See pages 
108-109 











oe 


HEAVY DUTY GAS CANS 


A complete line 
for every customer need! 


Easiest-to-sell line on 


sportsmen, 
power garden tool and 
boat owners. 
FAVORITE 
MILITARY TYPE 


BLITZ 


CAN 


No. Gur $y 


Com pac 
with CEASY. ose" 
cap chained to 
can. Pours and filis 
easily. Super rugged 
20 - gauge a. lustrous 
red or 0. OD. baked 
enamel. Fiexible pour- 
ing spouts available. 








No. 530-2'/2-gal. 
Spout Can 


Proved profit - maker 
“Squat’’ design fits 
easily in car trunk, 
under boat seat, work 


- as 
measuring Cap. Also 
in 3 and 5-gal. sizes. 





Visit US IN 
SPACE 524 
at the show. See our 
new and unusual 
tank and gas cans. 


EDWARD CAN CO. 


Dept. H.A., 2332 W. Byron St., 
Chicago 18, III. 
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Hardware Show Exhibitors 





Booth No. 
rn eee, ovens eenen 110 
Warren Products 
928 Broadway 
New York 10, N. Y. 
RP RR ree err 626 
86th & Bennington 
Kansas City 29, Mo. 
Roberton Mfg. Co. ...... 858, 859 


2717 N. Ashland Ave. 
Chicago 14, Ill. 


Edward E. Robinson, Ine.... 
407 Mulberry St. 
Newark 2, N. J. 


.M5 


Robinson Sponge Co. ........ 501 
1805 Atlantic Ave. 


Brooklyn 33, N. Y. 


Rocco Products 
2916 Fourth Ave., S. 


Minneapolis, Minn. 
See advertisement on page 170 


Justus Roe & Sons 
1 Roe Ct. 
Patchogue, N. Y. 


Roll-Tite Co. 
5225 N. Figuerda St. 
Los Angeles 42, Calif. 


Romar Mfg. Co. 
2371 Broadway 
Buffalo 12, N. Y. 


See advertisement on page 190 


SS Or ar 444 


mona Piastic Corp. ........:. M6 
1525 Blondell Ave. 
New York 61, N. Y. 


EE 467, 468A 
31 Fulton St. 
Newark 2, N. J. 


Root-Lowell Corp. 
445 N. Lake Shore Dr. 
Chicago, III. 


SE ee ss owe ee 1143 
127 E. Eleventh St. 


Baxter Springs, Kan. 


See advertisement on pages 108, 109, 132, 148, 
202, 239 





.602, 603 


Rosenberg Bros. & Co... 
Smithtown, N. Y. 





Rotary Clothes Dryer Co.... 
836 Lawrence St. 
Allentown, Pa. 


.1170 
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YOU ARE CORDIALLY INVITED TO ATTEND THE 
12th Annual 


NATIONAL HARDWARE SHOW 


Including the Lawn, Garden and Outdoor Living Division 
and the Fishing Tackle Division 


at the COLISEUM in NEW YORK CITY 
e & 


OCTOBER 14°15-16-17-18 


for the trade only 



































SS 
sea ; om 
4 Fk See end = > > I os Pe ae 
~ oxt es ets Lai dist ~ 


Only at the National Hardware Show can buyers find more than $2,000,000.00 
in samples displayed and demonstrated in more than 300,000 sq. ft. 
of floor space . . . see, feel and compare more than 1000 brand new 
items . . . and meet the principals of 1000 leading manufacturers. 


Fill out and return the registration coupon today. Your admission badge, 
which will admit you without further registration, will be mailed to you. 


NATIONAL 
HARDWARE SHOW jf 


i 
} 
i 
i 
i 
Executive Offices: 331 Madison Avenue CITY STATE 
New York 17, N.Y. MUrray Hill 2-4802 \ TYPE OF BUSINESS 
i 
i 
l 
2 





NATIONAL HARDWARE SHOW — 
Suite 1103, 331 Madison Ave., New York 17, N.Y. 


Please check below if you wish us to make hotel reservations for you. 
(Please Print) 


: 
| NAME TITLE 
i 
i 








FIRM 














| Please check below the classification of your business. 
\ [] Wholesaler |] Retailer ["] Dept. & Chain Store Buyer 
["] Importer-Exporter (—] Mfgrs! Agent [_] Manufacturer [|] Other 
please fill out coupon and mail j [_] Please send us your hotel reservation blank. 


| Minors under 18 yrs. of age will not be admitted under any circumstances. 
me cee eee ee ee nen ee ee ee ees ee mS SE SE SEE cee wees ee Gry em we we oe! 
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Hardware Show Exhibitors 





Booth No. 


ee Es a eee ee 639 
8305 Sovereign Row 
Dallas 22, Texas 


Roto-Broil Corp. of America.1129 
32-14 Northern Blvd. 
Long Island City 1, N. Y. 


Roto-Hoe & Sprayer Co. ....1039 
Box 65 
Newbury, Ohio 


EES ee 957 
102nd St. & 9th Ave. 
Troy, N. Y. 

Rowco Mfg. Co. ...... 1042, 1043 


8260 Park Ave. 
Worcester, Mass. 


a NE i 805 
312 S. Palm Ave. 
Alhambra, Calif. 


See advertisement on page 212 


Royal Electric Corp. ........ 373 
Pawtucket, R. I. 


See advertisement on page 256 


Booth No 

Royal Line Products ........ 83 
Mountainhome, Pa. 

moyai Mife. Co. ........ 383, 384 


324 N. Maple St. 
Bowling Green, Ohio 


ibs is Se ES << vie owen 949, 950 
1 Sisal St. 
Newark, Ohio 


See advertisement on page 141 


W. Jd. Ruscoe Co. ....... 417, 418 
483 Kenmore Blvd. 
Akron 1, Ohio 


Ru-Son Products Co. ........ 396 
278 Johnston Ave. 
Jersey City 4, N. J. 


See advertisement on page 112 


Bi Bk NE Gs o ks so wk 6s 122 
Southington, Conn. 


S 


Go. 6a kde epee 330 
McKeesport, Pa. 





Booth No. 
Saco Chemical Co. ......... M25 
527 Lexington Ave. 
New York, N. Y. 
Safeguard Corp. ....... 365, 366 


Pierce & Lindon Sts. 
Lansdale, Pa. 


Sal Metal Products Co. ..... M35 
120 Freeman St. 
Brooklyn, N. Y. 


ee ee CO ecco er 1147 
767 S. Ellsworth Ave. 
Salem, Ohio 

ee we, Ge. ows kasat ous 1425 


1801 Abalone Ave. 
Torrence, Calif. 


eS ei eee we 670 
312 E. 95th St. 
New York 28, N. Y. 


Samson Cordage Works ..... 183 
470 Atlantic Ave. 
Boston 10, Mass. 





NEW! Removable, washable head 
GETS ALL THE DIRT! 


Master-Matic 


— we 





_— _ ——~ y | _—— an —— - 2 f — —— 
Weel | ae wey 
; el a r = | a ee // Fa eh | \ =! 








In Colors! 


@ Consumer Guaranteed for 2 Years 


BROOM 


@ Plastic foam heads in Pink, Yellow, Blue, Turquoise 
@ Electrostatic action attracts Dirt, Dust, Lint, Hairs 
@ Good for over 162,000 strokes by actual test 


SEE AT BOOTH 824—HOUSEWARES SHOW—ATLANTIC 


ONLY 


$ 2 49 
LIST COMPLETE 


Extra heads, 79¢ list 
CITY 








= 














MASTER MANUFACTURING CO. 
9200 inman Ave., Cleveland 5, Ohio 
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Exclusive, removable head 


GUARANTEED TO SELL OR YOUR MONEY REFUNDED 


Order From Your Distributor Now! 
makers of the famous WAX-O-MATIC Floor ~~ 


Dusts 





Washable, fast drying : 


walls, ceilings 

















Wet mops floors 


Waxer—$3.95 List Complete ~~ # 
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NO OTHER LADDER CAN MAKE THIS STATEMENT. . . 


WERNER ALUMINUM LADDERS ARE THE 
FIRST TO BE LISTED BY 


Muderwriters’ Laboratories, Ine. | 











This Seal On Every WERNER Ladder 
Is Your Assurance of The Finest Quality. 





























WERNER Is The Only COMPLETE Aluminum 
Ladder Line Available To The Retail Trade 


Write today for complete information 


| =o LUE R f2 E Pecos 295 Fifth Avenue New York 16, N. Y. 
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Hardware Show Exhibitors 





Booth No. 


Sanjo Utility Mfg. Co. ...... 342 
43 Grand St. 
Brooklyn 11, N. Y. 


See advertisement on page 202 


Beta GOR 66 os SCS 437 
351 N. Crawford Ave. 
Chicago 24, Ill. 


See advertisement on page 211 
Sargent & Company ......... 182 


414 Chapel St. 
New Haven 9, Conn. 


Savage Arms Corp. .......... 705 
Chicopee Falls, Mass. 


See advertisement on pages 216, 217, 135 


Sawhill Tubular Products ....87 
Sharon, Pa. 
Sehiese: Mite. Ge. . 6a. s cee 1050 


Cherokee, Iowa 


Schneider Metal Mfg. Co....1057 
1805 S. 55th Ave. 
Chicago 50, Ill. 


Besemes Pred. Cae. ..<62h< sk. 1078 
1230 E. 63rd St. 
Chicago 37, Ill. 


Booth No. 


O. M. Scott & Sons Co...777, 778 
Marysville, Ohio 


See advertisement on page 144 


Scranton Aluminum Mfg. Co. 


419 S. Wyoming Ave. 90, 91 
Scranton, Pa. 
Seaboard Seed Co. ......... 1105 


701 S. Front St. 
Philadelphia 47, Pa. 


See advertisement on page 226 





How fo get into 
the Hardware Show 


You can register in advance 
for the National Hardware 
Show and have your badge of 
admission when you leave for 
New York. The badge is all 
you need to be admitted to the 
Show. To get your badge in 
advance fill in the coupon with 
the National Hardware Show 
advertisement in this issue of 
HARDWARE AGE and send it to 
National Hardware Show, 331 
Madison Ave., New York 17, 
N. Y. 





Booth No. 


Seacoast Laboratories ...... 1078 
156 Perry St. 
New York 14, N. Y. 


Selfix Products Co. ......... M34 
223 W. Erie St. 
Chicago 10, Ill. 


Seminole Mower Co. ........ 1131 
471 So. Water St. 
Decatur, Ill. 


See advertisement on page 406 


Sewer-O-Matic 
5926 S. Racine Ave. 
Chicago 36, Ill. 


Shakespeare Co. ......0..:. 1430 
241 E. Kalamazoo Ave. 
Kalamazoo 2, Mich. 


Sharon Bolt & Screw Co. 
P. O. Box 239 468B, 469 


Norwood, Mass. 
See advertisement on page 200 


ee me SE as ca vc we wbin 1168A 
668 N. 4th St. 
Columbus 8, Ohio 


Sheffield Bronze Paint Corp. 
17814 Waterloo Rd. 117, 118 
Cleveland 19, Ohio 


See advertisement on page 267 














FREE 
DISPLAYS 
WITH ALL 
ASSORTMENTS 


WRITE FOR FREE 
BULLETIN AS 


HY-KO PRODUCTS co. “i | 





——— 


ae 
FASTEST was SY 
SELLING NUMBERS | 


Made of highest : + ; 
and light re- 

flecting beads. | 
Won't rust or | 
fade. Reversi- 
ble. Also in 
midget sizes. 
Newly designed 
quality alum- 
inum, ename) 
display. 








DON'T MISS THE AMAZING 





STO-COTE PRODUCTS MFG. CO., 1461 W. FULLERTON AVE., CHICAGO 14 








BOOTH 1156 


National Hardware Show 


A retail sensation last Spring. 
Over 40 Million sold this year. 
A really professional type 
plant-growing container in an 
attractive resale package. A 
MUST for every Garden Center. 
Also see new items just being 
introduced. 




















™™\ 





BP ook 





CHAIN DOOR LOCK i 


SHUR-LOCK 


THE VERSATILE CHAIN LOCK OF MANY APPLICATIONS 


Shur-Lock will quickly appeal to home owners, apartment dwellers, 
hotel and motel managers. This easily installed chain lock can 
be operated only from inside the room. The chain permits the 
door to be opened four inches but no one outside the door can 
dislatch the chain by any means. 


Models are available for use in boats as safety chain or outboard 


motors or several other applications. Shur-Lock can be fastened 
or unfastened quickly and easily. 


“Shur-Lock" the Sure Lock 
GALION PRODUCTS COMPANY 





GALION, OHIO 
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A model to attract every garden center customer 
GILSON’S ALL NEW ’58 LINE 








~~ New Cone Clutch Combination 


é 



















Gilson Cone Com- Full 234 horse- 
bination Unit power vertical 
converts in less engine. Cone- 
than 10 seconds and-cup-type 
without tools clutch elimi- 
from 20 inch nates belts that 
tiller to 21 inch can stretch and 
rotary mower. break. 





Operator releases 
catch and 
power unit off 
tiller base. 


lifts 


ee Entire power unit 
a> 


, one engine powers 21” mower or tiller. Converts in seconds without tools 


Detachable power unit comprised of handlebars, 
controls, engine and drive mechanism is 
designed to fit either 20” rotary 

tiller or 21” rotary mower. 
Detaches and attaches 

in seconds. 





comes free with- 
out loosening any 
nuts or bolts — 
detaching any 
belts. 









el 


Operator drops 
power unit on 
rotary mower base 
and locks together 
with a flip of a 
lever. 


NO BELTS 


— self centering pins guide units into place for 
positive drive alignment. Locking lever auto- 
matically locks power unit together with ac- 
cessory unit. Cone clutch provides instantaneous 
drive connections — no belts, 

gears or pulleys to waste 
time or fuss with. 








@¢ Packed with NEW sales features, the GILSON ’58 line equips 
you with a choice of tillers (powered both by horizontal and ver- 
tical shaft engines) to fit every customer’s pocket book ... and a 
combination tiller-mower unit that converts so easy —so fast, it 
will be the center of interest in any stocking dealer’s garden mart. 


What’s more, the GILSON line is quality engineered and built 

. with Timken roller bearings, worm gear drives and easy-to- 
maneuver depth controls. Attractive iridescent copper and white 
finish make them “real stoppers” in any store traffic. 





GILSON 















GILSON “‘SUPER’’ TILLER. 


Quality built, worm gear, . 
‘Timken roller bearing drive. «,¥ 
234, horsepower vertical-shaft 
Briggs and Stratton engine has 
plenty of reserve power to make 
fast 22” cuts even in hard soils. 
Convenient recoil starter with clutch 
control on handlebar. Converts to 
full 32” cut with extension tines. 

















GILSON “CORPORAL” TILLER “S 


for all soil conditioning operations. 
Briggs and Stratton 2%4 horsepower 
engine with handy recoil starter. 
This tiller incorporates all the 


GILSON 
Timken 


and sturdy one-piece 
handle bars. Standard 


cuttin 








““IMP”’ 
TILLER 


A price leader 
with quality 
~ features. Worm 






















gear drive — 


. a ' kh 
pt a limken roller 





bearings. Adjustable 


* handle bars and depth 
control. Powerful, 
horizontal 134 horsepower 
engine cuts a full 16 inch swath, 
Self-sharpening tines provide 
long, dependable service. 


features such as 
roller bearings 























g width 22”, 32” 
with extension tines. 
Horizontally mounted 

engine. 











National Hardware Show 
Booths 1134, 1149 

New York Coliseum 
October 14-18, 1957 












BROTHERS COMPANY 


Distributor’s inquiries invited 










HARDWARE AGE, SEPTEMBER 26, 1957 








@ NATIONAL HARDWARE SHOW SECTION @® 





Fredonia, Wis. A?-4241 





Hardware Show Exhibitors 





Booth No. 


Shelby Metal Products Co... .689 


Shelby, Ohio 
See advertisement on pages 261, 262 


Shepard Engineering Co. 
115 W. Barton St. 1112, 1113 
St. Louis 4, Mo. 


Shepherd Casters ........... 665 
P. O. Box 472 
Benton Harbor, Mich. 


oe 412, 413 
69 Bennett St. 
Lynn, Mass. 


oe |! Ree ry ae 582 
82 Thomas St. 
New York 13, N. Y. 


FR EE SS ie BET 1417 
1919 Placentia 
Costa Mesa, Calif. 


at Tere 511, 512 
Third and Dauphin Sts. 
Philadelphia 33, Pa. 


Booth No. 


Simonds Saw & Steel Co.....163 
470 Main St. 
Fitchburg, Mass. 


See advertisement on page 274 


Simonsen Industries ....145, 146 
1414 §. Michigan Ave. 
Chicago 5, Il. 


See advertisement on page 192 


Simplicity Mfg. Co. 
1001, 1002, 1003, 1022, 
5480 Spring St. 1023, 1024 
Port Washington, Wis. 


See advertisement on pages 236, 237 


ee Se Ne on ows ow bear M23 
20 W. 37th St. 
New York 18, N. Y. 


ee Ss oo o's 0s Swe eRe 38 
5033 Elston Ave. 
Chicago 30, Il. 


ee ee Gs nn wos cc Cows ee 
1750 California Ave. 
Long Beach, Calif. 


Alva T. Smith Co.....1137, 1138 
631 E. Center St. 
Milwaukee 12, Wis. 


Booth No. 


k,n ac ekbees 802 
Smith Bldg., Main St. 
Utica 2, N. Y. 


Seymour Smith & Son ....... 732 
100 Main St. 
Oakville, Conn. 


Smith-Wolff Co. 
261 Broadway 
New York 7, N. Y. 


South Bend Tackle Co..1467, 1468 
1108 High St. 
South Bend, Ind. 


South Eastern Cordage ..... M37 
815 Superior Ave. N.E. 
Cleveland, Ohio 


Southern Fabricators Corp. . .364 
P. O. Box 693 
Shreveport, La. 


See advertisement on page 113 


Southern Hardware ......... lll 
806 Peachtree St., N. E. 
Atlanta 8, Ga. 


Southland Mower Co. ...... 1232 
Selma, Ohio 











Sr. 
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‘ 
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a, 
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ALL DeLONG’S LUCKY-HARNESSED 


STRONG SOFT PLASTIC 


EELS &£ WORMS ARE NOW ALSO 


WEEDLESS! 





iene $1.35 ea. 


9," Weedless Rigged Giant Worm No. 193 
Other Delong Lucky-Harnessed WEEDLESS lures: 


® Heavy Crawler No. 134 ................. 
® Light Crawler No. 136 ................. 
af RES ee ees 
® Red Tail Eel No. 538 .................... 
© 8” Blood Worm No. 186 ................ 
® Silver Ghost Red Tail Eel No. 568 

















See Delong's complete display at 
BOOTH 1440 — NATL. HDWE. SHO 











ec a med, fem Se ie 


4026 PRINCETON BLVD.:- CLEVELAND 21, OHIO | 
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Write for new Catalog H 
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THE GREATEST NAME 
IN DO-IT-YOURSELF 


WEATHERSTRIP 


THERMWELL propucts co., inc. 


120 WEST 31st Street, NEW YORK 1, N. Y. 












SEE YOU AT 
BOOTH +618 
HARDWARE SHOW 
N. Y. COLISEUM 
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*50°° SCREENING SALES CAN BE YOURS 


as all America moves outdoors— 


STU te late 
do-it-yourself 








porches 














FIBERGLAS' 


CHICOPEE SCREENING 


easiest to sell because its easiest to work with! 





See your local wholesaler or write to: 





CHICOPEE MILLS, INC. ee 
Lumite Division, 47 Worth Street, New York, New York Fis ERGLAS 
©T.M.O.C.F. Corp. SCREENING 
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Hardware Show Exhibitors 
























Booth No. 
Specialty Mfg. Co. ..... 854B, 855 
2356 University Ave. 
St. Paul 14, Minn. 
i, ck wad wee eae 533 


7308 Associate Ave. 
Cleveland 9, Ohio 


See advertisement on page 118 


Speedway Mfg. Co. .......... 11 
Div. Thor Power Tool Co. 
1834 S. 52nd St. 
Cicero 50, Ill. 


Sportsmen Accessories ..... 1415 
521 E. 72nd St. 
New York 21, N. Y. 

Sprayers & Nozzles ......... 723 


2575 Twenty-Eighth Ave., N. 
St. Petersburg 4, Fla. 


See advertisement on page 128 


gt aera 543 
S. Main St. 
Topeka, Ind. 

Standard Can Corp. ....498, 499 


Leetsdale, Pa. 


Booth No. 


Standard-Keil Hardware Mfg. Co. 
2413 Atlantic Ave. 381 
Brooklyn, N. Y. 


Standard Products Co....610, 611 
510 Henry Clay Blvd. 
Lexington, Ky. 


Standard Steel & Wire Corp.. .916 
745 Fifth Ave. 
New York, N. Y. 


Stanley Electric Tool 
132, 133, 134 

Div. Stanley Works 

New Britain, Conn. 


Stanley Oliver Mfg. Co. ..... 314 
1001 S. California Ave. 
Chicago, III. 


Star Expansion Industries Corp. 


142 Liberty St. 480, 481 
New York 6, N. Y. 
Star Metal Products Co. ..... 328 


366 Butler St. 
Brooklyn 17, N. Y. 


See advertisement on page 232 


Booth No. 


RS Oe 873 
122 Dickerson St. 
Syracuse 2, N. Y. 


Steel-Bilt Construction Co...1124 
Box 309 
Bridgeville, Pa. 


Stephen Products ...... 912, 913 
110 East St. 
Crystal Lake, IIl. 

ES > 453 
Lincoln, Ill. 

Stevens Walden .......... 80, 81 


475 Shrewsbury St. 


Worcester 4, Mass. 
See advertisement on page 156 


Sto-Cote Products Mfg. Co.. .1156 
1461 W. Fullerton Ave. 
Chicago 14, Ill. 


See advertisement on page 206 


Stonco Electric Products Co..1079 
333 Monroe Ave. 
Kenilworth, N. J. 


Strunk Equipment Co. ...... 1008 
Coatesville, Pa. 
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21°" Rotary — SEF 
Power Mower ; <n 
Side Discharge 





ROTARY POWER MOWERS 
are OUTSTANDING 


19" and 21" Walking Type nae ae 6 
24" Riding Type __~ 


THE GREAT LAKES TRACTOR COMPANY 


ROCK CREEK, OHIO 















\ oe a SOMETHING 
\ TO SEE OUR DISPLAY | 
\ at the | 
NATIONAL HARDWARE SHOW | 
\ New York Coliseum 





BOOTHS 
856 & 857 


and sell. 


> 
7] ae 
“ger 















FABULOUSLY NEW 


You can see it at the Hardware Show at 


BOOTH 1414 


See Sid Henschel .. . for the full line as well 
as the NEWS OF THE YEAR! 


(Illustrated) the “Mountain Meadow" 100% Dupont Polyester 
Fibrefill .. . One of the finest sleeping bags you could stock 





568-574 BROADWAY, NEW YORK 12, N. Y. 





IN SLEEPING BAGS 










OUTDOOR SUPPLY CO., INC. 


Manufacturers of Quality Canvas Products 
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‘Thirst 


The successful man has an unquenchable thirst for new ideas, for up-to-date 
methods, for every product or development that can help him in his work. No 
wonder, then, he turns instinctively to leading business publications in his field, 
for there, on both the editorial and advertising pages, he finds the news reported 
with skill and authority. No wonder, then, he is so receptive to both editorial 


and advertising copy. 


fil) 


MM lcsitegitzis: 
HAMEL UML 


Mh 









ALL 
ult 
| | 
NY 


til 


i | 


J. Chilton 


COMPANY 


Hi 


ML i 








Chestnut and 56th Streets « Philadelphia 39, Pennsylvania 


ys = CHILTON PUBLICATIONS: Department Store Economist « The Iron Age « Hardware Age « Spectator « Hardware World 
= ' . ai alle st | 
Jewelers’ Circular—Keystone « Automotive Industries « Gas « Distribution Age + Optical Journal and Review of Optometry 


b* i Motor Age « Boot and Shoe Recorder « Commercial Car Journal « Butane-Propane News « Electronic Industries « Book Division 
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Hardware Show Exhibitors 














Booth No. 


Suffolk Iron Foundry Ltd. 
London, England 1234, 1235 


Superior Rubber Products Mfg. 
PR. id ke hadeee hes awiead 472 
403 W. Westmoreland St. 
Philadelphia, Pa. 





Booth No. 


a Oe a cee waka 861 
Plant Food Div. 
Union Stock Yards 
Chicago 9, Ill. 


Swing-A-Way Mfg. Co....106, 107 
4100 Beck Ave. 
St. Louis 16, Mo. 


See advertisement on page 251 





Booth No. 


i ehha we 310 
32-00 Skillman Ave. 
Long Island City 1, N. Y. 


See advertisement on page 276 


Bymtnetis PRRTICN «....-saeccs 311 
65 Main St. 
Springfield 4, Mass. 


See advertisement on pages 265-266 


Superior Tool Co. ........2<. 535 
6610 Euclid Ave. 
Cleveland 3, Ohio 
at the show 
Beets Cae. ae + 0 sknd 806, 807, 808 
Div. Amerace Corp. 
225 North Ave. 
Garwood, N. J. 


See advertisement on page 97 


Supreme Brush Mfg. Co. ....420 
65 S. llth St. 
Brooklyn 11, N. Y. 


Supreme Products Corp. ..... 152 
2222 S. Calumet Ave. 
Chicago 16, Ill. 


See advertisement on page 161 


i: ii oe eas 495 
Monroe, Ga. 


Your headquarters 


T 


eS EG Ck we cob 8 We 375, 376 
500 Webster St. 
Dayton 1, Ohio 


See advertisement on page 252 





Make the HARDWARE AGE 
Booths Nos. 45 and 46 your 
headquarters during the show. 
When you want to meet people, 
make a date to meet them at 
the HARDWARE AGE booth. We 
will take messages and there 
will be plenty of chairs. There 
will also be a telephone for 
your convenience. So come in 
and make yourself at home; 
check the HARDWARE AGE Mes- 
sage Board if you expect mes- 
sages while at the show. 


NO oo ee sae 577 
1075 NW Tist St. 
Miami, Fla. 


Tecumseh Products Co. 
809, 810, 811, 812 
Tecumseh, Mich. 


ren: ee, ee een ee euts 398 
408 St. Paul St. 
Rochester 3, N. Y. 


Tempo Products Corp. ...... 331 
487 Broadway 
New York 13, N. Y. 














Model 50 
$4.45 









ROTARY 
GRASS SHEAR by 


My ROWEL-ELY 
4) 


PROFITS 
ey. 


ee 









Model 300 


fp $6.95 4 
Model 100 i; é 
$5.65 i, 


‘ * Finest Quality 


America’s favorite 
all purpose lawn and 
garden edgers... 







Materials and 
Workmanship 


¢ A Real Labor-Saving 
Garden Tool 


& m ° Colorful 48-inch Handles 
a, Vj A FAST SELLER! 

=A leg NOW! A 40% 

DEALER DISCOUNT ITEM 


CASH-IN ON ROWE'L-EZY POPULARITY 


4 


e; 






Model 200 
$6.65 





ORDER HOW FROM YOUR JOBBER 
Rowe Tool Co.,312 S.Paim Ave., Alhambra, Cal. 








QUALITY STEEL PRODUCTS, INC. 


WEST ROXBURY 32, MASSACHUSETTS 


| Geel. 1 Cig 








here’s a GRAND NEW item! 


that’s a real 


PROFIT-BUILODER 


STEEL TOOL BENCH LEGS tian 


Rugged Steel Legs (14 gauge) for every 
type of tool bench at less cost. 














Holds 1 or more tools safely, se- 
curely. No matter what is used... 
Drill press, Saw, Lathe, Sander .. . 
QUAL-CRAFT steel legs create max- 
imum safety. 








STEEL WORK BENCH LEGS and CROSS BARS 


A special low cost extra rugged 
steel structure for work benches. 











SEE OUR COMPLETE LINE at the 
National Hardware Show 
Coliseum Oct. 14-18 

Booth 68 

Ist Floor 




















DRAW OPTIONAL 











@ NATIONAL HARDWARE SHOW SECTION @ 









HARDWARE AGE, SEPTEMBER 26, 1957 


Sell 


these king-size values In garden tools 


—now at competitive prices 













R943 /1933-9” 
English Pattern Hedge Shears 


Kingsheaa 


We 





Since 1787 





Made in Solingen, Germany 











The Kingshead line offers garden tools of world-renowned quality—fashioned from 
specially hardened and tempered steel by the finest craftsmen—at competitive prices 
that have never before been possible for this grade of merchandise. 


See them—test them—display them—and you'll agree they are the outstanding value 


for hardware store selling. 







The highest quality hedge shears with precision hollow-ground blades, specially 
hardened and tempered. Wavy cutting edges prevent slipping. Bolt wih spring 
washer and click-stop thumb screw permits non-slipping adjustment. Tangs ex- 
tend through handles, are securely fastened at ends. Wt, 37 Ibs. per doz. 





R46/20-8 /"' a 
Swiss Rieser Pattern 
Pruning Shears 


Full-polished drop forged steel handles. 
Ratchet lock keeps large bolt in proper 
adjustment. Double brass spring assures 
smooth action. Tempered steel blade, 
which may be replaced. Packed: One in 
a box, 6 in a carton. 









onne.o 7 Ne f & : —_ 
Pruning Shears ie 


Light-weight shears, with hardened and 
tempered polished blade, steel volute 
spring, clasp end fastener. Polished check- 
ered handles. Packed: One in a box, 6 
in a carton. 
















































R33 /4305 
Garden Trowel 


One-piece forged and 


steel, 
polished. Blade is 6-1/2’ long, 3-1/2” 
wide at tang end, and tapers toward 
sharpened point. 1-1/2" steel ferrule; 5°’ 
red lacquered wooden handle. Packed 1/2 
doz. in box; weight, 7 Ibs. 12 oz. per doz. 


ground 










R33 /4300 
Transplanting Trowel 


One-piece trowel of highest-grade forged 
steel. Blade 5-3/4" long, 2” wide is 
ground and polished, with sharpened 
point. 1-1/2’ polished steel ferrule. 5” 
red laquered wooden handle. Packed 1/2 
dox. in box; weight, 6 Ibs. per doz. 





There are many other outstanding Kingshead Garden Tools 
SEE THE COMPLETE KINGSHEAD LINE — BOOTH 1157 


AT THE HARDWARE SHOW 





Our substantial New York stock permits 48-hour shipments. Send for details now. 





Garden Trowel 


Heavy steel blade, steel tang firmly riveted 
to blade. Blade 6” long, 3-1/8" wide, 
round point sharpened. One-half bright, 
one-half blue enameled. Bright steel fer- 
rule, 4-3/4" varnished wooden handle. 
Packed 1/2 doz. in box; weight, 5 Ibs. 
5 oz. per doz. 


oe 





Transplanting Trowel 


Same as 9811 but with narrow blade. 
Packed 1/2 doz. in box; weight, 4 Ibs. 
per doz. 


R33 /4611 
Weeder 


A strong all-steel with five 


weeder, 
polished teeth. Green enameled. Packed 
1/2 doz. in box; weight, 4 Ibs. 11 oz. 


per doz. 















TOOLS ° 


CUTLERY °@ 





HARDWARE ACE, SEPTEMBER 26, 1957 


KINGSHEAD CORPORATION, 38 WEST 25th STREET, NEW YORK 10, N. Y. 
SURGICAL INSTRUMENTS 
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Hardware Show Exhibitors 





Booth No. 


L. Teweles Seed Co. ........ 1015 
222 S. Third St. 
Milwaukee 1, Wis. 


See advertisement on page 233 


ween eee GO, ows ce cca M18 
2762 Clyborn Ave. 
Chicago 14, IIl. 


Thermwell Products Co. .....618 
120 W. 3l1st St. 
New York 1, N. Y. 


See advertisement on page 208 


Thomas Products Co.....599, 600 
8490 Lyndon & Cherrylawn 
Detroit 38, Mich. 


Thommen, Inc. 
28 E. 22nd St. 
New York 10, N. Y. 


Thompson Mfg. Co. .......... 911 
2251 E. 7th St. 
Los Angeles, Calif. 


ys, A et 7 
5321 Horton St. 
Oakland, Calif. 


Booth No. 


Thunderbird Redwood Mfg. Co. 
P. O. Box 895 1101, 1102, 1103 
Carthage, Texas 


Tiger Tractor Corp. ........ 1077 
Keyser, W. Va. 


Be GIONS is 6 sc keane nse ces 463 
225 W. 34th St. 
New York, N. Y. 


ae. wee: meen Ce. oe is bck 584 
400 E. 111th St. 
New York 29, N. Y. 


Toledo Pipe Threading Machine 
i caw b ee eines ss ‘2 dee Sa 
1445 Summit St. 

Toledo 4, Ohio 


See advertisement on page 270 


TWemerast AOD. «ain s vnsnsweeues 56 
Springfield, Mass. 


Toro Mfg. Corp. 
1062, 1063, 1064, 1065, 1066 
3042 Snelling Ave. 


Minneapolis 6, Minn. 
See advertisement on page 253 





Booth No. 


Tourn-A-Grip Co. .........- 1411 
4114 Crooks Rd. 
Birmingham, Mich. 


Trans-Atlantic Co. .........- 682 
5 N. Water St. 
Philadelphia 6, Pa. 


Transoline Corp. 
Barrington, Ill. 





W here to meet 
your friends 


Use the HARDWARE AGE 
Booth at the show as your 
headquarters. You can leave 
messages for your friends, 
store your packages, or just 
sit down and relax. There will 
also be a telephone for your 
convenience. So make booths 
Nos. 45 and 46 your head- 
quarters. 





Trimline Tackle Co.....1437, 1438 
211 E. 141st St. 
Bronx 51, N. Y. 

(Continued on page 218) 











NEW |! 
KLEENCUT 


Sinking Nheass 


Merchandiser 


You'll sell more pinkers than ever before if 
you display this eye-catching Kleencut counter 
merchandiser. It is specially designed with a 
stylish modern flair to attract women and 
make more impulse sales. 


Small: 114%” high x 10” wide and 4” deep. 

Colorful: Red, white, & black on a turquoise 
background. 

Practical: One piece, easy to set up. Holds 
one pair of gift boxed Pinking Shears. 


Don’t pass up this sure-fire money maker — 
Order your Kleencut Pinking Shears and Mer- 
chandiser today! . . . Ask your jobber for 
Merchandiser No. 7532 . . . It's Free! 





sional style lig 
ion wee tet perfect pinking 
Sold with written guarantee 


Kieencut Pinking Shears are pro 
nt, smoot 
| on light and heavy materials. 


enced 6 fford them! 
_ Low FPric 


” wickel 
No. 180 — 72 Nic 
| Mesa ees with black enameled 
| Pondles. — 


AQ% front ™ 


ie anne ie 
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THE ACME SHEAR COMPANY 


World's Largest Manufacturer of Scissors and Shears 





BRIDGEPORT 1, CONNECTICUT 
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IT’S A SNOW-BROOM 













The 
NEWEST 


and 


HOTTEST 


hislaame lame tal> 
agtela.qcie 


EMPIRE 


2-WAY SNO-MOVER 


NEW BROOM IDEA TO SPARK NEW VOLUME 
BUSINESS! On one side, long, tough plastic 
bristles to sweep away snow. Flip the handle 
and there's a 14” steel blade that bites into 
ice and packed snow. 














NATIONALLY ADVERTISED! Featured in Good 
_ Housekeeping, on television and in newspapers. 


Til, PACKAGED IN FREE MERCHANDISING 
gam UNIT with colorful streamer. 

















iat O8 4 Bifuns o 
S * i) > 
* Guaranteed by % 
Good Housekeeping 

us ~ 


4 
~oF 4s Prt hi 


ALL YOUR BRUSHES FROM ONE DEPENDABLE SOURCE EMPIRE BRUSHES, INC. port CHESTER. N. Y. 
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MOONE NAL BRAS ER ihe v6 


NPRM Ce rene, 


ee 












4 


- 


AN EASY HANDLING | } 


RIDING ROTARY | 





i “ 
- * Cs 4 
© gt 4s 
,". * 


* eet 
“ere r, 
_ 
pe 


A new reel-type 
rider, too! 


Here’s the riding mower 

for customers who take 

special pride in their lawns 

and prefer the clean-cut- 

ting action of a reel-type 

machine. Fastened secure- 

ly to the rugged, depend- 

able precision-built 21° 

Worcester reel mower, this 

sulky gets its power from 

the mower engine. Ideal 

for customers who want a a 

moderately priced riding » 
mower that’s easy to han- a eee RIDER 
dle, easy to store. 21° cut, recoil starter 





Convenient clutch and speed controls « All steel, contour-type seat 
tips up for easy access to engine * Weight of operator provides addi- 
tional wheel traction « Operator rides up front away from fumes and 
clippings * Low center of gravity for stability « All-steel tubular frame 
¢ Rubber-mounted chassis for minimum vibration. 


HARDWARE SHOW, COLISEUM, NEW YORK, OCT. 14-18, BOOTH 705 


The complete line your customers prefer... 


| — 
. | | ame S REEL-TYPES 
in i | j all self-propelled 


Model 900-R, 21” cut, 
recoil starter 


f ——— 4 Model 900-GR, 21” cut, 
5 ROTARIES ‘' ” aie Hi-cut, recoil 
Model 330-T, 21” cut, i >» j aN AY Model 750-R, 18” cut, 
self-propelled, recoil i ns ' 4 recoil starter 


Model 310-T, 21” cut, time" Mode! 750-GR, 18” cut, 
recoil starter -" : : ) Hi-cut, recoil 


Model 300-T, 18” cut, : eer HY Model 750, 18” cut, 
recoil starter i -£ ~ rope starter 

Model 300-S, 18” cut, Briggs & Stratton 
rope starter 4-cycle engines 

Model 300-E, 18” cut, 

electric, UL approved 


All gasoline-powered 


f 


¥ 





models wit 
gen ent 2 new RIDING 
: MOWERS 
Mode! 100-T, 26” cut, 


rotary. recoil starter 
(illustrated) 


Model 910-T, 21” cut, 
reel-type, 
sulky riding attachment 


ow * 


2 LAWN SWEEPERS 


rs Model 250-L 
. 30” width, 8 bu. capacity 
. ' 25” width, 6 bu. capacity 


: | 5 HAND MOWERS 


Mode! 550, 18” & 16” cut 
Tubular steel handle 


Wide range of types, "Yebuler-steet handie 
Model 350, 16” cut 


sizes and prices Hardwood handle 


wee —e ll -_ 
: t I 
You can please all your customers with er Sees Sanere 


Worcester lawn care equipment. Whether they 
prefer one of the new, easy-handling riding 
mowers, a clean-cutting reel or rotary, a light- 
weight hand mower or sweeper — Worcester 
satisfies! And satisfied customers are your most 
valuable asset for word-of-mouth advertising 
and repeat sales. To build your reputation — 
and your profits — sell Worcester, the Detter- 
built mowers that require a minimum of service. 








SEE THE WORCESTER MOWERS AT THE NATIONAL HARDWARE SHOW, 
COLISEUM, NEW YORK CITY, OCT. 14-18, BOOTH 705 


Worcester is the 


Titan it) ae Qe) ee 

























Since 1879 


WHAT'S IN 
BOOTH 947-948 


AT THE 


HARDWARE SHOW 


Why, the very latest 
in lawn care! 


sensational 22”” self- 


propelled rotary plus a 

complete, brand-new line 
of pusher-type rotarie;, 
reel-type power mowers 
and hand mowers. 
Be sure to ask about the 
biggest merchandising pro- 
gram in Blair’s 78-year his- 
tory! 





BLAIR MANUFACTURING CO. 


SPRINGFIELD 7, MASS. 


















: | Hardware Show Exhibitors 


Booth No. 


eens Bere Oe. ook. See 157 
Div. St. Pierre Chain Corp. 
50 Frank St. 

| Worcester 4, Mass. 





zemeerekt Teel Coe. < ..sasks. M29 
2425 S. Michigan Ave. 
Chicago 16, Il. 


Tucker Products Corp. ...... 488 
345 Central St. 
Leominster, Mass. 


Turner Brass Works 
Sycamore, II. 





Dek Se AA ne seed he 507 
40-09 Twenty-first St. 
Long Island City 1, N. Y. 








Tyler Mfg. Co. 
516 Fifth Ave. 
New York 36, N. Y. 





NOW...EVEN FASTER SALES FOR | U 


Luba Spray. 


The all-purpose dry graphitoid lubri- 
the refillable puffer gun 


cant in 





New Package! New Display! 


A better, handier 


Here's real sales help! 


dispenser .. . plus a brilliant, 


color display. Holds 6 refillable, 3 Oz. 

plastic puffer guns, Display is 12% x 12” 

and only 2” deep. it's a honey, and 

a real money maker. See it, and get all peed~0 
prust 


the facts on these fine quality, faster-sell- 


ing lubricants. 
LUB-A-SPRAY * LUB-A-GRAPH 
PANEF Oi. * LUB-A-KIT 





PANEF maNUFACTURING Co. 


102 E. Walnut St. 


new 4 





BOOTH 
NO. 657 


* Milwaukee 1, Wisconsin 


U-C-Lite Mfg. Co. 
1050 W. Hubbard St. 
Chicago 22, Ill. 


ks de a © ae ee 
Northboro, Mass. 





HARDWARE HUMOR 




















IL 

































Ga 
bi . 
Bue 

AV hnann 


‘My wife doesn't like the color." 


‘@ |Z 


re 






i 





218 





@ NATIONAL HARDWARE SHOW SECTION @ 








Union Products 


Union Tool Co. 






Booth No. 


Union Cycle Co..206, 207, 208, 209 
314 Scholes St. 


Brooklyn, N. Y. 


Union Hardware-Sealand 


535 Migeon Ave. 1428, 1429 


Torrington, Conn. 





511 Lancaster St. 
Leominster, Mass. 





Union Steel Chest Corp........ 96 


54 Church St. 
LeRoy, N. Y. 


See advertisement on page 138 





How fo use information 
in advertisements 
in this section 


of HARDWARE AGE 


Under many exhibitors list- 
ings on these pages there is an 
extra line of type showing the 
location of the exhibitor’s ad- 
vertisement in this issue of 
HARDWARE AGE. 

You can use these exhibi- 
tors’ advertisements to make 
your show visit more profit- 
able. 


Read these advertisements 
for a pre-show tour of the 
Hardware Show. Note the 
products featured. You will, 
no doubt, see products that 
you will want to sell in your 
store. 

Plan your tour of the show 
to visit the booths of these 
exhibitors. 

If you cannot attend the 
show, use these advertise- 
ments for your at-home tour 
of the exhibit hall. Products 
featured will give you a gen- 
eral view of what is ahead in 
many hardware lines. 





48 E. River St. 
Orange, Mass. 


United States Plywood Corp.. .158 


55 W. 44th St. 
New York 36, N. Y. 


HARDWARE AGE, SEPTEMBER 26, 1957 


...-433, 434, 435 


ae C1 (O18). 174 1») 


with Lifetime Metallic Finish 





rT) m i kelel.. 
HOSEMASTER 


UP goes your profit . . . for the world’s largest-selling pistol grip 
hose nozzle has been ‘Gilmourized’ for added beauty and a big 
increase in sales. 


Sparkling, jewelry-like finish protects permanently against 
stains, marring and corrosion . . . keeps Hosemaster 
shiny bright for life. See, feel and sell 
the difference. Hosemaster is still 
only $1.50 4... and 
‘Gilmourizing’ ‘sells it 


See Your Jobber 
on sight! 


Write for Free Literature 


ILMOU rR 


Manufacturing Co. @ Somerset, Pa. 


ze R rR Cae 8 cc. YY 
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Hardware Show Exhibitors 





Booth No. 


United Wire Goods Mfg. Co.. .548 
1150 Broadway 
New York, N. Y. 


Universal Net & Twine Corp. 
710 Wythe Ave. 
Brooklyn 11, N. Y. 


1444 


Upland Industries 
115 Sixth St. 
Upland, Pa. 


Upson Brothers 
65 Broad St. 
Rochester 14, N. Y. 


See advertisement on page 168 


U. S$. Cocoa Mat Corp 
Madison, Ohio 


U. S. Expansion Bolt Co 
640 State St. 
York, Pa. 


See advertisement on page 195 
U. S. Metal Plastics 
Laurel, Md. 


Utica Cutlery Co. ...... 185, 186 
Utica 4, N. Y. 


Vadco Products 
13271 Mt. Elliott Ave. 
Detroit 12, Mich. 


Valley Feed & Supply Co... .1055 
Union Rd. & R. R. 
Spring Valley, N. Y. 


Van Zanten Enterprises 
122 S. Sixty-ninth St. 
Upper Darby, Pa. 


91 Broadway 
Jersey City, N. J. 


Vari-Pac Corp. 
39 W. 32 St. 
New York 1, N. Y. 


Vaughan’s Seed Co. ..... 839, 840 
601 W. Jackson Blvd. 
Chicago 6, Ill. 


Versa Tool Mfg. Co. ........ 414 
Lake Ave. & Fourth St. 
Racine, Wis. 


R. H. Versch Co. ...... 1202, 1203 


Plymouth, Wis. 


Booth No. 


Village Blacksmith Co. ...... 837 
Watertown, Wis. 


How fo reach 
your friends 
at the show 


Here’s how to reach your 
friends in the Coliseum during 
the show. 

Come to booths Nos. 45 and 
46. That’s the HARDWARE AGE 
booths. Write a message for 
your friend. Your friend’s 
name will be posted on our 
Message Bulletin Board. 

Your friend sees his name 
on the bulletin board and asks 
for the message you’ve written. 

Check the HARDWARE AGE 
booth frequently to see if 
friends have left messages for 
you. 

This is a service offered by 
HARDWARE AGE to aid show 
visitors. 

















TUBULAR RIVETS 
BOLTS-NUTS-WASHERS 
IN ALL METALS 


IMMEDIATE DELIVERY 


Catalog on Request 





Onion & 
Chopper § 


" MACHINE 


SCREWS 


CAP SCREWS 
WOOD SCREWS 


in matching pattern 


aS HOUSEWARES 


s 


Flour Sifter 
THE WASHBURN COMPANY 


Worcester, Mass. ® Rockford, Ill. 




















VISIT OUR BOOTH 505 
NATIONAL HARDWARE SHOW 
Oct. 14th to 18th—N. Y. Coliseum 








BOLT & NUT CORP. (gums 


a — 


” 


“ ! 
s 


“Glue-Shield” 


Meet us at Booth No.77 


WRITE FOR FREE CATALOG ' 


WETZLER CLAMP COMPARY, inc. 


127-A CHURCH ST. WO. 4-4600 NEW YORK 7, N. Y. 


NASHVILLE. TENN. SALES & WAREHOUSE: 919 Sth Ave. South 43°15 11TH STREET @ LONG ISLAND CITY 1, N. Y. 
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_ IMPORTANT ADDITIONS 
| TO AMERICA’S FINEST 
LINE OF LAWN TOOLS 


OP sere 


_ 





The strongest selling line Doo-Klip 
ever had... reinforced by important 
additions and supported by powerful 
advertising in mass magazines such 
as Better Homes & Gardens, House 
Beautiful, House & Garden, Living 
for Young Home Makers and Sunset. 
Millions will see Doo-Klip ads next 
spring! Play the winner...play 
Doo-Klip lawn tools .. . and enjoy the 
best sales you ever had in this mer- 
chandise. 


Dookij 


AMERICA’S FINEST LAWN TOOLS 





LEWIS ENGINEERING & MFG. CO. 
ALLIANCE, OHIO 


SPACE-710 


—— HARDWARE SHOW 
a 4 N. Y. COLISEUM — 10/14—10/18 





{ 
' 
; 
i 


HARDWARE AGE, SEPTEMBER 26, 1957 @ NATIONAL HARDWARE SHOW SECTION @ 221 
























ED 
IT HAPPEN er 


EVERY 


/™M SURE Sik. We HAVE 
THE RIGHT SIZE HERE SOMEPLACE S$ 


bei A mY, 




































































































































































SOF COURSE SIR. 
Jost PUK T THE S12E DRILL 






















Nationa! Hardware Show, Booth 156 





HENRY L. HANSON COMPANY 


24 UNION ST. ~ WORCESTER, MASS. 

















Vogt Bros. 
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Hardware Show Exhibitors 
Booth No 
Vining Broom Co. ... 2.2.00: 654 
2530 Columbus Ave. 
Springfield, Ohio 
Vitamin Institute ........... 915 
5409 Satsuma Ave. 
North Hollywood, Calif. 
ee ig kc cian 47 


3001 E. 87th St. 
Cleveland 4, Ohio 


See advertisement on page 254 


Ss ck toes 901 
Fourteenth & Main Sts. 
Louisville 1, Ky. 


Ferree Cee ee 734 
Hagerstown, Ind. 

ON on vn scene eeadas 1036 
6242 Garfield St. 
Cass City, Mich. 

P. Ween es. Ss sew oes 173, 174 


Grove City, Pa. 





Wate ees Os cabs badaes 564 
801 Sixteenth Ave., S. E. 
Minneapolis 14, Minn. 


Wath BOG, 6 shctonaboessanse 353 
1100 N. Cicero Ave. 
Chicago 51, Ill. 


See advertisement on page 1 





HARDWARE AGE 


Washburn Co. 





HARRY'S PAINT & HARDWARE 





. And this pattern is ideal for 


the child's room.” 





Booth No. 
LE iii all 518, 519 


28 Union St. 


Worcester 8, Mass. 
See advertisement en page 220 


Washington Forge .......... 177 


Harrison Ave. 
Englishtown, N. J. 





Hotel accommodations 


The National Hardware 
Show management has made 
arrangements with the con- 
vention bureau to handle hotel 
reservations. If you want the 
Show management to arrange 
your hotel accommodations 
write to National Hardware 
Show, 331 Madison Ave., New 
York 17, N. Y., for a hotel 
reservation application blank. 





Weber Brothers Metal Works .872 
108 N. Jefferson St. 
Chicago 6, Il. 

Weber Dot Line Mfg. Co. ...1424 

4601 W. 47th St. 

Chicago 32, Ill. 


Weller Electric Corp. ....... 504 
601 Stone’s Crossing Rd. 
Easton, Pa. 





ree a bho bwenevcasecs 164 
5806 Northwest Hgwy. 
Chicago 31, Ill. 


See advertisement on page 18 


Re 2h 0 8 a ere 9 
295 Fifth Ave. 


New York 16, N. Y. 


See advertisement on page 205 


Wesbar Stamping Corp. ...1083A 
West Bend, Wis. 
Wessel Hardware Corp. ..... 160 


919 N. 5th St. 
Philadelphia 23, Pa. 


See advertisement on page 138 


Westclox 
Div. General Time Corp. 
La Salle, Ill. 


See advertisement on pages 185, 187 


Western Barbecue Sales & Mfg. 
P. O. Box 87 1116, 1117 
Maywood, Calif. 


See advertisement on page 278 


(Continued on page 226) 
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Look to FARM-ETTE for Today’s 
a_i. Best Year-’ round 





mue — 
the originators 
of the 
CONVERTIBLE 
POWER 
UNIT 


Often imitated but never equalled, the rugged FARM-ETTE 55 
is a versatile motor-and-handle unit which powers a complete 
line of attachments for garden, lawn and farm work. 


It’s dependable, economical, easy to use. With just a simple 
twist of a thumb screw, FARM-ETTE 55 Power Unit attaches in 
a matter of seconds to the desired tool. 





FARM-ETTE 55 is powered with a rugged 2% h. p. 4-cycle 
engine, with recoil starter and finger tip control. Handle is 
fully adjustable for complete comfort in operation and con- 
venient storage. 


See FARM-ETTE 55 demonstrated at the National Hardware 
Show, New York Coliseum, Booth 816-817. Learn how you can 
profit with the full line of FARM-ETTE walking and riding tractors. 


TOM MOORE TRACTOR COMPANY 


Dept. HA-9 
MANTUA, OHIO 
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America's 


TD wt-O-M atic! 


LAWN SPRINKLER 


SENSATIONALLY DIFFERENT...DESIGNED, 
ENGINEERED AND PRICED TO OUTSELL 
EVERYTHING ON THE MARKET! 


LAFAYETTE introduces for 1958 the most unique group of lawn 
sprinklers and garden accessories ... incorporating the most 


. . : “DIAL” for ishendl | 
advanced design and performance innovations. Sienen amid atamnies Tends 


LAFAYETTE LAWN SPRINKLERS AND GARDEN ACCESSORIES  nedemenne 


are Package-Designed to ‘SELL-ON-SIGHT’... and priced for split-second. Chrome Plated 
. ‘ Spraying Arm, Snow-Whi 
FAST-SELLING’! praying now te 


Cast 





WHIRL-WIND 
Sprinkler, sprays 40 
foot area. Chrome 
plated brass Arms, 
green cast base. 

















ae" < - - 
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ae al ¥ 
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rad an eae a 
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For gentle spraying of delicate 
flowers, plants, seedlings and 
shrubs. Brass Polished 
Chrome Plate. 


DUCHESS Sprinkler. 
OF Pug Adjustable Nozzles for 
. mist, spray or stream. 
urea AERO-WHIRL Sprinkler. ye 2 ven edhe 
Spraying Arm unit, Chrome plated lated ort < 
green cast base. Revolving Arms, P . > ose — 
green cast base. ” - 


ULIG LAWN SPRINKLER 


and outdoor shower. Made of the 
- = yw es - most oe plastic, 
ent proof, rust proof, no moving 
LAFAYETTE Sprinkler. 
Adjustable Nozzles for RAINBOW Sprinkler. RING Lawn Sprinkler. Pw tne | a wo a 
mist, spray or stream. Adjustable Nozzles for All Brass or P Beautiful H - 1G Finish. 
Sprays 10 to 65 feet. mist or rain spray. Galvanized Bottom. -- unter Green Finis 
Chrome plated Arms, Chrome plated Arms, 
green cast base. green cast base. 


oA &N 


CHAMPION SNAP-ATTACH SIAMESE SHUT-OFF 
Nozzle Connection Connection 








tinest and most complete line of— 
LAWN SPRINKLERS and GARDEN ACCESSORIES 


; Wy eek et 
7 Silks | 









PISTOL GRIP HOSE NOZZLE 
Sensational, Authentic looking, One 
hand operation. Press trigger to 
automatically lock nozzle into any 

spray position. Ideal for washing 
cars, insecticides or gardens. Trigger 
Release for instant One Finger Shut- 
Off. Precision adjustment knob for 
fine variations. Barrel end nose for 
split second connecting to most 
“SNAP-ON” Couplings. Entire 
nozzle polished chrome. 


LAWN SPRINKLER 


“STROLLER” LAWN SPRINKLER. Ist Popular 
Priced ‘Strolling’ Lawn Sprinkler. Follows 
hose in any pattern you set. Perfect slow 
movement — 20 feet per hour for complete 
water saturation. Bright Yellow baked enamel 
housing, Chrome plated Spray Arm and 
adiustable Nozzles. Tractor type wheels. 





<4 









GARDEN SPRINKLER 


6-MONTH MONEY-BACK GUARANTEE Oscillating Sprinkler 


“VARI-SPRAY* Control — adjusts fo spray areas sprays up to 1500 feet 
from 2-60 feet. Features instant Shut-Off at disconnects ina + anatomy 
Sprinkler, “SNAP-ON” Coupling connects SNAP-ON” Coupling 


: : Annodized polished aluminum 
Anca Ps on — Spraying Arm. Base high impact 
Styrene, Sled Type runners. 


THE BRASS MANUFACTURING CO., INC. 
409 Lafayette Street, 
Plain Plastic Plastic 


New York 3, N. Y. 
Hose Coupling Hose Mender Hose Coupling 





Hardware Show Exhibitors 





Booth No. 


Western Tool & Stamping Co. 
2725 Second Ave. 944, 945, 946 
Des Moines 13, Iowa 

See advertisement on page 241 

weenser Clemie Oe. ... 6. 060s 8 77 
43-15 llth St. 

Long Island City 1, N. Y. 


See advertisement on page 220 


Wheel Horse Products 


51467 U.S. 31 1010, 1010A 
South Bend 17, Ind. 
Wemee BET GR. oe cet cha hs 179 


508 W. 148th St. 
Ashtabula, Ohio 


White Metal Rolling & Stamping 
Lem. cae cidkane ch eeunkuee 20 
80 Moultrie St. 

Brooklyn 22, N. Y. 


Whiting-Adams Co. ..... 128, 129 
700 Harrison Ave. 
Boston 18, Mass. 
See advertisement on page 193 
Whitney Seed Co. .......... 1028 
P. O. Box 77 
Buffalo 5, N. Y. 


Booth No. 


Wickwire Spencer Steel Div...35 
Colorado Fuel & Lron Corp. 
575 Madison Ave. 

New York 22, N. Y. 


See advertisement on pages 130, 131 


Wico Electric Co. ...... 909, 910 
Div. Globe-Union 
West Springfield, Mass. 


See advertisement on page 129 





Your headquarters 
at the show 


Make the HARDWARE AGE 
Booths Nos. 45 and 46 your 
headquarters during the show. 
When you want to meet people, 
make a date to meet them at 
the HARDWARE AGE booth. We 
will take messages and there 
will be plenty of chairs. There 
will also be a telephone for 
your convenience. So come in 
and make yourself at home; 
check the HARDWARE AGE Mes- 
sage Board if you expect mes- 
sages while at the show. 


Booth No. 
Williams Cutlery ........... 938 
Seaman, Ohio 
Wilmart Products Corp. ..... 341 
50 Noble St. 
Brooklyn 22, N. Y. 
Wilshire Mfg. Co. ...... 508, 509 


4865 San Fernando Road, W. 
Los Angeles 39, Calif. 


Wilson-Imperial Co. ......... 503 
115 Chestnut St. 
Newark 5, N. J. 


Wilton Tool Mfg. Co. ....... 192 
9525 Irving Park Rd. 
Schiller Park, Ill. 


See advertisement on page 158 


Wisconsin Motor Corp... .825, 826 
Milwaukee 46, Wis. 
J. Wiss & Sons Co....... 155, 11389 


83 Littleton Ave. 
Newark 7, N. J. 


See advertisement on page 277 


(Continued on page 232) 














,aboard’s 


PHILADELPHIA 47, PA. * BRISTOL, ILLINOIS 


e LAWN SEED 


e LAWN AND PLANT FOOD 


e WILD BIRD FOOD 


Qraboara seed company 


LAWN AND GARDEN PRODUCTS 








World’s Largest Selection of Rotary 






For Replacement or Assembly 
Quantity Unlimited — Immediate Shipment 


PRECISION MADE PARTS PRICED TO PROFIT YOU! 
S, BASES, WHEELS, HANDLES, CLUTCHES, etc. 


Everything for the Powermower — Write for Catalog 


LAWNMOWER PARTS MANUFACTURING CO., INC. 
1426 Montgall, Kansas City, Missouri 




























SEE THE PEMCO'*S5S eEpGer-TRIMMER 
WITH THE WORLD-FAMOUS, EXCLUSIVE ROTOR fx he 


Space 1121 « National Hardware Show 


Power Equipment Manufacturing COrporation 
2129 SOUTH STATE ROAD 7 + WEST HOLLYWOOD, FLORIDA 


ae ALWAYS SELL GENUINE 











ZaMOILY — 


Write for Free Literature 
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SCREW ANCHORS 


Molly Corp., Reading, Pa; 
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3 BIG DEALS 
to do a BIG JOB 


with lawn and garden tools 


You Get These EXTRA Values 


with TRweM if o0ls by Wood 


® Hones 
est 
build Sie ae wally and finish on 
atio — 
£00d hardware. N as a good store for 











® Priced t 
ce 
a d to show YOU a good profit : ; 
¢ Competitive + . at realis- 


rand an ice | 

wali oa . — Protection by Wood's 
mate hardw, Ing Strictly through legitj 
petitors a apes jobbers. Your only co : 
S are the ones your jobber sel] _ 
® Plus ite f 4 — 

plete se ‘rom related sales. A ¢ 
LU brands ike 00d’s TRU 
Other. One product sel] an- 


® National advertic: 
rondiee ct rtnne. Over 3,000.000 
om oo Journal and Successfy] 
BLU lil S€€ six ads on Wood’s T} ; 
Ools in the next 8 months sicieg 


Assortment No. GA90 
SHIPPED PREPAID. BILLED THRU YOUR JOBBER 


? 90 lawn and garden tools and 
go: FLOOR DISPLAY RACK 


Zone 1 Retail: $216.72 Cost: $144.48 
Zone 2 Retail: $222.90 Cost: $148.60 


No. Description . No. Description 
VCH “Vv” RR7 Rake 

L8 Floral Rake RC8 Cultivator 
GFS Scuffle Hoe RDW9 Dandelion Weeder 
S3¥% Floral Shovel Display Stand 
06C2 Garden Spade 

RT2 Regular Trowel 

RTT3 Transplanting Trowel! 

RSF4_—s Fork 

RCH5 Cultivator Hoe 

RWH6 Weeder Hoe 


No. Description 

15 Bow Rake 

B22 Broom Rake 
LPS Spading Fork 
FGS6 Garden Hoe 
FGS5 Floral Hoe 

21S Garden Hoe 

4 4 pr. Cultivator 
W3 3 pr. Cultivator 
GLE9 Turf Edger 
DW36 Dandelion Weeder 


< 
< 


-itititbhsawoou 
mee: ee te he os 


| COUNTER DISPLAY 
° Asst. No. RA Retail: $28.62 Cost: $19.08 
; . Shipped direct, prepaid. Billed thru your hardware wholesaler. 
| 30 Small Hand Tools 


Description Qty. No. Description 
Regular Trowel 3 RWH6 #£=Weeding Hoe 
Transplanting Trowel 3 RR7 Hand Rake 
Spading Fork 3 RC8 Cultivator 
Cultivator Hoe 4 RDW9 #$=Weeders 

1 GCDS Counter display 


FO CITE FAIS INS A OT eo 
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Jonel Retail: $191.56 Cost: $112.14 
@ Asst. GPC3 Zone2 Retail: $201.32 Cost: $118.24 


DELIVERED DIRECT, PREPAID. BILLED THROUGH YOUR WHOLESALER 


No. Description 


5B2CBJL Jet Lite Long Handle 
To: WOOD SHOVEL & TOOL CO., 


Round Point Shovel 
id ta AB2CBJL Jet Lite Long Handle 


h | 
Ship direct, freight paid: Square naa Shove 
OZOOBJL Jet Lite Special 
Garden Spade 
200 30” Lawnsweeper 
31ORKD Home Barrow 
10 x 1.75 Tire 


RA assortment of 30 small 310RKD Home Barrow 
hand tools and free counter (free) 
display @ 19.08 


Qty. Description Zone 1 Zone 2 


_________.GA90 assortment of 90 tools 
and free floor display rack @...$144.48 $148.60 








GPC3 assortment of shovels 
and spades, lawn sweeper, " 
and Home Barrows, with one 48” x 12” TRU BLU Garden Center Ban- 


/ 
barrow free @ 112.14 118.24 Free ner in 3 colors on strong muslin with 


tal ts for indoor-outdoor dis- 
INVOICE THROUGH MY HARDWARE WHOLESALER WHO IS: we ee 
Wholesaler's name 


————_—_—_—— § 2 col. x 12” newspaper ad mat on your 
ee: TRU BLU Garden Tools Center. 
Street Ae 


City and State 





























Ship stock to: (Store) es a a sia 
tana, Wyoming, Colorado, New Mex- 

Street & No. | d 

ico, and El Paso, Texas; and all states 

to the west thereof. 








City and State 





Ordered by (signature) 
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“BOSTON’S complete line of garden hose 


HELPS GROW MORE GREEN STUFF 


ter 
STON helps you to grea 
atid hose profits with better 
ooking products, attention-gethine 
packaging, and smart merchan- 
dising aids. 
AT THE NAT'L HARDWARE SHOW—BOOTH 1148 


: } " . cee at » a Se 
x ei a 7 Te ae eee . ; RIO, : 3 
- a —r . m= . — — ; b ; : , 
: es Rs os 
oe. . a a 


We RR OS 
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ee RISE 
aC HOE SERRE 


VINYL GARDEN HOSE RUBBER GARDEN HOSE 


Made of 100% Pure Durable. Resists sun, 
Vinyl in two styles: 



















weather and wear. 










Light weight, spar- Seamless rubber tubes. 







kling transparent, Single and double 
braid high-strength 


reinforcement. 


and high-gloss, double- 
extruded Opaque. 





ALL BOSTON Vinyl Gorden Hose far exceeds the standards 
of the Society of the Plastics Industry, Inc., and bears the 
seal issued by the U. S. Department of Commerce. 
















BOSTON . 
Triple-Tube NOZZLES 
FLEXIBLE A sales leader. Full size. Ma- 


chined from solid brass. 









SPRINKLER 










Top quality vinyl. 
Made super- flexible to 
lie flat, hug curving terrain. Gives wide, 
gentle spray. Reversible for soaking. Nickel- 
plated brass couplings. 






BOSTON 
HOSE WASHERS 


Live, red rubber. Durable. 
Perfect fit. 







Speedy delivery from our 
warehouses to distributors on 
all orders and re-orders. 

















BOSTON WOVEN HOSE & RUBBER COMPANY 
BOSTON 3, MASS. 





-jeok-yge}. 
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says Jiminy Filter 


you in 2U/ cities 


l’m going to work for 





FIND YOUR TOWN among the 207 cities where Sunday supplements will carry advertising of 
Fiberglas* DUST-STOP* furnace filters during the fall selling season. Here’s local advertising 
support delivered right to your customers’ doorsteps—24 million strong! Be the first in your town 
to tie in with this program. Your DUST-STOP Distributor will supply Jiminy Filter Display, banners 
and other materials FREE! Owens-Corning Fiberglas Corporation, Dept. 38-I, Toledo 1, Ohio. 


Abilene, Texas 

Albany, Ga. 
Albert Lea, Minn. 
Altoona, Pa. 
Altus, Okla. 
Anderson, Ind. 
Anderson, S. C. 
Anniston, Ala. 
Ardmore, Okla. 
Asbury Park, N. J. 
Ashland, Ky. 
Athens, Ohio 
Atlanta, Ga. 
Austin, Texas 


Bakersfield, Calif. 
Baltimore, Md. 
Beckley, W. Va. 
Big Spring, Texas 
Biloxi, Miss. 
Birmingham, Ala. 
Bloomington, Ill. 
Bluefield, W. Va. 
Bogalusa, La. 
Boise, Idaho 
Boston, Mass. 
Bowling Green, Ky. 
Brownsville, Texas 
Buffalo, N. Y. 
Burlington, Vt. 
Canton, Ohio 
Casper, Wyo. 


Champaign-Urbana, Il. 


Charlotte, N. C. 
Cheyenne, Wyo. 
Chicago, IIl. 

Cincinnati, Ohio 
Cleveland, Ohio 


Colorado Springs, Colo. 


Columbus, Ohio 
Concord, N. C. 
Coshocton, Ohio 
Council Bluffs, lowa 
Cumberland, Md. 


Dallas, Texas 

Danville, Ill. 
Danville, Va. 
Davenport, lowa 
Dayton, Ohio 
Daytona Beach, Fla. 
Denison, Texas 
Denton, Texas 
Denver, Colo. 
Des Moines, lowa 
Detroit, Mich. 
Dothan, Ala. 
Dubuque, Iowa 
Duncan, Okla. 


El Dorado, Ark. 
Elmira, N. Y. 
Enid, Okla. 
Eugene, Ore. 
Eureka, Calif. 


Fairmont, W. Va. 


Fayetteville, N. C. 


Florence, Ala. 
Florence, S. C. 

Fort Lauderdale, Fla. 
Fort Myers, Fla. 


Gadsden, Ala. 
Gainesville, Fla. 
Galveston, Texas 


Grand Junction, Colo. 


Grand Rapids, Mich. 
Greenville, Miss. 
Greenville, Texas 


H Harlingen, Texas 


High Point, N. C. 


Hobbs, N. M. 
Hot Springs, Ark. 
Houston, Texas 
Huntington, Ind. 
Huntsville, Ala. 
Huron, S. D. 


OWENS-CORNING 


FIBERGLAS 





| Idaho Falls, Idaho 
Indianapolis, Ind. 
Ironton, Ohio 
Jackson, Tenn. 
Jacksonville, Fla. 


Jefferson City, Mo. 


Kankakee, Ill. 
Kansas City, Mo. 


Kilgore, Texas 


Kingsport, Tenn. 
Klamath Falls, Ore. 
| Lafayette, La. 
Lake Charles, La 
Lancaster, Pa. 
Laredo, Texas 
La Salle, Ill. 
Las Vegas, Nev. 
Lawton, Okla. 
Lewiston, Idaho 
Lima, Ohio 
Logan, Utah 
Logansport, Ind. 
Lorain, Ohio 
Los Angeles, Calif. 
Louisville, Ky. 
Lowell, Mass. 
Lufkin, Texas 
Lynchburg, Va. 
Manchester, N. H. 
Mansfield, Ohio 
Marion, Ind. 
Marshall, Texas 
McAllen, Texas 
Medford, Ore. 
Memphis, Tenn. 
Meridian, Miss. 
Miami, Fla. 
Middletown, Ohio 
Midland, Texas 
Milwaukee, Wisc. 
Minneapolis, Minn. 
Monterey, Calif. 
Muncie, Ind. 





Muskogee, Okla. 
N New Albany, Ind. 


New Brunswick, N.J. 


New Haven, Conn. 
New Orleans, La. 
New York, N. Y. 
Newark, Ohio 
Norfolk, Va. 


0 Ogden, Utah 
Orlando, Fla. 
Owensboro, Ky. 


P Paducah, Ky. 
Panama City, Fla. 
Paris, Texas 
Parkersburg, W. Va. 
Pasco, Wash. 
Pensacola, Fla. 
Philadelphia, Pa. 
Phoenix, Ariz. 
Pine Bluff, Ark. 
Pittsburgh, Pa. 
Pocatello, Idaho 
Port Arthur, Texas 
Portland, Ore. 
Poughkeepsie, N. Y. 
Providence, R. I. 
Provo, Utah 
Pueblo, Colo. 


0 Quincy, Iil. 


Racine, Wisc. 
Rapid City, S. D. 
Reno, Nev. 
Richmond, Va. 
Rochester, N. Y. 
Rome, Ga. 
Roswell, N. M. 


Sacramento, Calif. 
St. Louis, Mo. 
Salem, Ore. 
Salisbury, N. C. 
Salt Lake City, Utah 


*Fiberglas and Dust-Stop are trade-marks (Reg. U, S. Pat. Off.) of Owens-Corning Fiberglas Corporation. 
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San Angelo, Texas 
San Antonio, Texas 
San Francisco, Calif. 
Santa Ana, Calif. 
Santa Barbara, Calif. 
Santa Fe, N. M. 
Santa Rosa, Calif. 
Sarasota, Fla. 
Seattle, Wash. 

Sioux City, lowa 
Snyder, Texas 
Spartanburg, S. C. 
Spokane, Wash. 
Springfield, Til. 
Springfield, Mo. 
Suffolk, Va. 
Syracuse, N. Y. 


Tallahassee, Fla. 

Tampa, Fla. 
Texarkana, Texas 
Toledo, Ohio 
Trenton, N. J. 
Tupelo, Miss. 
Tuscaloosa, Ala. 
Tyler, Texas 


ij Utica, N. Y. 


Vy Vallejo, Calif. 
Vicksburg, Miss. 

Victoria, Texas 

Vincennes, Ind. 


Waco, Texas 

Walla Walla, Wash. 
Washington, D. C. 
Waterloo, Iowa 
Wenatchee, Wash. 
West Palm Beach, Fla. 
Wichita, Kan. 
Wichita Falls, Texas 


y Yuma, Ariz. 
7 Zanesville, Ohio 


fl} [> AIR FILTERS 
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New Convenient Size—New Popular Price 





MORE SALES FOR YOU! 










Home-owners, do-it-yourselfers, 
are raving about ‘‘3-in-ONE’s’’ 
new Oil Spray Can. 

Now it comes in a new conven- 
ient size—at a new low price— 


sells for only 50¢ for even faster 
turnover. 








... 18 ads like 
this pre-sell for 


you in Li FE 





. 
op (oR RUST PREVENT i 
OR MORE EFFICIENT LUT 


Pee GRe 


\ 









Eighteen ads like this in LIFE magazine—cram-full of 
old and new ways to use ‘‘3-in-ONE” oil—make more 
customers for you. 


No other household oil out-advertises ‘‘3-in-ONE.” 
None gives you a better deal. So stock it. Display it. 
See it sell. Oil up your cash register Mr. Dealer, and 
watch ‘‘3-in-ONE”’ oil make profits for you. 


“3-IN-ONE” OIL 


Another fine product of 

Boyle-Midway Inc., 

NEW YORK, N.Y. . CRANFORD, N. J. . BROOKLYN 
CHAMBLEE, GA. « CANTON, OHIO «+ CHICAGO « LOS ANGELES 
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NEW 50¢ OIL-SPRAY CAN 





MAKES 











FIX-IT TIPS 
with 3-in-One oil 





Oil crank and hinges with penetrating 
}-in-ONE.” Frees things fast. Prevents 
rust. A.nd the lubrication lasts and lasts. 





Electric shavers run smoothly, quietly 
with “3-in-ONE”™ care. Highly refined— 
safe for the most delicate machinery 





Electric sander, drill, saw—tools work 
better when oiled with “3-in-OnE.” Lu- 
bricates perfectly. Prevents rust, too 





Keep guns in condition with a coating 
of “3-in-ONE” of]. Contains rust-inhib- 
itor. Won't gum up 


"3:1N-ONE. OIL 
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Hardware Show Exhibitors 





Booth No. 


Wolfcrest Products ......... 934 
Johnson & Wozniak Rds. 
Michigan City, Ind. 


Woodhill Chemical Co. ......650 
1391 E. 33rd St. 
Cleveland 14, Ohio 


See advertisement on page 243 


Wood Shovel and Tool Co. 
Geyer Mfg. Co. Div. 823, 824 
L.D. 818 
Piqua, Ohio 


See advertisement on pages 227, 228 


Worman-Pillifant Co. ....... 956 
1511 Madison Ave. 
Toledo, Ohio 


X-Acto 
48-21 Van Dam St. 
Long Island City 1, N. Y. 


Booth No. 


Y 


Yale & Towne Mfg. Co. ...... 18 


155 W. 44th St. 
New York 17, N. Y. 


Yale & Towne Mfg. Co. ...... 137 
11 S. Broadway 
White Plains, N. Y. 

Yard Marvel Mfg..Co. ...... 1120 

5509 N. Market St. 

Spokane 28, Wash. 


Yankee Mfg. Co. ...... 1407, 1408 
29866 John R St. 
Royal Oak, Mich. 


ie Bee OI Ss 5 oo 3:0 Oe 1056 
3507 Livingston Rd. 
Jackson, Miss. 


See Sere. GO. eos ek ene wees 491 
1823 E. 17th St. 
Little Rock, Ark. 





Here's how to get 
more out of Show's new 
fishing tackle display 
A new fishing tackle division is 
an important feature of the 1957 
National Hardware Show. 
Fishing tackle and sporting 
goods are constantly becoming bet- 
ter traffic and profit departments 
for hardware dealers. But to sell 


your share, it’s wise to have as 
much background on_ product 
knowledge, sales trends, and sell- 


ing ideas as possible. 

HARDWARE AGF’S recent Sport- 
ing Goods Merchandising Guide 
has met with enthusiastic re- 
sponse. Thousands have been sold 
at 25¢ per copy. Now each dealer 
can have a copy of this valuable 
32-page reprint for the asking. It 
will help you prepare for this part 
of the show, and it will help you 
merchandise sporting lines after 
you get back home. 

For your copy, write HARDWARE 
AGE, Chestnut & 56th Sts., Phila- 
delphia 39, Pa. 
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with NEW 
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os: | fom handling, and insure positively against 
« loss of screws, parts, etc. Peels off easily. 
| FOR COMPLETE CATALOG & INFORMATION 


Ss. ABOUT ASSORTMENT 71300 write: 


KvAe Butler Street, sacks 









A Assortment #1300 takes up little space— 
© carries complete stock of 16 doz. items. 
ey 24 retail! Each item “Skinpak'd” on color- 






TS Co. 
STAR METAL —, pe 





See us at the Show—Booth 328 
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the “Do-it-Yourself” 


WIRING MIRACLE % 


| swan WJ) ae a 


SYSTEM OF MULTIPLE OUTLETS . 3g 


Also our Complete Display of Wiring 
Devices and Electrical Specialties 


® Many New Items 
© New Impulse Packaging 


‘CABLE ELECTRIC PRODUCTS, INC., PROVIDENCE 7, R. |. 






ee 


= 
4a 


> _ se. 










meet us at the 
NationaL Harpware SHow 
ee; ERY i0) mi 2' Medel’) ananad 
October 14 thru 18 


BOOTH NO. 345 
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Money -Making News for Hardware and Garden Supply Dealers Only! 


Make °99= Profit on a 
*152” Lawn Seed Investment 


New Earth Carpet Sampler Deal No. 58 
Gives You a Complete Lawn Seed Dept. 
Covers Only 4 sq. ft. of floor space 


The Earth Carpet lawn seed department can be the most 

profitable department in your store . . . based upon the space it 

takes to display it. Just allow only 4 square feet of floor space during 
spring and fall selling seasons for this traffic-stopping Earth Carpet 
display. You’ll make $99.52 . . . a big 40% profit on every package 

you sell. Earth Carpet is sold exclusively through hardware and 

garden supply dealers. Fair-traded prices means no price cutting 
competition with food and drug stores, or discount houses. 



























Contains 4 Special Purpose Blends of Grass Seed 
for Every Kind of Lawn 


This new Earth Carpet Sampler Deal is a complete lawn seed 
department. It features 4 faster selling special purpose blends—each 
with a scientifically correct formula to grow the kind of lawn your 
customers want. There’s a size package to fit every lawn .. . a price to 
fit every pocketbook. Earth Carpet special-purpose blends 

turn lawn seed problems into sales for you. 





Here’s what you get 







Jz 

in each Sampler Deal he 

CASES EARTH CARPET UNIT SIZE PACK "IZ 
. Executive 1 Ib. 24 YY 
YG, 

1 Gold Label 1 Ib. 24 ti 

1 Red Label 1 Ib. 24 Gs 

1 Red Label 5 Ib. 10 ae 

1 Green Label 1 Ib. dd Ae 

2 Green Label 5 lb. 10 oe 


Yi 


i 
Chey 
7 





AX ~*% 
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Plus these FREE profit-making selling tools 


the EARTH CARPET GRO-KIT—a living display that 
actually grows a patch of Earth Carpet grass right in 
your store. Stops traffic, builds impulse sales. 





SOS ONAN 
.~ 


Merchandisit.g Display Rack @ Colorful Posters © Lawn- 
Making Booklets @ Retail Price Cards ®© Ad Mats and 
Radio Scripts on a generous 50/50 Coop basis Feature EARTH CARPET 


ORGANIC Lawn and Plant 
Food Too! 


EARTH CARPET OR- 
xANIC is just what your 
customers need to feed their 


N 
| SUNDAY TRIBUNE lawns, gardens, shrubs, trees 


















and Gardens 
and flowers. It contains no 
And EARTH CARPET pre-sells your customers with Exciting odors, can be stored indefi- 
National Advertising in Life, Better Homes & Gardens, Sports nitely, and is packed in 5 and 
Iiustrated, Dynamic Local Advertising in Key Metropolitan 50 lb. self-selling poly bags. 











Newspaper Garden Sections 


Dealers: See your wholesale distributor @ Distributors: Some territories still open, write 


L. TEWELES SEED CO. mitwaukee 1, wis. 
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don’t buy any 





or 








until you have seen 


Fox Howard's 








all-new 1958 line 








\ MOWERS 
® tpertnd height adjustment from 6. Offset wheel arrangement 
- 2%" 7. Unbreakable steel deck—guaranteed 
i 2. Deluxe dial throttle control on handle for life of mower 
3. Free leaf mulcher with every mower 8. Chrome plated handles 






4. Power blade sharpener 





wo , iii 1. Disc agitator 
2. Dial Control 


3. Large pneumatic tires 


4. Nylon bearing wheels 





BOOTH 784 
AT THE COLISEUM 
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5. Side discharge chute located forward 10. Reinforced wheel mountings 


11. Nylon-bearing wheels; 8” 


5. Perfect balance ia 


9. Brilliant metallic finishes 






rear, 6 front 
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..And LOMA WARE ORIGINALS ¥ 


mean Plastic at its Best..! 


PS 


) 





A LOMA WARE EXCLUSIVE 
ONLY LOMA WARE ORIGINALS 
GIVE MOLDED-IN HEALTH PRO- LOMA’S GLAMOROUS NEW PLASTIC CLOTHES HAMPER 
TECTION .. . WITH COROBEX, 


THE MODERN GERM FIGHTER. AND MATCHING HAMPERETTE...THE LATEST IN THE 
LONG LINE OF “STYLED TO SELL ON SIGHT” LOMA 
WARE ORIGINALS — THE NATION'S OUTSTANDING LINE 


PROTECTS OF PLASTIC HOUSEWARES. 


OROBE=X 


HEALTH 3000 W. PAFFORD STREET 
AS ADVERTISED IN LADIES HOME JOURNAL FORT WORTH, TEXAS 
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If you are not a Simplicity Dealer, write us today 


Don’t miss this profit opportunity! For 36 years, 
Simplicity has been America’s most-wanted name in 
lawn and garden power equipment. Now Simplicity 
steps up POWER to step up your sales: 


POWERFUL PRODUCTS @ Today’s Simplicity 
line is the culmination of 36 years of progressive en- 
gineering and the finest power-equipment technology in 
the industry. Simplicity equipment is engineered better, 
built better, and tested better than any other line. 


POWERFUL PROMOTION @ Bringing the 
strength of powerful advertising to bear in your local 
market through big factory-paid newspaper advertise- 
ments, Simplicity actively solicits customers for your 
store. Our dealers report the 1957 newspaper campaign 
was the finest and most productive in their experience. 


PLUS e liberal initial stock-order discounts 


@e Spring dating privileges 


® generous co-op advertising and factory- 
paid local newspaper campaigns 


@ highly competitive pricing on America’s 
highest-quality line 

@sound engineering that minimizes 
service costs and problems 


@ field-tested equipment put through 
rugged tests before you sell it 


IMPORTANT @ Select franchises are still available 
for qualified dealers. Use coupon, write, wire or tele- 
phone to find out if a Simplicity franchise is available 
in your locality. 


... there’s Big Money in the 
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Fo6uN 
% America’s No. 1 Line 
of Lawn and Garden Equipment 


( nniversary 
ER 
1957 was a great year for Simplicity 
Dealers. Was it a great year for you? 
SIMPLICITY MANUFACTURING COMPANY 
Port Washington 1, Wisconsin 
Gentlemen: Please send me full details on how I can 
become a Simplicity dealer, and send me literature on: 
(........) Wonder-Boy Riding Mower 
) Roticul Rotary Tiller-Cultivator 
) Simplicity Garden Tractors 


Become a Simplicity Dealer NOW ... 
PROMOTE THE POWER LINE 
and PROFIT! 


Mail this coupon for information 
Company. 


Address 
State 


City... 


SIMPLICITY MANUFACTURING COMPANY 


Port Washington 1, Wisconsin 





AMERICA’S BEST 
VINYL PLASTIC 


Garden Hose Line 
_ EUMER says: 


H e re’s a SEE OUR ATTRACTIVE 


fon 1958 LINE 


Borden 
AT THE 


Be LS NATIONAL HARDWARE SHOW 
\ glitte ‘aiare | NEW YORK COLISEUM * BOOTHS 768-769 


orn | bp REPRESENTED BY = 


Ralph M. Cohen, Inc. 








Doring & Eyer Co. 
637 West 39th St., Kansas City 11, Mo 
Boyd Dudley 
753 James St., Syracuse, N. Y. 
George Goddard & Son 


3902 W. Charlestown, Seattle 6, Washington 


A sidigtate degorating k kit the 
entire family will use. : 


It’s fun, it’s easy! Makes dozens of holiday ornaments» 
and decorations, greeting cards, gift wraps, party mate-’ | 
terials, novelties. Every member of the family will find | Guinik-Jonneen & Ce. | 
for birthd cr : oti , | 4026 No. Figueroa St., Los Angeles 65, Calif 
many more uses . . . for birthdays, anniversaries, parties, | oeitil B dectnhaiinn 
school projects. They'll be year-round customers for’* | entities Sate Melanin 
this kit. /% , ee Mt. States Sales Co. 
Here’s what each attractive * SY as 15th & Arapahoe, Denver, Colorado 


¥: | | H. Louis Rolfes & Son 
stand-up package contains : ro. ote | 4004 Akochia Ave., Cincinnati 5, Ohio 


i 2 “pencil” tubes of Elmer’s GLUE- ALE’ » oamr | Malcolm Robertson 
¢ 3 unbreakable, shakertop, plastic vials of brilliant | 1514 Kensington Re., Sirminghem, Ale. 


glitter—3 different colors | nee Sener 
fr ) ocksville, N. C. 
’  ® Easy-to-follow illustrated directions and sug | 3 © Gate S Oa tee 
© ° . 


ca gested uses y 2525 W. Armitage Ave., Chicago 47, Illinois 


Ms ’ Borden’ s Holiday Glitter Kits come packed 12 to a case. | J. E. Taylor 


6954 Vernon Rd., Dearborn, Mich. 
~ There’ s plenty of glitter in each kit. No need to stock | 
P y 6 Robert C. Waters 


:* extra glitter. 9 . | 36 Cobb Place, Waban 68, Mass. 
. (Order now! Se: Tat *y a, y, 


Soby- COMPANY = APEX TIRE & RUBBER CO. 


Chemica! Division «350 Madison Ave., New York 17,N.¥Y. 505 CENTRAL AVENUE PAWTUCKET © RHODE ISLAND 


| 
| 
| 
»Ss 4 * —— 
ne Wine - Ras | 192 Lexington Ave., New York 16, New York 


"4 














238 @® NATIONAL HARDWARE SHOW SECTION @ HARDWARE AGE, SEPTEMBER 26, 1957 








| rion 
740l03 @ Power Mowers FOR ’58! 
Ride Right into Mower Sales with 


RANGER 7R 21 


Tractor Type 2% h.p. 4 Cycle 
Rotary Mower Gasoline Engine 







































Quick Hitch 
trailer type 
Mowers available 
to provide 
Full 60” Cut 


Full 21” Cut 
Reor Discharge 


Comfort for any 
Size Operator 


All Controls 
Directly Under em Wheel 
Hand ain Drive 


s 
Recoil Starter 4 = aS Shift Lever for 


Neutral, Forward 
Exposed Handle and Reverse 


An entirely new concept in 
Riding Mower styling, 
safety, comfort and 
economy. 


Order NOW for 1958 Price Protection 


Besides providing the longest discounts in the Industry . . . 
Root will guarantee price protection against increases, on 
orders placed prior to December 31, 1957 and deliver as 
you request. 








OCTOBER 14-18 
The Root line is Complete, there's an raeltiiit) a Mla mde) ) anata 


advantage in buying from one recognized 
manufacturer. Other units are....... 

@ Heavy duty PATHFINDER MOWERS, recommended for heavy 
mowing jobs in brush, weeds and grass. 20” Hi-Boy, 24” Hi-Boy, 
20” Self-Propelled and 24” Self-Propelled. 

@ Popular priced WHIZ MOWERS, 18” and 20” Free-Wheeling models 
and the new 20” Self-Propelled and 21” Self-Propelled models. 
@WHIZ POWER SAWS, complete power tools, 18” with 2 h.p. 
4-cycle engine; 20” with 21/4 h.p. 4-cycle engine and the big heavy 

duty 26” self-propelled with 5 h.p. 4-cycle engine. 

@ ATTACHMENTS for WHIZ POWER SAWS — Mowing Unit, 
Post Hole Auger, Rotary Tiller Hoe, Disston Chain Saw, Cord 
Wood Cut-off and high speed Grinding Wheel. 


Write for complete information about the entire Root The pepeier 20° Self-prepciiod WIE 
line and the new Price Protection plan for 1958. SAW unit. 
Please address inquiry te Sales Manager 





*feleohs VPN Lela Venmeranvie CO. INC. 127 EAST ELEVENTH ST. 


BAXTER SPRINGS, KANSAS 
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HIGHER PROFITS 
wth 
Grookuille Garden Gloves 


+ WIDE ASSORTMENT OF 
TYPES AND PRICES 

+ 40-44% PROFIT ON 

SELLING PRICE 









SOFT 
TOUCH 


Special material and con- 
struction provide one size to 
fit most women-allowing lower 
inventories. Assorted pastel yel- 
low, green and blue colors with multi- 
color back. Each pair in multi-color 
polyethylene envelope. Available in multi- 
color display carton or preloaded on wire 
rack. Retail: 98¢/Pr. 

One size to fit most men is solid tan with brown 
trim. Retail: $1.19/Pr. 
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HOE ’N 
\e HOME 


Ladies’ size illustrated has 
fancy design woven in—not 
printed—extra durable sanforized 
cotton fabric. Packed in multi-color 
oe 

polyethylene envelopes and display pack- 


age. Retail: 59¢/Pr. 
GOAT 
SKIN 


Je Goatskin gloves are made of 
: the ever popular Napat tanned 
_-~™, leather containing lanolin. Wash- 
able; will dry out soft. Pairs stap- 
led together with informative sales 
tag. Assorted sizes for ladies and 
men. Retail: $1.75-1.85/Pr. 


MS BUSS 


We also offer over 100 styles of industrial work 
gloves and will promptly fill requests for information. 








“CHORALEER™ eee 
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GRANADA 









No other gy < 
Melmac® Quality) 
Dinnerware . 
gives you Patterns — 
on all Pieces. 


7 C 


DECORATED 


by PROLON 


Prolon gives you four patterns by a master 


a ae = ORIENTAL 
Ses oo POPPY” 


designer — smart, modern, exclusive. Done in 
diamond-sparkling colors on white — as translucent 
as fine china. Virtually unbreakable, 
guaranteed; colors fadeless; safe in hottest water, 
even in the dishwasher. 


PROLON ... 
Your Profit Line For 1957 





PROLON DIVISION, PRO-PHY-LAC-TIC BRUSH CO. 


Florence, Mass. i 
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the one really new look in 
Power Lawn Mowers... 
from America's finest and 
most complete line. 


7 Swepft-Line Design by 


Here is an entirely new concept 
in lawn equipment design .. . 
the one power mower line with 
everything . . . styling, products 
and excellent list prices. Design 
that sets it apart . . . perform- 
ance that keeps it apart. This is 
HOMKO for 1958! 


A 


24” Model AE-180 30” Model RR-140 18” Model JK-S6 2. Model LP-230 
| THE LAWNMOWBILE THE THE FIREBIRD 
Deluxe 4-wheel riding LAWN TRAVELER Popular trimmer-type LAWN MARKSMAN 
rotary ... now with new Deluxe 4-wheel riding rotary. Selt-propelied reel type. 
: 4-cycle engine. reel type. Also in 18” and 24” cut- 
ting widths. 











All New 


Homko 


Power Arm 
Model PA-258 


World's most complete 
self-propelled rotary 


A 


Front wheel drive with 2-speed trans- 

mission. New 3-in-one fingertip throttle 

| chokes, stops and controls speed of 
| engine. Fingertip clutch lever. 2% h.p., 


22" Model RA-222 4-cycle Briggs & Stratton gas engine 


with recoil starter. All steel. Flexor 
. Blade prevents drive shaft damage. 
The Thunderbird trimmer type. New streamlined look. 
Write Today For Complete Information On Homko ... You'll Be Glad You Did 
WESTERN TOOL AND STAMPING CO. DEPT. HA-20 


The World's Largest Producer of Power Lawn Mowers 
2725 Second Avenue, Des Moines 13, lowa 


Edger-Trimmer 
Chassis 
Model PA-261 





Mower Chassis 
Model PA-259 


Rotary Tiller Chassis 
Mode! PA-260 





' 
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Both styles available 
in full range of sizes 


Gleaming, jewel-like high gloss finishes 
catch the eye. Lightweight, easy-to- 
handle. All Biltrite Vinyl Garden Hose 
are so durable they are unconditionally 
guaranteed. Far exceed standards of 
the Society of the Plastics Industry, BILTRITE RUBBER HOSE 
Inc. and bear this seal issued by the 
U.S. Dept. of Commerce. All couplings 
full-flow solid brass. Bright, inforced wtih high tensile cord. 
multi-colored packaging makes selling Full range of sizes and colors. 
easier, too. 


For your many customers who demand 
the special qualities of rubber . . 


Extremely durable live rubber, re- 





You get these extra advantages 

P eee BILTRITE TRIPLE-TUBE 
POWERFUL MERCHANDISING HELP including free FLEXIBLE SPRINKLERS 
ad mats and window streamers. Merchandising 


displays and self-service racks available. Finest quality vinyl; gives wide, 


@ SPEEDY DELIVERY to distributors from strategically gentle spray, always lies flat, re- 
located warehouses. versible for soaking. Nickel-plated 


AT THE NAT'L H’DW’R SHOW—B'THS 1012-13 ; solid brass fittings. 





AMERICAN BILTRITE RUBBER COMPANY 
CHELSEA 50, MASS. 
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‘SPECIAL, FOR DEALERS ONLI!’ * 
DOUBLE YOUR SALES! GET THIS BEAUTIFUL 


FREE SHOW-PAK rack 


OTotaalel(-31— with a Colorful Display Card & Sample ones ata 


SN mV \ ni fy 
*. S : VR Le I" Wy 
iastic AL aoe 


tol : Be 
the Kel your : THE ORIGINAL = 


- PLASTIC ALUMINUM: 


in the BIG 5-1/2 OZ. TUBE ~S 
Wm. 


ANS 


YOU'LL BEAT 1 
a | Amu SALES RECORDS \¢pueee 


| “A WITH THIS 
Mma. «POWERFUL NEW 
. ST 


SS 


_— 


y —— 
Ms eS 


DEALER SPECIAL SPAD-1 
Shipped Complete 


12-5, oz tubes of 

DURO PLASTIC ALUMINUM ............... $12.00 
1 Specially Designed 

Wire Display Rack ............... ‘ 1.75 
1 Four-Color Display Card 

with sample application .................... FREE 


VALUE. . $13.75 
DEALER COST ONLY 


Offer is Limited. Order from your jobber. 


Retail Vaive 


adviernsio 


w 
WOODHILL CHEMICAL MFG. CO. 1391. east 33rd STREET © CLEVELAND 14,° OHIO ata dos pisces | 


‘Originators and World's Largest Manufacturers of Plastic Aluminum” 
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Here’s the one and only fire extinguisher designed and styled just for the home market. 
When you sell PROTEXALL you sell real protection for your customers, for this powerful 
home fire extinguisher is capable of putting out three square feet of flaming gasoline, yet it 
is so safe and easy to use that a child can extinguish dangerous oil, grease, gasoline and 
electrical fires. PROTEXALL kills fire with a pure, white powder that is absolutely harmless 
to people, pets or food. No foam, no liquid, no mess. As easy to clean up as spilled flour. 

PROTEXALL COMES IN 4 COLORS—white, pastel yellow, pastel green and fire engine 
red, one that is right for every decor. 

Marketing studies show a practically untapped market for home fire extinguishers, and 
remember, this is the first Underwriters’ approved extinguisher designed specially for the 
home market. Act now to make “early bird” profits. 


BOAT OWNERS FARMERS HOME WORK SHOPS 


* JUST THINK OF THE POTENTIAL RIGHT IN YOUR 


— OWN AREA—among your present customers. 
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National advertising in lead- 


ing consumer publications. 
g P The PROTEXALL fire extinguisher is 


. made and guaranteed by American 
Store demonstrations. 
LaFrance, the world's oldest manv- 


a facturer of fire engines and profes- 
* ¢« ae S/ 
Sales training for your clerks. — UY saat tilly Gillies sataienats 


Local newspaper and TV 


serene <> or dl PROTEXALL retaits ot $17.95 


Generous trade discounts. 


Attractive displays. ‘Pry y 1 j — : Unit is 1414" high. Weight in indi- 


vidual shipping cartons is 5 pounds. 
Folders GRe envetape f, PROTEXALL is so new that all wholesalers 
stuffers. S 


may not yet have it in stock. 


TO GET YOUR "EARLY BIRD” PROFITS... . 


MAIL THIS COUPON NOW — -— - 


AMERICAN LA FRANCE CORPORATION 
Consumer Products Division 

Elmira, New York 

[) Please ship us PROTEXALL extinguishers. 


|] Please send me full information about my profit opportunities in selling the 
PROTEXALL fire extinguisher. 


SEE Re nS ee 


My wholesaler is: 


J 
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O-Cedar Model ''76" 
Regularly $4.50 


Now only $349 


It’s a Real Deal... 


More Volume—More Profit! 


t O 
yr jobber oF = | 
co AKRON Sfp RED TAG SALE 
- 
PEN g corr : 
HAROWAT vom Seas 
For a limited time, every homemaker 
re Since 1877 will have the opportunity to buy 
O-Cedar Sponge Mops at big savings, 
yet dealers still enjoy the same 
high profits. 

Truly nation-wide consumer 
advertising will carry the story to 
your customers. Every mop will 
display an eye-catching red tag 
as a point of sale reminder. Stock 
up today ...call your jobber! 


wooostde 77 


guilders H ardwe 


O-Cedar Model 88” 
Regularly $5.95 


Now only $494 


O-CEDAR } 

2246 W. 49TH ST. \ 

CHICAGO 9, ILLINOIS sd 
DIVISION OF AMERICAN MARIETTA CO. 
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Housewives and at-home repairmen find that Magic Plastic Aluminum 
stops leaks in everything from teakettles to down spouts. Needs no heat 
or tools—repairs every kind of metal. 





It’s amazing, users tell us, what you can do with a tube of Magic 
Plastic Aluminum. Metal in putty form, this handy mender spreads 
like paste, dries metal-hard in two hours. It’s a home repair kit in 
a tube .. . and a money-maker for hundreds of paint and hardware 
dealers all over the country. 

The manufacturer reports that Magic Plastic Aluminum today 
ranks at the top in sales of “‘do-it-yourself” repair products . . 
after only two years on the market. Magic Iron Cement Company 
points to three reasons: 

1. Quality product made with ALcoa® Aluminum Powders. 

2. Versatile, attractive package (ALCOA collapsible tube). 

3. Aggressive advertising-merchandising program. 


Read the letter. It tells the sort of success story _ 
that means action on dealer shelves. ; Vv. vomman wan 

See Magic Plastic Aluminum at booth 399, | Vatcoa @ 
National Hardware Show, New York Coliseum, 
October 14-18. 





ADORE RRR Cs ONIN 
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Magic Iron Cement Company 


reports: MAGIC PLASTIC ALUMINUM 


new sales sensation 


un ‘‘Do-it-yourself’’ market 
















5403 BOWER AVE 





- CLEVELAND 27. onto 


june 7, 1967 


MF. R. AL Sweet, District Seles Manager 
it Company of America 
Serringt Tower Building 
Clevetand, chico 
eer Ar. Sweet: 


be know that you wil! be interested in Bearing ebout our cotstanding sebes success 
story loge PLASTIC ALOMTNUM ~~ reel metal in peste form. This manrnet ent 


Baturalty, « ch achieves seles success , 
from the deginni Likewise, we use ALCOA bo} tubes which give us en 
attractive, colorful, easy to ute package, THES is @ combingtion thet can’t be 


The aggressive Alcse aerchendis | danpaign hes aie0 been 6 help to us im our 
marketing p The Alooa is fs prominentty pagh tetog es sis~ 
+" and place } Our product in high traffic area: 











ALCOA does not make aluminum 
putties, but ALCoA Aluminum Powders 
are used in all the best brands. Cold 
solders are easy to use, require no tools, 
heat or flame. They adhere to metal, 
wood, plastic, glass or concrete . . . are 
not affected by water, oil or gasoline. . . 
can be burnished to a high luster or 
even painted. 

We'll be happy to send more informa- 
tion. Use the coupon. 


juU404 O45Dg UI [OLOW [Oe 


WNNIWNIV I11SVId 


NEw! 
“ALCOA THEATRE” 


wh A Exciting Adventure 
— (Ay ALTERNATE MONDAY EVENINGS 


ee ee ee ee ee ee ee ee Ue Oe ee 





Aluminum Company of America 


1735-J Alcoa Building, Pittsburgh 19, Pa. 


Please send more information on cold solders made with 
Alcoa Aluminum Powders. 


Nome. Sian 





Company 
Address 


City , Zone State 


a ee nn et ME EEE EE 
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BRUSH HOLDEF 


AND THEY'RE ALL q 


HAMPERS! 


VANITIES! 





THE ONLY RESOURCE FOR SCALE AND HAMPER ENSEMBLES 


From placing the order to making the sale—Detecto 
simplifies your bathroom accessory business! 
One-Way Ensemble Selling—Detecto gives you 
a direct route to larger unit sales! You show color- 
coordinated Detecto ensembles as a group... and 
you sell them as a group. And you sell easier, faster 
because Detecto is one of America’s best-known 
brand names. 

One-Brand Inventory — Detecto eliminates mul- 
tiple brands, complicated record-keeping—minimizes 
inventory problems! 


248 @ NATIONAL HARDWARE SHOW SECTION @® 


Today, dealers everywhere are tightening their lines, 
reducing inventories and increasing their sales—and 
they’redoing it with Detecto. Make Detecto your one 
and only resource for scale and hamper ensembles. 


One Word 
Sales Talk 


Detecto Scales,inc., 540 Park Ave., Brooklyn 5, N.Y.+ Since 1900 
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HITCH YOUR PROFITS | 
TO A RISING STAR! 
\ 


1958 | 


, | 


- a 
an 7 alt. « «an honored name in hardware and 


housewares since 1882 ... builds toward its second 
year in the outdoor-living field with a complete and 


sales-creating line which adds: 


new and distinctive designs of Susud Cheats 


(each offered in aluminum or enameled steel) 


new and sales-appealing designs 


| of Jasut Jugs 
‘Lughy" See the Lucky 7 “ addition 


to the A line at 


LOVELL BOOTH 1155 


National Hardware Show 
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+; 1 P.S. If you can’t get to the show, by all means write for literature. 


[ee 
Wes LOVELL MANUFACTURING COMPANY 
ERIE+ PENNSYLVANIA Stace (8 £2 
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AIR-LITE 





AIR-LITE 


Screening 
Get this new display rack 
at 2 mfr.'s cost with 6- 
roll order. SPECIAL $16 
BONUS: You get a 50 ft. 
roll FREE with order. 


AIR-LITE Furniture Cloth 
Self-Service Kits 


Nothing to measure, trim or wrap. 
Each kit re-covers one chair. 
Free Display rack. 
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AIR-LITE Outdoor 
Furniture Cloth 
woven of 


Firestone eon 


Free display rack 
with 3-roll order. 


AIR-LITE 
Chair Webbing 


woven of 


Firestone Velen? 


Free display rack 
with 4-roll order. 


Plastic llloven Products Ine. 


>| CAMDEN STREET e@ PATERSON 1I7.N. J 
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make this your biggest, busiest Christmas ever! 


Sell them SWING-A-WAY as gifts! For Mom there are many models and styles of can openers, 
and a wonderful new knife sharpener. Dad will go for the ice crushers and ice bucket. All are guaran- 


teed for 5 full years. Order early and keep your stocks complete all through the Christmas season! 


FIRST IN SALES SwinG-A-Way FIRST IN VALUE! 











COMBINATION CAN OPENER 
DELUXE CAN OPENER from $2.49 WALL ICE CRUSHER from $7.9S AND KNIFE SHARPENER from $3.98 





























AUTOMATIC CAN OPENER from $4.49 














TABLE ICE CRUSHER from $9.95 ICE BUCKET $7.95 PORTABLE KNIFE SHARPENER $1.98 
SWING-A-WAY MANUFACTURING CO., 4100 BECK AVE., ST. LOUIS 16, MO. @ IN CANADA: FOX AGENCIES, PORT CREDIT, ONT. 
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For Easier, More PROFITABLE Water System SALES 
| 
| 


* NEW Zan 


S’4SbS 


A DOLPHIN 


(TRADEMARK.PAT. PENDING) 


“SIMPLIFIED” 
SUBMERSIBLES 


Complete TWO-WIRE Systems 
For Wells © to 36O Feet 


Here, for the first time is a submersible pump made to 
order for big volume, high profit sales through hard- 
ware outlets. A submersible that can meet the needs 
of all the domestic installations in your area—both 
shallow and deep well. A submersible with no control 
box and no related electrical problems—which can be 
installed easily, quickly. It’s the new Rapidayton 2- 
wire Dolphin submersible with advanced SIMPLI- 
FIED design, made for 4” wells (or larger) 0 to 360 
feet in depth. You get all this—in the finest submers- 
ible pump ever built—at jet pump prices. 


Exclusive MOTOR Features 


The widest range of horsepower sizes in the domestic 
water systems field: 14 through 1 h.p. The exclusive 
Tait-designed and made motor is as simple as a jet 
motor. Has exclusive starting switch (pat. pending) 
with super size capacitor which gives a power surge 
that assures fast, sure starts. Motor is dielectric fluid- 
filled, requiring no oiling, no maintenance attention. 


“DOUBLE LIFE’’ Stage Design 


Only Rapidayton submersibles have the “Double Life” 
stage design and construction which give the greatest 
possible protection against the abrasive action of 
sand. For the higher capacities and pressures required 
by modern living; for longer, more dependable opera- 
tion; for simple, problem-free installations, choose 
the new Rapidayton 2-wire Dolphin submersible. 


S 50 Submersible pumps in the 
same price range with jet 
pumps! The % h.p. Rapi- 

dayton 2-wire Dolphin 
RETAIL (pump only) retails for 


(%h.p.) only $169.50. 
Kypiaagqion DIVISION 


THE TAIT MANUFACTURING COMPANY *® DAYTON 1, OHIO 





COMPLETE SYSTEM 


You order as one “package,” 
including 60 to 100 ft. cable 
(depending upon horsepower) 
attached to pump, overload 
protection box, fittings, and 
42-gal. pressure tank. Systems 
to meet FHA requirements. 


od 
 f 
| 
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Established in 1908 as Dayton Pump and Manufacturing Co. 
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HILLS AND SLOPES? 


give He a. Pg Bee 
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This heavy-duty 
Toro Pony climbs steep grades with 
ease as it clips off a 27-inch swath. Reel 


gives grass crisp scissor-cut. 
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SMALL LAWN? Dependable 18-inch Toro 
Whirlwind rotary mower is easy to 
handle. Mows grass and weeds, trims 
close, pulverizes leaves. 
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TRIMMING? Driven by the Power Handle, 


the Toro Homelawn has a 25-inch out- 
in-front reel that trims next to walls or 
fences. Sulky optional. 


mom 


LARGE ESTATE? The 76-inch Toro Pro- 
fessional outmows 15 men with hand 
mowers. Hinged ““wing”’ reels hug ground 
contours for even cut. 
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FINE LAWN? Six blades on the reel of 


the 20-inch Toro Sportlawn (most 
mowers have only five) give extra-smooth 
cut. Self-propelled. 


MANY JOBS? Sell a// your yard machines 
the Toro Power Handle way. Portable 
engine-and-handle unit switches in 


seconds from one work unit to another. 





TOROS new complete line 


means more sales for you! 


You cash in with the right power mower for every customer’s 
need when you sell Toro—and you build satisfied customers 
all along the line! Because the Toro line for °58 is the most 
complete line of reel and rotary power mowers on the market. 


And Toro gives you more. Toro gives you power mowers 
engineered and tested at the only research and development 
center of its kind in the power mower industry: every model is 
put through its paces on acres of grasses and weeds collected 
from all over the United States and Canada. 


What’s more, Toro protects you with controlled distribution 
—a network of franchised distributors. No direct factory sales. 
No price cutting. And these same distributors carry a complete 
stock of authorized Toro parts—with factory-trained service- 
men to give your customers speedy service for the life of the 
machine. 


So why take a chance selling “‘distress’’ merchandise? Why 
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take a chance selling little-known brands of power mowers 
that can only mean distress for you, and for your custom- 
ers? Line up with Toro today! It’s the line 
backed by the most powerful national adver- 
tising in the business. It’s the line designed to 
build your sales now —and in the future, too! 


FREE BOOK! For your copy of ““The Toro Story,” 
write Toro Manufacturing Corp., 3007 Snelling 
Avenue, Minneapolis 6, Minnesota. 


LORO 


MINNEAPOLIS 6, MINNESOTA 
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NATIONAL 


HARDWARE 
SHOW 


SEE IT 
HERE... 


Booth 47 


CLEVELAND 4, OHIO 
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CLINTON 
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..@ Ole chip investment 


CLINTON 


Viaigh te__C VT T1NG CHAINSAWS BRING IN BIG 


MONEY RETURNS TO DEALERS WITH MINIMUM DOLLAR INVESTMENT 


There is a mint of money awaiting you in the wood- 
land and timber areas nearby. You make a sure 
investment when you become a Clinton Chainsaw 
Dealer for Clinton has developed the first new chain- 
saw feature in the last decade. Clinton Straightline 
cutting brings to chainsaw customers a completely 
new and easier way of harvesting trees. Clinton offers 
you a saw to suit every market. Clinton brings you 
highest chainsaw quality at lowest retail price... 
with the highest profit per saw in the business. And 
you add continuing profits through the years with a 
lively parts and service business. 


BOTH DIRECT AND REDUCTION BELT DRIVE 
No matter where you are located, what timber is being 
cut, you are able to offer a quick starting Clinton 
Straightline Cutting Chainsaw that will do the job 
faster and easier. For the pulp country Clinton has 
designed the finest pulpsaws with either straight bar 
or bow attachments available. These light, balanced, 
easy handling saws have been performance tested in 
the pulp country. 


if your customers are farmers, sportsmen, or occa- 
sional users, you have both direct drive models and 
reduction belt models with patented TORSION DRIVE 
to offer. Or, if you call the big timber country your 
home, Clinton has a real powerhouse to fell the big- 
gest trees faster and easier. 


It costs you nothing to mail the coupon and learn the 
full details of a Clinton Straightline Cutting Chainsaw 
Agreement. Don’t miss this opportunity to capitalize 
on trees with the only chainsaw that has this exclusive 
sales feature. We'll tell you about our tested, proved 
free tryout selling plan that assures you quick profit 
on your investment. Mail this coupon today. 


CLINTON MACHINE COMPANY 
CHAINSAW DIVISION ¢ CLINTON, MICHIGAN 


X 


World's largest manufacturers of the most 
complete line of air-cooled gasoline engines 


SERIES D4-1: Direct drive. Tremendous cutting speed. 
Diaphragm carburetor for all-position cutting. 16 to 
26” cutting capacities. Bow attachment 14 to 18” 
capacities. Also available with float type carburetor 
(D3-1). 


SERIES D2-1: Direct drive. Has float type carburetor 
to maintain perfect fuel flow in any cutting position. 
16 to 20” cutting capacities. Also available with dia- 
phragm carburetor (D2-D). 


SERIES 577-1: Designed with center mount guidebar 
for perfect balance. Patented TORSION DRIVE absorbs 
tremendous and sudden load shocks. 20 to 42” cut- 
ting capacities. 


SERIES 323A: Has float type carburetor and swivel 
control to maintain perfect balance and fuel flow in 
any cutting position. Has patented TORSION DRIVE. 
20 to 30” cutting capacities. 
Be sure to visit us at Booth No. 702 at the 
NATIONAL HARDWARE SHOW 
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Clinton Machine Company 


Department 4-E, Chainsaw Division, Clinton, Michigan 


Please send me complete facts about the profits that are possible 
if | become a Clinton Chainsaw Dealer. Also send me your brochure 
that describes Clinton Straightline Cutting and its advantages. 





Address 





City 








Signed by 





| Firm 
I 
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It pays to 
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NO. 409 “FLIP-TITE”’ 
WEATHERPROOF 
RECEPTACLE 


SETS 


e « © FOR COMPLETE-LINE SALES POWER! 


One complete line, from one dependable source, to meet your cus- 
tomers’ every requirement. One brand name on your full cord set stock 
builds confidence, promotes sales, simplifies your buying and inven- 
tory control. 








e e e FOR VARIETY IN ALL TYPES! 


TWO AND THREE WIRE 
“POWR-KORDS”’ 


HOUSEHOLD EXTENSIONS 
OF MANY KINDS Royal “POWR-KORDS”, with molded on attachments, both 2- and 


3-wire; appliance cord sets; cube tap extensions; socket extensions; 
special purpose cords; replacement cords . . . everything you need 
for a volume producing stock. Ask for Catalog 3-57. 


e ¢ ¢ FOR CUSTOMER-APPROVED QUALITY! 


Every Royal cord set is made from Royal Electric cord. Users everywhere 
recognize the Royal name as a symbol of quality . .. depend on UL-listed 
Royal cord sets for both light and heavy duty uses. You know they’re 
good, so do your customers. 









APPLIANCE CORDS SPECIAL PURPOSE CORDS 


ORDER ROYAL CORD SETS THRU YOUR WHOLESALER TODAY 
ee OR SEE THE FULL ROYAL LINE AT THE 
NATIONAL HARDWARE SHOW, NEW YORK COLISEUM — BOOTH 373 


ROYAL ELECTRIC CORPORATION 


An Associate of INTERNATIONAL TELEPHONE AND TELEGRAPH CORPORATION 
PAWTUCKET, RHODE i'sStaAN D 


“AN ASSOCIATE OF 






& 
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HAME 
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HOUSEWARES 
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RID-JID KNEE ROOM ® 
IRONING TABLE 
Model 10A ¢ RID-JID AUTOMATIC 
nT eee TABLE RID-JID EMBOSSED 
STEEL TOP IRONING TABLE 
Model 40 


ALUMINUM 
EXTENSION 
AND SINGLE 
LADDERS ~ ROLL-OR-TOTE 
ADJUSTABLE-HEIGHT Bo RID-JID TOTER 
CHROME LAUNDRY ADJUSTABLE-HEIGHT 
CART—Model 300 LAUNDRY CART 
Model 310 


‘ : CUTTING 
>] ALUMINUM AND PASTRY 
STEP STOOLS BOARDS 


_. 


Y ALUMINUM 
STEPLADDERS 


COMPLETE NEW 
LINE OF IRONING PAD 
AND COVER SETS! 





WOODEN 
EXTENSION 
AND SINGLE 
LADDERS 


CLOTHES 
DRYERS 


All types, including Silicone- 
SLEEVE BOARDS treated, now available ino 


wide price range. 


THE 3. R. CLARK COMPANY, Spring Park, Minnesota 
Cut Your Freight Costs...Buy Mixed Carloads! 
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CASTERS 
from ACTION-GETTING DISPLAY 


LIGHTEN YOUR HOUSEWORK Fills 80% of 


if /- Customer 
wth 


Requests 
MOUSEHOLO 



















with Quick 
Turnover of 
Small Stock 


Bo Bs BERANE, SATE re, one otis 
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A reminder to every 
Removable Glide Customer in your store 
sells itselt by effort. to take home Fault- 
| floor surfaces. less Casters and 
Glides. It rings up 
extra sales with no ef- 
fort. Takes the guess- 
work out of what to 
buy. Every item is a 
“best-seller” based on 
national retail expe- 
rience and popular 
consumer demand. 


Removable Caster 
demonstrates easy 
swiveling ... no 
wobble .. . pre- 
cision workman- 
ship. 


FREE DISPLAY with DEAL 


3-color, enameled wood counter display 
designed to increase your Caster Turnover and 
Multiply Profits from a small counter area! Comes 
complete with removable caster samples that 
demonstrate themselves—sell quality features. 


Order the Faultless 50/50 Deal from your Jobber 


FAULTLESS CASTER CORPORATION EVANSVILLE 7, IND. 


into, Bolt more Bost , Buf 
srTreenville _ ( rq ols Paint Tale Dp | Valet. 
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ANNOUNCING 






















An All New Mailbox Made of Longer 
Lasting Molded Fiber Glass! 


..» HANDSOME IN DESIGN ... PRICED RIGHT! 










SUGGESTED 
RETAIL 


°8.95 





Big Size 


A full 16%" x 4%" x 7%” 


Classic Color 


easily takes largest size Designs 
magazines and news- 
papers. ¢ All black with brass 


e Green hood, white body 
with brass. (Handles are die 
cast and heavily coated 
with brass plate—hinge 
pins solid brass.) 


The new Town and Country is a sure bet to be 
your sales leader. Here’s why: 


Because the Town and Country is made of 
molded fiber glass, it is rugged and will give 
extra years of satisfactory service. The Town and 
Country will not— cannot rust, and has no painted 
surface to chip, crack or peel. And, all through 
its long life, the Town and Country keeps that 
“just new” look. The deep-toned colors are 
molded right into the fiber glass ... no painting 
is needed—ever! Self-cleaning, it won’t stain. 


Its beauty combined with its many exclusive 
features gives you more to talk about to your ; 
customers than any other model on the market 
today. Order your supply from your wholesaler 
or write us direct for information. 


Made by the manufacturers of Bo-Kay Flower 
Boxes, Jardinieres and Bird Baths—the fast mov- 
ing house and garden accessory line. 


See us at the National Hardware 
Show— Booth 1026 


PLASTIC PRODUCTS | °° tex 837 
CORPORATION — 
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They're 
mine, 

all 
mine... 


AMF Wheel Goods have a 
certain way of exciting kids. 
Maybe that’s why more kids 
get excited about AMF bikes, 
trikes, cars and tractors 
than any other kind. Here 
you see just three of the 
terrific models in the beautiful 
1957 AMF line. Isn't it time 
: you did the kids in your 
neighborhood a favor by 
featuring these exciting 
wheel goods in your store 
to get parents excited, too! 


AMF Wheel Goods Division 


American Machine & Foundry Company * Hammond, Indiana 


AMF JUNIOR TRIKES AND SIDEWALK BIKES, AMF CARS, TRACTORS AND STROLLERS, 
AMF ROADMASTER AND AMF SHELBY MIDDLEWEIGHT BICYCLES, HERCULES ENGLISH LIGHTWEIGHT BICYCLES 
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Arvi 


pad and Cove’ 


jroning Toble 


IT ROLLS 


on rear wheels 
while in 

use or when 
folded. 


OCTOBER 14-18 
COLISEUM @® NEW YORK CITY 


Booths 478-1110-1111 





HARDWARE 
SHOW 


DELUXE 


NON-SKID 
rubber-tipped front 
foot holds table 


firm for ironing. 


CHROME MODEL “SS 


ll-Height Adjustable lroning Table 
with Custom-fit Foam Pad and Silicone Cover 


FINEST FEATURES——OUTSTANDING QUALITY 


Table 

**No-lift"’ wheels roll table back or forth while 
in use, or when folded for storage. 

Adjustable to 11 different heights for utmost 
comfort, standing or sitting. 

Triple-strength top, exclusive with Arvin, insures 
greatest stability and strength. 

Either-side ironing permitted by X-leg construc- 
tion, with ample knee room. 

Snag-proof rolled edges protect fabrics and 
fingers. 

Full-size 15” x 54” ventilated ironing surface. 
Small nose—smallest in the industry — perfectly 
tapered for shirts, blouses, children’s clothes. 
Non-skid front foot, rubber tipped so it won’t 
mar floors. 


Deluxe chrome legs—heaviest nickel chrome in 
the industry—stays bright, beautiful. 


Pad and Cover 


Both custom-tailored to fit the table top likea 
glove. Won’t bulge, bunch, slide or slip. 


Plastic foam pad for maximum ironing ease with 
sewn-in pocket at each end for extra firm fit. 


Scorch-rasistant silicone cover, elasticized for per- 
fect, tailored fit, and with center elastic strap 
to prevent roll-over. 


Eye Appeal 

Yellow table-top, gleaming chrome legs and feet, 
pink foam pad and silver-colored cover say 
“take me home” to any shopper. 


Packaging 

Each ironing table, complete with pad and 
cover set, is packed fully assembled in an indi- 
vidual carton. Shipping weight 11% Ibs. Size, 
1544” x 244” x 59%". 


ORDER FROM YOUR ARVIN DISTRIBUTOR 


Furniture and Housewares Division, A rFVIN INDUSTRIES, Inc. Columbus, Indiana 


Arvin also manufactures Leisure Furniture, ‘““Charky’’ Grills, Home Radios, 


Portable Electric Heaters, Electric Fans and Car Heaters 


NATIONAL HARDWARE SHOW SECTION @ 


HARDWARE AGE, SEPTEMBER 26, 1957 

















THE ROTATING, 4-SIDED 
NON -SALARIED HARDWARE 
SALESMAN... the newest in 


modern merchandising aids ... 





Roto-Rac 


Look at the Profit! 


PACKAGE No. 33B 









Includes 


hardware and rack 4 64.52 
Retail Value 107.76 


INITIAL PROFIT $ 43.24 


Long after this fine profit story is realized 
your free Roto-Rack will continue to make 


items. ) 
more sales and profit for you. 


Close up view of a Reto-Rack item pen ean: spe i poeen pol Real space saver. 








j 4p plied for 


STANDARD ROTO-RACK PACKAGE No. 338 


e Self-serve merchandising for 41 different fast-moving 
household hardware items. (Actual rack capacity 50 


Entire rack at optimum eye level. 


Easily assembled — no tools necessary. 


Dynamically colored to stop traffic. 


Like a wet paint sign, rotary action compels attention. 
Customer voluntarily will look at all four panels. 





e A display that will add to your store’s appearance. 


The complete package includes 396 pieces of hardware 


gbber today and 41 different items. 


oul | Instructions for assembly shipped with the Roto-Rack. 
through Y 


PACKAGED SO BUYER CAN SEE AND FEEL HARDWARE BEFORE BUYING 


COMPANY 





SHELBY, OHIO 


Originators of mounting hardware on display cards complete with screws 





“ STANDARD" 


Printed in U.S.A. 







ama VISIT US AT THE SHOW 
ae eee AND ACTUALLY SEE | 







at the 


LURE} «6rd S FAN DARD’S 


SOW Roto Rack 


“THE REVOLVING HARDWARE MERCHANDISER’’ 
Displaying Popular Carded Hardware 


(/ilustrated on other side of this sheet) 


7 
: ly WE 
iy RS COLISEUM 
r Ae | NEW YORK City 


I 
* 
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The Complete Line of Carded Hardware | 





¥* STANDARD 


NEW “See It and Feel It’’ Display Card 
with Screws in Visual Plastic Container 


yk STANDARD 


Boxed Household, Cabinet and Shelf 
Hardware —as illustrated below. 






















a 
CONTINENTAL 


Tulip 


PATTERN 















Stainless 


styled to sell... 


itse if ! 











Soup Spoon 


(Oval Bowl) An ideal 
all purpose cereal and 
serving spoon. Fully 
graded for maximum 
strength and balance. 











Tulip — 


An entirely new area of profit for the hardware dealer to fit right into your cutlery department! 
New stainless flatware created in Japan for today’s market... merchandised and priced to sell 
itself! Here at last is quality stainless in sensible merchandise units especially geared for hard- 
ware stores. The flatware is individually presented on beautifully designed cards under clear 
plastic—the only skin-packed flatware! Free counter or shelf racks display the merchandise 
with self-service appeal. Specially priced deals including open stock and sets are available. 





For complete information write to 


CONTINENTAL STAINLESS CORPORATION ~- 690 BROADWAY » NEW YORK 12, N. Y. 
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new! 








IRONING CADDY 
holds a lot, too! 


Speedy Sprayer 


‘eekeoy ovat 
PAINT SPRAYERS 








NO. 909—MOBILE KIT. New! Makes 
any 890 Speedy Sprayer a mobile out- 
fit! Handle, 6” diam. semi-pneumatic 
rubber tire wheels, plus mounting bolts. 
NOM bsusdncnkes chewe sacs -.. $7.50 




















































Another versatile Cal-Dak work- 
saver that will sell itself to your 
customers! Durable and func- 
tional, a product worthy of the 
famous Cal-Dak brand name 
that homemakers look to for the 
finest in housewares and host- 
ess accessories! 


» 
ry 


es 


NO. 890—'%, H.P. SPRAYER. Favorite 
it to the of do-it-yourself men and shop owners. 
Delivers 2 cu. ft. of clean, oil-free air per 
minute, 30-40 Ibs. pressure. Never needs 
® oiling. Complete with spray gun. Without 
(bs motor ond mobile kit, retails... 439.95 


A sturdy ...portable clothes 
hanger designed to Cal-Dak 
high quality standards. Ironing 
Caddy stands firm and rigid, 
54%" high, holds up to 24 gar- 
ments. Folds flat to store in 
only 18" x 32” x 1%" space. To 
retail profitably at $3.95. 


ADVERTISED 


POST 





NO. 544 MOBILE SPRAY OUTFIT 
New! Powerful Master Twin Speedy 
Sprayer on wheels. No job too big! 4 cu. 
ft. of clean, oil-free air at 40 Ibs. pres- 
sure. /2 h.p. motor, or engine. With wheels, 
gun, less motor, retail......... $84.50 


CAL-DAK PRODUCTS 
NATIONALLY 
ADVERTISED IN 


EVERY ISSUE 


of McCALL’S 
LIVING 
BRIDE’S 


Manufacturers of 
Work-Saving Quality Housewares 
ROLL-A-TRAY SETS ¢ TRAY TABLES 
HOSTESS CARTS e LAUNDRY CARTS 
SHOPPING CARTS @« HOSE REELS 





Genuine 


OFAN EI BAN A 


tor elieliiny 


W. R. BROWN CORP. 


FOUR FACTORIES: 
Little Rock, Ark. ¢ Lancaster, Pa. 
La Porte, Ind. « Colton, Calif. 
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It pays to do business with LINZER 


e World's largest brush manufacturer selling direct to dealer — no middle 
man. 


e Sales offices in every state. 
e Warehouses in strategic locations. 
e Huge stocks guarantee prompt shipment. 


e Perpetual national advertising and publicity. ee a a 
Hardware Show 
October 14-18, 


Looking for 100% PURE BRISTLE? BRISTLE and OXHAIR? FLAG-TOP Booth 487 
TYNEX NYLON? Linzer has them in stock ready for delivery. Also Govern- 
ment-released Chinese Bristle now available in a wide variety of brushes. 


e LINZER brush assortments galore... for wall, counter or floor! 


aL F474. 
te 


U foros DAVID LINZER & SONS, INC. 10-20 astor PLACE « NEW YORK 13, N. Y. 





SUARANTEED Qua.ity SINCE 1892 
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NOW z new, sales-making 


display package for 









aya] FAVORITE WYTEFACE: 





ya steel tapes 














K&E has dressed up the FAVORITE WYTEFACE® Tape in an eye- 
stopper package to build more sales for you. Display this new, color- 
ful package in your store—it’s your key to bigger profits! 


e Smart design ... catches your customers’ eyes. 
e Slip-off top ... for easy product display. 
e Compact... takes up little room on counter, shelf or in your window. 


SALES-PROVEN FAVORITE WYTEFACE FEATURES 
e@ Foot numbers in red, repeated in red at every inch (a K&E exclusive). 
@ In 25, 50, 75, and 100-foot lengths. 
@ Welded steel case covered with long-wearing maroon vinyl. 


@ Nickel plated mountings. 


ORDER THROUGH YOUR JOBBER NOW 
LY >> 
re a | ; 
| c @—m@CKEUFFEL & ESSER CO 
HOBOKEN, NEW JERSEY 
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Sheffield SHEF-KOTE is the answer to the 


problem of adequate and economical roof 
maintenance! Itstops leaks... forms a 
weather-proof and water-proof metallic 
coating...and will not crack! It's NOT a paint 
..» but an asbestos-like aluminum roof coat- 
ing in a special formulation that flows into 
seams and cracks firmly sealing them! It’s bril- 
liant aluminum finish reflects the heat of the 
sun's rays keeping OUT heat... making it 
as much as 20 degrees cooler inside. And it 


is easily applied! 


Shettield Zeoreze PAINT CORPORATION 


ONE OF THE WORLD'S LARGEST 
Weevil + What) 12 Semel ae Vell Vi lt) Wea) ba: CLEVELAND 19, OHIO 
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“SPECIAL INTRODUCTORY OFFER! 4 
,; Donaldtow air-tight 


BRUSH: 


(Holds Paint Rollers Too! ) 


NOW... a popular priced way to keep 
brushes clean! soft! ready-to-use! 
good as new years to come! 

















You can expect the demand for quality brushes to go up 
because Mr. do-it-yourself will know his brush invest- 
ment can be protected in the new Donaldson—low cost, 
only $1.98, Brush Bath. Easy, convenient to use for 
brush bath and brush storage. No mess, no smell. Just 
a handy container to store and clean brushes and rollers. 
Also expect to add many more sales on Donaldson Brush 
Bath because: 


e Sells on Sight to do-it-yourself and professional painters. 
e Fast Capillary Action cleans brushes as they are stored. 
e Air-tight Cover prevents solvent evaporation ...no offensive odors. 


e Spring Clips hold and store four brushes and two rollers. 


Donaldson 


FAST ACTION BRUSH-KEEP OIL 


With every Brush Bath make a sure sale and a satisfied cus- 
tomer with Brush-Keep Oil. This is a special formula of pine 
oils combining a high solvency rating for quick cleaning of paint 
brushes with preservatives to protect brushes. Donaldson 
Brush-Keep Oil will put new vitality into old brushes, will 
keep new brushes in perfect condition for years. 


STOCK NO. 201—Packed 12 per carton 
Weight 30 Ibs.— 14'2x10x8 carton size 


SPECIAL INTRODUCTORY OFFER! 


Window streamers to pick up store traffic «+ Advertising 
mats to use in local paper « Envelope stuffers to go with 
statements « Plus this car- 
ton wrap-around supplied 
with every carton of a 
Donaldson Brush Bath. 





4 ed ‘ ee //, ¢” 
fl! Y’ 














SUGGESTED 
RETAIL PRICE... 


$198 
PACKED 6 TO A CARTON 


Weight: 10 Ibs. 
Carton Dimensions: 14°x20’x8” MR. WHOLE SALE R: The Donaldson Brush Bath and Brush-Keep Oil have been tested by some of 


© your dealers. Without special effort 600 units—2000 units are reported 
over periods of a few weeks. Let our salesmen give you all of the exact test 


reports, Write us for samples or more information on this program. 
—the big new name in paint and hardware supplies! 
2520 WEST LARPENTEUR AVENUE e ST. PAUL 8, MINNESOTA 
ce 
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TAILOR-MADE FOR THE 


“HARDWARE TRADE A NEW SALES AID! 





ROLLER MART 


(Combination Display and Stocking Unit) 



























AKE UP THE SET TO FIT YOUR NEEDS 
% A COMPLETE ROLLER DEPARTMENT 


%& SELLS MERCHANDISE ON SIGHT 
USES LIMITED SPACE 
SELLS BETTER ROLLERS 


+ + © 


SAVES CLERKS TIME AND 
ELIMINATES ERRORS-— EVERY 
ROLLER PRICED AND NUMBERED 


*% A SELF SELLER THAT PROMPTS YOUR 
CUSTOMER TO BUY MORE PAINT! 


% TERRIFIC TURNOVER 


All rollers come with the new hi-impact 
plastic Tri-Fec Handle and have a 
threaded open end for extension pole. 


Here is a complete 

PAINT ROLLER INVENTORY 
THE DISPLAY THAT'S with a full 40% profit 
NEVER IN THE WAY... for you! 
Triple - threat adaptability . . . use it where you please 











APPROX. 
STAND IT SET IT sy = oO re’ 
ON THE ON THE “ 
Bigions er DEALER COST 
CONTACT YOUR JOBBER TODAY .. . OR WRITE DIRECT TO: 





ey 4 PAIN T R CORPORATION 


“World’s Largest Manufacturer of Paint Rollers and Allied Items 


4051 S. IOWA AVENUE + MILWAUKEE-7, WISCONSIN + ALSO LOS ANGELES and BALTIMORE 
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TURNING 
POWER 


For threading, cutting, hoisting, << 
cranking, pulling, winching and / 7g) 
dozens more! } / \ 






















This square socket adaptor puts real turning 
power on the spot ... opening and closing 
valves .. . oper2ting hoists and winches .. . 
operating tapping machines . . . turning earth 
augers ... pulling wire through long conduits 
. bending pipe... and many, many more! 
The TOLEDO No. 68 is backed by a name 
known everywhere for the finest in pipe tools, 
power threaders and portable equipment. 





BUILDERS OF THE WORLD'S FINEST PIPE TOOLS 


TOLEDO 


PIPE THREADERS + PIPE WRENCHES + PIPE MACHINES 


THE TOLEDO PIPE THREADING MACHINE CO., TOLEDO 4, OHIO 








@ NATIONAL HARDWARE SHOW SECTION @® 





Tell Your Customers .. . 
There's NOTHING Sust Like 











X-I-M FLASH BOND 


is being used successfully as 
a Primer, Sealer and Under- 
coat on... 


Masonite 
Cement 

Cinder Block 
Masonry 

Wall Board 
Piywood 

Plaster 

Stucco 
Vermiculite 
Porch Fioors 
Bamboo Furniture 
Lawn Furniture 
Window Sills 
Tropical Rugs 
Wicker Furniture 
Reed Furniture 
Steel 

iron 

Tin 

Aluminum 
Galvanneal 
Galvanized 

Neon Tubing 
Brass 

Cadmium Coated 
Chrome Picted 
Downspouts 
Gutters 

Copper 

Glass 

Glass Tile 
Magnesium 
Porcelain 
Rubber Tile 

Zinc Coated 
Phenolic Plastics 
Swimming Pools 
Fiberglas 

Boats 











You Can 
Confidently 
Recommend 


X-|-M FLASH BOND 

as the Ideal Primer, 
Sealer and Bonding 

coat for every painting 
operation on most 

any surface. 

Don't consider 

X-I-M FLASH BOND as 
“just another primer” 
... its ina 

class by itself— 

has been for over 20 years. 
Next time any customer 
asks you for something 
that will make paint “stick” 
... that will prevent and 
stop the progressive 
action of rust... 

that will stop Peeling, 
Popping, Blistering 

or Hot Spots— 
Confidently Recommend 
X-|-M FLASH BOND! 


PROVEN IN THE FIELD FOR MORE THAN 20 YEARS! 


You'll want to know all about X-l-M FLASH BOND. what it can do. how it 
fits in with your line. 








See Us In Booth No. 336 
National Hardware Show 


H. FORSBERG COMPANY 


5107 LAKESIDE AVE. 
CLEVELAND 14, OHIO 
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DaASSTON! PRESENTS: 


A PROFIT-MAKER THAT’S MAKING NEWS 
IN THE ELECTRIC HAND SAW FIELD 


The D-23 Electric Hand Saw offers entirely new features in fast, ver- 
satile cutting for home workshop or professional jobs. Competitive tests 
prove the D-23 is 15% to 50% faster than all competitive saws. And it’s 
made by DISSTON, a famous name in saws for more than 100 $9O be 50 
years, with built-in sales appeal. Retail price 





“ORBITE” Action gives the DISSTON D-23 Electric Hand Saw its fast, 
professional cut. It reduces blade wear, too. The blade has an orbital motion 
(3,800 strokes per minute). It cuts on the up-stroke, moves away from the 
material on the down-stroke. The result is less fraying of edges, truer cuts 
on circles, scroHs, straight lines or bevels. Extra, easy-to-change blades come 
with the saw for use in plywood, 2x4’s, plank lumber, sheet metal, pipes, 
tubing and plastics. 


H. K. PORTER COMPANY, INC. 


Henry DISSTON DIVISION 





WIN FOOTBALL TICKETS! | H.K.PorTER Company, INC. 
See the new D-23 at the FREE BOOKLET Henry DISSTON > ERT e 0 


Disston Booth, Na- 





tional Hardware Show, Mail this cou today for 29 Tacony, Philadelphia 35, Pa. 

New York Coliseum, ‘Must tod bs booklet 7 t Please send me without obligation the booklet about the new 
orang hedabAdbccw — veg DISSTON D-23 Electric Hand Saw 

Disston contest and win | N 

two tickets to the Bowl able and exclusive features ame 

Game of your choice. —__ f the DISSTON D-23 Elec- Sense actin 





oe City Zone State 
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FLETCHER 




































JUST 16 SQUARE INCHES OF SPACE ON YOUR COUNTER 


Here is a new self-selling counter display that will 
make headline news in the hardware trade. Each display 
package contains one dozen FLETCHER Glass Cutters with 
the recently improved LUBRICONE IMPINGED Wheels. 
Place this new colorful display in a prominent location and 
watch your glass cutter sales grow. 


This unique display is extremely simple . . . just slide 
it out of its cardboard sleeve and it is all set up ready to go 
to work for you. It can stand on a counter or hang on a wall 
or peg board panel, and it is compact and easy to store. 


The newly improved FLETCHER Cutters in this newly 
improved display makes an unbeatable combination. Most 
important, however, is the customer satisfaction you gain 
with every FLETCHER Glass Cutter you sell. FLETCHER 
Glass Cutters are guaranteed to give 100% service. 





WE WILL EXHIBIT AT THE 
NATIONAL HARDWARE SHOW 
NEW YORK, OCT. 14-18. BOOTH 55 


THE FLETCHER-TERRY COMPANY 


700 SOUTH STREET, FOREST ¥itiee: CORN. 
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New HUSKY PEG PANELS! 


Here’s the quick, more profitable way to SELL HUSKY Tools—Peg Panels that 
attach to your own peg boards—or to the new, rotating ‘“Parade-of-Tools” 
HUSKY Display. Take advantage of the trend to “do-it-yourself” selling with 
these neat, colorful, sales-active Peg Panels that keep famous HUSKY Tools 
right out in front of your customers. Tool identification and Part numbers 
are printed on each Peg Panel and replaceable price strips are supplied. 
HUSKY Peg Panels reduce low turnover, high inventories because you have 
a wide selection of 22 different Panels to choose from ... you stock and sell 
only the fastest moving Tools your customers prefer. Using the HUSKY 
“Parade-of-Tools Display” you can also select and show the individual Tools 
and Tool Sets you pick to feature in your store. 


Save time, space, and selling expense with HUSKY Peg Panel Displays ».. 


they’re designed for MULTIPLE use to multiply SALES — with EXTRA 
PROFIT for you! 





INDIVIDUAL PEG PANELS 
MOUNTED ON 
THE NEW HUSKY 


PARADE-OF-TOOLS 
DISPLAY 





HUSKY TOOL DIVISION 


THE NEW BRITAIN MACHINE CO., NEW BRITAIN, CONN. 
A) FAST SELLING, LOW-COST HUSKY CARBON STEEL TOOLS ee 



















OPEN STOCK 


POUCH KIT 
FLAT WRENCHES 


fal 
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ONLY 


SI-CLONE 


SAWS 
OFFER 
YOU 


Ask Your Simonds Jobber 
Salesman to give you full 
details on the Si-Clone Line 
and the SEE-SAW Display... 
or write the nearest Simonds 


Factory Branch. 


J a— - 


Now you can be “‘Circular Saw Headquarters”’ in your town. Simonds 


Attracts, Reminds, Sells 
Provides Strong Simonds Si-Clone Identification 
Displays gq Wide Assortment of Packaged Saws 
Simplifies Stocking and Re-Ordering 
Compact, Fits Any Counter 
Sturdy, All-Metal Construction 
Free with any one of 8 good deals 








- 


complete, popular-priced Si-Clone Line includes saws for every purpose... to fit any 
machine. And Simonds Si-Clone SEE-SAW DISPLAY helps you sell ’em like never 
before. Here’s a counter top shopping center that makes buying easier for your customers, 
makes selling easier and more profitable for you! 


Top Margin In Saws — Simonds Si-Clone Saws are priced 
and discounted to make the biggest dollar for you. 


Faster Turnover — Simonds New SEE-SAW Display at- 
tracts more customers, encourages self-service, sells more saws. 
The wide variety of Si-Clone Saw types and sizes makes for 
multiple sales. Simonds makes 13 different types, up to 12” 
diameter, with round or special-shape holes to fit all makes of 
power saw machines. 


immediate Delivery From Stock — There’s a nearby 
Simonds Distributor ready to serve you — backed by Factory 
Branch Warehouse stocks. 


125 years of growth 1832-19°7 


SIMONDS 


SAW AND STEEL. CO. 
fame sper 






FITCHBURG, MASS. 


National Advertising — Effective consumer advertising 
generates interest in Si- Clone Saws, creates sales opportunities. 
Merchandising That Sells Saws — SEE-SAW Display, de- 
scriptive Folders, Window Carcs, Catalogs and Catalog 
inserts, Newspaper Mats, etc. move goods from your store. 
A Trade Merk Famous For Quality — You're selling 
Simonds Quality — fully guaranteed — long known among 
woodworkers as the finest in saws. 









Factory Branches in Boston, Chicago, Son Francisco and Portland, Oregon @ Canadian Factory in Montreal, Que. 
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BALL-BEARING 
SLIP CLUTCH! 





T” POWER SAWS 
Heavy-Duty Industrial Rated! 


Full 7-inch blade handles big jobs. Perfectly bal- 
anced, easy-to-handle. Oversized, heavy-gauge base 
plate. Quick, accurate bevel and height adjustments— 
cuts 2 x 4's at 45° with blade to spare. For the pro- 
fessional as well as the do-it-yourselfer. 

Husky motor develops 1% H.P. 8.0 amp. rating, 4800 
RPM. Handsome mirror or satin finished housings, 
furnished with 7° combination blade, 2 wrenches, 
calibrated rip guide. 





1/4” AND 3/8” 
POWER DRILLS 


For Heavy-Duty Use 





The most versatile of all workshop tools. Built to pro- 
fessional standards and available with choice of mirror 
or satin finished housings, Jacobs geared chuck or 
keyless chuck. 

¥,” drill, develops % H.P. 2.5 amp rating. Capacity: 
¥%," in steel, 1” in hardwood. %" drill, develops 4 H.P. 
2.8 amp rating. Capacity: %” in steel, 114” in hardwood. 
Drills are furnished individually or in wide range of kits. 




















Electric 
Reciprocating 
Sander 










Electric Jig Saw 
4 Has exclusive built-in Electric Hedge Trimmer 
adjustable base. Cuts Full 12” blade made of special 
bevels to 45°. Makes its cutting steel. 38,400 cutting edges 


own starting hole. Cuts 2” wood, per minute. Automatic shut-off 
plastic, metals. switch. 


“ELECTR-O 


_—$-U-P£R--P-OW-ER 


ELECTRIC POWER TOOLS 


The superior quality of these famous workshop And, talk about power! With Electro-built 
tools is evident in the construction of their motors motors you need never worry about tools not 
—the “heart” of every power tool. Only Electro’s delivering performance. They will handle any of 
unmatched experience in manufacturing motors pest gaa bcm ig are recommended—easily 
to military requirements could produce motors All Electro motors are dynamically balanced 
like these. They are cool-running, quiet and and the gears are made with micro-machined 
smooth-operating even under heavy-duty condi- alloy steel for long-life, dependability and trouble- 
tions. free operation. 






A really excellent 
tool. Perfect for 














feather-edging,flush-sand- 
ing. Buffs and polishes, too. 
5600 motions per minute. 

















Drill Press 





Planer ‘J <\ 
| Attachment J 7 \ 
: Ca 


ELECTRO ENGINEERING PRODUCTS CO., INC. 


609 W. Lake Street + Chicago 6, Illinois 





























: = a 
BOOTH i Electro Engineering Products Co., Inc. : 
. 142- 609 W. Lake Street, Chicago 6, Illinois 4 
) 143 ; 00 Spon Send me complete literature and prices on this big Ele | 
/ All Tools Approved by re Seen tas fe ' 
tS Use the coupon and fin 

is q % \ out about tomorrow's power Address__ 5 

‘| ¥) . 

ly tool line—today! B civ ' 

es 5 idibanes Jobber oo Dealer TS i 
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— THE NEW 2 101 


gfe 


HIGH COMPRESSION STAPLE GUN 


There’s nothing like it on the 
market! New SWINGLINE 101 
High Compression Staple Gun is 
compact, powerful and capable. 
Delivers as much driving power as 
machines twice its size and weight... 
Takes two staple sizes (4/16” and 
5/16") . performs hundreds of 
tacking jobs... even has a lock to 


Profit with 
all 
these 


SWINGLINE 
leaders: 


i ‘ 








Swingline No. 200 
Compression Tacker 
Takes 3 staple sizes 
up to 5/16”. 

Retail price $10.50 


hold it securely closed. You'll sell 
all your customers this ultra-handy 
home tool. . . now, for the very first 
time, at a sensational low price. And 
you'll see lots of the new SWING- 
LINE 101 in big advertisements 
(selling for you) in leading con- 
sumer magazines. So get set... 
stock up with SWINGLINE 101! 


fo 
Ya 
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Start Selling with this 4-Unit Display Kit 
See how easy the SWINGLINE 101 sells. 
Order this 4-unit case today, including an 
easy-to-set-up display for counters, walls 


or windows. 








Swingline No. 900 
Super Drive Stapling 


= Gun. Takes 6 staple 
sizes up to 9/16”. 
—— Retail price $12.50 








Household Stapler 
with wall bracket and 
1000 staples. 

Retail price $2.95 


- ® 
INC. LONG ISLAND CITY 1, NEW YORK 


World’s Largest Manufacturer of Staplers for Home and Office 
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...always a cut above competition 
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V-19 Solid Steel V-13 Solid Steel 
All Wiss solid steel snips are packaged in an award-winning sleeve and box. 





A-9 Solid Steel A-11 Solid Steel A-12 Solid Steel 


eee —_ 


Ame + <b es Ge wow 


M-2 Aviation M-3R Aviation M-5R Aviation ! No. 9 Inlaid 
Famous Wiss “Metal Master" and Inlaid snips are individually boxed. 


Here you see not only the finest snips made, but the SOLID Crees. 7 > yy ~ nara 
fi se sialic =a of A-9, popular 12%” size illustrated in new Metal Master M-1, illustrated in new box. 
nest packaging that ever lured dollars into your box. Recommended for cutting up to 20 Cuts left (18 gauge). Length: 10”. Cut: 15%”. 


cash register. gauge metal. Length of cut 3”. Metal Master M-2, cuts right (up to 18 gauge). 


; A-11, recommended for up to 24 gauge met- Length of cut, 1%”. Length of snips, 10”. 

Every pair of Wiss snips comes individually and al. Length of cut, 244”. Length of snips, 934”. Metal Master M-3, shown with grips. Cuts 
expertly boxed. In addition, Wiss solid steel snips -!2, recommended for up to 25 gauge met- straight (18 gauge). Length: 10”. Cut: 11%”. 
fot on ) are packaged with a matching sleeve for al. Length of cut, 2”. Length of snips, 8”. Metal Master M-5, Bulldog Combination. 
. p P = ¢ fi 4 . V-19, combination or circular cutting. Tilus- (Cuts 16 gauge.) Length: 9¥e”". Cut: B « 
peg board display. Everything your clerks or Cus- trated in new sleeve. Cuts up to 21 gauge  *Grips optional at extra cost. 
tomers need to know is right there on the box and = ™¢tal. Length of cut, 3” Length of snips, 13”. INLAID 

3 . J -13.¢ smati Mecnlar crnttinc " _ Seamdas — . 
sleeve. and the box itself contains a detachable tab V-13, combination or circular cutting. Illus No. 9—Standard of professionals. Recom- 
trated in sleeve showing information on back. 


: ; mended for 20 gauge metal. Length of cut, 
for inventory reorder! You can’t miss with Wiss! Only 7” long! Length of cut 156”. 3”. Length of snips, 1214”. 


J. WISS &€& SONS. COMPANY, NEWARK 7, N. J. 


World’s Largest Manufacturer of Shears, Scissors, Pinking Shears, Skalloping Shears, Metal Cutting Snips and Garden Shears. 































~ A Smart New Line of 
Outdoor Cooking Units, Destined 
to Make Barbecue History! 


oe 
. Pear... _ 
at 








8 













| 2 models in all—quality built and attractively priced for profitable 
selling —$7.95 to $99.95. One complete line from big deluxe model to 
small accessory —all you need to set up a complete barbecue department 
—one line, one policy —one able and dependable source. 


‘0 vie . 
<4 ae, 2 Visit our spectacular display at the 
National Hardware Show, New York City. Western King 
Space 754, 755 and 756, the Coliseum. (RRRAMsRitihihi ie Sie ue 


los Angeles 22, Calif. 


7 










. » « 6614 BANDINI BOULEVARD 
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Up-front view of recently revamped store with check-out unit in foreground. 


How to build family trade 


Wide aisles make customers browse in all parts of store. 


Display and advertising geared to attract entire families to enlarged store 


Advertise and display lines to 
interest all members of a family. 

Have an attractive store where 
you can offer off-street parking. 

Sign your parking lot so that 
motorists quickly know that it is 
part of a hardware store. 

Greg Engebos & Sons pull traffic 
to their hardware store at Velp 
Ave., two miles from downtown 
Green Bay, Wis., by doing these 
things. The firm’s ads invite cus- 
tomers to “drive out with the 
family.” 

The firm spends 3 percent of its 
estimated volume to advertise. 

A major portion of the firm’s 
advertising promotes the appliance 
branch in downtown Green Bay. 
Some ads feature only the lines 
found in the hardware unit. 

Appliances and other big-ticket 
items are displayed and sold in 
both stores. 
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Newspaper ads appear at least 
once a week in a daily paper to pro- 





See-through display wall which sep- 
grates hardware store from heating 
division. New unit gives seven-level 
display facilities. 


1957 


mote appliances and other big- 
ticket lines. Most of these ads are 
three and four columns wide by 
15 in. deep. Some are published in 
cooperation with manufacturers. 

Quarter and half-page ads some- 
times feature hardware division 
lines exclusively. Some newspaper 
ads show lines from both divisions. 
The locations of both stores are 
given in all ads. 

At least 10 radio spot announce- 
ments are used each week on Fri- 
days and Thursdays. Two or three 
TV spots are used some weeks in 
busy seasons. 

The firm’s main store on High 
way 141 was built 21 years ago to 
tap a steady stream of traffic, and 
give it room for its service and 
repair shops. The firm opened its 
appliance branch seven years ago 
in downtown Green Bay. 

(Continued on page 283) 
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Fastest Selling 











1. The #70 T&S Foodwhip. New 
design, new colors attract buyers 
by the dozens. Priced right for 
quick sales, the T&S Foodwhip 
beats any food — eggs, cream, 
batter, puddings. et handle 
and finger grips make beating 
easier and more natural. The die 
cast frame comes in copper finish 
with pink, turquoise or black 
handles; in chrome with pink, 
turquoise, black, red or yellow 
es. 


























For Coal, : 
Coke, and f% es 


Wood Units 














for counter display 
and gift giving 


et OF 4 Mrues > 
Pouarateed by 


Sera <Pe/ 2. The # 15P Beater. 

ee A lower priced popular 
favorite. This sturdy beater has 
large drive gear, easy to use 
plastic handle and stainless steel 
wings — a distinctive feature in 


beaters of this type. Pre-priced 



















New Sales Wallop Added! 
NEW FASTER-SELLING PACKAGE! POWDER 


© Completely new packaging innovation 





° Handy canister-type sprinkler container for Coal, for impulse buying and available 
° Striking multi-color design Coke with either black or red handles. 
me , A fast seller and a real kitchen time saver 
NEW FASTER-ACTING FORMULA Wood Units 
WITH ANTI-SOOT 29! e Pours easily, 
| cleans faster | 

¢ Now free-flowing—never lumps, never cakes © Destroys soot | 
¢ Concentrated . . . with Anti-soot 29 e Helps prevent ) 

for faster cleaning action chimney fires | 
© Really works wonders e More uniform, 

even heat 


1 tb. 69¢ 380z.1.29 0° airs 3. The #100 King Can Opener. A favorite all over the | 
| : world. Millions have been sold — and the King is still | 
high on the best seller lists. The all-metal opener com- 
ADVERTISED | | bines a bottle opener and cork screw with the can | 
sons : 3 pa; opener. It is nickel-plated and the blade is of tempered 
20 Million Ad Impressions ly | steel. Each dozen is packed in a display carton. This 
| staple item should be in every retail outlet. 


| Send for complete information and catalog sheets. 


TV in key areas! 
Free sales aids! 
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ONLY 


D«M Sports 
Equipment 
GUA Yi ale ba... 


One of the most respected names in 
American business. 


A complete quality made line backed by 
more than a century of experience. 


Nationally-known brand merchandise. 
Quick delivery from your wholesaler. 
Equipment in every price range. 


Famous MacGregor tennis rackets, tennis 


balls and golf balls. 


More profits through faster turnover. 


YVoOasQdVNVpe 




















These seven big advantages and many others are why more 
and more dealers feature the D & M line. You, too, will find 
it’s a pleasant, easy and profitable experience to take on 
Draper-Maynard Sports Equipment. 

Write today for complete information, Draper-Maynard 
catalogs and the name of your nearest wholesaler. 


DRAPER-MAYNARD 
Sports Equipment 


CINCINNATI 32, OHIO 
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H 
For Oj/ and Kerosene Units 


TWINS! 


LE 
TeeTION! 


FUEL rey 
3 


Terrific Repeat Item! 


PERFORMANCE-PROVEN MILLIONS OF TIMES! 


Over 20 years of repeated customer satisfac- 
tion—proven millions upon millions of times 
—stands behind today’s Chimney Sweep 
Fuel Additive! 


PERFORMANCE-PROVEN IN REPEAT SALES! 


Across the nation, continuous and ever-grow- 
ing repeat purchases by hundreds of thou- 
sands of homeowners prove the overwhelming 
preference for liquid Chimney Sweep. Cash-in 
by satisfying your customers, too! 


LIQUID 


for Oil 
and 
Kerosene Units 


@ Cleans out and 
helps prevent sludge, 
soot and gum 
@ Gives more heat 
per gallon of fuel 
® Helps clear out 
clogged fuel lines 
@ Helps check oily odors 
e Cuts cleaning 
and repairs 













Pt. 1.39 Qt. 2.49 1/2 Gal. 4.69 


ate 
\ ADVERTISED! 


RE 
PAU TC umpressions 










pairs 
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ye TV in key areas! 
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Free sales aids! 









PRODUCTION SOARS on Hager’s shining new “necessity” for 40 million homes! 











IT PRESSES INTO PLACE! 


build a shelf... without tools! 










eer geen G ; 
f . 2 3 : | 
ft : ‘ i : 
3 : % * : 
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this ....e. makes this...in 5 minutes...without tools 


wort IT y shelf maker 





PACKED 4 IN THIS SENSATIONAL 
NATURAL-COLOR PACKAGE THAT 


SELLS ITSELF TO BOTH 
MEN AND WOMEN! 








DOUBLES CLOSET SHELF SPACE! 


ker 





Set of 4 in handsome eye-stopping package. 
Retails at $1.19. 
Dealer Cost 71%4¢... full 66% profit. 


Here’s an exclusive, patented hardware product from Hager that’s a 
“natural” for America’s mass market! Without hammer, nails or 
screws ... without tools of any kind... ANY WOMAN can put up 
JIFFY SHELF MAKER in 5 easy minutes! This is guaranteed (a 
money-back guarantee) on the package. JIFFY SHELF MAKER 
is lightweight; wrought steel; cadmium-finished! Supports over 1,000 
lbs.! 500% stronger. Portable: put it up, take it down, put it some- 
place else, without marring walls. 


40 MILLION HOMES NEED JIFFY SHELF MAKER 


Build streamlined shelves in a “jiffy” in closets, book shelves, 
shelves in attic, kitchen, basement and garage! The potential sale for 
this “why-didn’t-I-think-of-it-before’ product is simply terrific. Fine 
for apartments, offices and factories, too. 


America’s snug little homes NEED EXTRA SHELF SPACE. And 
here it is! ...at less cost than hard-to-put-up brackets! Here it is in 
a sensational package designed for and aimed at the millions of 
customers who buy “on impulse.” 


ORDER wager JIFFY SHELF. MAKER No. 1700 
from your jobber today ! 


© 1957 


C. HAGER & SONS HINGE MFG. COMPANY «+ SAINT LOUIS 4, MISSOURI 
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How to build family trade 


(Continued ) 





The hardware store was enlarged 
several months ago with a 15x65-ft 
extension. The firm’s main store 
building is 90x95-ft of which space 
60x65-ft is given over to hardware, 
housewares and appliances. Last 
fall the firm added a 26x94 storage 
unit to the premises. The heating 
division display room and shop 
take space 30x95 ft. 


Eight employees staff the hard- 
ware division, 19 work in the sheet 
metal and heating section. 


Don Engebos says, “Many men 
bring their families along when 
they shop, because the women and 
youngsters can browse about and 
find things that interest them. 
These families like to be able to 
park close to the store too. 


“We like to think that we now 
have a department store with hard- 
ware, housewares, heating and ap- 
pliance divisions. Such a store in 
the outskirts must display better 
and advertise constantly. We must 
give good service if we are to get 
the volume we need.” 

When the store was remodeled 
and enlarged it was completely air 
conditioned. 

Some new fixtures were installed 
in the new addition and in older 
parts of the store. These fixtures 
were made locally of pressed ply- 
wood. 


A wide archway connects the 
hardware and heating division dis- 
play rooms. It has attractive see- 
through shelving between the two 
departments. This unit is made of 
plywood and one-inch shelving. 

An outstanding display feature 
in the enlarged main store is a 
plumbing supplies table finished in 
a light green. This 5x10-ft island 
is made of plywood. Side and lower 
shelves are made of half-inch ply- 
wood, 

There are 110 bins in this 
island. These are used to promote 
do-it-yourself items. 


Big-ticket appliance service and 
repair work for both stores is han- 
died at the main unit where there 
is ample room to handle these re- 
pairs. © End 
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Introducing Another 
Great New Salesmaker 





CLEANS AND DULLS GLOSSY SURFACES 
FOR BETTER BONDING OF NEW PAINTS 


New Savogran Deglosser is a 
sales natural with both professional 
painters and do-it-yourself fans. 
It actually does two jobs with one 
swipe of a damp cloth. 


1. Deglosser removes all grease, 
oil, grime and dirt. 


2. Deglosser leaves the surface 
clean and dull, ready for painting. 
There’s no scraping, no mess... 
no cleaning up! Harmless to hands. 
Available in pints, quarts and 
gallons. 
Get the full sales-making details 


on this exciting new product from 
your jobber today! Or write: 


SAVOGRAN 


COMPANY 
25 Huntington Avenue 
Boston, Massachusetts 








And remember these other Profit-Proven SAVOGRAN sales-makers 





STRYPEEZE, the guaranteed semi-paste remover, 
recommended for all jobs. 


KWIKEEZE, the super speed, liquid brush cleaner. 


The Finest Do-it-Yourself Products In America Come 
From SAVOGRAN, The Remover Corporation Of America 


6-PIECE JADE-ITE REFRIGERATOR SET, above rear, is proved seller in 12-PIECE FIRE-KING OVENWARE SET, above, is guar- 
hardware stores. Colorful, sanitary, heat-proof, stain-proof. anteed for two years against oven breakage. 
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4-PIECE SWEDISH MODERN MIXING BOWL SET, above, has design 
of highest style, offers new convenience of a pouring lip. 
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You get high profit, 

give customers high value 
with Anchorglass items 
specially suited for 

your business! 


The glassware you see at left is typical of the many 
Anchorglass items that are ideal for you—and your 
customers, too! They’re relatively high ticket with 
a high markup. As a result, you get high profit. 
Your customers get high value because Anchorglass 
combines the look of quality with low cost. 


Of course, most of these Anchorglass items come 
to you conveniently pre-packaged—the way you like 
to sell ’em, the way your customers like to buy ’em! 
So inquire about them the next time you see your 
jobber. Hardware stores all over the country have 
found out what big profit boosters they can be! 
Anchor Hocking Glass Corporation, Lancaster, Ohio. 


ANCHORGLASS 


makes you money ... makes you friends 
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keeps bringing good 
Customers back 








HAMMER SPRAY 
FINISHES 


Here comes Project Pete, the Happy Homeowner, ready for another paint- 
up, touch-up weekend. One time Pete won raves from wifey over a kitchen 
table he finished in black with gold trim. Another time his neighbor noticed 
his fence with a new redwood finish. Last week Pete gave the gutter spouts 
and eaves-troughs a new look of aluminum. Pete's a regular Chromatone 
customer —drops into the store all the time. He's sure of professional results, 
when he uses Chromatone! To-day Pete bought the New Hammer Finish! 


ENAMEL SPRAY 
FINISHES 


DECORATIVE METALLIC FINISHES 


Now...your customers can easily spray a hard, durable factory-finish 
HAMMERED effect on many surfaces from toys to filing cabinets. The new 
Hammer Finish in Gray, Green, Blue, Silver and Copper dries odor-free 
in minutes, with a smooth protective beauty that will inspire many a new 
project...and repeat sales for you. Shipments from St. Louis or Los Angeles 
plants made same day order received. Call your jobber today for more 
sales tomorrow. 


ALUMATONE CORPORATION 


1523 Grande Vista, Los Angeles 23, California 


9270 Olive Street Road, St. Louis 5S, Missouri 









| 
i 





; 








Rain check holds sale 
on out-of-stock items 


The rain check idea is an inno- 
vation in the five Keen Kutter 
stores recently set up in Wichita, 
Kansas, by the Shapleigh Hard- 
ware Co., hardware wholesaler in 
St. Louis. 

If a customer comes in for an 
advertised sale item which has 





KEEN KUTTER STORES 
** RAIN CHECK ** 


We aR€E SORRY THAT WE ARE OUT OF THE 
ADVERTISED ITEM LISTED BELOW. THIS 
Rain CHECK WILL BE HONORED AT ANY 
Keen KuTTER STORE FOR A PERIOD OF 
10 DAYS FROM DATE SHOWN, 


1 TEM: Date 








PRICE: 





STORE: 














Rain check used at Keen Kutter stores. 


sold out early, this check is filled 
out and presented to him. 

The customer is guaranteed the 
sale price even if the regular price 
is back in effect. 

Customers will not feel that spe- 
cial prices are merely come-on 
tricks, but that they are honest 
specials and honest advertising. 

The rain check is good for 10 
days and will be honored at any 
of the Keen Kutter stores in the 
area. 


Display shows lawn, 
garden supply stock 


SSR aes Lr Pe 


gee 








With this window display, mostly one 
of a kind or size, Matteson Hardware 
in Morris, [I!., promoted the idea that 
it carries a wide stock of lawn and 
garden needs. Perforated pane! on 
sidewall added display space for 
hand garden tools. 
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TOASTMASTER 


The Automatic Fry Pan with the right features for every customer! 


&. 


immersible 
As easy LO WaSn as ANY 


“~~. other pot or 


Larger Cooking Area 


(-ooks 20 selelacmeaels 


than similar round pan! 


1’, 
12”, 


Matching vented aluminum covers 


$3.25 and $4.25 


i Pya Vented Covers 
a-kel aes ; , 
Polished aluminum covers 


7? 


vented for moisture control 





2 
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COOKS EVERYTHING FROM BACON 10 CAKE ! 


Fry pans are the fastest selling appliances in the industry . . . 
and Toastmaster Automatic Fry Pans have features to appeal 
to every prospect who enters your store! 


First of all, they have the precision temperature controls for 
which Toastmaster is famous—and precision heat control is the 
most important part of any automatic fry pan! With Toast- 
master, you insure your customers perfect results from perfectly 
controlled heat—no hot spots or uneven temperatures! 


Call Your Toastmaster Distributor Today! 


TOASTMASTER 


“TOASTMASTER”™ is a registered trademark of McGraw-Edison Company, Elgin, Il., and Oakville, Ont 
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And look at the rest of these features: 20°, more cooking area 
than similar round pans. . . immersible for easy cleaning .. . 
automatic signal light and temperature control knob. . . vented 
covers . . . cast-in heating element . . . slanting side walls. . 
handy cooking guide on the handle! 


So when you're talking about fry pans, talk about Toast- 
master Automatic Fry Pans! They offer you more . 
they offer your customers more! 


et 7 
si 


.. because 


*Fair Trode minimum prices in 


oll stotes heving Fair Trode laws 


TOASTMASTER DIVISION 
McGRAW-EDISON COMPANY 





wy Pon 
nee = — = Eeatess RO aa ene PO RAS p> Cre ee 
einai PRIA io pe clean 


AAI I LOE SOON 


ee Se ee 
REE: 


A large store sign faces on a 610 car parking lot. The post office in the store is a valuable traffic builder. 


5 ways to build traffic 


Here is how Arizona hardware dealer builds business in his shopping center 


store, set up to serve the particular needs of his customers 


Ten miles out of Phoenix, Ariz., is the Alta Vista 
shopping center. There are about 20 stores sur- 
rounded by a 610 car parking lot. 

Falls Hardware, owned by W. H. Falls, is in a key 
spot in this shopping center. Sales have been steadily 
increasing as a result of a 5-point merchandising 
program which Mr. Falls follows. Here it is: 


1. Handle complete lines of do-it-yourself supplies, 
with rental equipment for those who want it. 


There are mainly young families around Falls 
Hardware and Mr. Falls has found that most of them 
make minor repairs themselves, rather than call a 
painter, plumber or carpenter. 

Paint, ready-cut pipe, other plumbing supplies, and 
lawn and garden supplies are the things most pur- 
chased. 

A rental service is maintained for equipment 
needed only occasionally. Floor polishers, sanders, 
electric drills, post-hole diggers and power saws are 
on hand for hourly or long time rental. 


Related sales are important. Large selections of 
tie-in items are shown. In the paint section there is 
a plentiful supply of brushes, rollers and other acces- 
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sories which are suggested with every paint sale. 
There is always a good selection of tools and equip- 
ment to help get every job done right. 


2. Sell only quality hardware. 

Mr. Falls has learned that no matter how low your 
price, customers want and expect satisfactory results 
from hardware store merchandise. Therefore, he 
sells only name brand items that he can unhesitat- 
ingly guarantee. 


3. Sell with open displays, keyed to traffic. 


Falls Hardware has open front windows, so the 
inside displays serve the double purpose of attract- 
ing customers and then selling the merchandise. 

All merchandise is openly displayed so that shop- 
pers can handle it, and get the feel of it. This is 
especially important with such things as hand tools 
and sports equipment. 

Displays are carefully planned so that with each 
sale the customer is exposed to related items which 
may induce him to increase his purchase. 

Perforated panels for wall displays prove to be 
flexible and allow complete use of wall areas. Con- 

(Continued on page 290) 
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sell this 
miracle to every home 
in America! 


CANOLECTRIC 
plectric 


cal 
opener 


Surprise appliance of the year! Everybody's 

talking about CANOLECTRIC — and 49,000,000 
customers are waiting to buy it! Opens ANY can, 
fully automatic, no levers or extra operations... 
JUST PRESS BUTTON AND CAN IS OPEN! Wall mounted, 
cannot clutter counter, simple, easy, sanitary, 

fast, never fails, guaranteed! 


SENSATIONAL 
NEW IDEA 
IN PACKAGING! 


Every CANOLECTRIC is smartly 
framed in a rich-looking container 
that attracts crowds .. . the 

only package that serves as 
counter display, demonstrator, 
shipping carton and gift box! 
Makes a wonderful 

Xmas gift package, too! 


KLASSEN ENTERPRISES, INC. <1 22105 MEEKLAND, HAYWARD, CALIF. 
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Carrying a complete line of do-it-yourself items is one part of 
Mr. Falls' 5-point selling plan. Pre-cut pipe is among the big- 
gest selling lines. 


This aisle, which leads to the post office, has extra 
heavy traffic. It is well stocked with impulse merchan- 
dise to interest everyone in the family. 


cealed illumination from an overhead wallside 
canopy serves to effectively light tools, guns, and 
lawn and garden equipment. 


4. Offer out-of-the-ordinary services to increase 
traffic. 


Mr. Falls operates a U. S. post office branch on 
contract. This is his biggest traffic builder. 

The post office is at the rear of the store so that 
everyone going to the stamp or money order windows 
must pass many items. 

The aisle leading to these windows are specially 
designed and stocked to show merchandise of interest 
to everyone. 

The paint department is closest to the windows, 
with new houseware items, toys and sports equip- 
ment elsewhere along the aisle. In this way everyone 
is interested in something on the way to the post 
office. 


5. Play up to the children, whose present and 
future good will is a valuable asset. 


Youngsters receive just as prompt and careful 
service as the older folks do. Even when noisy groups 
come in the store, Mr. Falls is patient with them. 

Mr. Falls feels that the likes and dislikes of chil- 
dren have an influence on where the parents buy, so 
it pays to have the children on your side. 

Some day these same children will be the head of 
a family. If they are made friends now, they will 
shop at Falls Hardware in the future. 

Mr. Falls’ 5-point program is not only creating a 
profitable volume of sales today, but it is laying a 
firm foundation for success tomorrow, and in the 
years to come. © End 


A younger customer gets personal attention from Mr. 
Falls. He feels that children are the customers of the 


future so they too should get good service. 


> 
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TO INSTALL... 


10 SELL... 


Honestly, Everything's Easier . . . 

When you feature America’s favorite 
— the true Flexscreen. Not only do 
you have the only brand customers 
know and trust — but you also have 
merchandise that’s a cinch to stock 
and sell. The Hooded Flexscreen, for 
example, fits 90% of all fireplaces with 
just 4 stock sizes... 





installation Is So Easy... 


...1t’s a cinch for your customer to 
do the job. The simplified inside- 
mounting Flexscreen comes completely 
assembled in the carton—just 2 simple 
holes to drill—we even supply the 
drill! Just minutes required for a life- 
time of beauty and service on the 
hearth... 





IT The Complete Line for Complete Profits 
PAYS Every kind and size of firescreen, com- 
TO plete ensembles, andirons, firesets, 
hearth accessories—you’ll find in the 
Flexscreen line. Plus the smart pro- 
FEATU aa motions and national advertising that 
pay off where it counts—in full mark- 
THE up sales on your floor. Get the facts— 
see your Flexscreen man—or write us 
FAVORITE... 


today...957 North St., Norwich, N.Y. 


Vo 2Off.. 





BENNETT -TRELAND INC. 
+ a 
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Lotter from Hardware Age readers 








A law is not the answer 





(Continued from page TT) 


** |. . or hang a ham in our window with a handsaw?”’ 


Dear Editor: 

I agree with you that “Passing 
a Law” (see HARDWARE AGE, Aug. 
15, p. 7) is not the answer. How- 
ever it seems to me you missed 
the “hidden desire, cry, or prayer,” 
call it what you will, behind the 
demands for “a law,” and this is: 
equality and/or fairness for the 
independent dealer. 

All the food markets are now 
gradually going into our products; 
drugstores have been selling a good 
deal of our products for quite a 
while. However, I don’t have to 
point out to you what would hap- 
pen to us hardware dealers the 
moment we stock some vegetables, 
or make a display near our register 
of aspirin, gauze, etc., or hang a 
ham in the window along side a 
handsaw (tie-in sales). 

This is the sort of competition 
I think a good many dealers are 


hurt by and have taken refuge in 
the “pass a law” thought. 

We are in an area where mer- 
chants want to remain open on 
Sundays. We personally are dead 
set against the practice, but must 
concede that the merchants de- 
manding the Sunday opening have 
some points in their arguments. 

Garden centers remain open on 
that day, and are not supposed to 
sell hardware, but we know they 
do. Drugstores are also open on 
Sundays, and at that time also 
sell articles which constitute our 
bread and butter. Usually, too, 
these same merchants who were 
formerly open any and all hours, 
including Sundays, are the ones 
who cry “hardship” the loudest. 
What should the merchants say 
who are closed on Sundays accord- 
ing to the law? 


Who’s missing the boat ? 


My argument is this, while you 
say “passing a law” might do us 
more harm than good, why can’t 
some help come to us for a change 
and keep the food market a food 
market, and the drugstores a place 
for drugs, at least on Sundays, or 
give us permission, too, to sell these 
articles. 

As for “adjusting” ourselves, 
most of us have had to do this in 
order to even exist, but a small 
store such as ours is limited in a 
great many aspects—too numerous 
to mention here and, again, each 
section has its own problems, and 
is a subject for another time. 


Yours truly, 
(Mrs.) I. Petschik 


Lyndale Hardware Inc. 
N. Lindenhurst, L. I., N. Y. 


“ ... we practically have to stand on our head.” 


Dear Editor: 

The editorial in the May 9 issue, 
“Sears has competition, too”... 
has really stirred our organiza- 
tion. Seven of our 25 salesmen 
sent me the editorial and outlined 
particularly the last paragraph. 

How right you are, how right 
you are. The independent dealer 
has so many jobbers bucking for 
his business which makes the job- 
bers keen and sharp and merchan- 
dise-minded that the dealer can 
outdistance and outrun the chain 
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store competition IF HE 
WANTS TO! 

I could write you a 10,000 word 
composition detailing the experi- 
ences we have gone through with 
trying to sell to dealers a very 
successful consumer circular. In 
our area, and I say this quite mod- 
estly, we have completely cap- 
tured the field with the most glam- 
orous, the best-selling, best-pro- 
duced circular available to the 
dealers. Our sales have definitely 
proved it. 


But, and this is a big but, be- 
fore we can get someone who 
hasn’t tried the circular to buy 
ours, we practically have to stand 
on our heads. We bring them 
copies of the orders where we 
showed other dealers have bought 
the circular, loved it, and made 
money on it. 

We show the dealers what Sears 
and Montgomery Ward are doing 
and we show our circular along- 
side theirs, leaving profit for the 

(Continued on page 294) 
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Squeeze from tube Spread with handy mitt Rinse off with mitt 


OVEN CLEANER RIGHT OUT OF A TUBE 


e Handiest — new creamy-white, concentrated formula right out of 
a tube — no bottles to break 
Fastest — see it turn brown in seconds as it dissolves grease 
Easiest — no Scraping, no scouring with steel wool... ever 
Safest — no lye — no caustics — no harmful fumes 


LONG-LASTING SPONGE MITT 


Easiest way to spread on cleaner and swish off dissolved grease 
Hands stay lovely 

Makes cleaning almost pleasant 

Made of vinyl plastic — waterproof — odorless — rinses really 
clean, easily 


Applies super-fast . . . works super-fast . . . sells super-fast! That’s 


the totally new, totally different Oven-Aid Oven Cleaner Kit in the 
colorful, self-selling kit package. Cash in on this new, sales-clinching 
idea. Order today! 
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SPECIAL 
INTRODUCTORY OFFER! 


= NEW OVEN-AID OVEN CLEANER 
Jeae] PLUS HANDY SPONGE MITT 


Complete 3] 49 


Kit Only 


“Striking, Colorful SELF-DISPLAY PACKAGE! 


‘es _OPEN STOCK ___ mR eee, | 


| | ! | ) | | 
|__Size_ __| __ Pack Weight List List Each} 


10 | 100z | 12 | 11%bs. | $17.88 | $1.49 | 


ORDER TODAY FROM YOUR WHOLESALER! 


G. N. COUGHLAN CO., WEST ORANGE, N. J. 


Mfr. ‘Cops’ Sponge Copper Cleaner, Chimney Sweep Soot 
Destroyer, Chimney Sweep Fireplace Powder, Process 33, De-Moist 
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AMERICAN 


AND 


OLD FAITHFUL 


MARKING 
















































Famous for versatility, AMERICAN and 
OLD FAITHFUL marking Crayons help 
solve your customer’s work program in 
every stage of production .. . from hot 
steel to raw lumber, there’s a special 
marker to fit every specific identifi- 
cation need. 


WHEN MARKING COUNTS— 
COUNT ON 
OLD FAITHFUL! 


THE AMERICAN 


CRAYON COMPANY 
SANDUSKY. OHIO 
WEW YORK 















or FREE booklet giv 
‘Sielasale on on *) ae aelase 
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L ottore from Hardware Age readers 








dealer and still underselling Sears 
and Montgomery Ward, yet, in 
many cases the dealer will say, 
“Let me think about it,” and when 
they finally make up their minds 
either the circular has gone to 
press or we're not interested 
either. 

It isn’t often that an editor of 


(Continued from page 292) 


a trade magazine can get right 
down to “brass tacks” the way you 
so often do in your editorials, but 
believe you me, you’ve hit this one 
on the head. 


Yours truly, 
Wholesaler 
(name withheld) 





Live window demonstration builds traffic 





Live window demonstration that drew traffic and increased sales of barbecue 


and patio supplies. 


A live demonstration in the win- 
dow is still one of the most effec- 
tive traffic pullers. 

Animated window displays at- 
tract attention. But nothing draws 
people to a store window better 
than a person in that window 
demonstrating a product. 

A live window demonstration 
recently paid dividends for Bos- 
trom’s Hardware in Phoenix, Ariz. 
The demonstration resulted in 
sales of a $185 patio cart, table 
linens and dishes. 
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All of this was done although 
no price tags were attached to any 
merchandise on display. No ad- 
vance promotion was used, either. 
The sales came from traffic gen- 
erated by the window demonstra- 
tion. 

The demonstration consisted of 
two women preparing a patio meal 
of barbecued turkey and ham. The 
window was set up to represent a 
patio and the women worked in it 
as they might have at home. 











FROM 


THE BLADES UP= THE FINEST OF PRECISION 


GRASS CUTTING MACHINES! 


The ALL NEW 1958 


PENNSYLVANIA 


LAWN MOWERS 


ORDER EARLY! Incentive prices on Dealer purchases will apply prior to January 1, 1958. 


1958 
PENNSYLVANIA 
ROTARY 
POWER MOWERS 











THESE EXTRA 
FEATURES 
ARE STANDARD 
ON ALL 
PENNSYLVANIA 
ROTARY MOWERS 





PENNSYLVANIA ROTARY MOWER BLADE 


Made from tough, rugged carbon alloy steel. Aerodynam- 
ically shaped to create maximum suction — lifts grass 
Straight up for a quick, clean cut. Blade is sharpened 
from the tip to the shaft and the edge is flame hardened 
to stay keen season after season. Unique cleanout angles 
at tips of blades prevent build up of grass inside housing. 





Pennsylvania Outmows and Outlasts Them All! 


New! 


CROYDON 


21” Self-Propelled Rotary 


New 


Has 


2.25 


ings, 


Precision vacuum 
lift blade with 
non-clog clean out 
angle tips! 


Model 68221A 
design, new color 


scheme, new features! 


rugged 2.75 H.P. 


Briggs & Stratton engine 
with rewind starter. 
Strong cast-aluminum 
housing, semi-pneumatic 
tires. 
adjustment and free leaf 
mulcher! 


Unique wheel height 


21” BROOKLINE 
Model 67221 


and 
18” AVALON 
Model 66218B 


New designs, colors and fea- 
tures. Briggs & Stratton en- 
gines with rewind starters — 


H.P. on 21” and 1.75 


H.P. on 18”. Semi-pneumatic 
tires, 


cast aluminum hous- 
unique wheel height ad- 


justments and free leaf mul- 
cher with each mower! 


a 


ny 
a 


\" 





Unique & simple 
height of cut ad- 
justment! 








wen! 
LAWNDALE 
21” 
—_— Riding Rotary 
Model 69221 















Rugged 2.75 H.P. 
Briggs & Stratton 
Engine 
Rewind Starter 


Functional 
and Attractive! 


Built with famed 
Pennsylvania precision 
quality throughout! 


A self-propelled rotary lawn mower equipped 
with a riding sulky for added convenience. 


All Pennsylvania Power Mowers Are Avail- 
able With Electric Starters At Extra Cost. 








As 

















Advertised POST 
 In— : 
and Leading Newspapers from 
Free Leaf Mulcher _ Coast to Coast! 


packed with each 
Rotary Mower! 


POWERFUL BIG SPACE ADS 
To Get The Message To Your Customers! 











From the blades up 













... the finest of precision grass cutting machines! 


1958 PENNSYLVANIA REEL MOWER BLADES 
Forged from carbon steel with almost twice the carbon 














content of ordinary reel blades. Precision shaped to exact 

P : N N S Y LV A N | A curvature and carefully yo nage a ——— precision 

hollow-grinding process gives them a “barber-scissor 

P 0 W E R R : E L efficiency. Blades are mounted on special spring-loaded 
MOWERS cylinders that keep them in accurate alignment to give ‘ 





true precision cutting. 


ini REELRIDER 


| 21” 
oe Riding Mower 
Model 42221D 








2.25 H.P. 
Briggs & Stratton 
Engine 
Rewind Starter 


Built with famed Pennsylvania precision quality through- 
out! Sits comfortably, steers easily and cuts beautifully. 
Has Pennsylvania’s self-whetting mowing unit that stays 
keen for seasons on end and 3” wide semi-pneumatic 
tires that literally “float” it over hard or soft or rough 
or smooth terrain. 

Recommended for the small lawn that seems large or the 
large lawn that is large! 


1958 
PENNSYLVANIA 


HAND 
MOWERS 





PENNA-LAWN 


GREAT AMERICAN 1 ) di ; 
First choice of America’s or eg agen gh 
professional Gardeners. In urban lawns of today. 5 








PENNSYLVANIA — MOST RESPECTED NAME IN MOWERS — SINGE 1877! 


Low cut model rec- 
ommended for smooth 
finish cutting of 
creeping bent and 4 
other fine grasses. £4 


Export Dept.: 230 Park Avenue, New York City, N. Y., U.S.A., Cable Address “AMCHAIN” N. Y. 
































DELUXE 
21” Power Mowers 


Model 40221B (5 blade) 
Model 407221B (7 blade, low cut) 












Featuring Pennsylvania's precision 
self-whetting mowing unit, grass 
Stripper to keep sprocket and chain 
from fouling with grass, and a de- 
pendable 1.75 H.P. Briggs & Strat- 
ton engine with rewind starter. 


BS 


TEs eee 


| ; DENNSY 
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ee 





18” EXETER Power Mowers are also available. 
Model 222188 
Model 22218B-LC (low cut) 


Equipped with 1.75 H.P. Briggs & Stratton en- 
gines and rewind starters, the EXETER mowers 
also are built with the famed Pennsylvania 
precision quality throughout. 


Ail Pennsylvania Power Mowers Are Available With Electric Starters At Extra Cost. 





Pennsylvania 
— TRIMMER & EDGER 
; Ideal labor-savers for 
Economical for the small . 
lawns and occasional light trimming and edging 








15”, 17” or 19” sizes. and 7 blade models. mowing. — gardens and flower 
Specifications on all models subject to change without notice. 
Acco 
PENNSYLVANIA LAWN MOWER DIVISION 
American Chain & Cable Company, Inc. 
Me Stevens Lane, Exeter, Pennsylvania e Bridgeport, Conn. 








Trophy display attracts 
all types of sports fans 
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Sports trophy displays attract all 
types of fans, including those who 
just watch others. 


Stangel's, retail division of J. J. 


Stangel Co., Manitowoc, showed 
these trophies won by various groups | | 
in that city as an eye-catcher. 
Some of the trophies had been sold 
by the store. A few sporting goods 
items added interest to the display. 








Flexible step shelving 
promotes self service 
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Flexible step shelving on wall units 
and in gondolas helps make merchan- 
dise at all levels more easily visible 
for self service and self selection. 
These perforated panel wall and 
gondola units were made by M & D 
Store Fixtures, Inc., La Puenta, Calif. 
They are used with wide aisles for | 
easy traffic movement in the Leanse, 
Inc., store in Torrance, Calif. 
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EAGLE ELECTRIC MANUFACTURING CO., 


Gel, te 





IT’S A SIMPLE MATTER 
OF DOLLARS AND SENSE 


EAGLE ELECTRICAL PRODUCTS 
ARE EASIER FOR YOU TO BUY AND SELL 
BECAUSE THIS IS > 





The “1” Line That Offers 
More for Today's Selling Needs 


h order, 
» COMPLETENESS—one Parc etter stock 


one — = ape Be handling 
me a 
control, saves 


costs. 
ST—Eagle's 4 P 
* LOW CO materials, 
llowing you 2 


lants basically 
keeping ©° ‘ 

d nd a greater profi 
own a 


margin. 


» EFFECTIVE MER 


cts are § 
eee sales, and clearly mar 


easy shelf identification. 


CHANDISING—Eegle 


f 
martly package d oe 





Eagle has 
—for over 35 years ! A 
QUAL entified as the por Bic 
device line, af competitive prices. 


and Eagle Wiring Devices are 


SOLD EXCLUSIVELY 
THRU WHOLESALERS 
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EAGLE ELECTRIC MFG. CO., INC. 
; LONG ISLAND CITY, N.Y. HA 9-57 ; 
WRITE ! Please send me your new 1958 Catalog with ! 
TODAY FOR =! Binder. 
YOUR FREE | FIRM 
ae 1 Benen : 
j 
ay : JOBBER'S ADDRESS PR SO AS eee Saas . 
PEE ES, SE ES EN EE 7 Nr ap 
ILLUSTRATED 
CATALOG WITH 
COLORFUL 


BINDER 
Lie 


ISLAND CITY 1 NEW YORK 


“Perecttou (i uat au rwAccideut 2 








How to increase paint 


and wallpaper sales 


Professional decorating service, full stocks of paint and a 
convenient way to select wallpaper have boosted this store’s 
business at a surprising rate. 





A broad, deep stock of paints is shown here along the shelves of the Reinhard 
paint department. A good selection of sundries is also provided. 


Wallpaper sales jumped when the 
old, obsolete stock was cleared out 
and concentration was put on a 
broad selection of sample books. No 
rolls of paper are kept in stock. 

Reinhard’s is located close to 
wallpaper suppliers in Seattle. This 
makes it possible to fill an order 
quickly without maintaining a 
bulky inventory. The store truck 
makes three trips a week to get 
stock to supply any painting need 
and color. 
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Within one and a half years 
paint sales increased by 25 percent 
and wallpaper sales increased four 
times at Reinhard’s Hardware in 
Bellevue, Wash. 

What caused this surprising 
boost in sales? The combined 
efforts of Louis Reinhard and his 
wife. 

Improvement in paint sales at 
Reinhard’s is due partly to doubling 
the stock in the two major lines 
earried. This provides an adequate 


paper and supplies and special pro- 
visions are made to get fast de- 
livery at other times if a customer 
requests it. 

The selection of 25 sample books 
represents an investment of $250 
to $300 for two years. 

“And, a very modest investment 
it is, in terms of sales that it de- 
velops,” says Mr. Reinhard. 

A special wallpaper section is at 
the front of the store. The sample 
books are laid out on tables and 
chairs are provided for conve- 
nience. Customers are invited to 
thumb through the samples at their 
leisure. Some related items and a 
few gift items are displayed in this 
area to catch the browser’s eye. 

Perhaps the biggest reason for 
Reinhard’s business boost is the 
interior decorating service offered. 

Mrs. Reinhard was a qualified 
decorator before they purchased 
the store. She has since continued 
her education in this field and can 
now offer a completely professional 
decorating service. 

Mrs. Reinhard will go out to a 
customer’s home and help solve 
decorating problems free of charge. 
A regular professional charge is 
made, however, if the decorating 
materials are not bought at Rein- 
hard’s. This does not happen often. 

Broad, deep stocks of paint, in- 
telligent handling of a bulk item 
and professional knowhow have 
made the Reinhard store a profit- 
able venture and a business to 
watch. © End 
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WARE...n- new quality line 


that selis on sight°= 


J&L, a great name in galvanized ware, is easy to sell, lasts longer, priced 
right for faster turnover and higher profits. Stock the best ... sell the 
best .. . the new J&L galvanized ware. 

Order J&L ware today from your hardware jobber. For detailed informa- 
tion or help in obtaining the Jones & Laughlin galvanized ware line, write 
direct to the Container Division, 405 Lexington Ave., New York 17, N. Y. 


Jl Jones & Laughlin 


STEEL. ..a great name in steel 
Galvanized Ware Plants: Toledo, Ohio, and Atlanta, Georgia 
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New Sprinkling Can 
with 4-way 
rotating head 


Ideal for a variety of garden 
uses, this sturdy new J&L 
sprinkling can features a solid 
brass four-way sprinkler head 
for controlled spraying. 

Hot dipped in pure molten 
zinc, this easy-to-sell sprinkler 
has tighter seams for long life. 
Your customers will appreciate 
the new sparkling appearance. 





How home show displays 


Retail firm exhibits attract new and old customers 
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Stoniiels Hardware Co., Grand Rapids, Mich 


Contacts made at this home show display sold seven power tool sales at store. Store built mail- 
ing list from visitors at show. 









OCONNOR HARDWARE 





in BURTON HEIGHTS . . 
WE CEDARSPRINGSHARDWARE | 





au in CEDAR SPRINGS 








O'Connor Hardware and Cedar Springs Hardware affiliated Grand Rapids, Mich., retail stores 


Big-ticket sports and lawn and garden lines were featured in this neat display with room for 
customers to examine all items on exhibit. 
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sell goods, build store profits 


to open the way for later big-ticket sales at stores 


Hardware Co. 
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Kett Hardware Co., Grand Rapids, Mich. 
Fireplace equipment takes spotlight at local home show. 
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Vogelzang Hardware, Holland, Mich. 


Mirror above portable and heavy-duty power tools attracted many customers to this booth at 
a sportsmen's show. Demonstrations pulled people who later made first-time visit to the com- 
panys retail store. 
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Windows and mailing pieces remind all hunters of 
the approach of deer and duck hunting seasons 





Atmosphere and merchandise make this window an eye-catcher for hunters. 


The earlier you start to promote 
duck and deer hunting season lines 
the faster your sporting goods de- 
partment sales will make an up- 


Early each summer Lamb Hard- 
ware Co., Coquille, Ore., reminds 
duck and deer hunters of the ap- 
proach of these seasons. 






and direct mail pieces to attract 
hunters to the store. 

The window shown here used a 
large background sign with the 
word duck and a few cat tails for 


atmosphere. The rest of the win- 
dow showed clothing for hunters, 
ammunition, axes and other hunt- 
ing needs. 

J. A. Lamb, proprietor of the 
store, says of the direct mail pieces, 
“So many hunters overlook some of 
the little necessities when they 
start on fall hunting trips, that we 
send lists of these items to their 
homes to remind them. 

A reminder card of last year 
said, in part, “Hunters ... Now 
is the time. This is the place to 
check your equipment. Deer season 
opens Sept. 9; duck season, Oct. 
_ 

The cards invited customers to 
bring in deer rifles for checking to 
see that they were in good working 
order. 

Lists named ammunition, guns, 
gun cleaning equipment, compasses, 
water proof match boxes as hunt- 
ing needs. They also included sleep- 
ing bags, gasoline pressure lamps, 








turn. The firm uses window displays 


§ FREE 


KEYS: MADE 


AREER er ee ee a nore oan 


flashlights, rope and axes. 











IKEYS MADE! 


THA “KEY B JOY 








enter 









@-3-¢-3-t£ £-8=» 


SIZE: 12” x 27” 


THIS KEY SIGN 


WITH CHAINS OR BRACKET 
BUY A R42 x PKA-3 KEY MACHINE 
WITH BLANKS (consisting of a key duplicating machine, motor, rotary 
key board and 1020 popular key blanks), AND YOU WILL RECEIVE 
— FREE —THIS GIANT KEIL TWO-SIDED CAST ALUMINUM KEY SIGN. 


This offer is good for a limited time only, so — 
CONTACT YOUR JOBBER IMMEDIATELY OR WRITE US 


HN NAMOLSTTVHI 














Keil Lock Company, Inc. 


Charlestown, New Hampshire 
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h. ketailer 


~ YOUR CUSTOMERS LOOK FOR THIS LABEL 






PAN 
HEAD 
1 GROSS 


MADE IN 
U.S.A. 






Every month, fastener customers by the thousands Write on Company letterhead to Box 1360-HA, Statesville, 
become more sold on Southern Quality Screws and N. C., or wire for Package Stock Guide and free supply of 
Bolts. In large and small ads appearing in leading our TC-4 "Traffic Builder." 

craftsmen's magazines, your fastener prospects 

are "sold Southern"—the quality fastener package Wood Screws * Machine Screws & Nuts « A, B, C 






in attractive, protective, soil- and moisture-resis- 


& F Tapping Screws * Wood & T U Drive S 
tant cartons with the EZ to C@ label... Pping ype ive screws 


¢ Dowel Screws *« Stove Bolts « Roll Thread Car- 
riage Bolts * Hanger Bolts 







Many of your customers have already received, by 
their mailed request, Technical Chart No. 4 show- 
ing how to use wood screws and sheet metal screws. 












Stock Southern and be ready for new and repeat 
customers. 






SCREW COMPANY 


STATESVILLE e NORTH CAROLINA 






Warehouses: New York ¢ Chicago « Dallas « Los Angeles 
Sold Through Leading Wholesale Distributors 
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Counterfeit Money 






Watch for it 








Here is the latest informa- UNITED STATES SECRET SERVICE 


TREASURY OEPARTMENT 


NEW COUNTERFEIT $20 FEDERAL RESERVE NOTE 


tion on new conterfeit bills 


as reported by the U. S. 








Secret Service. Train — -EDEHWAS CES 8 Be eh 


self and your sales people 20) (NITED STATFs W/ < ERICA => () 


to study all bills so they 
know where to look for the 
identification listed below. 


After a little practice you 
will be able to check bills 2D) 


quickly and unobtrusively 













or 























This note is printed on one sheet of paper that is approximately the same 
without offending the cus- | thickness as genuine distinctive. No attempt was made to simulate the 
red and blue fibers. The serial number has the wrong prefix letter “E” 
tomer. These pages can be [| instead of the correct letter “G”. The face of the note is gray in appeor- 
ance and the back of the note is printed in a very light green that fovors 


filed for frequent review blue. Notes of this type should not deceive anyone familiar with United 





FEDERAL RESERVE BANK OF CHICAGO, ILL. nr 





SERIES 1950A 
CHECK LETTER ANDO 

FACE PLATE NUMBER: P131 
BACK PLATE NUMBER: 885 


Appeared: 3-1-57 
New Orleans, La. 
SS No. 158] 
(Card No. 351) 
























































of counterfeit bills. States currency. 
UNITED STATES SECRET SERVICE 
TREASURY DEPARTMENT SERIES 1950A 
NEW COUNTERFEIT $10 FEDERAL RESERVE NOTE 
FEDERAL RESERVE BANK OF CHICAGO, ILLINOIS ft CHECK LETTER AND, 
aw PPE DEMAL MESS HM FR NOT Ro FACE PLATE NUMBER: P196 
DSTATES 
00000000 
BACK PLATE NUMBER: 1538 
This note is printed on one sheet of paper. No attempt was made to 
simulate the red and blue fibers. The face of the note is flat. The 
serial numbers are too large and they are printed in a dark green. The Appeared: — 
portrait of Hamilton is very dark. The back of the note is coarse and Chicago, III. 
chalky. Notes of this type should not deceive anyone familiar with SS No. 1578 
United States currency. (Card No. 350) 
UNITED STATES SECRET SERVICE 
TREASURY OEPARTMENT SERIES 1950A 
NEW COUNTERFEIT $20 FEDERAL RESERVE NOTE 
FEDERAL RESERVE BANK OF RICHMOND, VIRGINIA rt CHECK LETTER AND 
fEDeE eis. Bee ir FACE PLATE NUMBER: B12 
SD Sp ERIN By 
00000000 Qs @s | BACK PLATE NUMBER 855 
() 2() 











——- 





This note is printed on one sheet of paper that is gray in appearance. 
No attempt was made to simulate the red and blue fibers. All of the fine 
detail is missing from the central part of Jackson's face and from the 
front of the White House. The collar on Jackson’s cape is solid black. 
The note is printed too light. There is a noticeable white dot in the 
right side of the letter “C” in the word “OF” in the lettering within the 
ribbon on the face of the note. This is not a deceptive note. 








Appeared: 4-18-57 
San Antonio, Texas 
SS No. 159] 

(Card No. 352) 
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ARCHITECTS, BUILDERS, DISTRIBUTORS, DEALERS al! agree the exciting new 
Fairfield ESTATE line is the new best-buy in high quality, high style bath accessories at no extra cost. 
And no wonder! Each brilliant chrome fixture is precision crafted ...towel bars are all stainless steel! 
Exclusive lock-in fastener feature makes installation easier, faster, surer! Year in and year out 
Fairfield accessories have outsold all others combined in the supplementary accessory field. Now you can 
install surface and recessed accessories in all price ranges with the one name they know... Fairfield. 
Specify this new, exciting, buy-appealing line today ...and send for the new catalog and price list! 














©1957 THE AUTOYRE COMPANY, 221 N. LaSalle Street, Chicago 1, Illinois+ A Subsidiary of Ekco Products Company 


THE NEW (yf, ine la 
FOR’ THE BUILDING & — -o- 
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BATHWARES! 8 
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REMODELING MARKETS! 












Here is a gondola unit which 
can be built now and easily stored 
until extra displays are needed, 
such as at Christmas. Once made, 
it fits together easily and quickly 
and gives maximum display area. 

The table top and shelves can 
be economically cut from two 4x8 
ft sheets of % in. plywood. 

Use one sheet for the table top 


Extra unit for seasonal display 


and fasten it to a set of wrought 
iron legs. 

Cut the first shelf 2x6 ft and 
the second shelf 1x4 ft from the 
second sheet of wood. 

The piece left over can be used 
for the four shelf supports. Notice 
how they are notched so that a 
center length of bin glass can be 
installed under them. 





Both the table top and all the 
shelves can be binned off, using 
standard 4 in. bin glass and 4 in. 
metal corners. These bins can be 
priced with small bin price clips, 
so that the customer can make 
selection. 

The small detail at the lower 
left of the drawing shows how 

(Continued on page 310) 

















_— 


° 
oe) 
°o 








—— | 2 — 
WLLD P?/LCL FS GANNEL /RON M4 
TO 4445 70 HOLD FHL Oe. 


S7TLP UP SHELL pee ESS FP 4 GONDOLA UVN/T 














4 


—£IVD £LEVAT/ION 





























When extra display space is needed, this gondola will do very well. The two bins on the lower right end, marked FB, 
are Feature Bins for good impulse items. The merchandise in these bins is marked with 7 x 11 in. card holders. 
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FREE 
DISPLAY 

BUILDS 
YEAR-ROUND 
S 


BUY it 
GET 














These beau 
display will 
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The new S« ur most popular 
models gle je are two more 
of each kinc pauties. 


They are individually boxed and wrapped in cellophane for 
protection against loss, dust or damage and every knocker is 
beautifully polished to a smooth, glowing finish. Best of all, 
the display is free . . . you pay only for the knockers. They’re 
competitively priced, too. Consult your jobber for price in- 
formation. 











SIZE i. 
NUMBER WIDE HIGH ti, 
2101 24%,” x 74" 
2110 25/,” x 65/," 
2114 31,” . 7," oo 
2145 15/,” x 33%,” 1%, Ibs. 
Free Display 11” 141," 2," 101, Ibs. 
with 1 doz. 
knockers 
Each knocker is packed with 21/7,” through Machine screws and washers. Display stands on its own easel. 
SAFE PADLOCK AND HARDWARE CO., Lancaster, Penna. 
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| CARRIAGE BOLTS 


 - Be gr for 
+ 


FLEXIBLE PLASTIC PIPE—for livestock watering, lawn sprinkling, irrigation uses. ROOF DRAINAGE PRODUCTS—a complete line that’s competitively priced 
Supplied coiled from ¥2” thru 3” dia. In straight lengths in 4” and 6” dia. Plus and ready to use. These uniform products are supplied in galvanized steel 
G complete line of fittings. and ENDURO® Stainless Steel, 


REPUBLIC 


Wolds Wideat Range of, Standard Steels 
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Bottor Products build, Better Profits... sell 


Whatever your customer’s fastener problem, 
from the young man who needs a kingpin for 
his soapbox racer, to the suburbanite working 
on a do-it-yourself project, you can fill the need 
promptly and exactly when you stock and sell 
Republic Bolts and Nuts. 

Republic produces a complete line of fas- 
teners to meet every home and farm require- 
ment. If you should be temporarily out of a 
given type, you Can secure it quickly from your 
local Republic Distributor. He is backed by 
stock of 20,000 standard and 8,000 special 
types and sizes—each manufactured and qual- 
ity controlled by Republic, from raw ore to 
finished fastener. 


-weeerit’t 


In addition to a vast selection of top quality 
bolts and nuts, Republic provides further sell- 
ing help in the form of the most efficient pack- 
aging system offered by any manufacturer. 
Combining spill-proof, inverted carton design 
with informative, high-visibility labels, this 
system simplifies ordering, handling, stocking 
and inventory control. 

Finally you get effective literature to aid in 
fastener selection, plus a brand name known 
and respected across the nation. 

All of these factors contribute to swift, sure, 
satisfying sales when you handle Republic 
Bolts and Nuts. Your local distributor can fur- 
nish full information—or mail coupon. 


-B ey Si: SF 


REPUBLIC BOLTS ang NUTS 





— 
CHAIN PRODUCTS — include all types of welded 
and weldiess chain, plus farm and animal chain 
assemblies. Complete line is attractively packaged. 
Easy-to-read labels provide quick identification. 


WIRE NAILS AND STAPLES—a complete line for 
every farm and home use. Also ideally suited to 
and accepted by the building trades. Made from 
wire specially produced for nail manufacture. 


STEEL 


ant Steck Produc 


STEEL PIPE—for plumbing, heating, air condi- 
tioning and all other home and building uses. This 
high-quality pipe is available in a full line, in 
sizes you want. 


REPUBLIC STEEL CORPORATION 
DEPT. C-4433 
3154 EAST 45TH STREET, CLEVELAND 27, OHIO 
| Please send more information on: 
C-) Fasteners —- Steel Pipe 
[) Chain (General) C) Nails and Staples 
| C) Chain (Farm and C—-) Flexible Plastic Pipe 
| Animal) 2 Roof Drainage Products 
| 
| 
| 


Name Title 





Company 





Address 








| an ewan an enanasameneananan 


HARDWARE AGE, SEPTEMBER 26, 1957 








ALLEN 
KEYS 


New bright finish 








New kit 


Lower prices 





# 604 Junior 
Key Kit 





Now Allen key kits pack 
more value and new sales 
appeal. 

Keys furnished in our 
key kits have a high luster 
coating — rust resistant — 
better looking — makes size 
markings easier to read. 

Six different sets, fur- 
nished in attractive new red 
plastic trimmed envelopes 
are now available at leading 
Industrial Distributors and 
Hardware Jobbers. 

Write us for descriptive 
bulletin C38, and the name 
of your nearby supplier. 


ALLEN 


a> 


MANUFACTURING COMPANY 


8 
Hartford 2, Connecticut, U.S.A 
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Extra unit for seasonal display 





small plates made out of chan- 
nel iron can be welded to each 
wrought iron leg to support a 
lower shelf. This can be used for 
back-up stocks of the items dis- 
played on the gondola. 

The assembled units can be 
painted with semi-gloss enamel. A 
good color would be bright green 
with all the edges in Christmas 
red. A colorful 4 in. wide seasonal 
design heavy paper border can be 
stapled around the edge of the 
table top. 

These units hold the maximum 


(Continued ) 


number of items in the minimum 
of floor area. They provide a total 
of 48 sq ft of display area in 32 
sq ft of floor space. 

If the gondola is to be used for 
hand tools, builders’ hardware or 
other heavy items, the table top 
can be braced underneath with 
lengths of 2x3 lumber. 

These units are easy to build 
and set up. They look good enough 
for all year use and they are ideal 
for auxiliary units which can be 
taken apart in a few minutes and 
stored away. 





How you can dramatize your fasteners 


* 





PELL ree pre ee 


aoe mt ie cee 
POE 7%, = 
// dt? iewy, 
oe - oJ Sadad 
2 Ts 


he Tt te0 Three, ft 


S -s 


l 


il 





i yyyiees=- 
at 
il 


mii 


Dies. aettl - 
a @ Sat a 


Irs . i; 
me cep Tt ttt 


FOPEH 84298999 FFF 


. kenwagy - reese eee " 


epee o> 19EreR Fe? 
ae Pe Wt ~ t™ pa 


: seeeeee® oe ’ anit 





Fasteners in this window glamorize basic hardware items. 


How would you dramatize your 
fastener stocks in a window? 

This eye-catcher display showed 
953 bolts, nuts, screws and other 
fasteners in a window at the P. C. 
Smith & Son store in Saugerties, 
N. Y. Used last February when 
no particular department was be- 
ing featured, the display was an 
eye-catcher. 

Ready-made perforated display 
panels were used to form a back- 
ground to some of the larger fast- 
eners. Screws were placed ac- 


cording to sizes and types on the 
floor of the store. Each screw was 
filed on a grindstone to flatten it 
so that it would not roll. 

Steel screws were in one sec- 
tion, brass screws in another to 
show the range of sizes in each 
type. 

Richard Smith says, “If it did 
nothing else, we feel that each 
window shopper was shown that 
we carry an enormous stock of 
fasteners in our regular stocks.” 
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Tear Drop (crystal only) 
18” and 24” lengths 
18-T and 24-T 
(Pre-priced Card) 
18-T-1 and 24-T-1 
(Non-priced Card) 


Se PBMANSASG. <GA.2.S.S. TORRE WA 


! KIMBLE 
|GLASS 


KIMBLE: 
GLASS 


COWRA SARA GORE S 


ROR 


Lilo, anywHine fe.. ‘ai P 


Bent End 
18” and 24” lengths 
18-C* and O*: 24-C 
and O (Pre-priced Card) 
18-C-1 and 0-1: 24-C-] 
and O-1 (Non-priced Card) 





BEDROOM LAUNDRY 





Button End 
18” length only 
10-C and 10-0 





Deluxe 
18” and 24” lengths 
70-C and 71-C 
Packed in individual cartons 
complete with fittings 





*In model numbers above, “C” represents crystal color; “O” is Opal. 


Make em stop...Look...and BUY 
with self-selling, profit-making KIMBLE GLASS BARS 





Important News! Kimble Glass Bars 
are now packed with customer-stopping, 
black and red display cards attached! 
Each card is complete with mounting 
screws; illustrations showing several 
uses will help boost sales. Cards can be 


ordered with or without printed prices. 
Kimble Glass Bars are a proved “best 
seller” because they combine the sales 
appeal of clear, sparkling glass with the 
richness of polished metal fittings. 
Stock Kimble Glass Bars. They’re 


priced to give you a good profit margin 
— priced to turn fast. 

Place your order today with your 
wholesaler or write to Kimble Glass 
Company, subsidiary of Owens-Illinois, 
Toledo 1, Ohio. 


KIMBLE GLASS BARS 
AN (I) PRODUCT 
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Owens-ILLINoIs 


GENERAL OFFICES - TOLEDO 1, OHIO 


















RED russeu Bright pennies, shiny copperware stop customers 
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This simple, eye-catcher display attracted many customers into Nittinger- 
Oberdeck's Hardware in Santa Monica, Calif. Shiny pennies and bright 
Yes sir . . . this new, attractive point-of- | CopPerwear glistened in the flood-lighted window. The sign, “Bright as a new 
purchase display is really helping to build penny, made many people take a second look at the display. Light catching 
sales for the new “Red” Russell line of on the bright pennies at varied levels made customers look at all sections of 
putty knives and scrapers. The display | the window. 

is included free with the R-100 assortment — 

. . . takes only one foot of counter space. 












LOOK AT THESE REVOLUTIONARY 










NEVER-SEEN-BEFORE “RED” RUSSELL FEATURES 
» Cubieustabetie tmadie de Adjoining stores pull traffic through back doors 
° “In the groove” thumb guide ' % , aay 
e Tough plastic handles, tough tool oe a ‘| ee ms 
steel blade 3 





e Hollow rivet for easy hanging 
e Popular sizes and shapes 
e Priced to sell! 













HERE’S THE DEAL! 


48 pieces in one foot of counter space 
NO. R-100 ASSORTMENT 
Including display 


30 Putty Knives 
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18 Scrapers 

Total Retail $44.10 | 
| 

| 





Dealer Cost 26.46 P wee —_— 2 
Dealer Profit 17.64 * shlemeccane-henaes g. “4 4 , 
¥ 











Order NOW from your wholesaler 


When Oshkosh, Wis., built a parking lot in the downtown district two adjoining 
hardware firms dressed up the rear of their stores to attract parkers. Kitz & 
Pfeil use a white /etter on black sign on their white building. The adjoining 
Stillman Hardware store attracts traffic with black and white trim lettering 

CUTLERY ¥ COMPANY | against a bright orange background. Traffic in both stores has been increased 
Southbridge, Massachusetts since the firms made these entrances more attractive. 
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Whether you need fasteners in small or large quantities, 
you can count on getting the kinds you want—and quickly, 
too—when you order Bethlehem headed and threaded 
products. Fast service is possible because of the huge 
stocks of general-line fasteners which we keep on hand, 
ready for immediate delivery, at our fasteners plant at 
Lebanon, Pa. 

Using modern, automatic machinery, Bethlehem turns 
out a full line of machine, carriage and lag bolts, as well 
as nuts, rivets, cap screws and other items. They’re good, 
dependable fasteners—the kind that you can sell with 
confidence. 

For prompt delivery, and satisfied customers, specify 
Bethlehem the next time you order fasteners. 


BETHLEHEM STEEL COMPANY, BETHLEHEM, PA. 


On the Pacific Coast Bethlehem products are sold by Bethlehem Pacific Coast 


PLLLLLYITITILLISS 
Steel Corporation. Export Distributor: Bethlehem Steel Export Corporation ; 


gETHLEHEM 


BETHLEHEM STEEL (iia 


- 
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for extra PROFIT 


No. 153 : 
COMBINATION “= 
SWIVEL BASE 


For home, garage and school shop. Bind- 
ing screw makes possible many swivel 
positions. Gray iron, fine grain, precision 
machined and finished. Screw parts nickel 
plated. Firm, competent...and a won- 
derful value! Width of Jaws and opening 
2'/."". Suggested retail price $4 





No. 175 ceed em 
PORTABLE SAWHORSE VISE 


Low priced professional type, holds work 
vertical or horizontal. %*' main screw 
with Acme thread. Clamps work up to 
2". Width of Jows 5%" x 5°°. Open- 
ing 4". Suggested retail price $4.66. 


No. 176 
WOODWORKER'S VISE 


For home and shops. %" screw with 
Acme thread. Jaws have holes to se- 
cure wood inserts. Width of Jaws 6!/,"'. 
Depth of Jaws 3'/,"". Opening 4'/2"". Sug- 
gested retail price $4.64. 


Each Individually Boxed 


Get all the details from 
your local jobber, or 
write direct. 






THE 


BRINK & COTTON 


MFG. CO 


33 POLAND STREET © BRIDGEPORT. CONN 


Vises 


each a model of UTILITY 
STAMINA - VALUE 













if you sell guns, you may 
have to keep more records 


You may have lots more paper- 
work to do for the government if 
you sell guns. 

The government has proposed 
several changes in the federal fire- 
arms regulations. 

These are the proposed changes: 

1. That dealers maintain records 
showing the receipt and disposition 
of all firearms. Dealers would be 
required to preserve these records 
permanently until they or their suc- 
cessors discontinue the business. 

2. That dealers be required to 
keep records showing receipt and 
disposition of pistol and revolver 
ammunition. They would also have 
to keep records of the identities of 
persons from whom they bought 
the ammunition and to whom they 
sold it. 

This information would not be 
required for .22 caliber rim fire am- 
munition, shotgun shells or metallic 
rifle ammunition. 

3. That dealers be required to 
obtain the signature of persons 
purchasing firearms and pistol and 
revolver ammunition. Present re- 
quirements call only for the dealer 
to make a record of the person’s 
name. Getting the signature as well 
as the name is the only change in 
this section. 


Very few new homes being 
built under G. |. program 


It appears now that there will be 
little, if any, new home construc- 
tion under the G. I. homebuilding 
program. 

Activity in this field has been 
very slow in recent months, mostly 
because of the low interest rate on 
G. Il. guaranteed mortgages. Cur- 
rent interest rate on mortgages 
backed by the Veterans Administra- 
tion is 4% percent, far lower than 
conventional mortgages. 

The result is that lenders are not 
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(Continued from page 10) 


interested in taking G. I. mort- 
gages. 

The President has asked Con- 
gress to consider raising the inter- 
est rate at the next session. 

The veterans’ direct housing loan 
program, which had kept up home- 


‘building in some areas, received a 


setback this month. 

President Eisenhower killed a 
bill which would have provided an- 
other $200 million for the program. 


Market for hunting supplies 
expected to continue strong 


Your market for hunting supplies 
should be as great or greater than 
last year. 

The Interior Dept. announces that 
wild duck and geese hunters, your 
customers, can expect the same 
hunting opportunities as last year. 

The hunting season will extend 
from Oct. 1 through Jan. 15. Indi- 
vidual dates will be set by each 
state. 

The shooting seasons and bag and 
possession limits will be about the 
same as last year in all flyways. 

The lone exception is the Pacific 
Flyway where the season will be 
longer, but the bag and possession 
limits on ducks will be lower. 


Nation's population grows; 
increases every 11 seconds 


The nation’s population continues 
to grow by leaps and bounds. It’s 
growing at a rate faster than any 
other time in U. S. history. 

That means an expanding market 
for hardware dealers. 

Between July 1, 1956, and July 1, 
1957, the population increased by 
3 million persons, the Census Bu- 
reau reports. 

That’s a population increase of 
some 8200 persons every day. It 
means the population increases by 
one person every 11 seconds. 

(Resume reading on page 11) 









TRADE 
MARK 


‘DO-IT-YOURSELP”’ KIT 


BEST KIT VALUE! Includes Professional Type Feather- 

weight Solder Gun Model G14 For all Your Soldering 
4 150-Watt Heavy Duty Solder Gun 
4 Cutting and Smoothing Tips 


4 Kester TV-Radio Resin-Core Solider 
and Sandpaper for Cleaning Joint 


like the way 
it HANDLES! 


like the way 
it SELLS! 


¥ Lightweight — One-fifth the Weight 
of Transformer Guns 
¥Y Compact— Takes Halt 

the Space of Transformer Guns 


A Instant Heat— Soliders in Seconds 






5 THE PERFECT CIFT 
"IDEAL FOR TOOL BOXES 






NEW DISPLAY PACKAGING 
SELLS-ON-SIGHT! 

Each kit or gun .packed in an 

attractive, three color display car- 

ton that invites inspection, sets 

up easily and tokes minimum 


HEXACON BACKED WITH 
NATIONAL ADVERTISING! 
Nationally advertised to your 
customers in leading hobby, me- 
chanics, do-it-yourself, radio and 
television and service men’s 


FREE SELLING AIDS NOW 
AVAILABLE! 
Hexacon backs you up with free 
newspaper mats, envelope 
stuffers, display packaging, elec- 
trotypes, photographs and cata- 


FULLY GUARANTEED AND 
UNDERWRITERS’ APPROVED 
The reliable HEXACON trade 
mark and a full guarantee on 
every solder gun stand behind 
every sale. 


Approved by 


counter space. magazines and trade journals, logs ... every sales aid needed. Underwriters’ Laboratory. 














EVERYONE WHO SEES IT, WANTS THE HEXACON SOLDER 
GUN! It's in big demand by professional mechanics, hobbyists, 
handymen, radio amateurs and home owners. 


ORDER FROM YOUR DISTRIBUTOR, TODAY! 
Another Fine Tool by — 


HEXACON ELECTRIC COMPANY 
170 WEST CLAY AVENUE, ROSELLE PARK, NEW JERSEY 
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Hardware Exhibit, Inc., 47 Howard 
St., New York 13. 







National Garden Supply Shows, Nov. 


ot 10-12, at N Pier, Chi , and 
Convention Calendar 16.38, ot Navy Per, Chicago, and 













1957 1958 City. Sponsored by D. Murray 
Franklin, 1901 St. Paul St., Balti- ‘ps 
conventions shows conferences more 18. 4 

















National Hardware Show, Oct. 14-18, 
at the Coliseum, New York City. ; 
Sponsored by National Hardware . . 





























































. - Show, Inc., 331 Madison Ave., New 
Convention Check List York 17, N. Y. Frank Yeager, di- 
rector. ; 


For complete details about the conventions listed by dates below use 


the alphabetical listing following this quick check list Mutietel- Saeeewaten Webibit Jan ) 


1957 27-28 American Hardware Supply Co. 16-23, at Navy Pier and Drill Hall, . 
October Merchandise Fair & Stockholders Chicago. Sponsored by the National 
Meeting, Pittsburgh Housewares Mfrs. Assn., 1140 Mer- ) 
14-18 — Hardware Show, New 28-30 Indiana Retail Hardware Assn. chandise Mart, Chicago 54; Dolph | 
or : 
17-19 Montene Hordware & implement February Zapfel, executive secretary. 
Assn. 2-4 National Garden Supply Show 


National Sporting Goods Assn. Con- 


New York . 
20-23 ever — Convention, 24 ev Sere Fe eae vention & Show, Feb. 2-6, at Mor- 
29-31 Hardware Wholesalers, Inc., Mer- 2-4 North Coast Retail Hardware rison Hotel, Chicago. Sponsored by 
hatitahlen Assn. National Sporting Goods Assn., 716 


chandise Show & Stockholders’ 


Mesias. Sart Wavia. talk. 2-4 Oklahoma Hardware & — Imple- Rush St., Chicago 11. 


ment Assn. 


November 2-6 National Sporting Goods Asssn. National Wholesale Hardware Assn. 
Convention & Show, Chicago ‘oint ; ti ‘th th 
3-6 Cotter & Co. Spring & Summer 3-5 New York State Retail Hardware Jams Gunes! CONVERTER WH ” 
Future Order Show, Chicago Peser American Hardware Mfrs. Assn., 
10-12 National Garden Supply Show, 4.6 Kentucky Retail Hardware Assn. Oct. 20-23, at Atlantic City, N. J. 
Chicago 4.6 Wisconsin Retail Hardware Assn. Headquarters, Marlborough - Blen- 
5 Connecticut Hardware Assn. heim Hotel, Thomas A. Fernley, Jr., 
1958 oi oe ire eee Assn. NWHA managing director, 1900 
eh A 4 veabecg tar ablated ar v: Arch St., Philadelphia 3, Pa. Arthur 
January 9-11 Tri-State Hardware & Imple 
| cit ale L. Faubel, AHMA secretary, 342 
5-7 Ace Hardware Corp. Annual 9-11 Virginia Retail Hardware Assn. Madison Ave., New York 17, N. Y. 
Convention & Exhibit, Chicago 
rage 4 10-12 Ohio Hardware Assn. 
5-7 Illinois Retail Hardware Assn. 10.19 Cus Own Merndwere Ca. Conca: 
6-8 Minnesota Retai! Hardware Assn. tion, Minneapolis Regional Events 
6-8 Western Retail Implement & 11-14 lowa Retail Hardware Assn. 

Hardware Assn. 16-17 Arkansas Retail Hardware Assn Ace Hardware Corp., 2355 S. Blue 
12-14 Hibbard, Spencer, Bartlett & Co. 16-18 Northern Wholesale Hardware Island Ave., Chicago, 34th Annual 
‘ Co. Convention & Merchandi ‘bi 

Annual Merchandise Show & 0. “eee teen ercnancise Convention & Exhibit, Jan. 5-7, at 
Convention, Evanston, Ill. __. snow, Portland, Ore. Conrad Hilton Hotel, Chicago. 
oe ' 17-19 Pennsylvania & Atlantic Sea- , 
16-23 National Housewares Exhibit, Chi- L 
oord Hardware Assn. > 
cago | 18-20 Hardware Assn. of the Carolinas American Hardware Supply Co. An- 
19-21 Intermountain Assn. of Hardware 18-20 Michigan Retail Hardware Assn nual Merchandise Fair & Stock- 
& Implement Deolers 18-20 Pacific Southwest Hardware Assn. holders’ Meeting, Jan. 27-28, at 
19-22 Texas Hardware & Implement 22-24 New England Hardware - House company offices and warehouse, Al 
Assn. wares Show, Boston Terminal Way, South Side, Pitts- 
21-23 Missouri Retail Hardware Assn. 23-24 Mississippi Retail Hardware Assn. burgh 19 
24.9% Ahauitete Sinton Mesdeers . 6 23-25 Tennessee Retail Hardware Assn 
lmolement Acsr 23-25 West Virginia Hardware Assn. : 
eH egiteee Cotter & Co. Spring & Summer Fu- 
26-27 Louisiana Retail Hardwore Assn. Merch ture Order Show, Nov. 3-6, at com- 
26-28 Pacific Northwest Hardware & 2-4 Pacific Southwest Hardware Assn. pany office and warehouse, 365 E. 
Implement Assn. Hardware & Housewares Exhibit Illinois St., Chicago. 















26-29 Janney Semple Hil & Co. A Phoenix 
ae ee eee ee abl renee , Salen ee Hardware Assn. of the Carolinas Con- 
sate sae vention. Feb. 18-20. Sessions and 
hotel headquarters at Hotel Char- 
lotte, exhibit at Radio Center Au- 
ditorium, Charlotte, N. C. Martin 
F. Kaelke, P. O. Box 6215, Char- 
National Events lotte 7, N. C. 

American Hardware Mfrs. Assn. joint A. Fernley, Jr.. NWHA managing Hardware Wholesalers, Inc., llth An- 
annual convention with the Na- director, 1900 Arch St., Philadel- nual Merchandise Show & Stock- 
tional Wholesale Hardware Assn., phia 3, Pa holders’ Meeting, Oct. 29-31, at 
ste 20-23, at a City, N. J. ote’ company warehouse, Nelson Rd., 
ering er eet ae Independent Hardware Exhibit, Oct. eer RIOD, See 
AHMA secretary, 342 Madison 13-17, at Hotel Empire, New York Hibbard, Spencer, Bartlett & Co., An- 
Ave., New York 17, N. Y. Thomas City. Sponsored by Independent nual Merchandise Show & Conven- 
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and brings youl ss. 
new profits from the ~ 





SLIPPERY SEASON 





You enjoy increased sales during the Spring Garden season, the 
Summer Outdoor Living season, the Christmas season . . . and 
now SPEED-RAIL Slip-On pipe fittings bring you a mew season 
of extra sales: The ‘Slippery Season.”” This is the time of year 
when ice and snow turn steps and porches into serious hazards for 
every family without proper safety railings. 

Now every home-owner, no matter how unskilled, can build his 
own safety railings with nothing but a hacksaw and a hex key, 
because SPEED-RAIL fittings completely eliminate the need for 
pipe threading or welding! 


Cash in on this Brand-New Source of Profit ! 


Here is a completely new source of extra profit for alert hardware 
retailers. SPEED-RAIL fittings divert money from /abor, which 
gives you nothing, to fittings, which give you your full mark-up. 
And the total cost of the job . . . labor plus fittings and pipe. . . 
is always lower with SPEED-RAIL! Get your SPEED-RAIL fit- 
tings in stock fast to cash in on new profits during the ‘Slippery 
Season !’’ See your Hardware Wholesaler. 


Write Today for Free Literature! 


The Hollaender Manufact 
CINCINNATI 


3841 SPRING GROVE AVENUE 


(ae 
er 





DISPLAY-DEMONSTRATOR 
Attracts attention . . . closes sales fast. 


See your Hardware Wholesaler for details. 





uring Company 
23, OHIO 





FOR ONLY $46.87 
SELLS FOR $71.27 


PLUMB . SHOP 





er oe 34 
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Plumb Shop Merchandiser racks all 
the flexible plumbing supplies nec- 
essary for water hookup to sink, 
basin and toilet. 


TT 
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Restocking is directly from box to 
rack .. . absolutely no tied-up shelf 
space. 





Tubes are mounted on instruction 
cards that give step-by-step instal- 
lation directions. 











f="MAIL THIS COUPON TODAY!**" | 


- Please send: check ; 
g @ Free Explanatory Folder ft) 6 
: @ Merchandiser (122 piece asstm't) @ $46.87 [J - 
' : t 
3 Name (Print) —- 
§ Address ‘ 
5 | 
he On See State - 
: rece’ “ys stpstiiniiihnincaine ' 
s | 
PLUMB <2, SHOP 
s 1341 TEMPLE DETROIT 1, MICH. «8 
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tion, Jan. 12-14, at company ware- 
house, 2201 W. Howard St., Evans- 
ton, Ill. 


Intermountain Assn. of Hardware & 
Implement Dealers Convention, Jan. 
19-21. Sessions and hotel headquar- 
ters at Boise Hotel, Boise, Idaho. 
Leon L. Weeks, 308 Continental 
Bank Bldg., Boise, Idaho. 


Janney, Semple, Hill & Co., 22-26 S. 
Second St., Minneapolis 1, Annual 
Retailers’ Conference, Jan. 26-29, 
at Leamington Hotel, Minneapolis. 


Mountain States Hardware & Imple- 
ment Assn. Convention, Jan. 21-23. 
Sessions and hotel headquarters at 
Cosmopolitan Hotel, Denver, Colo. 
Francis W. Reich, P. O. Box 73, 
Boulder, Colo. 


New England Hardware-Housewares 
Show, Feb. 22-24. Hotel headquar- 
ters, Hotel Statler; exhibit at Hotel 
Statler and First Corps of Cadets 
Armory, Boston. Sponsored by 
New England Hardware Dealers 
Assn., Chester C. Putney, secretary, 
665 Boylston St., Boston 16, and 
Housewares Club of New England. 


North Coast Retail Hardware Assn. 
Convention, Feb. 2-4. Hotel head- 
quarters, Hotel Heathman; sessions 
and exhibit at Masonic Temple, 
Portland, Ore. Martin W. Danko, 
Route 12, Box 109, Fife Sq., Ta- 
coma, Wash. 


Northern Wholesale Hardware Co. 
Convention & Merchandise Show, 
Feb. 16-18, at company offices and 
warehouse, 805 N. W. Glisan St., 
Portland 9, Ore. 


Our Own Hardware Co. Convention, 
Feb. 10-12, at company offices and 
warehouse, 618 N. Third St., Minne- 
apolis 1. 


Pacific Northwest Hardware & Im- 
plement Assn. Convention, Jan. 26- 
28. Hotel headquarters and sessions 
at Multnomah Hotel, Portland, Ore. 
J. Malcolm Smith, 210 Empire 
State Bldg., Spokane 1. 


Pacific Southwest Hardware Assn. 
Convention, Feb. 18-20. Hotel head- 
quarters and sessions, Hotel La- 
fayette; exhibit at Municipal Au- 
ditorium, Long Beach, Calif. Also 
Hardware Show & Housewares Ex- 
hibit, March 2-4, at Industrial Bldg. 
and State Fair Grounds, Phoenix, 
Ariz. Otto H. Grigg, 1519 S. Gar- 
field Ave., Los Angeles 22, Calif. 


Pennsylvania & Atlantic Seaboard 
Hardware Assn. Convention, Feb. 


17-19. Hotel headquarters, Penn- 
Harris Hotel; sessions and exhibit 
at State Farm Show Building, Har- 
risburg, Pa. J. Wayne Tisdale, 1616 
Walnut St., Philadelphia 3. 


Tri-State Hardware & Implement 
Assn. Convention, Feb. 9-11. Hotel 
headquarters, sessions and exhibit 
at Herring Hotel, Amarillo, Texas. 
R. B. Allen, 1408 Fourth Ave., Can- 
yon, Texas. 


Western Retail Implement & Hard- 
ware Assn. Convention, Jan. 6-8. 
Hotel headquarters, Hotel Presi- 
dent; sessions’ and exhibit at Mu- 
nicipal Auditorium, Kansas City, 
Mo. J. Keith Melvin, 638 W. 39th 
St., Kansas City 11, Mo. 


State Events 


Alabama Retail Hardware Assn. Con- 
vention, Feb. 8-10. Hotel headquar- 
ters, Hotels Whitley and Jefferson 
Davis; sessions and exhibit at State 
Coliseum, Montgomery. Charles 
Giles, 409 N. 23rd St., Birming- 
ham 3. 


Arkansas Retail Hardware Assn. Con- 
vention, Feb. 16-17. Hotel headquar- 
ters, Marion Hotel; sessions and 
exhibit at Robinson Auditorium, 
Little Rock. Tom R. Pinckney, 402 
Rector Bldg., Little Rock. 


California Retail Hardware Assn. 
Convention, Feb. 9-11. Hotel head- 
quarters. Whitcomb Hotel; sessions 
at hotel and Civic Auditorium; ex- 
hibit at Civic Auditorium, San 
Francisco. Krueger B. Jacobsen, 
122 Ninth St., San Francisco 3. 


Connecticut Hardware Assn. Conven- 





HARDWARE HUMOR 


(SAWS | 





"But | don't want to rip it. | just want 
to saw it down the middle.” 
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more and more dealers 


are saying: 


Wrought Steel Butts 
Cat. #R240 


Builder's Special 
Cat. #540 






Se aR A “‘A good line of hinges to handle”... that’s 


the trade’s way of saying, “We like to sell 

“ Griffin products” ... “Griffin gives good 

PT full line—WROUGHT service ... they back up their product... 
© STEEL BUTTS and 
SHELF HARDWARE 


they never have and never will cut their 

quality . . . our wholesaler-supplier likes 
everything about the firm’s policy... and, 

You’ll find your fellow 

dealers saying, “We like to = 

handle the Griffin line.” 





Sareea seeeesten ce tate 
ceeietatate” sratatats": a ee ee ee 
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our customers like the product.” 


Display them and you’ll sell them—Griffin 
Hinges ... order by the carton... in any 
selections your customers want. 


mene 


ee 





NEW VISIPAKS — Order by 
the carton of individual VisiPak 
carded items. 


RIFFIN’ 


| |e : “since 1899” 
ee ae er eM mal MANUFACTURING CO. ERIE, PA. 
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Buy in any selections you 
want—in any item in shelf 
hardware...mending plates, 
flat corners, corner braces, 
strap hinges and T hinges 
(light or heavy), safety 
hasps, shelf brackets, or 
what have you. 
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@ VINYLmaid Dish Drainers 

@ VINYLmaid Standard Sink Rack 
@ Silverware Caddies 

@ Sink Racks 





@ Tote Caddies 

@ Dinnerware Caddies 
@ Magazine Caddies 
@ Hostess Caddies 

@ Beverage Caddies 








) CANDLE HOLDERS— 
PLANTERS 


@ Scroll & Leaf Planters 
@ Candle Warmers 

@ Centerpiece Sets 
_ 


1, 2, 3, or 5 Candle 
Holders 

















@ Woll Candelabras 
@ Scale Twin Planter 
6-51 @ Woll Bracket Plonter 
@ Basket Planter 
B56-1 
GIFTWARES 


@ Record Caddies 
@ Buffet Hot Plates 


@ Tidy Top Kitchen 
— Bathroom 
Caddies 


@ Napkin Holders 
@ Tidy Wall Shelf 


Send today for catalog and 
prices on more than 80 fast sell- 


ing money-making Artistic 
housewares and giftwores 


| Convention Calendar 











(Continued ) 


tion, Feb. 5. Hotel headquarters and 
sessions at Hotel Stratfield, Bridge- 
port. Russ Carlson, acting secre- 
tary, c/o Village Hardware Store, 
New Milford, Conn. 


| Illinois Retail Hardware Assn. Con- 


vention, Jan. 5-7. Hotel headquar- 
ters and sessions at Pere Marquette 
Hotel; exhibit at State Armory, 
Peoria. William F. Ewert, 1451 
Merchandise Mart, Chicago 54. 


Indiana Retail Hardware Assn. Con- 


vention, Jan. 28-30. Hotel head- 
quarters, Sheraton-Lincoln Hotel; 
sessions and exhibit at Murat 
Temple, Indianapolis. W. J. Sheely, 
1003 N. Meridian St., Indianapolis, 
4. 


Iowa Retail Hardware Assn. Conven- 


tion, Feb. 11-14. Hotel headquar- 
ters, Savery Hotel sessions and ex- 
hibit at Veterans Memorial Audi- 
torilum, Des Moines. Philip R. 
Jacobson, 20 W. 35th St., ‘ Des 
Moines 12. 


Kentucky Retail Hardware Assn. Con- 


vention, Feb. 4-6. Hotel headquar- 
ters, sessions and exhibit at Ken- 
tucky Hotel, Louisville. Edward 
Keiley, 501 Republic Bldg., Louis- 
ville 2. 


Louisiana Retail Hardware Assn. Con- 


vention, Jan. 26-27. Hotel head- 
quarters, sessions and exhibit at 
Bellemont Moter Hotel,: Baton 
Rouge. David O. Mansfield, P. O. 
Box 1696, Jackson 5, Miss. 


Michigan Retail Hardware Assn. Con- 


vention, Feb. 18-20. Hotel head- 
quarters and sessions at Pantlind 
Hotel; exhibit at Civic Auditorium, 
Grand Rapids. Second Annual Kol- 
lege of Product Knowledge at Pant- 
lind Hotel, Feb. 17. Harold W. Schu- 
macher, 1916 Michigan National 
Tower, Lansing 8. 


Minnesota Retail Hardware Assn. 


Convention, Jan. 6-8. Hotel head- 
quarters, sessions and exhibit» at 
Leamington Hotel, Minneapolis. 
C. J. Christopher, 3033 Excelsior 
Blvd., Minneapolis 4. 


_ Mississippi Retail Hardware . Assn. 


Convention, Feb. 23-24. Hotel head- 
quarters, sessions and exhibit at 
Heidelberg Hotel, Jackson. David 
O. Mansfield, P. O. Box 1696, Jack- 
son 5. 


| Missouri Retail Hardware Assn. Con- 


vention, Jan.21-23. Hotel headquar- 
ters, sessions and exhibit at Hotel 
Chase, St. Louis. Fred H. Boemer, 
2340 Hampton Ave., St. Louis 10. 
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Montana Hardware & Implement 


Assn. Convention, Oct. 17-19. Hotel 
headquarters and sessions at Hotel 
Florence, Missoula. Norman OO. 
Blevins, P. O. Box 1152, Helena. 


Nebraska Retail Hardware Assn. Con- 
vention, Feb. 2-4. Hotel headquar- 
ters, Paxton Hotel; sessions and 
exhibit at Civic Auditorium, Omaha. 
Frank Capalino, 325 Insurance 
Bldg., Lincoln 8. 


New York State Retail Hardware 
Assn. Convention, Feb. 3-5. Hotel 
headquarters and sessions at Hotel 
Syracuse; exhibit at Onondaga 
County War Memorial, Syracuse. 
Nicholas H. Kiley, Hills Bldg., Syr- 
acuse 2. 


Ohio Hardware Assn. Convention, 
Feb. 10-12. Hotel headquarters and 
sessions at Cleveland Hotel; exhibit 
at Public Auditorium, Cleveland. 
John B. Conklin, 1540 W. Fifth 
Ave., Columbus. 


Oklahoma Hardware & Implement | 
Assn. Convention, Feb. 2-4. Hotel 
headquarters, Skirvin Hotel; ses- 
sions and exhibit at Fair Grounds, 
Oklahoma City. Aaron Gritzmaker, 
512 Midwest Bldg., Oklahoma City. 


South Dakota Retail Hardware Assn. 
Convention, March 23-25. Hotel 
headquarters, Sheraton - Cataract 
Hotel; sessions and exhibit at Coli- 
seum, Sioux Falls. H. T. Benson, 
2108 S. Western Ave., Sioux Falls. 


Tennessee Retail Hardware Assn. 
Convention, Feb. 23-25. Hotel head- 
quarters and sessions at Andrew 
Jackson Hotel; exhibit at Fair 
Grounds and Coliseum, Nashville. 
Charles G. Brown, P. O. Box 784, 
Nashville. 


Texas Hardware & Implement Assn. 
Convention, Jan. 19-22. Hotel head- 
quarters and sessions at Statler 
Hilton Hotel; exhibit at Memorial 
Auditorium, Dallas. R. M. Souder, 
1108 Gibraltar Life Bldg., Dallas 2. 


Virginia Retail Hardware Assn. Con- 
vention, Feb. 9-11. Hotel headquar- 
ters, sessions and exhibit at Hotel 
Chamberlin, Fort Monroe. G. T. 
Omohundro, Jr., Scottsville. 


West Virginia Hardware Assn. Con- 
vention, Feb. 23-25. Hotel head- 
quarters, sessions and exhibit at 
Daniel Boone Hotel, Charleston. 
James C. Fielding, 1628 McClung 
St., Charleston 1. 


Wisconsin Retail Hardware Assn. 
Convention, Feb. 4-6. Hotel head- 
quarters, Hotel Schroeder; sessions 
and exhibit at Auditorium-Arena, 
Milwaukee. H. A. Lewis, Stevens 
Point. 





Ceiling Light Display Is 
Center of Attraction 


St , 
a na 






=~ 


Here is an overhead lighting fixture 
display which gives big display area 
and takes no floor space. 

The egg-crate design serves to give 
minimum crowding for maximum 
number of models displayed. 

On the floor nearby, in Carroll 
Smith Hardware Store in Winter 
Haven, Fla., and on an adjoining 
island are other electrical fixtures 
and related items. 

The overhead display has made this 
concentrated electrical department a 
center of attraction from every part 
of the store. 

The small floor unit, disolaying out- 
door terrace lamps, is lightweight, 
moveable and covers less than 15 sq 


ft. 





Flexible window panel 
eases changes in windows 


a 









































Window changes and cleanings are 
eased at Cumberland Hardware, 
Nashville, by a sheet of perforated 
board to which are attached a 
variety of gadgets and kitchen uten- 
sils. This panel is removed when 
special displays are being shown in 
window. 
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Brig it Sts For Xnau'57 











Mos: Compete Metammne 
Servece tor 8 


48 Pieces 
wit 






DOUBLE : 
ware? selle 
PROMOTION 


Not just one, but fwo special-value Advertised to 70 Million in maga- 
gift sets for Xmas ’57. They make zines; full-page, full-color ads in 
up Boonton’s Double Belle Promo- McCall’s, Rural Gravure, Progres- 
tion—a Starter Set to give you tops sive Farmer, Successful Farming; 
volume as a smaller-ticket gift item  elevision spots in 30 major markets; 
...a complete Service for Eight to newspaper ads for local impact. 

trade up to large ticket sales. This 
great combination is backed by ad- 
vertising and promotion across the 
nation! Order, promote Boonton- 
ware Belle for Xmas ’57. 





16 Pc. Starter Set for 4, plus 
Gift Salt and Pepper Set. 

$18.75 value, Gift Price $14.95. 
48 Pc. Complete Service for 8. . na Ss 
$61.05 value, Gift Price $49.95. Cn a Oy 


Loot wore’ 


finest of all Melamine dinnerware 
BOONTON MOLDING CO., Boonton, N.J 



























Work-Saving 


for your customers’ hand tools 
















Capacity: . 
Y%" to 2” pipe, | 
conduit; to 12” 
with geared tools; 
4" to 2” bolts. 


See us Booth 170-2 
National Hardware Show 
New York, Oct. 14-18 


Portable 


See 


with folding legs and tray 


Your customers cut, thread and ream easily 
when this very portable 200 turns pipe for 
their tools. Integral legs and handy built-in 
folding tray make it extra easy to carry and 
set up. Speed Chuck operates easily by hand, 
grips tight forward, reverse. Light, compact, 
rigid working stance. It pays you to stock this 
easy-to-sell power! Handy for your own 
pipe department, too. Order today. 


The Ridge Tool Company, Elyria, Ohio, U.S. A. 
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CLARENCE HENRY 
ROHRER, president of 
Schindel, Rohrer & Co., 
Inc., Hagerstown, Mad., 
hardware wholesaler, has 
been associated with that 
firm and its predecessor 
since 1905. He started asa 
bookkeeper for Reichard, 
Schindel Co. When W. S. 
Reichard retired in 1906 
Mr. Rohrer bought Mr. 
Reichard’s interest in the 
business. He went on the 
road as a salesman in 1907. When the business 
was incorporated in 1914 he was elected vice- 


Booke 


Lyman Reloading Handbook, 41st Edition, is 
valuable to dealers who feature hunting equipment. 
This manual serves as a training guide on rifles, 
shotguns, scopes, and ammunition. The book also 
has resale appeal to the trade. Basically, this edi- 
tion deals with novice and advanced handloading 
of ammunition for target shooting and hunting. 
There are 10 major sections in the book, each deal- 
ing with a popular phase of shooting. Contributing 
authors include marksmanship champions and sev- 
eral leading sporting magazine editors. The book 
is small enough to be carried in a hunting jacket 
pocket, and it is loose-bound to lay flat for study. 
Lyman Gun Sight Corp., Middlefield, Conn. Price: 
$2. Pages: 200. 











HARDWARE AGE, SEPTEMBER 26, 1957 


president. He has been president of the company 
since 1955. His son, Ivon D. Rohrer, is secretary 
and sales manager of the company. Active in the 
Hagerstown Chamber of Commerce, he is a 
Shriner, a 32nd degree Mason and a past com- 
mander of the Knights Templar. He is a member 
of the Pennsylvania Wholesale Hardware & Sup- 
ply Association, a director of Ashland College in 
Ashland, Ohio, and a member of the board of the 
First Brethren Church, Hagerstown, Md. He 


enjoys taking care of the gardens of his country 
home. 


FRED H. DREHER, SR.., 
owner of Cullen Hard- 
ware, Co., Cullen, La., 
started his career with a 
farm equipment firm, 
Hammond Vehicle Co. in 
Hammond, La., in 1907. 
Later he sold hard lines 
for a department store 
and became the firm’s 
manager. In 1926 he joined 
the Peters Cartridge Co., 
as a salesman in New 
Mexico, Oklahoma, and 
part of Texas. He represented the former A. Bald- 
win Hardware Co., New Orleans wholesaler, as a 
traveling salesman from 1927 to 1934. From 1934 
to 1945 he was a buyer and department manager 
for Everett Hardware Co. in Jackson, Miss. He 
served as general manager of Industrial Supplies 
Corp., Jackson, Miss. In 1947 he established the 
Cullen Hardware Co., with several partners, and 
now owns and operates the business with his wife 
and two sons. Hunting, fishing and woodworking 
are his hobbies. He wrote several articles published 
in HARDWARE AGE and other hardware publications. 
He is a past president of the North Webster Wild 
Life Association and a member of the National Hall 
of Fame of American Indians. 






































for a dealer's library 


Constructive Credit Management is a handy, 
complete credit reference work for the desk of 
every hardwareman: dealer, credit executive, sales 
manager, or credit clerk. Problems of collections, 
credit letter writing, settlements, consideration of 
risks, and many other facets of controlling credit 
are amply and simply covered in the 26 subjects 
of this book. Written by M. T. D’Andrea, of the 
Hardware & Paint Trades Credit Bureau, this book 
points the way to a better and broader viewpoint 
for all concerned with credit in the operation of a 
business. M. T. D’Andrea, 154 Nassau St., New 
York City 38. Price: $3.75. 
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There’s a 


in Pipe Vises 
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RIiGeaip Bench Vise — 
8 sizes, capacities, ¥%’’ to 6’’. 








Bench Pipe Vises 


Special work-saver features your customers 
like—LonGrip jaws that grip tighter 
without chewing up pipe . . . pipe rests 
that hold pipe firm for better threading 
. handy built-in pipe benders... 
modern streamline design for efficient 
operation. It pays you to give them 
more-for-their-money RIGID 
—order from your Wholesaler today. 


The Ridge Tool Company « Elyria, Ohio. U.S.A, 
















A Smashing Success In Store Tests! 


OLD KITCHENWARE | 


GIVE ATRADEIN ALLOWANCE... 





6/25 ALLOWANCE 


for any old pot or pan toward the purchase of 
selected Flint-Ware pieces. 
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(CASH 


With Free 
Display Material! 





This Fall, millions of women will 
be trading-in their worn-out kitch- 
en utensils on brand new, high 
profit, FLINT merchandise. To 
identify your store as the FLINT 
“trade-in” center, get FREE trade- 
in barrels, pennants, counter 
cards, window cards, banners . . . 
everything you need for a big- 
time, bang-up promotion. 
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one $100 ALLOWANCE 


for any old egg beater toward the purchase of the 
famous Flint 673 Egg Beater. 


Advertised by 
Radio TV Personalities 





Don McNeill and Fran Allison will 
personally sell this Flint Trade-in 
Promotion to your customers .. . 
on the famous ‘‘BREAKFAST 
CLUB” .. . and on three other top 
rated ABC National morning 
radio shows ... ‘“*‘MY TRUE 
STORY’’ .. . ‘“‘WHISPERING 
STREETS” . . . “WHEN A GIRL 
MARRIES.” Total audience per 
week: 10,624,300 loyal, buying 
customers. 
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Another Sales-Building Program from (Exco) 


| TRADEIN PROMOTION 


MAKE YOUR FULL FUINT MARK-UP/ 











awe FL O° ALLOWANCE 


for any old knife toward the purchase of selected 


Flint Knives—both hollow ground and new Waverly 
Edge blades. 








HOME JOURNAL and BET- 


TER HOMES & GARDENS. 
Total readership: 34,809,- EKCO-FLINT 


500. First copies on sale DISTRIBUTOR 


August 20th. There’s no 
time to lose. 





| 
/ 

/ 

| 

| 

| 

| 

: : 

. in Fall issues of LADIES. j 
/ 

| 

| 

/ 

| 

| 

| 


SALE AT RETAIL . ) TODAY | 
ENDS NOV. 30 - ae 





HARDWARE AGE, SEPTEMBER 26, 1957 


WESOLALLOWANCE 








for any old kitchen tool toward the purchase of 


selected Flint “2000” Kitchen Tools. 


Advertising Dept. 19 
Ekco Products Company 


1949 North Cicero Avenue 
Chicago 379, Illinois 


Please rush advance information on your newest sales-building 


program, the Flint Trade-in Promotion, and tell me how to get my 
free display kit worth $5.00. 


Name 





Store Name 





Address. 





City and State 


& 
the greatest name in housewares 





EE Se ARO > ~~? J 








@ For more information on these products and services 
use free post card on page 329. 


(Continued from page 15) 


dential locksets. Changes result in 
improved performance, increased 
security, and easier installation. 
Improvements include new steel 
housing with permanently en- 


closed locking slide and spring, 
new steel half-round spindle, new 
locking mechanism, new heavy- 
duty latch mechanism and new 
method of attaching knob to 


rosette. Kwikset Locks, Inc. 
For more data circle No. 13 on postcard, p. 329 


Self-propelled rotary mower 

A lightweight 2% hp, 4-cycle en- 
gine, combined gas tank and handle, 
and handle mounted one knob oper- 
ating controls are features of this 
1958 Reo power-propelled rotary 


power mower. The cylindrical gas 
tank handle provides a lower silhou- 
ette and eliminates stooping for re- 
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fueling. The one-knob control turns 
to start, run, idle and stop positions 
and moves in and out to shift gears. 
Reo-Matic front-wheel chain drive 
has two speeds forward and free 
wheeling neutral. An edger wheel 
that mounts on the front axle is 
optional. Reo’s line for 1958 in- 
cludes five rotary and three reel 
mowers, plus a power snow remover. 
Appliance Div., Motor Wheel Corp. 


For more data circle No. 14 on postcard, p. 329 


Fiber glass hose reel 


This lightweight 16 in. hose reel 
is made of Fiberglas and will not 


bend, chip, or rust. Up to 175 ft of 
garden hose can be held by the 
Hosemaster reel that may be at- 
tached directly to a faucet. A % 
in. steel stake is available for 
ground mounting and a wall mount- 
ing steel bracket is also available. 
Gilmour Mfg. Co. 


For more data circle No. 15 on postcard, p. 329 


Compact folding lawn fence 


Homeowners will be customers 
for this handy folding fence to pro- 
tect and beautify lawns, gardens 
and walks. A 10 ft section of this 
plastic coated #9 wire interlocking 
fence comes packed in a 12% x 18% 
in. package. Available in green or 
white. A junior 8 in. folding fence 


oe 


© 3 tolding tence 
a4 


and a 4-footer are also available. 
Other items available include: a 
garden hose holder known as Gard’n 
Guide; wrought iron lawn stake; 
and wire plant supports called 
Gard’n Props. Ohio Wire Products 
Co., Ine. 


For more data circle No. 16 on postcard, p. 329 


Steel mounting brackets 


Twelve of the most useful shapes 
and sizes of brackets for mounting, 
bracing, holding, and spacing are 
available as standard hardware 
items called Handi-Brackets. The 
brackets are packaged on self sell- 
ing blister cards with four of a 
kind to a card. Brackets are made 
of 3/32 x % in cold rolled steel, 
zinc plated after forming. Other 


Rate % : 
me reese 'e ae tome OMe Ot Fq 
WOR 


® HAND). a 
7 Deen BRACKETS oS 


dealer packs and assortments avail- 
able. Merit Products Co. 


For more data circle No. 17 on postcard, p. 329 


Steam iron cleaning product 


The inside of flash or boiler type 
steam irons can be cleaned thor- 
oughly with this safe, odorless 
cleaner concentrate. SSS-T removes 
clogging scale without damaging 
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NOTHING LIKE I1T EVER BEFORE? 


SPRINKLER 
















f 





ATTRACTIVE - 
Self Selling 


DISPLAY EASEL { 


SHOWERS e SEEING is Believing! NEW KIND OF SPRINKLING 





With SUNSHOWER to lead the way, your sales Performance 
of lawn sprinkler equipment will be stimulated 
all along the line! Attractive shape . . . handsome o,° 
two-tone colors. Absolutely no rust, no corro- Unconditionally 
sion, completely trouble-free operation. 

What really brings the repeat sales though, is a Gua rd nteed 
newly engineered spray head inside the dome. 
Water is very evenly distributed from center to R DETAILS 
outer edge. Sell SUN SHOWER and you sell os i A 
SATISFACTION! Ideal, too, for hose combina- = 


tion “Specials’’. 


ANRO Products Co. INC. {tines —— 








Don‘t miss the Profit Possibilities of the 


Y 


LINE OF TINY TOOL SETS 










Everyone — man, woman and child — 
hobbyist, hunter or housewife is a cash cus- 
tomer for a Moody Kit. If your jobber hasn’t 
shown you this fast moving attractively 
merchandised line, just send us his name 
along with your own and by gosh we'll see 
you both get the complete profit story, free 
catalogs and sample sales aids. 





——— vanes . — 


a eeenensameamenana 





Tiny — Screw Driver Sets 
Phillips & Allen Sets 
Sewing Sets 
Socket Wrench Sets 


ond a host of other items unobtainable else- 
where, all popularly priced. 





TOP—BW-5 KIT ON TRAIN 
BOTTOM—DR-5 KIT ON PLANE 
RIGHT—PA-5 KIT AND TOOLS 
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the metal parts inside the iron. 
Available in a four application 
package at $1 and in a professional 
l-gal size in plastic or glass con- 
tainers. Fast Chemical Products 
Corp. 


For more data circle No 18 on postcard, p. 329 


Versatile cable lock 


Just about any valuable item can 
be locked to anything with this 





ee ee 


handy cable lock. For instance, 
bicycles can be secured to a railing, 
luggage can be fastened to a post, 
or tools fastened to a ladder. The 
airplane cable can be extended from 
1 to 30 in. on this 4 oz unit retail- 
ing at $3.95. Gossner Lock Co. 


For more data circle No. 19 on postcard, p. 329 


2-wire submersible pumps 

Your water systems customers 
will be interested in this line of 
2-wire submersible pumps, rang- 
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ing from % through 1 hp. Pumps 
meet the needs of any domestic 
installation, both shallow and deep 
well, and are capable of reaching 
depths to 360 ft. Units are avail- 
able as pump only models and as 
complete systems. Pumps are easily 
installed. Pumps come with cable 
attached. No control boxes are 











needed and there are no water- 
tight splicing problems. Tait Mfg. 
Co. 


For more data circle No. 20 on postcard, p. 329 


Versatile electric fixture 


This versatile electric fixture will 
be of interest to your customers 
because of the many uses to which 
it can be put. Fixture will hold 
sunlamp, infra-red, photo floods, 
spots, and similar bulbs. It swings 
360 degrees horizontally and 130 
degrees vertically. Retails for 
$6.95. Manufacturer also has a 





new catalog of PandA Creations. 
Plume & Atwood Mfg. Co. 


For more data circle No. 21 on postcard, p. 329 





Versatile workshop vise 
This special workshop vise has 
been added to the Athol line as a 
















hardware special in one size only 
and is known as A 3%S. The light 
blue flextone finished unit has 3% 
in. replaceable tool steel jaws for 
machining, replaceable pipe grips, 
locking nut and wrench. Sold with 
or without a 360 deg swivel base. 
Athol Machine & Foundry Co. 


For more data circle No. 22 on postcard, p. 329 






Positioning, rod, boring jig 
This positioning rod and boring 
jig speeds lockset installations. The 





i 


rod positions the jig 36 in. from the 
floor on a standard 6 ft 8 in. door. 
The Challenger rod is a feature of 
the complete boring set. The jig 
adjusts to door thicknesses from 
1% to 2% in. Complete set in- 
cludes jig, 2% in. bit, 15/16 in. bit, 
32 in. square driver, rod and re- 
placement blades all in one box. 
Challenger Lock Co. 


For more data circle No. 23 on postcard, p. 329 


Ceramic door hardware series 
Homeowners will want these dec- 
orative locking ceramic door hard- 
ware units for bedrooms, bath- 
(Continued on page 332) 
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use this FREE 






CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 






































j 








FIRST CLASS 
PERMIT NO. 3% 
(Sec. 34.9 P.L.&R.) 
New York, N. Y. 











BUSINESS REPLY CARD 


No postage necessary Hf mailed in the United States 






























































POSTAGE WILL BE PAID BY 
Be sure to write name 





and address on post card. HARDWARE AGE 
thi Post Office Box 60 
Sony pF — Oudek Village Station 
$ 
| Check Cards Only NEW YORK 14, WN. Y. 
Postcard valid 8 weeks only. After that use own letterhead fully describing item ee Re 9/26/87 fe 


Please send me further information on the WHAT'S NEW items, code numbers 
for which | have circled below. 


1 2 3 4 5 6 7 8 fhe se oe oe ee 
Se el hc nlm: hh OCClClUSMDlUEelUCOUUlUCUlLUlUCUCC DD 
a ee oe ie oe ee A | | i a: | 
a4 47 28 82 S88 6U682tllCUlUDlUlCC(‘i‘C CUCU CUCU 
— & 86 2 82. @ B62 @ Bw Hh Be KM SB 
7%66«dT@Fssti‘iae8thCUmTlClU Cli ti HS CiCHSSC<‘<‘i TFC CDC 
71 #72 93 904 9 96 9 98 99 100 101 102 103 104 105 






























































HHI nT 
Hl 


Here is Your Quick Check Card 


What it is... How it works 


@ Each issue brings you dozens of descriptions of new products, new dis- 
plays, etc., in the “What's New" columns. You get more of these in 
HARDWARE AGE than in any other magazine. 
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@ When you want more free information on any of these products, simply 
mark a circle around the same number on the post card as appears 
under the individual item description. 


@ Drop the post card in the mail box. No postage is needed. You will 
quickly receive, free, complete details on the product from the manufac- 
turer. You may circle as many items as you wish. Separate information 
will be sent you on each item. 


@ Be sure to give your full name and address on the post card. Print or type 
it clearly. We cannot service post cards with incomplete addresses. 
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IE CARDOSELLS 


BBALLY CARDED FIX-UP PAINT-UP TOOLS 


Your paint customers will build each paint 
Sale for you with their own self-serve selec- 
3 . tions of Hyde individually packaged Putty 
Knives, Wall and Paint Scrapers, Specialty 
Items .. . for Hyde tool packaging is color- 
ful, practical and informative, each carded 
tool is a hard selling salesman for you. Hyde 
CARDOSELLS are displayed in many ways, on 
store fixtures, in bins or on one of the many 
Hyde floor and counter fixtures offered at 
no charge with minimum assortments. Make 
a better showing in your paint department 
with Hyde CARDOSELLS . . . order now from 
your wholesaler. 


CHECK IN 


National Hardware Show—Booth Nos. 72-73 
See Hyde's New Sales Power Plan for ‘58 
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@ For more information on these products and services 


use free post card on page 329. 


(Continued from page 328) 





rooms, studies and other rooms 
where privacy is desired. Knobs 
and escutcheons come in eight dif- 
ferent designs. Button in escutch- 
eon locks door. Turning handle 
opens it. Locks also feature emer- 
gency release pin on outside for 
families with young children. Yale 
& Towne Mfg. Co. 


For more data circle No. 24 on postcard, p. 329 


Builder's instrument tripods 


Maximum resistance to twist- 
ing is provided by these wide frame 
tripods for builders’ instruments. 
The aluminum head is 3% in. in 
diameter by 8 threads to the inch 
and is mounted on solid maple legs. 
Shoes are 7 in. long. The steel tri- 
pod points are replaceable with 
wrench provided. Stiff leg and ex- 
tension models are available. The 





332 


extension model extends from 38 
to 61 in. An engineers’ model, with 
solid bronze tripod head and bronze 
bearings is also available in both 
leg types. C. L. Berger & Sons, 


Ine. 
For more data circle No. 25 on postcard, p. 329 


Quick load saw filing vise 


Circular saw blades of 4 to 18 in. 
dia can be sharpened accurately 
with this Foley filing vise. Blades 
are held in place by a cone and a 
threaded stud assembly that accom- 
modates blades with arbor holes of 
14 to 13%4 in. The rigid back vise 
prevents filing chatter and a spring 
tension lever swings down for addi- 





large blades. 


support of 
Locks at desired tilt angle up to 
45 deg. Foley Mfg. Co. 


For more data circle No. 26 on postcard, p. 329 


tional 


Water pressure analyzer kit 


You can solve many field prob- 
lems, such as pressure drop across 
a water conditioner, water carry- 
ing capabilities of piping systems, 
pump performance, locating ob- 
structions in piping systems and 
checking a water system’s ability 
to backwash a water conditioner, 
with this water pressure analyzer 
kit. Kit includes brass adapter 





coupling, street tee, bushing, pres- 
sure gage, three flow control regu- 
lators, hose fittings and gasket. 
F. E. Myers & Bro. Co. 


For more data circle No. 27 on postcard, p. 329 


Extension flush bolts 


Here are two larger sizes of Ives 
extension flush bolts with the de- 








layed action bolt feature. One has 
a face plate 634 x 1 in. and the 
other is 634 x 1%4 in. Both bolts 
have % in. square heads with back- 
set rods % in. Available with a con- 
vex face to 2% in. radius. Comes 
with machine and wood screws. 
Anodized aluminum and solid brass 
in all standard finishes. H. B. Ives 
Co. 


For more data circle No. 28 on postcard, p. 329 


Self-propelied lawn sprinkler 


Complete water saturation is 
possible with this Stroller sprinkler 
that follows any direction or pat- 
tern set by the user at a 20 ft per 
hour speed. The unit has polished 
chrome plated spray arms with ad- 
justable nozzles, tractor type rub- 
ber wheels, and a special stop fea- 
ture that halts the sprinkler at any 
spot but permits spraying to con- 
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Fultex Tarps K. 0. 


| Sales Resistance with 
_ “World’s Toughest Duck’ 










They're Actually 
Triple-Strength! 





You win over the toughest customers when you feature Fultex 
Tarps. They’re made of super-durable cotton duck that’s especially 
treated by Fulton’s exclusive process to give it longer life. Seams 
are triple-sewed with heavy duty, rot-proofed thread . .. and 
grommets are triple-reinforced. Result? Triple-strength offers extra 
protection ., . pulls in extra sales. For faster, easier tarp profits 
.,. be sure to feature Fultex! 


CUSTOMERS GET 
PERSONALIZED 
NAME PLATE 
Customers get name plate for sten- 
ciling tarp and other equipment by 
mailing order blank packed in each 


Fultex® Tarp. Name plate sent di- 
rect by Fulton—no bother to you. 


Contact your Nearest Fulton Branch for Full Details 





ATLANTA @ CHICAGO ¢ DALLAS e DENVER © KANSAS CITY © MINNEAPOLIS 
NEW ORLEANS © NEW YORK © OKLAHOMA CITY ¢ PHOENIX @ ST. LOUIS © SAVANNAH 
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BAG & COTTON MILLS 









SHE LIKES THINGS 
WITH 
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tapered 


be = 
2000" 


KITCHEN TOOLS 


in open stock assort- 
ments and beautifully 
gift-boxed sets. 


FLINT “2000” 
KITCHEN TOOLS 


the greatest name in housewares 





Ekco Products Company 
Chicago 39, IMinois 


Ekco Products Company, (Canada) Ltd..¥ Toronto 
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@ For more information on these products and services 
use free post card on page 329. 


tinue. Retails for $24.95. Also 
available from this firm are: Dial- 
O-Matic lawn sprinkler which 
sprays areas from 10 to 60 ft in 
diameter. Retails at $5. Fair-Lawn 
oscillating sprinkler with a one- 
side control that covers rectangular 
areas up to 1500 sq ft. Retails at 
$6.95. All units have snap-on coup- 
lings. Lafayette Brass Mfg Co., 


Inc. 
For more data circle No. 29 on postcard, p. 329 


Outdoor duplex receptacle 


This weatherproof duplex paral- 
lel ground receptacle has a one- 








piece, single hinged, lip cover for 
extra protection. A weatherproof 
mat and self-sealing gasket help 
keep out dust, dirt, dampness, and 
rain. Receptacle accommodates 
regular and polarized caps. Rated 
at 15A-125V and can be used on 
125 volt grounding systems with 
portable tools and equipment. Eagle 
Electric Mfg. Co. 


For more data circle No. 30 on postcard, p. 329 


Metallic sheen spray paint 

Here is a durable coating that 
produces a metallic finish resem- 
bling colored foil. Decorating ef- 
fects can be achieved on any sur- 
face where ordinary paint can be 
used. Spark-L comes in a 16 oz 


spray can in Emerald green, red, 


Wedgwood blue, Golden Flame, 
Apple green, Amoranth, Sapphire 
blue, and orchid. Color cards avail- 


able. Illinois Bronze Powder Co. 
For more data circle No. 31 on postcard, p. 329 


Fully automatic corn popper 


Here is a fully automatic corn 
popper that you can sell to families 
that do a lot of entertaining. No 
stirring, shaking, or watching is 
required when making pop corn. 
Automatic control prevents scorch- 
ing or burning and keeps pop corn 
warm indefinitely. Unit has special 
measuring cup for right amount of 
oil. Redi Pop has capacity of four 


full boxes of pop corn. Retails for 
$9.95. Knapp-Monarch Co. 


For more data circle No. 32 on postcard, p. 329 


Cabinet hardware line 


This forged brass cabinet hard- 
ware has been added to the Baldwin 
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line of builders’ hardware. Items 
include tulip knobs, modern drawer 
pulls, waterfall pulls, door catches, 
and other extruded and stamped 
cabinet hardware. Solid brass is 
used throughout and all plated fin- 
ishes are based on solid brass. Bald- 
win Hardware Mfg. Corp. 


For more data circle No. 33 on postcard, p. 329 


Combination tackle-spin box 


Avid fishing fans will be custom- 
ers for this aluminum hip-roof com- 
bination tackle and spin box in the 
UMCO line for 1958. This 18x 8 x 
91% in. box has a leather-grain em- 
bossed aluminum body and seven 
cantilever trays with 53 lure com- 
partments. All trays have liners 
and there is storage area under 
trays. There is a lock at each end 


and a plastic handle on the $24.95 
box. UMCO Corp. 


For more data circle No. 34 on postcard, p. 329 


4 abrasive-coated tools 


Home handymen will be cus- 
tomers for these four abrasive 
coated tools: circular saw blade, 
hand sander, file, grit shoes for 
orbital sanders. Tools are recom- 
mended for work on wood, plastics, 


and composition materials. They | 
can be cleaned and restored to peak | 


efficiency with solvents or wire 
brush. Abrasive is fabricated by 


brazing tungsten-carbide grits on | 
steel sheets and wheels for long- | 


time wear. Skil Corp. 


For more data circle No. 35 on postcard, p. 329 


Well ventilating tubing 
ClearStream plastic polyethylene 


tubing is for use in ventilating do- | 


mestic well seals. The % in. o.d. 
tubing is attached to the seal’s vent 


outlet and traveled along the offset 
pipe route into the basement where 
it can be anchored above casing 
height. The economical tubing has 
conventional ferruled compression 
fitting and comes in clear or black 


colors. Yardley Plastics Co. 
For more data circle No. 36 on postcard, p. 329 


Child's fiber glass toboggan 


Youngsters will go for this Red | 
Rocket toboggan made of molded | 


fiber glass. The lightweight unit 
needs no varnishing, painting or 


waxing, and has streamlined de- | 
sign. The red color remains bright | 
throughout the life of the 4 ft x | 
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that’s hard 
to cut... easy 
to cut! 


Now included 

in famous FLINT 
Holdster® sets 

as well as in 

open stock 

to give your 
customers the 
right blade 

for every 

cutting job. 


Feature FLINT 
Holdster® Sets 
with Waverly 
Knives for 
difficult cutting 
Hollow 
Ground Knives 
for uniform 
textures. 


FLINT 
Cutlery 


the greatest name in housewares 


Ekco Products Company, Chicago 39, Illinois 
Ekco Products Company, (Canada) Ltd., Toronto 
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15 in. toboggan. Retails for $13.95. 
Full length leatherette pad avail- 
able at $4.25. Plastic Products 
Corp. 

Fer more data circle No. 37 on postcard, p. 329 


Restyled tackle box line 


Your fishermen customers will 
be interested in this restyled line 


of tackle boxes. Line includes 
boxes of textured aluminum, deep 
drawn steel and fiber glass. All 
boxes have one-piece tops and bot- 
toms and feature high-impact 
trays on cantilever linkage. Mod- 
els come with 2, 3, 4, and 6 trays. 
Waterloo Valve Spring Compres- 
sor Co. 

For more data circle No. 38 on postcard, p. 329 


Outboard motor line, 1958 


The 3 hp outboard motor shown 
is one of the motors making up the 


Buccaneer line for 1958. This 32 lb 
unit runs from slow idle to 8 mph 
and pivots 360 deg. Other features 
are rubber covered spark plugs, rub- 
ber clutch in propeller and auto- 
matic reverse lock. Runs 1% hr at 
full throttle on the 0.5 gal tank. 
Price $140 f.o.b. Other deluxe 
models in the line are 5, 12, 25 and 
35 hp units. Gale Products Diwv., 
Outboard Marine Corp. 

For more data circle No. 39 on postcard, p. 329 


Weatherproof cover and box 


This surface mounting, weather- 
proof duplex outlet cover and box 
has two hinged covers that snap 
shut automatically to protect an 
unused outlet. The cast aluminum 
box mounts on any flat surface and 
remains closed to weather by tight- 
ening the wall screws. Plate and 
covers are aluminum with baked 
lacquer finish. Catalog pages are 


available free. 
Ine. 
For more data circle No. 40 on postcard, p. 329 


Pass & Seymour, 


Lightweight 12 gage shotgun 

A lightweight Model 50 semi- 
automatic shotgun is available in 
the Winchester line. It is self-load- 
ing with a non-recoil barrel. An 
independent chamber greatly re- 
duces recoil effect. The receiver is 
made of fabricated aluminum alloy. 


The barrel of the Featherweight is 
a heat-treated steel. Gun weighs 
about 7 lb and is twinned with the 
Standardweight Model 50. Olin 
Mathieson Chemical Corp. 


For more data circle No. 41 on postcard, p. 329 


Kitchen ceiling fixture 


Housewives will be interested in 
this ceiling lighting fixture that 





: 


ean change colors to blend with any 
kitchen color scheme. The unit 
comes with three sets of plasticized 
gingham panels. All materials to 
change the side panels are included 
with the fixture. Panels are black 
and white, red and white, and yel- 
low and white with chrome trim on 
fixture. Takes four 60 watt bulbs 
and retails at $24.95. Moe Light 
Div., Thomas Industries. 

For more data circle No. 42 on postcard, p. 329 


Home power workshop unit 


The 49-piece Taskmaster power 
workshop will appeal to home 
handymen. Unit can be used for 
drilling, sawing, polishing, grind- 
ing, buffing, or mixing paint. Unit 
features 2 amp, 1600 rpm Shop- 
mate 14-in. drill, geared chuck and 
key, saw table with rip fence and 
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.-.WHEN YOU SELL 


STERLING HALITE 
MELTING CRYSTALS! 




















HALITE mects 
HARD-PACKED 




















NEEDS A BAG OF HALITE ~Y 
IN THE CAR...IT GIVES Si 
INSTANT TRACTION ON 


SNOW AND ICE! 


THE PROFIT PER BAG 
OF HALITE is 
HIGHER THAN FOR 
MOST OTHER ITEMS |* > 


BEST OF ALL, 
THE WHOLE 
GANG OF US WILL 
se_-. HALITE 
FOR YOU! LOOK 
YESsIREE! HALITE’S FOR THE ADS: 
QUICKER, AND IT SAVES 
+ YOUR TICKER! 
ee 


IT’S A FACT: Every customer you have needs Sterling Halite Melting Crystals 
\ when there’s ice and snow on the ground: For driveways, walks, steps, and a bag ~ ey 
>. 








in the car for emergencies. And this winter, all your customers will know about a 
Halite. A big newspaper cartoon campaign is going to tell them how Halite saves Ay 
work . . . saves time . . . prevents accidents . . . and how little it costs. This is 
advertising your customers will see, read, and remember. It will bring them into 
your store for bag after bag of Sterling Halite. So order now: Halite comes in 
10-Ib. bags (6 to a bale), and 25- and 100-Ib. bags. Check your wholesaler or ware- 


house today. P.S. This winter, use Halite yourself—to keep your sidewalks and 
driveway clear and safe! 


Melting Crystels 

FO ICE & SNOW REMOVAL 

Melts MORE /ce 
FASTER! 


heaar ae weet’ 


STERLING HALITE® MELTING cRYSTALS x mre ssc | 








TVAOWI8 MONS ONY 391 BO 


Product of International Salt Co., Inc. 
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Shuford's )S 
“all-purpose” iq, 


Gi 


Weather Stripping 


HANDY ‘DO-IT-YOURSELF’ KIT 
is complete with stripping, tacks, instructions 


Shuford’s “all-purpose” Weather Strip- 
ping seals cracks around windows, 
doors, loose-fitting storm sash and 
screens. Ideal for dozens of other 
household uses. Made of durable, flexi- 
ble 100% vinyl. Will not crack or peel. 
Can be painted. 


Increase the profits from your Do-it- 
yourself department ... display and 
sell fast-moving Shuford’s Weather 
Stripping NOW! 


Quickly and easily installed, this item 
is tailor-made for your “Mr. Fix-it” 
trade. Conveniently packaged, com- 
plete with tacks and instructions — 18’ 
continuous length strip per kit (enough 
for the average door or window). Ham- 
mer and scissors the only tools needed. 


Shipped to you in eye-catching self- 
service display cartons (12 kits per 
carton; white, gray, brown, asosrted). 
One gross in shipping container. 
Order it in bulk put-up, too. (500 ft. 
reels.) 


STOCK and DISPLAY SHUFORD’S “all-purpose” WEATHER STRIPPING! 


Get it from your dealer, or write 





CLOTHES LINES « TWINES 

PRESSURE-SENSITIVE PAPER TAPES 

SASH CORDS « WEATHER STRIPPING 

COTTON & RAYON YARNS e EXTRUDED PLASTICS 





World’s Largest Manufacturer of Cotton Cordage 


WHAT’S NEW 














@ For more information 
on these products and 
services use free post 
card on page 329. 


mitre gage, vertical drill press 
stand, 414-in. saw blade and port- 
able saw attachment, jig saw at- 


tachment with three blades, polish- 
ing bonnet, rubber backing pad, six 
sanding discs, two abrasive wheels, 
grinding wheel, buffing disc, wire 
brush wheel, 9-piece drill bit set, 
paint mixer, auxiliary side handle, 
6-piece adapter set. Retails for 
$49.95. Portable Electric Tools, 
Ine. 


For more data circle No. 43 on postcard, p. 329 


Outdoor boxes and covers 


This line of cast aluminum out- 
door boxes and covers features 
snap covers, flush screw covers and 
flush switch box models. The con- 
nector outlets are threaded for easy 








anaes A OO LEA LAS ALLEL ALA AA 


installation of receptacles and 
switches. Boxes are 23%, x 4% x 
1% in. to house all types of weath- 
erproof outlets. A complete line of 
aluminum boxes, with and without 
receptacles and covers is available. 
Bell Electric Co. 


For more data circle No. 44 on postcard, p. 329 


Elastic fastener straps 


Your customers will find many 
uses for Lashtite tie-down straps. 
These fasteners will stretch up to 
twice their length, keep a constant 
tension and absorb shocks. Straps 
are useful for tying loads to top 
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There's nothing so powertul as an idea | 


People read their favorite magazines for many 
reasons. But there’s one exciting reason why 
men and women read—and reread—Better 
Homes & Gardens. Jdeas. Practical ideas that 
help solve problems and make dreams come true. 
You see, BH&G’s editors know how to bring 
dreams down to earth, how to make wishes 
work. Better Homes & Gardens is one long 
parade of ideas about how to achieve a 
lovelier home, a prettier garden, tastier 
meals, a richer family life. It’s a great place 
for advertisers to set up shop. Because 
families bent on turning ideas into realities 
are ready to do a lot of spending! Meredith 
of Des Moines ... America’s biggest publisher 
of ideas for today’s living and tomorrow’s plans 


; ot America reads BHaG the family idea magazine 


4,350,000 COPIES MONTHLY 
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of car or trailer, may be used for 
tents and tarpaulins and also on 
boats. Lashtite is made of woven 
rubber bands covered with water- 
proof fabric with spring steel 
hooks at each end. Comes in sev- 
eral models and lengths. Market 
Forge Co. 


For more data circle No. 45 on postcard, p. 329 


Bread box with magnet latch 


This Super-De Luxe bread box 
will appeal to your housewife cus- 





tomers because it features a mag- 
netic door latch. Latch stays 
closed except when normal hand 
pressure is applied. Box comes in 
copper-tone finish. Door has pussy 
willow decoration on pink, yellow, 
or turquoise background. Shelf is 
adjustable to three positions or 
can be easily removed. Colorware 
Div., Natonal Can Corp. 


For mere data circle No. 46 on postcard, p. 329 


340 


8-piece beverage caddy set 


Here is an eight-piece beverage 
caddy set that will appeal to your 
women customers for personal use 
or for gift giving. Lace Leaves set 
includes eight decorated 12% oz 
glasses in simulated gold wire 
caddy. Pattern consists of alter- 
nating 22K gold and turquoise 
rectangles with leaf design in re- 
verse colors. Retails for $4.95. 





Libby Glass Div., Owens-Illinois 


Glass Co. 


For more data circle No. 47 on postcard, p. 329 


Low-priced shoe shine kit 


Here is a shoe shine kit that 
many of your customers will want 
to buy as gifts, or take home for 
themselves. Griffin shoe shine kit 
features a gold and white striped 
metal container for holding two 
cans of Microsheen boot polish, 
two brush applicators, two shine 








cloths and other polishing ma- 
terials owner might want to store. 
Lid of container has a foot rest 
indentation so it can be used as a 
stand. Retails for $3.50. Griffin 
Shoe Polish Div., Boyle-Midway 


Ine. 
For more data circle No. 48 on postcard, p. 329 


Adaptable rifie scope mounts 


Your sportsmen customers will 
be interested in the All-American 
Tru-Lock scope mounts. Mounts 
are adaptable to most popular 
types of rifles. Mounts are avail- 
able with either one-piece or two- 
piece bases. They fit low to the 
receiver and do not interfere with 
line of sight of metallic sights. 
Retail for $9.75. Lyman Gun Sight 
Corp. 

For more data circle No. 49 on postcard, p. 329 


Six-piece serving set 


Homemakers will be interested 
in this 6-piece set of tools that are 
useful as kitchen aids and also as 
buffet serving tools. This cuisine- 
ware set contains an offset turner, 
ladle, 4-tine fork, spoon and deep 
scoop spoon. The spoon and turner 
have stars on the business end and 
all tools have sculptured black 





£3 
; ; 


gers 
now 





ShurWood handles impervious to 
heat and acids. Matching wall rack 


is included at $14.95. Robeson 


Cutlery Co., Ine. 
For more data circle No. 50 on postcard, p. 329 


Colored plastic hook panel 

Your customers will find many 
uses for this plastic 5-hook panel 
around the kitchen, bathroom, launh- 
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There's = 
only one 


SPACKLE 


Largest - selling surfacing compound in the 
world! Painters have always insisted on Spackle 
et ae #3 \\ —cnd now homeowners and do-it-yourselfers 
— Se are demanding it, too. Nationally advertised 
rs! , Spackle has millions of satisfied repeat cus- 
tomers—they buy it in dry or paste form. Sell 
Spackle as the best insurance for a good paint 
iob. Carries the Good Housekeeping Seal. 
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This is your wax 


ULTRA GLOSS 


SELF-POLISHING FLOOR WAX 


Here is a quality floor wax that is ap- 
proved by The Good Housekeeping Insti- 
tute. A steady, high profit, repeat seller. 
Ultra Gloss outwears and outlasts ordi- 
nary shellac type waxes because it 
contains genuine Carnauba No. |. Build a 
steady repeat volume with Ultra Gloss— 
the wax that offers consumers a "triple- 
your-money-back" guarantee. 





WRITE TODAY FOR THE NAME OF YOUR NEAREST DISTRIBUTOR 


THE MURALO COMPANY, INC. 


50 Church Street, New York City * Chicago + Los Angeles 
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use free post card on page 329. 


SELL BEST BECAUSE a Vinyl electric heating tape q 
OF THESE GREAT | : 


Here is an item you can sell to 
EXCLUSIVE | owners of water systems and cus- 
| tomers who use water outdoors all 

P | year round. Line-O-Heat is an 

FEATURES! | electric heating tape for use on 

outdoor water pipes to keep them 
from freezing. Line-O-Heat is 
made of a new vinyl, Geon 8800, 
that is tough, yet flexible. It comes 


WHAT’S NEW 































dry and workshop. Panel can be 
used for holding towels, pot holders, 
brushes, and tools. Panel is in- 
stalled by moistening special ad- 
hesive on back. No nails, screws, or 
tools are required for installation. 
Panel is 8%4-in. long, comes in 
white, black, pink, turquoise, yel- 
low, red, and green. Retails for 



























Goes up in a jiffy with patented self- 


locking feature. Needs no screw eyes, ‘ : 
hooks, clamps or tools to put up. Closes 39¢. Selfix Products Co. 
when pressed down, opens by lifting up. For more data circle No. 51 on postcard, p. 329 


Portable and won't mar surfaces. Hard- 
wood construction, red plastic rail. Four in nine sizes from 8 to 80 ft. Prices 
sizes each expandable up to 4”. 


Automatic coffeemaker start at $2.45. Smith-Gates Corp. 


EXPAN io | O N GATE Coffee won't boil or reperk in For more data circle No. 53 on postcard, p. 329 
fr ~ 


this Royal-Matic coffeemaker with 





Steel wagon for tiny tots 

This Walt Disney Tiny Tot 
wagon is for impulse selling on a 
year ‘round basis. The $1.98 item 
is for children of 18 months to 3 
years at Christmas or throughout 
the year as a birthday gift. Fea- 
tured in the bed of the 16 x 83% x 
2 in. red body is a 4-color picture 
of Pluto and Huey, Dewey and 





' 





Safest and easiest working 
expansion-type gate. Has 
no screw eyes or iron rods. lilustration 


At the slightest touch will shows latch | 1 

expand and lock securely cn cn | the built-in thermostat that keeps 
on contact with our new, Guide gate int Les 

eushanien ontieter tanan, Son latch and itt = | it at the proper temperature. The 
eS a | ae | fully automatic unit makes 4 to 10 


proofed with plastic, non- 
toxic varnish. | cups and retails for $27.95. Other 
ASK YOUR JOBBER OR WRITE | features include a strength selec- 


FOR FURTHER INFORMATION 
tor, ready light, heatproof bakelite 










r [| MANUFACTURING co. handle and dripless pouring spout. 

> Mok Mie LAKE CITY, PA. Nickel and chrome plated on solid 
copper. Robeson Rochester Corp. 
For more data circle No. 52 on postcard, p. 329 te: 
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DRAMATIC 


Scale Display yours with 
New Borg deal 


Now “Miss Borg", the same personality who sells 
Borg bath scales all Fall in Ladies’ Home Journal and 
other magazines, is yours to use in your store, like 
an extra clerk! 


With this identifying display, you quickly cash in sales 





created by Borg’s big Fall ad program. In full color, life-size, 


“Miss Borg” displays 4 scales, stocks 9 more in only 
3 sq. ft. of space. Of hard board, built for years of use. 


This selling fixture can be yours with no out-of-pocket 
cost under a new Borg deal. Get set now for a BIG 
season on bath scales by ordering ‘Miss Borg” 


today! At your wholesaler. 





h 





) 
| 


ere 





| 





\" 
\ 





\ 














The BIG Name in bath scales 
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® : : WHAT’S NWEW 
does it again 


with merchandising ” pi sreipalone agente 
at its finest! 









services use free post 
card on page 329. 







Louie. Comes in a 4-color self 
service carton. Radio Steel & Mfg. 
Co. 


For more data circle No. 54 on postcard, p. 329 
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Large size waste basket 


Here is a 16 in. high polyethylene 
waste basket with scalloped edges. 































The 5-gal. basket comes in tur- 
quoise, beige, pink, and blue at 
$3.49. Blisscraft of Hollywood. 


For more data circle No. 55 on postcard, p. 329 








Assembled fireplace, chimney 


You can sell this factory- 
assembled fireplace and chimney 
to customers who have always 
longed for a fireplace in their 
home. The 36-in. Thulman fire- 
place can be installed easily in a 
new or existing home without 
masonry. Fireplace features a 


























ee | built-in flexible fire screen, three- 
The New VACO Tool Center : 
brings versatility, efficiency and showmanship  g 
& to one concentrated selling area. Occupies only 
| 5 square feet of floor space! Completely 
self-illuminated back display panel! Large storage 





The VACO Tool Center can be compartments with sliding doors! Modern 
furnished with any assortment wrought iron legs! A truly modern merchandiser 
of VACO tools since any and all for a modern sales approach. You can place 
shelves in the complete VACO line this in your store for practically the cost 

fit the perforated back panel of | of the merchandise alone. 


the VACO Tool Center display. ; : 
Write at once for complete details! 











VACO PRODUCTS COMPANY, 317 E. Ontario St., Chicago 11, Ill. 








HARDWARE AGE, SEPTEMBER 26, 1957 





casing insulation, and cooled air- 
flow design. Unit measures 56 x 
46 x 24 in. Hearth extension is 
available. Majestic Co., Inc. 

For more data circle No. 56 on postcard, p. 329 


Spackling compound in tubes 


This spackling compound, S-14, 
comes in 5-oz tubes as well as litho- 


ee 
Bion 


meet the demands 


of 
graphed quart and half-gallon cans. 


Compound has these outstanding ” Z i 7 | ¢ omnstruct # © Ff 


features: knifes like butter, sands 


easily, dries fast, stays put. For- | in : f | | f : me a a ‘ reo <a ei Ss 


mula is based on new discoveries in 


PVA resins. Schalk Chemical Co. a 7 fi ™ a m cl ustr Y 
For more data circle No. 57 on postcard, p. 329 xa ; } 

Logging 
Mining 


Powdered drain cleaner 


EY | ty AG . . For more than 30 years, Marion Hick- 
PP gy elses “gy os oar Fg) ~ Pa SS, ory Tool Handles have been the No. 1 
er | choice of both professional and amateur 
id , i users of striking tools. 

>. Via | ar A / Marion’s high-quality handles of 
a vw ‘) Fae | superior Appalachian Mountain Hickory 
; consistently meet the highest perform- 
ance standards — regardless of the job — 
because they are designed and manu- 
factured with care and skill, seasoned 
properly, and offer maximum economy. 
The natural and “built-in” charac- 
teristics of Marion Handles add up to 
dependability . . . making them the most 

wanted handles on today’s market. 


x 


DEALERS: it will pay you in sales to 
| a P a | | stock Marion Handles exclusively. Order 
" Se eee Rage ™’ if . -s them from your wholesaler. Marion's 
Cleaner. Cleaner comes in individ- | | i. we illustrated Price List No. 28 and List No. 
ual packets of powder which are a in * fi 200 on the Power Packed Line will be 


emptied into drain. Safe opens . Me Pepe IKE] Oat Of FOquest. 
drains clogged by organic material ; ; | 
through use of enzymes. Circle Re- 
search Laboratories. 


For more data circle No. 58 on postcard, p. 329 , | fee ” J , POWER PACKED 


Chalk reminder board PC” fa\\eA\ MARION HANDLE MILLS, Inc. 
Most folks will find uses for this dh : 7 Marion, Virginia 
handy low cost chalk reminder , | 
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Eliminate the many problems of inventory % 
control by purchasing your Arro Anchor- ‘ 
ing and Drilling Devices as needed from 
your local industrial supplier, wholesale 
hardware, or electrical supply house. 


Mlsays Sproeyy 









~~ ev? . 
aftr 


pea rpryey 









COMPLETE LINE 
ANCHORING AND DRILLING 
FOR ALL MASONRY 


DEVICES 






eee > Se ~= Hao 
ARROFLUTE CARBIDE 


, “jg SoBe lalaiaiols ia te | 
ORT Ae SSS Sere re ie) 


: (SEO i hlalhia, 
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4 
* 


r r o~ ir 
E EXPANSION SHIELD 


, ; we anon _ 
= - rf i 
J KE eB 


LITTLE MAJOR TURNBUCKLE 
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See your industrial, hardware or electrical supplier __ 


ARRO EXPANSION BOLT COMPANY 


1600 Boone Ave., Marion, Ohio | 
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board in the shape of an artist’s 
palette. The blackboard is 10 x 14 
in., has six colored blots on one side 
and the words Don’t Forget on the 
thumb hole edge. Three sticks of 





colored chalk are arranged in a 
holder and a wiping sponge fits into 
the hand hole. A hook is provided 
to hang the board for use as a score 
keeper, reminder, grocery list and 
so on. Retails at 98¢. Pingree As- 


sociates. 
For more data circle No. 59 on postcard, p. 329 


Flower bulb food tablet 


Bulbs will bloom up to 15 days 
earlier when a Plantabb bulb food 
tablet is placed under it at planting 
time. Tablets won’t burn the bulb. 


Po Ra, 
Se 





Food tablets are packed in a 4-color 
display box to retail at 25¢ each. 
Plantabbs Corp. 


For more data circle No. 60 on postcard, p. 329 


Color-keyed electric clocks 


Housewives and businessmen 
will be customers for this new line 
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They may look the same bul... 
merican is the name! 

















gue 62055 
| 7 78 FLAT HEAD if 
PT ows 7 || | A sumnem 
easier to SHELVE ' Seam | 7 oo ee 


American fasteners are available 
in compact, eye-appealing, easy- 
to-shelve divided packages. They 
add smartness to your displays 
. . don’t cramp shelf space. 











Pets 








& SF vat 
fet 









a 






easier to SELL 


“5 Because you can move larger 

sanaapih _— roe 
| al | ‘on connor } quantities at less cost, by sell- 
— ce aauavabnnnnenebt | _— ing a variety of fasteners in 


oo — <@ > 






easy-to-service units — with 
« color coded labels that origi- 
rT} Sy aw nated at American. 


"rida 


Side “1252 


tes 7 1. . 
tet Pee 
MM it. + "tte, 
ee ae’ Pitdes 
a 


fe 


ALT TT TE 





AMERICAN SCREW CoO. + WILLIMANTIC, CONN. 
NORRISTOWN, PA. + CHICAGO, ILL. + DETROIT, MICHIGAN 
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HINDLEY 


Colf-Service Pi C " PA 


HANDIEST EVER! Modern, profit-pull- 
ing Pic-Paks bring bright wire hard- 
ware out in the open for extra sales. 
Neat, colorful window units add new 
eye appeal to counter displays... 
enable customers to select needs 
quickly and easily. 

EASIER FOR YOU! Compact Pic-Paks 
take 1/3 space of bulky plastic bags 
... speed up product identification .. . 
save you hours of time on inventory. 


ORDER NOW! Sove time and trouble 
later by ordering your wire hardware 
needs today from one dependable 
source. Complete Pic-Pak Assortment 
includes screw eyes, cup hooks, screw- 
hooks, curtain rod hooks, gate hooks, shoulder hooks and clothes- 
line hooks. Items are available individually or as part of display 
assortment. Order thru your wholesaler. 


HINDLEY MANUFACTURING COMPANY 
] dley Valley Falls, Rhode Island 
yane WIRE HARDWARE e¢ COTTER PINS 
PLUMBING SPECIALTIES 











HINDLEY PIC-PAK 
ASSORTMENT NO. 36 














WHAT'S NEW 


of electric clocks. Line includes 
31 kitchen, wall and desk models. 
Color and materials are used to 
up-grade the quality of the clocks 








through appearance. Clocks fea- 
ture whisper-quiet, synchro-dyne 
motor of compact design. E. In- 


graham Co. 
For more data circle No. 61 on postcard, p. 329 


Plastic bodied bait colors 


Two standard finish colors, Coach 
Dog and Orange, Black Spots, have 
been made available on all plastic 
bodied baits in the Arbogast line 
for 1958. Coach Dog, shown on the 
Sputterbug attracts game fish in 





clear or murky waters. The Orange, 
Black Spots finish is shiny black 
spots on a bright orange body. Fred 


Arbogast Co. 
For more data circle No. 62 on postcard, p. 329 


King-size tray, table set 
Housewives will find many uses 

for Tres-Grand, king-size tray and 

tray table set. Tray will hold a 
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complete dinner setting. It has 
scalloped well, rolled edges and is 
available in several designs. Tray 
table sets come in sets of four, 
feature %-in. black or brass-tone 
legs with casters. Sets stand 25-in. 
high. Harvell Mfg. Corp. 


For more data circle No. 63 on postcard, p. 329 


Chrome-plated boy's bicycle 


The Columbia Imperial bicycle 
will appeal to boys who prefer a 
flashy-looking bicycle. Chrome- 
plating is used lavishly through- 


out the bike, even down to the 
fender braces. Bike comes only in 
boy’s 26-in. models in a three-style 
price range giving customers a 
choice of 3-speed (TCW) coaster 
brake, Bendix Multi-Speed coaster 
brake, or standard coaster brake. 
Westfield Mfg. Co. 


For more data circle No. 64 on postcard, p. 329 














Water ski binding kit 


These water ski bindings, stand- 
ard equipment on Kimball water 
skis, are available in kit form. The 
contoured neoprene heel and toe 
are secured with corrosion resis- 
tant aluminum alloy fittings. A 
feature of the bindings is the auto- 


5 reasons why 
TAYLOR MADE CHAIN 


selis faster, easier, 
more profitably! 
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Nationally advertised in 
Business Week, Steel and other 
leading trade magazines. Effective, 
hard-hitting ads pre-sell your present 
and potential customers on the out- 
standing merits of every item in the 
complete line of Taylor Made Chain. 


Most complete, up-to-date 
and easiest-to-use sales helps. 
Includes a series of sales bulletins, 
with full descriptions, illustrations 
and latest specifications . .. stuffers... 
jobber catalog pages ... ad mats and 
a complete catalog. 









Modern packaging includes 
easy-to-handle, self-displaying Tay- 
Pails for BBB and Proof Coil. . . dis- 
tinctive fiber board cartons for smaller 
items... Taylor’s famous Self- 
Service Chain Display Stand. 






Tape-measured and color- 
coded ! BBB, Proof Coil, Hi-Test and 
Alloy Chain is color-coded and tape- 
measured every five feet. Fast accurate 
grade selection and measurements are 
assured. Easier sales and better profits 
for you are the result. 






















Finest, best-trained, fac- 
tory sales-service men. Taylor’s 
men are the envy of the industry. 
Their thorough knowledge of chain 
and its many applications is a big 
help to jobbers everywhere. 


TAYLOR CHAIN CO 


i=lep> ate~ 1 @)— Pe no i-testealelare 


Dont Combe! 


the best craftsmen always take 


BUY 


SELL 


STOCK 


USE 








HANGING 
AND 
FASTENING 
DEVICES 


Paine provides one source for all of your 
hanging and fastening requirements at the 
right prices. 


Paine has proven trade acceptance through 
its many years of specializing in its field. 
Abundant well organized Paine pricing and 
catalog literature makes the sale easier. 


Paine attractive functional packaging provides 
for ease of handling, storage, and inventory. 


Paine quality products are designed and pro- 
duced so that their use will completely satisfy 
the craftsman who takes pride in his work. 








Sy, 











® 





‘f 








tv 





VA 





Ss 








THE PAINE COMPANY, 5 Westgate Road, Addison, Illinois 
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WHAT'S NEW 


@ For more information 
on these products and 
services use free post 
card on page 329. 











matic, self-ratcheting adjustment 
with springless trigger. Kimball 
Mfg. Corp. 


For more data circle No. 65 on postcard, p. 329 


(Resume reading on page 16) 


TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 





(Continued from page 16) 


set H890 (shown) features 15 
Stanley-Handyman matched tools 
basic for all woodworking proj- 
ects. Set comes with 16 x 24 in. 
perforated hardboard and hooks 
and clips for mounting tools. Re- 
tails for $19.95. Other sets include 
Fix-Up set H892 with 16 Stanley- 
Handyman tools for $29.95, Christ- 
mas Tool Unit S 10 of 10 Stanley 
tools at $42.50, and Christmas Tool 
Unit H10 with 10 Stanley-Handy- 
man tools at $41.60. Stanley Tools 
Div., Stanley Works. 


For more data circle No. 66 on postcard, p. 329 


Rope merchandiser-dispenser 


Here is a rope merchandiser for 
displaying and dispensing rope 
from Columbian Rope Unit pack- 
ages. The steel unit will hold six 
Col-pack cartons, two of which 
may be the 100# size, or six full 
reels and two small reels (25#). 
The unit also measures and cuts 
rope. Also available is a self ser- 
vice rope merchandiser for selling 
Columbian 50 and 100 ft Manila 
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‘100% Switch to KLEARCOR plastic pipe 


_ ea for QUALITY, SALES APPEAL” 
eS Biro, Gilbert G. Gunderson 
‘Ss ee ee, Branch Manager 
on TN ae SsteT® mem Lindsay Bros., Inc. 
Asis Wr sie 3 Crpe tte scat LaCross, Wisc. 


ae 





AVAILABLE AT POPULAR PRICES 


9 out of 10 dealers prefer KLEARCOR to ordi- 
nary plastic pipe; has even greater sales appeal 
because of availability at new popular prices. 


Lightweight, flexible, corrosion-proof, smoother- 
greater flow, KLEARCOR lasts indefinitely. Real- 
ly a seller from Home Water systems, Farms, Jet 





Smooth, pearl-clear inner core shows it's made 
of premium grade virgin polyethylene. Black 
sheath provides protection against checking in 
sunlight. 


Pump Well installations, Municipal Water Lines, 
Food Processing applications, Chemical Process- 
ing solutions and Water Distribution lines. 


® Registered; Patent Pending 


KLEARCOR » | . 





MAIL THIS COUPON TODAY 


[] | am interested in a dealership. 
[_] Please have representative contact me. 
[ ] Please send literature on KLEARCOR PIPE. 


BTl@s 
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Write, Wire, Call: 








WESTERN PLASTICS CORP. fiAiie 











Phone 3-1361 


Name and address 
of your distributor 
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TO HELP YOU SELL 
























More trappers prefer Victor animal 
traps than any other brand. And more 
trappers buy Victor than all other 
brands combined. Here are three rea- 


rope coils. The metal unit is 
' mounted on casters and takes up 
| 4 sq ft of floor space. Columbian 
| Rope Co. 


Fer more data circle No. 67 on postcard, p. 329 





No. 1 VG Victor with delayed action guard 
is the trap selected by thousands of | 
muskrat trappers to catch and hold their | 
he Also ideal for trapping skunk and | 
mink. 


Waterless cookware special 


Here is a fourth quarter special 
to help you sell Mirro 1 qt Gold 
Band covered saucepans. This mem- 
ber of the Mirro waterless cook- 
ware line normally sells for $3.95 
but for the special will sell for 





iL 


No. 2 Victor single jaw, coil spring trap 
was designed by and for successful fox 
trappers. Sturdy, quick in action, it has 
exceptional holding power. 





$1.98. Offer runs from Oct. 1 to 
Dec. 31. Aluminum Goods Mfg. 
Co. 


For more data circle No. 68 on postcard, p. 329 
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No. 1 JG Victor Stop Loss trap is compact 
—can be set anywhere. Used extensively 
by Sen trappers who depend on 
its holding power to prevent loss. 


Order these and other Victor 
styles used by trappers in your 
area from your wholesaler. 


ANIMAL TRAP COMPANY OF AMERICA | 


Lititz, Pa. « Pascagoula, Miss. | 
Berkeley, Cal. * Niagara Falls, Canada | 


Glassware catalog in color 


A wide variety of household 
glassware is shown in this colorful 
glassware catalog by Anchor Hock- 
ing. Ash trays, kitchen, table and 
ovenware, crystal punch sets, stem- 


@ For more information on these products and services 
use free post card on page 329. 


352 HARDWARE AGE, SEPTEMBER 26, 1957 











ware, giftwares and many more 
items are illustrated in this 48- 
page catalog. Stock number, size, 
name and weight are also given. 
Anchor Hocking Glass Corp. 


For more data circle No. 69 on postcard, p. 329 















Fishing item display cartons 


Here is a family styled group of 
display boxes for Ideal fishing ac- 
cessories. The impulse packages are 
designed for each of three products. 
Lead fishing sinkers are in plastic 






























tubes and two types of duck decoy 
anchors are attractively packaged. 
The mushroom sinkers are secured 
in a diecut board. The large boxes 
are red and green and the small 
box is red and blue. Jdeal Fishing 
Float Co. 


For more data circle No. 70 on postcard, p. 329 




















Portable drill display units 


You can display portable electric 
drills more easily with these two 





iiteraic ‘ 
. tees 
“dettiem-hit xeleeter 


gf Eh wire | 






* 











display units. One counter unit 
holds %-in. drill to show its 2- 
position removable handle. Unit 
comes in red, white and black. Dril] 
"N Kit selector (shown) allows 
customer to choose drill and ac- 
cessories he wants. Cummins Port- 


able Tools Div., John Oster Mfg. 
Co. 


For more data circle No. 71 on postcard, p. 329 


Dry lubricant counter unit 


This self-merchandising display 
unit holds six of the new 3-oz puf- 





fer guns of Lub-A-Spray. Display 
unit is 12 x 13 x 2 in., fits any 
counter. Four colors, red, yellow, 
black, and gray, make unit stand 
out. Lub-A-Spray pack has been 
redesigned. It features a refillable 
package, more colorful label design 
and cap with long, tapered nozzle. 
Panef Mfg. Co. 


For more data circle No. 72 on postcard, p. 329 


Appliance promotion program 


U. 8S. Steel’s Operation Snow- 
flake Christmas promotion offers 
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dealers a free promotion kit and 
additional premium and _ display 
pieces that can be purchased at 


low cost. The kit includes: 8-page 





For the 3 A D 
WEATHER 





AHEAD... 


Prepare now to supply your cus- 
tomers with Dietz Comet Kerosene 
Lanterns — before lashing, destructive 
storms tear down power lines and 
blow fuses. 


They'll appreciate your thoughtful- 
ness ... and you realize a full, quick 
profit. 


The Comet burns steadily in high 
winds and drenching rain. Safe... 
goes out immediately if tipped over. 
Write for information about dealer 
| helps and display material, or call 
| your distributor. 





COMET LANTERNS 





Kerosene Lantern 


Ideal emergency light . . . stays lit 
12 hours on single filling . . . spreads 
light over entire room 


DIETZ 
ODORLESS 
LANTERN 
FUEL 





Fine quality fuel for use in Dietz 
Comet Lanterns. Also for igniting 
charcoal, fireplaces, etc. Burns with 
a bright clear flame. No storage haz- 
ards. In 16-o0z. cans. Makes a 
“package deal” with lantern. 


COMPANY 


| 
| 108 Leavenworth Ave., Syracuse, N, ¥. 
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WOOD SCREWS @ STOVE BOLTS 
TAPPING SCREWS 
MACHINE SCREWS © DRIVE SCREWS 
THUMB SCREWS © SEMS SCREWS aon] m4 
STANDARD SLOTTED AND PHILLIPS RECESSED 
WING NUTS © CAP NUTS 


CENTRAL SCREW COMP 














jo aa | Magnet Latch 


HEPPNER “SKIN PACKED” on 
MAGNET-LATCH Colorful Hang-up Cards for 


es SELF-SERVICE 
Sas \ IMPULSE SALES 


Eye-catching hang-up cards sug- 
gest many Magnet Latch uses... 
Give complete mounting instruc- 
tions. Punched for peg racks, wire 
racks, strip racks. Designed also 
for counter bins. Circled for deal- 
er price. 


Sealed-in-plastic “‘skin pack”’ pro- 
vides complete visibility. Keeps 


ound Lake, Hil. cards from soiling. Vacuum sealed 
to card to prevent damage or 
pilferage. 


pNER SALES CO-, FO 


HEP 


FREE: Counter demonstrator. Miniature 


door section with mounted magnet latch 

invites customers to feel 10 Ib. holding fF e - we * - a 
power. Reg. $3.00 valve, yours FREE 

with first 3-gross order, FREE—for mount- 

ing on storage cabinets, one magnet te FT. LATCH 
latch with colorful hang tag with each 
gross order. 


HEPPNER SALES CO., P.O. BOX 608, ROUND LAKE, ILLINOIS 











TO HELP YOU SELL 


@ For more information 
on these products and 
services use free post 
card on page 329. 





plan book of tie-in ideas; reproduc- 
tion art; giant poster; appliance 
stickers; newspaper mat; snow- 
flake stencils and list of all news- 
paper and TV stations airing the 
slogan, Make It A White Christmas 
—Give Her A Major Appliance. 
Items that can be purchased in- 
clude: iron-on felt snowflakes for 
aprons, etc.; 52-piece window kit; 
cloth calendars; 3-banner taffeta 
Slikolene streamer; snowflake 
shaped coasters; and polyethylene 
gift wrap bags with ribbons for 
appliances. United States Steel 
Corp. 


For more data circle No. 73 on postcard, p. 329 


Packaged flashlight bulbs 


Here is a package with flashlight 
bulbs packed in pairs. The clear 
pack permits immediate identifica- 
tion by the customer. Pack tops 
are color coded for ease of stock- 





ing. The package was designed for 
self service in popular sizes, includ- 
ing PR-2, PR-3, PR-4 and 14. West- 
inghouse Electric Corp. 

For more data circle No. 74 on postcard, p. 329 


2 hunting display units 


Your sportsmen customers will 
be reminded of the hunting season 
with these two display units. First 
unit is a mobile (shown) for use 
in store or window. Unit consists 
of five various shaped cards con- 
nected by cords and suspended 
from ceiling. Second unit consists 
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SEE THESE FINE 


Taylor GIFT ITEMS 





indoor-Outdoor ther- 
mometer shows both /n- 
door and outdoor tempera- 
tures—read indoors! 
* 5329, Green, #5330, 
Grey. $6.95. 


Christmas Ad! 


in our Big, Colorful 


Casement Window ther- 
mometer reads easily 
through window because 
of Transparent back, and 
bold numbers. 
*5335. $1.49. 


Navigator Compass is ideal for car or 
boat. Easy reading from top and sides. 
Push-button, pen battery illumination. 
Going like hot cakes! * 2957. $6.95. 


Maximum-Minimum ther- 
mometer tells bighest, low- 
est temperatures since last 
reset — present tempera- 
ture, too. Magnet sup- 
plied for re-setting. 


#5458. $11.95. Consul STORMOGUIDE* Combination ba- 


rometer with thermometer, HUMIDI- 
GUIDE* hygrometer. Cloud grey 
#2583, or chocolate brown ¥* 2584, 
plastic case. $10. 


STOCK UP NOW on these unique, high-profit Qe. 


Christmas Gift items. Taylor instruments traditionally 
gives you high profits from small display space. No 
mark-downs, no returns. And they’re ideal impulse- 
gift buys for any home-owner, sportsman, farmer... 
or any man who’s hard-to-buy-for. Stock up now for 
the Christmas season, and be sure to display Taylor 
Instruments where your customers can reach for them. 
Taylor Instrument Companies, Rochester, N. Y., and 
Toronto, Canada. 


ed aa € 


Dial Roast Meat ther- 
mometer assures perfect 
roasting. Can be washed 
with dishes. 

* 5939. $3.89 





‘Taylor Instruments 


MEAN 


ACCURACY FIRST 














IN HOME AND INDUSTRY 


*Trade-Mark 
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WISSQTAS tow cosr 
SKATE SHARPENER 


WILL BOOST 7 
YOUR PROFITS! 


- BALL BEARINGS 
- MODERN DESIGN oe 
- FOR ALL SKATE TYPES ea 


The improved Mode! SA6 Skate Hold- 
er shown with grinder comes as 
regular equipment with all Wissota 
Skate Sharpeners. © may be pur- 
chased separately. It has a wide 
and accurate range of adjustment. 
The skate is rigidly clamped to pre- 
vent movement or chatter. Bottom 
surface is carefully machined. 


A small investment now in a new Wissota Skate Sharpener will mean bigger repair 
department profits and more store traffic this fall and winter! Easily and accurately 
sharpens regular hollow ground hockey, specially deep ground figures, or flat ground 
narrow blade skates. 


NOT ONLY A SKATE SHARPENER—the Model SIOM shown above may also be 
used as an all around Tool Grinder! A wire brush wheel, saw gumming wheel or cloth 
buffer may easily be substituted. A sickle cone may be used for sharpening mowing 
machine sections, using any Wissota Sickle Holder. 

The Wissota SI0M Skate Sharpener unit is mounted on a special board, complete with 
holder, two surface plates on which holder slides, a 1/3 H.P. heavy duty motor (packed 
separately), three vitrified grinding wheels and two V-belts for the two separately driven 
spindles. Three wheels as follows: 7xl%x% for flat grinding, 5xlx¥: for regular hollow 
grinding. 3xlx‘% for deep contour hollow grinding. 


S10M Skete Sherpener, Complete 


$10 Skate , Less Motor 
SA6 Skate Helder Only {Also sold separately) 


WissoTa’" 













For Flat or Hollow Grinding! 


* ORDER NOW FROM YOUR JOBBER 
OR WRITE FOR DETAILS! 


DEPT. A 
MINNEAPOLIS 4, 


MINNESOTA 





TO HELP YOU SELL 











are sery : US show 
ing ma Ou how 
"ee Of 2 
ese 
© Hardware © Toys 


° Housewares 
* Sporting Good 


® Outdoor Livin. e Gif 


& Goods 
WIRE, Py 
ONE OR WRITE FOR DETAILS NOW! 


Meyer Merch 
ra Wells Stree: “"“ 
cago 10 
Whitehall 3-0698 
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@ For more information 
on these products and 
services use free post 
card on page 329. 








of two easel-backed cards featur- 
ing shotshells and Silvertip ammu- 
nition. Winchester-Western Dvuw., 
Olin Mathieson Chemical Corp. 


For more data circle No. 75 on postcard, p. 329 


1958 fishing tackle catalog 


Seven new bronze-finished reels 
are illustrated in the 1958 catalog 
of this company’s reels, rods, 
lines, and miscellaneous items. All 
items are illustrated, described, 
and priced in this 28-page book. 
New color and styling are pointed 
up in a specially printed color 
middle spread. Shakespeare Co. 


For more data circle No. 76 on postcard, p. 329 


Harmonica easel display 


Anyone from 6 to 60 will be at- 
tracted by this easel display of 18 
Hohner Marine Band harmonicas. 
The display, in the shape of a boy 
wearing a sailor’s cap and bell 
bottom trousers, stresses the ease 
of learning to play the harmonica 














ITS TIME TO ORDER SNOW 
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TO HELP YOU SELL 


@ For more information 
on these products and 
services use free post 

card on page 329. 





Just what customers want— 


A sstigio ne HEATING 
























in its selling message. A 35¢ in- 
struction booklet is given free with 
each $2.25 harmonica. M. Hohner, 
Ine. 


For more data circle No. 77 on postcard, p. 329 









“Yes, that’s 4 
‘Continental = *, 
Console . 


Stolingy - 





Caulking compound display 
Customers will be attracted by 
this bright red wire rack holding 
12 spouted Elastic Caulking Com- 
pound cartridges and one caulking 


























Send for new catalog 

showing complete line of 
vented and safety cabinets— 
all A.G.A. approved. 






-—@) MARTIN STAMPING & STOVE CO., 


SS Huntsville. Ala. 


QUALI iD S P ON <7 3 Li N E gun. The gravity dispenser can be 


HIGH PROFIT— QUICK TURNOVER placed on the counter or hung from 


perforated paneling. Sterling Qual- 
ity Products. 


For more data circle No. 78 on postcard, p. 329 
























Screw driver mass display 


Here is a packaged display unit 
for holding an assortment of screw 
drivers all selling at the same basic 
price. X-1 display holds 36 tools. 
Regular-type screw driver blades 
are fully ground and polished. Phil- 













FOR FREE SAMPLE WRITE 
AMSCO AMERICAN SPONGE and CHAMOIS CO., In 
v9 Ann Street, N.Y. 38, N. 7 ° “Chicago * San Francisco 
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Libbey’s full-page, full-color, 
ads appear in Life, Better 
Homes & Gardens, House 
Beautiful, Living for Young 
Homemakers, and House 

& Garden...bring Customers 
to your store. 


AS a 
Libbey’s great 1957 


Lisseyr SAPEDCE Cc. ASSware 


ae | @ reoeuct 





Owens-liuinors 














advertising program 
works for you...sells your customers 


Here are big, beautiful 4-color ‘ads, in Libbey Safedge Glassware for value. It’s 


magazines women read most, showing 
your customers the lovely patterns of 
Libbey Safedge Glassware . . . economi- 
cally priced glassware designed for 
every-day use in every home. 

Almost 12 million readers will look 
for the handsome Libbey glasses in their 
favorite stores. Make your store the 
neighborhood favorite by displaying the 
glassware women want. . . Libbey 


Safedge Glassware. 


Homemakers know there’s nothing like 


bright, colorful crystal glassware in 
many attractive patterns and sizes, eco- 
nomically priced. And every glass is 
backed by the famous Libbey guarantee: 
“A new glass if the rim of a Libbey 
‘Safedge’ Glass ever chips.” 


Be sure you profit from Libbey’s big 
Fall advertising program. Get all the de- 
tails on Libbey’s complete line. Call your 
Libbey Supply Dealer, or write to Libbey 
Glass, Division of Owens-Illinois, Toledo 
1, Ohio. 


LIBBEY TINE CUT GLASS 


Shopper-stopping displays like 
these are easy to set up in your 
glassware section . . . are terrific 
impulse-sale builders. 


LIBBEY SAFEDGE GLASSWARE 
AN (I) PRODUCT 


Owens-ILuNoIs 


GENERAL OFFICES - TOLEDO 1, OHIO 
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This is something 
really TERRIFIC in 
Hand Hacksaw 
Blades. A 12-in. 
Double Edge 
Blade that han- 
dies all types 
of metal cut- 
ting. Home 
owners and 
mechanics 

will both 

go for 

this 


ve individually 
Carded 


18 teeth 


on one edge 


24 teeth 


on other edge 


ao. W. GRIFFIN COMPANY — 
Franklin, New Hampshire __ 


John H. Graham & Co. Inc. 
- 105 Dua 

















ane Street, New York 8,N,Y. 





TO HELP YOU SELL 





@ For more information on these products and services 
use free post card on page 329. 


lips-type are bright-plated to pre- 
vent rust. All tools have large plas- 
tic handles. Tools retail for 39¢ 
each. Rosenberg Bros. & Co. 


For more data circle No. 79 on postcard, p. 329 


Packaged brush assortments 


One assortment contains pure 
bristle brushes and the other is 


presses 81 


@™ BAKER 
fe 5 suges 
ass? TOR = 
~ 
. PAY 


made up of Tynex nylon brushes in 
these Superama packaged units. All 
brushes in each unit are individ- 
ually packed in acetate and mounted 
on prepriced cards which offer de- 
tailed instructions for brush use. 
A metal display stand comes with 
both units. Baker Brush Co. 


For more data circle No. 80 on postcard, p. 329 


Free stencils with sponges 

A variety of 24 holiday stencil 
designs are attached to the No. 25 
size Ivalon sponge as a free offer 
from Simoniz. Sponge retails for 


39¢. The free stencil kit contains 6 
Halloween, 6 Thanksgiving, and 12 
Christmas designs. Ivalon sponges 
will be shipped in special floor dis- 
plays containing 48 sponges and kits 
for this promotion. Simoniz. 

For more data circle No. 81 on postcard, p. 329 


Fall, winter tool bulletin 

New tools to make winter work 
easier as well as heaters and 
clothing are featured in this new 
Fall Tool Bulletin. Nearly 500 
items that you can sell to builders, 
contractors and workmen are in- 
cluded in the catalog. New tools 
being brought out for the first 
time are also covered in the book. 
Goldblatt Tool Co. 


For more data circle No. 82 on postcard, p. 329 


Faucet aerator display unit 


You can build impulse sales of 
Bubble-Stream faucet aerators 


with this display unit suitable for 
counter or wall. Display comes 
free with any 2-doz. assortment 
of Bubble-Stream aerators. Unit 
holds carded aerators. Wrightway 
Engineering Co. 

For more data circle No. 83 on postcard, p. 329 


Tree root destroyer package 
Rooticate is now available in an 

attractive easy to handle 2 lb canis- 

ter which is the recommended 
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Jack Jackson “THE OLD FENCE RIDER” 
goes on the air to help you sell millions of 
farmers Sheffield “100” barbed wire and the 
complete line of Sheffield farm products 





Just a few months ago came an exciting announcement: “Shef- 
field perfects new barbed wire with up to 20% greater strength, 
yet more pliable and easy to string!” 


The new super-strength Sheffield “100” Barbed Wire! Dealers 
rushed to stock it. Farmers are rushing to buy it. It’s fast 
becoming the most popular barbed wire on the market. Sales 
are avalanching. Yet the market has hardly been scratched. 


Jack Jackson “The Old Fence Rider” Joins the Selling Team 


Now Sheffield is stepping up the “100” advertising and sales 
promotion program. Topping it off with a powerful Farm 
Service Information radio feature—“The Old Fence Rider’— 
at choice farm-listening time slots on the leading farm radio 
stations from Canada to the Gulf, from the Mississippi Valley 
to the Rockies and beyond. 


Hundreds of farmers said: “This is the kind of radio 
farm feature | like best.” 


Before we signed Jack Jackson, one of the country’s outstand- 
ing Radio Farm Service Directors, as “The Old Fence Rider” 
we tallied the results of a survey conducted among hundreds 
of farmers representing each section of the Sheffield territory. 
The question: “What type of farm radio program do you 
prefer?” The answers were overwhelmingly in favor of “farm 
service information.” That’s what your customers get from 
“The Old Fence Rider.” 


How You Can Cash in on “The Old Fence Rider’s” Popularity 


In the sincere, convincing manner which has won a wide follow- 
ing of farm radio listeners, Jack Jackson as “The Old Fence 
Rider” will include in his farm information talks plenty of 
reasons why farmers see Sheffield dealers for the bargain buy 
Sheffield “100” high strength Barbed Wire. In fact, “The Old 
Fence Rider” will be selling the complete line of Sheffield Farm 
Products—woven wire fence, staples, posts, gates, welded wire 
fabric, nails and bolt products. Check with your distributor 


now—learn the advantages of handling the Sheffield line of 
steel products. 





Now On These 


Farm Favored Radio Stations 


STATION 


KGNC—Amarillo, Texas 
KXXX—Colby, Kansas 
WFAA—Dallas, Texas 
WHO—Des Moines, lowa 
KROD—EI Paso, Texas 
KPRC—Houston, Texas 
KCMO—Kansas City, Mo. 
WWL—New Orleans, La. 


WKY—Oklahoma City, Okla. 


WwOW—Omaha, Nebraska 
KSL—Salt Lake City, Utah 
WOAI—San Antonio, Texas 
KWKH—Shreveport, La. 
WIBW—Topeka, Kansas 
KVO0O—Tulsa, Okla. 
WNAX—Yankton, S. D. 
KWTO0—Springfield, Mo. 


DAYS 
Wed.-Fri. 


Tues.-Thurs. 
Tues.-Thurs. 
Tues.-Thurs. 
Tues.-Thurs. 
Tues.-Thurs. 
Tues.-Thurs. 
Tues.-Thurs. 
Tues.-Thurs. 
Tues.-Thurs. 
Tues.-Thurs. 


Wed.-Fri. 


Tues.-Thurs. 


Wed.-Fri. 


Tues.-Thurs. 
Tues.-Thurs. 
Tues.-Thurs. 


TIME 


12:55 PM 
12:10 PM 
12:50 PM 
1:00 PM 
12:35 PM 
6:30 AM 
12:25 PM 
12:40 PM 
12:15 PM 
6:25 AM 
6:30 AM 
12:30 PM 
6:30 AM 
6:55 AM 
12:55 PM 
6:45 AM 
6:55 AM 


SHEFFIELD DIVISION ARMCO STEEL CORPORATION snerrieto PLants: HOUSTON + KANSAS CITY + TULSA 
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@ For more information on these products and services 
use free post card on page 329. 


amount for one application. The 
product destroys and prevents tree 
and shrub root growth in sewer 
pipes, cesspools and septic tanks. 
Does not harm the health of the 
plant life. Faesy & Besthoff, Inc. 


For more data circle No. 84 on postcard, p. 329 


Cabinet hardware display 


Here is a sales boosting counter 
display for Weslock cabinet hard- 
ware. The 9 x 13 x 15% in. unit 
consists of a black ebony frame 
Surrounding white perforated pan- 


eling. The mounts are designed to 
show Weslock 500, 800 or 900/se- 
ries (shown). Western Lock Mfg. 
Co. 


For more data circle No. 85 on postcard, p. 329 


Paint in Christmas packages 
Christmas decorating paints, 

gold, silver, and glossy white, are 

being packaged in three eye-catch- 


362 


ing Christmas packs. The first is 
a display rack for the 16-oz aerosol 
container. The rack has a reversi- 
ble Christmas-year around display 
placard. The second unit is a color- 
ful carton for 6-0z cans. The third 
is a carry home package with three 
6-oz cans and home decorating 


ideas. Krylon, Ine. 
For more data circle No. 86 on postcard, p. 329 


Candle merchandising rack 
Several low investment rack 

deals are available keyed to this 

sturdy 63 in. wire rack for display- 





ing Tally-Ho candles. Hand-dipped 
dinner candles in 10, 12 and 15 in. 
sizes and the 11 in. Twist are now 
available in a new two-pack. Four 
sizes of two-packs plus two sizes 
of birthday candles are displayed 
on the Tally-Ho Candle Center rack. 
Columbia Wax Works. 

For more data circle No. 87 on postcard, p. 329 


Illustrated tape catalog 


A new 4-page catalog illustrates 
and describes this company’s com- 
plete line of measuring tapes and 
related products. It features the 
new Power Tape with controlled 
speed blade return and Thin Tapes 
with blades 14 in. wide. Over 70 
items are listed and described. 
Evans Rule Co. 


For more data circle No. 88 on postcard, p. 329 


Craft kit carousel display 


You can build impulse sales of 
polyethylene - packaged craft kits 


with this carousel-type wrought 
iron display rack. Rack, which fits 
conveniently on counter top, comes 
free with purchase of an assort- 
ment of popular bag items. Com- 
pany also offers giveaway booklet 
on woodcraft free with order for 
X-acto knife assortment. X-acto, 


Ine. 
For more data circle No. 89 on postcard, p. 329 


Hunting knife in visual pack 


Your customers can examine 
this line of hunting knives with 
this visual package. Package has 
a non-glow black base and acetate 
cover. Package includes booklet on 
knife care and company’s one-year 


guarantee on materials and work- 


manship. Marble Arms Corp. 
For more data circle No. 90 on postcard, p. 329 


Air rifie promotion kit 


Here is a free sales kit to pro- 
mote Daisy air rifles at Christmas. 
The kit has a 9% x 9 in. pyramid 
gun display that holds any Daisy 
air or smoke rifle; a 4-color display 

(Continued on page 367) 
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On Exhibit National Hardware Show—Booth 574—New York Coliseum—Oct. 14th-18th 


“Do it yourself” with these KIDDE PRODUCTS 


make homework easy and economical! 
A. 


CREAM KING WHIPPER 
Mode! 20 


Pressure whips dairy cream or top 

milk, then keeps it fresh for a 

week or more. Saves time and 

mess of tiresome hand whipping, 
saves money compared to use of canned 
whips. Makes delicious whipped cream 
topping for short cakes, pies, gelatin 
desserts, berries, salads, hot chocolate, 
etc. All-aluminum bottle and head, comes 
apart for easy cleaning. Packed with two 
Chargers in gift box. 


JET KING PRESSURE SPRAYER 

+540 

No tiresome pumping or heavy 

lugging, saves money in the long 

run over aerosol sprays. Use one 

container for different sprays, at 
either high-pressure fine ‘‘mist’’ for low 
shrubs or powerful jet stream for taller 
trees. Fast and effective against crab- 
grass, lawn insects, garden pests. Very use- 
ful for mothproofing indoors. Individually 
packed in mailing carton. Extra Jet King 
chargers packed in boxes of ten. 


JET KING BUTANE BLOW TORCH 

+172 

Inexpensive, pocket-sized blow 

torch gives intense, 3500° pin- 

point flame for precision solder- 

ing and brazing jobs. Handy for 
wiring, plumbing, radio & TV work, jewelry 
making, starting fires, loosening frozen 
nuts and bolts, etc. Gets in hard-to-reach 
places. Each Jet King Butane charger lasts 
for one half hour, can be easily turned 
on or off. Individually packed with one 
charger. Extra Torch Jet chargers in boxes 
of two. 











SODA KING BAR SET 
+1701 


Complete home entertaining pack- 

age; ideal executive gift. Famous 

glass lined Soda King Syphon 

with box of ten Super Chargers, 
fine stainless steel shaker, bar spoon and 
strainer, sixteen ounce shaker glass im- 
printed with five self-measuring popular 
cocktail recipes. Packed in individual dis- 
play box, ready for mailing. 


MF 614 25M 2/57 





SODA KING SYPHON 
Model 1B 


Makes delicious sparkling water 

from plain water at half the cost 

of bottled club soda. Mixes high- 

balls, collinses, colas. Makes 
homemade ice cream sodas, sparkling 
orange or lemonade, eliminates stacks of 
empty soda bottles in the home. Polished 
aluminum shell with glass lining keeps 
contents fresh and cool. New black plastic 
top, full quart capacity. Packed with three 
Super Chargers in gift box. 





PRICES — PACKING — WEIGHTS 


|List Price |Dealer Cos 


Soda King Syphons $15.00} $10.00 
(6 to case) 41 Ibs. Ea. a7 
1.19 9.52 


Boxes Soda King Chargers 
(72 to case)—56 Ibs. of 10 "bomen 
Soda King Bar Sets 

—10%2 Ibs. 19.95 13.30 | 
Cream King Whippers 7.95 5 30 
(12 to case) 20 -Ibs Ea. 


Boxes Cream King Chargers 1.29 10.32 


(72 to case)—56 Ibs. of 10 boxes 
Jet King Blow Torches 
(72 to case)—32 Ibs. _ ~y 


Jet King Soldering Kit 
(Butane Torch 2 chargers 
Soldering Tip & Rosin 
Core Solder) #173 23.60 
(36 to case)—18 Ibs. ’ Per doz. 


3.92 
Boxes Torch Jets #531 
(36 to case)—7 Ibs. a 


Jet King Pressure Sprayers| 9 
3% Ibs. — 



































Boxes Jet King Chargers | *: 9.60 
(72 to case)—56 Ibs. oe 

















Pre-separated negatives and 
progressive proofs are avail- 
able on any one of the above 
illustrations for color repro- 
duction. 


KIDDE MANUFACTURING COMPANY, INC. 
Bloomfield, New Jersey, U.S.A. 





NEW COLORS...NEW STYLING 
make DAZEY the pick of the field! 
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Illustration from Dazey’s full-color, full-page advertisement 
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CAN OPENERS 


Easier-to-use, easier-to-sell than ever before! 


7 
7 


; 


PICK A DAZEY ... your customers will when you... SUPER-HONED CUTTING WHEEL! Works even 
feature the only big-selling, big-profit line that offers smoother, never leaves a ragged edge, lasts a lifetime! 


all these important sales features: euananren i ca : 
The best in the field! Not for just a 
NEW COLORS! 5 new kitchen-tested colors...solid ~ year... but guaranteed without time limit to be free 


. .. Or with copper or chrome trim .. . plus the all- from defects in material and workmanship. 


chrome model! " 
NEW STYLING! Most modern, attractive of all!” yl gar > apni: Beal wall bracket... 


NEW HANDLE! For faster, smoother action! 
ee ADVERTISED! In major national magazines .. . in- 
LID-LIFTER! Lifetime magnet every woman wants! cluding full-color, full-page pre-Christmas ad! 


. cp aati St 


ee 


See the colorful new line of DAZEY Canaramic Can Openers. Models from $4.95 retail. 
Contact your distributor now and plan-to cash imon the big DAZEY Christmas gift season! 


MeCalls 


' 
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MANUFACTURED BY THE DAZEY CORPORATION, ST. LOUIS 7, MO. 
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the hottest line 
for hottest profits 


Zip-strip backing now featured on all Magic-Cover 18” rolls . . . peel off . . . see FREE Cedargrain Lining. 


e Brighten Kitchens 


* « ° ti @ Cover Tables & Cabinets 
decorating miracles in every roll * < i a. a 


Decerate Bathrooms 


SELF-ADHERING DECORATED PLASTIC 
made of GOODYEAR Vingfilim 


New Coliseum - - October 14-18 
: NEW YORK CITY 


Booth No. 31! 


25% More Value —No Extra Cost 


a + e 


‘ 


: > “hat vst a 


SYNTHETIC FABRICS, INC, = 


SPR: A eer ee Ras ant Sith i, Miw fork 17, WY. 


Pattern: Fiesta 661 
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TO HELP YOU SELL 


® For more information 
on these products and 
services use free post 
card on page 329. 





(Continued from page 362) 


card for the pyramid; a 2 col x 5 in. 
deep newspaper ad mat showing 
models 98, set 1025, and model 25; 
and five new rifle catalogs. Daisy 
Mfg. Co. 


For more data circle No. 91 on postcard, p. 329 


Oversized pencil packaging 

The oversized pencil known as 
Big Mo is being packaged in this 
colorfully lithographed pencil well. 
The package containing 12 green, 
red and blue assorted pencils can 


PEDESA 


be used with or without prepricing 
by reversing it. Sells for 10¢. 
Joseph Dixon Crucible Co. 


For more data circle No. 92 on postcard, p. 329 


Glove puppet wire rack 

Up to seven Sanitized glove pup- 
pets can be displayed on this 
wire rack offered to dealers 
without charge. The top panel of 
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So, What's Different 2 








Look at it this way: When you 
geta MANN Axe, you can “feel” 
the difference — the keen-biting 
edge, the natural-grip hickory 


‘ 


handle, the “authority” in its 
swing. 
Every MANN Axe is made by 


fifth-generation craftsmen, using 


1 © the finest tool steels available— 


anywhere! 


Nationally advertised; nationally 


sold. Write for catalog sheet. 


MANN EDGE TOOL CO., Lewistown 1, Pa. 








SENSATIONAL 
PROFITS—TURN OVER 


- 
& 


360° ROTATING VISE 
SELLS ON SIGHT 


Every Man a Prospect 


Jaws rotate vertically and Base rotates hori- 
zontally full 360° circle, locking in any 
position. Double jaws, one V-slotted for 
small odd-shaped parts. Fully Guaranteed. 
Suggested Retail Price: $9.95. 
JOBBERS—DEALERS WANTED 
Write for literature and discounts 


WISLER WESTERN ARMS 


205 Second Street, San Francisco 5, Calif. 








perfect target for 
PROFITS.. 


J er-N 1 @-1,7:1, 12 


SWEDISH CHISELS 


en 


Po a ae ole lm SIR Al tlels 


1702 Nevins Road, Fair Lawn, N. J 











STEAM IRON 


Rejuvenates 
Sluggish Irons 


@ FAST 
@ SAFE 
@ ODORLESS 


@ Mfgr. 
Recommended 





Used in 


Appliance Repair Shops 
Coast-to-Coast/ 








° 39¢ Singl 

Use Size . Sells 
* Economy _ 
1.00 Size | Sight! 





NATIONALLY ADVERTISED in 
PARENTS, LIVING, etc. 











ORDER TODAY from your Jobber or WRITE 
for name of your nearest supplier. 


FAST CHEMICAL PRODUCTS CORP. 


Yonkers, N.Y 


6&5 Pooe Avenue 





Our ever expanding national 
advertising campaign on Toilaflex 
plungers is creating—and will 
continue to create—a_ rapidly 
growing consumer demand for 
this much needed product. 


A small stock of Toilaflex assures 
you of your share of these easy, 
profitable sales, and enables you 
to satisfy your customers’ requests. 


ei F \i8> ¢ 
Toilet QUtOG Plunger 


The Plunger They 
Ask for By Name 


By the makers of 
Water Master tank bolls. 
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TO HELP YOU SELL 








@ For more information on these products and services 
use free post card on page 329. 


the 21 x 7 x 23 in. rack is finished 
in fluorescent day glow colors. The 
puppets, made of Sanitized plush 
and other soft materials include: 





Mighty Mouse, Capt. Kangaroo’s 
Bunny Rabbit, Heckle Jeckle, Terry 
Bear, monkey, cat, and dog. Also 
available from Ideal is a Roy 
Rogers telephone set operated by 
batteries at $9.98, and, an improved 
version of the Shirley Temple doll 
in two sizes at $11.95 and $14.95. 


Ideal Toy Corp. 
For more data circle No. 93 on postcard, p. 329 


Disposable washcloths 


These Handi Wash disposable 
washcloths are sturdy wet-strength 
tissues impregnated with a mild 
facial soap. There are 24, two-color, 
zip tape opening cellophane packs 
in a convenient display carton. Re- 





tail price is 49¢ per pack of 50 tis- 


sues. Clover Products. 
For more data circle No. 94 on postcard, p. 329 


Hand tool and machine catalog 


More than 150 Red Devil hand 
tools and electric machines are de- 
scribed in this 8% x 11 in., 80- 
page, 2-color catalog. Tools for 
painters, glaziers, and woodwork- 
ers are included along ‘with the Red 
Devil lines of floor and paint con- 
ditioning -machines. Merchandis- 
ing aids and how-to-use informa- 
tion on the toois are included in 
the profusely illustrated catalog. 
Available free. Red Devil Tools. 


For more data circle No. 95 on postcard, p. 329 


Leather conditioner package 


The -Mel-O-Wax package has 
been redesigned to distinguish the 





product as a cleaner and polish for 
leather. The new can emphasizes 
the fact that this product is espe- 
cially for leather. Mel-O-Waz Prod- 
ucts, Ine. 


For more data circle No. 96 on postcard, p. 329 


Catalog on ice skating outfits 


This illustrated catalog describes 
the complete line of Basco ice skate 
outfits for the entire family for the 
1957-58 season. Included are double 
runner children’s models, deluxe fig- 
ure models for older youngsters, 
junior hockey skates, adult figure 
models and men’s hockey and racing 
skates. Boston Athletic Shoe Co. 
For more data circle No. 97 on postcard, p. 329 

(Resume reading on page 17) 
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TOP OQOUVUALITY 
PLASTIC 
YVPHOCSETERING 





HAS THE MOST 


SALEABLE FEATURES 
EVER BUILT INTO QUALITY SUPER- 


STRENG TM 


METAL FURNITURE FASTENINGS 


































Thousands of dealers are es 
experiencing the pleasing and ~~ 

profitable sales-power of the a, 

Ames Maid line. The combination , iil 

of quality, sound design and 4 ~~ ant sisi a eis 
careful craftsmanship provides By - CONSTRUCTION 
selling features that other 
manufacturers cannot match. 
Cash in on the superiority and 
true value of Ames Maid today. 
Ask your distributor for details. 


5 ‘ 
ere eee 


EXCLUSIVE 
TAPERED 
LEGS 


pease’ none 
Beneath 








EXCLUSIVE 
SNAG-FREE 
SURFACES 


EXCLUSIVE 
GLIDEAWAY 
= Sree 





Strong, believable 


advertising in LIVING 
For YOUNG HOME- 
MAKERS, PARENTS, 


Your NEw BABY, 
Goop HOUSEKEEPING, 
House & GARDEN, 
Basy TALK, SUNSET 





_ Ww 
: am 
, e PARKERSOURG, "a — 7 
ad a mW. VIRGINIA cs ‘ 


Ames also manufactures the famous line of Ames garden tools and shovels and the popular new line of Ames Aire casual furniture 
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How's the Hardware Business? 





Are drop shipments good or bad? Letters 
from readers give many different views 


Are drop shipments good or bad 
for a retailer? 

Some hardware people say, Yes. 
Some say, No. 

The sharp ‘disagreement that 
exists in the trade on this subject 
is reflected in letters received by 
HARDWARE AGE commenting on a 
discussion of drop shipments that 
appeared on p. 7 of the Aug. 1 
issue. 

These letters highlight several 
important facts about drop ship- 
ments. These facts are: 

First, that many wholesalers are 
making drop shipments available 
because of competitive pressures, 
not because they believe that these 
are good for their retail customers. 


More financial troubles 


Second, while many dealers think 
drop shipments are advantageous, 
very few have actually figured out 
the dollars and cents angle in- 
volved. 

Third, unbalanced inventories 
are causing dealers more trouble 
today than in recent years. Heavy 
use of drop shipments by these 
dealers will make their situation 
worse and may cause serious finan- 
cial trouble. 

Fourth, many manufacturers are 
following this development very 





WHAT'S YOUR OPINION? 


Write us your opinions or e2x- 
pertences with drop shipments, to 
pass along to other readers. Do 
you think they are good or bad? 
Write your comments to Editor, 
HARDWARE AGE, Chestnut & 56th 
Streets, Philadelphia 39, Pa. 


closely and if the volume of drop 
shipments grows substantially, 
they may want to consider revis- 
ing present wholesale margins for 
such merchandise. Their reason 
for doing this, they say, is that 
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present wholesale margins are 
based on the wholesaler warehous- 
ing goods and, when necessary, 
breaking packages. If these func- 
tions are eliminated, then margins 
should be reduced, they feel. 

Fifth, heavy use of drop ship- 
ments tends to reduce turnover, 
and it is in turnover that a deal- 
er’s profits are made. You cannot 
have good turnover and drop ship- 
ments, some dealers claim, unless 
you have an unusually high vol- 
ume. 








Christmas gift booklet 
published by Bingham 


A Christmas Gift Ideas booklet 
that dealers can mail out to their 
customers has been published by 











W. Bingham Co., wholesaler in 
Cleveland. 

The 24-page book lists more than 
200 gift suggestions, for every 


Consumer Mailers 


New Wholesalers’ Aids for Dealers’ Use 


It is apparent that many people 


in the trade are giving this subject 
deep study, but there is no general 
agreement on the value of drop 
shipments, nor on how far this 
trend may go. 


A wholesaler writes: ““‘We don’t 


think drop shipments are healthy, 
but for competitive reasons we 
think we have to make them avail- 
able in a large degree to our 
dealers.” 


A dealer in the East writes that 
recently he and his people in the 
store made a very close study of 
the drop shipment situation. As a 
result of this study, they decided 
that if they couldn’t save at least 
25 percent on their buying cost, it 
wasn’t worth it. This decision re- 
sulted in the dropping of drop ship- 
ments on certain lines. 

A manufacturer makes this 
statement: “Does the wholesaler 

(Continued on page 376) 








member of the family. The book 
ties in with the Family Gift Cen- 
ter promotion. 

Space is provided on the cover 
for dealer imprint and a line about 
store hours, gift wrap service or 
budget plans. 

Space for customer addressing 
is on the back cover. 


Christmas mailers are 
prepared by Hibbard 


Hibbard, Spencer, Bartlett & 
Co., wholesaler in Evanston, IIL., 
has published a Christmas gift 
booklet and a toy booklet for deal- 
ers to distribute to their customers. 

The gift book, “Gifts for Every- 
one,” contains 24 pages and is 
printed in four colors. 

The booklet is also available in a 
32-page edition which includes a 
large toy section. 

The toy book, “Christmas Toy 
Parade,” is also 24 pages and 
printed in four colors. 

Hibbard is also making a tie-in 
promotional kit available to deal- 
ers to back up the mailers. 
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NEW DseSSTON MERCHANDISER 
SENDS HAND SAW SALES SOARING! 





Here’s the answer to hand saw merchandising: 


@ Holds 16 saws of all lengths 












vee 


: sae @ Rotates for easy selections 
» 
; oo 6? e*? # s s 
; se ee ees! @ Space-saving—only 41°" x 19" 
7 ae owe BOF 
*. »2**+**:  @ Mounts on peg board or plain wall 
ne a owe eae ees 
Se ~*s*ee*; @ Permanent, welded metal. construction 
ma . a 


Here's the new, attention-getting answer to your 
hand saw merchandising problems! Packed with 
eye-appeal, this striking Disston Display unit 
attracts customer attention immediately. And— it 
makes saw buying easier for him. 


* *- © * 


























Display your entire range of Disston Hand Saws 
in one compact, colorful revolving rack. This eye- 
appealing Disston Hand Saw Merchandiser makes 
sales easier for you... because it makes buying 
easier for your customers. 





At a cost of only two saw sales, you get this 
handsome Disston Display unit. 


As a bonus, you also receive 1 D-23 26x 8 pt. 
Hand Saw and 1 C-1 (Countryside) 26x 8 pt. Hand 
Saw. When sold at your regular retail price, these 
two saws recover the approximate cost of the 
Display unit, $17.85. To get your Display unit at 
this low price, you must order it with the D-57 
Saw Assortment. 


ove on é - ee 0 8 04 ee OFF ® 


And...here’s what you get in the D-57 Saw Assortment: 


1D-8 —26"’, 8 point 1 D-95—26"’, 8 point 1 M-1—26"’, 8 point 
, 2 D-23—26"', 8 point 1 D-23—26"', 5¥2 point rip 1 R-1 —26"’, 8 point 
1 D-23—26"’, 10 point 1 D-23—24"’, 10 point 1 T-1 —26"’, 8 point 


ORDER TODAY FROM YOUR WHOLESALER 
| 


| JH. JPORTER COMPANY, INC. 


Henry La to oe ts CN ae iWwiS:'O™N 


(Divisions of H. K. Porter Company, Inc.: Cleveland, Connors Steel, Delta-Star Electric, Henry Disston, Leschen Wire Rope, Quaker Rubber, 
Refractories, Riverside-Alloy Metal, Vulcan Crucible Steel, W-S Fittings, and H. K. Porter Company (Canada) Ltd. 
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UIRT IT 
SU SELL Ks 


LOCK-EASE 


Graphited LOCK-FLUID 


AMERICAN GREASE STICK COMPANY 


MUSKEGON, MICHIGAN 








THE TRADE CALLS 
for. 






DYKEM 
-STEEL BLUE | 


Dies and 
=Templates'| 





Popular package 8-oz. can fitted with = 
Bakelite cap holding soft-hair brush 
= for applying right at bench; metal sur- 
== face ready for layout in a few minutes. 
== ‘The dark blue background makes oy 
—= Sscri lines show up in sharp relief. 

= prevents metal glare. Increases effi- 
== ciency and accuracy. 


Write for full information 


THE DYKEM COMPANY = 


Established 1920 
23058 North 11th St. «© St. Levis 6, Me. 
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Promotions 








Manufacturers’ New Merchandising Plans 


Delta's new promotion 
features workshop idea 


A new sales approach, that of 
selling customers on the idea of 
buying a home workshop rather 
than an individual power tool, is 
being promoted by Delta Power 
Tool Div., Rockwell Mfg. Co., Pitts- 
burgh. 


The idea of having a complete 
home workshop will be stressed in 
the company’s advertising. The 
theme will give dealers a chance 





This is the under-the-stairway home 
workshop unit designed by Delta 
specialists. 


to sell other hardware items, such 
as hand tools, shop supplies, nails, 
etc., in addition to power tools and 
their accessories. 

Highlight of the advertising pro- 
gram will be an eight-page fold-out 
ad in the November issue of Popu- 
lar Mechanics. This ad will show 
Delta’s three basic shops in color 
photographs and will carry a cou- 
pon for shop plans 

Other ads will appear in Life, 
Better Homes & Gardens, Popular 
Science and Mechanix Iliustrated. 
The fold-out will also be used in 
Deltagram, Delta’s own publica- 
tion for home craftsmen and hob- 
byists. 

Customers who write in for the 
shop plans will receive a repeat 
of the original ad message, the 
plans, a Delta catalog, and a list 
of the books Delta puts out to help 





the shop owner. All of this will 
reinforce the original ad message. 

The three workshops designed! 
by Delta specialists and featured. 


in the ads are an under-the-stair-- 
way unit, a unit for the front of 


a garage, and a dream workshop. 


McCulloch contest aims 
to build store traffic 


McCulloch Motors 


Angeles, will sponsor its second 


annual Saw-Draw Contest, start-- 


ing Oct. 1. This is a contest de- 


signed to build store traffic, since- 
no purchase is required of cus-- 


tomers entering the contest. 


For a period of nine weeks, the- 
company will award 150 Mac-35. 


chain saws. 

To qualify for the drawing, cus- 
tomers register at the store of a 
participating McCulloch 


list price of the purchased saw. 
A separate drawing will be held 


for dealers who submit cards to. 


McCulloch outlining their partici- 
pation plans. 


Calif., or its cash equivalent. 


3 products featured 
in O-Cedar promotion 


Three fall housecleaning promo-- 


tions have been scheduled by O- 
Cedar Div., 
Chicago. 

Two disposable dust 
packed in a transparent plastic bag 
will be given away free with Dri- 
Glo furniture polish. 


A special half-price sale of the- 


16-0z bottle of O-Cedar’s No-Rub- 


bing Cream Polish will be promoted’ 


with special labels and newspaper 
ads until Nov. 1. 


Endust spray for dust mops and’ 
cloths will be advertised in Life- 
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Corp., Los. 


dealer.. 
Customers who purchase a Mc-- 
Culloch saw during the promotion. 
and are also selected as a winner’ 
will receive a check for triple the- 


First prize will be- 
a five-day all-expense paid trip for- 
two to the Rose Bowl in Pasadena,. 


American - Marietta,. 


cloths. 


Pigg 


a 


emer ae 


nO es TH 





WHAT'S NEW 


IN GAME TRAPS THIS FALL ? 


HERE ARE +22 BLAKE & LAMB 
YOUR THREE One of the late additions 


to the Blake & Lamb line 
BEST ANSWERS is the rugged #214 made 


BY for the trapper who wants 
an extra large single 
spring trap. 





BLAKE 
& 





+1 U.S. BLAKE & LAMB 


SURE HOLD 
| A NM + The guard feature on this 


trap has been redesigned 


THE TRADE MARK for still greater efficiency 
OF RELIABILITY making a great trap 
greater. The trappers like 

it. 





#1 D.S. BLAKE & LAMB 


This is the latest Blake & Lamb trap. 
It is a #1 size trap with double spring 
performance. You will be asked about 
this trap. 













MR. DEALER: YOUR BLAKE & LAMB 
SALES ARE BOOSTED BY NATIONAL 
ADVERTISING IN TRAPPER PUBLICATIONS 





THE HAWKINS COMPANY 


AMERICA'S OLDEST TRAP MANUFACTURER 
SOUTH BRITAIN, CONN. 
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| Manufacturers Promotions 


No wetting... 





(Continued) 


and promoted with special coupons. 
The coupons, worth 10 cents to- 
ward the purchase of Endust, will 
be packaged with all O-Cedar 
sponge mops and refills. 


waiting... 


Consumer magazine ad 
campaign set for Mirro 

A large-scale magazine advertis- 
ing program to promote Muirro 
products has been scheduled by 
Aluminum Goods Mfg. Co., Mani- 
towoc, Wis. 

During October, November and 
December, Mirro ads will appear 
in Ladies’ Home Journal, McCall's, 
Better Homes & Gardens, House- 
hold, Good Housekeeping, Ameri- 
can Home, Parents’ Magazine, 
Bride’s, Modern Bride and Farm 
Journal. 

Point - of - sale display material 
will be available to dealers who 
wish to tie in with the ads. 

In addition, the l-qt Gold Band 


Just a press of the finger and covered saucepan will be offered 


as a fourth quarter special for 


it’s labeled with $1.98. Regular price is $3.95. 
Dennison PRE S-a-ply* _ Kentile schedules ad 


drive for vinyl tile 
Kentile, Inc., Brooklyn, N. Y., 





Look at the other unique advantages has prepared a large-scale promo- 
tion campaign for its viny! tile. 
that PRES-a-ply labels offer: A large schedule of four-color 


consumer ads has been drawn up. 


v¥ Clean, easy and labor-saving. dailies te wiiiatiinn “aaidlies 


¥ Adhere to surfaces usually difficult to label — smooth non-porous the Kentile advertising will be Bet- 
surfaces like enamels and plastics. ter Homes & Gardens, American 
Vv Broad choice of stocks including litho-coated, high gloss, foils, Homes, Saturday Evening Post, 
casein coated metallics, tag, acetate, latex impregnated. Sunset, Living for Young Home- 


makers, McCall's, Good Housekeep- 
ing, True Story, Look and Progres- 
sive Farming. 


¥ Available in a wide range of shapes, sizes, colors — Dennison- 
designed to fill your requirements. 


Vv Available with permanent or removable adhesive. Kentile is backing up its ad- 
¥ Long shelf life. vertising with a series of special 
im display units for the advertised 


Dennison offers four convenient PRES-a- 
ply Dispensers — manual or electric. They 
are easy to load and operate. They speed 
labeling, insure against label spoilage. 


merchandise. 






$4.5 million ad campaign 
is scheduled by Schick 
S) « A $4.5 million advertising cam- 
RV aOW paign to promote its new line of 
electric shavers has been sched- 


DEPT. 112, FRAMINGHAM, MASS. uled by Schick Inc., Lancaster, Pa. 
*Registered trademark for Dennison self-adhering labels and seals The campaign will be built 


> For more information write 
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They pick it yp ! 
You ring it up ! 


% 


Columbian’s new Pick-Me-Up self-service 
merchandiser gives rope sales-get-up-and-go! 


Here’s a new Columbian sales-maker that takes rope out of the slow- 
moving staple class and puts it up with your quick turnover specialties. 


It’s the PICK-ME-UP self-service merchandiser, displaying 
ready-measured, ready-cut, ready-to-go Columbian Manila Rope 
Coils in 50 ft. and 100 ft. lengths. All the customer does is walk 
over to the PICK-ME-UP and pick up the rope. All you do is 
ring up the sale. Saves time, saves manpower. Promotes 
impulse buying, too—the sight of the merchandiser makes 
the customer think about rope. 


The PICK-ME-UP is only 22” wide and 22” deep—takes up 
less than 4 sq. ft. of floor space. Put it anywhere—shift 
its location quickly and easily .. . set it up outside your store 
and watch it bring customers in. It’s all metal... mounted on 
casters for easy movement... and you can use the top shelf for 
balls of twine, ski-rope, nylon rope and other Columbian products. 


The PICK-ME-UP will be delivered by your Columbian 








You'll get Big Sales out of a Small 


Gaoce with the new Columblen PICK- Distributor—at no cost to you—with an order of enough rope 
ME-UP Self Service Merchandiser. It's to stock the rack or less than 100 lbs. of Columbian 50 ft. and 
a2 0 22 by SO , o-matel, coster- 100 ft. Manila Rope Coils in 4”, 34” and %” sizes. Get in 
mounted, handsome and durable De- . : ‘ ; 

signed for Columbian’s new Manila touch with your Distributor—order your Columbian 

Rope Coils in 50 ft. and 100 ft. lengths. PICK-ME-UP self-service merchandiser today. 





COLUMBIAN Rope Company 


Auburn "The Cordage City,” New York 
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‘Ao P 
FLEXIBLE METAS 





For steam, hot 
or cold water, 
oil, gas and 
compounds. 


% 
DESIGNED for rugged 
service. 200 pounds pressure. These 
valves can’t stick. They are also available 
with rubber poppets for use with air or 
cold water. Operation is noiseless. Very 
sensitive. Work in any position. Made 
- in seven sizes. We will de- 
sign special Check Valves. 


Write today for Bulletin 
Number 


Order from your jobber. 





> STRATAFLO PRODUCTS, INC. 
302 Fort Wayne, indiana 








® EYE-APPEALING 

® BUY-APPEALING 

© PREPRICED 2 FOR 15¢ 
Step up unit sales with the self-serv- 
ice “Can't-Miss” 2 PAC. This con- 
venient, transparent package is a 
proven, “sure-fire” traffic stopper. 


McGILL METAL PRODUCTS CO. 








Sa, Bene 
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around the company’s new Power- 
shave man’s shaver. Two new Lady 
Schick designs and the Varsity 
model shaver also will be featured. 

The ad campaign will run 
through Christmas. Full color full- 
page and two-page ads in Life and 
Look will be used. Other ads will 
be used on the “Dragnet” and 
“Gisele MacKenzie Show” televi- 
sion programs on NBC-TV. Tele- 
vision spot commercials will also 
be used in 100 major markets. 





Consumers extend time 
payment buying in July 

Consumers increased their buy- 
ing on time payments during July, 
the Federal Reserve Board re- 
ports. 

They added $355 million to the 
amount they owe on _ instalment 
purchases. The result is they now 
owe $2.4 billion more on time pay- 
ments than they did at the end 
of last July. 

Total outstanding instalment 
debt at the end of July was $32.7 
billion. 

In contrast, non-instalment debt, 
such as charge accounts, single 
payment loans and service credit, 
went down during July. The drop 
totaled $235 million. It was the 
first drop since March. 

Despite this drop, total non-in- 
stalment debt was $485 million 
more than at the end of last year. 

In all, consumers owed $42.4 bil- 
lion on their on-the-cuff purchases 
at the end of July. 
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Reader opinions differ 


about drop shipments 
(Continued from page 370) 


expect us to pay him a full margin 
on drop shipments?” We feel quite 
strongly that if the wholesaler is 
going to by-pass some of his 
normal functions, we are going to 
have to revise our discount struc- 
ture.” 

A Midwestern dealer says that 
he needs drop shipments in order 
to be competitive in his area. He 
is prepared to do $100,000 addi- 
tional business in drop shipments 
this year, if he can develop it. 

A wholesaler comments strongly 
that if a retailer cannot accom- 
modate drop shipments on his 
major lines, he is not a good mer- 
chant. 


Capital is tied up 


Another wholesaler says that he 
believes that a dealer would be 
better off if he would concentrate 
on keeping a balanced stock and a 
minimum of outs, instead of get- 
ting involved with drop shipments. 

Chief objection to drop ship- 
ments is that they tie up a dealer’s 
capital and he is unable to buy the 
other staple items he needs to keep 
his store properly stocked. 

Since a drop shipment will 
usually run from 10 to 20 times the 
quantity a dealer normally buys, 
his turnover on this item is re- 
duced by the same amount. And, 
since his capital is tied up in these 
big purchases, the number of outs 
on other merchandise increases 
and the dealer loses still more. 

It has been pointed out that a 
few lines lend themselves well to 
drop shipments and have been so 
handled for many, many years. It 
has also been stressed that some 
dealers do develop sufficient volume 
in some lines to justify buying in 
larger, drop shipment quantities. 

The chief concern over the pres- 
ent trend to extend drop shipments 
to a wider field is that too many 
dealers may be encouraged to buy 
the larger shipments, thinking that 
the lower cost will result in better 
profits to them. But this is not 
the way it works out all the time, 
in the opinion of many dealers who 
have used drop shipments. 
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‘ 63 10° In 


bring 
so ae cost te ~~ 


LOWEST COST, HIGHEST PROFITS 
in ARISTO-MAT HISTORY! 


Special Money-Making Package of 


Contains all popular sizes 
...makes you extra sales! 


REGULAR AL-2 ALUMINUM 


PROFIT-PAK contains: 


4—17" x 19" mats . . . retail @ $2.98 ea. 
2—15”" x 19” mats ... retail @ 2.79 ea. 
2—13” x 19” mats ... retail @ 2.49 ea. 
2—11" x 19” mats ... retail @ 2.29 ea. 
2— 8” x 19" mats... retail @ 1.98 ea. 


Total retail value 31.02 
Your Cost only 15.00 


Your PROFIT 4 6” 


(106% PROFIT ON YOUR COST) 


Take advantage of this profit opportunity. 


see your distributor or write direct, today! 
Exclusive Features: 


e Gleaming, rust-proof | 

Alcoa Aluminum ~ S< | 
e Patented Kant-Kut-K orners | 
e Patented Rigid-Edge “Mars |) 
e Heat-resistant a 


asbestos backing é a ig ) LUG / JOU. 


e National advertising 


1718 EAST 75TH STREET . CHICAGO 49, ILLINOIS 


HARDWARE AGE, SEPTEMBER 26, 1957 





Americans saving more 
than ever: $256 billion 

Your customers are saving more 
money than ever before. That’s the 
report from the Federal Home 
Loan Bank Board. 

The board reports that at the 
end of June, Americans had more 
than $256 billion in savings ac- 
counts and similar investments. 
This is an amount equal to $1500 
for each person in the United 
States, it said, and a new record. 


The savings total represents an 
$8 billion increase in savings since 
last December. It is the largest 
gain for any six-month period in 
the past 10 years. 

According to the government, 
life insurance is the most attrac- 
tive savings investment. Of each 
savings dollar, 31 cents went into 
life insurance. Commercial banks 
attracted 20 cents of each savings 
dollar and U. S. Savings Bonds 
drew 19 cents of each savings 
dollar. 


foe profit, aatee / 
CHECK 
YOUR PIPE 
AGAINST 
THIS LIST 


Wrapped? 
NSF Approved? 


Jumbo Coils? 


iat) Cheese Gee Ge 


Fully Guaranteed? 


Plastex is — against Rust, Rot, Corrosion, Defects 


Different types for different needs? 


Plastex gives you four — to meet more piping needs 


Choice of Pressure Ratings? 
Plastex offers you regular, 75 psi, 100 psi 


Permanently Measure Marked? 


Every 10 feet — for fast, easy selling 


For faster handling, economical storage, protection 
Your guarantee — your customer's guarantee — of purity 


Lengths up to 600’ — save costly remnants 


Immediate Shipment from Stock? 


Plastex will ship within 24 hours of order. 


If your present plastic pipe doesn’t score 100%, 
then for profit’s sake get PLASTEX PIPE! 


THE PLAS TEX (0. 


sulel 41a nol ae lok eee 2S oe et and Yello-Tex Plastic Pipe 
4 


3232 CLEVELAND AVENUE 


wert 4 c 
‘q@eleeline ) 


Hardware store sales 


$248 million in June 

Retail hardware stores sales in 
June totaled $248 million, the 
Commerce Dept. reports. 

This is $27 million, or 9.8 per- 
cent, lower than in June 1956. It 
is the third month in a row that 
hardware store sales have lagged 
behind last year’s figures. 

it is also the third straight 
monthly report since the Com- 
merce Dept. changed its method 
of gathering this information. 
Government statisticians admit 
there may be variations in their 
figures for a year before the new 
method of gathering information 
can be evaluated properly. 

For the first half of the year, 
hardware store sales are down 
2.57 percent from last year. 

Here are the Commerce Dept. 
unadjusted estimates of hardware 
store sales for the last three years: 

(millions of dollars) 

1957 1956 1955 
January 183 175 170 
February 174 171 160 
March 208 207 196 
April 221 227 228 
May 253 266 246 
June 248 275 242 


ee 


Six month 

totals $1,287 $1,321 $1,242 
July 250 238 
August 251 237 
September 245 251 
October 258 259 
November 254 244 
December 314 317 


Totals $2,893 $2,788 


Construction spending 
sets record in August 


Construction activity in August 
set a record, the government re- 
ports. 

During the month, construction 
work put in place had a value of 
$4.6 billion, according to the Com- 
merce and Labor Depts. 

This was the highest total for 
any month on record. The previous 
high was set in August 1956 when 
$4.5 billion worth of construction 
was put in place. 

For the first eight months of this 
year, construction value also set 
a new record. The total value was 
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My Customers Insist on the 


New Gem Dandy ELECTRIC CHURN 





for Easier, Faster, Better Butter! 


_ 
A 


In the South alone, 4 out of 5 farmwomen prefer the Gem 
Dandy Electric Churn. Women on farms with even one cow 
actually need it! And it churns 15% more butter, and better 
butter, in only 15 minutes! That's why Gem Dandy Electric 
Churn is already in use on millions of electrified farms. Y our 
customers will prefer this efficient worksaver too. Redmond 
Special motor guaranteed 18 months. Vinyl-lined cover pre- 
vents vibration. Adjustable aluminum dasher; new, efficient 
agitator. Sanitary, easy to clean . . . and easy to sell! Can be 
used with farmer's own crock or Duraglas jar. It will churn 
most anything. 














Deluxe Model (Without jar) . . . . $18.63 (suggested retail, $27.95) 
Standard Model (Without jar) . . . $16.77 (suggested retail, $23.95) 
5-gal. jor . $3.72 (sug. ret. $5.95) 3-gal. jar . $3.21 (sug. ret. $4.95) 
Model 4QT Deluxe Jr. (including jar) $14.63 (suggested retail, $21.95) 


TURING COMPANY 


Dept. L, Birmingham 3, Ala. 


A STAPLE WITH 
DYNAMIC 


SALES APPEAL! 


Retails for 


38 ¢ 


Colors 
availiable in 
4 red and yellow 


® * packed: | dozen to a box 


FASTEST SELLING | 
KNIFE SHARPENER | 


on the market today! 


12 boxes to a gross 


At last! A knife sharpener with big sales turnover! 
Our distributors tell us . . . our retailers tell us that 
it's the fastest selling knife sharpener they've ever 
handied. Why? 


U.S. PAT. 22,469,797 








ROBO, JR. is low-priced . . . and yet is guaranteed to 
outperform any $15 electric sharpener. It's a modern on ~ylerentivenes 
adaptation of the tried and true whetstone . . . EASY AS 1...2 3! Attractively packaged on in- 
precision engineered to adjust the blade automatically Naa dividual cards. Also avail- 
to the proper sharpening angle. Just rest the blade against the guide face and roll! able is this sales-spurring 


it's the simplest, most satisfactory sharpener on rack display . . . holds 12 
the market today! 


ROBO, JRs. 
Manufactured and guaranteed by 


THE ALDEN SPEARE’S SONS CO. 
135 Sixth Street, Box 409 
Cambridge 42, Mass. @ Est. 1851 
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$30.5 billion. This was an increase 
of 2 percent over the period last 
year when the former record was 
established. 

However, the main strength so 
far this year in construction has 
been in spending for public works. 
Private construction has just about 
managed to keep pace with last 
year. 

In the field of new home con- 
struction, expenditures for new 
homes put in place during the first 
eight months were down 12 per- 















cent from last year and off 20 per- 
cent from the peak year of 1955. 

The August total of new home 
construction was $1.1 billion. This 
was $10 million lower than in July. 
It also represents a drop of 10 per- 
cent from August 1956. 

However, the Federal Housing 
Administration reports that appli- 
cations for proposed home build- 
ing in July were higher for the 
first time this year. 

During July, FHA received 18,- 
387 applications for mortgage in- 





























“You've Created A Permanent Best 
Everyone Will Want Twinedomes!” 


— typical comment of merchandising expert in mar- 
keting survey covering every distribution level. 


NEW PROFITS FROM TWINE! 
The attractive, convenient Twine- 
dome is designed for placing or 
hanging anywhere...in kitchen, ga- 
rage, home work shop, wherever 
twine or string is used. It gives 
tanglefree twine...insures greater 
use, more volume for you. Stock it, 
feature it—the Twinedome will give 
you sales and extra profits you could 
never get otherwise—a sure best 
seller! 


TOP TRADE DISCOUNTS -— See 








merchandiser. 





play boxes — a gross of Twinedomes.) 





Boston Bal 


New York 


Chicago 





Packaged six to a colorful, compact dis- 
play box...an effective counter and shelf 


(Shipment is in cartons containing 24 packed dis- 


*Trademark of The Linen Thread Co., Inc. 


THE LINEN THREAD CO., INC. 


Makers of Quality Twines Since 1784 
418 GRAND ST., PATERSON 12, N. J. 


twinedomes 


DISPENSER-CONTAINER 





TWINE AND STRING FOR EVERY HOME 
USE...PACKAGED IN ATTRACTIVE 








THROWAWAY DISPENSERS! 





q's) 


Seller... Y 


XW 


GREATER TWINE VALUE IN 
A REVOLUTIONARY PACKAGE! 
Five different kinds and strengths 
of fine cotton and jute twines are 
currently packaged in the clear, plas- 
tic Twinedome dispenser. They are 
all full balls of twine...much today’s 
best values at our suggested retail 
prices of 39¢ and 49¢. 











your jobber or call nearest 


Linen Thread Office for full information and free samples. 





timore San Francisco Gloucester 








surance on proposed homes. This 
topped the 16,627 applications in 
June and also topped the 16,890 
units proposed in July 1956. 

Part of the current gain, ac- 
cording to FHA officials, is from 
persons who would normally have 
sought mortgages backed by the 
Veterans Administration. The VA 
program has been going down- 
ward. 

The VA reports that it received 
20,511 home loan applications in 
July. It was the lowest July figure 
since World War II. 

Appraisal requests for proposed 
homes during July totaled 14,008, 
VA reports. This is up slightly 
from June’s 13,736. 


Wholesalers’ sales rise 
$400 million in July 


Wholesalers’ sales in July totaled 
$11.4 billion, the Commerce Dept. 
reports. 

This is $400 million, or 3.6 per- 
cent, more than in June. It is $700 
million, or 6.5 percent, more than 
in July, 1956. 

Wholesalers’ inventories at the 
end of July were estimated at 
$12.5 billion. This is an increase 
of about $400 million above the 
book value a year ago. However, 
the government says this increase 
is attributable to the rise in re- 
placement costs over the past year. 


Manufacturers sales 
in July up from 1956 


Manufacturers’ sales in July 
totaled $26.8 billion, the Com- 
merce Dept. reports. This is a 


gain of $2.5 billion over last July. 

However, since May, manufac- 
turers’ sales have been declining 
slightly. May sales totaled $29.1 
billion. June sales were $28.3 bil- 
lion. 

At the same time new orders 
placed with manufacturers and 
the backlog of unfilled orders also 
have decreased. 

New orders placed with manu- 
facturers during July totaled $25.8 
billion. This compares with $26.1 
billion last July and $28.3 billion in 
May and $27.5 billion in June. 

Unfilled orders held by manu- 
facturers at the end of July totaled 
$59.4 billion. This compares with 
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“this year we stole the show! 


And why not? The entire new line of Hampden folding 
furniture dramatically combines strength, durability and comfort 
with a unique flair for fashion in color, fabric and design. Any time 
you can do that at a price that sells, you're bound to be out front. 

in sales. Better see for yourself —if you haven't already! | ? 


are 


Hampden Specialty Products, Inc., Easthampton, Massachusetts Permanent SHowrooms At: 1 Park Ave., New York; 666 
Lake Shore Dr., Chicago; 1607 Summer St., Philadelphia; 2155 E. 7th St., Los Angeles: 1355 Market St., San Francisco; 3350 
Santa Teresa Ave., Dallas; 3517 Hennepin Ave., Minneapolis. Warenouses Locatep In: Dallas, Chicago, Los Angeles, San Francisco. 
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for the Natural Tie-In To Extra Net Profit 


Do-it-yourselfers today buy $13,500,000 worth of rolled linoleum and floor tile 
annually in hardware stores! Every such sale is a natural for tie-in sales of floor 
wax, cleaners, steel wool and other similar supplies when you rent the popular 2 
lightweight American Polisher! Women like the thorough job it does, so quick and MERICAN 
easy. Operation is foolproof, practically effortless. Wide selection of attachments. 

Famous American quality means maximum performance, minimum upkeep. To FLOOR MACHINE CO. 
make extra profit in rental fees and sell more floor maintenance materials, ESTABLISHED 


send today for the buying facts on the popular American Polisher sold with tested 
plan and big sales promotion kit. 525 SO. ST. CLAIR ST. TOLEDO 3, OHIO 
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$62.4 billion last year at the same 
time. It is also down slightly from 
the May and June figures. 

During June, factory shipments 
of domestic water systems totaled 
68,561 units, the Commerce Dept. 
reports. This compares with 72, 
295 units shipped in May. 

Factory shipments of plumbing 
fixtures totaled 82,142 units in the 
second quarter, according to the 
Commerce Dept. This compares 
with 76,763 units shipped during 
the first quarter of the year. 





Westinghouse changes 
appliance price policy 

Distributors will set suggested 
list prices for the 1958 line of 
Westinghouse major appliances 
under a new policy announced by 
Westinghouse Electric Corp. 

The factory had suggested list 
prices in the past. 

Westinghouse termed the new 
policy a realistic approach to to- 
day’s market conditions. 

“Each of our major appliance 









You 
CAN’T 
LOSE- 


WITH THE 


PLANTABB'S 


*$-58 0 


Total Retail Price of mer- 
chandise is $87.43. You pay 
only $42.35—Your profit is 
$45.08. Or, keep the razor 


and still receive your normal 


33-1/3% margin on the 
Plantabbs products. YOU 
CAN’T LOSE. 


See us in Chicago, Booth No. 150 


National Garden Supply Show. 










AUTOMATIC 
WIND-UP 
RAZOR 


Not a toy, but a precision 
shaver that operates 
anywhere. Made to re- 
tail for $23.95. Not 
available in stores, but 
yours when you buy 
a normal stock of 
Plantabbs. 
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PROFIT 


The S-58 deal contains 1 dis- 
play box of 19¢, 59¢, 
Plantabbs, 69¢ Boostabbs, 
1-lb. Hy-Gro, and 2 display 
boxes 39¢ Plantabbs plus the 
Automatic Wind-up Shaver. 
If your wholesaler is out of 
stock, write: 


















distributors, whether independent 
or factory branch, is totally respon- 
sible for Westinghouse major ap- 
pliance operations in his area,”’ the 
company said. This, it explained, 
includes suggested pricing. 


Department store sales 
gain 5 percent over ‘56 


Sales by the nation’s department 
stores in the week ended Aug. 31 
were 5 percent higher than in the 
corresponding week of last year. 
That’s the report from the Federal 
Reserve Board. 

Since the beginning of the year, 
department stores sales continue 
to run 2 percent ahead of last 
year’s pace. 

Here is a breakdown of depart- 
ment store sales by Federal Re- 
serve districts: 


Four Wks om. ] 
Federal Reserve One Week Ending Ending 
District At ug. 3 Al ug. 24 Aug. 31 Aug. 31 
Boston os : 
New York + R. 
P hiladelphia . +25 
Cleveland .. + 5 r 
Richmond .. +10 4 
Atlanta . 0 r + | + 9 
Chicago ..... + § + 3 + 3 
St. Louis l ‘ 
Minneapolis i + 6 + 
ansas City + | ; 
Dallas .. + 6 2 
San Francisco .. l r+ 2 + | 
U. 8S. Total 3 
r-Revised. 
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Personal income soars 
to record high in ‘56 

Personal income was higher last 
year than the year before in every 
state but one, the Commerce Dept. 
reports. 

Personal income is the before- 
taxes-income of individuals from 
all sources. It covers wages and 
salaries, investment interest and 
dividends, insurance, relief, vet- 
erans’ pensions and benefits. 

Total personal income in the na- 
tion last year was a record $324 
billion. This was 7 percent larger 
than the $303 billion total of 1955. 

It averaged out to $1,940 for 
every person in the country. 

All states joined in the gain ex- 
cept Nevada where personal in- 
come was down 2 percent from 
1955. Even so, Nevada had a per 
capita personal income nearly $500 
more than the national average 
for 1956. 

The largest regional gains in 
personal income were scored by the 
Far West and Rocky Mountain 
areas. They reported gains of 8 
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ANNOUNCING } fastarch AcHiEVEMENTS 


FOR GARDEN, FARM, HOME AND FACTORY 
BY 


The new-style “400” series The new-style "500" series 
EAGLE OIL CANS EAGLE GASOLINE CANS 


401-NS — 1 GAL. 402-NS — 2 GAL. 501-NS — 1 GAL. 502-NS — 2 GAL. 


Ideal for use with stoves, heaters, in 
construction work, service stations, gen- 
eral plant and railroad maintenance. 


ideal to use with outboards, camping, 
in home workshops, with garden imple- 
ments, power lawn mowers. 


402'2-NS — 2'2 GAL. 405-NS — 5 GAL. 502'2-NS — 2'2 GAL. 505-NS — 5 GAL. 


EAGLE "400" and “500” Series Cans... 
Order the new Eagle 


Oil and Gasoline © @ feature seamless-drawn dome-shaped body. 
fineet to Eagle for @ Have double seamed bottom—no top or side seams. 
information. @ are made of heavy 26-gauge galvanized steel. 


@ are designed for rough use and unlimited service. 


Serving Industry Since 1894 


MANUFACTURING CO. Wellsburg, West Virginia 










GAl 








SELL DEPENDABLE 
CANS and OILERS 


i! 
we nlite 


Eagle high-quality oilers and cans are made in all styles and 
sizes, for every purpose in the home, farm, garden, workshop, 
sports, or hobby corner. Efficient design and sturdy construction 
assure economical, lasting service. Your customers will like you, 
and you'll reap greater profit when you stock the Complete 


Eagle Line. O / 
from Your Supplier or write 


direct to Eagle for information. 









EAGLE FLAT-JAK 
STOWAWAY FILLERS 
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DOME SHAPE “A” LINE 
ALL-PURPOSE GALVANIZED 
GASOLINE FILLERS 








EAGLE MIDGET 
HOUSEHOLD OILERS 


EAGLE COPPERITE 
BENCH OILERS 
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EAGLE #33 ALL-PURPOSE 
PUMP OILERS 


EAGLE RAINBOW HYDRAULIC 
PUMP OILERS 


EAGLE #99 SEAL-TIP 
SPORTSMAN OILERS 
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Wf; . FOR LATEST EAGLE CATALOG SHOWING THE COMPLETE LINE OF EAGLE 
OILERS; SAFETY, OL, AND GASOLINE CANS; AND CONTAINERS. IT’S FREE. 





Serving Industry Since 1894 


MANUFACTURING CO. Wellsburg, West Virginia 



































| percent. Gains of 7 percent were 
PAN iT 7 eal R ERS _ reported by the New England, Mid- 
east, Southeast and Southwest 
areas. The Plains and Great 
Lakes states reported gains of 5 
percent over 1955. 











IF PRODUCT DISPLAY 
iS A PROBLEM... | On a state basis, personal in- 


come gains from 1955 to 1956 were 
Call Cu largest in Delaware, Arizona and 
ma) | Florida. They gained 14, 12, and 
| 11 percent respectively. 

S. P. Harris, INC. | Throughout the past 10 years, 
these three states have ranked con- 
55 PAWTUCKET AVENUE | sistently among the half-dozen 
states with the largest annual in- 
creases in personal income. 


Specialists in Merchandise | ew co ee aenent a 
Cards, Labels and custom | a See $2,858. Missis- 
designed Point of Sales Dis- sippi had the lowest income per 
plays for over 50 years. person, $964. 

Other states with incomes of 
more than $2,350 per person in- 
cluded Connecticut, New Jersey, 
California, Nevada, New York, 
Illinois and the District of Co- 
lumbia. 
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EAST PROVIDENCE 16, R. 1. 









3" Coat Hook with Fiat 
Head Steel Screws 


Lacquered Brass, 
Nickel, Chrome Pilat- 
ed or Bright Iridite 
Finish 





















66.4 million persons 
Ovr. sales staff will be pleased to 
discuss your waa and submit oa held jobs in August 


prompt quotation without obligation. 





There were 66.4 million persons 
holding jobs in the middle of 
August, the Commerce and Labor 
Depts. report. 

This is a drop of 800,000 from 
| the record high reported in July. 

However, unemployment also 
dropped by 400,000. The govern- 
ment explained this drop by noting 
that many students on summer va- 

























GRIES E-Z 3 
one-piece % 


CUP HOOK 


Packaged one 
hundred per box 


in 6 popular sizes, 
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ations gave up their search for V2" to 1/4". 
summer work Nickel or brass 
! finish. Also 


popular 7" hooks carded 5 to a card 
in 7 colors and in nickel and brass. 


The large drop in the number of 
persons working came from an 
especially sharp drop in the farm GRIES E-Z self-screw 


work force, the government ex- | Hi UTILITY HOOKS 
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plained. This more than offsets a . 
. ‘ : ~ Packaged 50 per 
GENUINE comparatively small pickup in non- = box. The only 
farm jobs. ee small utility hook 
RADIANT N ; ; ae for every home, 
REPLACEMENTS on-farm jobholders increased | store or factory 





use. Bright 
plated finishes. 
Also 2 per card, 
25 cards per box. 





by 238,000 during the month. Total 
WE ARE THE SOURCE FOR A COMPLETE 


LINE OF GENUINE RADIANT reptace. || @°"-farm employment in August 


MENTS FOR GAS HEATERS IDENTICAL TO was 52.8 million. 
THOSE USED BY THE ORIGINAL MANU- 




















FACTURERS. is 
a . JOBBERS: write today for catalog pages, 
CATALOGUE FREE UPON Sales gain in August prices on GRC’s full line of fast selling 
REQUEST for mail order chains hardware items. 
JOBBER AND DEALER Sales gains during August were DEALERS: see your 
INQUIRIES INVITED reported by mail order chains and sone ee ee. 
variety stores. | 
SHULER DISTRIBUTORS, INC. Sears, Roebuck & Co. reported GRIES REPRODUCER CORP. 
2114 WOODLAND AVE. record sales for August and for the Werld's feremest_qroduger of small le costings 
CLEVELAND 15, OHIO , , 161 Beechwood Ave., New Rochelle, N.Y. 
seven-month period ending Aug. Phone: NEw Rochelle 3-8600 
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through August, 
totaled $2.1 billion, up 5.7 per- 
cent from the same period in 1956. 


31. Sears’ August sales totaled Inventories are higher 


$344.5 million. This is a gain of 
5.4 percent over August 1956. 


For the period from February 
Sears’ sales 


Montgomery Ward & Co. re- 


ported August sales totaled $90.5 
million. This is a gain of 3.8 per- 
cent from last August. 


For the seven-month period, 


Ward’s sales totaled $556.5 million, 
an increase of .3 percent. 


Variety chains reported sales 


gains ranging from 3 percent to 
16 percent during August. 


C. Hager & Sons enters 
the housewares field 
C. Hager & Sons, St. Louis, has 


expanded its operations. After 108 
years as a builders’ hardware man- 


ufacturer, the company has en- 


tered the housewares field with the 


introduction of Jiffy Shelf Maker. 
This new product enables home- 


owners to build an extra closet 


shelf without nails, screws or tools 


of any kind. 


in July than in 1956 


Businessmen increased their in- 
ventories slightly during July, the 
Commerce Dept. reports. Most of 
the increase came from higher re- 
placement costs, according to the 
department. 

The book value of manufactur- 
ing, wholesale and retail inven- 
tories at the end of July was $90 
billion. This compares with $85.3 
billion last July. 

Most of the gain in inventories 
was at the manufacturing level. 
Wholesale inventories held steady 
at the June levels and were up 
$400 million from last July. Retail 
inventories were down $100 mil- 
lion from June and up $400 mil- 
lion from July 1956. 


Skil Corp. develops new 
line of abrasive tools 


Skil Corp., Chicago, has de- 
veloped a new abrasive which it 
is using in the manufacture of 
four tools. 


The abrasive is fabricated by 





brazing tungsten-carbide grits on 
steel sheets and wheels. Tools us- 
ing this new abrasive are said to 
cut smoothly without scorching 
and to have a long life expectancy. 


Half of families have 
incomes of about $4800 


Your customers have more 
money than before. 

Half of all American families 
had a total income of $4783 or 
more in 1956, the Census Bureau 
reports. That’s an increase of 8 
percent over 1955. 

The figures are based on a me- 
dian, a numerical middle, not an 
average. That means half of all 
families made more than $4783 
and the other half made less. The 
median was $3890 in 1952. 

Compared with 1955, the median 
for city dwellers moved up from 
$4840 to $5221. For rural non- 
farmers it jumped from $4328 to 
$4619. For farmers it moved from 
$2111 to $2371. In the past five 
years only the median farm in- 
come has declined. 








Sell 


® 





sidewalk. 


piles snow to either side, left or right. 
Due to the shape of the blade and the 
angle at which it is set, SNO-WHIZ- 
ZER’S throwing action eliminates ac- 
cumulation of snow on the blade and, 
since lifting is eliminated, there is 
absolutely no strain on heart or back. 


RETAIL S§SD-95 


NATIONALLY ADVERTISED 


CLAYTON INDUSTRIAL PRODUCTS CO.., 





THE ROLLING SNOW PLOW 


and Pile Up Profits! 


NO BENDING! NO LIFTING! 
THROWS SNOW OFF TO SIDE AUTOMATICALLY! 


SNO-WHIZZER will operate efficiently in ALL types of 
snow, removing up to 8” of snow o 
Guaranteed to equal over one hour’s shoveling in five 
minutes. Only one trip up and back cleans entire 
Clears an extra-wide 22” path (more 


than half the width of a standard sidewalk) and 


in House Beautiful, 
House & Garden, Living, Redbook, etc. Ask your Jobber 
for complete details about our Dealer Profit Plan or write 













ff ANY surface. 






























OPERATING ON THE SAME PRINCIPLE 
AS THE SNOW PLOWS Sere 
ON AMERICA'S HIGHWAYS! fi 








@ ADJUSTABLE ANGLE 


@ 6° RUBBER-TIRED WHEELS 


@ LEVELER-RUNNER 


@ WEATHER-PROTECTED 


1255 So. Wabash Ave., Dept. 561, Chicago 5, Ill. 








@ REVERSIBLE BLADE 


Exclusive feature allows 
snow to 


plowed 
be thrown to left OR 
right side. Ideal where areas next 
to walls, fences, hedges must be 
cleared. 







Blade instantly adjustable up to full 22° 
angle for maximum throwing action. Seven 
possible positions, including three _ right, 
three left, and straight. 






Free-rolling wheels have permanently lubri- 
cated Oilite bearings. Rugged steel construc- 
tion plus wide, flat tread assures best trac- 
tion, trouble-free use. 


Extending both in front AND BEHIND 
blade’s leading edge, reversible extra-heavy 
steel runner carries SNO-WHIZZER over 
rough pavement and sidewalk crecks. 


Blade, handle. axle and wheels have BAKED 
enamel finish, plus Bonderized undercoat for 
years of rust-prevention. 
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B FASTENERS Ss 


SAVES WEAR AND TEAR 





LU DOBWIC 


PRING WM Bag ‘sone a. 


The simplest, most efficient 
fasteners for screens and storms 


Fasteners 


Just the features your customers want — 


@ COMFORT Spring tension stops rattling. 
Firmly seals out drafts. 


@ ECONOMY No damage to painted surfaces. 
Reduces winter fuel costs. 


Eyecatching “Serve Yourself” 

display cards in four colors 

Packed in 36 cards, in corrugated mail- 
ing box. Shipping wt. 51/4 lbs. Each 4” 
x 6” punched for easy hanging, contains 


Bulk supply counter carton 

Attractive four color display box con- 
taining one full gross of fasteners with 
screws. Includes one LUDWIG Spring 
Fastener mounted on demonstrator block. 


4 fasteners complete with screws. Box size 7” x 7” x 2%4". Shipping 
weight 5 lbs. 


Stock No. F-144 


When ordering from your distributor please specify stock numbers 








Distinguished for Design 
Dependable for Service by the progressive engineering of BRUSH 


You can assure your customers of the finest brush 


values with the WRIGHT-BERNET line, produced 


SPECIALISTS! 


Desired for Quality 


Clean the NEW WAY with the TWO-WAY 


No. 333 HOME SWEEP 


TWO-WAY KITCHEN BRUSH 


For — PATIOS, SIDEWALKS, GARAGES 
a ; Sweeps WET or DRY surfaces 
nsati w combination cleaning and urin 
oe sational new co ation cleaning and scouring Lightweight for Heavy Duty 


1 It CLEANS with PLASTIC BRISTLES 
2 \t SCOURS with BRASS WIRE 


WRIGHT-BERNET, 
1524 Bender Ave., 


INC. 
HAMILTON, QHIO 


tor—Vegetables, Dishes, Pots and Pans 
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“One good turn (buckle) deserves another" 


he) Gk & 8 


FACTORY: 


i, 






when 
you 
display 
them 


TURNBUCKLES 
FLOOR 
MERCHANDISER 
Unit K-1; 
Your Cost—$69.07* 
Your Profit—$34.53 


TURNBUCKLES 
COUNTER 
MERCHANDISER 
Unit K-2: 


Your Cost—$i9.92* 
Your Profit—$i 3.28 




















OR 


PACKAGED 
IN 
SELF-SERVICE 
BAGS 


A complete line of over 85 
fixtures also available from 
open stock. 


* Prices slightly higher west of Rockies. 


ORDER FROM YOUR WHOLESALER 


Turubucs 


MICHIGAN CITY, 
GRAND BEACH, 


INDIANA 
MICHIGAN 











Rotating Cash Register 
Saves Time and Nerves 


If you have a smal! hardware store 
and have the problem of traffic con- 
gestion around the cash register, here 
is a hint which may help you. 

The owner of Birch Hardware Co. 
of Denver, eliminated his problem by 
constructing this swivel cash register 
base for only a few dollars. 

The base consists of two plywood 
discs 3 ft in diameter, the upper disc 
rides on four rubber-tired casters in 
swivel sockets. In this way four Birch 


- salesmen can serve more customers in 


less time, and with fewer frayed 
nerves. 





Easy Comparison Display 


nes 











Here, in less than 8 sq ft, three 
major lines of can openers, ice crush- 
ers and juicers are displayed for easy 
comparison. The homemade display 
at Potter Hardware, Westwood Vil- 
lage, Calif., is made of lightweight 
composition board with plywood 
boxes for attaching display models. 
This display makes the most of a key 
selling fact: customers want to test 
mechanical items before they decide 
on the mode! to buy. 








IN THE HOME 

for picture hanging, 
fastening mirrors 
and cabinets, attach- 
ing curtain rods and 
towel racks 








IN CONSTRUCTION 


for securing outlet 
boxes, light fixtures, 
jalousie windows, 
thresholds, shelves, 
downspouts 





IN INDUSTRY 


for furniture and 
boat construction, 
among many other 
uses 


NOVASEP NYLON ANCHORS 
have the range 


because Novasep works in practically 
any material of any thickness—with 
tested, superior pullout and sheer 
strength. This revolutionary Nylon 
fastener — in 14 types —is a sales 
leader. For full data, write Depart- 
ment N-9, 


NOVA,)SALES 


~ TRENTON 3, N. J. 





A wholly owned subsidiary of 
Homasote Company 




















New Merchandising Ideas 
Looking for more profits, 
better salesmanship? Hun- 
dreds of dealers have used 
this Hardware Age reprint 
as a source of ideas for 
sales training meetings, etc. 


Self-Service Salesmanship 10¢ ea. 
Selling in a self-service store re- 
quires a new type of salesman- 
ship. Here is an easy to under- 
stand explanation of how you 
can train your sales people to 
get the most out of self-service. 
4 pages. 

order copies from 
Editorial Reprint Service 


HARDWARE AGE 


Chestnut & 56th Sts., Phila. 39, Pa. 
Cash must accompany order 

















Peeteeeeceececeese 


Here's every toy and hobby 
kit you need for sefting up oa 
successful toy department. Educational pre- 
school items, woodworking and weodburning 
kits, metal tapping, work benches and baking 
tables, hand tool sets PLUS excfusive Disney- 
land and Mickey Mouse Club creations. Write 
for your copy today sD ole 
AMERICAN TOY & FURNITURE “COMPANY 
6130 N. Clark St. Chicago 26, Illinois 


oe rr Or Onenee, 
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TRADE MARK PATENT APPLIED FOR 


NEW PLAY-PAK 


CAPTAIN KANGAROO PLAY-PAK (PD-359-CK) 


Introduced on the CBS-TV network on June 26 by Captain Kan- 
garoo, and already a big hit! Five large cans of Play-Doh: Red, 
blue, yellow and 2 cans of the brand-new modeling dough color 
... WHITE! Includes 5 pipe cleaners, 2 cookie cutters, dowel 
rolling pin, 4 pictures of Captain Kangaroo and his friends, to be 
used to make permanent picture-plaques. Retail: $2.00 

(Packed 6 display cartons per shipper. Approx. wt. 27 Ibs.) 


mith eae aie 
CAPTAIN TRI-PA K 59-CK) e COLORS 


Already over a million sold since January 1! 
3 large cans of red, yellow and blue Play-Doh 
blend perfectly into every color of the rainbow. 
Non-toxic, won't stain anything (Play-Doh is NOT 
A CLAY). Stays soft when put back in its air- 
tight container, but will harden completely in 
open air or kitchen oven. Retail: $1.00 


(Packed 12 display cartons per shipper. Approx. wt. 28 Ibs.) 
National Sales Representatives: 


Portugal & Krotman 200 sth ave., New York 10, N. Y. 


Play-Doh is manufactured by Rainbow Crofts, Inc., Cincinnati 12, Ohio 





Today’s adventures in science 
will create tomorrow’s America 


This Theme Will Sell More Gilbert Toys For You! 


Here are traffic-stopping features in tune with 
the times, when all the world is more interested in 
Science than ever before — exciting adventures in 
Scientific Crime Detection, Space Exploration, 
Atomic Energy and Electronics and many other 
fields — presented to appeal to both child and 
parent. 

Here is self-selling packaging never seen before 
in the toy trade — brilliant Day-Glo and full-color 
printing superbly combinedfor maximum impact at 
the point of sale. 

Here is value the eye can appreciate correctly 
price-pointed for quick sales and easy trade-up. 


Gilbert Career- 
Building Toys can all be 
big profit-moakers in 
your sales picture. Send 
for new full-color cata- 


log to Adv. Dept. T4. 


. . - ; ‘ 
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e THE A. C. GILBERT COMPANY @ NEW HAVEN 6, CONN. @ 
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Continuing Housewares Boom Points To New 


Records At Jan. 16-23 Chicago NHMA Exhibit 


There is no letup in sight 
for the housewares boom. 

A review of the figures for 
the Jan. 16-23 National 
Housewares Manufacturers 
Assn. exhibit at Chicago’s 
Navy Pier-Drill Hall reaf- 
firms this, according to 
Dolph Zapfel, NHMA secre- 
tary. 

Estimates for this 28th 
NHMA show, based upon 
early applications, show that 
more manufacturers will be 
showing more products than 
at any previous January ex- 
hibit. 

Mr. Zapfel also predicted 
that buyer registrations will 
exceed the 10,900 mark set 
in 1957. 


These figures, the secre- 
tary said, give strength to a 
“prior prediction that nearly 
$3 billion will be spent for 
housewares in 1958.” 


Pre - registration badges 
will begin going out to 11,- 
000 buyers, dealers, and ex- 
ecutives about mid-Novem- 
ber. 


NHMA will again provide 
free bus service between bus- 
iness and hotel districts and 
the Pier. 


Results of an extensive 
NHMA “how’s business” sur- 
vey will be distributed just 
prior to the show. Question- 
naires for the survey go out 
in October to buyers and ex- 
hibitors. 








JAMES K. BUCKWALTER 


James K. Buckwalter 
Joins Stanley Works 


James K. Buckwalter has 
been appointed manager of 
industrial sales for Stanley 
Hardware, a division of the 
Stanley Works, New Britain, 
Conn. 


Mr. Buckwalter was for- 
merly vice-president of sales 
and a member of the board 
of directors of Wooster Rub- 
ber Co., Wooster, Ohio. He 
was previously associated 
with U. S. Asbestos of Man- 
heim, Pa. 


$390 


Peoples Hardware Chain 
Names Top Executives 


Two top executives have 
been promoted by Peoples 
Hardware Co., hardware 
chain store firm with head- 
quarters in Washington, 
D. C. 

Angelo D. Valenza has 
been elected executive vice- 
president and general man- 
ager. Mr. Valenza joined 
Peoples in 1947 and has 
served as store manager, su- 
pervisor and buyer. 

L. Kenneth Rice has been 
promoted to treasurer and 
comptroller of the firm. He 
joined Peoples in 1928 and 
has served as credit manager 
and office manager. 


Drop Shipments .. . 
Are They Good or Bad? 


Are drop shipments good 
or bad? 

This is a subject being 
widely discussed in the trade. 

What are the opinions of 
dealers and wholesalers on 
this important subject? Read 
the article on drop _ ship- 
ments on page 370 of this 
issue. 


Julius Named McKinney 
General Sales Manager 


McKinney Mfg. Co., Pitts- 
burgh, Pa., has named Wil- 
liam R. Julius, Jr., general 





WILLIAM R. JULIUS, JR. 


sales manager for its build- 
ers’ hardware and related 
products. 

He has been a field sales 
manager with the firm snce 
1954. Prior to that he served 
as vice-president and general 
manager of Reflectal Corp., 
a Borg Warner subsidiary. 

In another move at Mc- 
Kinney, Howard N. Camp- 
bell, Jr., vice-president, has 
been placed in charge of the 
research and product devel- 
opment program. 


New York Wholesaler 
Opens New Facilities 


Whitlock Corp., wholesaler 
at New York, has moved its 
home office and warehouse 
facilities to larger quarters 
at 70 McLean Ave., Yonkers. 

The 57,000 sq ft building 


is completely air conditioned 
and daylighted throughout 
with fluorescent fixtures. Cen- 
trally located stock bins are 
encircled with a conveyor 
system for instant order fill- 
ing. 

Another move in the firm’s 
expansion program is the ad- 
dition of several trucks to 
the delivery fleet to speed 
customer service. 


According to president 
Henry Stein, Whitlock is 
planning to enter into the 
housewares field beginning 
with the basic lines. 


Western Lock Appoints 
Cipriano Sales Manager 


Ernest Cipriano has been 
appointed sales manager of 


Western Lock Mfg. Co., 
Huntington Park, Cal. 
Mr. Cipriano has been 


with the firm since its incep- 
tion. In his new duties, the 
sales manager will work 
closely with all Weslock field 
representatives. 





ERNEST CIPRIANO 





Pritzlaff Hardware, Milwaukee Wholesaler 
Creates New Post And Reassigns Three Men 


John Pritzlaff Hardware 
Co., Milwaukee, Wis., whole- 
saler, has made several new 
appointments. 

Herbert B. Lendved, for- 
mer dealer sales manager, 
has been appointed to the 
newly-created position of di- 
rector of sales development. 


HARDWARE 





Leonard Froling has re- 
placed Mr. Lendved as dealer 
sales manager. He was for- 
merly purchasing agent. 

Ted Woerpel has moved up 
to replace Mr. Froling as 
purchasing agent. He was 
formerly lawn and garden 
supply buyer. 
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Eagle Rule Mfg. Elects 
E. Gasstrom President 


Evald Gasstrom has been 
elected president of Eagle 





EVALD GASSTROM 


Rule Mfg. Corp., folding rule 
manufacturer of New York 
City. 

Mr. Gasstrom has been 
with the firm since it was 
founded in 1930 and vice- 
president in charge of sales 
since 1938. 





JOHN 


H. DEVLIN 


Whiting-Adams Elects 
Devlin Vice-President 


John H. Devlin has been 
elected vice-president and di- 
rector of sales for Whiting- 
Adams Co., paint brush man- 
ufacturer of Boston, Mass. 

Mr. Devlin has been sales 
manager for N. E. Carbide 
Tool Co. He has also been 
vice-president in charge of 
sales of Armur Bronze and 
Silver Co. of Taunton, Mass. 





DEALER BRIEFS: 





North Carolina Chain Opens Another Store, 
Plans Two; New Owner For 80-Year Old Store 


Winston-Salem, N. C.—A 
new Lowe’s hardware and 
appliance store has opened 
here and is being managed 
by Lindsey Williams. The 
Lowe’s firm operates a chain 
of 7 stores now and plans to 
open one in Greensboro and 
another in Roanoke in the 
near future. Carl Buchan is 
the owner of the company 
with headquarters in North 
Wilkesboro, N. C. 


Cedar Rapids, lowa—Ken- 
dall hardware store at 1064 
Seventh Ave. has been pur- 
chased by Galen McDougall 
and Norville Olson. Mr. Mc- 
Dougall has been a clerk in 
the store for more than 20 


years. Mr. Olson spent the 
last three years with John 
Pritzlaff Wholesale Hard- 
ware Co., Milwaukee and 
prior to that had been man- 
ager of R. and O. hardware 
in Cedar Rapids. Karl W. 
Kendall, who died in June, 
was the third generation to 
operate the 80 year old store 
which he took ‘over in 1907. 


Monett, Mo.—Lee and 
Bessie Cline recently held a 
three-day celebration mark- 
ing the reopening of their 
store under the Keen Kutter 
Stores plan. The Keen Kut- 
ter program was recently be- 
gun by Shapleigh Hardware 


(Continued on page 406) 
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Shapleigh Hardware, St. Louis Wholesaler, 


Appoints Merchandising Manager, Buyers 


Robert A. Wolff has been 
named merchandise manager 
of Shapleigh Hardware Co., 
St. Louis, according to an 
announcement by Fred John- 
son, president of the whole- 
sale firm. 

Mr. Wolff’s responsibilities 
will include buying and mer- 
chandising and he will also 
be active in the development 
of the Shapleigh Keen Kut- 
ter stores, program. 

Mr. Wolff’s appointment, 
Mr. Johnson said, is part of 





ROBERT A. WOLFF 


a program for continued ex- 
pansion of the merchandis- 
ing services which Shapleigh 
will make available to its 
dealers to help them meet 
competition. 

Mr. Wolff was formerly di- 
rector of merchandise for the 
associated stores program of 
Hibbard, Spencer, Bartlett & 
Co., Evanston. 

Prior to this he was buyer 
and division merchandise 
manager for Butler Bros., 
Chicago, and stores control 
manager and merchandiser 
for Ace Hardware Corp., 
Chicago. 

Mr. Wolff has also had ex- 
perience in a retail store, 
having served as manager 
and buyer in an Ace fran- 
chised retail store in Wil- 
mette, Ill. 

Other appointments made 
by Shapleigh include the fol- 
lowing: 


J. M. Nore, hand and elec- 
tric tool buyer. He has been 
associated with Marshall- 





AUGUST C. KULP 


Wells Co., Duluth, Minn., 
wholesaler, and Northern 
Wholesale Hardware, Port- 
land, Ore., wholesaler. 

August C. Kulp, buyer for 
the electrical and paint de- 
partments. Mr. Kulp is a 
veteran in the field. 

Beryl M. Carlew, director 
of personnel and industrial 
relations. He has been asso- 
ciated with Central Hard- 
ware and Ritepoint Co. in 
St. Louis. 


Claude Stiner Elected 


Claude Stiner has been 
elected treasurer of Tennes- 
see Fabricating Co., orna- 
mental iron manufacturer of 
Memphis, Tenn. He was for- 
merly with Murdock Accep- 
tance Corp., Memphis. 
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greater 
natural 

















means repeat sales 
for you ... naturally. 





A repeat sale is in the making when a satisfied customer 
walks out of your store . . . and Hill Hickory handles satisfy 
every customer, whether he's a handy man, sportsman, or 
working craftsman. Here's why. 


The greater natural toughness of Hill Hickory 
handles means (1) greater natural ability to 
spring back to original shape after sudden stress, 
and (2) greater natural ability to soak up the 
shock of impact. 


These two Hill Hickory features are important to every 
customer because they mean (1) longer life for the handle, 
and (2) greater comfort for the user. 


Tell your customers this simple story. It'll help 
you sell Hill Hickory handles. 


REMEMBER: if it's Hill Hickory . . . handle it! 


Write today for all the facts and the name of 
your nearest jobber. 


4 TOOL HANDLES 


Manufactured by 


HOLTHOUSE & HARTUP, INC. 


WAYNESBORO, TENNESSEE 
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George Merrill Resigns; 
Will Join ASAHC Staff 


George P. Merrill is resign- 
ing as general sales manager 
of Stanley Hardware. 

He will become executive 
secretary-treasurer of the 
American Society of Archi- 
tectural Hardware Consul- 
tants in the group’s head- 


quarters to be located in 
| California. 


Mr. Merrill’s resignation 


| was announced by R. J. Wil- 
_ loughby, vice-president of the 


Stanley Works, and will be- 


News of the Trade 





a Stanley worker for 22 
years, and in that time have 
been associated with the 
finest companies and _ the 
finest people.” 


Gamble-Skogmo Sales 


Consolidated net sales for 
the first eight months of 
1957 in comparable stores, 
warehouses and _ subsidiary 
were $69,948,913 against 
$63,778,547 for the same pe- 
riod in 1956. An increase of 
9.7 percent. Consolidated net 
sales for August on a com- 


| come effective Jan. 1. 


oh parable basis also were $10,- 
In resigning, Mr. Merrill 419,034 against $9,848,248 


_ said, “I have planned an for August, 1956. An in- 
_ early retirement. I have been crease of 5.8 percent. 











Twenty-One Attend Management Sessions 


Twenty-one hardware dealers attended the 4th Annual Retail 
Hardware Management Institute at the University of Illinois 
Aug. 25-30. Members of the university staff and industry ex- 
ecutives conducted sessions in business law, management fun- 
damentals, human relations, accounting, advertising tech- 
niques and selling skills. Shown during a coffee break dis- 
cussion in the top photograph are Arthur Hadka, left, 
paint department manager, Soukop Hardware Department 
Store, Elmhurst, Ill. and Prof. Ralph D. Wilson, department 
of management at the university. In the bottom photograph 
are Donald S. Brown, left, Getz Hardware and Electric Co., 
Greenville, Ill. and Carl M. Cross, owner of Colonial Hard- 


ware, Decatu a 
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The Wrench 
That’s Been 
Proven in 
industry... 

md gf Lotte Mm fe) mm ial — 
Hardware 
Trade 


. » % ; 
LSet PPE bod . soe se 
. ‘allie. cad i SS 


me ee puLuTH, “MINNESOTA 


STEEL THREADS IN WOOD. 
ORDER NOW! 


Also, investigate other Dot profit-producing 
fastener hardware available on cards for 
hardware stores. Write: 


COLUMBIA FASTENER COMPANY 


1229 S. ASHLAND AVE CHICAGO 8B, iLl 
idiary UNITED-CARR FASTENER Corporation 
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Sicmmovieg ae char- 
s of DIAMALLOY NCHES, oven 


» hard Service. _ Write for 


TORONTO, CANADA. 


COIVMBIAN advertises 


to help you sell! 


This ad in POPULAR MECHANICS 
is seen by 1,620,662 vise prospects. 


ay Craftsmanship 
starts with a 


You can’t really 

do any job well with- 

out a dependable 

* vise. Columbian D4334 
Workshop Vise is 

guaranteed by the world’s largest 


/ vise builder. Channel steel beam, cold-rolled steel 


screw, replaceable heat-treated steel jaw faces, 
permanent pipe jaws... many more features. 

Jaw Width . . . 31 in. Pipe Capacity . . . Ye- 1% in. 
Jaw Opening . . . 4 in. Weight . . . 16 ibs. 

Vises are also available with 
4-inch jaws (D44) and 5-inch 
jaws (D45). See your Dealer. 
WRITE FOR FREE CATALOG 


deli : 
*add $1 west of Rockies. elivered 


& MFG. CO. 


CLEVELAND 4, OHIO 


B)y+N\7:\ me me) 4 
VV d of =) al eto | 1 


\COMIMMBIAN 
also 

» makes 

1 all types 

. of 

| 
i 


LEVELS 
CARPENTERS’ 
LEVELS 


Aluminum 
Sugar Pine 


MASONS’ 
LEVELS 
Magnesium 
Mahogany 
Sugar Pine 


TORPEDO 
LEVELS 
Aluminum 
Wood 


LINE AND 
SURFACE 
LEVELS 


POCKET 
LEVELS 











BEAUTY? 


Sitver’s 
Sensational New Miraclean 


WINDOW BRUSH 
and 
SQUEEGEE 


FIRST, IT'S A LIGHT WEIGHT, 
EASY-HANDLING WINDOW 


- « « terrific for use in 


homes, stores and offices. => 


IT’S A HANDY SQUEEGEE... 


ready to finish the job with 
lightning efficiency. 


CHECK THESE EXCLUSIVE QUALITY 
FEATURES! 


e Selected Quality 24" Grey Tampico 

@ Professional Type, Zip-in Replaceable Rubber 
Squeegee 

e Full 8” Natural Lacquered Hardwood Block with 
Rustproof Metal Handle 

e Handle Perfectly Balanced for Easy Use by Hand — 


Tapered to Fit Standard Window Poles when Unit is 
Needed for Hard to Reach Areas 





Sells itself from colorful, shopper 
stopper display that occupies 
little counter space. Display, 
FREE with your order. Order now 
from your jobber. 


SUGGESTED RETAIL ...... $1.95 


'\Sirver BRUSH WORKS, INC. 


Manufacturers of a complete line of quality brushes 


1019 West Lake Street © Chicago 7, Illinois 
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DOUBLE DUTY 





Lauson Div. To Handle 
Power Products Sales 


The selling organization 
of Lauson Engine Div. will 
handle the sales of all en- 
gines of Power Products 
Div., Tecumseh Products 





GERALD Z. LAETSCH 


Co., New Holstein, Wis. 

Gerald Z. Laetsch, Lau- 
son Engine general sales 
manager, will also direct 
the Power Products engine 
sales. 

His assistant will be 
James S. Sullivan, former- 
ly an executive with Power 
Products before its  pur- 
chase by Tecumseh June 1 


News of the Trade 





(HA, June 20, p. 108). 

Melvin Ruegge, also a 
former Power Products ex- 
ecutive, has been named 
sales expeditor and custom- 
er contact manager for 
Power Products engines. 

Other Lauson men re- 
sponsible for the new divi- 
sion’s sales are district di- 
rectors: W. E. LeFebvre, 
east-central and Canada; 
M. R. Lyens, southeast; 
H. E. Schultz, west-central; 
H. A. Tenney, eastern and 
New England. 


Whiting-Adams Co. 
Celebrates 150th Year 


Whiting-Adams Co., Inc., 
Boston, Mass., brush manu- 
facturer, is celebrating its 
150th anniversary. 

The company was founded 
by cabinet maker, Seth Whit- 
ing and his cousin, former 
U. S. President John Adams. 

In observing the firm’s 
Double Diamond anniver- 
sary, President Lawrence R. 
Schumann said that 17 per 
cent of the employees have 
been with the firm for more 
than a quarter of a century. 











Nerth Dakota we Elect New Officers 


ns 


€ 
7 


My 
t 





Officers of the North Dakota Retail Hardware Assn. elected 
at the annual convention in Fargo recently are (left to right) 
front row: Robert Paris, Paris Hardware, Mandan, president; 
J. L. Gyldenvand, retired former owner of LaMoure Hard- 
ware, LaMoure, past president; Herbert Hertz, Hertz Bros., 
Inc., New Leipzig, first vice-president; back row: Earl Milde, 
Milde Hardware, Maddock, second vice-president; G H. 
Miller, Miller Hardware & Implement, Columbus; P. E. Gard- 
ner, Gardner & Zeren, New England; and Wallace Hougom, 
Hougom Hardware, Portland, advisory board members; and 
Miss E. J. McGrann, Fargo, executive secretary. New direc- 
tors (not shown) are John Haukedahl, Haukedah! Hardware, 
Wild Rose, and W. J. Gust Jr., W. J. Gust & Sons, St. Thomas. 
ee director is Herbert Mueller, Mueller Hardware, 
ckle. 
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SELL THE ADHESIVE THAT'S- 


Packo 0 od) tor, 
Lanter, 
Lanion Calor 


quality 
manila 


—_ 
ome eee oF ee oe oe oe ee ee oe — eee ee eo 
‘ 








25 lbs. packed in self- 
dispensing carton. 
Measure-marked every 
10 feet. 


super-TUFF 


50 and 100 ft. coils of 
manila or nylon rope 


in a new combination FAMOUS TRUCK LIFT TEST was witnessed by millions of viewers 

osht amuico display tray of The Goodyear Television Playhouse. Proved how microscopically 
ye ovaante ’ thin layer of PLioBpoND (between 4” steel discs) had strength to 

and shipping unit. lift 5,000-pound truck. 

Polyethylene wrapped. 


Practical rope packages for- Boating 


Home + Farm « Industry + Recreation | 
MANUFACTURERS > a G3 ~ me SINCE 1829 8 through aoe 


THE THOMAS JACKSON & SON CO. Reading, Pennsylvania tional television and magazine advertising, plus 12 years’ 
—_—___—__ successful use, it will really increase traffic in your store. 


S0 RELATED to most.products you sell 


for the home, as a bonding, repair and hobby material, it 
will be a natural “tie-in” sales item. 


SO VERSATILE ............ 


“all-purpose” adhesive, and so fast-moving, it will minimize 
shelf space and inventory problems. 





€--------- 














e 


GOODSYEAR 


“BONDS ANYTHING TO ANYTHING” 














EVERYBODY, BUT EVERYBODY can 
use PtiOBOND—handy men, hobbyists,even 
housewives, always have a need for a 
strong, easy to use, all-purpose adhesive. 
it's a true impulse item, strengthened 
by sustained advertising support. Learn 
more on how PLiOBOND can build profits 
for you from your local jobber or dis 
Nothing’s too good for McGinnis — since he started Zs oer or ae na —— 

suggesting “Scorcn” Brand Masking Tape a tee 


Akron 16, Ohio 
with every sale! 

















Pliobond—T. M, The Goodyear Tire & Rubber Company, Akron, Ohic 
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SMART PACKAGING 


sells more hardware 
through impulse buying 


EXPANSION 


INDUSTRIES 
New York, N. Y. 


shows smart 
merchandising 
with contour 
packaging 





: banat ate 
Se ne ae 


Packaging by 
UTILITY PRINTING CC APANY CARLSTADT, N. J. 


Smart, attractive Joda Crystal Clear Acetate skin 
packaging provides excellent display and superior 
protection for many hardware products, such 

as these Star Waligrips expansion bolts. 

Hardware men know their products sell best when 
they can be SEEN—and they can be SEEN best in 

JODA acetate packaging. 

JOSEPH DAVIS PLASTICS — ACETATE SHEETS AND FILM 
— ARE PERFECT FOR VACUUM FORMING, BLISTER AND 


SKIN PACKAGING 
Cellulose Acetate... Butyrate. .. Hi-impact Styrene 


Transparent, transiucent, opaque. .light-to-heavy gauges 


For further information and samples of sheeting suitable 
for your vacuum forming operation, contact 


Phone t New York 
KEarny 2-0980-0981 . BArclay 7-6421-6422 


Box 27, Arlington, N. J. 
Sales Representatives Conveniently Located. 

















— ents ie ——_—_—— 











New appointments, new territories, etc. 


MANUFACTURERS’ SALESMEN 


Quick Mfg., Inc., Spring- 
field, Ohio, has named R. L. 
Briney, Kokomo, Ind., to the 
newly created post of Cen- 
tral district sales manager 
covering Ohio, Indiana and 
Kentucky. In other moves 
the firm has appointed Rob- 
ert E. Grimes representative 
in the Middle West district, 
Ralph Brafford representa- 
tive in the Southern district 
and Richard C. Janson rep- 
resentative in the Eastern 
district. 

v 


Silent Glow Oil Burner 
Co., Ine., Hartford, Conn., 
has appointed Dean Howe 
regional manager for its 
portable heater line in the 
Midwestern states. He was 
formerly manager of the pri- 
vate brands division of Day- 
ton Rubber Co., Dayton, 
Ohio. 

v 


Bolens Products Div., Food 
Machinery and Chemical 
Corp., Port Washington, 
Wis., has named Harry M. 
Ellery representative in 
Pennsylvania, northern 
Maryland and West Vir- 
ginia. Bolens has_ also 
named Edwin J. Estes, 
formerly of Boyle - Midway, 
Inc., representative in New 
Jersey, Delaware, Maryland 
and part of Virginia. Rus- 
sell Friese has been named 
representative in Missouri, 
Kansas and southern Illinois. 

Vv 

Ramset Fastening System, 
Cleveland, Ohio, has named 
R. H. Benedict assistant field 
sales manager. He formerly 
headed the Ramset training 
school in Cleveland. He join- 


| ed the firm in 1955. 


v 


United Wire & Supply 


| Corp., Providence, R. I., has 
_ appointed Julian C. Hill rep- 


resentative in Alabama, 
Georgia and Florida. He was 
formerly Florida district 
manager for Revere Copper 
& Brass. 

v 


Mastic Tile Corp. of Amer- 
ica, Long Beach, Cal., has 
appointed Melvin L. Mce- 
Cracken representative in 
Dallas, Wichita Falls and 
the north central area of 


Texas. He replaces the late 
John Strickland. Paul King 
has been named representa- 
tive in northeastern Ohio, in- 
cluding Cleveland, Youngs- 
town, Akron, Lorain and 
Canton. 
v 

Landers, Frary & Clark, 
New Britain, Conn., has ap- 
pointed C. E. MacMaster dis- 
trict manager of the Boston 
and northern New England 
area for Universal electric 
housewares products. He 
was formerly representing 
appliance, housewares and 
hardware lines for the Dono- 
van Co., Boston, in New En- 
gland. 

Vv 


Stanley-Judd Div., Stan- 
ley Works, Wallingford, 
Conn., has appointed John 
Bold southern sales manager 
with headquarters in At- 
lanta. Mr. Bold started with 
the firm in 1947 and was 
most recently northern re- 
gional manager. 


Vv 
Bassick Co., Bridgeport, 
Conn., has named James J 
Feenan representative cover- 
ing eastern New England 
with headquarters in Boston. 


v 
Lawn-Boy Div. of Out- 
board Marine Corp., Lamar, 
Mo., has appointed Robert F. 
Price service representative 
in the southeast states. He 
will headquarter in Atlanta. 
v 
Stanley Building Special- 
ties Co., a subsidiary of 
Stanley Works, New Britain, 
Conn., has appointed Frank 
E. Mabry branch manager 
in Atlanta. He was a sales- 
man for Stanley. 


v 


McKinney Mfg. Co., Pitts- 
burgh, has appointed James 
H. Higginson representative 
in the Detroit area. He join- 
ed McKinney in 1948. Mr. 
Higginson is a vice-president 
of the Steel City Builders’ 
Hardware Club. 

Vv 


Century Products, Inc., 
Cleveland, has appointed 
William H. Payton represen- 
tative for Puritan toilet 
seats in New England. 
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When you X-hibit 
ROGERS GLUE 
You have X-clusive 
coverage of the hobby 
trade 
And make X-tra PROFIT! 


é 

\_" 
“Glueky” tells home craftsmen that ONLY 
YOU SELL ROGERS .. . the best liquid fish 
glue. National advertising in Do-It-Yourself 
\ publications informs customers and pros- 
\ pects that their Local Store can supply them 
\ with Rogers Glue. They know, too, that 
\ Rogers Glue is always easy to spread .. . 
ready to use. Just a little does a lot, because 
Rogers Glue is laboratory-controlled for 
clarity — uniformity — superior strength. Do-It-Yourself 
fans will come to you — and only to you — for Rogers 
Glue, to complete their favorite projects. Be sure you 
have enough on hand to meet the demand. . . and make 
extra profits on tie-in sales. Order Rogers Glue from your 
jobber right away. If he can’t supply you, write us 

immediately. 


Over 3,885 Ibs. 
Shearing Strength 


“Glueky”\ ( 





We dnges? Glut - Casts JOU 


GLOUCESTER, MASS. 


per Square Inch. 











It’s “Easy-Wrap” Season 


ott “ 
rs ee 


Itself! ‘WES 


* ‘ 
‘ns 


‘“‘FASY-WRAP”’ 


© Stops Pipe Sweating 

e Insulates Hot Water Pipes 
© Helps Prevent Pipe Freezing 
* Improves Room Appearance 


it is a quality glass fibre insulation and an 
outer-wrap vapor sealing tape designed for 
the do-it-yourself home owner. All you do is 
put it on your counter and replace it as fast 
as it sells. Quick, easy profit for you. 





Order from your jobber 


Packed: in individ- 
RHOPAC, INC. 


val “’Eye-Stopper”’ 

Display Corton. 
3427 Cleveland Street, Skokie, Illinois | 
ae 


One dozen car- 
tons in Master 
shipper. 
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Loaded with Eye Appeal 
Priced for Buy Appeal 


STANDARD BATHROOM 
=~=—=-- ACCESSORIES 
See | meso Socnero mana 

tT? A ¥ , “a 


a 
- SL 


: ~— = , "| 
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. ear) 








Neca il 


CHROMAC Bathroom Accessory Set 
for luxury look at low cost 


Modern bathroom fittings of chrome plated brass for 
lasting good looks. Styled for new-home decor—easy 
extra profits when you sell builders and remodelers. 


E rt 


> De Luxe Shower 
Cabinet 32" x 32” 


Easy, one-man assembly saves time and 
money for buyers. Complete with concealed 
shower unit for right or left connections. 
White baked enamel. Deep receptor. 


New Mirrored 
Bathroom 
Cabinets 


Perfect for Project Builders 
Packed in pairs—priced real low to 
attract builder trade. 16" x22" mir- 
ror in I-pc. deep draw body for 
14" x18" opening. 14°20" mirror 
for 12x 18" opening. Stainless steel 
frames. Razor blade slots. 





Decorlite Glass 


Tub Enclosure 


PRICED SO LOW EVERYONE can 
afford it! styled high- 
strength velvex obscure glass, chrome- 
like frame finish. Easy to install with 
For 4\/, & 


Beautifully 


only 3 screws each side. 
5 ft. tub sizes. 





Also New Sliding door type with Twin Top Lights 


STANDARD STEEL CABINET CO. 


3701 MILWAUKEE AVENUE CHICAGO 41, ILLINOIS 
MFRS. OF SHOWER ENCLOSURES, DOORS, BATHROOM CABINETS 














SELL YOUR CUSTOMERS ADDED 


SECURITY 


with 











elite mm elas hs 






5-pin tumbler cylinder 
SSD Ghia y ase 4 
LOCKS 













Dealer 
Display 
Mount 
Available 










ALL with cylinder collars 
that protrude from door 
less than ever before 
ALL smartly designed and 
precision engineered 

ALL easily installed 























































a No. 1281 


Cylinder Tubular Night Latch 
Cylinder Tubular Dead Bolt Latch operates by key from 
Bolt operates by key from out- outside, or by turnpiece from 
side, or by turnpiece from inside. Automatic deadlocking 
latch may be held open by 
raising hold-back catch. 












No. 1280 


inside. Bolt deadlocks when 
fully thrown. 








No. 1284 


Double Cylinder Tubular No. 1285 
Dead Bolt 


Cylinder Tubular Night Latch 
Latch operates by key from out- 
side, or by turnpiece from in- 


side. Latch may be held open 
by raising the hold-back catch. 


Double cylinder deadiocking 
bolt. Operates from either side 
by key. Bolt deadlocks when 
fully thrown. 








; 


No. 1278 


Rim Cylinder Night Latch 


Solid brass, 5-pin tumbler 
cylinder. Sturdily built, solid 
steel case and shank. Latch 
has convenient hold-back fea- 
ture which leaves one hand 
free for bundles, children, 
etc. Easy to install: only one 
hole to drill. 


WRITE FOR LITERATURE AND PRICES 


ATIONAL HARDWARE 


ener -a-een: en 


Over 25 Yeors Manufacturing Fine Builders Hordwore Exclusively 
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Two Assistant Sales 
Managers At Nicholson 


Nicholson File Co., Provi- 
dence, R. I., has appointed 





JAMES M. JAQUES 


two assistant sales managers 
to work with E. A. Neal, 


| vice-president and domestic 


sales manager. 
James M. Jaques, area 
manager in metropolitan 








W. A. MeCULLOUGH, JR. 


New York for the past seven 
years, joins the Providence 
office. 

William A. McCullough, 
Jr., shares dual responsibili- 
ties with him in the sales 
organization. 


South Bend Promotes 
3 Veteran Salesmen 


South Bend Toy Mfg. Co., 
South Bend, Inc., has pro- 





“as 


DAVID A. METCALF 


News of the Trade 





moted three salesmen to the 
top sales posts. 

David A. Metcalf has been 
elected vice-president in 
charge of sales and merchan- 
dising for the firm. Mr. Met- 
ealf has served as general 
sales manager for the past 
two years and was formerly 
Detroit zone manager for 
Studebaker-Packard Corp. 

W. Paul Moffett, formerly 
assistant sales manager, has 
become sales manager. Dur- 
ing his seventeen years with 





W. PAUL MOFFETT 


the firm, Mr. Moffett has 
served in traffic, accounting 
and sales departments. 
Vernon S. Sutton, adver- 
tising manager, has taken on 
additional duties as assistant 
sales manager. He has been 
active in the sales depart- 
ment for the past two years. 


Daniel Scallan Heads 
Hardware Market Sales 


Reynolds Metals Co., Louis- 
ville, Ky., has promoted Dan- 
iel K. Scallan to manager of 
hardware market sales. He 
was formerly a _ divisional 
sales manager at Pittsburgh. 

Mr. Sceallan will direct 
sales for Reynolds’ Do-It- 
Yourself aluminum line. 

R. J. Saurs, former man- 
ager of hardware market 
sales, has become regional 
consumer sales manager in 
Chicago. 


Harry Lawson Retires 


Harry Lawson, veteran 
New York representative for 
Bissell Carpet Sweeper Co., 
Grand Rapids, Mich., retired 
this month. Mr. Lawson 
started with the firm in 1918 
and covered a number of 
eastern states before going 
to New York in 1937. 
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See these LOW COST PROFIT MAKERS 


at Booth 21 INDEPENDENT HARDWARE 
EXHIBIT Oct. 13-17 HOTEL EMPIRE 


All these items can be used in homes, shops, or factories 


GADGET and PARTS 
METAL CABINET 

Size 534” x 6” x 8%” 

Four removable drawers. 
Adjustable partitions can be 
stacked to form larger units. 


CLEER-VIEW JAR RACK 


6 Easy Slip-on Jars. 
Strong attractive metal 
bracket with four holes for 
quick easy mounting. 
Attractively boxed. 
REVOLUTIONARY NEW 

DRILL SETS 


With Aluminum POP-UP Case 
(Patent Pending) 


Available in 10 or 13 piece 
sets. 

Sizes 1/16”-%4”. 

All drills are straight shank, 
jobber’s length, chrome-va- 
nadium, precision ground, 
guaranteed quality. 


WALTHAM TOOL MFG. CORP. 
169 Elm Street Waltham 54, Mass. 



























RESISTS THE 
EFFECTS OF 


Wright Hardware Cloth is woven to 
the specifications of Commercial 
Standard CS 132-46, issued by the 
U. S. Department of Commerce. 
This precision woven fabric util- 
izes hard drawn wire in place of 
the customary annealed wires, 
giving strength and rigidity. 
Wrightweld Wire Cloth (flat 
wire selvage) is made in 2 x 2, 
3x 3 and 4x 4. 

You are invited to 

Booths 523-525, National 

Hardware Convention, Atlantic City 


G. F. WRIGHT STEEL & WIRE CO. 


Wercester @® Massachusetts 
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Weigh General Floorcratt's 






New 2-way PROFIT plan! 



































































GENERAL KL 


Dyna-Craft 13’ Midweight 


More floor machines are 
being rented and sold than 


ever before! To help you get POLISHES e SCRUBS 
your share of this business, sTEEL WOOLS e WAXES 
GENERAL — Quality Floor BUFFS 

Machine Specialists Since 

1930 — has developed a Easy to carry .. . simple to 


new Hardware Store 2-Way 
Profit Plan which really 
works! 


operate . . quiet. . rugged. 
Beautifully streamlined in 
chrome and polished alu- 
minum. Maintenance - free 


. % HP heavy duty motor. 
When you rent Maintenance- y y 


free GENERALS, you're sure 
of customer satisfaction. 
When you sell Nationally 
Advertised GENERALS, you 
sell Quality, Versatility, Com- 
pleteness of Equipment. (No 
“stripped-down” models!) 2 
ways, you make a LONG 
profit... the industry’s 
biggest. 


General FLOORCRAFT, INC. 


421 Hudson S$t., New York 14, N. Y. Established 1930 


World's Most Complete Line of Industrial and Household 
Floor Maintenance Machines and Vacuums 


All Sizes for All Types of Floors — Made by Floor Machine Specialists 


Also TWIN-1 68—for larger 
home, offices, stores, etc. 
TWIN~12A — for homes. 
Rug Cleaner Kit available. 


A GENERAL 
RENT & SELL DEPT 


RETURNS BIG MARK-UP 
REQUIRES LITTLE SPACE! 

















City Stote 
Buyer's Name 


HA-9A 


* WHOLESALERS Attention! A limited number of choice 
territories cre open. Mail this coupon for details. 
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favorite friends 
for shooting 


Pleasure.. 





Model 60 — Slide Action Repeating 
Shotgun with ventilated, variable 
choke and recoil pad. 





Model 235 — .22 Cal. Slide 
Action Repeating Rifle. 


HERE are two rugged perform- 
ers ready for action anytime, any- 
where. They’re today’s finest gun 
values. Yes, whether it’s for the 


farm, a day in the woods or 
just “practicing” — you'll 
find “Noble” is a favorite 
friend for shooting pleasure. 
That’s why Noble guns are 
easier to sell. 


Model 65 — Same as Model 60 but 
without choke or pad. 


MANUFACTURING CO., INC 


Haydenville, Mass. 














NEWS OF 








L. Teweles Seed Co., Mil- 
waukee, Wis., has made three 
new appointments. Dan L. 
Christie & Associates, New 
York, has been named to 
cover New York City and 
northern New Jersey. Wm. 
J. Meskill & Associates, Kan- 
sas City, Mo., now covers 
Iowa, Nebraska, Missouri 
and Kansas. A. Nidecker, 
Devon, Pa., has been named 
to cover Philadelphia, south- 
ern New Jersey, Maryland, 
Delaware, Washington, D. C. 
and eastern Pennsylvania. 


v 


Union Malleable Mfg. Co., 
Ashland, Ohio, has appointed 
Swenson-Maurer and Asso- 
ciates representative for U- 
brand pipe fittings in greater 
New York, New Jersey and 
lower Connecticut. 


v 


Howard W. Murray, 19407 
Frazier Drive, Rocky River 
16, Ohio, has opened his own 
agency to cover Ohio for 
hardware and housewares 
manufacturers. He operated 
Day’s Hardware in Elyria, 
Ohio for the past 5 years. 
Before that he served 20 
years with Geo. Worthington 
Co., Cleveland wholesaler, as 
a salesman and later as sales 
manager. 


v 


Seymour Schenkel & Co., 
representatives of Caldwell, 


——News of the Trade 


MANUFACTURERS AGENTS 


LT 


N. J., has added Robert H. 
Schenkel to its sales staff. 
Mr. Schenkel will specialize 
in Columbia candles and 
Forster woodenware. 


v 


Evans Products Co., Plym- 
outh, Mich., has appointed 
Julius Levenson, Inc., repre- 
sentative for its bicycles and 
wheel goods in the New York 
City area. 

v 


Lambert Inc., Dayton, 
Ohio, has named Gutnik- 
Johnson & Co., Los Angeles, 
Cal., representative for 
Lawnsweeper products in 
California. Gutnik - Johnson 
has a branch office in San 
Francisco. 

Vv 


Thos. F. Hassett, Berkley, 
Mich., has opened an agency 
covering Michigan and 
northern Ohio for hardware, 
housewares and other manu- 
facturers, with offices and 
display rooms at 2945 Cool- 
idge Hwy. Mr. Hassett has 
been sales manager of Allen 
Products Corp. and at an- 
other time was sales man- 
ager of Paul-Reed Co. 


v 


Branchell Co., St. Louis, 
has appointed Thomas lIlg 
Lynch & Associates, St. 
Petersburg, representative 
for its melamine dinnerware 
in Florida. 





Top Executive Changes 
At Columbian Cutlery 


New officers were installed 
at the 62nd annual stock- 
holders meeting of Colum- 
bian Cutlery Co., Inc. held 
Aug. 20 at the home office in 
Reading, Pa. The re-organi- 
zation of officers was to fully 
utilize the experience of 
some of the younger men. 

Roy C. Dougherty, form- 
erly chairman of the board, 
has become treasurer in 
charge of finance. 

Earl H. Snyder, with the 
company for 47 years, is now 
chairman of the board. 

Ralph Y. Stout, a member 
of the firm for 50 years, is 
vice-president and general 
superintendent. 

George G. Dougherty, with 
the firm 19 years, has been 
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elected president and general 
manager. 

Malcolm R. Dougherty, 
with 7 years service, is now 
secretary and sales manager. 

Mrs. Sadie W. Wise, a 
member of the firm for 30 
years, has become assistant 
secretary and assistant 
treasurer. 


W. G. Mueller Retires 


William G. Mueller, special 
sales representative for en- 
gineered rubber products in 
Boston, has retired from 
United States Rubber Co., 
New York. Mr. Mueller 
joined the firm as a clerk in 
1910 and became mechanical 
goods district sales manager 
of Boston in 1934. In 1954 
he took his most recent post. 















ntroducing 


KLIPIT E-Z 


Combination grass edger and trimmer 


NO STOOP — NO SQUAT — NO BEND 


Heat treated steel blades hold 
sharp, clean cutting edge. Makes 
full 74%” cut 

The easy spring action provides 
continuous cutting action. Just 
push down on handle to close 
the blade with a sharp, snap 
action. 

34” tall. Bright yellow tube handle 
with red rubber hand grip for 
comfort. 

Packed individually 21% lbs. 

Six to a carton 12 lbs. 


$5.95 


RETAIL 
CONTACT YOUR WHOLESALER OR WRITE TO 


DORNOR INDUSTRIES 


3522 WEST 56TH STREET CLEVELAND, OHIO 

















Protectall Imperial Model 1217-V fits into floor or concrete block 


controlling three %" locking bolts. Bears Safe Manufacturers 
Association label. Available with or without two-key inner door. 
Underwriters’ Laboratories, Inc. approved relocking device. 
Qualifies for low class ““E” insurance rates. 


* ° 10” high, 10” wide, 11” deep, overall. Door case-hardened steel 
14%" minimum thickness, body 1” open-hearth steel, all joints 
eee Dbecl electrically welded. Three- tumbler Protectall combination lock 











caadaV & wee 


CLOSER |, New PROTECTALL low-cost 
a= money safe sells fast to 
leaf type  —gtoreg, drive-ing, motele! 


auxiliary spring 
eluminates bounce 














A complete line of Ideal door 
closers are available through 
leading wholesale hardware 
and building supply jobbers 
or write us. 


The new Ideal Heavy Duty 
Closer No. 15 provides finger- 
tip opening and “‘bounce’”’ free 
closing of heavier-than-average 
and standard combination 
storm and screen doors. An 
external leaf spring compen- 
sates for ‘“‘build-up”’ of the in- 
ternal coil spring on the open- 
ing cycle and smoothly releases 
energy on the closing cycle to 
give greater latching power. 
Internal parts are lubricated 
for a minimum of 10 years. 





IDEAL BRASS WORKS, INC. Cee 


250 East 5th Street « St. Paul 1, Minnesota 
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Gas stations, restaurants, dry cleaning shops, 
bars, florist shops . . . dozens of other small 
businesses are excellent prospects, too, for this 
new Protectall Money Safe. 


Low-price advantage gives dealers wide-open 


opportunity to make quick, profitable sales . 
and lots of them! 


Write today for full information on new Protectall 
Imperial Money Safe. Ask for complete Protectall 
catalog showing full line of fast-selling record 
safes, money safes and wall safes. 


ie Protectall Safes 


Department 944-1, Hamilton, Ohio 
Division of the MOSLER SAFE Company 








the BUYER 


with the least worries is 
the one who supplies his 
trade with these 


Brant \)/ilson 
PRODUCTS 


ANTI-SWEAT PIPE COVERINGS: 


A special moisture-resistant felt in telescopic 
construction . . . no sweating or dripping. 
Three foot lengths fit all standard pipes. '/2" 
and ¥%" thick, single shell. i"' thick and up, 
double shell. 








ASBESTOS MILLBOARD: 


Fireproof .. . can be sawed, die-cut, punched, 
nailed and painted. Standard sheets, 42x48"' 
a f sizes to order). All thicknesses. 1/16" 
and up. 


Ja ee 
WV jD 
ASBESTOS AIRCELL PIPE COVERING: 


For low pressure steam, hot water and vapor system pipe lines . . - 
low cost, fuel saving! Preshrunk. Complete with canvas jacket and 
bands. Three foot lengths fit all standard pipes. %" and I" thick. 














——_ ASBESTOS INSULATING FELT PAPER: 


Use in every basement... ideal for wrap- 
ping furnace pipes and casings, for fire-proof- 
ing combustible constructions, making gaskets, 
etc. 18° and 36" wide. 25, 50 and 100 Ib. 
rolls in all standard paper weights. 





ASBESTOS FURNACE CEMENT: 


Makes an excellent yes yo gas-tight and fire- 
proof seal on all types of ting units. A high 
temperature refractory in |, 2, 5, 10, 25, 50, 100 Ib. 
metal containers—also half Bbis. and Bbis. 





ASBESTOS INSULATING CEMENT: 
insulation for all boilers, fittings and tanks. Increases boiler effi- 
ciency . . . saves fuel. Easy to apply . . . dries to smooth white finish. 
Comes in 10, 50 and 100 ib. packages. 


WOOLFELT PIPE COVERING: 


For cold water and return lines . . . no sweat- 
ing, rusting. Preshrunk. With universal liner, 
canvas jacket, bands. Standard 3-foot lengths 
fit all pipes. '/", %" and I" thick. 


Also Frostproof Pipe Covering 


36"" sections split longitudinally. Easy to install. Combines 2" Hair- 
felt, %"" Woolfelt—saturated tar liner. Complete with canvas jacket 
and bands. 


COMBUSTION CHAMBERS: 


Range of sizes (.75 to !2 G.P.H.) and shapes 
for every job. Thin-wall and tongue-and-groove 
construction . . . efficient, long-lasting! Easy 
to handie and set up .. . individually pack- 
aged with everything necessary for installation. 


Write Dept. 757-HA 
today for new Buying and ® 
Selling Guide 





























Lyon Metal Products 
Elects Deal President 


L. D. Deal has been elected 
president of Lyon Metal 
Products, Inc., Aurora, III. 
He succeeds the late H. B. 
Spackman. 

Mr. Deal joined Lyon in 
1925 as assistant auditor. In 
1950 he was elected secre- 
tary and treasurer and in 
1951 he became a member of 
the board of directors. 

In another top change, 


A. W. Walan has been 
_ elected secretary and trea- 


surer by Lyon. The former 
assistant treasurer joined 


ee 


L. D. DEAL 


the firm in 1940 as a techni- 


cal apprentice and became 
assistant treasurer in 1950. 

J. B. Gossett replaces Mr. 
Walan as assistant trea- 
surer. He also started with 
Lyon as a technical appren- 
tice, in 1948, and most re- 
cently was a department 
head. 


Seymour of Columbian 
Celebrates 50th Year 


H. F. Seymour, president 
of Columbian Vise & Mfg. 
Co., Cleveland, Ohio, is ob- 
serving his 50th anniversary 
in the hardware industry. 

In 1907, Mr. Seymour 
joined a North Carolina 
mica firm that sold through 
hardware wholesalers. In 
1912 he came to Cleveland 
and headed a group to pur- 
chase the Columbian Hard- 
ware Co., which manufac- 
tured a variety of hardware 
items. 

Manufacturing of vises 
was concentrated upon and 
in 1926, Mr. Seymour and 
Dan C. Swander purchased 
control of the firm and 
changed its name to Colum- 
bian Vise & Mfg. Co. 
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Joseph Buhler Named 
Kraeuter Sales Manager 


Joseph Buhler has been ap- 
pointed national sales man- 
ager of Kraeuter and Co., 
Newark, N. J., manufacturer 
of hand tools. 

Mr. Buhler has been with 
the firm for more than 12 
years as a salesman, most 
recently in the metropolitan 
New York and New Jersey 
area. 













Janney Names Taylor 
An S & 9 Supervisor 


Robert G. Taylor has been 
named a divisional supervi- 
sor for the S & Q stores di- 






vision of Janney, Semple, 
Hill & Co., Minneapolis 
wholesaler. 


Mr. Taylor will handle all 
S & Q stores located west 
and southwest of Minnesota, 
Iowa and Missouri. 

He succeeds H. P. Hill, Jr., 
who has become manager of 
the direct ship department 
of the firm. 


Jackson Heads Boston 
Woven Hose Division 


Randolph H. Jackson has 
been appointed sales man- 
ager of the consumer prod- 
ucts division of Boston 
Woven Hose & Rubber Co. 
Boston Woven Hose is a di- 
vision of American Biltrite 





Rubber Co., Inc., Boston, 
Mass. 

Mr. Jackson, formerly in 
charge of floor covering 


sales, has been with the firm 
for five years. He will be re- 
sponsible for the sale of con- 
sumer products to the floor 
covering, hardware, house- 
wares, automotive and elec- 
trical trades. 








Whatever the demands of the hobby by y ANSFIELD 
craftsman, you can recommend AMBROID 


ger teresa — adhesive Use Mansfield’s new sturdy corrugated cartons — attractively 
withstands such tremendous pressure : 

printed in dual colors—to step up your profit potentials. 
that an AMBROID-cemented joint often 


outlasts the original materials! Chock full of eye appeal for point of purchase display. 
Waterproof, hot fuel resistant, fast The new “economy special” is a big hit with Mansfield Dealers. 
drying. For all wood, leather, metal, In this deal you get 6 individually boxed No. 09 Balicocks in 


fabrics, glass, pottery, china, plastic. a shipping carton. There is also the standard pack of 24 
Keep hobbyists happy! Bring 'em individually boxed No. 09 Ballicocks to a shipping carton. Also 
back! Get AMBROID . . . TODAY! 


available in bulk packing (not boxed) 24 to a shipper. 


3 Retail: 2 oz. tube MANSFIELD No. 09 BALLCOCK 
AMBROID 4% oz. tube... 60c MAKE MANSFIELD Combining features not found in 


STAYS YOUR CHOICE higher priced fittings—quality 


STUCK 4 “Craftsman’s choice since 1910" There are no better values to workmanship throughout. Popvu- 


| be had. larly priced. 
AMBROID CO., INC. | 
Weymouth 88, Mass. 





No. 03 
HEAVY DUTY 
BALLCOCK 














\ PROFIT 


Completes your 

Household Cleaners Section! 

Cleans, polishes, softens, protects, preserves 

everything LEATHER. Plastics, too. No other 
product like it. Steady repeat sales. 


* NEW to Hardware trade. Used and recom- 
mended by leather manufacturers for over 
50 years. Nationally advertised. 


Cc 
CAN WITH SPONGE HQC ——- . 
Packed in? doz. CLOSET SPuDS i 
4 & ; 
Di spl ay Carton Check with your favorite jobber or write 


BRASS DIVISION 


ORDER NOW! Mel-O- Wax Products, Inc., Wynnewood, Pa. MANSFIELD SANITARY-POTTERY, INC. 


133 First St. Perrysville, Ohio 
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For the Man who 
“TREATS ’EM ROUGH” 


Parker’s new H-75 
Tubular Frame 
Hack Saw 


The most rugged Hack Saw on the market 








Wellthticle)|(-MRicl iuile 


- = 
ae si 
Sy . 
Ss rest for easier 


rs truer sawing 








PARKER MANUFACTURING CO- 


Manufacturers of World-Famous Trojan Saw Blades and Frames 


ORCESTER | 





MASS... U.S. A; 





Moriarty Gets Top 
Handy-Hannah Post 


Maurice F. Moriarty, for- 
mer New England manager, 


has been appointed sales 
manager of Handy-Hannah 
Products Corp., Whitman, 


MAURICE F. MORIARTY 


Mass., a subsidiary of Land- 
ers, Frary & Clark. He will 
be in charge of national 
sales, advertising and cus- 
tomer relations for all prod- 
ucts. 

Mr. Moriarty has _ been 
with the Landers, Frary & 
Clark organization since 
1952. Before that he was as- 
sociated with Proctor Elec- 
tric Co., Philadelphia, Pa., 
and also with Remington 
Arms Co. 


Ekco Products Names 
Two Division Heads 


Ekco Products Co., Chi- 
cago, has established two 
new sales divisions and 
named general sales manag- 
ers to head them. 

William J. Stahl, former 
specialty sales manager, is 
general manager of the new 
premium division. He has 
been with Ekco for 19 years. 

Irving C. Franklin, who 
directed franchise sales, is 
now head of the franchise 
sales division. He came to 
Ekco in 1956 from Salad- 
master Corp., Dallas. 


E Z Paintr Acquires 
Keno Plastics Firm 


E Z Paintr Corp., paint 
roller manufacturer of Mil- 
waukee, Wis., has purchased 
Keno Plastics Processing, 
Inc., Kenosha, Wis. 

The plant will be operated 
as a division of E Z and will 


HARDWARE 
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be known as E Z Plastic 
Processing, Inc. 

The 20,000 sq ft facility 
employs about 25 and has 
been making plastic decoys. 
It is tooling to produce 
sponge plastic paint rollers 
and other molded plastic 
products. 

Vern Touchett, president 
of E Z Paintr, will serve as 
board chairman of the new 
division. 

Fred Sohr is president and 
will head research and de- 
velopment. 

Other officers of the divi- 
sion are Rotert L. Touchett, 
vice-president; James Jd. 
Quinn, treasurer; and Her- 
bert L. Stern, Jr., secretary. 


Eastern Metal Plant 
Acquired By Landers’ 


Landers, Frary & Clark, 
New Britain, Conn., has pur- 
chased the land, buildings 
and equipment of the Fort 
Smith, Arkansas plant of 
Eastern Metal Products 
Corp., Tuckahoe, N. Y. An- 
nouncement was made jointly 
by Arnold Troy, president of 
Landers’, and Bret C. Neece, 
president of Eastern. 

The 135,000 sq ft appli- 
ance manufacturing plant is 
located on a 20 acre tract 
outside of the city. It is less 
than 2 years old. 

William E. Gundelfinger, 
president of the Dazey Corp., 
St. Louis, Mo., and in charge 
of Landers’ southern and 
western operations, will have 
general supervision of the 
plant. 

Edward Bowman will con- 
tinue his responsibilities for 
direct management of the 
Fort Smith facility which he 
helped lay out and equip in 
1956. 


Toro Mfg. Appoints 
McNeely To Top Post 


William D. McNeely has 
been named director of sales 
planning and research for 
Toro Mfg. Corp., Minne- 
apolis. He was with Booz 
Allen and Hamilton, a man- 
agement consultant firm. 

Mr. McNeely will be in 
charge of market research, 
sales planning, dealer and 
consumer studies, product 
quotas and problems of dis- 
tribution. 
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Large, "Picture-Window™ 
windows . . 


vial 




















They're the FINEST, LIGHTEST, TOUGHEST LONG LEVELS available today .. . 





Magnelite LONG LEVELS! 


assemblies . . 
























Quick-to-set, easy-to-read, 
heart of the Protractor Level 











the 


professional workmen . . . for all uses! 
12 STOCK SIZES . . . 18" to mere 6 
Diais ANY angle, 0°—90°, plumbs, 

levels... GIVES DROP-PER-FOOT. 


. clear 
. extreme — and durability! The choice of 


. in EACH LINE! 
Contact Sales Representatives: 
John H. Graham & Co., 
Gardner & Meredith, Chattanooga, Tenn., 


J. H. SCHARF MFG. CO. 


2— COMPLETE LINES.. 


|. the superbly ACCURATE <= 
MAGNELITE “TOP-FLIGHT"™ 
2. the superbly VERSATILE 
MAGNELITE PROTRACTOR 
Inc., New York, N. Y. 


i 
OR WRITE 


6120 Binney St., Omaha 4, Nebraska 


glass 






































MARSHALLTOWN TROWEL COMPANY ~- 














MARSHALLTOWN, IOWA 









Mat 


(PRONOUNCED 


Interested HARDWARE DISTRIBUTORS contact . 


PAPER AND PLASTIC DROPCLOTHS 


Retail price (PAPER) 59¢ and Up 
Retail price (PLASTIC) 89c and Up 


-O.C-Mang Ma-Cnepe Co, 








DURHAM, N.C 











Put this good-looking dis- 
play of quality household 
brushes in a good traffic 
spot and watch your brush 
sales climb. Profits, too 
—not just 33144%, but 
a full 374%%—for you. 


More profit on 


HOUSEWARES 


_ with these 
v2) high-quality | 
' fast-selling — 








RUSHES 


appealingly displayed 


Re 


KELLOGG BRUSH MFG. 
Westfield, Mass. 
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| 
colorful merchandise .. . | 
} 


Brushes 


famous name . . . famous brand | 


co. 






Make Every Snowfall 
a Windfall with... 


KALAMAZOO SLEDS 
and Kalamazoo 
Service 


KALAMAZOO offers you four complete 
lines of sparkling, colorful, easy-steering 
sleds, with all the great features that 
make them “Champions” in every price 
class. PLUS an amazing “geared-to- 
the-weather” shipping service that 
permits you to sell and deliver sleds 
every time there is snow. Ask your 
wholesaler about KALAMAZOO 
sleds and snow toys, or write 


Fabulous New 
Kalamazoo Fibreglass 


FLYING DISCS 


The original Fibreglass Sno- 
Toy — offers twirling, swirling 
snow fun for kids of all ages. 
Lighter in weight— no sharp 
edges~—dents pop ovt—color 
goes all the way thru. 


for catalog sheet. 


KALAMAZOO 
SLED COMPANY 
844 Crosstown 
Parkway, East 
Kalamazoo, Mich. 








DEALER BRIEFS: 
(Continued from page 391) 


Co., St. Louis wholesaler. 
Cline Keen Kutter Hardware 
is the first Keen Kutter store 
in Missouri. Grand opening 
featured many door prizes, 
lots of sale-priced staple 
items, and free refreshments 
for patrons. The Shapleigh 
Co. plans to have 28 Keen 
Kutter stores operating in 
mid-western states by the 
first of November. 





Darien, Conn.— The Tool 
Box hardware store at 21 
Tokeneke Road has been pur- 
chased by Alfred H. Wilson. 
Mr. Wilson purchased all in- 
terests in the store from 
former owner Edward S. 
Norvell. 


Sioux Falis, S. D.— Mrs. 
Jeanne Johnson, president of 
Johnson Hardware, Inc., has 
sold the firm’s two stores to 
her two sons, daughter and 
son-in-law. Harold Johnson 
has purchased the house- 
wares, paint and toy depart- 
ments of the 2list St. and 
Minnesota Ave. store. War- 


ren Johnson has acquired the 
sporting goods and appliance 
sections of the same store. 
Mr. and Mrs. Fred Stilley 
have purchased Johnson 
Park Ridge Hardware. The 
firm name of Johnson Park 
Ridge Hardware will remain 
the same while the branches 
will be known as Johnson 
Hardware, Hardware Div. 
and Johnson Hardware, 
Sporting Goods Div. 


Greenville, Miss.—The 72 
year old Weatherbee Hard- 
ware Co. has been purchased 
by L. N. Bennett, Ben F. 
Simmons and Thomas E. 
Welsch. Former owners were 
H. L. Weatherbee, Miss Edna 
Weatherbee and Mrs. Ethel 
Weatherbee Finley. 


Sunnyvale, Cal. — Prizes 
and gifts highlighted the re- 
cent opening of Mac’s Hard- 
ware at 155 E. Maude Ave. 
Joseph McPherson, proprie- 
tor of the modern 3200 sq ft 
store, also has a store in 
Santa Clara. 


Chattanooga, Tenn.—Row- 
land Hardware and Supply 
at 611 Tunnel Blvd. has been 
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purchased by Carl G. and 
Ralph B. Brown. This gives 
the owners their third store 
under the name Brown Hard- 
ware and Auto Supply. The 
original store at 2921 Dodson 
Ave. was established in 1890 
by J. N. Brown. 


Winner, S. D.—Herb De- 
Buhr has purchased full 
control of Gamble hardware 
from his partner Loren Os- 
born. 


Yakima, Wash. — City 
Hardware & Appliance 
Store, 3rd and Chestnut, has 
been purchased by Lowell 
Adamson. Manager of the 
store will be LeRoy Peter- 
son, who operated a hard- 
ware store in Bonners Ferry, 
Ida 


Dunkirk, N. Y.— Weiss 
Hardware Co. has been pur- 
chased by Lawrence and 
Richard Haase. The recent 
grand opening included a 
demonstration by a represen- 
tative of the paint line car- 
ried by the store. 


Langley Park, Md.—Hard- 
ware Inc., 7665-67 New 


Hampshire Ave., has been 
purchased by Peoples Hard- 
ware Co., hardware chain of 
Washington, D. C. The firm 
has also acquired the location 
and lease of the former Town 
and Country Hardware, 1731 
Richmond Highway, Penn- 
Daw, Virginia. The firm now 
has 18 stores in the chain. 


Vermontville, Mich.— 
Prizes ranging from a % in. 
drill to 25 lbs of nails were 
given away during the recent 
2-day grand opening of 
Smith Bros. Hardware. 


Springfield, Mo. — Claud 
Rathbone reports sales of 
small tractors are still good 
at Rathbone Hardware. Sales 
were high when the line was 
taken on eight years ago, 
and demand has leveled off 
to a good, steady volume for 
these tractors that retail in 
the $210-295 range. 


No. Long Beach, Calif.— 
Jerry and Ed Snyder of 
Compton have purchased the 
Porter Hardware Co., 5365 
Long Beach Boulevard. 





PATCHES 
INSULATES 


RETAILS 
89c A TUBE 


Packed 12 
24% ounce 
tubes in 
display 
carton. 


rubber. 
sight. 


elastic 
Sells on 
advertised. 


SELL THE 
PRODUCT THAT FIXES 
JUST PLAIN EVERYTHING 


Here’s a fantastic product, 
liquid rubber that squeezes 
from a tube, dries to tough 
1001 
Nationally 





OA 


MEDS = «REPAIRS BOOTS 


Flex-O-Fix repairs 
rubber boots, ga- 
loshes, waders. 
Mends canvas boats 
and tents. Seals 
windshield leaks, 
door gaskets. In- 
sulates electrical ter- 
minals and wiring. 
At your jobber or 
write to Pyroil Com- 
pany, Inc., Dept. 
HA-9, La Crosse, 
Wis.—Toronto, Can- 
ada. 








uses. 





BEST hens ” —_— La TOOL SPRING connie 





STANDARD MODEL 10c 
Large and small sizes. Screws sup- 
plied. Lustre chrome finish. 


Here is typical Kenberry value. Finest quality Clips made of heat 
lifetime spring action. hea 


ee tells nee 


More than 50 Kenberry GADGETS 
Ask your jobber 
or write for list. 














DELUXE ay 15¢ 
Large size only. is attached. 
Lustre chrome WF ey 


tem- 


Extra vy steel for 


JOHN CLARK BROWN, wwe. 


ONE MONTGOMERY ST. 
BELLEVILLE 9, N. J. 


Kenberry cavcets 





SWIVEL BOY is the NEW 


POWER ROTARY MOWER for ‘58 


DESIGNED AND ENGINEERED TO DO A BETTER JOB EASIER 
SEMINOLE’S EXCLUSIVE PATENTED FEATURES DO THE JOB— 


%* SWIVEL BOY will trim a perfect circle with a 21 inch radius from 
any small tree or shub. 
* SWIVEL BOY turns at any angle—no lifting. 
*% SWIVEL BOY's counter-balance design eliminates scalping. 
% SWIVEL BOY’s smooth un-obstructed high dome draws grass into the 
sharp air-lift blades for perfect cutting and completely ejects 
all clippings finely and evenly. 
“YOU HAVE TO SEE IT TO BELIEVE IT” 
SWIVEL BOY will be at the SEMINOLE “RESERVATION” 
National Hardware Show—4th Floor Coliseum 
New York—October 14-18—Our “TEPEE” is No. 1130 
NOW you can sell a NEW Rotary Mower. Write—Wire—Phone SEMINOLE 


471 S. Water St. P. 0. Box 1311—Phones 4184—Decatur, Illinois 


SEMINOLE MOWER COMPANY SANFORD, FLORIDA 


ALSO "BRAVE" 


18" “CHIEF” 


24" 
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BY THE MAKERS 


OF THE ORIGINAL 


WATERSHED 


TRACK 


Can ER ee EES een 
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NOL GE HANGER 
NOLIOS 


A WATERSHED TRACK DESIGNED to 
handle doors weighing up to 350 Ibs. 
FOR MODERN BUILDINGS 


HANGER is made with pressed steel wheels, full 244” in 
diameter and equipped with roller bearings for smooth 
easy operation. Both wheels and adjusting bolt and nut 
are heavy zinc coated and drop-strap is of the best 
grade baked Japan. Hanger permits vertical and lateral 
adjustments to be made easily and quickly. 


COVERED 
TROLLEY TRACK 


TRACK has interlocking joint assuring precise align- 

ment ...no brackets are needed. Lifetime cover is 
stormproof, bird proof, protects top of doors from 
rotting. 


Both rail and cover are made from 16 gauge steel, 7 
electrically welded top and side. The No. 66 Hanger 
and No. 109 Trolley Track is one of the best combina- 
tions Frantz has ever offered the trade. 





FRANTZ MANUFACTURING CO. 


STERLING, ILLINOIS 








NEW! 


..for profits! 
BE 
wat Ss? 4 
"Cus EW nee” 


SPORT 
COOLER 


x Big, 4gal. size! 
* Rustproof, chip- pro}, Ss 
ligh ht-weight! 1295 « 
* Fiberglas insulated retail § 
to keep a dozen drinks x Six colors! 
cold for 24 hours! 


THE PLAS-TEX CORP. Los a Aagpes 64, Calif. 














~ DINNERWARE 
STORAGE PAIR 


“VINYL” KUSHION KOATED 


Companion Pieces to Our 
NO. 208 DINNERWARE STORAGE RACK 





Artwi 


KITCHEN Afos 








YOU'RE SO RIGHT WITH 


SURELITE 


FLUORESCENT STARTERS 


FULLY APPROVED 
AND GUARANTEED 











ALSO INQUIRE ! 
ABOUT OUR } 
ECONOMY LINE OF | 
"Super Starters’ | 


SURELITE PRODUCTS CO. 
Box H 
370 East 152nd St. Bronx 55, N.Y.C. 



















Ne. 212—Piate Storage Rack 


No. 213—Cup & Saucer Rack 
SAVES SPACE, TIME. CLATTER-FREE! 


PROTECTS AGAINST CHIPPING! 
NO HOOKS NEEDED! IDEAL FOR STEEL CABINETS. 


These Handy Space-Saving Storage Pairs make work lighter 





Excellent 
cottage or small 


. give kitchens an attractive appearance. 
for steel and wood cabinets, pantry, 
apartment. 

Dinnerware is Easily Accessible. 


Any one dish can be 
removed without disturbing others. 


Write ao for information on our complete line of 
Vinyl Cooted Wire Houseweores. 


BM ARTWIRE CREATIONS INC. sure a 
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Two New Officers For 
Rust Master Chemical 


Rust Master Chemical 
Corp., Cambridge, Mass., has 
elected two new officers. 

Zac G. Drake is the newly 
elected president of the au- 





ZAC G. DRAKE 


tomotive chemicals manufac- 
turer. He was associated for 
many years with Permatex 
Co., Inc., Sheepshead Bay, 
N. Y. 

D. Gregory Grogan has 
been elected treasurer of 
Rust Master. Mr. Grogan 
also comes from Permatex 
where he served as a re- 
gional sales manager. 


Snyder of Mansfield 


Herbert J. Snyder has 
been appointed assistant 
sales manager of the Brass 


Div., Mansfield Sanitary, 
Inc., Perrysville, Ohio. He 
joined the firm in 1951 


after being affiliated with 
Mansfield Lumber, Inc. in 
Mansfield. 
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Sapolin Paints Inc. 
Celebrates 75th Year 


Sapolin Paints, Inc., New 
York paint manufacturer, is 
currently celebrating its 75th 
year in the paint business. 

The firm was founded in 
1882 by brothers Max and 
Albert Gerstendorfer as a 
small specialty house. 

Today, the firm occupies a 
one block square five story 
building in Brooklyn. In ad- 
dition, it maintains ware- 
houses in Boston, Jackson- 
ville and Plymouth, N. C. 
The firm also operates the 
C. A. Woolsey Paint & Color 
Co., Inc., as a wholly owned 
subsidiary. 

Edmund Eckart, nephew 
of the founders, is chairman 
of the board. His son, E. Al- 
bert Eckart, is president and 





another son, Richard J. Eck- 
art is vice-president and di- 
rector of research. 


Atkinson Ils Named 


Simplified Tax Records, 
Inc., New York City, has 
named Sydney H. Atkinson, 
34 Rockville Drive, Baldwin, 
N. Y., as distributor of its 
tax service for the North 
Shore Long Island area. Mr. 
Atkinson was for many 
years an officer of the former 
R. J. Atkinson, Inc., hard- 
ware and industrial supply 
firm in Brooklyn. 

Active in state and na- 
tional hardware groups, he 
was a past president of the 
New York State Retail 
Hardware Association. 
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Charles P. Warman 


Charles P. Warman, 78, 
owner of Hornsby Heavy 
Hardware Co., Wichita 
Falls, Tex., died Aug. 7 at 
his home in Wichita Falls 
after a long illness. Mr. 
Warman started in the hard- 
ware business in Portsmouth 
in 1904. He later became as- 
sociated with Nash Hard- 
ware Co. and Henry Bell Co., 
both of Fort Worth, before 
purchasing the Hornsby 
company in 1919. 


Alexander Aurbach 


Alexander Aurbach, 73, 
president of United Hard- 
ware & Tool Co., Cleveland, 
Ohio, died Aug. 12 in Cleve- 
land Clinic Hospital of a 
heart ailment. Mr. Aurbach 
organized the company, 
which operates a chain of re- 
tail stores in Cleveland, be- 
fore World War I and op- 
erated the business until his 
death. 


Earl H. Goodby 


Earl H. Goodby, 66, vice 
president and treasurer of 
Sanson & Rowland, Inc., 
screw manufacturer of Phila- 
delphia, Pa., died of a heart 
attack at his office Sept. 6. 
Mr. Goodby was currently 
serving on the Membership 
Committee of the Hardware 
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Merchants’ & Manufacturers’ 
Association of which he was 
a long time member. 


Joseph J. Jecmen 


Joseph J. Jecmen, 73, hard- 
ware store owner of Brook- 
field, Ill., died July 23 in his 
summer home in Antioch, II. 
Mr. Jecmen had operated his 
store for 35 years. 


Ivar Kleven 


Ivar Kleven, 54, owner of 
Kleven Hardware Co., San 
Leandro, Cal., died in an 
automobile accident Aug. 11. 
Mr. Kleven has been a busi- 
nessman in this community 
for 25 years and operator of 
Kleven Hardware for the 
past 4 years. 


Samuel C. Dinkins Jr. 


Samuel C. Dinkins Jr., 59, 
secretary-treasurer of Din- 
kins-Davidson Hardware Co., 
wholesaler of Atlanta, Ga., 
died July 26. 


Henry A. Cornell 


Henry A. Cornell, 84, re- 
tired hardware dealer of New 
York City, died Aug. 8 at 
the Francis Schervier Hos- 
pital, Bronx. For 35 years 
Mr. Cornell was head of the 
S. W. Cornell Hardware 


Store, Court St., Brooklyn, 
which was discontinued upon 
his retirement in 1926. 


H. B. Spackman 


H. B. Spackman, 58, presi- 
dent and chief executive offi- 
cer of Lyon Metal Products, 
Inc., Aurora, Ill., died Aug. 
20 in St. Vincent’s Hospital, 
N. Y., after a short illness. 
Mr. Spackman joined Lyon 
in 1937 as general sales man- 
ager. He has been a director 
since 1939, and president 
since 1950. 


Henry A. Zemke 


Henry A. Zemke, 80, re- 
tired hardware store opera- 
tor of St. Paul, Minn., died 
July 18 at his home after a 
long illness. Mr. Zemke re- 
tired in 1952. 


Thomas R. Lee 


Thomas R. Lee, 76, head 
of Lee Hardware Co., Vida- 
lia, Ga., died recently. The 
veteran hardwareman had 
been in Vidalia for about 50 
years. 


William B. Hocking 


William B. Hocking, 82, pi- 
oneer San Francisco hard- 
wareman, died July 6 in Se- 
quoia Hospital, Redwood 
City, Calif. Mr. Hocking en- 
tered the hardware business 
in 1906 and retired some 
years ago as chairman of 


the board of Bay Cities 
Hardware Co., San Fran- 
cisco. 
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Raymond Mitchell 


Raymond Mitchell, 
owner of Marine Hardware 
Co., San Pedro, Calif., died 
June 18 at his home in San 
Pedro after a long illness. 


83, 


Mr. Mitchell founded his 
hardware company in 1902. 


Edward H. Krueger 


Edward H. Krueger, 65, 
former co-owner of Krueger 
Hardware Co., Janesville, 
Wis., died July 8 at his home 
in Janesville after a long ill- 
ness. Mr. Krueger and his 
brother, Frank, purchased a 
hardware store which they 
expanded and then sold in 
1952. 


Fred C. Busse 


Fred C. Busse, 48, co- 
owner of Busse-Biermann 
Hardware store in Mount 
Prospect, Ill., died June 23 
in Resurrection Hospital. 
Mr. Busse had been co-owner 
of the hardware business for 
27 years. 


Carl Bahm 


Carl Bahm, 47, co-owner 
of Gary Hardware Co., 
Pittsburgh, died July 19 in 
Bellevue Suburban General 
Hospital. His home was in 
Avalon. 


Samuel Pivar 


Samuel Pivar, 65, Ham- 
mel, N. Y., hardware store 
operator, died July 2 after a 
short illness. 
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A report in pictures of events in the trade 





HA Photo Angles 


Top executives of American Chain & Cable Co., Inc. examine 
the Pennsylvania Lawndale 2! in. riding rotary mower on the 
grounds of the Pennsylvania Lawn Mower Div. at Exeter, Pa. 
Seated on the mower is I. D. Kistler, chief engineer. He is 
explaining some of the unit’s advantages to (left to right) 
E. J. Williams, vice-president of operations and H. Ervin, vice- 
president and director of sales, American Chain & Cable Co., 
Inc., A. M. Tinker, sales manager, Pennsylvania Lawn Mower 
Div. and V. E. Lysaght, general sales manager, American 
Chain & Cable Co., Inc. The new riding mower was unveiled 
at a recent 2-day meeting of company executives and dis- 
trict sales managers. 


Highlight of a 4-day meeting of Gale Products Div., Outboard 

arine Corp., Galesburg, Ill., was the introduction of the 
1958 line of Buccaneer outboard motors. Looking over the 
12 hp Deluxe model are seated, left to right, Richard Diskin, 
sales; S. C. Spink, sales and advertising manager; R. D. 
Blanchard, advertising supervisor; John Poque, midwest sales. 
Standing, left to right, Vaughan Border, Outboard Marine 
Corp. sales; Jim Sherwood, southeast sales; Dave Boswell, 
southwest sales; Frank Zucarro, eastern sales; James Robert- 
son, account executive, Ruthrauff & Ryan, Inc., advertising 
agency. 


Officials and sales representatives of Western Tool and Stamping Co., Des Moines, lowa, met recently for a 2-day sales con- 
ference at company headquarters. They got first hand information on the 1958 Swept-Line design of Homko and Certified 
power mowers. Sharon Smith, Miss Des Moines, tries one of the firm’s riding mowers. 
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Classified Opportunities Section 








Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 

Set solid, maximum 50 words........... $5.00 
Eoch additional word........... .10 

Positions Wanted 


(Speciol Rate) set solid, maximum 
ee EE irc Patan eae ods co aen 


Allow Seven Words for Keyed Address 
or Your Address 





CLASSIFIED ADVERTISING RATES 


BOXED DISPLAY AD RATES 
$8.00 per column inch 
5% discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 


Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
& Séth Sts., Philadelphia 39, Pa. 


NOTE: Sampies of merchandise, literature, 
catalogs, etc., will not be forwarded to box 
number advertisers, unless accompanied by 
sufficient postage for remgiling. 


No agency commission allowed. 


HARDWARE AGE is published every other 
Thursday. Classified forms close 3 weeks 
prior to publication date. 


Remittance must accompany order in form 
of check or money order, not currency or 
stamps. 














Representatives Wanted 


Representatives Wanted 


Representatives Wanted 








MASTER LOCK (CO. 


World's largest padiock manufacturer wants 
qualified young representative, age 30-38, ag- 
gressive, and headquartering near Minne- 
apolis to sell hardware wholesalers in several 
surrounding states. Commission basis. Ener- 
getic detail work required with dealers, in- 
dustrials, and schools. Excellent opportunity 
for able man. Write giving complete details 
on yourself, past experience, references, and 
qualifications. 


MASTER LOCK CO. 


Dept. 10, Milwaukee 45, Wisc. 











National Sales Organization 


Representing many top brand factories ‘has 
about six highly accepted lines on the 
Hardware, Sporting Goods Distributors. 
Men with good buyer following in these 
fields can increase their income $5000 
or more per year by adding these lines 
to their program. Territories still open 
are Western Pennsylvania, Virginia and 
West Virginia—New York State—Metro- 
politan New York City and North Jersey 
—Eastern Penna., So. Jersey to Washing- 
ton, D. C.—New England States. Write 
Akulin Sherer & Assocs. for further infor- 
mation at 1406-10 Fairmount Ave., Phila- 
delphia 30, Pa. 





BE YOUR OWN BOSS 


HERE IS AN OPPORTUNITY TO GO 
INTO BUSINESS FOR YOURSELF! 
EXCLUSIVE FRANCHISED TERRITORIES 


a, in Westchester, Putnam, Dutchess Coun- 

ties, N. Y.—Albany, Troy, Schenectady, New 
York Area — Southern Connecticut — Detroit — 
Western Va. and Eastern West Virginia — 
Eastern Tennessee — Pittsburgh, Pa. Area — 
Columbus, Dayton and Toledo, Ohio—Iindian- 
apolis, Indiana. Approximate Investment—Walk- 
in Truck and $3,000.00. No experience neces- 
sary. We train you. For details write 


SHARON BOLT & SCREW CO., INC. 


Endicott? St., Norwood, Mass. 
See us at the National Hardware Show— 
Oct. 14-18, New York. Booths 468B and 469. 

















Paint Brush Salesman 


Prominent paint brush manufacturer has open terri- 
tories for successful sales producer. Prefer man now 
calling on paint, hardware, lumber dealers and indus- 
trials. Protected territories. Established business. Will 
also consider sideline man or manufacturers’ agent. 


Address Box 116, care of HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 














MANUFACTURER’S REPRESENTATIVE 
WANTED SPECIALIZING in portable electric 
drill accessories, tools, hardware selling jobbers, 
Chains etc., must be sales producers. Several 
exclusive territories open. Write, lines carried, 
men traveling, area covered or visit Bocth #566. 
Ng Hardware Show. Durabilt Metal Prods. 

, Union City, N. J 














MANUFACTURERS REPRESENTATIVE 


Old established Mfgr. desires men calling on Hard- 
ware and Lumber trade to sell well-accepted, fast 
selling, popular priced, attractively packaged lubricat- 
ing kit for Home, Office, or Shop use. Liberal com- 
mission. Protected territory. Write in detail stating 
exact territory covered and lines carried. 


Address Box 926, care of HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 














REPRESENTATIVES WANTED — CALL- 
ING ON Lumber dealers—builders. Nationally 
advertised quality doors—(I.E.) combination 
storm and screen wood door; plus unique de- 
signed interior doors. Protected territories. Write 
full particulars of yourself, your territory and 
the lines now handled. Address: Box 901, care 
of Harpware Ace, Chestnut & 56th Sts., Phila- 
delphia 39, Pa. 








MANUFACTURERS’ REPRESENTATIVES 


calling on Wholesale Hardware and/or Paint Dis- 
tributors to handle special purpese Aerosol packaged 
paints with terrific sales appeal. Please = your 
precise territory, number of men, your . 
type of trade served and lines presently sneetedl Also 
whether personal interview may be possible during 
National Hardware Show in New York. 


Address Louis L. Smith Company 
5235 Poinciana Drive, Houston 24, Texas 











SALESMEN 


Choice territories now available for salesmen calling 
on hardware jobbers. Represent our line of Trouble- 
Lights, Booster Cables, Extension Cords, Spike-Lights 
and other fine Ferry Products. Complete catalog avail- 
able for your inspection. 


Write: Ferry Manufacturing Cempany, inc 
3116 Spring Garden Street, Philadelphia 4, eS 








EXPERIENCED SALESMEN 


With following among retail hardware and house- 
furnishings stores, to sell the most popular branded 
line of dog furnishings. Can be handled as a side 
line. Ldberal commission. Choice territories open. 


Address Box 927, care of HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 

















REPRESENTATIVES WANTED: Salesmen 
calling on retail hardware stores, paint stores and 
kindred outlets, to sell “J.P.1.” Safety LAD-R- 

TEPS. Protected territories. Generous commis- 
ne on original and repeat sales. State territory 
covered. JOHNSON PRODUCTS, INC., Hard 
yore ee 2928 N. College Ave., Indianapolis 
5, Ind. 








CABINET HARDWARE 


Manufacturers representatives wanted for the most 
competitive line of quality colonial hardware, cabinet 
pulls, ete. Many territories open. Indicate trade 
covered, present lines, and territory. This ad known 
to our people. 
Address Box 92!, care of HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 














LOOKING FOR A PROFITABLE PAINT- 
BRUSH LINE? We are well known national 
manufacturers of high quality, competitively 
priced, paint brushes of every description; pure 
bristle and nylon. Several lucrative territories are 
now available. Very high commission. protected 
territories, all shipments prepaid. State full par. 
ticulars in first letter. All replies confidential. 
Address: Box 804, care of Harpware Ace, Chest- 
nut & 56th Sts., Philadelphia 39, Pa. 





SALES REPRESENTATIVES WANTED by 
manufacturer of lambswool floor applicators, refill! 
pads, polishing bonnets and discs, wash mitts of 
all types, sponges, genuine imported chamois, and 
cleaning pads. We are prime suppliers, with a 
complete product line. This is a top quality pro- 
fessional grade of merchandise, competitively 
priced and strongly merchandised. Senda com- 
plete resume with first letter, stating lines now 
carried, exact territory, and exact trade covered. 
Replies confidential. Beverly Manufacturing Co.. 
10 Roland St., Boston 29, Mass. 
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EXCLUSIVE PROTECTED TERRITORIES 

en for nationally distributed unique water re 
slecnuant plumbing specialty item packaged for 
cake to plumbing supply houses, hardware distrib- 
utors and retailers. Unique demonstration sells 
8 out of 10 on first call Address: Box 115, care 
of Harpware AGE, Chestnut & 56th Sts., Phila- 
delphia 39, Pa. 





A LINE OF INDUSTRIAL STAPLES IS 
AVAILABLE IN MOST TERRITORIES to 
agents calling on Hardware Jobbers and (or) In- 
dustrial supply houses. Address Box 933, care of 





Harpware Acs, Chestnut & 56th Sts., Philadel- 
phia 39, Pa. 
GERMAN TOOL MANUFACTURER 


WANTS distributors to import and stock their 
tools for distribution and sale by interested rep- 
resentatives—write Karl H. Wehn-Burg a.d. Wup- 
per Dept. ik D. Germany or Tomart Co., Res. 
Agent 4322 Mt. Vernon Rd., Cedar Rapids, Iowa. 





MANUFACTURERS’ REPRESENTATIVE 
WANTED TO CALL on hardware wholesalers 
and jobbers in the State of Indiana. Old estab- 
lished manufacturer. Excellent commissions. Please 
state type of trade covered and lines carried. 
Address: Box 919, care of Harpware AGE, Chest- 
nut & 56th Sts., Philadelphia 39, Pa. 





AGGRESSIVE REPRESENTATIVF 
WANTED in the States of Missouri and Kansas 
for the fast selling MEL-O-FLO JET-AERATOR 
line. See us at the NATIONAL HARDWARE 
SHOW, Booth #521, or write to MELARD 
ig CorP., 432 Austin Place, New York, 
a a Oe 





INDUSTRIAL SALESMAN WANTED 
Builders hardware manufacturer desires salesman 
experienced selling hardware to manufacturers 
for Mid-West territory. Salary commensurate with 
experience. Address: Box 935, care of HARDWARE 
Ace, Chestnut & 56th Sts., Philadelphia 39, Pa. 
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Representatives Wanted 


Accounts Wanted 





Accounts Wanted 














DO YOU WANT 


to represent a well-known and highly- 
regarded Producer of Wood Tool 
Handles, selling direct to Retailers? Tell 
all about yourself to 


Address Box 931, care of HARDWARE AGE 
Chestnut & S6th Sts., Philadelphia 39, Pa. 














SALES REPRESENTATIVES Manufacturer 
of attractive ornamental Aluminum giftware, 
Hurricane lamps, Switch plates, Planter carts, 
etc. Excellent territories open for salesmen or 
manufacturers agents. Calling on Gift and Hard- 
ware stores. Protected territories. 15% commis- 
sion, give details, territory covered, lines carried. 
Write Lindell Pattern Works 2689 So. 10th 
Street, Fresno 25, California. 








MANUFACTURER OF HIGH QUALITY 
AND COMPETITIVE LINE of Cabinet Hard- 
ware wishes representation in the following areas: 
Indiana, New York and New Jersey. Our line 
is sold direct to retail lumber dealers, hardware 
stores and kitchen cabinet manufacturers. No job- 
ber accounts. Please mention lines now handling 
and all particulars in first letter. Address: Box 
929, care of Harnpware, Ace, Chestnut & 56th 
Sts., Philadelphia 39, Pa. 





MANUFACTURERS REPRESENTATIVES 
WANTED who currently call on Dealers and 
Department stores Paint and/or Housewares De- 
partments. Pennsylvania, New Jersey and New 
York territories open. Our policy is drop ship- 
ment prepaid direct to Dealers, Department stores, 
Chain outlets. Old established Product—10% 
commission. Contact Anderson Products Co., 164 
W. Market Street, York, Pa. 





REPRESENTATIVES WANTED—MANU- 
FACTURER OF NON-SKID rubberized rug 
backing compound, backed with advertising and 
solid promotion program has openings on exclu- 
sive territory basis for successful men with fol- 
lowing among department stores, notions, house- 
wares and hardware retailers. Good repeat sales 
Commission basis. State lines, territory and per- 
sonal data. Testworth Products Corp., Box 797, 
Itasca, Illinois. 





COMMISSIONED SALES REPRESENTA- 
TIVES needed for some choice protected terri- 
tories. We manufacture quality residential and 
commercial locksets, selling to lumber, building 
material and hardware trade. Address: Box 802, 
care of Harnpware Ace, Chestnut & 56th Sts., 
Philadelphia 39, Penna. 





WE MANUFACTURE FORGED COLD 
CHISELS, star drills, bull points, etc. and offer 
sledges, crowbars and other dealer items at prices 
that can’t be beat. We need dealer reps for Con- 
necticut, New Jersey and New York City. Ad- 
dress: Box 867, care of Harpware Ace, Chestnut 
& 56th Sts., Philadelphia 39, Pa. 





MANUFACTURERS REPRESENTATIVE. 
SLIDING DOOR HARDWARE. A leading 
manufacturer with nationally known complete line 
bas active territories available in Illinois, Wis- 
consin. Iowa, Minnesota, Nebraska and upstate 
New York. Experienced representatives should 
ae: John Sterling Corporation, Richmond, 

inois. 





Accounts Wanted 


MANUFACTURERS REPRESENTATIVES 
COVERING OHIO AND WESTERN PENNA. 
desire additional A-1 Line to sell to Wholesale 
Hardware trade. References on request. Address: 
Box 928, care of Harpware Ace, Chestnut & 
56th Sts., Philadelphia 39, Pa. 








NEW ENGLAND MFG. AGENT CALLING 
ON ESTABLISHED Hardware jobbers and Re- 
tail accounts desirous of one additional line of 
merit. Can give extensive coverage. Address: Box 
937, care of Harpware Ace, Chestnut & 56th 
Sts., Philadelphia 39, Pa. 


ATTENTION 
MANUFACTURERS 


To obtain complete coverage and increase 
your business in Metropolitan N. Y. & N. 
wire or phone collect. N. Y.—COrtiand 7-9907, 
N. J.—Bigelow 3-2577. Our sales force sells to 
SYNDICATES, DRUG & AUTO CHAINS—HARD- 
WARE, HOUSEWARE & RACK Wholesclers— 
GARDEN SUPPLY, PARTY & CLUB PLANS and 
other volume buyers. Best references and 
proven results submitted. Warehouse facil- 
ities on premises. 


W. H. ALLEN ASSOCIATES 
562 Clinton Ave., Newark 8, New Jersey 








DON’T BE SATISFIED WITH HALF 
ENOUGH, Let us sell for you in California and 
Arizona. We travel four men with offices in Los 
Angeles and San Francisco. Will be available 
for interview during October Hardware Show in 
New York. Address: Box 924, care of HARDWARE 
Ace, Chestnut & 56th Sts., Philadelphia 39, Pa. 

















COMPLETE COVERAGE 
METROPOLITAN NEW YORK 
AND NEW JERSEY 


BOBROW-LEWELL ASSOCIATES 
SALES AGENTS 


814 Broadway, New York 3, N. Y. 
Oregon 4-4540 














SUCCESSFUL MANUFACTURER EX- 
PORTER of kerosene and gasoline appliances, 
seeks additional lines to export through own 
branches and resident salesmen. We assume re- 
sponsibility export details, financing, etc. You 
handle as domestic account. S. F. Appliances 
Tons 110 Newman Street So., Hackensack, New 
ersey. 





ROCKY MOUNTAIN STATES’ REPRE- 
SENTATIVE, young and aggressive with eight 
years agency experience, desires select quality 
line. I will guarantee your product will person- 
ally be presented, together with sample demon- 
stration, to every potential wholesale customer in 
this territory. Inquiries will receive a prompt 
reply. P. O. Box 647, Boulder, Colorado. 








TO MANUFACTURERS OF 
PORTABLE ELECTRIC 
POWER TOOLS... 


We cre a well established sales organization 
servicing all channels of distribution in the 
wholesale, catalog and promotional field for 





over I5 years. Six experienced salesmen with 
sales know-how consistently covering the terri- 
tory of New England, New York, Penna., New 
Jersey, Maryland, Delaware and Washington, 
D. C. or any portion thereof. Hundreds of 
established accounts in the tool field at your 
disposal. Contact us NOW! ! |! 


T. G. WEINSTEIN CO. 
1289 Trafalgar St. Teaneck, N. J. 








REPRESENTATIVES 


Covering all classes of jobbers. Can render reliable 
aggressive service. We are national distributors with 
established actively operating branch offices in New 
York, a, Detroit, Cleveland and Louis- 
ville. We carry the account or you can bill direct. 
Inquiries invited. Write ANCO Corporation, 7 Wood 
Street, Pittsburgh 22, Pa. 











LINE WANTED 


in contacting a serious minded, 

aggressive manufacturer who is interested in repre- 
same qualities. 3 men actively 
ng Eastern Pennsylvania, hern 
Delaware, Maryland, Washington, D. C., 


NASE AND WOLF 
300 Levering Mill Read, Bala Cynwyd, Penna. 
Phone: Mohawk 4-9798 


New Jersey, 
and Virginia. 





GARDEN HOSE 


Best sales force in Florida now available for a good 
arden hose line. Wonderful following. Eleven years 

selling ence fn this state to every class 
of trade. Available for interview at Hardware Show 
October 14-18 in New York. Call or write 


KEN LAST & COMPANY 
630 N. W. 7ist St. Miami, Florida 
Phone: Plaza 7-174! 














ADDITIONAL LINES WANTED FOR DIS- 
TRIBUTION TO JOBBERS, CHAINS. DEPT. 
STORES RETAIL HARDWARE AND LU 
RER, ETC. OUTLETS THROUGHOUT NEW 
JERSEY, PENNSYLVANIA, DELAWARE 
AND MARYLAND. A high type effective sales 
organization now currently calling on Trade in 
the above states, is interested in launching and 
pioneering new products and established lines with 
volume sales possibilities. Our salesmen are not 
‘“‘crder takers” but professional salesmen who will 
detail, introduce, merchandise, promote and SELL 
your product to the retail trade. Our services also 
include professional advertising, promotion and 
merchandising assistance, along with a successful 
sales record. Complete warehouse and billing facil- 
ities available. Address: Birkbeck Brothers, Inc., 
70 North York Road, Willow Grove, Penna. 





NEW ENGLAND—TOP LINES ONLY! We 
detail hardware stores for manufacturers giving 
turnover orders to jobbers. Our service gives 
your line backing from dealers and wholesalers. 

rop us a line; we will see you at the National 
Hardware Show October 14-18. Marvel Sales 
Agency, Copley Sq. Bldg., 47 Huntington Ave., 
Boston, Mass. 





MANUFACTURERS’ AGENT calling on 
wholesale hardware, industrial, plumbing and paint 
distributors, seeks additional volume line. Serving 

exas, Louisiana, Oklahoma and Arkansas. Nine 
years experience selling wholesale trade. Ware- 
house facilities available. Descriptive catalogue, 
price list and discounts forwarded will be given 
our immediate consideration. Available for per- 
sonal interview during National Hardware Show, 
New York. Address: Manufacturers’ Agent. P. O. 
Box 7497, Houston 8, Texas. 
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CALIFORNIA SALES GUARANTEED 
on top line to hardware and allied 
jobbers. Pioneering not a problem. 

Mfg. Reps. 


Address Box 934, care of HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 




















MANUFACTURERS’ REPRESENTATIVE 
DESIRING HARDWARE and Mill Supply lines. 
Twelve (12) years experience in “‘speciality Sell- 
ing” now going in business for myself as Agent. 
Covering States of Tenn., Ark., Miss., Ala., and 
La. George Stoltz, 4870 Marion Ave., Memphis 
17, Tenn. Phone: MUtual 5-0663. 








MANUFACTURERS REPRESENTATIVE 
ESTABLISHED. Covering Connecticut, Rhode 
Island and Massachusetts. Wants one good addi- 
tional line. Calling on wholesale hardware, garden, 
chain and department store trade. Able to produce 
and open new accounts. Address: Box 925, care 
of Harpware Ace, Chestnut & 56th Sts., Phil- 
adelphia 39, Pa. 








AGGRESSIVE MANUFACTURER'S REP- 
RESENTATIVE—traveling Arizona, California 
and Nevada, calling on hardware, houseware, 
sporting good jobbers and chains. Ten years ex- 
perience, seeking additional line. Excellent reputa- 
tion in the trade. Young and willing to travel- 
Address: Box 906, care of Harpware Ace, Chest- 
nut & 56th Sts., Philadelphia 39, Pa. 





MANUFACTURERS REPRESENTATIVES 
CALLING on Distributors of Hardware, Mill 
Supply and Large Industrial Plants. Desires one 
solid established line, or a good line with a poten- 
tial. Now covering Eastern Pennsylvania; South 
Jersey; and Greater Delaware Valley. Exper- 
ienced setting up distributors, and working with 
distributor salesman for promotional activities. 
Address: Box 911, care of Harpware Ace, Chest- 
nut & 56th Sts., Philadelphia 39, Pa. 
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Accounts Wanted 





Business Opportunities 





Business Opportunities 











Manufacturer's Representatives 


Full coverage of hardware wholesale in 
Ind., Ohio, Mich., and Kentucky. Can 
render reliable aggressive service. Best 
of references available. 


Address Box 930, care of HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 


ACCOUNTS WANTED 


Manufacturers representative covering 
wholesale, Hardware and garden supply 
trade in New Jersey, Delaware, Maryland, 
sare and Virginia desires additional 
ine. 


Address Box 918, care of HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 

















WEST COAST SALES ORGANIZATION 
newly reorganized looking for potentially volume 
sales items in the hardware, mill supply or garden 
supply fields. Established for past 12 years and 
covering states of California, Oregon and Wash- 
ington. Warehouse facilities available. Address: 
Walter Industries, Inc., 725 Second Street, San 
Francisco, Calif. 


LINE WANTED, Electrical-Hardware-House- 
ware. Now calling on small and large chains of 
5 to $5.00 stores, Hardware, Drug, Mail Order 
firms, plus some distributors. In the states 
of Minn., Wis., Ill., and Ind. Write to R.M-S. 
a ae rep.) 9001 N. Iroquois Ave., Milwaukee 








Help Wanted 


FIELD SALES MANAGER WANTED. Well 
established plastic pipe manufacturer needs cap- 
able man with syccessful sales experience in 
plastic pipe. Salary and expenses. Excellent 
growth opportunity. oe complete business and 
personal resume. Replies confidential. Depart- 
ment HA-957, Consolidated Pipe Co. of America 
1066 Home Avenue, Akron 10, Ohio. 








Business Opportunities 








FOR SALE OR LEASE 


Hardware—Lumber—Building Materials—Coal Yard— 
Paints—Seeds—Appliances—Shop Work—7 buildings 
located in busiest intersection of booming western 
North Carolina. Established 12 years. 1956 sales 
$190,000. Will lease at $500 per month, plus inven- 
tory price, less 20% or $66,200 or sell all for $156,200. 
Easy terms. Owner wishes to retire. 








Write Harrison Reed, Cullowhee, N. C. 








HARDWARE STORE — LONG ESTAB.-. 
LISHED in thriving Jersey Shore Town—Clean 
stock—Will sell at invoice—Will also sell Build- 
ings, if desired, living quarters included—An 
outstanding bargain—Information given by ap- 
pointment only—Owner desires to retire—Prin- 
cipals only. Address: Box 932, care of HaRDWARE 
Ace, Chestnut & 56th Sts., Philadelphia 39, Pa. 

SPECIAL TRIAL ASSORTMENT! One-half 
dozen of each of our 50 most popular brass ke 
blanks—$15.00. HAZELTON CHAIN CO., 81 
Kemble St., Roxbury 19, Mass. 

















VANIZED STEEL, or 





WE ARE BUYING—SCREEN WIRE CLOTH 
WHY CARRY OVER SCREEN CLOTH TILL NEXT YEAR? 
TURN THIS DEAD MERCHANDISE INTO CASH! 


We can use any quantity of screen wire cloth (part or full rolls) in ALUMINUM, BRONZE, GAL- 
PLASTIC; HARDWARE CLOTH; 
Send list of what you have and lowest prices you will accept to: 


A-Z HARDWARE CO., 27 North 2nd St., 


POULTRY WIRE; and FENCE WIRE. 


Phila. 6, Pa. 











Cash Buyer of Surplus Hardware 


Cylinders, Front Door Sets, Night Latches, 
Mortise Cylinders, Key Blanks, Padlocks, Etc. 


LARRAY TRADING CO. 
77 Market Street New York 2, N. Y. 














HARDWARE STORE — HOUSEWARES, 
GLASS, PAINT, GIFTS, TOYS. Extra clean 
stock, approximately $16, 000.00 plus rental de- 
partment. est type fixtures. Located in estab- 
lished eM ao. in Denver, Colorado. Owner 
under doctor’s care. Must sell. Address: J & J] 
Hardware, 3773 Federal Blvd., Denver, Colo. 


HARDWARE—Modern store, comyletely equip- 
ped, electrical appliances, housewares, plumbing 
supplies, gift department, paints, electrical con- 
tracting; Buildi has two beautiful apartments; 
garage and warehouse building; Main street loca. 
tion; 40 miles south of —— New York. Price 
$70, 000 including Wonderful opportu- 
nity for right person. en: Box 850, care of 
Harpware Ace, Chestnut & 56th Sts., Philadel- 
phia 39, Pa. 


FOR SALE HARDWARE STORE long estab- 
lished in fine community, tools, paints, electrical, 
plumbing, housewares. resent owner here twelve 
years, owns store and house. Will sell or lease. 
inventory at cost, flexible arrangements, owner 
to retire. I and G Hardware, Fred Ivett, 5158 
York Bivd., Los Angeles, Calif. 











Positions Wanted 





arora ae 8 tier DESIRES CON. 
NECTION MANUFACTURER calling 
on diocbanan: — retailers in the Ohio and sur- 
rounding area, Eleven years experience calling on 
retail hardware, sont goods, lumber and ap- 
pliance dealers. Management experience in retail 
and wholesale operations. Address: Box 904, care 
of Harpware Ace, Chestnut & 56th Sts., Phila- 
delphia 39, Pa. 


SALESMAN, CURRENTLY EMPLOYED 
desires territory limited to Middle Atlantic States. 
Experienced in all phases of selling through Hard- 
ware and Specialty distributors. Strong back- 
ground in builders hardware and related items 
Excellent trade and character references. Com- 
Box 856, care 





plete resume on request. Address: 





of Harpware Ace, Chestnut & 56th Sts., Phila- 
delphia 39, Pa. 
NEED A GOOD MERCHANDISE MAN. 


AGER? Extensive experience in buying and 
merchandise hand and power tools, builders’ hard- 
ware, mili supplies, lawn and garden supplies, 
housewares. Wide factory contacts and long ex- 
perience wholesale hardware. Address: Box 920, 
care of Harpware Ace, Chestnut & 56th Sts. 
Philadelphia 39, Pa. 





DO YOU WANT TO RAISE CASH? 
DO YOU WANT TO SELL OUT? 


lf you want a sale, reduction, money raising, 
removal or closeout, get America’s most re- 
liable and productive sales plans. Send for 
prospectus today. 


J. H. VOLL SALES SERVICE 
115 West Main St. Madison, Wis. 

















HARDWARE STORE in Leong Beach, Cali. 
fornia established in fine community. Clean stock 
of hardware, plumbing, paints, electrical, etc. 5 
year lease available at $135.00 per month. Ap 
proximately $15,000 inventory plus $3,500 for fix- 


tures. Retiring. Address: Box 801, care of 
Harpware Ace, Chestnut & 56th Sts., Philadel. 
phia 39, Pa. 








TOBBERS WANTED — We manufacture a 
line of nationally known hand tools. We drop 
ship and pay all transportation charges. You 
don’t have to carry any stock. No shipping; no 
warehousing costs; a very clean, profitable proposi- 
tion. Address: Box 627, care of HaBDpWARE AGE, 
Chestnut & 56th Sts., Philadelphia 39, Pa. 


GOOD HARDWARE BU SINESS IN SMALL 
TOWN, large trade territory. Good brick building, 
3000 sq. ft. floor space. Paint, floor covering, 
housewares, appliapces, bottle gas, farm sup- 
plies, and ‘tools. Good money maker every year 
Business can be expanded. Tuthill Hardware, 
Cogswell, No. Dakota. 











Positions Wanted 


I AM DESIROUS OF GETTING CON. 
NECTED with a concern interested in none 
up the Philadelphia and Suburban sales area 
have had twenty-five years of experience in every 
phase of the hardware business. Some established 
accounts would be helpful. Address: Box 922, 
care of Harpware AGe, Chestnut & 56th Sts., 
Philadelphia 39, Pa. 


ATTENTION MANUFACTURERS OR 
AGENTS—Successful man, age 32, college edu- 
cated, 9 years experience in industrial and school 
supply selling and retail management desires to 
enter manufacturers’ representative field. Will 
consider joining established man or firm or start- 
ing with own lines. Present location, northeastern 
Ohio—willing to move. Will furnish resume and 
references, Address: Box 923, care of HARDWARE 
AcE, Chestnut & 56th Sts., Philadelphia 39, Pa. 

ONE-MAN JOBBER W ITH 50 ACTIVE AC- 
COUNTS wishes to become established as manu- 
facturers’ representative, and for that purpose 
would consider joining with already established 
agency requiring a young, married man for East- 
ern Penna. on a split commission basis. Will call 
on retailers and wholesalers. Interested only in 
top lines. Address: Box 936, care of HARDWARE 
Ace, Chestnut & 56th Sts., Philadelphia 39, Pa. 
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STOP PROFIT LEAKS 


Hundreds of dealers have 
discovered the effective- 
ness of HARDWARE AGE 
Pocket Want Cards for 
minimizing outs and keep- 
ing track of shorts and 
special requests. 


More than 110,000 
HARDWARE AGE Pocket 
Want Cards 
purchased by dealers this 
year. Many have reordered 
several times. 


Card fits neatly in jacket 
or shirt pocket. Write 
down outs, etc., immedi- 
ately, as soon as you discover them. Card is 
turned in each evening to store manager for 
review. Take a new card each morning. 
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have been 
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HARDWARE AGE 


Pocket Want Card = 


ant sell it, unless i's in stock, Wr 


e of ovts, low stock Lipa Pe 


ots. Give size, color, model, etc. Take 
ard each merning. Turn card in each 











eo Write . 
oe Se for details “© 
Sees i and 

prices. 















































Save time and money. Order a supply now. 
70 cards for $1.00 or 450 cards for $4.95, postpaid. 


Send order with check or money order to 
Pocket Want Cards, Harpware Acr, Chestnut 
& 56th Streets, Philadelphia 39, Penna. 























WHAT'S NEW? 


Turn to pages 329-330 of 
this issue. The Quick Check 


Card properly filled out will 


bring you quickly the de- 


tails on new products that 


interest you. 


IT'S QUICK—IT'S FREE 
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Get a Firmer Grip on Your Sales 


GRIPSO fii: TOOLS , 


TRIGGER-MATIC VISE PLIERS 


Many tools in one. Hand Vise, Pliers, Clamp, Nut 
Wrench, Pipe Wrench. Easy one-hand operation. 
Clamps on with I-ton grip, holds without hand pres- 
sure. Quick Release—Easy pull on trigger unlocks 
jaws instantly, gently. No bruised knuckles. 




















































MULTI - DUTY * 
SS PLIERS WRENCH 











GEAR - LOCK 
PLIERS 








Guaranteed 


See your Jobber or write H. R. BASFORD CO., Dept. H-9 
235 15th St., San Francisco 3, Calif. 


get GOLDERING 


It will pay you to display fast selling 
RUBYFLUID soldering flux—liquid or 
paste—from eye-catching counter mer- 
chandisers. Get repeat sales because 














LEE 














“A 
a customers prefer RUBYFLUID, the solder 
ZA that is fast acting . . . wets out freely 
a . » « Makes strong, neat unions... 
—- easy to use. 


— RUBY CHEMICAL CO. 
58 S. McDowell St., Columbus 8, Ohio 





































\ 
KEY BAK key reel sells because handymen want it! KEY- 
BAK is pocket-watch size, sturdily constructed. Attached to 
the belt, it carries the keys on a 24” long stainless steel 
chain. Swedish clock spring reels keys in; 
keeps them safely at the wearer's side. 
GUARANTEED! A wonderful self-selling 
counter item. ORDER TODAY! Retail... KEY-BAK is nationally o¢& 





$2.95... If your jobber can’t supply you vertised in such magazines 
toe di POPULAR MECHANICS, 
write direct to: SCIENCE & MECHANICS, 





rite . MECHANICS MLUSTRATED, 
East of the Mississippi CTL Company Wausau, Wisconsin SPORTS AFIELD, ete. 


LUMMIS MFG CO., PASADENA 








Index to Advertisers 












A 

Acme Sheer Co., The .......... 214 
Akay Corporation ............. 56 
Alabama Mfg. Co. ............ 379 
Re nee 310 
Alumatone Corporation _........ 286 
Aluminum Co. of America 

DDS. weuge kee 174-175 

a ee: 
Ambroid Co., ime. ............... 403 
American Biltrite Rubber Co. .... 242 
American Chain Div. 

paveneen Chain & Cable Co., 
American Chain & Cable Co., Inc 

Pennsylvania Lawn Mower Div. 

, 2% 

American Crayon Co., The ...... 294 
American Floor Machine Co. .... 38! 
American Grease Stick Co. __.. 372 


American LaFrance Corp. ... 244-245 
— Machine and Foundry 


Wheel Goods Div. ............ 259 
American Screw Co. ........... 347 
American Sponge & Chamois Co. 358 
American Toy & Furniture Co. .. 388 


Amerock Corporation ........... 198 
I PN I i le a a 42-43, 3469 
Anchor Hocking Glass Corp.. 284-285 
Animal Trap Co. of America .... 352 
Anro Products Co., Inc............ 327 
Apex Tire & Rubber Co. ........ 238 
ee en 377 
Arro Expansion Bolt Co. ........ 346 
Arrow Fastener Co., Inc. ........ 171 
Artistic Wire Products Co., Inc... 320 
Artwire Creations, Inc. ......... 407 
Arvin Industries, Inc. .......... 260 


Athol Machine & Foundry Co. .. 156 
Atkins Saw Div. 


Borg-Warner Corp. ........... 169 
SO EO Ee 
PE ND nn che bcaducesds 305 

B 
Bakelite Co. 

Div. of Union Carbide Corp. .. 4 
a SSS SS ee | 
Bennett-lireland, eee 291 
Berger & Sons, Inc., C. L. ...... 167 
Bethiehem Stee! Co. ............ 313 
Better Homes & Gardens ...... 339 
Big Boy Mfg. Co., Inc.......... 15 
Black & Decker Mfg. Co. ....... 105 
I vc i'suic e doue euch 218 
Boonton Molding Co. .......... 321 
Borden Co., The 

Chemical Div. .........106-107, 238 
Borg-Erickson Corp., The . 343 
Boston Woven Hose & Rubber 
sbi ance . SK ae .. 229 
Boyle-Midway, Inc. rake 99, 231 
Bradson Co. ... senses te ta 
Bridgeport Herdwere Mfg. Co. .. 37 
Brink & Cotton Mfg. Co. ....... 314 
Brookville Giove Co. ............ 240 
Brown, Inc.. John Clark ........ 406 
Brown Corp.. W. R. ...  ecicei cane 

Cc 
Cable Electric Products, Inc. ... 232 
Cel-Dek Ce., The .............. 2&4 
Cemp Co., Inc., The ............ 191 
Cauchotex Industries, Inc. ....... 199 
Gomes Berew Ge. ..... sc ccscese 354 
Century Products, Inc. ...... .... 184 
ee ee eso kona dcads 148 
Champion DeArment Tool Co. .. 33 


414 


Engineered Products, 
! 


Clark Co., J. R., The 


Cleveland Twist Drill Co. 
Clinton Machine Co. 


Columbia Fastener Co.. Div. 
United Car Fastener Corp. 


Columbian Vise & Mfg. Co. 
Continental Stainless Corp. 


Corbin Cabinet Lock Co., 
American Hardware Corp. 


Crescent Tool Co. 
Cutlers Guild, Ltd. 


Davis Plastics Co., 
Dennison Mfg. Co. 


American Machine & 


Diamond Calk Horseshoe Co. 
Diamond Expansion Bolt Co. 


Draper-Maynard Co. 


Eagle Electric Mfq. Co., 


Ekco Products Co. 


Eico Tool & Screw Corp. bas ah 
— Seelam Products Co., 
ca . 275 


Fast Chemical Products Corp. 
Faultess Caster Corp. 


Forsberg Mfg. Co. 


Fulton Bag rm Cotton Mills ate eer 


Galion Products Co. 
Genera! Steel Warehouse Co., | 


Gilmour Mfg. Co. 
Gilson Brothers Co. 








I i oc 152 
Goodyear Tire & Rubber Co. ... 39% 
Gordon Associates, Inc. ........ 184 
I DE Se ais eweee 415 
Gould-Mersereau Co., Inc. ...... 55 
Goulds Pumps, Inc. ............ 45 
Grabler Mfg. Co. ......... ia: 
Graham & Co., Inc., John H. 

G. W. Griffin Co. ............ 360 
King Cotton-Cordage ......... 2 
Great Lakes Tractor Co. ....... 210 
Greenlee Tool Co. ........... . 413 
Gries Reproducer Corp. ........ 385 
Griffin Mfg. Co. ......... wore 
H 

Hager & Sons Hinge Mfc. 
se ia se . 282 
Memneden Specialty Products, Inc. 381 
Hanson Co., Henry L. .......... 222 
Harris, Inc., Samuel P. .... .. 385 
HMewhins Coe. ......... 373 
Heineke & Co. ........ . 100- 101 
Heppner Sales Co. .............. 34 
Hexacon Electric Co. ........... 315 
Hindley Mfg. Co. ............... 348 
Holiaender Mfg. Co., Inc. .. 317 
Holthouse & Hartup, Inc. ....... 392 
Hopkins Mfg. Co., L. ... .. 342 
Hoyt & Worthen Tanning Core. . 148 
Hustier Corp. ............ .. 415 
Oe Se Serer 
Hy-Ko Products Co. ............. 206 
! 
ideal Brass Works ........... . 401 
Independent Nail & Packing Co. 183 
International Salt Co., Inc. ...... 337 
J 
Jackson of London Products Co... 58 
Jackson & Son Co., Thomas, The. 395 
Bowness Wie. GOs cocicccccsces . 149 
Jacobsen Mfg. Co. ...... oa 4 
een Ts AES | Sides ber caceuss 46 
Johnston Lawn Mower Corp.., Div. 
of Jacobsen Mfg. Co. 136-137 


Jones & Laughlin Steel Con. oo ae 


” 
Kalamazoo Sled Co. ............. 405 
rr en. ie . sucess cceuuias ee 
ee eee Ge, WS cc ndaceeeax . 302 
Kellogg Brush Mfg. Co. ........ 405 
Kester Solder Co. ...... oot ee 
Keuffel & Esser Co. ............. 266 
Keystone Bolt & Nut Corp. ...... 220 
Se. TY ine bp dau adenedcs Cee 


Kimble Glass Co. 
oe Owens Illinois Glass 


DS <skiauseniaees BORE ap 
a ae ay 
Klassen Enterprises, Inc. ........ 289 
Kraeuter & Co., Inc. .......... 150-151 


Kwikset Sales & Service Co. .... II 


L 
Lafayette Brass Mfg. Co. ....224-225 
Lamson & Sessions Co., The .... 192 
Landers, Frary & Clark 
PMY wo hor cvaweaceeriee 364 
I i a a ee oe 54 


HARDWARE 











Lawn-Boy Div. 
Out 


board Marine Corp. ....... 3 
Lawnmower Parts Mfg. Co., Inc... 226 
PAB pe tartapese 139 
Levitt Associates, Samuel....... 133 


Lewis Engineering & Mfg. Co. 221 
Libbey Glass Div. 


Owens Iilinois Glass Co. ...... 359 
Lincoln Engineering Co. ......... 39 
Linen Thread Co., Inc............ 380 
Linzer & Sons, Inc., David ..... 265 
Lockwood Hardware Mfg. Co. . 9 
Lome Plastics, inc. ............. 2 
hee ee, “Gi ecadecawicds. Oe 
Lubriplate Div. 

Fiske Bros. Refining Co. ....... 98 
Ludwig Mfg. Co., Inc............ 387 
Lufkin Rule Coe., The ..........- 40 
ee eee 413 
Lumite Div. 

Chicopee Mills, Inc. .......... 209 

M 
M & D Store Fixtures, Inc. ..... 178 
Mall Too! Co. 

Div. Remington Arms Co., Inc. 165 
Mann Edge Tool Co. ............ 367 
Mansfield Sanitary, Inc. ........ 403 
Marion Handle Mills, Inc. ..... 345 
Marshalltown Trowel Co. ....... 405 
Martin Stamping & Stove Co. .. 358 
Se UL AE, oc abacieweeceds 204 
ee aa 405 
McGill Metal Products Co. ..... 376 
Meakins McKinnon, Inc. ........ 132 
Mechanix Illustrated 

Fawcett Publications, Inc. ....19-30 
Mel-O-Wax Products, Inc. ....... 403 
pieree Predeets Ge. ..cccsccccces 179 
Metal Ware Corp. .............. 134 


Meyer Merchandising Service, Inc. 356 
Milier & Co., Inc., Robert E. ... 417 
Milwaukee Too! & Equipment Co. 164 


Minnesota Mining & Mfg. Co. 
121-124, 395 


Molly Corporation .............. 226 
Moody Machine Products Co., 

i. Cintesisnakthatecbibubinmdons 327 
Moore Tractor Co., Tom ....... 223 
Moto-Mower Div. 

Detroit Harvester Co. ..... 126-127 
Dee Ga... GE. cocccdvcnsnceens 341 
N 

National Carbon Co., Div. 

Union Carbide Corp. ......... 103 
National Hardware Corp. ...... 398 
National Hardware Show, Inc. .. 203 
a ee 20! 
National Mfg. Co. .............. 415 
National Screw & Mfg. Co. .... 417 
New Britain Machine Co., The .. 273 
New York Wire Cloth Co. ...... %% 
Nicholson File Co. ............. 4 
Nixdorff-Krein Mfg. Co. ........ 48 
Noble Mfg. Co., Inc. .......... 400 
LY 388 

© 
O-Cedar Div. 

American Marietta Co. ...... 246 
Ohio Wire Products Co., Inc.... 104 
Orangeburg Mfg. Co., Inc. .... 47 
Osrow Products Co., Inc. ....154-155 
Outdoor Supply Co. 

Outdoor Sleeping Bag Co. ... 210 


Owens Corning Fibergias Corp. 230 





AGE, SEPTEMBER 26, 1957 








| eV MEER 9: on 


: 
| 
| 
















































































ee ee 


ape are ere 











Index to Advertisers 





Paine Co., The ...... Se 
Panef Mfg. Co. ......... 218 | 
Parker Mfg. Co. cy Aa oe 
Parker Sweeper Co. ..... 9 120 | 
Penn Akron Hardware Corp. ae 


Pennsylvania Lawn Mower Div. 
American Chain & Cable Co., | 


OSE LTS SC le  t EER SERRATE 295, 2% | 
Pennsylvania Saw Corp. ........ 132 | 
Phelon Magnagrip Co. | 

tee PROTO Seen, PRG. «0. cece. 162 | 
Phillips Drill Co. .......... ae 177 | 
Pioneer Gen-E-Motor Corp. .... 1!3/)| 


Pioneer Saws 


Div. of Outboard Marine Corp. 

146-147 | 
Piantabbs Corp. .......... sows, ee! 
Plas-Tex Corp. haat nsan sees «ae 
Piastex Corp., The ...... oom a 
Piastic Products Corp. .......... 258) 
Plastic Woven Products, Inc. ... 250 
2 a ai ge / . 318 | 
Popular Mechanics Press .78, til 
Portable Electric _ Oe oes eg 


Porter Co., Inc., K. 
Henry Disston Div. ae 271, 371 | 
Portugal & Krotman ............. Be | 


Power Equipment Mfg. Corp..... 226 
. fo Bo eee eee 196-197 
Proion Div. 
Pro-phy-lac-tic Brush Co. ........ 240 | 
Protectall Safe Corp. ........... 401 | 
| SR ee 406 | 
| 
Quality Steel Products, Inc. .... 212 | 
Quickee Products .............. 140 | 
| 
~ 
Rainbow Crofts, Inc. ............ 389 | 
Red Devil Tools ................. 418) 
Reflector-Hardware wishes beat 
Regina Corp. ..... e 53 
Republic Steel Corp. 308- 309 | 
Reynolds Metals Co. ) 
Do-it-Yourself ...... .. 1869) 
PO. CNG re raraiddiveciss 397 | 
Ridge Tool Co., The ........ 322- 323 | 
Rocco Products, Inc. ............ 170) 
Rockwell Mfg. Co. | 
Delta Power Tool Div. .. 79-88 
Rogers Isinglass & Giue Co. .... 397 
Romar Mfg. _— . 190 


Root Mfg. Co. 108-109, 132, 148, 
202, 239 


Rowe Tool Co. VS TS 
Royal Electric Corp. Seeds hae 256 
Ruby Chemical Co. ............ 413 
a SS rer 14) 
Ru-Son Products ‘Co. EO ere 


Russell Harrington Cutlery Co. .. 312 


Ss 
Safe Padlock & Hardware Co. .. 307 








Simonsen Industries, Inc. ........ 
| Simplicity Mfg. Co. .......... 236-237 
| Southern Fabricators Corp. .... 113 | 
Southern Screw Co. .............. 303 
Speare’s Sons, Co., Aiden ...... 379 
GR) TN. ct tean ccs See. Ea 
| Sprayers and Nozzles ........... 128 | 
| Standard Steel Cabinet Co. .... 397 
Star Key & Lock Mfg. Co. ..... 148 | 
Star Metal Products Co. ie nn 
Stevens, Walden, Inc. .... . 156 
Sto-Cote Products Mfg. Co. 206 
Strataflo Products, Inc. ...... 376 
Super Tool Co. ...... 36 
Supplex Co. 97 
Supreme Products Corp. a ae 
| Surelite Products Co. .... . 407 
| Swing-A-Way Mfg. Co. . eee 
Swingline, Inc. 276 
Synfab, Inc. (Synthetic Fabrics) 

T | 
| Tait Mfg. Co. . .. 282 
Taylor Chain Co. “Ine.. Ss. 6.. . 349 
Taylor Instrument Companies — 355 
| Teweles Seed Co., L. ........... 233 
_ Thermwell Products, Inc. ........ 208 
| Toastmaster Div. 

McGraw-Edison Co. . 287 
Toledo Pipe emanated Machine 

GS Fi ain bce tucen aa 270 
Toro Mfg. Corp. .......... a ae 

| True Temper Corp. ........... 357 | 
| Turnbuckles, Inc. . 383 
Turner & Seymour Mfg. Ceo. seven ee 
U 
Union Carbide Corp. Div. 

Bakelite Co. . % ee 
Union Steel Chest Corp. Sepinka» Cae 
U. S. Expansion Bolt Co. ....... 195 
United States Rubber Co. 

U. S. Royal Bicycle Tires .... 194 | 
Upson Brothers, Inc. ............ 168 | 
v 
Vaco Products Co. .............. 344 
ee WO ES kccccdadecccdatee ae 
we 
Wallace Silversmiths ............ 17 
Waltham Tool Mfg. Corp. ....... 399 | 

Warp Bros. 

Flex-O-Giass, Inc. See ok ee | 
Washburn Co., The  yhnve ec ae 
Water Master EF eo 
Weber Engineered Products, Inc. 

Choremaster Div. ........... 116-117 
Welcraft Products Co., Inc. .... 125 
Wen Products, Inc. OE 
Werner Co., Inc., R. D. .. . 205 
Wessel Hardware Corp. . _ 138 
Westclox Div. of 

Sendvih § a Teal General Time Corp........ 185, 187 | 
angvik 2aw 0° Western Barbecue Mfg. Co. .... 278 | 
Div. Sandvik Steel, Inc. ....... 367 : 

Sanjo Utility Mfg. Co., Inc...... wiuwe se ae 


Savage Arms Corp. 





Lawn Mower Div. .. 216-217 

PORN cc cccene 135 
Savogran Co. etenen eke _ 283 
Scharf Mfg. Co., a 3s, ... 405 
Scott & Sons. Co. Oo. M. .. 14 
Seaboard Seed Co. i aa 
Seminole Mower Co. ............ 406 
Sharon Bolt & Screw Co. ........ 200 
Sheffield Bronze Paint Corp....... 267 
Sheffield Steel Div. 

Armce Steel Corp. ............ 36! 
Shelby Metal Products Co. ..261, 262 
a 338 
Shuler Distributors, Inc. ........ 385 
Silver Brush Works, Inc. ........ 394 
Simonds Saw & Steel Co. ....... 274 


HARDWARE AGE, SEPTEMBER 26, 1957 


Western Tool & Stamping Co. 24! 


Wetzler-Clamp Co., Inc. . 220 | 


Wheeling Corrugating Co. 

Whiting Adams Co.. Div. 
Star Brush Mfg. Co. .. 193 

Wickwire Spence Steel Div. 
Colorado Fuel & Iron Corp. 


130-131 
Wico Electric Co. a 
Wilson, Inc., Grant was 402 
Wilton Tool Mfg. Co., Inc. ... 153 
Wisler Western Arms ........... 367 
Wiss & Sons, Co., J. ...... 277 
Wissota Mfg. Co. .. 356 
Woodhill Chemical Mfg. Co. ee 
Wood Shovel & Tool Co. 227, 228 
Wright-Bernet, Inc. ............ . 387 
Wright Steel & Wire Co., G. F. 399 


PORTABLE ELECTRIC TOOLS, INC. 
320 W. 83RD ST. - CHICAGO 20, ILLINOIS 


2 Fast-Selling _ 
0 

















NEW “SILENT 8" 
Large diameter wheels with 
long-lasting rubber tires. 
Speedy, safe, 
teed. 














Exclusive hard tempered wheels 
five amazing erformance. 

to the Shoe” comfort 
Be lance bring extra sales. 
——— other models to choose 








Builders’ Hardware of Proved Performance 


Over 50 years of specialization in design- 
ing and manufacturing hardware for the 
builidng trade. Fine basic materials, pre- 
cision construction and operation are but 
a few of the “reasons why” your trade 
insists upon genuine National of Sterling. 


VL 


(>) _, The GOSSNER LOCK 
/ is the “LOCK OF TOMORROW”! 


\ fo It Should be on your selling list today! 
As it is on the following jobbers: 


Shapleigh Hardware Stowe Hdwe. & Supply 
St. Louis, Mo. Kansas City, Mo. 












MANUFACTURING 


STERLING 


COMPANY Been, eenn 














Use for Zork Hardware Co. General Hdwe. 
tools Albuquerque, N. M. Phoenix, Arizona 
skis Baker Hamilton Hassco Hdwe. 

San Francisco, Cal. Denver, Colorado 
golf clubs Hoffman Hdwe. Co. Wilco Sales 
bicycles Les Angeles, Col. Oakland, Calif. 
luggage “ne Sloss & Brittain ZCMI Wholesale Dist. 
nating Sen Francisco, Cal. Salt Lake City, Utah 





Wright & Withelmy Co. 
Omaha, Nebraska 


GOSSHER STEEL CABLE LOCK “Now ve, BY.” 0 Yobiene, Washington 


GOSSNER LOCK COMPANY 


WESTERN MERCHANDISE MART, San Francisco, Calif. 


Townley Metal & Hdwe. 
Kansas City, Mo. 































































































e@ ee 
. oy 
¢ ORIGINAL BD Le) STIRS) 10s 8) MMM GENUINE £3 
o 
s e 
: - Always the Right Size for Every Need 
. ‘* NATIONALLY ADVERTISED. SOLD THROUGHOUT THE WORLD 
4 * (since 1909) . . . unequaled for quality 
° 4 For 48 Years and dependability. Nothing rivals 
> % these products in performance—in complete and lasting satisfaction. 
. e o o 
o e 
: sizes, Insulated Rubber Cushion Glides 
* 
: and ° Best Known — Quickest Selling : 
. © Needle Point Drive-on 8/32 Machine Pintle and .. * 
° TYPES ° ype —> Screw Type > Socket Type—> Sib ° 
: forall % 6 sizes Bw . 
6 4 1h” 1%” o 
tie cole é : 
4 and ey ‘sgn cards in 3 col- 4 
gles ors. 3", 9c" ore 
. pe . 7 
° METAL : 1” sizes. 126 . 
7 e 
. Furniture © Recessed Legmount a in con-¢ ° 
+ A Type — Type Tee ainer. e 
> 4 for metal for metal : 
. ““MONOPOINT”’ @ furniture furniture Pg ry 
é @ round or round or . ° 
> Single Prong 4 a ne e : 
. » tubin ubin 
. Furniture Glides ° pi ‘ ° °- : 
* ; DOMES of SILENCE += 3-COLOR DISPLAY @ Tread Rings @ 
P4 Needle Point e@ Glide Softly, Silently poe © Wittnn-Stedk:; © decent to 239 
° * Smoothly 2,” ° 
* 
: 6 SIZES * ey 2 Remee Screw & Tack Bumpers 
e f in Box. Or use on 
: 14", %", % : a : 
: “°K”, % N tite tbe, : 
: 4", 6° ae at : Screw “hog : 
. @ mirror finish, plus © e 
= * heavy nickel ® 7 cd 
. ® plate 2 * 
: © 7 SIZES : 
°BAKELITE She wwe Sg sal ; 
° © 5," ," lontien, f Bumpe Bumper ‘ 
s FURNITURE -~ S> sets ————. $ ~ : 
sRESTS \ BB Ail Site os pusber ¢  REMCO UPHOLSTERY NAILS 
- Absorb TB / rh j —e 4 a Cushion 4 Steel and Brass. Imported and Domestic 4 
Sl ntle in ri ini r z x. 
© Vibration. : ee Type ° " oo ° Variety of finishes, colors, sizes. 1000 to bo ° 
* Shatterproof eae = engl g : 
© "4", ° Glide e ° 
— . ° é REMICO . 
* * 
: > > © THUMB TACKS : 
* BAKELITE ° EE : ; 
©CASTER CUPS . Ea . : 
: n= Siar : 
: 2 2a : 
: AMG : 
Ss 
° wd ° 
© y Dy ~ 
° | . : 
. = * 
° eS “@ for wood © 100 to box. . 
@ Polished Mahogany color. Sizes 2” and 2%”. e — . pay . 
> Drive-on Type o by medied 7 
. Sizes 1°, 1%”, 2”. A @ ‘arton, © 
* @eeece e 
ASK YOUR JOBBER, IF HE IS NOT SUPPLIED, WRITE 
DOMES OF SILENCE, Division of ROBERT E. MILLER & CO., INC. 35 pean St., New York 4, N. Y. 
416 HARDWARE AGE, SEPTEMBER 26, 1957 
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MACHINE BOLTS 


bead 
ROLLED 
THREAD 


CARRIAGE BOLTS 
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¥ BETTER BUY NATIONAL | 


fo | 
— "a | 
th GES ENE A ay 
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“NAT” STANDS OUT 


for one-source buying 





Want to reduce your fastener handling and ordering problems? 

Switch to one-source buying. National stands out as your most logical single source 

because: 1. It’s the complete line. 2. Packaging is uniform, colorful, with buy appeal. 

3. Color-coded labeling makes stock handling easier. 4. Quality is unsurpassed, 
assures constant customer satisfaction. 

Standardize on National and eliminate costly prob- 

lems of multiple-source buying and handling. Sell 

National, and you'll be selling the complete quality 


Note line—the one that stands out. 
ational, | ( 
Peceserreg =a) Ask Your Distributor... He Knows 


"THE NATIONAL SCREW & MFG. COMPANY _ 
CLEVELAND 4, OHIO 


Pacific Coast: National Screw & Mfg. Co. or Cal. 
3423 South Garfield Ave., Los Angeles 22, Cal. 


| HODE 








Top of the 
"Best Seller” List for 1958 


Box 355 Union, N. J. 





